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RULES OF VISITING THE EXHIBITION

NMPABUAA NOCELLEHUA BbICTABKHU

Dear visitor!
International Exhibition Company CATEXPO is pleased to welcome you
at the 23 International Fashion Show «Central Asia Fashion Spring-2019»

All persons who have accepted an organiser’s invitation , have
registered on-line as a visitor, agree to these rules and undertake to abide
them:

1.Registration is MANDATORY for all visitors

2.0n the first two days, the exhibition is open to professionals only. A
professional visitor is any business owner, entrepreneur, public official,
director, manager, executive, or any other representative of a foreign
or domestic company, enterprise, public authority, association, or union,
attending the exhibition for business or professional purposes. The organisers
reserve the right fo request a document from visitors confirming their
professional status: business card, power of attorney or official letter from an
organisation, or any document certifying their professional status

3.All exhibitors must have a badge. Badges are issued at the registration
desk at the enfrance to the exhibition and are valid for the whole exhibition
period

4.Badges can be obtained with a completed invitation or a registration
form

5.E-badges can be obtained by registering online on the official website.
For that purpose print this badge to A4, fold as instructed, beat the queues
and walk straight into the exhibition hall

6.Visitors exchanging cash tickets or invitations for badges must fill out a
registration form, which can be found on the tables next to the registration
desk

7.Representatives of the media badge issued after passing the
accreditation procedure

8.Students from relevant universities may attend the exhibition free of
charge on Day 3. Students must be accompanied by a lecturer and must
be on the list of students certified by the university administration and
agreed with the organiser

9.ransferring or selling e-tickets and visitor badges to a third party is
prohibited. The organiser reserves the right to verify badges with visitors’
names by requesting identification

10.Visitors are not permitted to trade, distribute advertising material, hold
presentations, demonstrations, campaigns, or any other actions or events
at the exhibition without written consent from the organiser

11.1t is prohibited to be in a state or appearance that does not meet the
business nature of the exhibition and general behaviour norms, or to disturb
public order at the exhibition

12.Under 18s are only permitted to attend the exhibition on the final day
and must be accompanied by an adult

13.The organiser reserves the right to refuse entry to visitors who are
aggressive, insult staff or security, or who are intoxicated

14.The organiser reserves the right to refuse entry, without compensation,
to visitors who violate any of these rules

15.The exhibition contractor is not liable for the loss of personal
belongings.

YBa>XaeMbI NOCETUTEAD!
MeXxAyHapoAHas BbiICTaBo4HAas komnavus CATEXPO paaa npuBeTcTBO-
BaTb Bac Ha 23-1 MeXAyHAapPOAHOM BbICTABKE MOAbI
«Central Asia Fashion Spring-2019»

Bce AMLA, MPUHSABLLME NMPUTACLLEHWE OPraHM3ATOPA NMOCETUTL BbICTABKY,
Q TAKXKE 3aPENMCTPUPOBABLLIMECS B KOYECTBE MOCETUTEAS B PEXMME ONn-line,
COTrAQLLIIOTCS C AQHHbBIMM MTPABUACGMMU 1 0BS3YIOTCS COBAIOAQTH MUX:

1.Pernctpaums OBA3ATEABHA aAs BCex nocetuteaen

2.BXOA HQ BbICTABKY OTKPbIT TOALKO AAS MPOXDECCHUOHAAbHBIX MOCETUTE-
Aer. MpodoeCCUOHAABHBIM NOCETUTEAD — BAOAEAEL, OBU3HECA, MHAMBUAY-
QAbHbIM MPEANPUHUMATEAb, AOAKHOCTHOE AMLLO, PYKOBOAMTEAD, YN AB-
ASIOLLIMIA, CNELMAAUCT, MHOM MPEACTABUTEAL MPOTOUABHOM 3aPYDEXHOM
MAWM OTEYECTBEHHOM KOMMAHMM, MPEANPUATUA, OPFraHA FOCYACPCTBEHHOM
BAQCTW, ACCOLMALMM, COIO3Q, MOCELLIAIOLLIMIA BBICTABKY AAS AOCTMKEHMS
AEAOBbIX M NPOJDECCUOHAABHBIX LIeAEM. AAS MOATBEPXAEHMS NPOdOECCHO-
HAOABHOTO CTaTyCca nocetuteAs OpPraHmn3aTop BbICTABKK BNPABE NOMNPOCHUTbL
€ro NPeAOCTABMTb MOATBEPXKACIOLLIMIA AOKYMEHT: COBOCTBEHHYIO BU3UTHYIO
KAPTOYKY, AOBEPEHHOCTb MAM OCPULIMAABHOE MUCHMO NMPEACTABAIEMOM
OPraHM3aLMM, MHOM AOKYMEHT, CBUAETEABCTBYIOLLLMIM O MPOdDECCUOHAAD-
HOM CTATYCE MOCETUTEAS

3.OCHOBAHMEM AAS BXOAQ HO BbICTOBKY 9BAGETCA BeMAX. BeraxX BblaceTcs
HQO CTOMKE PErmcTpaLMn Y BXOAQ HO TEPPUTOPUIO MPOBEAEHMS BbICTABKM.
BelaX AENCTBUTEAEH B TEYEHME BCErO NEPUOAC PABOTHI BbICTABKM

4.BeMAX MOXHO MOAYYUTL MO MPEABSBAEHWUM 3AMNOAHEHHOTO MPUIAQCH-
TEABHOTO BUAETA MAM PEMMCTPALMOHHOM CODOPMbI

5.2AEKTPOHHbIM BENAX MOXHO MOAYYUTb, MPOMAS NPOLLEAYPY On-line
PErncTPaLLMmM Ha OCPULIMAABHOM CAMTE BbICTABKM

6.3aNOAHEHME PETUCTPALIMOHHOM DOPMbI MPU OBMEHE MPUTAQCUTEAD-
HOro BUAETA HO BenaX ABASETCS 0DA3ATEAbHBIM. BAGHKM dDOPMBI HOXOAATCS
HO CTOAQX PFAOM CO CTOMKOM PErMCTpALMmM

7.Npeactasuteasm CMU BENAXK BLIAQETCS MOCAE MPOXOXAEHMS NpoLLe-
AYPbl OKKPEAMTALMM

8.CTyA€HTbl NPOMOUABHBIX BY30B, AONYCKAIOTCS B TOETUIM A€Hb BbICTABKM,
TOABKO B COMPOBOXAEHMWM NPEMNOACBATEAS, COTAQCHO CMUCKY CTYAEHTOB,
OPULMOAABHO 30BEPEHHOMY AAMMHUCTPALLMEN COOTBETCTBYIOLLLErO BY3a.
CrnMCOoK AOAXEH BbITb COTAQCOBAH C OPraHU3ATOPOM BbICTABKM

9.Mepeaaya MAM NPOACKA BENAXKEN MOCETUTEAEN TPETBUM AULLAM
3anpeLeHa. OpraHmM3aTop BbICTABKM BIPABE NPOBEPUTb COOTBETCTBME
MMEHM, YKA3AHHOTO B BEMAXE, C MMEHEM NOCETUTEAR, AAd Yero Opra-
HU3ATOP MOXET NOMPOCKTh MOCETUTEAS BbICTABKM MPEABIBUTL AOKYMEHT,
YAOCTOBEPAOLLMIA AMYHOCTb

10.Ha TEPPUTOPUM BBICTABKM MOCETUTEAIM HE PA3PELLIAETCH OCYLLLECT-
BASTb TOPTOBAIO, PACMPOCTPAHATE AOYIO PEKACMHO-MHADOPMALMOHHYIO
NPOAYKLMIO, MPOBOAMTb MPE3EHTALMM, AEMOHCTPALMK, ArUTALLMK U AlODble
Apyrie NoAOBHbIE MePONPUATUS U AEUCTBMS BE3 MMCbMEHHOTO COrAQCHS
opraHmsaropa

11.Ha TeppuUTopmmM BEICTABKM 3AMPELLLAETCE HOXOAMTECS B COCTOSHWUA M B
BUAE, HE COOTBETCTBYIOLLLEM AEAOBOMY XAPCTKTEPY BbICTABKM M OBLLLENPU-
HATbIM HOPMOM MOBEAEHMUS, O TOKXKE COBEPLLIATH AEMCTBMSA, HOPYLLUAIOLLME
OOBLLLECTBEHHbIM MOPIAOK

12.MoceLeHne BbICTABKM C AETbMM HECOBEPLLIEHHOAETHETO BO3PACTA
3AMPELLEEHO

13.0OpraHm3aTopbl BLICTABKM OCTABASIKOT 30 COBOM NPABO HE AOMYCKATb
HQ TEPPUTOPUIO BBICTABKM MOCETUTEAEM, HAPYLLIAIOLLIMX YCTAHOBAEHHbIE
NPABUAC MOBEAEHMS, MPOSBAAIOLLLUX ArPECCUIO, OCKOPOAAIOLLIMX COTRYAHM-
KOB M OXPAHY, HOXOAJLLIUXCS B COCTOSIHUM GAKOTOABHOTO MAM TOKCHMYECKOTO
OnbIHEHMS

14.B cAyqae HapyLueHus HacTosLmx MNpasma OpraHmnsatop snpase 6e3
KAKMX-AMBO KOMMEHCALMIM OTKA3ATb AOMYCTUBLLEMY HAPYLLEHWE AMLLY B
NOCELLLEHMM BbICTABKM

15.0praHm3aTop BbICTABKM HE HECET OTBETCTBEHHOCTb 30 YTEPIO AMYHbIX
BELLLEN.



EXHIBITOR'S GUIDE

PYKOBOACTBO AA DKCMOHEHTOB

Dear Central Asia Fashion exhibitors!

CATEXPO Exhibition company welcomes you and offers to get
acquainted with information required during your exhibition
activities.

The exhibit hall will be open from 09:00 till 18:00 for exhibitors and from
10:00 till 18:00 for visitors. Exhibit hall entrance is available for people having
name tags. At 10:00 visitors should be in the exhibit hall. Please, make
sure that your stand is ready for reception of visitors!

TEMPORARY STAFF

Promoters of the exhibition should provide to order services of translator and
supporting staff for working at the stand. If you want to order an additional staff,
see that all staff members, working at the stand, are provided with name tags
on the exhibition center territory.Promoters of the exhibition should not provide
loader services.

FOOD-COURT

Food-court is in 11 pavilion of the exhibition center. You can also make use
of ordering food on the stand service. To this question, you can consult cafe
administration.

SERVICE CENTRE

You can obtain copy documents, contracts in original, business trip expenses
and accounting documents, product import/export permits service in the
promoters of the exhibit hall office No11.

Wi-Fi

You can use free Wi-Fi. You can get the access password in the promoter’s
office.

ADVERTIZING MATERIAL

Promotional products and other types of advertising activities distribution
should be carried out by an exhibitor only within his stand in such a manner that
not to prevent flow of visitors crossing the passways and not to create a hazard
or violate other exhibitors and visitors rights. Noise level more than 75 dB is not
allowed as well as using hardware and special effects.

In case of violation this rule, promoters can apply sanctions against exhibitor,
which include exhibition stand close without any compensation payments and
refunds, paid to promoter by exhibitor for participation in an exhibition.

Management office of the exhibition can ask to take away all the
stand elements and constructions.

SECURITY

Promoter of the exhibition provide a constant public order security on the
exhibition without providing security of exhibits and exhibitors equipment. The
exhibition visitors should see about their objects safety by themselves while the
exhibition is open for visitors. Promoter of the exhibition is not responsible
for exhibits loss and its damages or other values, belonging to exhibitor.
Exhibitor is responsible for any stand equipment damages or properties of other
exhibitors.

During exhibition mounting or dismounting a hall must be blocked off by the
exhibition center security.

MIGRATORY REQUIREMENT
Foreign citizens staying on the territory of the Republic of Kazakhstan for more

than 5 days should obtain a certificate of temporary registration at the migration
police in Almaty.

YBa)kaemMble DKCMOHEHTbI
BbicTaBku Central Asia Fashion!

BbictaBouHaa komnanua CATEXPO npuBetcrByet Bac n
npeasiaraeT 03HaKOMUTbCA € UHPopMaLmeir, Kotopas 6yaer
Heobxoauma Bam npum paborte Ha BbicTaBKe.

[MaBunboH ByaeT oTkpbIT ¢ 09:00-18:00 ans skcnoHeHTos 1 ¢ 10:00-18:00
AnA nocutuTenen. BXOLL B MaBWNbOH A/1A SKCMOHEHTOB pa3pelleH TO0bKO Nno
6eliaxam. B 10:00 B naBunboHe y)ke 6yayT noceturenw. Moxxanyiicra,
y6eauTeck, uto Baw crens rotos K ux npuemy!

BPEMEHHbI/ MEPCOHA/

OpraHu3aTopsl BbICTaBKM NPeAOCTaBAAOT BO3MOXHOCTb 3aKa3aTb yCayrv
nepeBOAUMKa 1 BCMOMOraTeNbHbIl nepcoHan Ha creHa.Ecnm Bol 3akasbiBaete
AOMNONHUTENbHBIA NEPCOHaN, M03aboTLTECH O TOM, UTODbI BCE COTPYAHUKM,
paboTatoLLvie Ha CTeHAe, bblim obecrneyeHbl Beitkamm Ha TepprUTopum
BbICTaBOYHOTO LieHTpa. OpraHn3aTopsl He NPeAOCTaBAAT YCAYTU DY34MKOB.

SYAKOPT

®yakopt HaxoanTca B 311 NaBUIbOHE BbICTaBOYHOTO LieHTpa. Takke Bbl
MOXeTe BOCMO/Ib30BaTbCA YCAYroi 3akasza efpl Ha CTeHA,. 10 AaHHOMY BOMpocy
Bbl MOXeTe 06paT1TLCA B aAMMHUCTPaLMIO Kade.

CEPBUC-LIEHTP

KonumpoBsanbHble ycayrv, noaydeHve opurMHanos AOroBOPOB,
KOMaHZAMPOBOYHOM W BYXrantepckoit ZOKyMeHTaUMY, paspeLleHnii Ha BBO3/
BbIBO3 FPy3a BO3MOXHbI B OpMCe OpraHn3atopos nasnaboHa N1l

Wi-Fi

Bbl MOXeTe BOCMONb30BaThCA becnnatHon yeayron Wi-Fi goctyna 8 VIHTepHeT.
Maponb AocTyna Bbl MOXeTe NOAy4UnTh B OPMCE OPraHM3aTopoB, a Tak xe
aperaosatb Wi-Fi poyTtep.

PEK/TAMHbIE MATEPUA/IbI

PacnpocTpaHermne peknamHON NpoayKUMm avbo Apyrvie BUAbI PeKNaMHOMN
LEeATENbHOCTU AOMKHbBI MPOBOANTLCA IKCMIOHEHTOM UCKIFOUUTENBHO B Npeaenax
CBOErO CTeH/A3, TakuM 06pa30oM, YTOObLI He MPenATCTBOBaTb MPOABUXEHMIO
roToKa NMOCeTUTeNEeN B MPOXOAaX U He CO34aBaTb Yrpo3y WK HapyLleHue npas
LPYrvX SKCNOHEHTOB W MoceTUTeNel. He AonyckaeTcs ypoBeHb WyMa bonee
75 /1B, a TaK e He AonycKaeTca UCNo/b30BaHNe TEXHUHECKNX CPEACTB U
cneusdekToB.

B cnyyae HapyLleHWa AaHHOTO MONOKEHMA, OPraHM3aToPbl OCTaBAAKT
3a COBOM NPaBO MPUMHWTB K SKCMIOHEHTY CaHKLWM BMIOTb A0 3aKPbITUA
BbICTABOYHOIO CTeHAa 6e3 BbIMNaThbl Kakmx-1Mbo KOMMeHcaumii 1 Bo3spata
CPEACTB, YNAa4eHHbIX SKCMIOHEHTOM OpraHm13aTopy 3a y4acT1e B BbICTaBKe.

Avpekuua BbICTaBKU ocTaB/AEeT 3a coboli npaBo notpe6oBatb y6path
nopo6HbIe 3/1eMEeHTbl U KOHCTPYKLMM CTEHAA.

OXPAHA

OpraH13aTop BbICTaBKM 06eCreunBaeT NoCToAHHYIO OXpaHy OBLLECTBEHHOMO
nopsA/aka Ha BbICTaBKe, He OCYLLLECTBAAA NPK 3TOM OXPaHy KCNOHaToB
1 060pyA0BaHUA IKCMOHEHTOB. YUacTHUKaM BbICTaBKM HEOBXOANMMO
CaMOCTOATENbHO NMO3ab0TUTLCA O COXPAHHOCTM CBOWX BELLEH B TO BpeMs, Koraa
BbICTaBKa OTKPbITa ANA nocetntesneli. OpraHM3aTop BbiCTaBKM He Hecet
OTBETCTBEHHOCTM 3a Nponaxy Wiu NoBpeXAeHne 3KCMOHATOB Uan
APYrMX MaTepuanbHbIX LLeHHOCTEW, NpUHaaneXalmnx JKCNOHEHTY.
SKCNOHEHT HeceT OTBETCTBEHHOCTb 3a NIH060W yLiep6, HaHeCeHHbIN
0B0PYAOBaAHWMIO CTEHAA MM COBCTBEHHOCTU APYriX SKCMIOHEHTOB

B HW MOHTaXa/AeMOHTaxa BbICTaBKM NaBWIbOH OMeYaTbiBaeTCs OXPaHoM
BbICTaBOYHOIO LIEHTPA.

MUrPALMOHHbIN PEXXUM

MHOCTpaHHble rpaxaaHe, HaxoAALMECA Ha TeppUTOpUK pecnybamnku
KazaxcraH 6onee 5 AHeN, AOMKHbI MONYUNTb BDEMEHHYO PErUCTPALMIO B
MWTPaLMOHHON NOAMLMK T. AAMaTbl.




ADDITIONAL SERVICE AONOAHUTEAbHbIA CEPBUC

TAXI BbI3OB TAKCHU
Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77 Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77
Neo Taxi 7(727) 222-18-18 / 7(777) 820-18-18 Neo Taxi 7(727) 222-18-18 / 7(777) 820-18-18
City Taxi 7(727)377-77-33 City Taxi 7(727) 377-77-33
Leader Taxi 7(727) 355-05-50 / 7(727) 377-77-73 .ﬂw,qep Takcu 7(727) 355-05-50 / 7(727) 377-77-73
Taxi Discount 7(707) 333-33-33 Takcm Discount 7(707) 333-33-33
Almaty Taxi-Narodnoe 7(727) 225-27-27 / 7(701) 225-27-27 Anmartbl Takcu-HapogHoe 7(727) 225-27-27 / 7(701) 225-27-27
INTERPRETER’S SERVICE YCAYIU NEPEBOAA
Strela 7(727) 330-02-82 / 7(727) 329-25-61 Strela 7(727) 330-02-82 / 7(727) 329-25-61
AKSIKON 7(727) 354-12-34 / 7(702) 502-55-65 AKSIKON 7(727) 354-12-34 / 7(702) 502-55-65
Prolingvo.kz 7(727) 354-20-54 / 7(702) 888-35-60 Prolingvo.kz 7(727) 354-20-54 / 7(702) 888-35-60
Omega Translation 7(727) 329-35-97 Omega Translation 7(727) 329-35-97
Helvetia 7(727) 333-55-00 / 7(727) 279-31-10 Helvetia 7(727) 333-55-00 / 7(727) 279-31-10
EMBASSY MOCOABbCTBA
Embassy of remb.ast@mfa.qr Astana, Karaotkel - 2, 109 MoconbcTBO remb.ast@mfa.qr r.ActaHa, Kapaotkens - 2, aom 109
Greece gremp.ast@mia.g Ph: 7 (7172) 56-37-14/7 (7172) 56-37-84 Tpeuyn gremb.ast@mia.g Ten: 7 (7172) 56-37-14/7 (7172) 56-37-84
Embassy of the . MoconbcTBO r. ActaHa, ymua Wankeima, 11
United Arab emaratembassy_kz@yahoo.com A;t;;a, Shalkima sty 11 OA3 emaratembassy_kz@yahoo.com Ten:Ten: 7717228 70 71
Emirates (7172) 28 70 71
lenepanbhoe visa.almaty-cslt@diplomatie r.Anmarel, yn. ®ypmaHosa, 99
f;:::l:;altof visa.almaty-cslt@diplomatie. Almaty, Furmanov str, 99 'g’"‘y’“"m" ygouvvfr P Ten: 7 (y7273)yg6,98,oo
France gouvfr Ph: 7 (7273) 96-98-00 paHuin
lenepancHoe Anmarsl, yn. iBaHunosa, Aom 2
Consulate KoHcynbcTBO info@almaty.diplo.de " Y. A
) v Almaty, Ivanilova str, 2 Y Y.dip Ten:7 (727) 262-83-41/46/49
General of info@almaty.diplo.de X FepMaHumn
Germany Ph:7 (727) 262-83-41/46/49 P
n r.ActaHa, Mkp.Hy6apbi-010,
Astana, KOSMONAVTOV Street, n.62 - MOCOIII:CTBO ambasciata.astana@esteri.it yn. KOCMOHaBToB, 62
Embassy Italy ambasciata.astana@esteri.it Microrione CHUBARY- 010 Tanumn Ten.7 (7172) 24-33-90
Ph.:7 (7172) 24-33-90
Moconbcteo r. ActaHa, MpocnexT Kabarbalt 6atbipa 6/1,
Embassy of the Astana, Kabanbai batir ave 6/1, Natsuiickoit embassy.kazakhstan@mfa.gov.v odmc Ne 122
Republic of embassy.kazakhstan@mfa.govlv office No. 122 Pecny6aunkun Ten:7 (7172) 92-53-18
Latvia Ph:7 (7172) 92-53-18
P | leHepanbHoe
onsulate KOHCYNbCTBO ) r. Anmarbl, yn. [xaHaocosa, A. 4
General of Imata@mid Almaty, Zhandosov str, 4 Poccxﬁcxoﬁ consalmaata@mid.ru Ten7 (y727) 275-64-16.
the Russian consaimaata@mid.ru Ph:7 (727) 275-64-16 ®depepauumn
Federation
Emb P n P <t 47 offce 25 MoconbcTBO emb.astana@mae.es r.ActaHa,yn.KeHecapbl,4.47 k.25
mbassy o stana, Kenesari str, 47, office Ucnanun : . Ten: 7 (7172) 20-15-35
Spain emb astana@mae.es Ph7 (7172) 20-15-35 AAC
MNoconbcTBO r. Actana, yn. Kerecapel, 41
Consulate Astana, Kenesari str, 41 YkpauHbi emb_kz@mfagovua Ten:7 (7172) 32-43-25
General of emb_kz@mfa.gov.ua Ph7 (7172) 32-43-25
Ukraine 7 T2) lenepanbHoe
KoHcynbctBO almatyturkbe@gmail.com i AJ}ZT;E%;JS;;E:&&C;%EA
gonsulelltef Imatyturkbe@ | Almaty, Tole bi str, 29A Typuun )
T:r'}(ee'; ° amatyturkbe@gmail.com Ph7 (727) 278-41-65/77
o N b pe g;:c:;ﬁlf;z: almaty@mfa.govby r.Anmartbl, Hasap6aesa npocnexr, 137
ty, A -SPV 73—
E':I::::Y of almaty@mfa.govby th? ?727?2289238;769 Benapych Ten7 (727) 272-73-69




OFFICIAL SUPPORT
OPULLUAABHASA MOAAEPXKKA

City of Aimaty
AKMMAT I AAMQATBI

Ministry of Industry and Trade of Republic of
Kazakhstan

MuHncTepcTBo MHAYCTPMI 1 TOProBAM
Pecny6Aunkn KasaxctaH

International office for sales, marketing and
operation

MexXAyHapoAHOE BIoPO MO NPOACXKAM,
MOPKETUHTY U ONEPALMIM
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Istanbul Textile and Apparel Exporters’
Association
Accoumaumsa IHKIB

Light Industry Association of Kyrgyzstan

w dETVTPF J,J',‘I i ACCOUMALMS MPEANPUATUIN AETKOM
NMPOMBILLAEHHOCTU KbIPTbI3CTAHA
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GREETING
NMPUBETCTBEHHOE CAOBO

GREETING
NMPUBETCTBEHHOE CAOBO

Dear Participants and Guests of the Festival!

On behalf of the Organizer we are glad to welcome the
participants and guests of the 23 International Fashion Fair “Central
Asia Fashion Spring-2019"!

During the years of its work the traditional Fashion Fair “Central
Asia Fashion Spring-2019” became a huge event that attracts
fashion industry professionals from around the world. Each year,
it not only loses its relevance, but also reveals new fashion-sector
needs. The popularity of this expo-event gains momentum from
year to year.

Wide business program of the Fashion Fair creates favourable
conditions for the most comprehensive and objective information
on the fashion-market, for exchange of views on the most topical
issues, promotes business contacts between entrepreneurs from
different regions of Kazakhstan and abroad.

Wed like to believe participants and guests of Fashion Fair
"Central Asia Fashion Spring-2018" will open up new opportunities
for future cooperation and implement of the most ambitious plans
in business relations expanding on our unique professional site in
the Central Asian region.

Yours sincerely,
Arslan Metin

YBakaeMble y9aCTHUKH U TOCTH!

OT vMeHW opraHuW3aTtopa paj MPUMBETCTBOBATb Y4aCTHMKOB
n roctelt 23-i1 MexayHapoaHol BbicTaBki Moabl  «Central Asia
Fashion Spring-2019»!

CraBlWas TpaAMumoHHOW BbicTaBka «Central Asia Fashion
Spring-2019» 3a roapl cBoei paboTbl BbIPOCAA B MacliTabHoe
MeponpuaTMe, NpuBaeKatoLLee CneLmanmcToB MOAHOM MHAYCTPUM
co Bcero Mupa. C KaxablM rO40M OHa He TONbKO He TepAeT CBOeM
aKTyaNbHOCTW, HO M packpblBaeT BCe HOBble NOTpebHOCTH fashion-
cektopa. [lonynApHOCTb 3TOrO 3KCMO-COObLITMA W3 roda B TOA4
HabupaeT 06opPOThI.

ObWwnpHaa  fenoBas  MpOrpaMMma  BbICTAaBKM — CO3jaeT
HnaronpuATHble YCNOBMA ANA NOAYYEHWA MAKCUManbHO MOAHOW v
06bEKTUBHOM MHOPMaLMK O cocTosHMK fashion-peiHka, obMeHa
MHEHWAMM MO CaMbIM  akTyalbHbIM BOMPOCaM, CnocobcTByeT
HaNaXuBaHWIO ZEN0BbIX KOHTAKTOB MEXAY NMPeAnpUHUMATENAMMN U3
pa3HbIx pernoHoB Kblprbi3cTaHa, BAnXKHEro U AanbHero 3apyoexba.

OueHb Xx04eTca BEPUTb, YTO YYacTHWKM v nocetutenn Central
Asia Fashion oTkpotoT ans cebs HOBble BO3MOXHOCTM  ANS
NEePCNeKTVBHOTO COTPYAHMYECTBA M PEANM3YIOT Camble CMefble
MAaHbl B 061aCTV pacLlUMpenrna AeN0BbIX CBA3EN Ha eANHCTBEHHOM
npodeccroHanbHOM naoLwaske B LleHTpansHO-A3maTckom pervoHe.

C yBaxeHwuewm,
MetunH ApcnaH

12
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EXHIBITION LIST BY
COUNTRY

CNMUCOK YHYACTHUKOB
MO CTPAHAM
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EXHIBITION LIST BY COUNTRY
CNUCOK YHACTHUKOB NO CTPAHAM

KAZAKHSTAN/KA3AXCTAH

ARCADA GROUP
ATAKENT MALL

TPLL FORUM ALMATY
ABMG EXPERT TOO
DALATEX

STYLEX

EXHIBITION LIST BY COUNTRY
CNMNCOK YHYACTHUKOB NO CTPAHAM

BELARUS/BEJIAPYCb
8 MAPTA

RUSSIA/POCCHA

ALMANDO MELADO T™M
DOLCE ROOM

GERA

KISLIS

ODDIS

SILVER FOX

TEO

VITACCI

BASCONI
KAPABAH-CK

MAPA TJ/THOC
MOAHAA WAANKA T™M

00O «UEHTP
KNTACTEPHOTO PA3BUTUNA»

CNABAHKA
JSPLASH
JANE SARTA
LEMIDA
VELES

3/1b NOANO

UKRAINE/YKPAUHA

BAGPACK

KODO

LARISA LOBANOVA
LESYATM
LUDMILA
MONAMOON
OCHERETNIY
SEREBROVA

GERMANY/FEPMAHWUA
SENSELLE BY FELINA

KYRGYZSTAN/KUPI3uA
STYLAS

CHINA/KUTAN

YABAO EXPO

AFFINA GODDES
BAIMIUNI

CCCFNA CHINA CHAMBER
FIR

HEBEI BAIHUITE

ICEBEAR

LIU HUA

STELLA ROSSA

FRANCE/®PAHLU WA

URBAHIA

16
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EXHIBITION LIST BY COUNTRY
CNUCOK YHACTHUKOB NO CTPAHAM

EXHIBITION LIST BY COUNTRY
CNMNCOK YHYACTHUKOB NO CTPAHAM

TURKEY/TYPLUUA

ALGORE FASHION
DIMARE

DZYN LINE

EQ MODA
FIMKA

GEMKO TEKSTIL
GREENTOUS
GUZELLA

IHKIB

KENT GIYIM
KSAS

LA CHERE
LACRIMA
LASIEA

MARCH
MARISIS

MEES
MOMENTO
NADIN

PIENA

SALKIM

SEE LINE
SERIANNO
TWINS DIZAYN
VENDETTA
WHITNEY
WORLD OF THE FASHION

MOLDOVA/MOJIA0BA

JULIA ALLERT

B QUEEN
INFINITEXTIL
PREMIERA DONA
EVADEYA

FLORA ROSSA
[JPENK 1 KO

SPAIN/UCIAHWUA

DARIO BELTRAN

GISELA

JAYCRIS

MASSANA

MODA ESPANA

SPANISH FUR ASSOCIATION
SQUAMETERS

YSABEL MORA

SERBIA/CEPENA

IVKO
IRAN/VIPAH
() VICHYTEEN
] GREECE/IPEL|A
N MED
|
POLAND/MO/IbLUA
510.15 KOMEX SA
GENA
MALOVE

SLOVENIA/C/IOBEHUA
LISCA

18
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FOR NOTES
AAf 3BAMETOK

ALPHABETICAL LIST OF
EXHIBITORS

AAPABUTHBIN CMIUCOK
YYACTHUKOB



CONVENTIONS
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CONVENTIONS
YCAOBHbIE OBO3HAYEHUA

YCAOBHbIE OBO3HAYEHUA
[Mansro/Coats

Kyprtku/Jackets

KocTrom xeHckmia/Suits, coordinates
KocTrom Myskckol/Suits

BeuepHee nnatbe/Evening fashion
CraaebHoe nnatbe/Bridal fashion
Mnatbe/Dresses

tO6KkW/Skirts

Bprokum/Trousers

PybaLukw/Shirts

Bay3kn/Blouses

Tpukotax/Knitwear

®yT60KM, CBKUTEP/T-shirts, Sweatshirts
[xuHcosasa Moga/Jeans fashion
MNoBceaHeBHas oaexaa/Casual

Opexaa ana cnopra/Sports wear
Oaexaa ana dyayimx mam/Maternity wear
[leTckan oaexaa/Babywear

Opaexa 60blIMX pa3MepoB/Supersize
HaumoranbHan oaexaa/Country fashion
Oanexaa 3 koxu/Leatherwear

Opexna 13 mexa/Furs

I ISOR S DCIOIOIOIOIICIOIOIO

OIOIC IS N TIOCIOIOISTREIORRSI )G

Ob6ysb/Shoes

KoxranaHtepes/Small leather goods
MepuaTtkn/Gloves

Wapdel, Mnatkn/Scarves, Foulards
Fancryku/Ties

FonosHble ybopbl/Hats
BuxyTtepusa/Costume jewellery
tOBennpHble 13aenns/Genuine jewellery
Cymkun/Bags

PemMHw/Belts

[Apyrne akceccyapbl/Other accessories
KynanbHble KOCTIOMbI/Swimwear
HuxHee 6enbe/Lingerie

Oaexaa ond oMa 1 oTabixa/Homewear
HyNO4HO-HOCOUHbIE U3aenund/Hosiery
Oaexpa ans cHa/Nightwear
Koxa/Leather

DypHUTYPa 1 NPUHAANEXHOCTW/

Fittings and garniture

?
;

XKeHckan oaexaa/Womenswear
Myxckas oaexaa/Menswear

[etckasa ogexaa/Kidswear

22



ALPHABETICAL LIST OF EXHIBITION ALPHABETICAL LIST OF EXHIBITION

AAPABUTHbIA CNUCOK YYACTHUKOB AAPABUTHBLIA CNUCOK YYACTHUKOB
EXHIBITIOR/ STAND/ EXHIBITIOR/ STAND/
YYACTHUKU CTEHA YYACTHUKU CTEHA
05.10.15 Komex S.A B100 TOO ABMG Expert B260
5.70.49. ((’/ ABMG Expert
)

8 Mapra A260 AFINA GODDESS €200
HAfina €,

! A -
A 0Aaess

=De
=e

KAPABAH-CK B250 @

ALGORE FASHION E130

@ ALGORXR=z
— [ 1
Mapa natoc K130 @ @
TM Almando Melado A110

(O e
®

=e
=>e

TM MogHas wasrnka A190 @ @

B'QUEEN B130

CJ/TABAHKA C130

TRUVOR ()

MEN’E WEAR

'i‘ BagPack A160
3/1b NOANO A200

= @ i

)




ALPHABETICAL LIST OF EXHIBITION

AAPABUTHbIK CMUCOK YYACTHUKOB X
SACTIHKN CTeiA MONAMOON
BAIMUNI €220 wpecting Jomionabis, hapy

.
i

BASCONI A250
BASCONI

[ ] [ ]
&)@ LK)
Cool Mama A220
® )
Dalatex A230

£l
&
[)rlL_.'\T' EX
f
DARIO BELTRAN D70

f

DESIGNER CLUB E110
' §
DIMARE F110

ab i



ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNUCOK YYACTHUKOB

ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNUCOK YYACTHUKOB

EXHIBITIOR/ STAND/
YYACTHUKHU CTEHA,
Dolce Room A100

DOLGERGONM

OIOILI0) LK)

DZYNLINE E100

Ii

®® i

EXHIBITIOR/ STAND/
YYACTHUKH CTEHA
Flora Rossa B130

® @@ §

[APEVIK 1 Ko B130
Aaredi ¥
® o
Y® (K
EQ MODA F210

FIR c210
a. Lo _a A CPN

L
GEMKO E135

GENA B220

®O®® K}

EVADEYA B130
=VAddceYA

e TAN
®®®Mm W )
FIMKA F130
EFIMKA

Po®OMP@W®® §

Gera A180
(5 GERA

(@ §
GISELA D60

&)@

=e
=De
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ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CMIUCOK YYACTHUKOB

29

ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNUCOK YYACTHUKOB

EXHIBITIOR/ STAND/
YYACTHUKU CTEHA
JAYCRIS D90

WO®® §

EXHIBITIOR/ STAND/
YYACTHUKU CTEHA
GREENTOUS E240
%
GREEN TOUS

[ 1

OO0 }
GUZELLA E120

D@ §

JSplash A120

OIOION) §

Jane Sarta A120

Sjg RTA

PO®W §

HEBEI BAIHUITE B230
®® O i
ICEBEAR C230
i)
Infinitextil B130

POPD®®@ §

Julia Allert B130
J_'T‘;;"‘_l.._
{%r, .
OIOIOIOK )
KENT GiYiM F230

KENT
) i

IVKO D160

IVKO

WOoOMAN

W@O®m®®

=De

KISLIS B150

PO®®@ )
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ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CMIUCOK YYACTHUKOB

ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CIUCOK YYACTHUKOB

31

EXHIBITIOR/ STAND/

YYACT HUKU CTEHA

LeMIDa A270
LemMiDa

® i

TM LESYA A150

Wwmw® @ i

EXHIBITIOR/ STAND/

YYACTHUKH CTEHA,

Kodo A130
Ka®WO

™)

KSAS F140

)

LA CHERE E220

LA CHERE

XN R0 #

LACRIMA D230

Lacrima

XN 30 )

LISCA D100
A /AN L A

[ ]
0
LUDMILA B160

OIOIOI0 §

LARISA LOBANOVA C150

POO@®W® )

LASIEA F220
1A CASIEA

ORONOR0)

=De

MARCH F120
MARCH .
WOwW®®®e® )
MARISIS F200
-_(.I'VI\ARISIS
W@WH»D®@D N §
MASSANA D80
MASSANA

W& @ )
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ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CMIUCOK YYACTHUKOB

ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNUCOK YYACTHUKOB
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EXHIBITIOR/ STAND/
YYACT HUKHU CTEHA
MED D50
MED
10 §
MEES E210
MEES
o [ 3
®®» W #
MOMENTO D250

WO®® p
MONAMOON

Z
M O.im 9.., ON
® #
MALOVE B105

EXHIBITIOR/ STAND/
YYACTHUKH CTEHA
Ocheretniy K110
!/ .
; [

OOy }
ODDIS A170
CUOIO) i)
PIENA F100
PIENA

OIOICON IOICIORE |
Premiera Dona B130

OO )

NADIN D240

aocdim

\ OXOX0) )

SALKIM E200
IO §
SEE LINE D210

=De

©®
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ALPHABETICAL LIST OF EXHIBITION

AAPABUTHBIA CNUCOK YYACTHUKOB
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ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNUCOK YYACTHUKOB

EXHIBITIOR/ STAND/
YYACT HUKH CTEHA
Stylas K120

®HPwae #

Stylex C140

®

e

ple
P®0W@® W )

EXHIBITIOR/ STAND/
YYACTHUKU CTEHA
Senselle by Felina B140
&) )
SEREBROVA C150
©» ® §
SERIANNO E250
OIOIOIOION'S )
SETRE F150
SETRE

OIOLONCY, }
Silver Fox B110
®® it
Stella Rossa B240
®® K

URBAHIA B200
URBAHIA
PARIS
¥
VELES A270
VELES
@ ¥
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ALPHABETICAL LIST OF EXHIBITION

AAPABUTHBIA CNUCOK YYACTHUKOB

ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CMIUCOK YYACTHUKOB

EXHIBITIOR/ STAND/
YYACTHUKU CTEHA
VENDETTA E140

@®

TRC/ STAND/
ToTrosble LLeHTpbI CTEHA
Mpynna komnaHuin ARCADA C240

ARCADA

FrEYNMNA KOMMNAHUR

VICHY TEEN

®®

TPLL Atakent mall C240
/.

| atakent

TPLL Forum Almaty C240
GOVERMENTAL UNION/ STAND/
OPTAHU3ALLUU CTEHA

CCCFNA China Chamber

VITACCI A250
vITACCI’
[ ] [ ]
) (@ X
WHITNEY JEANS E230
[ ] [ ]

@ ®® D

Liu Hua

MODA ESPANA

e d

1881

SPANISH FUR ASSOCIATION

YSABEL MORA
Yk
@
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D80

=e
=De

SQUAMETERS

YABAO EXPO C110

YABao Exro
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ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CIUCOK YYACTHUKOB

SECTORIAL MAGAZINE/ STAND/
CMELUAAU3UPOBAHHBIE XXYPHAAbI CTEHA
PROFASHION ASIA K140
WORLD OF THE FASHION D150
ASSOCIATION/ STAND/
ACCOUNALLUA CTEHA
PAOU K140
A A

AKAZLEMWA PO3HUYHbIX TEXHOJIOT U K140

JIEFTIPOM

IHKIB H200

TOO CoBMecCTHbIe 3aKyMnKu K160

Manata npeanpvHuMateneit ropoga Anmatbl K150

BUSINESS CONFERENCE
XXIV INTERNATIONAL
FASHION EXHIBITION

BU3HEC-KOH®PEPEHLLUA
XXIV MEXAYHAPOAHOM
BbICTABKM MOADI
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Central Asia Fashion Spring-2019
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Atakent International Expo Centre, Almaty
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Sunday, 17 March 2019

13:00 - 13:50 Business Hall Retail Analytics

Topic: Trends and innovations in fashion retail: what will

be appreciated by consumers and will bring business
efficiency?
+ World trends that will change retail

 Which of the examples of the most advanced markets in the world can
Kazakhstan retailers use in their strategies?

* How do the preferences and habits of new-generation customers
change?
» What innovations is the buyer ready to pay for?

« Nikolai Chumak, Founder and Strategic Director of IDNT (Kiev, Ukraine)

14:00 -14:50 Business Hall Retail Analytics

Topic: Customer experience — A new field in retail

competition

* New approaches of retailers in Europe, America and Asia in
personalization and interaction with a brand;

» How innovative ideas, solutions and technologies improve customer
experience, influence the buying process and optimize company
processes

» What retail formats and new approaches to building customer
experience can be seen in our stores in the near future?

« Nikolai Chumak, Founder and Strategic Director of IDNT (Kiev, Ukraine)

Business Hall Master Class

15.00-15.50

Topic: How to use SMM to adapt and scale a fashion

business?
» New digital reboot of a brand or how to seamlessly join the era of fast
content?

* What to choose: coverage of the domestic market or foreign
experience?

* How to develop and scale the business correctly: from sales on
Instagram to accessing foreign markets

« Stanislava Nazhmetdinova, Expert in Investment, Management, Sales,
Franchising and Business Development in the Field of Fashion (Moscow, Russia)

16.00-17.00 Public talk Panel discussion

Topic: How to turn likes on social media into real sales?

* How to create a successful business project using social media?
Success stories of Kazakhstan fashion bloggers

» How to create a new fashion brand from scratch and bring it to the
market through Instagram? Fashion Love Story business case

+ Using face recognition and customer identification through a social
media account

* SMM as a basic tool of the new era of retail. Insights of interaction
between retailer and consumer in social media

« Yana Bobryka, fashion-beauty blogger, actress, film producer, founder of the
brand @byanka.kz (Almaty, Kazakhstan)

« Assel Zoyi, blogger, author of the Cultural Atlaz project (Almaty, Kazakhstan)

« Stanislava Nazhmetdinova, Expert in Investment, Management, Sales,
Franchising and Business Development in the Field of Fashion (Moscow,
Russia)

« Nikolai Chumak, Founder and Strategic Director of IDNT (Kiev, Ukraine)

» Olesya Orlova, Director General of PROfashion Media Holding and Co-
Founder of the Russian Association of Fashion Industry Members (RAFI),
(Moscow, Russia)

Monday, 18 March 2019

11.00-11.50 Publik talk Retail Analytics

Topic: Global & Kazakhstan retail 4.0. New rules of the

game

* Market dynamics and consumer trends of Kazakhstan retail

* Results of monitoring consumer behavior and social attitudes
» World and local traffic and loyalty drivers

» What are the needs of Kazakhstanis based on?

« Faster, more profitable, more comfortable: how else will change the
behavior of buyers?

» How trading spaces analytics can become a growth driver?

« Leila Mussatayeva, consultant working with retailers of AC Nielsen Kazakhstan
(Almaty, Kazakhstan)

12.10 - 12.50 Business hall Fashion Analytics

Topic: Global and local trends of commercial fashion

showcases

* How to attract and monetize the attention of buyers?
» Which showcases “drag out” spoiled shopper to a store?
+ Neuromarketing techniques in window dressing

* Ways to create low-budget windows. Great effect without big expenses

« Anna Balandina, expert practitioner in visual merchandising, founder of VM
Guru bureau (Moscow, Russia)

Entrance to the seminars and sessions on March 17-18 is free, you must
show a visitor's badge at the entrance to the hall!
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BUSINESS CONFERENCE PROGRAM March 17-19, 2019

of the International Fashion Exhibition Business areq, pavilion 11,
Central Asia Fashion Spring-2019 Atakent International Expo Centre, Aimaty
13.00 - 13.50 Business Hall Master Class Monday, 19 March 2019

Topic: New-old store. How to arrange trading space without
errors?

11.00 - 12.00 Public talk Panel Discussion

Topic: New points of intersection of interests of shopping

“Golden Rules” of retail space planning o

» How to create a store without “cold zones"?

* How market conditions change the policy of a shopping mall rental

+ What trade equipment helps to sell? departments
« How to show all collections to a buyer without the help of seller? + Tenant and landlord interaction: how to achieve balance and
transparency?

* Do you always need a wow effect? + New and reformatted malls: what do rental departments offer today to

retailers after an upgrade?

« Anna Balandina, expert practitioner in visual merchandising, founder of VM

Guru bureau (Moscow, Russia) » New possibilities of Fashion P0|o—up experiments in malls: how much
can a retailer earn and what will a mall receive?

15.00 - 15.50 Business hall Master class * What adjustments do market participants need to make today so as

- — - - , not to “vacate” the market tomorrow?
Topic: Innovations in fashion retail. How to use new technologies « Step by sten: fecti t olan for 2019

for sales growth? ep by step: an effective engagement plan for

« Do you nged»innovgtions in fashion retail? How to develop in one of the most « Dmitry Revin, Deputy Director General of Eurasia RED, co-owner of Aport, the

conservative industries? first largest mall of Kazakhstan (Almaty, Kazakhstan)
« How should fashion store 4.0 look like? * Ruslan Erekeshev, Development Director of Arcada Group of Companies

(Astana, Kazakhstan)

« Arslan Mamedbakiyev, Head of Marketing Department of Atakent mall
(Almaty, Kazakhstan)

« Yulia Veshnyakova, Director General of the Academy of Retail Technologies « Anna Balandina, expert practitioner in visual merchandising, founder of VM
(Moscow, Russia) Guru bureau (Moscow, Russia)

« How to choose the right solutions?

Educational sessions based on real-life cases provided by leading
specialists of the industry
(Subject to pre-registration only)

16.00 - 16.50 Business Hall Master class

Topic: Three answers to the most important questions of fashion
retailers.

10.30 - 14.00 Business Hall

Educational session No. 1: Financial management in the
fashion retail: how to get a store out of financial crisis?
Practical solutions

» What to do if customers are waiting for discounts and do not want to buy at
full price?

» What to do if there is not enough working capital to buy a new collection?

10.30 - 12.00
* How to deal with ending inventory? « Key points of financial control
« Causes of crisis situations in the field of financial management
« Maksim Gorshkov, Commercial Director of the Academy of Retail Technologies 12.30 - 14.00
(Moscow, Russia) « Methods of getting a store out of financial crisis

* Planning and analysis of financial results

* Maksim Gorshkov, Commercial Director of the Academy of Retail
Technologies (Moscow, Russia)

Visitors of the Central Asia Fashion business conference

14.10 - 16.00 Business Hall
Owners and holders of fashion stores, directors’ general of the leading fashion Educational session No. 2: Three steps to build a system
companies, chief executives and leading specialists of the fashion industry, fashion of retail fashion business
manufacturers, fashion wear designers, commercial managers and financial
directors, top-management of shopping malls, fashion store procurement « How will optimization of business processes affect profit?
department specialists, sales department specialists of the fashion industry, online « Company structure for business growth and increasing profit
retailers, fashion experts, journalists and bloggers. « How to properly distribute the functions among employees and get maximum
of them for your money?
« Yulia Veshnyakova, Director General of the Academy of Retail Technologies
(Moscow, Russia)
The organizers reserve the right to make changes and adjustments fo the
47 program. 48



MPOrPAMMA BU3HEC-KOH®EPEHLLUU 17-19 mapTa 2019 roaa

MEXAYHAPOAHOM BLICTABKN MOAbI AAMATbI, BL, tATakeHT), nasuaboH 11, Business area
Central Asia Fashion Spring-2019

17 mapTa, BockpeceHbe, 2019r * Mlcnonb3oBaHue pacnosHaBaHWa AL, MAK MAEHTUGMKALMA KIVEHTOB
! ! : uepes NPodUb B COUMANBHBIX CETAX

13.00 - 13.50 BusHec 3aa Retail-aHaauTuka * SMM, kak 6a30Bblli MHCTPYMEHT HOBOW 3MOxu pwTeiina. MHcanTbl
B3aVMOAEICTBIA pUTeliNepa 1 NOTPEBUTENs B COLIMANbHbIX CETAX

Tema: TeHAeHUMM U MHHOBALMKU B fashion puTteiiae:

4TO GyAeT oLUeHeHo NoTpeGUTeA MM U NpuHeceT « lna bBob6peika, akmpuca, npodiocep, menesedywas, fashion 6nozep,
3cpheKkTUBHOCTb GU3Hecy? cozdamesns MoAHo20 6peHda @Byanka.kz (Kazaxcmar, Aimamei)
* MVpoBbIe TeHAEHLMM, KOTOPbIE M3MEHAT PO3HWYHYHO TOPTOBJIHO

* Y10 ¥3 NpUMEpPOB, CaMblx MNEepPeAoBbIX PbIHKOB MVpPa, MOryT
MCMONb30BaTh B CBOMX CTPATENMAX Ka3axcTaHCKue putenneps!? + Cmaxucnasa Ha)KmemauHoea,v SKcnepm  no . UHBECMUpPOBAHULO,
ynpas/ieHuro, npodaxam, paHyalisuHsy u passumuro busHeca 8 cgepe

« Acenb 3ou, 65102ep, asmop npoekma Cultural Atlaz (KazaxcmaH, Aaimamei)

* Kak MeHFIK;TCﬂ NPeANOYTEHNA 1 MPUBLIYKM MOKynatener HOBOro Mol (Poccus, Mockea)
MOKOJIEHNAY
* 3a Kakve MHHOBaLWW FOTOB MAaTWTL MOKynaTeb? « Hukonatii Yymak, ocHosamess u cmpameauyeckuti Oupekmop KoMNaHuu

IDNT (YkpauHa, Kues)

« Hukonaii Yymak, ocHosamene u cmpameaudeckuli dupekmop KOMNaHuu . X
IDNT (Ykpaura, Kues) « Oneca Opnoea, ceHepasbHbili Oupekmop MmeduaxonduHea PROfashion u

coyupedumens Pycckol Accoyuayuu ydacmHukos PeweH WHIycmpuu

14.00-14.50 BusHec 3aA Retail-aHaAUTHKA (PA®M), (Poccus, Mocksa)

Tema: KAMEHTCKUI OMbIT — HOBOE NOAE AASl KOHKYPEHTHOM
60pb6bl B PO3HUHHOU TOProBAE
18 MapTa, NOHeAeAbHUK, 2019 T.

» HoBble noaxoabl pwtelinepos Esponbl, Amepukn 1 A3un B
nepcoHanM3aLm 1 B3aMMOAENCTBUN C OPeHAOM

* Kak MHHOBALMOHHbIE WAEU, PeLleHUs u TEeXHONOTUM  YnyulatoT 11.00-11.50 Public talk Retail-aHaAuTrka
KAMEHTCKUI OMbIT, BAWSKOT Ha MPOLECC MOKYMKM W OMTUMU3MPYIOT
NPOLECChbl KOMMaHUM Tema: FTAOGAAbHBIN & KA3AXCTAHCKUI puTeMA 4.0. HoBble
* Kakve posHWuHble GOopMaThl 1 HOBblE MOAXOALI NO GOPMUPOBAHMIO NPABUAQ UTpPbl
KNMEHTCKOTO OMblTa MOXHO OyAeT YBWAETb B HalMX MarasnHax B
6avxaliem Byayliem? * [VHamMu1Ka pbiHKa 1 NOKyMnaTeNbCkme TPeHbl Ka3axCTaHCKOro puTeiina
« Hukonaii Yymak, ocHosamens u cmpameauyeckuli Qupekmop KoMnaHuu * Y40 COOBLAET MOHWTOPUHI  MOKYMaTeNnbCkoro — MOBEAEHUA W
IDNT (YkpauHa, Kues) COLMaNbHbIX HACTPOEHNIM
15.00-15.50 ErEE S MacTep-kaace * MupoBble 1 okanbHble ApaliBepsl Tpadyka 1 NOAAbHOCTH

» Ha uem oCcHOBaHbI NOKynaTenbckmne NOTPeOHOCTH Ka3axcTaHLEeB?
Tema: Kak ¢ nomoluubio SMM aaanTupoBaTth U
MAcLUTAGUPOBATbL MOAHbIN GU3HecC? * bbicTpee, BbIrogHee, KOMOpPTHEE: Kak W3MEHUTCA MOBeAeHWe
nokynarenei 8 2019 roay?

* HoBas undposan nepesarpyska bpeHaa 1am kak opraHuyHO BAUTLCS 3 .
B 3MOXy BLICTPOTO KOHTEHTA? * Kak aHanuTvka TOproBbIi NPOCTPaHCTB MOXET CTaTb ApaiBepoM pocTa

* Y710 BbIOPATL: OXBAT BHYTPEHHENO PbIHKA WM 3apyDeXHbIA OnbIT? « Jleiina Mycamaeea, koHcyismarm no pabome ¢ pumetinepamu «AC Nielsen

. Kazakhstan» (Kazaxcmatr, Aimamer)
+ Kak npaBubHO pa3BuMBaTh M MacluTabmpoBaTbh HBM3HEC: OT MPOAax B

lnStagram A0 BoloAa e 3apy6e>KHble peiny 12.10-12.50 BusHec 3aa Fashion-aHaauTHka

« Cmanucnaea HaxmemduHoea, 3kcnepm No  UHBECMUPOBAHUID,

ynpaeneHuto, npodaxam, ¢paHyalizuHzy u passumuro busHeca e cgepe Tema: TA0GAAbHbIE U AOKAABHBIE TPEHAbI
MOodelI (Poccus, Mockea)

kommepyeckoi fashion BUTpUHUCTUKYU

16.00 -17.00 Public talk MaHeAbHas AMCKyccus * Kak npwvBneys 1 MOHETM3MPOBATL BHUMAHWE NOKynaTtenein?
+ Kakue BATPMHbI «3aTArnBatoT» 136a10BaHHOMO NOKyNaTens B MarasuH?
PEAAbHbIE MPOAGXM? * TexHWKM HeMpOMapKeTUHra B OPOPMAEHMN BUTPUH
* Kak co3aatb ycnewHblii 613HEC MPOEKT C MOMOLLBIO COLMaNbHBIX » CNocobbl CO3AaHNA HU3KOBIOAXETHBIX BUTPUH. Bonblioi sddekT be3
ceTeit? Mictopun ycnexa kasaxcraHckimx fashion 6norepos 60/bLIMX PacXoA0B
« Kak co3/aTb HOBbI MOAHbIN BPEHA C HYNA 1 BbIBECTU €r0 Ha PbIHOK * AHHa BanavOuHa, 3KCNepmM-npakmuk No BU3yanbHOMY Mep4aHOal3uHey,

uepes Instagram? Buskec kelic Fashion love story ocHosamens biopo VM Guru (Poccus, Mocksa)

MocelleHne BusHec-koHdepeHummn 17-18 mapta 6ecnaatHoe, npu
49 OBbAIATEABHOM MPEABSBAEHUM HQ BXOAE B 30A BEMAXA NOCETUTEAS
BbICTOBKM! 50



MPOrPAMMA BU3HEC-KOH®EPEHLLUU
MEXAYHAPOAHOK BbICTABKU MOAbI
Central Asia Fashion Spring-2019

17-19 mapTa 2019 roaa
AamarTsl, BLL «tATakeHT», naBuAaboH 11, Business area

13.00 -13.50 BusHec 3aa MacTep-kaacc

Tema: HoBbI-cTapbIit MarasuH. Kak o6ycTpouTb
TOpProBoe NpPoCTPAHCTBO 6e3 ownbok?

* «30/10Tble NpaBMaa» NAAHNMPOBKY TOPrOBOTrO MPOCTPaHCTBa

* Kak cozpatb MarasuH 6e3 «xoN0AHbIX 30H»?

« Kakoe Toprosoe obopyaoBaHVe npoaaet?

* Kak nokasatb nokynatento Bce koanekumy 6e3 nomoLLm npojasLa’?
* Beeraa nm HyxeH wow-3ddekT?

« AHHa BanaHOuHa, >kCnepm-npakmuk Nno 8u3yanbHOMy MepyaHoaluHzy,
ocHosamesns bropo VM Guru (Poccus, Mocksa)

15.00 -15.50 BusHec 3aa MacTep-Kaacc

Tema: UHHoBauuu B fashion-puteiae. Kak

UCMNOAb3OBATb HOBbI€ TEXHOAOIUU AASl POCTA I'IpOACI)K?

* HyHbl 1 nHHoBaumm B fashion retail? Kak pa3swBaTscs B 04HON 13
CaMblIX KOHCEPBATMBHbIX OTPaCNen?

* Kak fOMKeH BbIAAETs MOAHbBIM MarasunH 4.07

* Kak BbI6paThb NMpaBubHble pelleHns?

« lOnua BewHsAkoea, 2zeHepasbHbIli Oupekmop KoMnaHuu «Akademus
Po3HuyHbIx TexHonozuti (Poccus, Mockea)

16.00 -16.50 BusHec 3aa MacTep-kKAaacc

Tema: Tpu oTBETA HA camble BaxHble Bonpocsl fashion-

puTeinAepos

+ Yto Aenath, ecam nokynatenm XAyT CKMAOK W He XOTAT Mokynatb Mo
MNONHOW LieHe?

* Y10 fenatb, ecin He xBaTaeT OBOPOTHBIX CPEACTB BbIKYMUTH HOBYHD
KONNEKLUMIO?

* Kak «6opoTbCsi» ¢ TOBapHbIMM OCTaTKaMM?

* Makcum Tlopwkos, koMmmepdeckuli Oupekmop KoMnaHuu «Akademus
Po3HuyHbIx TexHonoauli» (Poccus, Mocksea)

Mocemumenu 6usHec-koHgeperyuu Central Asia Fashion

COBCTBEHHMKM W BAaAe/blUbl MOAHBIX MarasyHOB, TreHepasbHble AMPEKTOpa
BesyLx fashion koMnaHWi, pyKOBOAUTENN U BEAyLME CIELMANICTbI MHAYCTPUM
Mozbl, fashion npoussoauTeny, Av3aiHepbl MOAHOM OAEXAbI, KOMMEPUECKMe U1
GVHaHCOBbIE AMPEKTOPa, TOM-MEHEAXMEHT TOPrOBbIX LEHTPOB, CrIeLManncTs
OTZesa 3akyrkv B MOAHOM MarasuiHe, CrieLManuncTbl OTAe0B npodax fashion
oTpac/u, OH-NalH PUTEMNEPBI, SKCMEPTbI MOABI, XYPHAAUCTbI, B10repsi.
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19 mapTa, BTOpHUK, 2019r.

11.00 - 12.00 Public talk MaHeAbHas AUCKYCCHS

Tema: HoBble TOYKM NepeceveHns UHTEPECOB TOProBbIX
LLeHTPOB U PUTENAEPOB
* Kak ycnoBusa pbiHKa MEHAOT NOAUTMKY OTAeN0B apeHabl TPL]

* B3aumogelicterie apeHsatopa M apeHAodatens: kak AoCTMub BanaHca u
npO3payHoOCTN?

* HoBble 1 nepedopmatvpoBaHHble TPLL: UTo ceroaHa npeanararoT putelinepam
oTAenbl apeHabl noce anrpelisa’?

* Hosble BO3MOXHOCTV Fashion Pop-up 3KCMepUMEHTOB B TOPrOBbIX LIEHTPAX:
CKOJIbKO MOXET 3apaboTaTb puUTelinep v Uto NMoayyuT TOProBbIi LEHTP?

* Kakre KOppeKTUPOBKM yUacTHMKaM pbiHKa HYXKHO BHECTW CEeroAHs, Yto 6bl He
«BbINETETb» C PbIHKA 3aBTpa’?

* Step by step: adpdekTnBHbIN NMnaH B3anmoeicTana Ha 2019 rog,

o Amumpuii PeeuH, 3amecmumesb eeHepansbHozo Oupekmopa Eurasia
RED, coenadeney nepgozo kpynHeliwezo mosna KazaxcmaHa «Anopm»
(KazaxcmaH, Aamamel)

« PycnaHn Epekewes, dupekmop no passumuto 2pynnel komnaHuli Arcada
(KazaxcmaH, AcmaHa)

« Apcnan Mamed6akues, pykosodumens omdena mapkemuHea TPL| Atakent
mall (Kazaxcmax, Aimamer)

« AHHa BanaHOuHa, 3KCnepm-npakmuk no 8u3yanbHOMy MepyaHOalisuHay,

ocHosamese 6ropo VM Guru (Poccus, Mockeaq,

O6pa3oBaTeAbHblE CECCUM, OCHOBAHHbI® HO PEAAbHbIX KEHCAX OT
BEAYLLUX CMELUAAUCTOB OTPACAU
(Mo NpeABAPUTEABHOM PETUCTPALLMM)

10.30 - 14.00 BusHec 3aa

O6pasoBateAbHass ceccus Nel: PUHAHCOBbLIN
MeHeAXMeHT B fashion retail: kak BbiIBecTH marasuH us
douHaHcoBoro kpusnca? MpakTuieckue peLueHuns

10.30 -12.00

* OCHOBHble TOUKM PUHAHCOBOTO KOHTPOAA
* MpUUMHBI  BO3HWUKHOBEHWA KPW3UCHBIX CUTyauuii B cdepe  ympasaeHus
briHaHcamMm
12.30 -14.00
* MeTozpl BbIBOAA MarasmHa 13 GUHaHCOBOTO Kpur3mca
* MnaHmpoBaHue 1 aHann3 GUHAHCOBbIX Pe3yNLTaToB

« Makcum [lopuikoe, kommepueckuli Oupekmop KoMnaHuu «Akademus
Po3HuYHbIx TexHonoauli» (Poccus, Mockea)

14.10 - 16.00 BusHec 3aA

O6pa3oBaTeAbHas ceccus Ne2: Tpu wara nocTpoeHus

CUCTEMHOro po3HudHoro fashion-6usHeca

* Kak ontumm3saums br13Hec-NpoLLeccoB NOBAUSAET Ha NPUObINL?

+ CTpyKTypa KOMNaHun AnA pocTa Bu1sHeca 1 yBeanueHna npubblan

+ Kak npaBuabHO pacnpesensTs GyHKUMM MeXAy COTPYAHWKaMK W
NoAyYaTh OT HUX MAKCMMYyM 3@ CBOW AeHbr?

« lOnua BewmHskoea, zeHepasbHbili Oupekmop KomnaHuu «Akademus
Po3HuYHbIX TexHosno2uli (Poccus, Mockea)

B B13Hec-koHdEPEHLMM BO3MOXXHbI M3MEHEHMS M AOMOAHEHMS
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SPEAKERS OF BUSINESS CONFERENCE
CNUKEPbI BUSHEC-KOH®PEPEHLLUU

Maksim Gorshkov
Chief Financial Officer
of the Academy of Retail
Technologies
(Russia, Moscow)

* Area of expertise

vInvestment analysis
and company
valuation

v Sales forecast
vBudgeting
v Product Assortment Policy

v Automation of financial and
management accounting
« Professional experience in the fashion
industry - since 2001

For more than 10 years headed retail
chains of Nike, Sportcourt, Sportgrad
stores

Winner of the contest “The Best
Manager of the Russian Federation
2009" according to Nike company

Majoring  since 2010 in  the
development  of  collections  of
clothes and shoes, in the assortment
management in retail chains and
wholesale companies

Author and host of a series of training
workshops and courses for the
Academy of Retail Technologies

Teaches at Lomonosov Moscow State
University on the course «MBA in
Fashion business» of the discipline
«Assortment planning for the fashion
industry», «Fashion marketing»

Expert and speaker at trade shows and
conferences

* EDUCATION

vMoscow State University of
Instrument Engineering and
Computer Science (MSUIECS
(MGUPI in Russian)

vMoscow Engineering School of
Metrology and Quality (MISHMIK)

vPractical courses in financial
analytics. Technics of optimal
inventory rationing. Moscow
Business School
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SPEAKERS OF BUSINESS CONFERENCE
CNUKEPbI BUSHEC-KOH®PEPEHLLUU

Makcum loplukos
Kommepyeckutl dupekmop
KomnaHuu "Akademus
PO3HUYHbIX MexHoM02ul"
(Poccus, Mockea)

»ObnacTb 3KCNepTU3bI

v VIHBECTULMOHHbIM
aHaAM3 1 OLEeHKa CTon-
MOCTW KOMMaHWUM

v [porHosuposa-
HWe obbeMa NpoAax

v broaxetnposarme

v TOBapHO-aCCOPTUMEHTHAA MO~
TMKa

v ABTOMaTV3aLMA GUHAHCOBOTO 1
yNpaBAeHYeckoro y4eTos

* MpodeccnoHansHbIli cTax paboTbl B
MOAHOW nHaycTpnmn — ¢ 2001 roaa

Bonee 10 net BO3MABNAN PO3HWUY-
Hble ceTn Mara3unHos Nike, Sportcourt,
«Cnoptrpas»

Mobeantens  koHkypca  «JlyyLumia
ynpasasatowmin PO 2009 roaa» no sep-
cvn komnaHun Nike

C 2010 roga cneumanmsmpyetcs B pas-
paboTke KoNNeKLMA Oaex bl 1 0byBY,
YpaBAeHnN aCCOPTUMEHTOM B PO3-
HWUYHbIX CETAX 1 OMTOBbIX KOMMaHMAX

ABTOp W BeAyWMA UMKNa TPEHWH-
rOB-MPaKTUKyMOB M KypPCOB AN «Aka-
2eMUN PO3HMUHBIX TEXHONOTMIA»

Mpenoaaetr 8 MY um. M.B. Jlomo-
HocoBa Ha kypce «MBA-VHayctpua
MOAbI»  AVUCLUMNAMHBI  «YNpaBaeHue
aCCOPTUMEHTOM B MOJHOM bu3Hece»,
«MapKeTUHr Ha MPeanpUATUAX WMHAY-
CTPVN MOZbI»

BKCHepT 1 Cnnkep Ha oTpacsieBbIX Bbl-
CTaBkax u KOHq)epeHLLVIﬂX

» OBPA3OBAHME

v’ MockoBckaa rocynapcTBeHHas
akazemms NpuMbOopPOCTPOEHNA 1
nHpopmatukn (MFAMMIA)

v MoOCKOBCKas MHXeHepHad Wkona
meTposornm 1 kavectsa (MULL-
MuK)

v TpakTnueckre kypcobl MO GUHaH-
COBOM aHanuTuke. TexHOormm
HOPMMPOBAHMA ONTKMalbHOIO TO-
BapHOro 3anaca. Moscow Business
School

Stanislava
Nazhmetdinova
Expert in Investment,
Management, Sales,
Franchisig and Business
Development in Fashion
(Moscow, Russia)

+ Founder of the Fashion
Business Scaling
Agency SHTAB www.
shtab.eu

» Teacher at the British Higher School
of Art and Desi%n, Higher School of
Economics, Fashion Factory School

« Articles Writer and Author of courses
on Fashion Entrepreneurship

* Experience: 18 years in the largest
Federal networks in the positions
of Commercial Management of
Company: TVOE, ZENDEN, TOM
TAILOR, Accessorize

* The last 4 years: specialization in
organizing and launching new brands
to the market

* Expertise: Investment, Management,
Franchising, Fashion Startuﬁs,
Launching new brands to the
market, Wholesales, Business Scaling,
Education for Fashion Entrepreneurs,
Fashion Retail

» Participated in the opening and
management of 500 stores and 4
Federal franchise networks

CraHucnaBa
HaxxmeTtamnHoBa
3KCnepm no uHeecmu-
DOBAHUIO, yYNPasneHu!o,
npodaxam, paH4alizuHzy
u passumuro busHeca 8
chepe MoOkb!
(Poccus, Mockea)

. OcHoBatenb

areHTCTBa Mo MacLuTabu-
oBaHuto fashion-busHeca
TAB www.shtab.eu

* [penozasatens bputaHckol Beiciel
LLkonbl Amzaiina, BLI3, Fashion
Factory School

* ABTOp CTaTei v KypcoBs no
fashion-npeanpvH1MaTenscTey

* OnbIT: 18 NeT B KPYNHENLWNX
benepanbHbIX CETAX Ha NO3MLMAX
KOMMePYEeckoro yI'IEaBﬂeHMH Komna-
Huen: TBOE, ZENDEN, TOM TAILOR,
Accessorize

MocneaHve 4 roaa: cnednanmsaumnag
Ha pa60Te no opraHn3auin 1 BbIBOAY
HOBbIX MapOK Ha PbIHOK

JKCMepTV3a: VHBECTMPOBaHME,
npasieHve, GpaHYansmHr,
ashion-crapransl, BbIBOA HOBbIX

6peHz0B Ha PbIHOK, OMTOBbIE NPOJA-

W, MacluTabupoBaHme busHeca, 06-

pa3oBaHWe A8 NpeAnpuH1MMaTenei 8

cdepe mozbl, fashion-pweiin

YyactBoBana B OTKPbITUM W ynpaBne-

HuK 500 marasvHoB, 4 desepanbHbIx
bPaHYa3NHIOBbIX CETEN

Assel Zoyi
public figure, blogger,
author of the Cultural Atlaz
project
(Almaty, Kazakhstan)

«Master of Economics,

journalist, public figure,

patron, blogger

* Authorized representative

of the New York Film

Academy in Kazakhstan

and Central Asia

* Business experience in fashion retail:
Inspiration and Details accessories
stores

« Creator of the popular motivating
diary My Happy Day Planner®

« Creator of Cultural Atlaz humanistic
project

« Ex-chief editor of the Kazakhstan
version of Fashion Collection fashion
magazine

» Creator, host of the author's master
class on the style and service Elegant
Service

Acenb 3om
obujecmeeHHsIl Oes-
mesnb, 6s102ep, asmop

npoexma Cultural Atlaz
(Kazaxcman, Aamamer)

. Maructp  3KoHO-
MUKK, KYPHaNWCT, 06-
LWECTBEHHbIA  AeATenb,
meLieHat, 6aorep

* _ YnonHomoueH-
HbIl ﬂ’_peLLCTaBmer
New York Film Academy

B KazaxcraHe 1 CpeaHen Asnm

* BusHec onbiT B fashion pureline: ma-
rasuHbl akceccyapos «Inspiration» 1
«[etann»

» Cozgatenb MonynsapHOro MOTUBMPY-
rowlero ExeaHesHunka My Happy Day
Planner®

« Co3aatensHuua  ryMaHUCTMYECKOro
npoekta “Cultural Atlaz”

*JKC MaBHbIM  pegaktop  Fashion
Collection Kazakstan

« Co3aartens, BeAyllad aBTOPCKOro_Ma-
CTep-kKnacc o ctnne n cepsunce «Ine-
FaHTHbIN CEPBNC»
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SPEAKERS OF BUSINESS CONFERENCE
CNUKEPbI BU3SHEC-KOH®EPEHLLUU

Yulia Veshnyakova
Chief Executive Officer
of "Retail Technology
Academy”
(Moscow, Russia)

* Area of expertise
v Strategic Human
Resource
Management

v Product Assortment
Policy. Buying

vMarketing

« Professional experience in the fashion
industry since1998

Built two successful careers from
scratch - first in fashion business, then
in consulting. Professional baggage
includes working experience in leading
positions in such fashion companies
as L.C. Waikiki, British House, Fashion
Studio, as well as management of her
own clothing stores.

Since 2010 - the founder of the
Academy of Retail Technologies, whose
clients are small and medium-sized
businesses and large fashion retailers
from 10 countries and 60 cities

Since 2014 - a teacher at Lomonosov
Moscow State University on the course
«MBA in Fashion business». Conducts
practical specialization block in the
Master of Business Administration
professional retraining program for
those who have already been working
in fashion industry, but would like to
expand and advance their professional
knowledge.

« Expert and speaker at trade shows and
conferences.

* EDUCATION

vPushkin Leningrad State University.
Faculty of Foreign Languages.

vNational Research University
«Higher School of Economics».
MBA. Strategic human resource
management.

vInternational Coaching Academy.
Training manager (business coach).

v Practical course on marketing 3.0
by Philip Kotler.
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HOnua BewHakoBa
2eHepasIbHbIl dupekmop
"Akademus pO3HUYHbIX
mexHono2ull"
(Poccus, Mocksa)

+ O671aCTb IKCMNEePTM3bI

v CTpatervueckoe
ynpas/neHve yenoseye-
CKUMW pecypcamm

v ToBapHO-accop-
TUMEHTHaA NOAUTUKA. banHr

v MapketvHr

* [podeccnoHanbHbii cTax paboTsl B
MOZAHOW MHAyCcTpum — ¢ 1998 rosa

MocTpouna C Hyns ABe ycnelwHble
Kapbepbl — CHadana B fashion-6wm3-
Hece, 3aTeM B KOHCantuHre. B npo-
deccvoHanbHOM  baraxe —  OMbIT
PaboThl Ha PYKOBOAALLMX NO3MLMAX B
fashion-komnanumax L.C. Waikiki, British
House, FashionStudio, a Takxe ynpas-
neHne  COBCTBEHHbIMM  MarasvHamu
oAeXapl

Yypeantens KoMMaHun «Akagemma
Po3HMuHbIX TexHonormit» ¢ 2010 roaa,
KAMEHTaMM KOTOPOM ABAAIOTCA KOM-
MaHWKM Manoro 1 cpeaHero busHeca
1 kpynHble fashion-purerinepsr 13 10
cTpaH v 60 ropoaos

C 2014 rosa — npenosasatens B
MIY M. M.B. JlomoHOCOBa Ha kypce
«MBA — VHaycTpma Moabl»

Bener Onok npakTMueckol creuma-
Nv3aumy No nporpammMe npodeccro-
HasbHOM nepenoarotoBkun «Master of
Business Administration» ans Tex, kto
yxe paboTtaeT B MHAYCTPUM MOZbI, HO
XoTen 6bl PacLuMpKTb W yIyOuTb CBOM
npodeccroHanbHble 3HaHWS

* JKCMEePT M CIUKEP Ha OTPaC/eBbIX Bbl-
CTaBKax M KOHPepeHUMAX

* OBPA3OBAHNE

v JlennHrpaackmii [ocyaapcTBeHHbIn
YHmeepcuteT um A.C. MywkumHa.
dakynbTeT MHOCTPaHHbIX A3bIKOB

v HauroHanbHbIN YHMBEPCUTET
«BblICLIas WKONA SKOHOMMKM».
MBA. Ctpaternyeckoe ynpasnenve
yenoBeveCckMMK pecypcamm

v MexayHapoaHan akazemms
KOyUMHra. TPeHUHI-MeHeAXep
(613Hec-TpeHep)

v Tpaktnueckune kypcbl No Mapke-
TmHry 3.0 Pranna Kotnepa

Ruslan Erekeshev
Commercial Director
of ARCADA Group of
Companies
(Astana, Kazakhstan)

«15 years of work
experience in Commercial
Real Estate, Kazakhstan
Shopping and
Entertainment  Centers
Development

» Started his career in the ARCADA
Group of Companies as the Director
of the Shopping and Entertainment
Center MART

* Expert and Speaker at trade exhibitions
and conferences

» EDUCATION

v Graduate of the Al-Farabi Kazakh
National University, Faculty of Law,
specialty “Jurisprudence”

/Master’s degree in the specialty
“Management” in the Russian
Presidential Academy of National
Economy and Public Administration

vMaster of Business Administration
in the specialty “Entrepreneurship
and Business Management”

PycnaH EpekelueB
KomMmepHeckull oupek-
mop 2pynnel KoMnasudl

(KazaxcmaH, Acmara)

. 15-netHuii - onbIT
pabotbl B Cchepe KOM-
MepUecKoi HeaBKMMO-
CTW, AeBeNonmMeHTa Top-
roBO-pa3BaeKaTeNbHbIX
LieHTpoB KasaxcTaHa

. HaumHan ne-
ATeNbHOCTb B [pynne  kOMNaHwi
ARCADA B kadectBe ampektopa TPL|
MART

. 3KCI‘IepT W Crkep Ha OTpacNeBbIX Bbl-
CTaBKax “ KOHCbepeHU,I/IHX

» OBPA3OBAHME

v Bbinyckruk Kasaxckoro Haum-
OHa/IbHOTO YHMBEPCHTETA WM.
Anb-®apabu, topuandeckiin
pakynbTeT, cneunanbHoCTs «fpaso-
BeAeHVe»

v CTeneHb MarmcTpa no cneuy-
aNbHOCTM «MeHeaXeMeHT» B
Poccuiickolt akagemmmn HapoaHOro
XO3AMCTBa W rOCyAapCTBEHHOM
cnyx6bl npu MpesunaeHte Poccuin-
ckot GeaepaLinm

vMBA no cneupansHocTn «Mpea-
NPVHUMATENBCTBO W ynpasaeHue
KOMMaHuen»

Dmitry Revin
Deputy Director General of
Eurasia RED, co-owner of
Aport, the first largest mall
of Kazakhstan
(Almaty, Kazakhstan)

* Authoritative experts in
the field of development
of business concepts,
brokerage and
management of the shopping center

*He has 20 vyears background in
shopping mall  development  of
Kazakhstan

* Permanent participant and speaker of
international conferences, summits,
and forum Fashion Retail& Distribution
Russia

AmuTpuii PeBuH
3amecmument eeHepab-
Ho20 dupekmopa Eurasia
RED, coenadeney nepgozo

KpynHetiwezo Moana
KazaxcmaHa «Anopm»
(Kazaxcmat, Aamamei)

. ABTOPUTETHbBIN

aKCnepT B 0bnactv  pas-

paboTkM  KOMMEPUECKMX

KOHUEeNUWA, bpokepuixa
1 ynpasneHua TPL,

» Obnazaet 20-1€THUM MpPaKTMYECKUM
OMbIToM  paboTel B chepe AeBeNO-
MMEHTa  TOProBO-pa3BaekaTebHbIX
LeHTpoB KasaxcTaHa

+ ABTOpPUTETHBI y4YaCTHUK-CrIvKep
MeXJyHapOAHbIX  BU3HeC-KoHdepeH-
LW, CaMMWUTOB, B YaCTHOCTM popyma
Fashion Retail& Distribution Russia
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Anna Balandina
Founder and head of
VM Guru Agency
(Russia, Moscow)

+One of the leading

expert practitioner in

the  Russian  fashion

market in commercial

visual merchandising and store design

Author of training programs, business
coach

+ Co-author and curator of the course
«Visual merchandising in the fashion
industry» research University Higher
School of Economics (January 2017).

Education:  St.  Petersburg  state
University of culture and arts,
specialization - «Cultural studies of
fashion»;  master's  degree-ArtEZ
academy of art & design, Arnhem
(Netherlands),  specialization -«
Marketing and visual communications
in the fashion industry»

Experience in the fashion industry-18
years

Specialization: services in the field
of commercial visual merchandising
(audit, re-merchandising, development
and optimization of VM standards);
design projects of stores and VM-
training of fashion retail companies,
including ~ shopping  malls  and
Department stores

Started her career in Europe, working
on repositioning the Dutch brand Oilily

Clients include leading Russian and
international brands of clothes and
shoes: Incanto, «MODIS», «the snow
Queen», «Fest», «Unichel», «Econika»,
Baon, Butik.ru, Eleganzza, Sela, Tom
Farr, Mark Formelle, Air Moscow, Mexx,
shopping center «Ecopolis», shopping
center Meganom and other
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AHHa banaHauHa
0cHoB8aMeEb U pykoBooU-
mesib aeeHmcmaa
VM Guru
(Poccusi, Mockea)

. OavH 13 Beay-

LLMX IKCMEPTOB-MPAKTKOB

poccuiickoro fashion-pbiH-

Ka no  KOMMepueckoMmy
BV3yaNbHOMY MepyaHAan3vHry v av-
3aliHy MarasvHoB

* ABtop obyudatowmx BM  nporpamm,
613Hec-TpeHep

» CoaBTOp M Kypatop Kypca «Busyanb-
HbIi  MepuaHAal3vHr B MHAYCTPUK
Moabl» HayyHo WccnepoBatensckuia
YHmeepcuteT Boicwasn Lkona SkoHo-
MVKK (o aHBapb 2017)

Ob6pazosaHue: CaHkT-lNeTepbyprckmia
rOCYAAPCTBEHHbIA YHUBEPCUTET Ky/b-
TYypbl M WCKYCCTB, Crneunanmsaums —
«KynsTyponorus Mogsl»; Marvctpaty-
pa - ArtEZ academy of art & design,
Arnhem (Netherlands), cneunanm3sa-
una - <<MapKeTMHF 1 BMU3Yya/ibHble KOM-
MYHUKaLWW B MHAYCTPUN MOABI»

*» OnbIT paboTbl B MHAYCTPUK MOALI - 18
net

» Cneupanusauma: ycnyrv B obnactu
KOMMEPYECKOro  BM3yaNbHOrO  Mep-
YaHAali3vHra (ayauT, pemepuyaHzain-
3KHr,  paspaboTka M ONTMMM3auUMA
BM  cTaHaapToB);  Am3aliH-NpoeKTb
MarasvHos M BM- obyueHune komna-
HUIA G3WH puTelina, Bkatoyas TPL, m
YHVBEpMaru

Kapbepy HaunHana B EBpone, pabotas
HaZ  PEeno3vUMOHMPOBAHWEM  TON-
naHackoro 6perza Oilily

KnmeHTbl — Beayline poccuidckne w
MHOCTPaHHble  BpeHabl  OAeXAbl U
obysu: Incanto, «Moguc», «CHex-
Haf koponesa», «®3cT», «fOHMuen»,
«JKoHwKa», Baon, Butik.ru, Eleganzza,
Sela, Tom Farr, Mark Formelle, Air
Moscow, Mexx, TPLL «3kononuc», TPL,
Meganom u apyrune

Olesya Orlova
general director of media
holding PROfashion and
co-founder of the Russian

Association of Participants
of Fashion Industry (RAFI),
(Russia, Moscow)

* Publisher-expert of
several printed and
online issues for fashion
industry professionals

* Practical experience in  planning,
organizing and conducting large-scale
B2B events in the fashion market

« Author of a number of articles in
specialized fashion-issues, lectures on
PR strategies for students of Moscow
State  University of Design and
Technology (MSUDT)

* Regular participant-speaker at
conferences and round tables on
fashion retail, franchising, marketing

Onecs OpnoBa
2eHepansHbIl Oupek-
mop mMeduaxoaouHaa

PROfashion u coy4pedu-
mese Pycckol Accoyua-
yuu y4acmrukos deweH
WHAycmpuu (PADM),
(Poccus, Mocksa)

. M3pnatens skcneprt
psAda neyaTHbIX 1
OHNANH-M34aHUI and

NPOGECCHOHAN0B MOAHOM NHAYCTPHM

* MpakTnueckuii OnbIT PaboTbl B MAaHM-
pOBaHWK, OpraHM3aLMM 1 nposede-
HUKM KpynHOMacWwTabHbix B2B mepo-
npuatUii Ha fashion-pebikke

» ABTop cTatelt B fashion-uspanusx,
nekumin o ctpateruax PR ana ctyneH-
TOB yHMBepcuTeTa MIYAT

* PerynapHblii y4acTHUK-CTIMKEP Ha KOH-
bepeHumax U KpymbIx CToNax MO BO-
npocam fashion-puteiina, dpaHuaii-
3WHra, MapPKETMHTa

Milena Ershova
Head of the Central
Asia Fashion Business
Conference
(Kazakhstan, Almaty)

« Editorial Director of the
PROfashion Asia

* Specialization:  fashion

analytics, ~ journalism,
opinion Journalism,
marketing, PR

* Field experience in the large-scale
events planning, arrangement and
holding

+ Organizer of specialized conferences,
summits, educational training seminars

» Author of articles in fashion trade
publications

* Regular  participating  speaker  of
conferences, round tables on issues of
fashion retail, franchising, marketing

« Juror of Open Way Kazakhstan national
contest of young designers

+ Additional training: Vincent Bastie -
“The Lux marketing strategies of goods
and services’, Thomas Gad - “Suprise
branding”, Brian Trasy - Maximum

Mwunena EpwoBa
pykogooumens
busHec-koHgpepeHyuu
Central Asia Fashion
(Kazaxcmat, Aamamei)

. PeaakuMOHHbINM
AMPEKTOP MopTana O MOAE
PROfashion Asia

. Cneunanunsa-
UMA:  BU3HEC-KOHCANTUHT,
fashion aHanuTMKa, Xyp-
HaNMCTUKa, NMYOANLMCTIKE, MAPKETUHT,

MpakTnyeckunit onbIT paboTbl B MAaHM-
POBaHWW, OpraHM3aLmn K nposeje-
HWW KpynHomacwTabHbix v B2B mepo-
npuATAIA

OpraHv3atop NpPOGUAbHbBIX  KOHpe-
PEHLMI, CAaMMMTOB, 0OPa30BaTENbHbIX
TPEHVHIOB-CEMMHAPOB

YYaCTHUK-CTIMKEP Ha KOHMEPEeHLMAX v
KpymibIx CTonax no sonpocam fashion
puTerina, GpaHyarnHra, MapkeT1Hra

UneH XHopU HaLMOHaNbHOMO KOHKYP-
ca mMonoabix Av3aiHepos Open Way
Kazakhstan

« lononHutensHoe obyyeHwne: BuHceHT
bactber - «MapkeTnHrosble cTparernm
TOBapOB M ycnyr knacca Luxe», Tomac
34 - «Suprise branding», Brian Trasy -
«[locTxeHne Makcmyma»
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Arslan Mamedbakiyev
Head of Marketing
Department of Atakent
mall
(Almaty, Kazakhstan)

*Specialization:
marketing, advertising,
PR at malls and in the
entertainment industry

«Total  experience in
marketing is 9 years

Key areas of work: strategic planning,
communications,  branding,  public
relations, trade marketing, loyalty
programs, online promotion, building
and managing marketing activities in
malls

« Practical experience in planning and
implementation of the policy of rental
relations in malls, creation of effective
flow-forming concepts of tenant
accommodation

Experience in advising shopping
complexes in the field of business
planning and marketing organization

+ Development of commercial concepts
of malls, re-concepts of existing
facilities

SPEAKERS OF BUSINESS CONFERENCE
CNUKEPbI BUSHEC-KOH®PEPEHLLUN

ApcnaH Mameg6akueB
pykogodumens omoena
MapkemuHea
TPL| Atakent mall
(Kazaxcmat, Aamamel)

. Cneunanmsauns:

MapKeTuHr, peknama, PR 8

TPLL 1 B vHAyCTPUM pa3-

BAEYEHNI

. Obwmin  ctax B

MapkeTuHre 9 net

. KntoueBble  Ha-
npaeneHns B pabote: cTpaternye-
CKOe  MJaHMPOBaHME,  KOMMYHMKa-
umn,  bpeHamHr, public  relations,
TPenA-MapKkeTUHN, NpOrpaMmbl 10~
ANBHOCTY,  WHTEPHET-NMPOABWXEHNE,
NMOCTPOEHME U yrpaBiAeHWe Mapke-
TUHIOBOWN AEeATENbHOCTBIO B TOProBbIX
LieHTpax
[MpakTnyecknii onbIT B MAaHVPOBaHWM
N peanusaumm NOAUTUKM apPEeHAHbIX
oTHoweHnt B TPL, cosaaHne adpdek-
TMBHbIX NOTOKOOOPA3YHOLLMX KOHLen-
LW pa3meLLieHMa apeHaaTopoB
OnbIT  KOHCYNBTUPOBAHMA  TOProBbIX
KOMMNEKCOB B 0bnactn 6m3Hec-nna-
HMPOBaHMA W OpraHM3auMmn Mapke-
TWHra
* Pa3pabotka KOMMEpYecKMx KOHLEn-
umin TPLL, pekoHuenumn AencTByro-

Nx 06BHEKTOB

Mykola Chumak
is owner and CEO at IDNT
company
(Kyiv, Ukraine)

* Authoritative expert
in  development and
implementation of

concepts and formats for

the retail stores and bank

offices
«Is a co-author of several
books in Retail Banking and Private
Banking & Wealth Management
categories
Author of a book on bank offices «Bank
office: re-branding, design, POS-
marketing.» The book reflects many
years of his experience in development
of bank offices concepts. And author
of collection of publications named
«Russian Private Banking». Editor of
Brett King's bestseller “Bank 3.0
«Is an active participant of international
community of financial industry
innovators Next Bank, Singapore
Permanent participant and speaker of
international conferences, summits,
and forums
* Lecturer at the "Retail and Design”

faculty of KNTEU
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Hukonait Yymak
npe3udeHm Accoyuayuu
ncozoamens u CEO kom-

naHuu IDNT
(YkpauHa, Kues)

. ABTOPUTETHbIN
cneupannct B 0bnactm
pa3paboTku 1 BHeAPEHMS
KoHUenumi 1 dopmaTtos
MarasvMHOB A8 PO3HWY-
HbIX ceTel 1 HaHKOBCKMX
oTAENEHUM

* ABNAETCA COABTOPOM HECKONBKMX KHUT
no Tematuke Retail Banking, Private
Banking & Wealth Management

* ABTOp KHWIVW, MOCBAWEHHOW HaHKOB-
CKMM  OTAeneHnaM  «baHkoBckoe oT-
nenenne: pebpeHAnHr, opopmaeHme,
POS-MapkeTUHr»

* ABNAETCA aKTMBHbBIM YUYaCTHUKOM MeX-
AyHapoAHoro coobliecTBa MHHOBa-
TOPOB PUHAHCOBOM MHAYCTpMM Next
Bank, CuHranyp

* PerynapHbii y4acTHUK-CIVKep NaHeb-
HbIX ANCKYCCUIA, GOPYMOB, KOHDEepeH-
UM, B13HeC-caMMMTOB

« Mpenogasatens B KHT3Y (Kuesckuii
HaumoHanbHbIM  TOProBO-KOHOMM-
Yeckuit YHmBepcuTeT) Ha dakynsrete
«Putelina u am3aiHa»

Yana Bobryka
fashion-beauty blogger,
actress, founder of the
brand @byanka.kz
(Almaty, Kazakhstan)

» General  Producer of
“Master  Film”  Film
Company. Actress, film
producer

« Activity in the field of
fashion-beauty blogger
on Instagram, Facebook is 4 years.
Number of followers: more than
100,000 people at @bobrykayana and
more than 25,000 people at @byana.kz

« Founder of multi-brand Instagram store
@byanka kz

» Creator of the “Byanka by Yana Bobryka”
line of fashionable women'’s clothing

« Experience in television for over 15

years. Guest of authorial shows on
TV channels: Khabar, Channel 37,
Tan, Muzzone, Hit Tv, KTK, Rakhat,
Channel 7

» Author and TV presenter of popular

shows about fashion and beauty:

Beautiful Life, Miss Muzzone, Mister

Muzzone

» Author of numerous articles in the
fashion publications of Kazakhstan

« Event producer, author and organizer
of Fashion Shower, a large-scale event

about style, fashion and beauty

fAlna bobpbika
fashion-beauty 6102ep,
akmpuca, ocHosamesno
bpeHoa @byanka.kz
(Kazaxcmar, Aamamesi)

. [eHepanbHbIN
NpoArCep KMHOKOMMaHUM
«Master Film». Aktpuca,
KUHO-MpoArocep

. [JeaTenbHOCTb

fashion — beauty 6n0-
repa coupanbHbix cetelt  instagram,
facebook - 4 rona. Konnuectso noa-
nmcunkos: 6onee 100 000 yenosek ak-
kayHT @bobrykayana 1 6onee 25 000
yenoBek akkayHT @byanka.kz

OcHoBateNlb  MyNETMOPEHAOBOTO  UH-
cTarpam — MarasnHa @byanka.kz

e Co3zaTent NMHUM MOAHOM XEeHCKOW
oaexapbl «Byanka by Yana Bobryka»

» OnbIT paboTbl Ha TenesnaeHUn bonee
15 net. BeseHwe aBTOpCKMX NporpaMm
Ha TenekaHanax: «Xabap», «31 kaHan»,
«TaH», Muzzone, Hit Tv, KTK, «Paxat»,
«7 kaHan»

* ABTOp W Tenesedylias MOMyAAPHbIX
nporpamm O Mmoze 1 kpacote «Kpa-
cvBasa Xu3Hb», Miss Muzzone, Mister
Muzzone

* ABTOP  MHOTOUMCNEHHbIX CTaTeld B
fashion-n3aarms KasaxcraHa

Event — npoatocep, aBTop 1 opraHmn3a-
TOP KPYMHOMAacCLUTabHOro Meponpus-
TMS O CTUNe, MOZAe M KpacoTe «Fashion
- IEBUYHMK»

Leila Mussatayeva
retailer Service executive
AC Nielsen Kazakhstan

(Kazakhstan, Almaty)

*Retail  analyst  and
consultant, analysis of
FMCG categories and
trends for retail chains
throughout Kazakhstan

« Consultant in the
Assortment and Space Optimization
and Merchandising services

« Organization of seminars on Category
Management  for  Retailers and
Manufacturers

« Financial background in big FMCG
companies

JNeiina MycaraeBa
MeHedxep no pabome ¢
pumetinepamu KoMNaHuu
«AC Nielsen Kazakhstan»
(KazaxcmaH,Aamamel)

. Puteiin-aHanntuk

N KOHCYNbTaHT, aHanuTvika

KaTeropuii 1 TpeHAOB ANA

PO3HMUHbIX CeTelt Mo Bce-

My Kasaxcrany

. KoHcynetaHT B
061aCTV ynpaBAeHra NOAOYUHbBIM NPO-
CTPaHCTBOM U MepyaHAai3nHra

» OpraHu3aTop cemunHapos no Karero-
PUINHOMY MEHeLXMeHTy ANA puTten-
NlepoB 1 NPOV3BOANTENEN

* OnbIT pabortbl B kpynHbix FMCG koMm-
naHuax B GprHaHCOBOM cdhepe
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EDUCATION
CONSULTATION

OBPA3OBAHMUE
KOHCYAbBTALUUN



KOHCYAbLTALUU

THES-THE MAiN

MpodeccrmoHanbHble KOHCyAbTaLMK No NtobbIM BONpocaM B 061acTu
MOZHOWN MHAYCTPUK, BPeHANHTa, NPOBEAEHNS TPEHMNHIOB, 0ByUYeHUs
nepcoHana

Professional advice on any issues in the field of fashion industry,
branding, training, staff training

VIHTepakTVBHblE TPEHUHI W, TemaTuyeckune study-keicel, on line oby-
yeHue
Interactive training,topical case studies, online education

NHANBWAYanbHble KOHCYbTaLMK Mo Bonpocam 6UsHec-KOHCaATUHra B
MOZHOW MHAYCTPUM
Individual advice on business consulting in the fashion industry
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PHUUF\J"\IV ]

. Auvanutuka / Mp
Analitics / Pr:

MpodunbHoe 1 cepTUPULMPOBAHHOE OBYUYEHMe OT JYULLINX IKCNepTOB
fashion otpacau
Profile and certified training from the best fashion industry experts

ObyuaroLLme ceMyHapbl, MacTep Kaacchl, GOKyc-ceccum OT aBTOPUTET-
HbIX 3KCMEPTOB OTPaC/u

Training seminars, master classes, focus sessions from reputable
experts

KauectBeHHble B2B BcTpeun n pesynbtateHoe NETWORKING obuue-
Hye
Qualitative B2B meetings and effective NETWORKING communication
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AKAAEMUS PO3HUYHbIX TEXHOAOTUN

Company name: AKAIEMIA PO3HYHBIX TEXHONOTM
Address: 127322 . Mocksa, OropoaHsiii npoesz 4.20, ctp.27
odumc Ne401. ct.m. Tummpasesckan

Tel: + 7 (495) 648 49 93

E-mail: info@art-rb.ru
Web: www.art-rb.ru

Information:

Academy of Retail Technologies is an educational and consulting
company that helps fashion business owners make more money without
investing in advertising and marketing.

Your retail or wholesale company can bring you an income up to 30,
50 and 100% more, and we know how to do it! We arrange all business
processes and put in order work of your staff.

We provide services for experienced businessmen who have been
engaged in clothing retail or production for many years and would like
to take the company to a new level, increase the number of stores or
find an additional distribution channel. We also support those who are
just taking the first steps in the fashion business.

AKAOEMINA

PO3HWYHLIX TEXHOSOTUA

UHpopmauus:

«Akaaemmna Po3HWYHBIX TexHonormin» - obyyarollan 1 KOHCanTUHroBas
KOMNaHWs, KoTopas NomoraeT BaasenbliaM fashion-6usHeca 3apabotatb
BonbLUe AeHer 6e3 AONONHUTENbHBIX BAOKEHWI B PEKNAMY Y MaPKETUHT.
Balua po3HMYHan 1av ontosas KOMMaHWA MOXeT MPUHOCKTL BaM Ha 30,
50 1 100% 6onbLuniA AOXOA, W Mbl 3HaeM, Kak 3T caenats! Mpusoanm B
NOPAAOK BCe BU3HEC-NPOLECCHI 1 PaboTy nepcoHana.

Hawn ycayrn — ana onbITHbIX OM3HECMEHOB, KOTOpble 3aHWMaroTCA
PO3HNYHOW MpOAAKEN WAM MPOM3BOACTBOM OAEXAbl YXe MHOro
NeT 1 xoTenn 6Obl BbIBECTV KOMMAHWIO Ha HOBbLIV YPOBEHDb, YBEANUUTH
KOMUECTBO Mara3mHOB WMAM HaWTLU AONOAHUTENbHBLIKM KaHan cObiTa.
Mbl NOAAEPXMBAEM U TeX, KTO TONbKO AenaeT nepsble Wark B fashion-
Oun3Hece.

AKAOEMUWA 3OECb YYAT NPOOABATH MOAY

U Hl n

OUATHOCTUPYEM
PO3HUYHbIN 1
ONTOBbIN BU3HEC

ONTUMUN3UPYEM
BVW3HEC-MNMPOLECCHI

OBYHAEM COTPYOHNKOB
HA PABOYUX MECTAX

YBEJIMHNBAEM HYNCTYIO
NMPVBbLIJTb

BALLU FASHION-BU3HEC
MOXET NPUHOCWUTD
BAM BOJIbLUE OEHET!

@ +7 (495) 648-49-93 ® ART-RB.RU

T MOCKBA, OrOPOAHbLIV MP-A. O0.20, CTP. 27, O®. 506




Nielsen Holdings
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Company name: Nielsen Holdings
Address: KazaxctaH, r. Aamarsi
Tel: + 7 (727) 313 77 30

Fax: +7 727 313 77 30 ext. 111
Web: www.nielsen.com

Information:

Nielsen Holdings N.V. (NYSE: NLSN) is a global information and research company
holding the leading positions in the markets of marketing and consumer
information, television and other media research, Internet research, mobile
segment research, professional forums and the accompanying activity areas.
Nielsen has representative offices in 100 countries of the world with headquarters
situated in New York (the USA) and Diemen (the Netherlands) and has some
34,000 employees.

We study what people look at and buy, how and why they do it. A clear
understanding of one’s consumer is the key to making the right decisions and
achieving growth. We are constantly implementing innovations so as to be in step
with the time, the changing market conditions and the very different, demanding
and changing consumers.

Nielsen has been operating in Russia since 1989 and focuses on consumer
products and services market research. The key areas of its activity in Russia are
retail audit, consumer research, analytical consulting, merchandizing and category
management services etc. Customers in various fields (convenience goods, retail,
telecom, advertising, sports etc.) trust the research and analytical methods of
Nielsen that help us evaluate their competitive advantages and position in the
market, open new opportunities in business, improve the quality of their marketing
decisions and increase sales

is the “official analytics partner” of
the Central Asia Fashion exhibition

°
1]161861] «OPULIMANBbHBIN MapTHEP MO aHanuTVKe»

© o o 0 0 o o o o \eX/yHAPOAHON BbICTABKM MOAbI
Central Asia Fashion

Nudopmauma:

Nielsen Holdings N.V. (NYSE: NLSN) — 310 mob6anbHas MHPOPMaLWOHHasA W
nccneoBaTeNbCckan KOMNaHWA C BEAYLWMM MO3ULMAMM Ha PbIHKE MaPKETUHIOBOW
1 MOTPeOUTENBCKOV MHPOPMALWN, NCCeL0BaHWIA TENEBUAEHNUS U APYTVIX CPEACTB
MacCOBOM MHPOPMaLWN, MHTEPHET-MCCAeA0BaHUM, UCCNeA0BaHWIA MODUIBHOTO
cerMeHTa, NPOdeccroHanbHbX GOPYMOB W COMYTCTBYHOLWX —HampaBneHwuit
neAtensHocTv. Komnannsa Nielsen vmeeT npeactasmtensctsa B 100 cTpaHax Mypa,
WTa6-KBapTUPLI pacnonoxersl 8 Huto-Vopke (CLUA) v Avemere (Huaepnarapl) v
HacumTbiBaeT okono 34 000 coTpyaHMKOB.

MbI 13yyaem YTO, Kak 1 noudemy NOAM CMOTPAT M MOKyMatoT. YeTkoe MoHVMaHvie
CBOEro MoTpebutens — 370 KAOY K MPUHATUIO MPaBUAbHBIX PELIeHWId 1
NOCTUXEHWIO pocTa. Mbl MOCTOAHHO BHEAPAEM MHHOBALWK, YTOObI MATW B HOTY
CO BPEMEHEM, WM3MEHAIOLMMMCA PbIHOYHBIMY YCNOBMAMM W TakUMU pPa3HbIMM,
TpeboBaTeNbHbIMY U MEHAIOLLMMUCA NOTpebUTENAMU.

B Poccum Nielsen onepupyet ¢ 1989 roga v cneumanmsmpyeTca Ha UcCaeAoBaHmaxX
pbIHKa NOTpebUTENbCKMX TOBAPOB W yCnyr. Kntouesble HanpasaeHns AeATeNbHOCTY
B Poccum:  ayauT  pPO3HWYHOWM  TOPrOBAM, UCCAEAOBaHWA  MoTpebutenel,
aHaNMTUYeCkoe KOHCYNbTUPOBaHWE, YCayri MepyaHjaianHra, — KaTeropuiHoro
MeHeaXMeHTa u apyrne. KaveHTbl B pasHbix cdepax (ToBapbl MOBCEAHEBHOO
cnpoca, pwTeitn, Tenekom, peknama, CrnopT 1 T.A.) AOBEPAIOT UCCAeA0BaHUAM U
aHanuTyeckmm MetoArkam Nielsen, kOTopble MOMOratoT UM OLEHUTb KOHKYPEHTHbIE
NpenMyLLECTBa M NONOXEHNE Ha PbIHKe, OTKPbITb HOBbIE BO3MOXHOCTH B BU3HeCe,
YNYYLKUTB KaYeCTBO MAPKETUHIOBBIX PELUEHMIA W MOBLICUTL MPOAAXM
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PROfashion Asia

Company name: PROfashion Asia

Address: KazaxctaH, r. Aamartsl, yn. YaliknHon, 4.3A/7
Tel: +7 (701) 788 40 01, +7 (771) 506 49 45

E-mail: mershova@mail.ru

Web: www.profashion.asia

Information:

PROfashion Asia is a research and informational b2b periodical dedicated
to fashion industry in Kazakhstan.

Content: design, retail and marketing news, overview of fashion trends,
analytics, interview with high rollers of the fashion industry.

Audience - all fashion professionals: owners and managers of apparel,
footwear and accessories stores and chains, distributors, wholesale
companies’ agents, representative offices, brand managers, marketing
managers, manufacturers of apparel, footwear and accessories,
designers, merchandisers, development companies’ staff

is the "official professional partner” of
the Central Asia Fashion exhibition

«OPULIMANBLHBIM NPOGECCHOHANBHBIV
naptHep» BbicTaBkm Central Asia Fashion

WNndpopmauus:

PROfashion Asia — nopran moge Ans npodeccMoHanos.

OCHOBHble pasfenbl - HOBOCTV AW3aliHa, MapkeTVHra v puteling,
0030pbl  MOAHbIX TeHAEHUMM, aHanuTuKa, WHTepBbtO C Hambonee
KPYMHbBIMM MrPOKaM1 MOAHOTO PblHKa. MOpTan NpPeAoCTaBafeT CBOUM
ynTaTeNaM Hambosnee CBEXYH M akTyaibHyt0 MHPOPMALMIO MO TakiM
HanpaBNeHWAM, KakK MHEHMe CneumasmctoB U KPUTMKOB MOAbl O
NPEeACTaBNEHHBIX CE30HHbIX KOMNEKUMAX AM3aliHepoB, MNoApobHOe
ocBelLeHVe HeAeb MOZbl, 0630pbl Hanbonee ApKKMxX COBLITUI TekyLLEro
Ce30Ha, aHanv3 MMPOBbIX TPEHAOB ByAyLLMX CE30HOB, PEKOMEHAaLMM
no CO34aHN0 HOBOTO Bu3Heca B cdepe MOZbl, COBETbI MapkeToNoros
A8 YCNEeLIHOTO BeAEHWA AN B YXe CYLLECTBYOLLMX KOMMAHWAX U T.A4.
LleneBan ayantopua: BCe CNEUManUCTbl WMHAYCTPUMKM MOAbl. B wmx
uncne BRadenblpl M YNpaBAAroLLMe MarasvHOB OAeXAbl, OOysu M
akceccyapos, baiepbl, AUCTPUOBLIOTOPbI, OMTOBblE KOMMaHWM, areHTbl,
NpeACTaBUTENbCTBA, MaPKETONOM, BpeHA-MeHeXepbl, MPOU3BOANTENN
o4ex/pl, 0byBM 1 akceccyapos

[IpoeccuoHanbHas
nnathopMa

0 TashionibUsHece

2iKa3ax TaHd g

- f'l

B SRR - T L] [ f (e
Frg v

— T T -

o Ty e e g
] e e e e e ]

ey R E COTLOCE i

TR —

— e s o g
[ T LT
e S———

EXXeHepenbHast HOBOCTHANA
paccbinka - 6onee 65 000

aApecoB




PROfashion Consalting

73

Company name: PROfashion CONSULTING
Address: Poccus, r. Mocksa.

Tel: +7 926 386 5484

E-mail: ekaterina.pfc@mail.ru

Web: www.profashion-consulting.ru

Information:

PROfashion CONSULTING - the consulting agency, existing since
2009 year. We offer the services focused on fashion-retail business, as
following:

Audit of retail store and finding out the potential for profit increase,

« creation of unique sales standards for one store of store chain,

« improve of management system in the store. Business coaching for
owners and directors,

« we offer unique sales trainings for retail stuff,

« analysis of buying system and recommendations for its improving,

« analysis of brand portfolio and recommendations for its optimization ,
« visual merchandising standards and implementation in your stores?
Our mission —to be helpful to retail business and share the successful
retail technologies in order to achieve the better profit results of the stor

n 2

"WUNIULIING

Nndopmaums:

PROfashion CONSULTING — koHCanTMHrOBOE areHTCTBO, CyLLECTBYOLLIEE
¢ 2009 roaa. C 2016 rosa Mbl MPeAOCTaBAAEM YCAYIW ANA PO3HUYHOTO
B13Heca, a UMEHHO:

* aYAMT TOPrOBbIX TOYEK W BbIABEHME NOTEHUMAnNa ANA POCTa NPOAAXK,
* paspaboTtka yHWKaNbHbIX CTaHAAPTOB OOCAYXMBaHWA ANA MarasuHa
NN CeTU MarasvHoB,

* HaNaxuBaHWe CUCTEMbl MEHEAXMEHTa MarasuHOM (ynpaBneHuA
MarasnHoM). BU3HeC-KOyUWHr ANs BRajenbLeB 1 AVPEKTOPOB,

* pa3paboTky M NpOBeAeHWE YHUKANbHBIX MPAaKTUUECKMX TPEHUHIOB B
TOUKax Npoaax,

* aHaNM3 CUCTEMBI 3aKynOK M PEKOMEHAALMMN MO ONTUMM3aLMK,

* aHanu3 noptdens 6PeHAOB 1 PeKOMEHAALMM MO ONTUMM3aLWN,

* BM3ya/IbHbl MepUeHali3MHr B TOUKe NpoAax: pa3paboTtka cTaHAapToB
M BHeJpeHVe B MarasunHe, OOyyeHwe KOMaHAbl W AWUCTaHUMOHHOE
BeseHume.

Halwa muccna — ObiTb MONE3HBIMM PO3HWMUYHOMY OW3Hecy 3a cyet
MCNO/B30BaHMA W Nepesayn NPaKTMUYeCKMX MHCTPYMEHTOB YNpaBaeHMA
MarasmHoM, paboTbl C PO3HMYHBIM NEPCOHANOM, CEKPETOB TOProBN

Ezqf&a/oww
CONSULTING

Onera HameHcHER

Mzefiamy dvm B VR DECVETFACM CVETY 7o
mmmm?

Fan npodeasss #poasts Saxsac?

N e R PR TR DAL W
FeoEas e r Smrnd g

AneHcsl MNa s WHHEDE

AN T R TPASTH AT W PR T YD MDA S
FEE T DR ST ARk T WS DRCCEETNTE AR
ITARET FEE TEEEAL VD B FOOTECR, AT A FEF TR ETE
CEAETEA O RIPEEE MAS PO BN S TON
SOREVTTE & T B O E SRR A

Eneta Carpoasy

Farats H Pocces Basy, §oTe 8 S0 CTPsr e we Coults D Ly pamsd s

i ORI SR NTHE ERACT I EEAEID S e o C I MR BSIh S

A PR NN S OORCENHS VDEGLT SE P DO TRAST VAN R TR e
1= A T A DG PO Vi LA . B FINTEA SN H SRRk

profashion-consulting.com
+7 (495) 128 30 20
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IDNT

Company name: IDNT

Address: 04070 Ykpaura, Kves, yn. Koxemsukas, 20a, od.4, bLL
«[Mpaxcknii»

Tel: +38 (044) 500 85 73

E-mail: info@idnt.com.ua
Web: www.idnt.com.ua

Information:

IDNT specialization: Development of retail formats, that increase the economic
indicators and effectiveness of retail branches and become a part of the
profitable marketing and retail strategy. Also, the implementation of retail
rebranding, author’s supervision, point equipment design, emotional and
experience zones projects.

IDNT team works since 2002. IDNT experts studied design in Singapore, Hong
Kong, Tokyo, London, Madrid, and at the British Higher School of Design. IDNT
cooperates with the leading companies that specializes on design and customer
experience management, innovation centers and Customer Experience of the
global banks from UK, USA and Singapore. For 13 years, IDNT team supervised
the work of more than 1000 retail venues in the CIS countries.

IDNT Expertise is at the intersection of marketing, architecture and functional
design:

- we create outlets that are profitable for your business, reflect the brand heart,
with a visually attractive design and marketing concept;

- with the retail-design methods we increase the profitability for every square
meter;

- we form easily implemented design and layout standards;

- we save your budget for the building, production and design;

- we help retailers and banks to create a positive customer experience in retail.
Territory: Ukraine, Russia, Kazakhstan, United Kingdom

Nudopmaums:

Cneupanmzaumsa IDNT: pa3paboTka KOHLeNUmi, GyHKLUMOHANBHOMO An3aiiHa
ANA PO3HMLBI 1 BaHKOBCKYIX CeTeld No eBponeickoi MeTogonornn. CosaaHve
An3aliH- 1 puTelin-MapkeTUHI KOHLEMLMIA, KOTOPble NOBbILIAKOT BLITOPT C KBa-
APaTHOTO MeTPa U ABAAIOTCA YaCTbto MPUOLINBHOW MapKeTVHIOBOM 1 PO3HMY-
HoV cTpaTternn. Takxe OCyLLeCTBAEHWE NPOEKTOB MO PUTEN-pebPEHANHTY,
aBTOPCKOMY HaA30py, TOUeUHOM pa3paboTke 060PYA0BaHNA, SMOLMOHANBHBIX 1
experience 30H.

KomaHzaa IDNT pabotaer ¢ 2002 roaa. Sxkcneptsl IDNT nsyyanm An3aiiH B
CuHranype, FoHKoHre, Tokmo, JlIoHAOHe, Mazpuae, a Takxe bpuTaHckol Beiciuel
LWkone AnzaiiHa. CoTpyaHWYAET C BeayLWMMM KOMNaHNAMK NO AM3aiiHy W ynpas-
NIEHWIFO MOTPEOUTENBCKMM OMbITOM, TakiuMu kak IDEO, 8 Inc, a Takxe LieHTpamMu
MHHOBaUMiA 1 Customer Experience kpynHbix 6aHKOB 13 BennkobputaHmm,
McnaHum v CuHranypa. 3a 13 neT komaHaa Kypuposana paboty 6onee vem 1000
PO3HMYHbIX 06BEKTOB B CTpaHax CHI.

Skcneptr3a IDNT — Ha nepeceyveHnn MapKeTUHra, apxMTeKTYpbl 1 GYHKUMOHANb-
HOro An3aiiHa:

- co3zaeM NpUbLIbHBIN Ans BU3HeCa, OTPaXatoWmii CyTb OpeHaa, B13yanbHO
npviBneKaTeNbHbIN Ar3aiH, MapKETUHIOBYO KOHLEMUMIO TOUEK NPOAAX;

- METOAAMM PUTEIAN-NPOEKTUPOBAHMA MOBbILIAEM MPUBLITLHOCTS C M2

- bopMUpyeM Nerko BHeApAemMble CTaHAAPTbl MPOEKTUPOBaHUA 1 OGOPMAEHNS;
- 95KOHOMMWM BLOAXET Ha CTPOUTENBCTBO, MPOU3BOACTBO U ODOPMAEHNUE;

- nomoraem putelinepam v 6aHkam co3aaBaTb MO3WTUBHBIN NOTPEOUTENBCKMIA
OnbIT B PO3HMLIE.

TeppuTopus: YkpanHa, Poccus, KasaxcTaH, BeankobputaHus
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Company name: [pynna komnanunii <ARCADA»

Address: Pecny6avka KasaxcraH, 010000 r. ActaHa,
np. Kabanbai b6atbipa, 21, busHec-ueHTp «ARCADA»

Tel: +7 (7172) 978 600, dakc: 8(7172) 978 662
E-mail: kan@ast.arcada kz

Web: www.arcada.kz

Information:

The Group of Companies "ARCADA" is the leading real estate development
company operating in the market of the Republic of Kazakhstan, which specializes
in investment, construction and management of commercial real estate. With wide
experience and knowledge, the company efficiently and effectively implements the
projects at all stages of the investment cycle - from the initial design to construction,
commissioning and professional management of the buildings.

The group of companies "ARCADA’ is present in the commercial real estate since
1999 and is dynamically developing today in all of its spheres, it actively develops
and implements projects of shopping and entertainment centers, business centers,
hotels, and a number of other investment projects, and surely it has demonstrated
the lowest rates of vacant spaces in its units.

The Group employs over 1,400 people. The management team consists of
highly skilled professionals, who have extensive experience and adhere to
modern standards of business, combined with an understanding the specifics of
Kazakhstan's market.

Business Partners of the Group of Companies are market leaders in their fields.
The company adheres to the most important business principles based on ethics,
honesty, and reliability, and enjoys an outstanding reputation.

Currently under the management of the Group is more than 150 thousand square
meters of commercial space in the key cities of Kazakhstan: Astana, Almaty,
Karaganda and Kostanay.

Future plans for business expansion planned construction of four major facilities in
the cities of Karaganda, Almaty and Astana, thus increasing the commercial area
running up to 350 thousand m2.

NHpopmauus:

Ipynna komnaHuii <ARCADA» - Beayllias AeBenonepckas KoMnaHms, paboTaroLiasn
Ha pbiHke Pecnybankn KasaxctaH, Cneupanv3vpylolianca Ha MHBECTULMAX,
CTPOVTENLCTBE W YNPaBeHM OBbEKTaMM KOMMEPUECKOM HeABVKMMOCTH.
Obnazas boraTbiM OMbITOM W 3HaHWAMK, KOMNaHKA KauecTBEHHO 1 3PhekTBHO
peann30BbIBaET MPOEKTbl Ha BCEX CTaAMAX WHBECTWLMOHHOMO UMkna — OT
npeanpOeKTHbIX Pa3paboTok A0 CTPOWTENLCTBA, BBOAA 3AaHMIA B SKCTyaTaLmio 1
NPOGECCUOHANBHOTO YrPaBAeHNA OBbeKTaMM.

lpynna komnanuin  «ARCADA»  MpucyTCTBYeT Ha  pbiHKE  KOMMEPYECKOM
HeaBuxXMMocTn € 1999 . 1 cerogHa AVHaMUUHO pa3BKBaeTCA BO BCex eé chepax,
aKTVBHO pa3pabaTtbiBaeT W peannsyeT MpPOeKTbl TOProBO-pa3BiekaTesbHbIX
KOMMNIEKCOB, BU3HEC-LEHTPOB, TOCTUHUL, @ Takxe PSA APYrvX UHBECTULMOHHBIX
MPOEKTOB, YBEPEHHO AEMOHCTPMPYA OAMH M3 CaMbIX HU3KWX KOIPOULMEHTOB
cBOOOAHbIX NOWaaen B O6bekTax.

B komnaHuax Mpynnbl pabotaet csbiwe 1400 yenosek. Ynpasastowlas kOMaHAa
COCTOMT U3 MPOGECCHOHANOB BLICOKOTO KAacca, MMEoLMX BObLIOK OmbIT
paboTbl U MPUAEPXMBAIOLLMXCA COBPEMEHHbBIX CTaHAAPTOB BejeHMA Gu3Heca,
COYETALOLUMXCA C NOHVMAHVEM CreLdHKM Ka3axCTaHCKOro PbiHKa.

MapTHepbl No 6usHecy Mpynnsl KomMnaHuid — anaepsl pbiHKa B CBOMX CErMeHTax.
KomnaHus TBEpPAO MPUAEPXKMBAETCA  BaXHEMWMX  JENOBbIX  MPUHLMMOB,
OCHOBaHHbIX Ha 3TVKe, YeCTHOCTH, HaAEXHOCTW W TOPAMUTCA CBOEM be3ynpeyHoit
penyTauyen.

B HacToALLlee Bpems Noa ynpasaexvem pynmbl Haxoamtca 6onee 150 TbiC. KB. M
KOMMepUeckyx noLasei B katouesbix ropojax KasaxcraHa, Takux kak: AcTaHa,
Anmarsl, KaparaHaa v KoctaHai.

B 6yayLvx MaaHax KOMMaHWM Mo PacLIMPEeHWIo B13Heca HameueHo CTPOUTENLCTBO
yeTbIpex KpymHbIx 06bEKTOB B ropoaax: KaparaHaa, Aamatsl 1 AcTaHa, TeM cambim
YBEMUMB KOMMEPYECKYHO NAOLWaAb NOA ynpasaeHunem 40 350 Tbic. M2.

ARCADA

rPYnnAa KOMNAHWHA

CTOHOM

AAMOTH

Cfupamd § GRS

TPL| =Aski Peak= [r. Acesa) - GBA 47 DOQ K8, M.

TPL| «Asla Powies [r. Axsamd) - GEA 34 000 kB M.

TPL| =MART= [r. Anveams] - GBA 27 000 k3. M.

TPL] «MART= [r. Kocranalf) - GEA 34 000 1. M.

T «LI¥M>= [r. Kocraqai) - GBA 16 00D v, m.

TW «Li¥YM= [r. KopanaHad) - GBA 17 000 kE. u.

Tl wAamu ApBar (1. Koporanaa) - GBA 1% 000 i, m.

Hously ofisim.r
Tei] «<MART Vilogas {r. Ausam) - GEA 40 0K kB, m.

www.arcada.kz
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Company name: VM GURU

Address: Mocksa
Tel: +7 495 741-17-84

E-mail: hello@vmguru.ru
Web: www.vmguru.ru

www.facebook.com/VMGURU.agency/
www.instagram.com/vm_guru/

Information:

VM Guru (www.vmguru.ru) is one of the leading consulting agencies of visual
communications in fashion retail in Russia, specializing in the development
of design projects of fashion retail stores, commercial visual merchandising,
storefronts and VM training in these segments.

Trainings take place in the format of group training workshops in Moscow or ad-
hoc consulting sessions customized for the brand on their own facilities or shops.
We offer to our partners:

« Stores design

« Strategic merchandising: audit, development of vm standards

* Practical vm services

« Training of visual merchandising and shop window: group trainings, corporate
trainings «for brand», training for tenants of shopping malls

The author group intensives are held in the Theory + Practice format (2 days) is
a concentrate of knowledge “without water”. Upon completion of the training
programme, the participants will have acquired a complete picture and a full-
fledged VM toolkit for use in the retail fashion segment.

Our agency - "magic VM wand for brands” - we create and train!

Future plans for business expansion planned construction of four major facilities in
the cities of Karaganda, Almaty and Astana, thus increasing the commercial area
running up to 350 thousand m2.

oow
N =]
(;'t__)
VM GURU
Nudopmauma:
VM Guru - OAHO M3 BeAylnX KOHCanTUHIOBbIX areHTCTB  BU3Ya/lbHbIX

KOMMyHMKaumii - B fashion-peteline B Poccun, cneumanvampyroleecs  Ha
pa3paboTke  AM3alH-NMPOEKTOB  Mara3uWHOB,  KOMMEPYECKOM  BK3ya/bHOM
MepyYaHAaianHre, BUTPUHUCTYKE 1 BM 0byueHnn B AaHHbIX cermenTax. Obyuerne
npoxoauT B GopMaTtax rpynnoBbIX TPEHUHIOB-NPaKTUKyMOB B MOCKBE Ha Halmx
naolaakax MU KoprnopaTtvBHoro BM-obyueHns Moz 3anpoc U Ha Tepputopum
3aKazumka.

Mbl Npeanaraem HallMM napTHepam:

. [Jm3aliH MarasunHos

. CrpaTervyecknii MepyaHAai3vHr: ayauT, paspaboTka BM CTaHAapPTOB
. Mpaktnueckne BM ycnyrn

. ObyueHvie  BM3yanbHOMY — MEpPYaHAAW3MHTY U BUTPUHWCTUKE:

rpynnoBble TPEHWHIM, KOPMOPaTUBHbIE TPEHWHMM «MoZ4  BpeHA», obyueHne
apeHAaToOPOB TOProBbIX LIEHTPOB

ABTOpPCKME rPYNNOBblE MHTEHCKBLI B dopmaTe Teopua + [pakTuka (2 AHA) - 310
KOHL{eHTPaT 3HaHMi «6e3 BoAbI». [0 OKOHYaHWW TPEHWHIOB CyLUaTeNV NOAyYatoT
LLeNOCTHYO KapTUHY M MONHOLEHHBIA MHCTPYMEHTapWii Mo KoMMepyeckomy BM
ANA NPUMEHEHNA B pUTeiiNe G3LH CerMeHTa.

Hawwe areHTcTBO - «BONWEGHas BM nanouka Ana 6peHAoB» — Mbl 1 CO34aeM, 1
obyyaem!

{j,l?] Sewsrnomm A B,
VM GLRL

AM3AHH MATASHHOB
BN3YANBHbIM MEPHARJAR3HHT
BM OBYUEHHE -« auwem woeauarsvare

B crmysrTs, B
me B crmineeoa
PASRATTIHT TONN TGN BRI0E
DTN BTN

Bl hrshimh

MPMINEbEs H RSDNOPATHEH THROH HH M-I KT
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Central Asia Fashion arranges special Show Area zone for the fashion
parade to be carried out by the Show participants providing them

an opportunity to present their own collections.Total area of the Show
Area is 600+ sq.meters.

Central Asia Fashion opraHu3yeT crneumansHyto 30Hy Show area ans no-
Ka30B MOZ YYaCTHMKOB BbICTaBKW C BO3MOXHOCTbIO MPEeACTaBUTb CO6-
cTBEHHble konnekumm. Obuwlas naowaab Show Area 600+KB. METPOB.

PacnucaHne Mo HbIX NOKa3o0B
Central Asia Fashion Spring-2019

17 mapra 2019 r
12.00-12.10 TM LUDMILA (YkpawHa)
12.10-12.20 PIKE (Poccus)
12.20-12.30 Gena ([Monblua)

12.50-13.00 Dimare (Typuus) 13.40-13.50 Stylas (Kbiprbi3craH)
13.00-13.10 Mercur & Algore (Typuus) 13.50-14.00 TEO (Poccuma)
13.10-13.20 Mees (Typuuns) 14.00-14.10 La Chere (Typuus)
13.20-13.30 SilverFox (Poccus) 14.01-14.20 (Typuus)

PARTNERS OF
EXHIBITION

18 maprta 2019 r

12.00-12.10 Greentous (TypLus) 12.50-13.00 Evadeya (Monzaosa)
12:10 12:20 Onka Tekstil/Whitney 13.00- 13.10 Premiera Donna
(Typums) (Mongosa)

12.20-12.30 TM LUDMILA (YkpaunHa) 13.10-13.20 Infinity (Monaosa)

13.20-13.30 BQuin (Monaosa)
13.40-13.50 Stella Rossa (Poccus)
13.50-14.00 (Typuwa)
14.00-14.10 OuepeTHuii (YkpanHa)

19 maprta 2019 r

12.00-12-10 Vichy Teen (VpaH) 12.50-13.00 Fir (Kutai)
12.10 -12.20 Icebear (Kutai) 13.00-13.10 (Typuun)
12.20-12.30 Ivkovic (Cepbun) 13.10-13.20 (Typuun)

MEAWA NAPTHEPbI
BbICTABKU
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Company name: Poccuiickuin [lenosoit Peectp
Address: 107140,Mocksa, JlecHopaackumii nep., 10, kop.2, opuc 6

Tel/Fax: +7 (495) 9661490
E-mail: info@rosstov.ru
Web: www.rosstov.ru

Information:

- Publication of trade journals: «STIL | MODA» - women'’s and men's
clothing; «MINI MODA» - children’s clothing; «TRISH: SHapki, Shlyapki,
Shubki» - hats, fur products and semi-finished product, clothing
accessories; «FashionHit» - magazine about trends and popular brands
in the current season.

Distribution free of charge on the relevant trade fairs, in shopping
centers and wholesalers, targeted mailing address trade and wholesale
purchasing organizations.

Additional features:

- The inclusion in the database of domestic producers of light industry
and the search engine on the product categories on the site www.
rosstov.ru

- Promotion of the brand on the Internet, including social networking;
- Organization of collective units of the Russian manufacturers of light
industry in regional exhibitions, as well as the CIS countries and abroad

Nudopmauus

- 3 paHWe oTpacneBbIx XypHanoBs: «CTnab M Moza» - XeHckas 1 Myxckas
ozexaa; «MuHn Moga» - aetckaa ogexaa, «TPW LW:lankw, Wnanku,
LWybkn» - ronosHble ybopbl, MexoBble M3Aenma w nonydabpuikar,
akceccyapsbl k oaexae; «FashionXut»- >xypHan o nonynspHbIX TpeHAaX
1 BpeHaax akTyanbHOro CesoHa.

PacnpoctpaHerue becnaatHoe Ha NPOodUbHbBIX OTPACNEBbIX BbICTaBKaX,
B TOProOBbIX M OMTOBbIX LiEHTPaX, LeNeBoi aApeCcHOM pacChlIKOM Mo
TOProBbIM W OMTOBO-3aKyMOUYHbIM OPraHM3aLMAM.

JlononHuTeNbHbIE BO3MOXHOCTH:

- BkarouyeHne B 6a3ly OTeUeCTBEHHbIX MPOW3BOAWTENEN NErKoOn
MPOMBILNEHHOCTM M MOWCKOBMK MO KaTeropuaM TOBApOB Ha CaWite
WWW.rosstov.ru

- TlpoasuxeHne ToproBor Mapkn B CeTn VIHTepHeT, Bkarouas
coupanbHble cety;

- OpraHu3aums KOANEKTUBHbBIX BI0KOB POCCUICKUX MPOW3BOAMTENEN
NIErkon MPOMBILUNEHHOCTM B PEMVIOHaIbHBIX BbICTaBKaX, @ Takke CTpaHax
CHTI v 3a pybexom
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Company name: PROfashion

Address: 123007, MockBa, bv3Hec-ueHTp «bera», 3-i1 XopolueBckmii
npoesg, 1, ctp. 1

Tel: +7 (495) 626 30 20

E-mail: info@profashion.ru
Web: www.profashion.ru

Information:

PROfashion — analytical and most informative Russian fashion business
magazine that covers the hottest topics of fashion process - . News of
design, marketing and retail, trends reviews, analytics, interviews with
most successful fashion market players. Target audience — all fashion
industry specialists operating in Russia and abroad. PROfashion
also publishes trade catalogues of different issues. In addition to this
PROfashion is a unique and effective digital platform that helps to
develop brands in Internet.

Zfashion

HypHan o MDJe AnA NpofeCCUOHANOR

WNndopmauyus:

PROfashion — 310 uHdOpMauUmoHHO-aHaauTuueckoe B2B-u3aaHne
O MOAHOW MHAYCTPMU Ana npodeccmoHanos. 16 BbIXOAOB B oA,
KypHan ocselLaeT Bce akTyanbHble TeMbl fashion-npouecca: HOBOCTY
AM3aiiHa, MapkeTMHra W puTeiina, 0630pbl  MOAHbBIX  TEHAEHLNN,
aHaMTUKY, WCCNeAOBaHWA W MHTEPBBIO C Havbonee 3ameTHbIMM
MrPOKaMu MMPOBOTO PbiHKa MoZbl. Mommumo 31oro PROfashion agnaetca
YHVKaNbHOM 1 3PEKTUBHOW OHNAMH-MAOLLAAKON ANA MPOABVKEHNA
6peHaos. Takxe W/ PROfashion BbinyckaeT npodeccroHanbHble
Katanorm W CnpaBouHuMkM  “Poccuiickme  npowssoautenn’,  “Kids’,
“CBObBOAHBIN cknag’, “bonblumne pasmepsl” 1 MHOTOe Apyroe.

@ExYashion

s poota Ly M DSSHO-B HALN ATACEC KOS
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Company name: FashionNetwork.com
Address: yn1ua Peomtop, aom 126, 75002, Mapux, ®paHuma

Tel: + 33 (1) 7118 30 46

Fax: +33 (1)44 09 84 68

E-mail: news.ru@fashionnetwork.com
Web: www.FashionNetwork.com

Information:

International B2B online fashion magazine FashionNetwork.com with
Godfrey Deeny as Editor-in-Chief publishes in 10 languages and
provides the following services: fashion industry news; thousands of
HD photos of fashion weeks, boutiques, makeup, streetstyle; trends
from the biggest trend agencies; many videos; international tradeshows
agenda. The site has also a section of job offers in fashion industry
-FashionJobs.com

MeXayHapOAHbIA  NPOPECCHOHANbHBIA  OHNAMH-XYpHaN O MOAHOW
nHayctpvn - FashionNetwork.com,  maBHbIM — peAakTOpOM  KOTOPOro
anaetca Foadpu [AnHu, BbixoamT Ha 10 A3biKax 1 BKAKOUAET CeAytoLLie
PYOPMKM:  HOBOCTM MOAHOM  WHAYCTpUYM, doTorpadni B BbICOKOM
pa3pelleHnn Heaenb Mozl 13 70 roposos, OyTUKOB, Makumsxa,
CTpUTCTaiNa; TEHAEHUMM OT KPYMHEMWWX TPEHA-areHCTs; MHOXEeCTBO
BWNAEO; KaNeHAapb NPOPECCMOHaNbHbIX BbICTABOK. Takxe Ha caiTe ecTb
paszen no nowcky paboTsl B MOAHOM MHAYCTpuKM FashionJobs.com

FASTITON

HETWDRE—

Horoctn

. MHUpPOBOI
% MOJTHOV]

700 000 aboHeHTOB
eKeIHEBHOM PACCHUIKH HOBOCTEN

B 70 cTpanax, Ha 10 g3niKax

www.foshiennetwork.com
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Company name: xypHan Fashion Collection
Address: yn. bavwesa, 3a, od. 21

Tel: + 7 (727) 386-26-87

Fax: + 7 (727) 390-42-89

E-mail: kazakhstan@fcollection.ru

Information:

Fashion Collection is a brand new thing in the Kazakhstan fashion culture.
This is the first Russian glossy magazine that can play by the strict rules
which are conventional in the international fashion society.

Fashion Collection, a fashionable arbitrator, equally well understanding
modern trends and eternal values. It is the first fashion magazine in
Kazakhstan which has been created not only for women audience, but also
for men who are really interested in fashion in all its styles.

Fashion Collection is a magazine for clever and discerning, educated and
solvent people with a sense of style, that have their own opinion about
everything.

Fashion Collection confirmed its influence, having opened representations in
the capitals of world fashion: Paris, London, Milan and New York.

Fashion Collection is a unique Russian magazine which is included in
authoritative fashionable guidebook Louis Vuitton. During 11 years LV

City Guide helps to be guided in fashion geography, telling about the best
boutiques, hotels, restaurants, galleries and clubs of the world. The edition is
presented in Louis Vuitton boutiques worldwide, and in the large bookstores
in Europe.

Fashion Collection it is at hand to its readers, thanks to its efficiency. Young
and dynamic team of the magazine always keeps the track of the latest
news, that's why it is useful as a navigator on the world of fashion and style.
Thus it reduces the way from the catwalk to the consumer.

Fashion Collection («MoaHas Konnekums») — HOBOE siBeHMEe B Ka3axcTaHCKOM
fashion-kynstype. 370 nMepBoe MsAHLEBOE M34aHWe O MOZE W Kpacote,
co3zaHHoe B Poccum 1 CnocobHoe mrpath Mo XeCTkMM NpaBiaaM, MpuHATLIM
B MexZyHapoZHoM fashion-coobuyectse.

Fashion Collection («MogHas Konnekumsi») — MOAHBIM apbuTp, OAMHAKOBO
XOPOLIO Pa3bupatoLLmMACa B COBPEMEHHbIX TPEHAAX W BEUHbIX LIeHHOCTAX.
370 nepsbii B KasaxctaHe XypHan O MOZAe, CO3AaHHbIM He TONbKO ANA
XEHCKOW ayanTOpuu, HO 1 ANA MY>XUUH, MHTEPECYHOLWMXCA MOAOWM BO BCeX
ee NPoABIEHUAX.

Fashion Collection («MogHas Konnekums») — >XypHan AAs YMHbIX WU
pa3bopumBblX, 0OPA30BaHHbIX W COCTOATENbHbIX NHOAeW, ANA Tex, KTO
UyBCTBYeT CTWAb, pa3bupaerca B MOAe W MMeeT 060 BCEM CBOE Aep3koe
MHeHVve. [l Tex, KTO OTHOCUTCA K Cepbe3HbIM Bellam erko, NOTOMY YTO
HaLLMM YMTaTeNsaM AaHo 3HaTb Bonblue. ..

Fashion Collection («MoaHasa Konnekums») 3akpenun CBoe BAVAHME, UMeR
npeACTaBuTeNe B CToNMLAX MAPOBOM MOAbl: Mapuxe, J/loHaoHe, Munaxe
1 Hoto-Mopke. Fashion Collection («MoaHas Konnekums») — e AMHCTBEHHBIN
XyPHaN, CO3JaHHbIA Ha MOCTCOBETCKOM MPOCTPaHCTBE, KOTOPbIM yxe
HECKONBKO NIET NOAPAL BKIFOUEH B aBTOPUTETHBIN MOAHBIN MyTeBOAWTENL LOUIS
Vuitton. Ha npotsaxeHun 11 net LV City Guide nomoraer opueHTMpoBaThCs
8 fashion reorpadumn, pacckasbizas o ayuwmx OyTikax, otensx, pecropaHax,
ranepesx 1 knybax mupa. M3aaHve npeactasaeHo 8 6yTrkax Louis Vuitton no
BCEMY MMPY, @ TaK Xe B KPYMHbIX KHWUXHbIX MarasnHax EBporbi.

Fashion Collection («<MogHaa Konnekumsa») 6am3ok umtatensm baarofaps
CBOel onepaTnBHOCTU. KpeaTnBHas 1 AMHaMMUHas KOMaHZAa XXypHana Bceraa
B KypCe NOCNEAHWX HO-BOCTEM, M MHOTWE UMTATENM MCMONB3YHOT 3TO U3AaHWe
Kak HaBwuratop B Mupe Mmoabl v ctuas. Tak Fashion Collection («<MogHas
Konnekums») moMora—eT COKpaTUTb MyTb OT MoAMyMa A0 NOTpebuTens.

MOAHaA
KONNEKLHUA
+7 (727) 390 42 B9
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Company name: VIHTepHeT-noptan FashionEducation.ru v Wkona
Fashion XypHanuctikm
Address: Mocksa yn. Ctapas bacmaHHas, 21/ St.Basmannaya st, 21

Tel: +7 926-387-2992
E-mail: info@fashioneducation.ru
Web: www.fashioneducation.ru

Information:

Web-portal FashionEducation.ru | Education in fashion —a space
dedicated to fashion education in Russia and worldwide: catalog

of fashion schools; creative contests and grants; news and events,
interviews, course information, occupations and career prospects in
fashion industry. FashionEducation.ru activities include the organization
of business and educational events, fashion-shows, joint projects with
designers’ associations and universities in Russia and abroad, own
educational projects (School of Fashion Journalism (Moscow and
Ekaterinburg), etc.

Nudopmaunsa
Moptan FashionEducation.ru|O6bpasoBaHne B MOAe - 3T0 eawHoe
MHPOopMaLMoHHoe NPOCTPaHCTBO, NocBALLEHHOE fashion-

00pa3oBaHMto:  KaTanor By30B M LUKOA, KOHKYPCbl W FpaHTbl,
HOBOCTM W MEpPONPUATUA, WHTEPBLIO, MHMOPMaLMA O Mnpodeccuax
M nepcnekTMBax Kapbepbl B MHAYCTPUM MOAbl. MexayHapoaHas
neAtenbHocTb FashionEducation.ru Bkatouaet B cebs opraHv3aLmio
COBCTBEHHBIX AeN10BbIX M 06Pa30BaTE/NbHbIX MEPOMPUATUI «MOA KHOU»
M COBMECTHble MPOeKTbl ¢ Accoumaumamn Au3aiHepoB W By3amu B
Poccun 1 3a pybexom. FashionEducation.ru passuBaer cobcTBeHHbIE
obpasosatesbHble npoekTsl: Wkona Fashion Xypranuctukm (Mockea,
EkatepuHbypr), 1 Ap.

= O il
s JoncrE ERpETEHD.

NMHPOPMALIMOHHO-
AHANTUNTNYECKINA

[TOPTAJ

FashionEducation.ru

)
/1 "l l’ K OEPASOBAHME B MOJLE

-

HATANON MHCTUTYTOS

A BASHEC-LUKON B

COEFE MO, KOHKYPTH
A TPAHTEI, BOBGETH LA
MEPCTPAATHR, MHTEPBEE)
C MIBECTHEMM
NEPCHAM MHAPS MOOGL
¢/ TEREA, KT TOHIBRD
HASMHAET CHOBD KAFRERY
OEPAIOBATEMNBMBIE M
AERCERIE NPOTPAMME!

5 GUTFYOHESELTHE &
SELVLLMNS By aakiig
FPOCCIEA 14 MRS,

COBCTEEHHEE NMPOERTRI:
FASHICHNEDUCATIONDAYS

A LUK FASHION

AN PHANWCTISA (MOCKBA,
EKATEFMHEY P, FASHION
FH‘ShFﬁN ENGLISH, FASHIOHN ITALIAN
el L 1
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Address: rAnmvarbl, yn. [xaHaocosa, 55/5, 2 atax
Tel: +7/772/352 73 88

E-mail: info@iskermedia kz

Web: www.and.kz

WUndopmaumsa

M3patensctso «lckep Meana»- naatpopma Ans NPOrpeccuBHbIX
Nroaew, naen n npoekToB. CerogHa 310 OpUrMHabHblEe MeAnHbIe
NPOeKTbl GPUHAHCOBO-IKOHOMUYECKOW TEMATUIKU:

[lenoBol exxeHeaenbHUK «brnsHec 1 Bnactb»
NHOOPMaLMOHHO-ANCKYCCMOHHaR naowaaka www.and.kz

Information:

Publishing house «Isker Media is a platform for progressive people,
ideas and projects.

Today we provide original media projects of financial and economic
thematics:

Business newspaper «Biznes & Vlast»

News and discussion website www.and.kz
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Address: Kazaxcran, r. Aamarsl, np. Joctbik, 291/23, opuc 402
Tel: +7 727 356 75 06

E-mail: info@afisha.kz

Web: www. afisha.kz

Information:

AFISHA kz is an information and entertainment portal providing the
visitors with independent, up to date and high-quality information
about the city’s best entertainments. AFISHA kz is a perfect way to
learn about any concerts, stage performances, latest movies, club life
and city-wide events. The website sections fully reflect the content
diversity in the portal: cinema, theatre, concerts, art, city, sports,
children, food, recreation, study, shop & beauty. Particular focus of
the portal is directed to cooperation with reputed fashion brands,
fashion houses, designers, shopping malls, fashion business owners
and holders. AFISHA kz always knows how to notify its readers of a
new collection arrival, seasonal promos, discounts and sales. Readers
of the portal learn first about world premieres, closed shows, tours
of international artists and best local events. AFISHA kz helps to level
oneself up with author’s original trainings and expert master classes,
enjoy interesting interviews and author’s columns, become more kind-
hearted taking part in charity events. Information and entertainment
portal AFISHA kz — we know everything about how to make the life
more vivid, and ourselves better.

website — www.afisha.kz/

Facebook - www.facebook.com/kzafisha/

Instagram - www.instagram.com/afishakz/

APULIA kz — nHPOPMaLMOHHO-pa3BaeKaTeNbHbIN NOpTa, KOTOPbIM
npeaoCcTaBAseT NOCETUTENAM HE3ABUCUMYHO, aKTyanbHYHO 1
KaueCTBeHHYHO MHGOPMALWIO O KyIETYpe 1 pasBaeyeHusx ropoa.
AOGUILLA kz — 370 Nyylumid cnocob y3HaTb O KOHLLepTax, TeaTpanbHO
aduLLe, penepryape KMHOTeATPOB, K1yOHOM XM3HM 1 OBLLErOPOACKMX
cobbitnax. OCHOBHble pasAenbl caliTa: KMHO, TeaTp, KOHLEPTbI, apT,
ropof, CNopT, AeTW, eaa, OTAblX, 0byyeHwme, shop&beauty.

OTaenbHbIV GOKyC nopTana HanpaseH Ha COTPYAHMYECTBO C
nMeHuTbIMK fashion BpeHaaMy, MOAHBIMU AOMaMK, Av3aiiHepami,
TOProBbIMYM LIeHTPamM FOPOAa, COBCTBEHHKaMM 1 BAaAebLiamMm
MOZAHOrO Bun3Heca. Adwiwa.kz Bceraa 3HaeT kak COOBLLMTL CBOWM
yMTaTeNAM O NOCTYMAEHWM HOBOW KOMNEKLIMM BPeH/a, CE30HHbIX
akumAx, CkuAKax U pacnpoaxkax.Yvta Team noprana y3HaroT NepBbIMMI
O MMPOBbIX NPEMbepax ¥ 3akpbITbiX NOka3ax. baarosapa AduLue

OHW MOTyT NpOKayaTh ceba C MOMOLLBIO aBTOPCKUX TPEHWUHIOB 1
3KCMePTHbIX MacTep-KNaCCoB, HAaCNaXAaTbCA MHTEPECHBIMM MHTEPBBIO
1 aBTOPCKMUMM KOIOHKaMW, CTaTb Aobpee MpuHMMasn ydactns B
HnarotBopuTeNbHbIX akumax. AOKLLA kz 3HaeT Bce O TOM, Kak caenarb
XM3Hb ApYe, a cebs nyulle.

cant - https://afisha.kz/

facebook - https://www.facebook.com/kzafisha/

instagram - https://www.instagram.com/afishakz/

Shop&Beauly |

| Topaa,

h - —
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wwwy.aflshao.kz

ADUILLN

C HOMMH MHTEPECHO XHTS




KATAAOI-MOCKBA (BRAND, Kid’s)

Address: POCCHA, Mocksa, «KaTanor bpeHz»
Tel: +7(499)236 1920

E-mail: katalog@megaplus.ru

Web: www.katalog-moscow.ru / www.brandkupi.ru

Information:

KATALOG-MOSCOW BrandKupi (BRAND, Kid's, Shoes) publishing house
issues be to be magazines and a web catalogue www.brandkupi.ry,
such as: Woman'’s vogue, Man's vogue; Footwear, Leather; Children’s
goods; Soft wares, fabric, accessories.

Format A4, A5. Circulation-45 000 copies of each kind.

Nndopmaunms:
KATALOG-MOSCOW BrandKupi (BRAND, Kid's, Shoes) - 310 >ypHarbl

v Beb-katanor www.brandkupi.ru, Takme kak: xeHckas Moaa, Myxckas
moza; Obysb, Koxa; [leTckne ToBapsl; Markue 13aenus, TkaHu,
akceccyapel.

®opmar A4, AS. Tupax - 45 000 3k3emMnaapoB KaxA0ro Braa.

99

www.BRANDKUPI -

PASMENIAATE CBOM KOMMEKLIHHA BECIIUIATHO
JAKYPHAJT B MHTEPHETE

CTAHOBHTECH BJIMAE K MOKYIIATE/H)
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KIDDYPAGES FASHION

SHOES

Address: Russia, Moscow, 125424 , Skhodnensky tupik 4 LI NG E RI E
Tel: +7 495 744-63-17 KI DS

E-mail: center@kiddypages.ru
Web: www.kiddypages.ru

Information:

WWW.KIDDYPAGES.RU is an information centre of children’s goods.
The detailed information concerning manufacturers, importers, shops,
Internet-shops and catalogues of the children’s goods. Information
about exhibitions of the children’s goods, a list of the printed editions
shining the theme of the children’s goods. KIDDYPAGES.RU is the
unigue information platform and effective mean of advertising.

-
Hopua KiddyPages
WWW.KIDDYPAGES.RU - NHpOpMaLMOHHbIN LIEHTP AETCKMX TOBAPOB.

Camasn nonHas MHGoPMaLLMa O NPON3BOANTENSAX, UMNOPTEPAX,
MarasviHax, MHTEPHET-MarasvHax U katanorax AETCKMX TOBapOB.
MHdpopmaLpma O BbiCTaBKax AETCKMX TOBAPOB, CMMCOK MevaTHbIX
“3gaHui, oceeLLarolwmx Temy aetckmx tosapos. KIDDYPAGES.RU-
yHUKaNbHaa MHGOPMaLMOHHas naoLaska U 3GGeKTUBHbIA MHCTPYMEHT
peKambl.

NETWORK PLATFORM FOR
FASHION INDUSTRY
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Komcomoabckas npasaa KazaxcTaH
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Address: 21, Utegen Batyr Street, Almaty City
Tel: +7 727 277 48 43 + 7727 277 48 44
Fax: + 7 727 277 49 20

E-mail: komskz@mail.ru

Web: www.kp.kz

Information:

Main type of business activity: publishing

Secondary business activity: advertising information services
Newspaper: Republican newspaper

It is issued as an appendix to the Russian newspaper «Komsomolskaya
Pravda»

Daily newspaper circulation (Tuesday, Thursday, Friday) more than
450,000 copies per month, Wednesday (weekly) publication 200,000
copies per month, and also more than 65,000 electronic subscribers
gets daily and weekly newspaper via e-mail all over Kazakhstan and
day by day this number grows.

It is published at all regions of the Republic of Kazakhstan.

It is printed in Almaty and Astana City.

Content: Political and economic events in the country and abroad,
cultural and sports life of the republic, actual problems and issues,
socially significant subjects are publicized on newspaper pages of
«Komsomolskaya Pravda Kazakhstan».

WUndopmauus:

OCHOBHOW BWA AEATENBHOCTU: U3AaTeNbCKUIA

BcnomoratenbHbli BUA AEATENBHOCTU: PEKNAMHO-MHGOPMALIMOHHbIE
ycnymm

la3eTta: PecnybankaHckan raseta

Tvpax raseTbl exeLHEBHO (BTOPHWK, YeTBepr, NaTHuLa) bonee 450 000
3K3eMNAAPOB B MecAL, cpea (exeHeaensHuk) 200 000 sk3emnnapos
B MECALL a TaK e eXeHeAeNbHYIO 1 eXeAHEBHYIO ra3eTy NonyYatoT Ha
3NEKTPOHHYHO nouTy 6onee 65 000 NoAMMCUMKOB MO BCeMy KasaxcTaHy
N C KaxAbIM AHeM 3Ta umdpa yBeanymBaeTca.

PacnpoctpaHsaetca Bo Bcex obnactax Pecnybavkn.

MNeuataetca B 1. AnMaThl v B I. ACTaHa.

KoHTeHT: Ha cTpaHmuax rasetsl «Komcomonbckan npasaa KasaxcraH»
OCBEeLLArOTCA NOANTUYECKME W SKOHOMMYECKME CODBITUA B CTPaHe U 3a
PYOEXOM, KyNbTYpHasA ¥ CMOPTUBHAA XM3Hb PECNyOANKM, MOAHMMAFOTCA
aKTyanbHble MPOBAEMBI 1 BOMPOCHI, COLMaNbHO-3HAUNMBIE TEMBI.
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Kowrawre: B (727) 277-48-42, 277-48-44,
e-mail: komskzi@mail.ru




Lingerie

Address: 121352, Russia, Moscow, str. Davydkovskaya, 3, bloc 1, fl. 4,
level 3

Tel: +7 (916) 790-2644
E-mail: editorial@lingerie-magazin.ru
Web: www.lingerie-magazin.ru

Information:

«Lingerie» — is one of the most widely read Russian editions about
lingerie, published since 2004.

Edition became famous in the international community. It is the official
information partner of major events in industry.

Lingerie Magazine supports brands of beachwear, nightwear, home
clothes and hosiery production of medium and high classes. Edition of
serves as a guide for buyers, large retailers, professionals in the course
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«Lingerie» — 0AHO 13 CaMbIX YMTAEMbBIX POCCUIACKMX U3aaHNIA O benbe
1 benbeBoM Bu3Hece, BbimyckaeTcs ¢ 2004 roza.

XKypHan nonyymn M3BecTHOCTb B MEXAYHAPOAHOM COObLLIeCTBe U1 oy op

asnaeTca oduLManbHbIM MHGOPMALMOHHBIM NapPTHEPOM MaBHbIX HOROCTH | SLICTIEEH | deapym
€BPOMENCKNX BbICTaBOK OTPAC/M.

«Lingerie» noaaepxvBaeT OpeH/Abl HUXHErO Henbs, MAAXKHON 1

LOMALUHEW OAeX b, @ TakXe YyNOYHO-HOCOUYHOM MPOAYKLMM = TokiF MARECTHIE N INTEFR0E B POC W

CPeaHEro W BbICOKOTO KNACcCoB. M3aaHne CyXuT OpUEHTUPOM Ans MEIRHME O RN M BEEERCHE GHEHEE,

HaliepoB, KpyrHbIX pyTelinepos, npodeccMoHanos benbesoro brsHeca B IYCEEETE C 204 mpR;
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XypHaA «lMAaHeTa AeTCcTBO)

Address: PO, 127521, Mocksa, CTapoMapbyrHckoe wocce, 4.6

Tel: +7 (495) 619-08-68
E-mail: planeta@planetadetstvo.ru
Web: www.planetadetstvo.ru

Information: 1AD0E ANA O8TEl

"Planeta Detstvo” (Planet of Childhood) is specialized magazine of ¥ P : 1CTR MEHRE)
advertising and information for those who sells or produces the goods
for children. The magazine comes out 2 times a year. It is full-colored,

format is A4. The magazine is distributed all around Russia. You can )
view an electronic version of the magazine on the web site www. m I I
planetadetstvo.ru H

el e B Bl Rk U]

Nndopmauus:

XypHan «MnaHeTta JeTcTBO» - CNeumanmsnpoBaHHOE PeKIamMHO-
MHOOPMaLMOHHOE 13AaHKe ANA NPOV3BOAWTENEN W NPOAABLIOB
TOBapOB ANa Aeten. XypHan popmata A4 nsgaetca ¢ 1999 roaa,
BbIXOAMT 2 pasa B rof. V3aaHna pacnpoCcTpaHAoTCA No MOANUCKE Mo
Bcel Poccum 1 Ha cneLmanv3vpoBaHHbIX BbICTaBKaX. DNEKTPOHHas
Bepcus XypHana A0CTyrnHa ANA NPOCMOTPa Ha caiTe www.
planetadetstvo.ru

www.planetadetstvo.ru
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MyLWwHble ayKLUOHbI

7é%  BCE AVKIMOHDI
v B OJIHOM M3JIAHIN

1-2, Business Center «W-PLAZA», office BO04 ’ ALL AUCTIONS IN ONE ISSUE
Tel: +7 (495) 766 58 73

E-mail: info@fur-auctions.com = ‘ 3 5
Web: www fur-auctions.com MudopmaunonHbii GloANEeTEHD Information Bulletin

Information:

e
Published since 2005 IB Fur Auctions is dedicated to sharing j,l-ﬁg“?" p—
information and insights from the global community of fur experts,
executives and practitioners from around the world. rb | § | Si n e

Goal of the publication: b ‘msnu»mkm'-““

spresentation of information necessary for making purchases at TR e - !

auctions; — A = 0“”9:;?;903.‘“4 e
sstories about staff members of auction houses, fur brokers, buyers ; ?.'.‘.'.‘:JJE";':E""::‘M i 2 } BIAENAHE
and suppliers; ek i a0, :

«analysis of auctions sales results; :._;:..wm'

sinformation about the most important events in fur industry. o e

NHdopmaums:

Wb «[ywHble aykumoHsl» n3aaetca ¢ 2005 roga ¢ NeproanyYHOCTBIO
O/AMH HOMEP B JBa MecALa 1 PacnpOCTPaHAETCA Ha MeXAYHaPOAHbIX
NYLUHbBIX ayKLMOHaX, Cneulmani3npoBaHHbIX BbICTaBKaX, a Takxe

no noanucke. TONbKO Halle 13aaHune PeryiapHo NpeaocTasnset
CnefyroLLyrO MHGOPMaLMKO:

- pe3ynbTaThl TOProB BCEX MyLLHbIX ayKLUMOHOB MO pas3nyHbIM B1aam
KNETOYHOW 1 MPOMBICIOBOV MYLUHWHBI, B TOM YMC/E IKCKAKO3MBHbIE
[aHHbIE;

- KOMMEHTapWM 1 MPOrHO3bI CMELMANNCTOB O TEHAEHLMAX MEXOBOTO
PbIHKa;

- 0030pbl Harboee BaxkHbIX COOLITUIA B MEXOBOW MHAYCTPUN.

Contact us: +7 495 766-58- ?3 ] Www.fur«adctions.com
Cesxutech ¢ Hamu: (495) 766-58-73 info@fur-auctions.com

INFORMATION SUPPORT

FOR FUR MARKETING B

100 MHDOPMALIMOHHOE & 4
CONMPOBOIK/IEHNE MAPKETHHTA MEXA > sen®




STYLEOFEURASIA
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Address: Almaty region, Talgar district, Arkabay, Otemysuly 23
Tel: 8 (727) 389 89 13, +7 701165 1555

E-mail: Alinasvinina@yahoo.com

Web: http://styleofeurasia.com

Information:

«Styleofeurasia.com» is the special project about that how due to
clothing and appearance people can feel themselves comfortably

in any vital situation. Style can show not simply the status of the
person, but also his mood, word-view and even personal qualities.
«Styleofeurasia.com» consists of several sections and categories,
«Looks» are images of the ideas of the author and guest models, in the
section «Features» are various fashion events, category «News» is the
most striking news from the world of fashion, category «Beauty» is an
overview of cosmetic novelties, in the rubric of «Interview» there are
wardrobes of famous people.

Nndopmauus:

«Styleofeurasia.com» - 310 CneLyanbHbIA MPOEKT O TOM, Kak OAeXAa

MOXET NIErKo BrncaTtb 4esioBeka B Ty, NN UHYHO XM3HEHHYHO CUTYaLMHO.

Kak ¢ moMoLLbto CTUAS NOKa3aTb He MPOCTO CTaTyC YenoBeka, HO U

€10 HaCTPOEHWe, MUPOBO33PEHME W Aaxe IMUHOCTHbIE KauecTsa.
«Styleofeurasia.com» COCTOWT U3 HECKONbKUX PA3AEN0B U KaTeropwit.
«Looks» - 06pa3bl aBTOpa WAeW v NPUIALLEHHbIX MOAENEN, B pa3aene
«Features» - pa3nyHble MOAHbIE MePOMNPUsATHS, KaTeropms «News» -
CaMble ApK1e HOBOCTM M3 MMPa MOZbI, kateropus «Beauty» — 0630p
KOCMETUUECKMX HOBMHOK, a B pybpuke «Interview» - rapaepod
M3BECTHBIX NtOAEN.

Styleofeurisineom is the Inernet project aboul Gushiaon
and style.

H!II.'IL'-i.iII]E'L'-[]PLﬂ."FL' L MEC MO Sl}'[L'UYEUI'ﬂEELL.L Ll

wwwistvleofeurasia . com

wibyleoteurasa.coms - ane fashonable images,
reportages from the catwalks, stvlish, evenits, news from
the wordd of Fshion, a review of cosmetic nmnovations,
and mtemaews with famons people.

wSEYICOHCUTISEL, COMTE ~ 9T0 MOUTHEIS DDPEILL,
PEMOPTARHR ¢ TOAKYMOR, CTRIRHBIC MCPOMPAITHA,
HOBGUTH B3 MUEPRL M00051, 0fH00 E0CMeTHECRN
HORWHOK, W WHTCPREH) € WARCCTHRIMI IR,



Touka Mpoaax

Tel: +7 (495) 722-44-59
E-mail: info@b2bcontact.ru
Web: http://b2bcontact.ru/tp

Information: P mogmeczs e vy prma; bbb cormieet ru
Business magazine Tochka prodazh (Point of Sale) publication. This is b [RAHER SRS DML rekfameibabcortact.ru
a specialized magazine focused on retail for top managers of trade

chains. In every issue: analytics and expert reviews, independent

journalistic surveys and leading market players’ opinions.

+ (85} F2 14 5
E E infio 5 i ke =

WNudopmaumsa:

NHPOPMaLMOHHO-aHANUTUYECKIIA XKyPHaN O PO3HWYHOM Toprosae
«Touka Mpoaax» - desepansHoe CneLmanmsmpoBaHHOE OTpacieBoe
n37aHne ANA AMPeKTOPOB TOPFOBbIX CETEM W Mara3vHoB. BeinyckaeTtcs
¢ 2005 roga.

TemaTwka: TOBapbl, TOProBble TEXHONOTUM W YNpaBaeHe -
MarasmHOCTPOEHVE, HEABMXMMOCTb, TOProBoe 060PYAOBaHWE,
asTomaTu3aums, IT pelueHns 1 obopyroBaHue, G1HaHChI, TOBapsbI,
KaTeropuiiHbIA MeHeAXMEHT 1 MepuUanan3nHr, NOrUcTuKa 1 cknazbl,
NepcoHan U MHoroe apyroe
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RDT-INFO.RU

Address: 193231, CaHkT-lNetepbypr, Poccuiickuii np. 3-1-284
Tel: +7 (812) 400-68-36

E-mail: contact@rdt-info.ru

Web: www.rdt-info.ru

Information:

RDT-INFO.RU is the main b2b resource on the children goods market
and the most popular industry-specific online platform among the
suppliers and buyers of goods for children and parents. RDT-info.ru
provides services for searching the children goods suppliers and offers
from famous brands and Russian manufacturers, innovation reviews.
As well as newsletters and daily news on the children goods market
focusing on companies which produce, supply and sell products for
children and parents. RDT-info.ru has been working since 2009. It
has the biggest coverage of the target audience and subscribers. It
invites the suppliers and manufacturers to present their goods in the
catalogue and inform about innovations and news.

NHdopmaums:

RDT-INFO.RU — laBHbIl b2b pecypc Ha pbiHKe AeTCKMX TOBApOB

¥ caman NonynapHasa oTpac/ieBas OHAANH-MAOWaAKa Cpean
NOCTaBLLVKOB ¥ 3aKyNLLUMKOB TOBapOB ANA A€TEN W pOANTENel.
RDT-info.ru npeaocrasnser cepBuChbl A8 MOMCKa MOCTABLUMKOB

M NPesNOXeHUIA NO AETCKUM TOBapaMm OT M3BECTHbIX bpeH0B

M POCCUIACKMX MPOM3BOAMTENEN, 0630PbI HOBMHOK. A Takxe
MHOOPMALMOHHYHO PaCcCbiIKy 1 exXeAHEBHbIE HOBOCTW O PbIHKe
[ETCKNX TOBAPOB, e B LieHTPe COBbITUIM — KOMMaHmK, KoTopble
NPOWM3BOAAT, NOCTaBAAKOT M NMPOAAFOT TOBAPbI ANA AETEN U pOAMTENEN.
RDT-info.ru pabotaet ¢ 2009 roga. VimeeT cambiii 601bLWONM OxBaT
LieNeBOW ayAnTOPUM 1 NOAMMCUMKOB. [purnalaeT NocTasLLMKOB 1
NPOM3BOANTENEN NPEACTaBNTL CBOM TOBAPbI B KaTasore M pacckasatb O
HOBWHKaX ¥ HOBOCTAX.

OTpacnepoi pecypc Pudka JeTckux ToBapos

WWWAWAWLIRDT-INFC. R

NHODPO

MHCTpYMEHT gnA BeaeHuA BusHeca
Ha PBIHKE OETCKWX TOBAPOB



Facelook.kz
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Tel: +7 705 223 40 03
E-mail:info@facelook kz
Web: facelook.kz

Information:

Facelook.kz - site about fashion as art and lifestyle. Everyone who

is not indifferent to the fashion world in Kazakhstan knows about
Facelook.kz.

Users are directly involved in the life of the site. Express themselves,
organize online shopping, post and read articles about everything that
comes to fashion, style and beauty.

Facelook - an open source of inspiration, which welcomes the activity!
Create, love and inspire with Facelook!

Nndopmauus:

Facelook.kz — caliT 0 Moze, kak nckyccTBe v CTune Xu3Hu. Bee, kTo
Hebe3pasanyeH K M1py Mokl B KasaxcraHe 1 HenoCcpeACTBEHHO
VIMEET K Hemy OTHOLLIeHKe, 3HatoT o Facelook kz.

Monb30BaTeNM HANPAMYHO YHaACTBYIOT B >KM3HW calital Beipaxaror cebs,
yCTparBaroT OHAAMH-LLIOMNMMHT, Pa3MEeLLatoT 1 UnTatoT CTaTbht 060 BCEM,
YTO KacaeTca MOZpbI, CTUAA U KPaCcOTbl.

Facelook — 310 OTKPbITHIV MCTOYHWK BAOXHOBEHMS, KOTOPbI
npwvBeTcTByeT akTMBHOCTL! Co3aaBai, NFobK 1 BAOXHOBAACA BMECTE C
Facelook!

www.facelook.kz
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28 MEXXOYHAPOOHAHA
CNELUNANMNZNPOBAHHAA
BbICTABKA OBYEWN N AKCECCYAPOB

28 INTERNATIONAL SPECIALIZED EXHIBITION
OF SHOES AND ACCESSORIES

MM HAPOOHA BUCTABKSA BIYTTH

2-5
ANPENS - APRIL
2019

Mecro npopegeHmMn - Veanoe:

Yipalkda, KiaR, MawmnyHaraiHelA BeiCTAaROWHRIAE |L{aHTE
EpoEapckol NpocnerT, 15, meTpo JiegobepamxHan

Imternational Exhibition Centre, 15, Brovarskyl Svenue
iy, ERALNE

CIAf el Torgs | Ol hasnig

ﬁ_._........_.,

L +36'044 254 63 00, +35 095 055 55 55, +38 057 0BG 23 68
Bl |eatherthusrnet, oficeiiartepo 4 B www.arleEkpo.us

EAER, YEFAMHA ~ EYIV, UKREAEINE

6 - 9 mapra 2019

MexayHapogHas CoenMalHanpOBAHHAA BLICTABKA
Me¥AyHapoHBH BECTABOYHEIH [EHTp
Kues, bpoBapckoi nmp-T, 15

the world of textile

Txanu. HutkH., @ypHUTYpA.
SrHOoCTHAB. JoManHmMil TEKCTHIb.

O6opyaoeanue. CeMHHAPHL.
www.alltex.com.ua



31-st Eastern Europe’s Biggest
International Specialized Trade Fairs

& GIFTS EXPO

: ﬁf';{r-«.:;ffrmft_ ﬁﬂﬂffrf;{
@)« Hecesidesriios

; Moscow

CLOCK AND WATCH -
Premium Fair

Y Fashion

BaxHewnwwee
MeXAyHapoaHoe
MEpPOnNpUATE ANR
npogeccoHanoB Moabl
1 TEKCTU/ILHON
APOMBbILLAEHHOCTI!

12-14 March and 17-20 September 2019
RUSSIA, MOSCOW, GOSTINY DVOR Exhibition Complex

26-28 anpenn

2019, Pura, flaTawma

El?.ir‘ui:u?u-ﬁanmn BOAMOKHOCTELA!

BIFTS EXPD — THE RIGHT NUAY TO SELL IN RUSSIA AND THE CI5!
Usder the patronags of the Meszow Gourrnmant
Under the support ol 1he Meston Chamber of Commerce and Industry
Orparizer: BIFTS INTERMA
199.9198 471

Tal.: +7 [495)



Child rE'n'rS ; Yupauta, Kees

FASHION:

Centabpe 2019

BoicTaBka percKkoil mobl

wwwi.baby-fashion.ua

@ Vipawa, Kmos, Bposaporod npocniekr, 15, MEL
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ATAKENT EXHIEITION CENTER
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