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Dear visitor!
International Exhibition Company CATEXPO is pleased to welcome you
at the 25 International Fashion Show «Central Asia Fashion Spring-2020»

All persons who have accepted an organiser’s invitation , have
registered on-line as a visitor, agree to these rules and undertake to abide
them:

1.Registration is MANDATORY for all visitors

2.0n the first two days, the exhibition is open to professionals only. A
professional visitor is any business owner, entrepreneur, public official,
director, manager, executive, or any other representative of a foreign
or domestic company, enterprise, public authority, association, or union,
attending the exhibition for business or professional purposes. The organisers
reserve the right o request a document from visitors confirming their
professional status: business card, power of attorney or official letter from an
organisation, or any document certifying their professional status

3.During the period of quarantine restrictions, entrance to the exhibition
is possible only with a special QR code for holders of the safe status of the
ASHYQ program

4. Wearing a face masks is a must for all visitors. Non-performance of this
requirement is a personal responsibility of the visitor

5.All exhibitors must have a badge. Badges are issued at the registration
desk at the entrance to the exhibition and are valid for the whole exhibition
period

6.Badges can be obtained with a completed invitation or a registration
form. E-badges can be obtained by registering online on the official
website. For that purpose print this badge to A4, fold as instructed, beat the
queues and walk straight info the exhibition hall

7 .Visitors exchanging cash tickets or invitations for badges must fill out a
registration form, which can be found on the tables next to the registration
desk

8.Representatives of the media badge issued after passing the
accreditation procedure

9.Students from relevant universities may attend the exhibition free of
charge on Day 3. Students must be accompanied by a lecturer and must
be on the list of students certified by the university administration and
agreed with the organiser

10.ransferring or selling e-tickets and visitor badges to a third party is
prohibited. The organiser reserves the right to verify badges with visitors'
names by requesting identification

11.Visitors are not permitted to trade, distribute advertising material, hold
presentations, demonstrations, campaigns, or any other actions or events
at the exhibition without written consent from the organiser

12.1t is prohibited to be in a state or appearance that does not meet the
business nature of the exhibition and general behaviour norms, or to disturb
public order at the exhibition

13.Under 18s are only permitted to attend the exhibition on the final day
and must be accompanied by an adult

14.The organiser reserves the right to refuse entry, without compensation,
to visitors who violate any of these rules

15.The exhibition contractor is not liable for the loss of personal
belongings.

YBa>KaeMmbIi NOCEeTUTEAD!
MeXxayHapoaHas BbICTaBo4YHAs komnaHus CATEXPO paaa npuBeTCTBO-
BaTb Bac Ha 25-1 MeXAyHAapPOAHOM BbICTABKE MOAbI
«Central Asia Fashion Spring-2020»

Bce AMLQ, NPUHABLLIME NPUIACQLLEHWE OPraHM3ATOPA NOCETUTb BbICTABKY,
a TAKXKE 30PErMCTPUMPOBABLLMECS B KAYECTBE MNOCETUTEAT B pexXmme on-line,
COrAQLLQIOTCS C ACHHBIMM TTPABUACMMU U OBA3YIOTCS COBAIOAOTb MX:

1.Pernctpaums OBA3ATEABHA aAg BCex nocetuteaen

2.BXOA HQ BLICTABKY OTKPbIT TOABKO AAS MPOCDECCHMOHAABHBIX NOCETUTE-
Aer. MPpodoeCCUOHAABHBINM NOCETUTEAL — BAOAEAEL, OU3HECA, MHAMBUAY-
QAbHbIM MPEANPUHUMATEAb, AOAKHOCTHOE AMLLO, PYKOBOAMTEAD, YN AB-
ASIOLLIMIA, CMELIMAAMCT, MHOM MPEACTABUTEAL MPOCOUABHOM 30PYOEXHOM
MAWM OTEYECTBEHHOM KOMMAHMM, MPEANPUATIA, OPFraHA FOCYACPCTBEHHOM
BAQCTW, ACCOLMALMM, COIO3Q, MOCELLIAIOLLIMIA BBICTABKY AAS AOCTMKEHMS
AEAOBbIX M MPOIDECCUOHAABHBIX LLeAEH. AAS MOATBEPXKAEHMS Npodoeccho-
HAOABHOTO CTaTyCca nocetuteAs OpPraHmn3aTop BbICTABKM BNPABE NOMNPOCHUTbL
€ero NPeAOCTABMTb MOATBEPXXAQIOLLIMI AOKYMEHT: COBCTBEHHYIO BU3UTHYIO
KAPTO4KY, AOBEPEHHOCTb MAM OCOMLIMAABHOE MUCbMO MPEACTABAIEMOM
OPraHM3aLMM, MHOM AOKYMEHT, CBUAETEABCTBYIOLLLMIM O MPOdDECCUOHAAb-
HOM CTATyCE NOCETUTEAR

3.B Meproa KAPAHTUHHBIX OFPAHUYEHMI BXOA HA BbICTABKY BO3MOXEH
TOABKO MO CMELMAALHOMY QR KOAY AAS OBACAQTEAEH BE30MACHOro CTaTy-
ca nporpammsl ASHYQ

4.HoLLeHWe 3aLLMTHOM MACKM SBASETCS OOS3ATEAbHBIM YCAOBUEM AAS
BCex nocetnteAen. HeMcnoAHeHne AQHHOTO TPEBOBAHMA — AMYHOS OTBET-
CTBEHHOCTb MOCETUTEAR

5.0OCHOBOHMEM AAS BXOAC HQ BbICTOBKY SBASETCH BeMaxX. Benax BblaaeTcs
HO CTOMKE PErMcTpaLIMm Y BXOAQ HQ TEPPUTOPUIO MPOBEAEHMS BBICTABKM.
Benax AEMCTBUTEAEH B TEYEHME BCErO NEPUOAC PABOTbI BbICTABKM

6.5eMAX MOXHO NMOAY4MTL MO MPEABABAEHWN 3ANOAHEHHOTO MPUIAQCH-
TEABHOTO BUAETA MAM PETUCTPALLMOHHOM AOOPMbI. DAEKTPOHHbIN BENAXK
MOXHO MOAYYMTb, MPOMAS MPOLLEAYPY ON-line perncTpaLmm Ha OdOULLMAAb-
HOM COMTE BbICTABKM

7.30NOAHEHWE PETMCTPALMOHHOM GOOPMbI MPU OBMEHE MPUTACCUTEAD-
HOro BUAETA Ha BEMAX FBASETCA 0BA3ATEABHBIM. BAGHKM AOOPMbI HOXOASTCS
HO CTOAQX PSAOM CO CTOMKOM PErMcTpaLLim

8.MpeacTtasutersm CMU Beltax BbIAGETCS MOCAE MPOXOXAEHMS NpoLLe-
AYPbl GKKPEAUTALMM

9.CTyAEHTbI NPOCOMAbHbIX BY 30B, AOMYCKAIOTCS B TPETUI A€Hb BbICTABKM,
TOABKO B COMPOBOXAEHMM MPEMOACBATEAS, COTAQCHO CMUCKY CTYAEHTOB,
OOULIMAABHO 30BEPEHHOMY AAMMHUCTPALMEN COOTBETCTBYIOLLIErO BY 3a.
CnMCcoK AOAXKeEH BbiTb COTAQCOBAH C OPraHW3ATOPOM BbICTABKM

10.MepeAaya MAM MPOACXKA BENAXEN MOCETUTEAEN TPETBUM AMLLAM
3anpetleHa. OpraHn3aTop BbICTABKM BMNPABE MPOBEPUTE COOTBETCTBME
MMEHM, YKA3AHHOTO B BEMAXKE, C UMEHEM NOCETUTEAS, AAT Yero Opra-
HU3ATOP MOXET MOMPOCKTh MOCETUTEAS BbICTABKM MPEABIBUTL AOKYMEHT,
YAOCTOBEPSIOLLMI AMYHOCTb

11.Ha TepprTOpPUIM BBICTABKM MOCETUTEAIM HE PA3PELLIOETCH OCYLLLECT-
BAATb TOPTOBAIO, PACMIPOCTPAHATL AIOBYIO PEKAAMHO-UHADOPMALUOHHYIO
NPOAYKLMIO, NPOBOAMTb MPE3EHTALMM, ACMOHCTPALMK, ArMTALMK M AlOBbIE
ApYyrie NoOAODHbIE MepPONPUATUS U AEUCTBMI 6E3 MMCbMEHHOTO COrAQCHS
opranHmsaropa

12.Ha TEePPUTOPUM BLICTABKM 3AMPELLLAETCS HOXOAMTLCS B COCTOSHUM M B
BUAE, HE COOTBETCTBYIOLLLEM AEAOBOMY XAPCTKTEPY BbICTABKM M OBLLLENPU-
HATbIM HOPMOM NOBEAEHMS, O TAKXKE COBEPLLIATE AEMCTBUSA, HAPYLLIQIOLLIME
OBOLLLECTBEHHbIN NOPIAOK

13.MocelleHne BbICTABKM C AETbMM HECOBEPLLIEHHOAETHETO BO3PACTA
3AMPELLEHO

14.B cAyyae HapyLUueHus HacTosLmx Mpasua OpraHmsatop snpase 6e3
KAKMX-AMBO KOMMEHCALMM OTKA3ATb AOMYCTUBLLIEMY HAPYLLEHUE AMLLY B
NOCELLLEHMM BbICTABKM

15 .OpraHmn3aTop BLICTABKM HE HECET OTBETCTBEHHOCTb 30 YTEPIO AMYHbIX
BELLLeN.




Dear Central Asia Fashion exhibitors!

CATEXPO Exhibition company welcomes you and offers to get
acquainted with information required during your exhibition
activities.

The exhibit hall will be open from 09:00 till 18:00 for exhibitors and from
10:00 till 18:00 for vwsrcors Exhibit hall entrance is ava\\able for people having
name tags. At 1 mak

re th r stand is r for r ion of visi

TEMPORARY STAFF

Promoters of the exhibition should provide to order services of translator and
supporting staff for working at the stand. If you want to order an additional staff,
see that all staff members, working at the stand, are provided with name tags
on the exhibition center territory.Promoters of the exhibition should not provide
loader services.

FOOD-COURT

Food-court is in 11 pavilion of the exhibition center. You can also make use
of ordering food on the stand service. To this question, you can consult cafe
administration.

SERVICE CENTRE

You can obtain copy documents, contracts in original, business trip expenses
and accounting documents, product import/export permits service in the
promoters of the exhibit hall office No11.

Wi-Fi

You can use free Wi-Fi. You can get the access password in the promoter’s
office.

ADVERTIZING MATERIAL

Promotional products and other types of advertising activities distribution
should be carried out by an exhibitor only within his stand in such a manner that
not to prevent flow of visitors crossing the passways and not to create a hazard
or violate other exhibitors and visitors rights. Noise level more than 75 dB is not
allowed as well as using hardware and special effects.

In case of violation this rule, promoters can apply sanctions against exhibitor,
which include exhibition stand close without any compensation payments and
refunds, paid to promoter by exhibitor for participation in an exhibition.

Management office of the exhibition can ask to take away all the
stand elements and constructions.

SECURITY

Promoter of the exhibition provide a constant public order security on the
exhibition without providing security of exhibits and exhibitors equipment. The
exhibition visitors should see about their objects safety by themselves while the
exhibition is open for visitors. Promoter of the exhibition is not responsible
for exhibits loss and its damages or other values, belonging to exhibitor.
Exhibitor is responsible for any stand equipment damages or properties of other
exhibitors.

During exhibition mounting or dismounting a hall must be blocked off by the
exhibition center security.

MIGRATORY REQUIREMENT

Foreign citizens staying on the territory of the Republic of Kazakhstan for more
than 5 days should obtain a certificate of temporary registration at the migration
police in Almaty.

YBa)kaemMble DKCMOHEHTbI
BbicTaBku Central Asia Fashion!

BbictaBouHaa komnanma CATEXPO npusetcreyet Bac n
npeanaraeT 03HaKOMUTbCA € MH$opMaLmeit, kotopas 6yaer
Heobxoauma Bam npu pabote Ha BbicTaBKe.

MaBnaboH 6yzeT oTkpbIT ¢ 09:00-18:00 215 SKkcnoHeHToB 1 ¢ 10:00-18:00
JNA NOCUTATENEN. BXOA B NaBUIBOH AN SKCMIOHEHTOB PaspelueH TObKO Mo

6elipxam. B 10:00 B naBusboHe yrke 6yayT nocerutenu. Moxanyiicra,
y6eautech, uto Baw creHa rovos k ux npuemy!

BPEMEHHbI/ MEPCOHAN

OpraHu3aTopsl BbICTaBKM NPeAOCTaBAAOT BO3MOXHOCTb 3aKa3aTb yCayrv
nepeBOAUMKa 1 BCMOMOraTeNbHbIl NepcoHan Ha creHa.Ecnm Bol 3akasbisaete
JONOHWTENbHbIV NePCOHa, N03aboTETECh O TOM, UTODbI BCE COTPYAHUKM,
paboTatoLime Ha cTeHAe, Bbian obecnedeHsl berixamm Ha TeppruTopum
BbICTaBOYHOTO LieHTpa. OpraHn3aTopsl He NPeAOCTaBAAOT YCAYTU rPY34MKOB.

OYAKOPT

®yakopt HaxoamTca B 11 naBMAbOHE BbICTaBOUHOTO LieHTPa. Takxe Bbl MoxeTe
BOCMO/Ib30BATbCA YOVt 3akasa efbl Ha cTeHA. o AaHHoMy BOnpocy Bbl
MOXeTe 06paTUTLCA B aAMVHMCTPALIMIO Kade.

CEPBUC-LLEEHTP

KonumpoBsanbHble ycayrv, noaydeHve opurmHanos AOroBOPOB,
KOMaHZAMPOBOYHOM 1 ByXranTepckoi AOKyMeHTaLuK, paspelueHnii Ha BBO3/
BbIBO3 rpy3a BO3MOXHbI B OPUCE OpraHn3aTopos nasmaboHa NO11

Wi-Fi

Bbl MOXeTe BOCMONb30BaThCA becnnatHon yeayron Wi-Fi goctyna 8 VIHTepHeT.
Maponb AoCTyna Bbl MOXeTe NONYUUTb B OPUCE OPraHm13aTopOB, a Tak Xe
apeHaosatb Wi-Fi poytep.

PEK/IAMHbBIE MATEPUAJIbI

PacnpoctpaHeHne peknamHOW NPOAyKLmn Mo Apyrvie BUAbI PEKaMHON
L1eATeNbHOCTU AOKHbI MPOBOANTLCA IKCMOHEHTOM UCKKOUMTENBHO B MpeAenax
CBOETO CTeHAa, TakMM 06Pa3oM, YTODbI He MPENATCTBOBATL MPOABMKEHWIO
noTOKa MoceTuTeneit B Npoxodax v He Co34aBaTh yrpo3y UM HapyLLeHve npas
ZIPYrviX 3KCNOHEHTOB W noceTuTenein. He AomnyckaeTcs yposeHb LyMa 6onee
75 [b, a Tak xe He A0MyCcKaeTca MCMONb30BaHNE TEXHUUECKMX CPEACTB U
cneusdekToB.

B cyuae HapyLUeHWs JaHHOTO NONOXKEHNS, OPraHN3aTOPbl OCTaBASAHOT
3a COBOM NPaBO NMPUMHNTL K SKCMOHEHTY CaHKLMW BMAOTb A0 3aKpbITUs
BbICTAaBOYHOIO CTeHAa 6e3 Bbinnathl Kaknux-1mbo KOMMeHcaLwmii 1 Bo3spata
CPEACTB, YNaYeHHbIX SKCMNOHEHTOM OpraHM3aTopy 3a yyacTvie B BbICTaBKe.

Avpekuunsa BbICTaBKM OCTaBAseT 3a coboii npaBo notpeboBatb y6paTh
nopo6HbIe 3/1eMEeHTbl U KOHCTPYKLMM CTEHAA.

OXPAHA

OpraHy3aTop BbICTaBKM 0b6eCcneyunBaeT NOCTOAHHYHO OXpaHy ObLLECTBEHHOMO
nopszKa Ha BbICTaBKe, He OCYLLECTBAAA NPU STOM OXPaHY 3KCMOHATOB
1 060PYAOBAHMA DKCMIOHEHTOB. YUACTHMKaM BbICTaBKM HEOOXOAMMO
CamMOCTOATENIbHO NM03a60TUTLCA O COXPaHHOCTU CBOMX BelLel B TO BpeMs, Koraa
BbICTaBKa OTKpbITa ANA nocetnteneil. OpraHUsaTop BbICTaBKU He HeceT
OTBETCTBEHHOCTM 3a NPOMNaXy WK NOBPEXAEeHWe dKCMOHATOB UAKN
APYrMX MaTepua/ibHbIX LLeHHOCTEH|, MPMHaaneXalmnx JKCNOHEHTY.
JKCMOHEHT HeceT OTBETCTBEHHOCTb 3a Nt0B0H yLep6, HaHeceHHbI
060pYAOBaHMIO CTeHAA VAN COBCTBEHHOCTY APYTVX SKCMIOHEHTOB

B HW MOHTaXa/AeMOHTaxa BbICTaBKW NaBW/IbOH OMeyaTbiBaeTCA OXPaHO
BbICTABOYHOIO LieHTPa.

MWIPALVMOHHbIN PEXXUM

MHOCTpaHHble rpaxAaHe, HaXOAALMECA Ha TePPUTOPUK pecrybanKu
KasaxcraH 6osee 5 aHel, AOMKHbBI MONYUNTb BDEMEHHYIO PErUCTPaLIMio B
MWIPaLMOHHOM NOANLMV . AIMaTbl.




ADDITIONAL SERVICE AOMOAHUTEAbHbINA CEPBUC

Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77 Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77
Taxi DIM 7(727) 333-53-33 / 7(705) 333-03-23 Taxi DIM 7(727) 333-53-33 / 7(705) 333-03-23
Yandex Taxi 7(775) 911-11-11 Yandex Taxi 7(727) 377-77-33

Leader Taxi 7(727) 377-77-73 Jinpep Taken 7(727) 377-77-73

Taxi Discount 7(707) 333-33-33 Takcm Discount 7(707) 333-33-33

Almaty Taxi-Narodnoe 7(727) 225-27-27 / 7(701) 225-27-27 Anmartbl Takcu-HapogHoe 7(727) 225-27-27 / 7(701) 225-27-27
Strela 7(727) 330-02-82 / 7(727) 329-25-61 Strela 7(727) 330-02-82 / 7(727) 329-25-61
AKSIKON 7(727) 354-12-34 / 7(702) 502-55-65 AKSIKON 7(727) 354-12-34 / 7(702) 502-55-65
Prolingvo.kz 7(727) 354-20-54 / 7(702) 888-35-60 Prolingvo.kz 7(727) 354-20-54 / 7(702) 888-35-60
Omega Translation 7(707) 815-87-98 / 7(707) 820 28 77 Omega Translation 7(707) 815-87-98 / 7(707) 820 28 77
Helvetia 7(701) 808-46-66 / 7(727) 333-55-00 Helvetia 7(701) 808-46-66 / 7(727) 333-55-00

Embassy of Nur-Sultan, Karaotkel - 2, 109 MoconbcTBO r.Hyp-CyntaH, Kapaotkens - 2, som 109
Greece gremb.ast@mfa gr Ph: 7 (7172) 56-37-14/7 (7172) 56-37-84 Ipeuyn gremb.ast@mfagr Ten: 7 (7172) 56-37-14/7 (7172) 56-37-84
Embassy of the g ’ MoconbcrBo r. Hyp-CyntaH, ynuua Wanksima, 11
United Arab emaratembassy_kz@yahoo.com NUL?;?%;;%?;S S;{ 1 OA3 emaratembassy_kz@yahoo.com TenTen: 77172287071
Emirates .
leHepanbHoe N
visa.almaty-cslt@diplomatie. r.Anmarsl, yn. KyHaesa, 77, bLL « Park View »
Consulat visa.almaty-cslt@diplomatie. Almaty, st. Kunaeva, 77, BC «Park View» KOHCyNbCTBO i Ten: 7 (727) 321-09-15
General of ®panuun gouv. en: 7 (727)
France gouvifr Ph: 7 (727) 321-09-15 PaHu|
leHepanbHoe
I ] r. Amartel, yn. ViBaHnnosa, AoM 2
g::zl:a?t:f info@almaty diplo.de .A\maty, Ivanilova str, 2 F:;;Z:::Bo info@almaty.diplo.de Ten7 (7127) 262-83-41/46/49
Germany Ph:7 (727) 262-83-41/46/49
r.Hyp-CynTaH, Mkp.Hy6apei-010,
Nur-Sultan, KOSMONAVTOV Street, n.62 - aoco'"’““ ambasciata.astana@esteri.it yn. Kocmonastos, 62
Embassy Italy ambasciata.astana@esteri.it M\;?T;o(r;elgggiAsRs‘(-gglo Tanumn Ten.7 (7172) 24-33-90
MoconbcTBO r.Hyp-CyntaH, Mpocnekt KabaHbali 6atbipa
Embassy of the Nur-Sultan, Kabanbai batir ave 6/1, Natsuiickoit embassy kazakhstan@mfa.gov.v 6/1, opuc N2 122
Republic of embassy.kazakhstan@mfa.gov.lv office No. 122 Pecny6avkun Ten:7 (7172) 92-53-18
Latvia Ph:7 (7172) 92-53-18
! lFeHepanbHoe
g:::l:a?t:f Imaata@mid Almaty, Zhandosov str, 4 :::z;:;:,? consalmaata@mid.ru g Amr:;b; (yfz%ifgffg e
the Russian consaimaata@mid.ru Ph:7 (727) 275-64-16 ®epepauun
Federation
MoconbcTBO b r.Hyp-Cyntan, yn.KeHecapbl,a.47,k8.25
Embassy of emb.astana@mae.es Nur-Sultan, Kenesari str, 47, office 25 Ucnanun emb.astana@mae.es Ten: 7 (7172) 20-15-35
Spain : Ph:7 (7172) 20-15-35
P " Moconberao r.Hyp-CyntaH, MvauKapaowenb,
G‘;:?:a?t:f emb,_kz@mfa.govua Nur-Sultan, md. Karaotkel, st. Zhylyoi, 12 YKpanHb! emb_kz@mfa.gov.ua y1. Keinbioit, 12
General | gov. Ph: 7(7172) 40-07-57 / 7(7172) 57-70-25 Ten7(7172) 40-07-57 / 7(7172) 57-70-25
leHepanbHoe
Consulate Almaty, Tole bi str, 29A KoHcynbctBO almatyturkbe@gmail.com " A?Zﬂa;b‘byzﬂm?;gejig;;;f%
General of almatyturkbe@gmail.com Ph7 (727) 278-41-65/77 Typunn :
Turkey
Embassy of Nur-Sultan, R. Koshkarbayev Avenue 9 Noconbereo Hyp-C: PK 6 9
kazakhst fa.govb r.Hyp-CyntaH, npocn.PKowkap6aesa
Belarus azakhstan@mfa.gov.by Ph7 (7172) 98 98 96 ::;I’;{;,I‘::KM kazakhstan@mfa.gov.by Ten: 7 (7172) 98 98 96
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CaTEXpo

Dear Participants and Guests of the Festival!

On behalf of the Organizer we are glad to welcome the
participants and guests of the 28 International Fashion Fair “Central
Asia Fashion Autumn-2021"!

During the years of its work the traditional Fashion Fair “Central
Asia Fashion Autumn-2021" became a huge event that attracts
fashion industry professionals from around the world. Each year,
it not only loses its relevance, but also reveals new fashion-sector
needs. The popularity of this expo-event gains momentum from
year to year.

Wide business program of the Fashion Fair creates favourable
conditions for the most comprehensive and objective information
on the fashion-market, for exchange of views on the most topical
issues, promotes business contacts between entrepreneurs from
different regions of Kazakhstan and abroad.

Wed like to believe participants and guests of Fashion Fair
"Central Asia Fashion Spring-2018" will open up new opportunities
for future cooperation and implement of the most ambitious plans
in business relations expanding on our unique professional site in
the Central Asian region.

Yours sincerely,

Arslan Metin
Mﬂg

CaTEXpPO

YBakaemble y9aCTHUKM M TOCTH!

OT vMeHW opraHuW3aTtopa paj MPUMBETCTBOBATb Y4aCTHMKOB
n rocteit 28-i MexayHapoaHol BbicTaBku modbl  «Central Asia
Fashion Autumn-2021»!

CraBwan TpasuumoHHon BbicTaBka «Central Asia  Fashion
Autumn-2021» 3a roabl cBoel paboTbl BbIpOCaa B MaclutabHoe
MeponpuaTMe, NpuBaeKatoLLee CneLmanmcToB MOAHOM MHAYCTPUM
co Bcero Mupa. C KaxablM rO40M OHa He TONbKO He TepAeT CBOeM
aKTyaNbHOCTW, HO W PacKpbIBaeT BCe HOBble MoTpebHoCcTM fashion-
cektopa. [lonynApHOCTb 3TOrO 3KCMO-COObLITMA W3 roda B TOA4
HabupaeT 06opPOThI.

ObwwupHaa  fAenoBas  nporpamMma  BbICTABKM  CO3AaeT
HnaronpuATHble YCNOBMA ANA NOAYYEHWA MAKCUManbHO MOAHOW v
06bEKTUBHOM MHOPMaLMK O cocTosHMK fashion-peiHka, obMeHa
MHEHWAMM MO CaMbIM  akTyalbHbIM BOMPOCaM, CnocobcTByeT
HaNaXuBaHWIO ZEN0BbIX KOHTAKTOB MEXAY NMPeAnpUHUMATENAMMN U3
pa3HbIx perroHoB Kblprei3ctaHa, GAMKHErO 1 AaNbHEro 3apybexXba.

OueHb Xx04eTca BEPUTb, YTO YYacTHWMKK v nocetutenn Central
Asia Fashion otkporoT ana ceba HOBble BO3MOXHOCTM AnA
NEePCNeKTVBHOTO COTPYAHMYECTBA M PEANM3YIOT Camble CMefble
MAaHbl B 061aCTV pacLlUMpenrna AeN0BbIX CBA3EN Ha eANHCTBEHHOM
npodeccroHanbHOM naoLwaske B LleHTpansHO-A3maTckom pervoHe.

C yBaxeHwmeM,
MeTnH ApcnaH

At




EXHIBITION LIST BY
COUNTRY

CMNMUCOK YHYACTHUKOB
MO CTPAHAM




RUSSIA/POCCUA

ASKENT GROUP
BEATRIS

BEVERLY KIDS
BEZKO FASHION GROUP
BUSINESS LINE
EKATERINA ZHDANOVA
FORMABLACK
GERRUSI

JANE SARTA
KORKKI

LEA VINCI

MARCO MORETTI
MARHATTER
MILANA STYLE
NATISO

NEKSTAZY
PATRONUS

SILA

SCANNDI FINLAND
SPARADA
SYMBION

TOPTOP

UMMAMI

ZHAKKO

3MMOC

COKPAT
TPN®O
®ABPVKAHTDB

AHO «CAHKT-
METEPBYPICKWI LIEHTP
NOAAEPXKWN SKCINOPTA»

AHO «LIEHTP MOAZLEPXKM
3KCMOPTA KMPOBCKOW
OBJIACTW»

BEHYYPHbI ®OH/,
TBEPCKOW OBJIACTU

OMCKWI PETIOHAJIbHbIV
®OH/, MOAAEPXKKN
MAJIO V1 CPEAHEIO
MPEAMPUHUMATEIbCTBA

®OH/, MOAEPXKM
MPEANPUHUMATE/IbCTBA
MEH3EHCKOW OBNACTW

LIEHTP MOAEPXKMN
SKCMOPTA MOCKOBCKOW
OBJIACTW

UKRAINE/YKPAUHA
ALENKA PLUS

MISS LORA
NOLVIT
RIMARI




TURKEY/TYPLLA
ARIENS

BOLERO - EVELINE
CARLINO RICH
DIZAYNONLINE
FIMKA
GUMANIZE

HAYS

{HKIB

IKOLL

KADELLI

KSAS TEKSTIL

LA CHERE KOREA/KOPES
MARISIS ﬁv.%' REDMETEOR
MEES

MOMENTO %

OLV COLLECTION

NERSELER

NEW COLOR

PENYE MODE

PIENA

QUO

SEE LINE

SERIANNO

SISLINE PARK

VALENTE

WHITNEY JEANS

WORLD OF FASHION

BELARUS/GEJIAPYCb

MOJIECBE

KAZAKHSTAN/KA3SAXCTAH

PERSONA FURS




CLASSIFIED LIST OF
EXHIBITS

TEMATUYECKUE
PA3AEADI



WOMEN'S WEAR / XEHCKAf OAEXAA

ALENKA PLUS
ARIENS

BEATRIS

BEZKO FASHION GROUP
BOLERO - EVELINE
BUSINESS LINE
CARLINO RICH
DIZAYNONLINE
EKATERINA ZHDANOVA
FIMKA
FORMABLACK
GERRUSI
GUMANIZE

HAYS

IKOLL

JANE SARTA
KADELLI

KORKKI

KSAS TEKSTIL

LA CHERE

LEA VINCI
MARISIS

MEES

MILANA STYLE
MOMENTO
NATISO
NERSELER

NEW COLOR
NOLVIT

OLV COLLECTION
PENYE MODE
PIENA

QUO

RIMARI

SEE LINE
SERIANNO

SILA

SISLINE PARK
SCANNDI FINLAND
SPARADA
SYMBION
TOPTOP
UMMAMI
VALENTE
WHITNEY JEANS
ZHAKKO
MOJECBE
COKPAT

TPN®O
®ABPVIKAHT DB

MEN’S WEAR / MYXXCKAf OAEXAA

EKATERINA ZHDANOVA
MILANA STYLE
PATRONUS

PENYE MODE
SCANNDI FINLAND
SYMBION

WHITNEY JEANS
®ABPNKAHTB

KIDSWEAR/ AETCKAf OAEXAA

EKATERINA ZHDANOVA
MILANA STYLE
PATRONUS

PENYE MODE
SYMBION

WHITNEY JEANS
®ABPVIKAHT DB




OUTERWEAR, FUR/ BEPXHAA OAEXAA, LLUYBbI

BEATRIS

EKATERINA ZHDANOVA
MARCO MORETTI

MISS LORA

NATISO

PERSONA FURS

SILA

3MMOC

COKPAT

®ABPNKAHTB

HAT ACCESSORIES/TOAOBHBIE YEOPbI

GOVERMENTAL UNION / OPTAHU3ALUU

KORKKI
MARHATTER
REDMETEOR
ZHAKKO

JEANSWEAR / AXUHCOBASA OAEXAA

WHITNEY JEANS

BAGS, ACCSESSORIES / CYMKWU, AKCECCYAPDI

IHKIB
AHO «CAHKT-TETEPBYPICKNW LEEHTP
NOAAEPXKW SKCIMNOPTA»

AHO «LIEHTP MOAAEPKKM SKCMOPTA
KUPOBCKOW OBJIACTW»

BEHYYPHbI ®OH/, TBEPCKOW OBNACTW

OMCKWW PETMMOHAIbHBIA ®OHA,
NOAJEPXKN MANO W CPEAHEIO
MPEANPUHUMATE/IbCTBA

PADU

®OHZ, MOALEPXKMN
NPEANMPUHUMATE/IbCTBA MEH3EHCKOW
OBJIACTU

LLEEHTP NMOAAEPXKW SKCTOPTA
MOCKOBCKOW OBJTACTA

SECTORIAL MAGALZINE /
CNEUMAAU3INPOBAHHDIE XXYPHAADI

ASKENT GROUP
MARHATTER

SHOES / OBYBb

REDMETEOR
SYMBION

UNDERWEAR, LINGERIE / HAXHEE BEAbE

PENYE MODE
SYMBION

WORLD OF FASHION




ALPHABETICAL LIST OF
EXHIBITORS

AAPABUTHBIN CMTUCOK
YYACTHUKOB
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Mansro/Coats

Kyprtku/Jackets

KocTtoM xeHckmid/Suits, coordinates
KocTrom Myskckol/Suits

BeuepHee nnatbe/Evening fashion
CsaaebHoe nnatbe/Bridal fashion
Mnatee/Dresses

tO6KkW/Skirts

Bprokum/Trousers

PybaLukw/Shirts

Bay3kn/Blouses

Tpukotax/Knitwear

®yT608KN, CBKUTEPE/T-shirts, Sweatshirts
[xnHcoBas moaa/Jeans fashion
MoBceaHeBHasa oaexaa/Casual

Opexaa ana cnopra/Sports wear
Onexnaa ansa byayuiyx mam/Maternity wear
[letckan oaexaa/Babywear

Onexnaa 60nblMX pa3mepos/Supersize
HaumoranbHan oaexaa/Country fashion
Oupexpa 13 koxu/Leatherwear

Opexna 13 mexa/Furs

OIOLIUIS KOS LEIORSRISIC VG

O6ysb/Shoes

KoxranaHtepes/Small leather goods
MepuaTtkn/Gloves

Wapdel, Mnatkn/Scarves, Foulards
Fancryku/Ties

FonosHble yoopbl/Hats
BuxyTtepusa/Costume jewellery
tOBennpHble 13aenns/Genuine jewellery
Cywmkun/Bags

PemMHw/Belts

[Apyrne akceccyapbl/Other accessories
KynanbHble KOCTIOMbI/Swimwear
HuxHee 6enbe/Lingerie

Ounexza Ana AoMa w oTAbIxa/Homewear
YyNOUHO-HOCOUHbIE M3aennd/Hosiery
Oanexaa ansa cHa/Nightwear
Koxa/Leather

DypHUTYPa 1 NPUHAANEXHOCTW/

Fittings and garniture

!
i

W

XKeHckan oaexaa/Womenswear
Myxckan oaexaa/Menswear

[etckan opexaa/Kidswear




EXHIBITIOR/

STAND/

EXHIBITIOR/ STAND/
YYACTHUKH CTEHA
ALENKA PLUS E130

“lenka Plus
® ® @ ¥

YYACTHUKU CTEHA
3MMOC N120
UI:".:?-'.!:-I-?FHn

®® i 4
MOJIECBE Al130

@ POLESIE

OIOIC)

ARIENS L140
ARIENS

@®w®® §
ASKENT GROUP €210

ASKENT GROUP

® @ ¢y = K

COKPAT N120
SOCRAT

®®w f
TPN®O Al110
TRIFO

® K
®ABPUKAHTD B160

@M®W

BEATRIS C200

Be
Atris

DO®®® i

BEVERLY KIDS N120

AREE P g

WO®®® §



EXHIBITIOR/ STAND/
YYACTHUKU CTEHA
BEZKO FASHION GROUP B130

Bezko.
OIOIOIOIOR™ ¥
BOLcRO

IOIOIO )

BUSINESS LINE B100

BUSINESS LINE

DODD

=e

CARLINO RICH F110

CARLINOS
OIOIOIOIOK ™ )

DIZAYNONLINE H140

DIZAYN ONLINE

OIOI AOIONOE )

EXHIBITIOR/ STAND/
YHACTHUKU CTEHA

EKATERINA ZHDANOVA C200

EKATERINA EHDANDYA

AFMHTAL M EOEE

® (K]
FIMKA F200
FIMKA

OISIOIVIOG §
FORMABLACK B140

STUDIO
FORMA
BLACK

GERRUSI C230

GERRUSI
Ol ol L0 i

GUMANIZE K120

& GUMANIZE’

@W® M )



EXHIBITIOR/ STAND/ EXHIBITIOR/ STAND/
YYACTHUKU CTEHA YYACTHUKU CTEHA
HAYS K130 KSAS TEKSTIL L150

7 KSAS
IO §

IKOLL K240

Do

LA CHERE K110

>(k “® LAE:HERE
O .
WEO®O®E©N j VSSI Alfo

JANE SARTA C130 LEAMN N
RS

@ i Marhatter N120

KADELLI F120 L
) MARHATTER

K
KADELLI @ ¥
i MARCO MORETTI A100

=De

KORKKI D250

Ve@® i YOO i



EXHIBITIOR/ STAND/ EXHIBITIOR/ STAND/
YYACTHUKU CTEHA YYACTHUKU CTEHA
MARISIS L100 NEKSTAZY N120
‘('\A\ARiSiS “‘
MEKSTAZY
OIONIOIOE IOLASK; P ® i
MEES 100 NERSELER k230
MEES ey ”
@ ® NEW COLOR F210
¥ NewColore
MILANA STYLE N120 by birlik i
MILANA ® @ ® ¥
STYLE NOLVIT D270
vy f 4 NOLVIT i
MISS LORA C160 collection
F!_“_ﬂp OLV COLLECTION K230
mMisskora .. -
) K
MOMENTO F230

PATRONUS B140
@Munmulu f'
@ ¥ PATRONUS f

PENYE MODE K210
NATISO C220 :
NATISO PENYE MOOD

} SAIOIOEI0Y i i
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ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNIUCOK YYACTHUKOB

YYACTHUKHU
PERSONA FURS

PIENA

PIENA

QUO

QUO

pure touché

Www.quo.

REDMETEOR

% R=pM=T=CR

RIMARI

CTEHA
C120

K200

F130
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]
1
q
4
1
-
e
v
i)
. |
]
"

Al120

NMPOU3BOAUTEAD
CTUABHOM
XXEHCKOW OAEXADI

Manufacturer
of stylish
women's clothing

YKpAUHQ, I. XOpbKOB
Ukraine, Kharkiv
TeA.: +38 (050) 811 58 57
rimari.com.ua@gmail.com
@womensclothing_rimari




EXHIBITIOR/ STAND/

YYACT HUKU CTEHA

SEE LINE F100

6@6 lne:

0@@@.0 k)

SERIANNO K140
©

SERIANNO'

OIOCIOIOIONT ¥

SILA C200

D

® (K

SISLINE PARK F230

sislin@crk i\

SCANNDI FINLAND C110

SCANNDI -

E FINLAND i w

SPARADA B110
SPARACA

@D ®®® D §

EXHIBITIOR/ STAND/
YYACTHUKM CTEHA
SYMBION B120

i

TopTop 230
TOPTOP-RU i
oA 5140
Ummami i
VAENTE o0

M i

WHITNEY JEANS K220
WHITNEY

OIOION 40K (ki
ZHAKKO D250
j-lAl(l(

UIOICKS §



SECTORIAL MAGALZINE/ STAND/
CNELMAAU3IUPOBAHHDIE XXYPHAADI CTEHA,
WORLD OF THE FASHION E180
ASSOCIATION/ STAND/
ACCOLMALUA CTEHA
PADGU

GOVERMENTAL UNION/ STAND/
OPTAHU3ALLUU CTEHA,
IHKIB H150
AHO «CaHkT-MeTepbyprckuia LIM9» C230
EAHNT-RETERETITCORA
UEHTP NOLOEPAKA
JKLNOPTA
AHO «LIMN3 Knpoeckoin obnactn» C200
-.-.* '-'.-_“.
ol @ 7 =
-:-le b
BeHuypHbI/ doHg TBepckon obaactu N120

( ’ POCCUCKIIA

GuImen Q o

nponnu»(euue W IKCAP
¥ POCIKCUMBAHK
Tsepckau oﬁnam

OMCKUIA perroHanbHbI GOHA NoAAEP>KKA Maso U

cpegHero npeanpurHnMaTenbCcTea
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s
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B140

OMM MeH3eHckon obnactn

LIN2 MockoBsckoit Obnactu

S ==
WOCKOACHON DEFACTH ﬁﬂﬁ wa
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FOR NOTES
AN 3BAMETOK
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BUSINESS CONFERENCE
28 INTERNATIONAL
FASHION EXHIBITION

BU3HEC-KOH®PEPEHLLUA
28 MEXAYHAPOAHOMU
BbICTABKM MOADI



September 14, Thursday, 2021

+ How has the fashion industry changed during the pandemic?
» What have retailers learned during the coronavirus crisis?
+ How do customers choose and buy clothes in new realities?

« How does the market dictate new competencies for the staff of a
fashion store?

» Assortment policy in a new way

» Collaborations with designers and private labels: «headache» or
«lifebuoy»?

* What business processes from the pandemic past can be taken into
the future?

Mira Bergen, Asel Adil,
stylist, fashion blogger @mira_bergen CEO of the production company Adili

(Kazakhstan, Almaty) (Kazakhstan, Almaty)

i
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]

Elbegi Abdiev, Tarbiya Aydymbaeva,
deputy Chairman of the "Union of the designer, founder of the Fashion
Republic of Kazakhstan trade networks" House of Kazakh national clothes

(Kazakhstan, Nur-Sultan) TARBIYA
(Kazakhstan, Aktau)

® 0

Milena Ershova, Zarina Mediyeva,
fashion retail expert, produser Central buyer Intertop Central Asia LLP, brand
Asia Fashion manager Emporio Armani, Armani

(Kazakhstan, Almaty) Exchange, EA7 (Kazakhstan, Almaty)

+ How did the coronavirus crash the retail market?

* How can a business survive in a “zero revenue” environment?
+ How long will it take to restore pre-crisis values?

+ How to plan and make money in the face of uncertainty?

« Possible scenarios for the development of Kazakhstan retail

* Recovery plan and support measures needed

Elbegi Abdiev, deputy Chairman
of the "Union of the Republic
of Kazakhstan trade networks"
(Kazakhstan, Nur-Sultan)

Tarbiya Aydymbaeva, designer, fashion
designer, founder of the Fashion House of
Kazakh national clothes TARBIYA in the city of
Aktau.

She presented her outfits at the cultural days in Kazakhstan (Astana),
Russia (Astrakhan) and South Korea (Seoul). Her ethnic costumes have

traveled to countries such as Bulgaria, Spain, Turkey, Czech Republic,

Macedonia. She is engaged in the restoration of museum exhibits. She
has the honorary title of «Best Woman Entrepreneur» of the Mangystau
Region. Winner of the Grand Prix in the Republican competition «Ethno-

fashion» for the best national historical costume of the Mangistau

region. Participant of fashion weeks in Kazakhstan, Azerbaijan, Tajikistan,
as well as shows at Moskow International Fashion Fest and Bridal Fashion

Week in St. Petersburg.




September 17, Friday, 2021

*  Macroeconomic and social trends in the world and Kazakhstan
» How has purchasing power changed during the pandemic?
* What do Kazakhstanis spend their money on in the current realities?

 Rising prices, constant restrictions on businesses, changing consumer
habits - what else can retailers expect?

+  What is the threat to retail from traffic flow among sales channels?
+  Retail forecast for 2022: positive or negative?

Sergey Bulanov, specialist in work with retail
chains in Kazakhstan NielsenlQ Kazakhstan
(Kazakhstan, Almaty)

» Growth leaders in the fashion category in the pandemic

*  When are users ready to shop the most?

»  What things and accessories are in trend with online buyers?

*  Online shopping trends

» How has the selection and purchase process changed during the
pandemic?

*  What is worth knowing today so as not to lose a client tomorrow?

Milena Ershova, fashion retail —expert,
organizer and chief moderator of the Central
Asia Fashion business conference (Kazakhstan,
Almaty)

* How has marketing changed during the pandemic?

+ "Social media detox” and pandemic “information obesity”
+ How To Make Your Business Instagrammable?
+ Emotional cashback and customer sharing

+ How can a day with a stylist and business brunches increase a fashion
store’s average check?

Victor Eliseev, Yana Bobryka,
TV producer, writer, CEO Select actress, film producer,
Communication Group (Kazakhstan, fashion-beauty blogger
Almaty) (Kazakhstan, Almaty)

x

Asel Tatisheva, Sabina Rustembaeva,
founder of Aurora space, blogger founder of the Empire of Blogging
(Kazakhstan, Almaty) school, fashion-beauty blogger

(Kazakhstan, Almaty)

A Tatiana Soldatenko, marketing and sales
1 consultant, partner of BMIND consulting
l company, — EBRD  accredited  consultant
L (Kazakhstan, Almaty)
y

+ Selling platforms: Facebook, Instagram, Vkontakte, Pinterest, Tik Tok

+ Instagram and business. How does this duo affect your sales?
» Key Instagram mega trends. Visuals and themes
« 5 life hacks for Instagram Stories

Sabina Rustembaeva, founder of the Empire
of Blogging school, fashion-beauty blogger
(Kazakhstan, Almaty)




September 18, Saturday, 2021

How to find premises for a store?
*  What to choose: street or mall?
» How do developers assess the retailer?

* How to evaluate traffic and target
audience?

« Difficulties of choice and pitfalls

Andrey Gordienko, Head of Brokerage Department, partner Retail Space
(Kazakhstan, Almaty)

» How did Kazakhstani shopping centers pass the stress tolerance and
flexibility test?

+ What "acute angles” in relations with retailers have revealed the
coronavirus?

+ How do regional shopping and entertainment centers survive in a
pandemic?

» What else besides shopping can the mall offer in the era of quarantine
restrictions?

» How does the new reality change the policy of the shopping and
entertainment center rental departments?

+  What support do the mall and retailers need from the state today?

Dmitry Revin, Arman Dzhambusinov,
Chairman of the Union of Retail Real Managing Director and Commercial
Estate Developers of the Republic of Director of the SEC Maxi Mall
Kazakhstan, co-owner of Aport malls (Kazakhstan, Ekibastuz)

(Kazakhstan, Almaty)

Dmitry Kozlov, Andrey Gordienko,
commercial director of the SEC Asia Head of Brokerage Department,
Park in the Arcada group of companies partner Retail Space

(Kazakhstan, Almaty) (Kazakhstan, Almaty)




16 ceHTa6p4, 4eTBepr, 2021

*  Kak u3MeHvnach MHAyCTpUA MOABI 33 BPDEMA NaHAeMUn?
* Yemy Hayumamcb puTeiaepbl 3a Bpems KopoHOKpU3mnca?
+  Kak BbIbupatoT 1 NokynatoT o4ex Ay NokKynaTenu B HOBbIX peanmsx’?

*  Kak pblHOK AMKTYeT HOBblEe KOMMeTeHUMN ANS NepcoHana MOAHOMO
marasuHa?

. ACCOpTVIMeHTHaﬂ NOoANTKKa NO-HOBOMY

*  Konnabopauum ¢ An3aiHepamn v COBCTBEHHbIE TOPrOBblE MapKMu:
«roNoBHas 60/b» MK «CracaTeNbHbIl Kpyr»?

» Kakve 6v3Hec-npouecchl U3 NaHAEMUMYECKOrO MPOLLNOTO MOXHO
3abpatb B Oyayulee?

Mupa BepreH, Acenb Apunb,
cmunucm, fashion 6n02ep 2eHepa/bHbIl dupekmop
@mira_bergen npoussodcmeeHHoU komnaruu Adili
(KazaxcmaH, Anmamel) (Kazaxcmar, Anmamei)

i
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Anbbern A6gues, Tap6busa AiigbimbaeBa,
3amecmumese npedcedamens dusatiHep, ocHosameeHUYa Jjoma
npasneHus MOOb! kasaxckol HayuoHan6HoU
OKO/T «Coroz mopzoseix cemetl PK» 00ex0bl TARBIYA
(Kazaxcman, Hyp-Cyamar) (KazaxcmaH, Akmay)
MwuneHna Epwosa, 3apuHa Mepauesa,
akcnepm fashion retail, 6aliep Intertop Central Asia LLP, 6peHO
npodrocep Central Asia Fashion meHedxep Emporio Armani, Armani

(Kazaxcmat, Anmamei) Exchange, EA7 (KasaxcmaH, Aamamel)

+  Kak KOpOHOKpM3MC 0BPYLINA PBIHOK puTeiina?

+ Kak BbIXWTb BU3HECY B YCIOBMAX «BbIPYYKa-HOMb»?

«  Ckonbko BpemMeHn 3alMeT BOCCTaHOB/EHME AOKPU3NCHbBIX 3HayeHui?
« Kak nnaHnMpoBatb 1 3apa6aTblBaTb B yCnoBmaAx HEOI'Ipe,CI,eJ'IeHHOCTM?
*  Bo3moxHble CLUeHapun pasBnTNA Ka3axCTaHCKOro pMTeHna

+ [lnaH BOCCTaHOBNEHWA U HEOOXOAVMbIE Mepbl MOALEPXKKM

Anbbern Abaues, samecmumens
npedcedamensi npagnerus OKOJ1
«Coro3 mopeosbix cemell PK»
(KazaxcmaH, Hyp-Cynmar)

Tap6us AiipbimbaeBa, dusatiep,
mModenbep, ocHosamenbHuYa Jloma  moobl
kaszaxckoll HayuoHaneHol o00exdsl TARBIYA
(Kazaxcman, Akmay)

MpeactaBnana cBOW Hapaabl Ha AHAX KynbTypbl B KasaxctaHe (AcTaHa),
Poccnm (ActpaxaHb) v tOxHon Kopee (Ceyn). Ee 3THMYeCKMe KOCTHOMBI
obbe3anm Takve CTpaHbl kak bonrapwa, Vicnanuwsa, Typuwa, Yexus,
MakeZoHMA. 3aHMMaeTCA BOCCTAHOBEHMEM My3eMHbIX 3KCMOHATOB.
MMeeT noueTHoe 3BaHMe «yyllad XeHLWHa NpesnpuUHUMaTeNb»
MaHrucrayckon obnact. ObnasatensHuua [paH-npu B
PecnybavkaHckoM KOHKypce «ITHO-fashion» 3a nyulnii HaLMoHanbHbIN
MCTOPUYECKMIA KOCTIOM MaHrucTayckoil obnactv. YuactHuua Heaenb
mozbl B KasaxcraHe, Asepbaiiaxare, TasxukncraHe, a Takxe nokasos
B8 Moskow International Fashion Fest w Bridal Fashion Week 8 CaHkT-
Metepbypre.




17 ceHTa6pA, naTHmua, 2021

MakpOo3KOHOMMYECKHME 1 CoLmabHble TPEHABI B M1pe 1 KazaxcTaHe

Kak uv3MmeHwnacb nokynatenbckas CnocoOHOCTb 33  Mepuos
naHaemMmm?

Ha uto TPaTAT CBOM AAEHbIV Ka3axCTaHLpl B TEKYLLNX peanvmx?

POCT LieH, MOCTOsIHHblE OrpaHMdeHus Ans Br3Heca, M3MeHeHue
NpUBbIYEK NOKynaTenei — Yto elle oXnaatb puTeiinepam?

YeM rpo3uT puteliny nepeTtok Tpaduka cpeam kaHanos Npoaax?
PuTtelin nporHos Ha 2022 roa: No3unT1B Mav Heratme?

Cepreii BynaHog, cneyuasaucm no pabome ¢
pOo3HUYHbIMU cemsamu 8 Kasaxcmare NielsenlQ
Kazakhstan (Kazaxcmar, Aamamesi)

JNnaepsbl pocta kateropuu fashion B naHAemuto

Koraa nonb3osateny rotosbl 60/bLUE BCEro COBepLUaTb MOKYMKM?
Kakvie Belwn 1 akceccyapsl B TpeHAe y nokynateneit online?
TpeHab! nokynatenbckoro noseseHumsa online

Kak M3meHnncs B naHAeMUIO MPOLIECC BbIGOpa v MOKyNKu?

YTO CTOWT 3HaTb yXe CerodHs, YTobbl He NOTEPATL KAVeHTa 3aBTpa’?

Mwunena  Epwosa, 3kcnepm  fashion
retail, opeaHusamop u  weg-modepamop
6uzHec-koHpepeHyuu  Central Asia Fashion
(Kazaxcmat, Anmamer)

Kak nsmenunca MapKeTUHr B Mepro/, naHAemMumn?

«CoumMeaniHbIA - AeTokC» W NaHAeMUHOE  «MHPOPMaLVOHHOE
OXMpeHnEe»

Kak caenatb cBoit busHec Instgrammable?
SMOLMOHaNbHbIN K3LLOEK W LUEPUHT NoKynaTenei

Kak «aeHb CO CTWUAMCTOM» W BU3HeC-bpaHuM MOryT MNOBbICUTH
CpeaHnii Yek MOAHOTO MarasuHa?

BukTop Enucees, flHa Bo6pbika,
menenpodrocep, nucamens, CEO Select akmpuca, KuHonpoorocep, cmuaucm,
Communication Group fashion-beauty 6n0zep
(Kazaxcman, Aamamel) (Kazaxcman, Anmamel)

I &3

CabuHa Pycrembaesa,
ocHosamesb Wkobl «ViMnepus
6102uH2a», fashion-beauty 6ao2ep
(KazaxcmaH, Anmamel)

A Tatbana  ConpateHKo,  KOHCYbMAHM
| no mapkemuHzy U nNpooaxam, napmHep
:!. KOHCAnMuH2080U KoMNaHuu BMIND,
, aKkpedumosaHHelll  KoHcynemaHm  EBPP
¥ (Kazaxcmar, Aamamer)

« Tpopatowye nnatdopmsl: Facebook, Instagram, BkoHTakTe,
Pinterest, Tik Tok

+ Instagram v 6u3Hec. Kak 310T AyaT BAMAET Ha Balum nposaxu?
+  Kntouesble Mera-TpeHzp! Instagram. Busyan 1 tematuka

» 5 naidxakos B opopmaeHnm Instagram Stories

Acenb Tatuwesa,
ocHosamesns Aurora space, 6102ep
(Kazaxcmat, Aamamel)

CabuHa Pycrembaesa, ocHosamesb LUKOIb!
«MMnepus broeuHea», fashion-beauty 6nozep
(Kazaxcmat, Aamamesi)




18 ceHTa6pa, cy660Ta, 2021

Kak nckaTb nomelleHne noa mMarasmH?
*  Yro BbIOpaTH: street nam TPLL?

+ Kak LieBenonepsl OLeHMBaLoT
puteinepa?

* Kak oueHuTb Tpaduk U Lenesyto
ayAnTOpUIO?

+ TpyaHoctn BblbOpa W NOABOAHblE
KaMHW

AHppeil TopaneHko, pykosodumesns OenapmameHma bpokepudxa, napmHep
komnaruu Retail Space (Kasaxcmar, Aamamei)

+ Kak KasaxcTaHckse TOprosble  LEHTPbl MpoWwAu TecT  Ha
CTPECCOYCTONUMBOCTb U TMOKOCTL?

+ Kakue «oCTpble ymbl» B OTHOLEHUAX C puTelinepamn OBHaXMA
KOPOHOKPU3MC?

+  Kak BbPKMBatOT B NaHAEMUIO pernoHanbHble TPLL?

* Yro ewe NOMMMO LWOMMHIA MOXET npesnoxuts TPLL B8 3moxy
KapaHTMHHbIX OrpaHUYeHniA?

* Kak HOBas peanbHOCTb MEHAET NMOANTVKY OTAEN0B apeHabl TPLI?
» Kakaanoaaepxka cerogHa HyxHa TPLL v puteiinepam ot rocysapcrsa?

AmMutpuii PeBuH, ApmaH [>xambycnHoB,
npedcedamesns Coro3a desesnonepos ynpasasroujul u kommepyeckuli

mop2osoli Hedsuxumocmu dupexmop TPL| Maxi mall

PK, coenadeney monnos (Kazaxcmar, Skubacmys)

«Anopm»(Kasaxcmas, Aimamel)

Amutpuii Koznos, Anppeii lopauenko,
kommepyeckuti dupekmop TPL| Asia Park pykogodumens denapmameHma
2pynnel komnarul Arcada bpokepudxa, napmHep KOMNAHUU
(Kasaxcman, Anmamel) Retail Space (Kazaxcmat, Aamamer)

FASHION
SHOW

MOAHBIE
NMOKAZ3bI



Central Asia Fashion arranges special Show Area zone for the fashion
parade to be carried out by the Show participants providing them

an opportunity to present their own collections.Total area of the Show
Area is 600+ sq.meters.

Central Asia Fashion opraHusyet cnelpansHyto 30Hy Show area ans no-
Ka30B MO/ YYaCTHWMKOB BbICTABKM C BO3MOXHOCTBKO MPEeACTaBWTb COO-
cTBEeHHble konnekumm. Obuias naolwaab Show Area 600+KB. METPOB.

PacnucaHue MoAHbIX NOKa30B
Central Asia Fashion Autumn-2021

16 ceHTA6pa 2021 r
13.00 - 13.15 Typuua 14.00 - 14.15 PAOU (Poccusn)
13.30 - 13.45 Typuua 14.15 - 14.30 Miss Lora (YkpauHa)
13.45 - 14.00 Typuua

17 ceHTA6pa 2021 r

13.00 - 13.15 Typuua 14.00 - 14.15 Typuua
13.15 - 13.30 /lea BuHun (Poccus) 14.15 - 14.30 Typuua
13.30 - 13.45 YkpaunHa 14.30 - 14.45 PAOW (Poccus)

18 ceHTA6pa 2021 r

13.00 - 13.15 PAOU (Poccus)
13.15 - 13.30 Poccus
13.30 - 13.45 Typuua
13.45 - 14.00 Typuua
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