3 0 MEXXAYHAPOHAS BbICTABKA MOAbI
INTERNATIONAL FASHION EXHIBITION

10-12 / asrycTa / 2022
Aamatsl / KazaxcTaH

o

CENTRAL ASIA FASHION

Official organizer
OdhMUMaALHBIA OPraluiaTop

CaTEXPO

CENTRAL ASIA FASHION

2 Rules of visiting the exhibition / MNMpaeuna
nocCeLLeHNs BbICTaBKM

4 Exhibitor’s guide / PykosoacTso ans
3KCMOHEHTOB

8 Official support / OdrumanbHas nogaep>ka

9 Partners / NapTHepbl

10 Greeting / lpuBeTcTBEHHOE CNOBO

20 Exhibitors’ list by country /Cnucok yyactHukos
Mo cTpaHam

26 Classified list of exhibits / Tematuueckune
pasgenbi

32 Conventions / YcnoBHble 0603HaueHus

34 Alphabetical list of / AndasnTHbI civcok

51 Business conference / busHec-koHbepeHLus

73 13 facts about the International Fashion
Exhibition / 13 pakToB 0 MexAyHapogHOWM
BbICTaBKE MOJpbI

81 Fashion Show / MogHble nokasbl

88 Plan of hall / Mnan naBuabLoHa

Organizer /| OprauusaTop
CaTEXpO
www fashionexpo.kz info@catexpo.kz



Dear visitor!
International Exhibition Company CATEXPO is pleased to welcome you
at the 30 International Fashion Show «Central Asia Fashion Autumn-2022»

All persons who have accepted an organiser’s invitation , have
registered on-line as a visitor, agree to these rules and undertake to abide
them:

1.Registration is MANDATORY for all visitors

2.0n the first two days, the exhibition is open to professionals only. A
professional visitor is any business owner, entrepreneur, public official,
director, manager, executive, or any other representative of a foreign
or domestic company, enterprise, public authority, association, or union,
attending the exhibition for business or professional purposes. The organisers
reserve the right fo request a document from visitors confirming their
professional status: business card, power of attorney or official letter from an
organisation, or any document certifying their professional status

3.During the period of quarantine restrictions, entrance to the exhibition
is possible only with a special QR code for holders of the safe status of the
ASHYQ program

4. Wearing a face masks is a must for all visitors. Non-performance of this
requirement is a personal responsibility of the visitor

5.All exhibitors must have a badge. Badges are issued at the registration
desk at the entrance to the exhibition and are valid for the whole exhibition
period

6.Badges can be obtained with a completed invitation or a registration
form. E-badges can be obtained by registering online on the official
website. For that purpose print this badge to A4, fold as instructed, beat the
queues and walk straight into the exhibition hall

7 Visitors exchanging cash tickets or invitations for badges must fill out a
registration form, which can be found on the tables next to the registration
desk

8.Representatives of the media badge issued after passing the
accreditation procedure

9.Students from relevant universities may attend the exhibition free of
charge on Day 3. Students must be accompanied by a lecturer and must
be on the list of students certified by the university administration and
agreed with the organiser

10.ransferring or selling e-tickets and visitor badges to a third party is
prohibited. The organiser reserves the right to verify badges with visitors'
names by requesting identification

11.Visitors are not permitted fo trade, distribute advertising material, hold
presentations, demonstrations, campaigns, or any other actions or events
at the exhibition without written consent from the organiser

12.It is prohibited to be in a state or appearance that does not meet the
business nature of the exhibition and general behaviour norms, or to disturb
public order at the exhibition

13.Under 18s are only permitted to attend the exhibition on the final day
and must be accompanied by an adult

14.The organiser reserves the right to refuse entry, without compensation,
to visitors who violate any of these rules

15.The exhibition contractor is not liable for the loss of personal
belongings.

YBa>KaeMbI NOCETUTEAD!
MexayHapoAHas BbiIcTaBo4Has komnanus CATEXPO paaa
npuBeTcTBOBATb Bac Ha 30-1 MeXAYHAPOAHOM BbICTABKE MOAbI
«Central Asia Fashion Autumn-2022»

Bce AMLA, MPUHSABLLME NMPUTACLLEHWE OPraHM3ATOPA NMOCETUTL BbICTABKY,
Q TAKXKE 3aPENMCTPUPOBABLLIMECS B KOYECTBE MOCETUTEAS B PEXMME ONn-line,
COTrAQLLIIOTCS C AQHHbBIMM MTPABUACGMU 1 0BS3YIOTCS COBAIOAQTH MX:

1.Pernctpaums OBA3ATEABHA aAs BCex nocetuteaen

2.BXOA HQ BbICTABKY OTKPbIT TOALKO AAS MPOXDECCUOHAAbHBIX MOCETUTE-
Aer. MpodoeCCUOHAABHBINM NOCETUTEAD — BAOAEAEL, OU3HECA, MHAMBUAY-
QAbHbIM MPEANPUHUMATEAb, AOAKHOCTHOE AMLLO, PYKOBOAMTEAD, YN OB-
ASIOLLIMIA, CNELMAAUCT, MHOM MPEACTABUTEAL MPOTOUABHOM 3aPYDEXHOM
MAWM OTEYECTBEHHOM KOMMAHMM, MPEANPUATUA, OPFraHA FOCYACPCTBEHHOM
BAQCTW, ACCOLMALMM, COIO3Q, MOCELLIAIOLLIMI BBICTABKY AAS AOCTMIKEHMS
AEAOBbIX M NPOJDECCUOHAABHBIX LIeAEH. AAS MOATBEPXAEHMS NPOdOECCHO-
HOABHOTO CTaTyCa nocetuteAs OpPraHmn3aTop BbICTABKK BNPABE NOMNPOCHUTb
€ro NPeAOCTABMTb MOATBEPXKACIOLLLMIA AOKYMEHT: COBCTBEHHYIO BU3UTHYIO
KAPTOYKY, AOBEPEHHOCTb UAM OCPULIMAABHOE MUCHMO NMPEACTABATEMOM
OPraHM3aLMM, MHOM AOKYMEHT, CBUAETEABCTBYIOLLLMIM O MPOdDECCUOHAAD-
HOM CTATYCE NOCETUTEAS

3.B neproa KApPAHTUHHBIX OFPAHMYEHMI BXOA HO BbICTABKY BO3MOXEH
TOABKO MO CneuMaAbHOMY QR KOAY AAd 0BAaAQTEAEM BE30MNACHOro CTaTy-
Cca nporpammsbl ASHYQ

4.HoLueHue 3aLLMTHOM MACKM ABASETCS ODA3ATEABHBIM YCAOBUEM AAS
BCex nocetmreAen. HeMcnoAHeHne AQHHOTO TPEBOBAHMA — AMYHOS OTBET-
CTBEHHOCTb MOCETUTEAS

5.0CHOBOHMEM AAS BXOAC HQ BbICTOBKY SBAFETCH BeMaxX. Benax BblaaeTcs
HO CTOMKE PEerMcTpaLIMm Y BXOAQ HQ TEPPUTOPUIO MPOBEAEHMS BBICTABKM.
BenaX AEMCTBUTEAEH B TEYEHME BCErO NEPUOAC PABOTbI BbICTABKM

6.5eMAXK MOXHO MOAYYUTb MO MPEABIBAEHUM 3AMOAHEHHOTO MPUTAQCH-
TEABHOTO BUAETA MAM PETUCTPALLMOHHOM AOOPMbI. DAEKTPOHHbIN BENAXK
MOXHO MOAYYMTb, MPOMAS MPOLLEAYPY ON-line perncTpaLmm Ha OcOULLMAAb-
HOM COMTE BbICTABKM

7.30NOAHEHWE PETNCTPALMOHHOM GOOPMbI MPU OBMEHE MPUTACCUTEAD-
HOro BUAETA Ha BenaX aBAfeTCS 0BA3aTEAbHBIM. BAGHKM DOPMBI HOXOAATCA
HQ CTOAOX PFAOM CO CTOMKOM PErMCTPALMM

8.Mpeactasnteasm CMU BeaX BLIAOETCA MOCAE MPOXOXAEHMS NpoLL.e-
AYPbl OKKPEAUTALIMM

9.CTyAeHTbl NPOdOUAbHBIX BY 30B, AONYCKAIOTCS B TPETUIN A€Hb BBICTABKM,
TOABKO B COMPOBOXAEHMM NPEMNOACBATEAS, COTAQCHO CMMCKY CTYAEHTOB,
OPULIMAABHO 30BEPEHHOMY AAMMUHUCTPALIMEN COOTBETCTBYIOLLLErO BY3a.
CnMcoK AOAXKeEH BbITb COTAQCOBAH C OPraHW3ATOPOM BbICTABKM

10.MepeAaya MAM MPOACXKA BENAXEN MOCETUTEAEN TPETBUM AULLAM
3anpeteHa. OpraHmM3aTop BbICTABKM BMPABE NPOBEPUTL COOTBETCTBME
MMEHM, YKA3AHHOTO B BEMAXKE, C MMEHEM NOCETUTEAR, AAd Yero Opra-
HU3ATOP MOXET MOMPOCKTb MOCETUTEAS BbICTABKM MPEABIBUTL AOKYMEHT,
YAOCTOBEPSIOLLMI AMYHOCTb

11.Ha TepPUTOPMM BLICTABKM MOCETUTEASIM HE PA3PELLIAETCS OCYLLLECT-
BASITb TOPTOBAIO, PACTMPOCTRAHSATL AOBYIO PEKACMHO-MHADOPMALLUOHHYIO
MPOAYKLIMIO, MOOBOAMTb MPE3EHTALMMU, ACMOHCTPALMM, ArUTALMK U AoOble
APYTHE NOAOBHbIE MEPOMNPUITUS U AEMCTBUA ©E3 MMCbMEHHOTO COTACCHS
OpraHmsaTopa

12.Ha TEPPUTOPUM BLICTABKM 3AMPELLLAETCS HOXOAMTLCS B COCTOSHUM M B
BUAE, HE COOTBETCTBYIOLLLEM AEAOBOMY XAPCTKTEPY BbICTABKM M OBLLLENPU-
HATbIM HOPMOM NOBEAEHMS, O TAKXKE COBEPLLIATE AEMCTBUSA, HAPYLLQIOLLIME
OBOLLLECTBEHHbIN NOPIAOK

13.MocelleHne BbICTABKM C AETbMM HECOBEPLLIEHHOAETHENO BO3PACTA
3AMNPELLEHO

14.B cAyqae HapyLueHus HacToswmx MNpasua OpraHmsatop snpase 6e3
KAKMX-AMBO KOMMEHCALMIM OTKA3ATb AOMYCTUBLLEMY HAPYLLEHNE AMLLY B
MNOCELLLEHMM BbICTABKM

15 .OpraHn3aTop BbICTABKM HE HECET OTBETCTBEHHOCTb 3A YTEPIO AWYHBIX
BELLLEN.



Dear Central Asia Fashion exhibitors!

CATEXPO Exhibition company welcomes you and offers to get
acquainted with information required during your exhibition
activities.

The exhibit hall will be open from 09:00 till 18:00 for exhibitors and from
10:00 till 18:00 for visitors. Exhibit hall entrance is available for people having
name tags. At 10:00 visitors should be in the exhibit hall. Please, make
sure that your stand is ready for reception of visitors!

TEMPORARY STAFF

Promoters of the exhibition should provide to order services of translator and
supporting staff for working at the stand. If you want to order an additional staff,
see that all staff members, working at the stand, are provided with name tags
on the exhibition center territory.Promoters of the exhibition should not provide
loader services.

FOOD-COURT

Food-court is in 11 pavilion of the exhibition center. You can also make use
of ordering food on the stand service. To this question, you can consult cafe
administration.

SERVICE CENTRE

You can obtain copy documents, contracts in original, business trip expenses
and accounting documents, product import/export permits service in the
promoters of the exhibit hall office No11.

Wi-Fi

You can use free Wi-Fi. You can get the access password in the promoter’s
office.

ADVERTIZING MATERIAL

Promotional products and other types of advertising activities distribution
should be carried out by an exhibitor only within his stand in such a manner that
not to prevent flow of visitors crossing the passways and not to create a hazard
or violate other exhibitors and visitors rights. Noise level more than 75 dB is not
allowed as well as using hardware and special effects.

In case of violation this rule, promoters can apply sanctions against exhibitor,
which include exhibition stand close without any compensation payments and
refunds, paid to promoter by exhibitor for participation in an exhibition.

Management office of the exhibition can ask to take away all the stand
elements and constructions.

SECURITY

Promoter of the exhibition provide a constant public order security on the
exhibition without providing security of exhibits and exhibitors equipment. The
exhibition visitors should see about their objects safety by themselves while the
exhibition is open for visitors. Promoter of the exhibition is not responsible for
exhibits loss and its damages or other values, belonging to exhibitor. Exhibitor is
responsible for any stand equipment damages or properties of other exhibitors.

During exhibition mounting or dismounting a hall must be blocked off by the
exhibition center security.

MIGRATORY REQUIREMENT

Foreign citizens staying on the territory of the Republic of Kazakhstan for more
than 3 days should obtain a certificate of temporary registration at the migration
police in Almaty.

YBa)kaemMble DKCMOHEHTbI
BbicTaBku Central Asia Fashion!

BbictaBouHaa komnanua CATEXPO npuBetcrByet Bac n
npeasiaraeT 03HaKOMUTbCA € UHPOopMaLueir, Kotopas 6yaer
Heobxoauma Bam npwm pabote Ha BbicTaBKe.

[MaBunboH ByaeT oTkpbIT ¢ 09:00-18:00 ans skcnoHeHTOB 1 ¢ 10:00-18:00
AnA nocutuTenen. BXOLL B MaBWNbOH AN1A SKCMOHEHTOB pa3pelleH TO0bKO Nno
6eiaxam. B 10:00 B naBunboHe yrke 6yayT nocetutenu. Moxkanyiicra,
y6eauTechb, uto Balwu cTeHA rotoB K nx npuemy!

BPEMEHHbI MEPCOHAN

OpraHu3aTopsl BbICTaBKM NPeAOCTaBAAOT BO3MOXHOCTb 3aKa3aTb yCayrv
nepeBOAUMKa 1 BCMOMOraTeNbHbIl nepcoHan Ha creHa.Ecnm Bol 3akasbiBaete
AOMNONHUTENbHBIA NEPCOHaN, M03aboTLTECH O TOM, UTODbI BCE COTPYAHUKM,
paboTatoLLvie Ha CTeHAe, bblim obecrneyeHbl Beitkamm Ha TepprUTopum
BbICTaBOYHOTO LieHTpa. OpraHn3aTopsl He NPeAOCTaBAAT YCAYTU DY34MKOB.

dYAKOPT

®yakopt HaxoanTca B 11 naBMnbOHe BbICTaBOUHOTO LieHTPa. Takxe Bbl MoxeTe
BOCMO/Ib30BaTbCA YCNYroM 3akasa efbl Ha CTeHz. Mo gaHHOMy Bompocy Bebl
MOXeTe 0bpaTUTLCA B aMUHNUCTPALIO Kade.

CEPBUC-LIEHTP

KonmpoBsanbHble ycayrv, noaydeHve opurMHanos AOroBOPOB,
KOMaHZAMPOBOYHOM W BYXrantepckoi AZ0KyMEHTaUMY, paspeLleHnii Ha BBO3/
BbIBO3 rPy3a BO3MOXHbI B 0OPU1Ce OpraHM3aTopoB nasmasoHa Ne11

Wi-Fi

Bbl MOXeTe BOCMONb30BaTbCA becnnatHon yeayront Wi-Fi goctyna 8 MHTepHeT.
Maponb AocTyna Bbl MOXeTe NOAy4UnTh B OPM1Ce OPraHM3aTopoB, a Tak xe
apeHaosatb Wi-Fi poytep.

PEK/TAMHbIE MATEPUA/bI

PacnpoctpaHeHne peknamHOW NPoAyKLmn b0 Apyrvie BIAbI PEKNaMHOM
LEeATENbHOCTU AOMKHbBI NPOBOANTLCA IKCMIOHEHTOM UCKIFOUUTENBHO B Npeaenax
CBOErO CTeH/AR, TakUM 06pa30M, YTOObLI He MPEenATCTBOBAaTb MPOABUXEHMIO
noTOKa NoceTUTeNe B NpOXoJax v He Co3/aBaTb yrpo3y UM HapyLLeHvie npas
LPYrvX 3KCNOHEHTOB W MoceTUTeNel. He AonyckaeTcs ypoBeHb WyMa bonee
75 [1b, a TaK e He A0onycKaeTca UCNO/b30BaHWE TEXHUYECKMX CPEACTB U
cneuadppekTos.

B cnyyae HapyleHWa AaHHOTO MONOKEHMA, OPraHM3aToPbl OCTaBAAKT
32 cObOM NPaBO MPUMHWTB K SKCMOHEHTY CaHKLWM BMOTb A0 3aKPbITUA
BbICTABOYHOrO CTeHAa 6e3 BbIMNaThl Kakmx-1Mbo KOMMeHcaumii 1 Bo3spata
CPEACTB, yNAa4eHHbIX SKCMIOHEHTOM OpraHm13aTopy 3a y4acT1e B BbICTaBKe.

[pekuma BbICTaBKM OCTaBAAET 3a COBOW NpaBo NOTPeboBaTh yopaTh
MOAOOHbIE S1EMEHTbI M KOHCTPYKLMM CTeHAa.

OXPAHA

OpraHu3aTop BbICTaBKM ObecreunBaeT NOCTOAHHYHO OXPaHy OBLLECTBEHHOTO
NopA/AKa Ha BbICTABKE, HE OCYLLECTBAAR MPW 3TOM OXPaHy SKCMOHATOB
11 060PYAOBAHUA IKCMIOHEHTOB. YUaCTHUKAM BbICTABKM HEOOXOAMMO
CaMOCTOATE/IbHO M03a60TUTLCA O COXPAHHOCTU CBOMX BELLEV B TO Bpems,
KOrZa BbICTaBKa OTKpbITa AN nocetuteneit. OpraHn3aTop BbICTaBKM He HeceT
OTBETCTBEHHOCTW 3a MPOMaxy WM NOBPEXAEHWE 3KCMOHATOB WM APYrvX
MaTepuanbHbIX LIEHHOCTEN, MPUHAANEXALLMX DKCMOHEHTY. DKCMOHEHT HeceT
OTBETCTBEHHOCTb 3a Nt0BOM yLiep6, HaHeCeHHbI 0BOPYAOBaHMIO CTeHAa 1K
COBCTBEHHOCTH APYVX KCNOHEHTOB

B AHW MOHTaXa/AeMOHTaXa BbICTaBKM NaBWIbOH OMeYaTbiBaeTCA OXPaHON
BbICTaBOUHOTO LIEHTPa.

MUrPALMOHHbIN PEXXUM

MHOCTpaHHble rpaxaaHe, HaxoAALMECA Ha TeppUTOpUK pecnybamnku
KazaxcraH 6onee 3 AHel, AOMKHbI MONYUNTb BDEMEHHYIO PErNCTPALMIO B
MWTPaLMOHHON NOAMLMK T. AAMaTbI.



TAXI BbI3OB TAKCH

Eco Taxi.kz

7(727) 390-05-00 / 7(777) 672-77-77

Taxi DIM

7(727) 333-53-33 / 7(705) 333-03-23

Yandex Taxi

7(775) 911-11-11

Leader Taxi

7(727) 377-77-73/355-05-50
7(777) 355-05-50

Taxi Discount

7(707) 333-33-33

Almaty Taxi-Narodnoe

7(727) 225-27-27 / 7(701) 225-27-27

Eco Taxi.kz

7(727) 390-05-00 / 7(777) 672-77-77

Taxi DIM

7(727) 333-53-33 / 7(705) 333-03-23

Yandex Taxi

7(727) 377-77-33

Nunpep Takcun

7(727) 377-77-73/355-05-50
7(777) 355-05-50

Takcm Discount

7(707) 333-33-33

Anmatbl Takcu-HapogHoe

7(727) 225-27-27 / 7(701) 225-27-27

INTERPRETER'’S SERVICE YCAYTU NEPEBOAA

Strela 7(727) 330-02-82 / 7(727) 329-25-61
AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49
Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70

Omega Translation

7(707) 815-87-98 / 7(707) 820 28 77

Helvetia

7(701) 808-46-66

Strela 7(727) 330-02-82 / 7(727) 329-25-61
AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49
Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70

Omega Translation

7(707) 815-87-98 / 7(707) 820 28 77

Helvetia

7(701) 808-46-66

EMBASSY MOCOABbCTBA

Embassy of remb.ast@mfa.qr Nur-Sultan, Karaotkel - 2, 109
Greece gremo. g Ph: 7 (7172) 56-37-14/7 (7172) 56-37-84
Embassy of the ~ .
United Arab emaratembassy_kz@yahoo.com Nu;ig;ta;i;;a;gr;g 5;{ 1
Emirates 7 )
Consulat visa.almaty-cslt@diplomatie Almaty, st. Kunaeva, 77, BC «Park View»
General of X
France gouvfr Ph: 7 (727) 258-21-80
Consulate p
. . Almaty, Ivanilova str, 2
General of info@almaty.diplo.de X . ;
Germany Ph:7 (727) 262-83-41/46/49
Nur-Sultan, KOSMONAVTOV Street, n.62 -
Embassy Italy ambasciata.astana@esteri.it Microrione CHUBARY- 010
Ph..7 (7172) 24-33-90
Embassy of the Nur-Sultan, Kabanbai batir ave 6/1,
Republic of embassy.kazakhstan@mfa.govlv office No. 122
Latvia Ph:7 (7172) 92-53-16/17
Consulate
General of | ta@mid Almaty, Zhandosov str, 4
the Russian consaimaatat@mid.ru Ph7 (727) 274-50-87
Federation
Embassy of Nur-Sultan, Kenesari str, 47, office 25
Spain emb astana@mae.es Ph7 (7172) 20-15-38/39/40
Consulate .
Nur-Sultan, md. Karaotkel, st. Zhylyoi, 12
General of emb_kz@mfa.gov.ua i
Ukraine Ph: 7(7172) 40-07-57 / 7(7172) 57-70-25
gz::l::t:f almatyturkbe@gmail.com Almaty, Tole bi st 29A
Turkey Ph:7 (727) 278-41-65/77
Embassy of Nur-Sultan, R. Koshkarbayev Avenue 9
Belarus kazakhstan@mfa.gov by Ph7 (7172) 98 98 96

MoconbcTBO r.Hyp-CyntaH, Kapaotkens - 2, som 109
Ipeuun gremb.ast@mfa.gr Ten: 7 (7172) 56-37-14/7 (7172) 56-37-84
MoconbcTBO r. Hyp-CyntaH, ynmua Wankeima, 11
emaratembassy_kz@yahoo.com TenTen 7 7172 28 70 71
lr(i':‘?;f‘::::: visa.almaty-cslt@diplomatie. r.Anmarsl, yn. KyHaesa, 77, bLL « Park View »
®panuun gouv.fr Ten: 7 (727) 258-21-80
leHepanbHoe
r. Anmartel, yn. ViBaHwnoBa, 40M 2
KoHcynbctBO info@almaty.diplo.de
FepmaHum Ten:7 (727) 262-83-41/46/49
r.Hyp-CyntaH, Mkp.Yy6apsi-010,
E::zs:“so ambasciata.astana@esteri.it yn. KocMoHasTos, 62
Ten.7 (7172) 24-33-90
MoconbcTBO r.Hyp-CyntaH, Mpocnekt KabaHbali 6atbipa
NarBuiickoin embassy.kazakhstan@mfa.gov.lv 6/1, oduc Ne 122
Pecny6avkun Ten:7 (7172) 92-53-16/17
leHepanbHoe
KOHCY/IbCTBO . r. Aamartel, yn. [xxaHaocoBa, 4. 4
Poccuiickoit conselmaata@mid.ru Ten7 (727) 274-50-87.
®depepaunn
MoconbcTBO r.Hyp-Cyntan, yn.KeHecapbl,a.47,k8.25
Vicnanun emb.astana@mae.es Ten 7 (7172) 20-15-38/39/40
rHyp-CyntaH, mkp. Kapaotkens,
;l:c:::::'so emb_kz@mfa.gov.ua yn. Xoinviow, 12
P Ten:7(7172) 40-07-57 / 7(7172) 57-70-25
lenepanbHoe r. Anmatel, yn. Tone 61, oM 29A
KoHcynbctBO almatyturkbe@gmail.com - b A
Typuyu Ten:7 (727) 278-41-65/77
MoconbcrBO ~
Pecny6auku kazakhstan@mfa.gov.by r-Hyp-Cyntan, apocn PowkapGaesa 9

Benapycb

Ten: 7 (7172) 98 98 96




City of Aimaty
AKUMAT T AAMQTbI

Ministry of Industry and Trade of Republic of
Kazakhstan

MuHUCTEPCTBO MHAYCTPOWK 1 TOPTOBAM
Pecny6Anku KasaxctaH

International office for sales, marketing and
operation

MeXAyHapoAHOe BIOPO MO MNPOACKAM,
MAPKETUHTY 1 ONEPALIMAM

Light Industry Association of Kyrgyzstan
AccoumaLmg NPeAnpUITHA AErKon
MPOMBILLAEHHOCTM KbIPTbI3CTAHA

Istanbul Textile and Apparel Exporters’
Association
Accoumaums IHKIB

Efashion

e B NielsenIQ

OdPULIMAABHBIM

OPULMAABHBIN NPOJPECCUOHAAbHbIM OchHUHaAbHBIRA
«BKYCHBIM» NApPTHEP napTtHep napTHep no
AHOAUTUKE

AKAOEMKNA

POBHUYHBIX TEXHONOT I

Retail
Advisor

ALV]INMARKET

HECTAH/JAPTHBIE MAPKETUHTIOBBIE MCC/IEJOBAHMA

¢’ CTCPK

C0ME TOPTDEHIN CETER PR

12

@retail_consult

@assolyaa E""‘"E
aidakaume ﬁ M
- = 1
KiddyPages Gy PYCCKUI 1OM
UZBEKISTAN
TEXTILEEE

-

#ﬂ T bl M STYLEi Oul: EURASIA QAZAQSTAN
KGR s volonterlar ligasy

PETr'nMoOH

(] [ ]
weuA Linderie
KAZAKHSTAN =
[/ XypHan o benve 1 Gancesom GaHece
KFWiss™  npoma:
FX.P"O'EFDHP-CQM

FASHIONOGRAPH

GENERAL EQPO

BBICTABOYHRIW NOPTAN

EXPU- BROK.CEM

riother S5

i




CaTeExXpoO

Dear Participants and Guests of the Festival!

On behalf of the Organizer we are glad to welcome the
participants and guests of the 30 International Fashion Fair «Central
Asia Fashion Autumn-2022»!

During the years of its work the traditional Fashion Fair «Central
Asia Fashion Autumn-2022» became a huge event that attracts
fashion industry professionals from around the world. Each year,
it not only loses its relevance, but also reveals new fashion-sector
needs. The popularity of this expo-event gains momentum from
year to year.

Wide business program of the Fashion Fair creates favourable
conditions for the most comprehensive and objective information
on the fashion-market, for exchange of views on the most topical
issues, promotes business contacts between entrepreneurs from
different regions of Kazakhstan and abroad.

Wed like to believe participants and guests of Fashion Fair
«Central Asia Fashion Autumn-2022» will open up new opportunities
for future cooperation and implement of the most ambitious plans
in business relations expanding on our unique professional site in
the Central Asian region.

Yours sincerely,

Arslan Metin
M‘?

CaTeExXpoO

YBakaeMble y9aCTHUKH U TOCTH!

OT MMeHW oOpraHM3atopa paj NpVBETCTBOBaTb Y4YaCTHMKOB
n rocteit 30-oii MexayHapoaHoW BbicTaBkm Mogsl “Central Asia
Fashion Autumn-2022"!

CraBwan TpaaMumMoHHOM BbicTaBka “Central Asia Fashion
Autumn-2022" 3a rozbl BbIpOCAa B MaclTabHoe meponpuATue,
npviBaekatoLLee CeLmanicTos MOAHOM MHAYCTPUM CO BCETO MUPa.
C KaxablM rOLOM OHa He TONbKO He TepeAT CBOEeM akTyanbHOCTH,
HO ¥ packpblBaeT BCe HoBble noTpebHocTn fashion-cektopa.
MonynapHOCTL 3TOTO 3KCMO-COBBITUA M3 roja B rog HabvpaeT
060pOThI.

ObwvpHaa  genosasa  nporpamma  BbICTaBKM — CO3AaeT
6naronpuATHble YCIOBMA ANA NOYUEHWA MAKCUMaNbHO MOAHOW 1
06bEKTUBHOM MHPOPMaLMM O cocToaHuK fashion-peiHka, obMeHa
MHEHMAMM MO CaMbIM  akTyalbHbIM BOMPOCaM, CnocobcTByeT
HaNaXuBaHWIO AEN0BbIX KOHTaKTOB MEXAY MPeAnpUHUMATENAMM 13
pa3HbIX pernoHoB KasaxctaHa, 6AvKHEro 1 AanbHero 3apybexoa.

OueHb xoueTca BepuUTb, YTO yuacTHUKM 1 nocetutenn Central
Asia Fashion ortkpotor ans ceba HOBble BO3MOXHOCTM ANnf
NepCnekTMBHOrO COTPYAHMYECTBa W peanusyeT camble CMenble
nAaHbl B 06NaCTN pacUMpPeHNa LeN0BbIX CBA3EN Ha €ANHCTBEHHOM
npodeccroHanbHoM naoLLazke B LieHTpanbHo-A3mnaTckoM pervoHe.

C yBaxeHnem
MetunH ApcnaH

Nyt



Dear participants and guests of the International
fashion exhibition «Central Asia Fashion» and the
exhibition of shoes, fur, leather and accessories «Elite
Line», ladies and gentlemen!

[ am sincerely glad to welcome all the participants and to
express my respect, let me thank you for this opportunity to
represent the leather and footwear industry of Uzbekistan. We are
looking forward to fruitful and mutually beneficial cooperation in
the future.

Let me briefly inform you on the main activities and new
opportunities of our Association.

At present, the Association is taking measures to strengthen
cooperation with organisations and companies from countries with
a developed leather and footwear industry. The Uzcharmsanoat
Association has been a full member of the World Leather
Association since May 2018.

The Uzcharmsanoat Association unites more than 550
domestic manufacturers of leather, footwear, fur products, clothing,
as well as slaughterhouses and tanneries in Uzbekistan.

For several years, the Government of the Republic of
Uzbekistan has taken a number of measures in order to develop
the leather and footwear sector and new regulations aimed at
creating favourable conditions for the successful growth of this
industry.

Best regards,
Vice-Chairman
A. Muidinov

3apaBcTBYyiiTe foporve yuyactHukn MexxayHapogHoi
BbicTaBKu moabl «Central Asia Fashion» u BbicTaBkn 06yBY,
MeXxa, KOXXu 1 akceccyapos “Elite Line”, gambl 1 rocnoga!

ckpeHHe pag NpYBeTCTBOBATL BCEX YUYACTHWKOB U
Bblpaxas CBOE yBaxeHWe pa3peLunte MHe nobnarofapuTs
33 JaHHYH BO3MOXHOCTb MPEACTaBUTL KOXKEBEHHO-00YBHYHO
MPOMbILEHHOCTb Y36ekncTaHa. B aanbHelwem Haseemca Ha
MN040TBOPHOE 1 B3aMMOCBA3AHHOE COTPYAHMYECTBO.

No3BO/LTE KOPOTKO O3HAKOMUTL Bacc OCHOBHOW
LEATENBHOCTBIO M HOBbIMM BO3MOXHOCTSIMM Halleil Accoupaumm.

Ha ceroaHsAwWHMIA AeHb accoumaumelt ocyLLecTBAAKTCA MepbI
N0 YKPENJEHNIO COTPYAHMYECTBA C OPraHM3aLMaMn M KOMNaHNAMM
CTpaH C pa3BUTOM KOXEBEHHO-0BYBHOM NPOMBILAEHHOCTbHO.
Accoumauma «Y3yapmcaHoat» ¢ Maa 2018 rosa asnsetca
NONHOMPaBHbIM UNeHOM BceMmpHoi AccoLmaLimm KOKEBEHHMKOB.

Accoupaums «Y3uapmcaHoaT» obbeanHseT bonee
550 OTeYeCTBEHHbIX MPOM3BOAMTENEN KOXM, OBYBU, MEXOBbBIX
U3AENUN, OAEXAbI, @ TakXe CKOTOBOEH M KOXEBEHHbIX CK1a40B B
Y36ekucraHe.

B TeueHwme Heckonbkmx net MpasuTensctBo Pecnybamkm
Y36eKkuncraH NPUHMMAaNo paa Mep Mo PasBUTUHO KOXEBEHHO-
00YBHOrO CEKTOPa M HOBbIX HOPMATMBHbIX akTOB, HaNPaBAEHHbIX
Ha co3AaHwve B1aronpPUATHBIX YCIOBUIA ANA YCMELWHOro PocTa 3TON
oTpacu.

C YBaxeHuewm,
3amectutens npeacesatens
A. MyianHos




POCCUACKWIA
, COHO3 BbICTABOK
¥ napmAPOK
Dear colleagues!

Representing the Russian Union of Exhibitions and Fairs I am
glad to greet the organizers, participants and guests of the 30th
International Fashion Exhibition “Central Asia Fashion Autumn -
2022" and the 3rd International Exhibition of Shoes, Fur, Leather and
Accessories "Elite Line — 2022".

Nowadays, the exhibitions “Central Asia Fashion” and “Elite Line”
are the most attractive, influential and successful fashion exhibitions
of the Central Asia region being a kind of indicator for the state
of the industry and efficient platform for active dialogue between
the authoritative market leaders, new players, industry specialists
and officials of the governmental authorities. This is confirmed by
the increasing number of the participants and visitors: every season
130 - 200 brands from 16 countries of the world participate in these
exhibitions.

I am sure that the large-scale exhibitions and rich business
program covering the most actual industry topics will allow to
provide a wide range of opportunities to the suppliers and buyers
desiring to expand their business within the said region as well as to
determine further directions for fashion-retail development.

[ wish fruitful meetings, advantageous contracts and prosperity
to everybody!

Best regards,
o President of the Russian Union
of Exhibitions and Fairs

S.Voronkov

POCCHUNCKIMIA
/ COHO3 BbICTABOK
¥ napmAPOK
YBa)kaemble konneru!

Ot nmua POCCUIACKOrO COKO3a BbICTABOK W APMapoK  paf
MPVBETCTBOBATL  OPraHM3aToOpOB, Y4acCTHWKOB W roctert  30-1
MexayHapoaHol  Beictaskn  Moabl  «Central  Asia  Fashion
Autumn-2022» 13- MexayHapOoaHOW BbICTaBkM OOyBM, MEX3,
Koxu 1 akceccyapos «Elite Line — 2022».

CeroaHs BbicTaBkm «Central Asia Fashion» un «Elite Line»
ABNAKOTCA  CaMbIMW  MpUBAEKaTeNbHbIMY,  BAMATENBHBIMA - 1
ycrewHbIMM  BbICTaBkamu  Moabl B LleHTpanbHo-A3natckom
PEerMoHe, CBOETO pPoAa WHAMKATOpPaMM COCTOSIHMA OTpacau
3GdEeKTMBHOW MAOWAAKOM XMBOTO AManora ANA aBTOPUTETHbIX
NIVAEPOB PbIHKA, HaYMHAFOLLMX MMPOKOB, CMELMANNCTOB NHAYCTPMN
W TpeAcTaBUTeNeid OpraHOB BAacTW. [OATBEpXAEHVEM 3TOMY
ABNAETCA BCe HONblUee KONMUYECTBO YYacCTHMKOB WM MmoceTuTenel
— KaXAbl CE30H B BbICTaBKax MpuHUMaeT yyactne ot 130 ao 200
6peHaos 13 16 ctpaH Mupa.

YBepeH, 4To NpoBe/eHve MaclTabHbIX BEICTAaBOK M peannsaums
HacbILIeHHOW /eN0BOM MPOrpaMMbl  Ha  Camble  akTyasbHble
oTpac/ieBble TeMbl MO3BOAMT OTKPbITb LUMPOKME BO3MOXHOCTN ANs
MOCTaBLUMKOB 1 MOKyNaTeNen, KenaroLmx PaclumpuTb CBOM BU3HeC
B JaHHOM PETVOHE, a TakXe ONpeAennTb AaNbHeNLWNe HanpaBneHms
pa3BuTKA fashion-puteina.

Xenaro BceM BaM NAOAOTBOPHbIX BCTPEY, BbITOAHbBIX KOHTPAKTOB
“ npousetaHunal

C yBaxxeHueM,
o Mpe3naeHT PCBA
C. BopoHkos
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Dear participants and guests of
Central Asia Fashion and Elite Line!

On behalf of the Trade Mission of the Russian Federation in the
Republic of Kazakhstan, I would like to welcome the organizers and
participants of today’s event!

International Fashion Exhibition Central Asia Fashion and
Elite Line are one of the most attractive, influential and successful
fashion shows in the Central Asian region. These are platforms
where all conditions have been created to find a reliable partner
in the form of a clothing manufacturer, to find a distributor, as well
as for professional development. The events allow you to establish
business contacts, to present your products and to demonstrate
them to a professional audience.

At the same time, large manufacturers and fashion houses,
as well as small-scale manufacturers and designers have the
opportunity to present their products at the exhibition.

Every year, the exhibitions demonstrate the increased
interest of foreign manufacturers of clothes, shoes and accessories
in the Central Asian market. This year, some 150 brands from 13
countries will be exhibiting.

I am sure that the experience gained during these intensive
days will help you to achieve your goals, and will contribute to the
successful promotion of business cooperation.

For its part, the Russian Trade Representation is ready
to provide effective assistance to entrepreneurs of Russia and
Kazakhstan in strengthening mutually beneficial cooperation.

Iwish everyone meaningful and fruitful work, the establishment
of new business contacts, health, success, and all the best!

Best regards,

Deputy Trade Representative of the
Russian Federation

in the Republic of Kazakhstan

A. Kabanov
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YBa)kaeMble YYaCTHUKN U FOCTU BbICTaBKU
mopabl Central Asia Fashion u Elite Line!

Ot wumeHn ToproBoro MpeAcTaBuTenscTBa  Poccuidckoin
®epepaunm B Pecnybavke KazaxctaH npuBETCTBYIO OpraHM3aTopoB
M YHaCTHUKOB CETOAHALIHErO MeponpuAaTHs!

MexayHapoaHas BbicTaBka mozgsl Central Asia Fashion wu Elite
Line - 04HW 13 caMbIx NpUBAEKATENbHbIX, BANATENBHbIX W YCAELLIHbIX
BbICTaBOK MOAbI B LieHTpanbHO - A31MaTckoM pervoHe. 3TV NAoLLaAKN,
Ha KOTOPOW CO3/aHbl BCE YCNOBMA A4 MOMCKA HAAEXHOMO NapTHepa
B AMLE NPOV3BOAMUTENA OAEX/bl, MOUCKY AUCTPMObIOTOPa, a
Takxe NpPodecCMOHaNbHOMO Pa3BUTUA. MeponpuaATMA NO3BONAROT
yCTaHaB/AMBaTb AENOBble CBA3M, 3aABWTb O CBOEN MPOAYyKLMM U
NPOAEMOHCTPMPOBaTL ee NPOPECCHOHANBHOM ayanTOPUK.

Mpy 3TOM BO3MOXHOCTb MPEACTaBMTb CBOKO MPOAYKLMIO Ha
BbICTABKE MMEIOT Kak KPYMHble MPOU3BOAMTENM U AOMa MOZPbI, Tak 1
ManoTMpPaxHble GabpruHble MPOW3BOACTBA U An3aliHEDDI.

KaxXablli rof BbICTaBKM HAMAAHO AEMOHCTPUPYHOT BO3POCLUMIA
MHTEpeC 3apybexHbix MNpov3BOAMTENelt  OAeXAbl, 0byBM W
akceccyapoB kK pblHKy LleHTpanbHoO-A3natckoro pernoHa. B stom
rogy 6yayT npeactaBneHbl okono 150 Toprosbix Mapok 13 13 ctpaH
MuMpa.

YBepeH, YTO MONYYEHHbI C TeueHue 3TWX  HacbILEHHbIX
JHEeA  OnbIT  MOMOXET  AOCTUXEHWUKO  MOCTABAEHHbIX — LIeNei,
OyneT CoAeMCTBOBaTb — YCMELUHOMY  MPOABMXKEHWKO  A€N10BOrO
B3aMMO/ENCTBMS.

ToproBoe MNpeACTaBMTENBCTBO POCCKMM, CO CBOEM CTOPOHLI,
rOTOBO OKa3aTb AEMCTBEHHYIO MOMOLLb NPeAnpUHUMaTEnam Poccum
u KasaxcraHa B yKpenaeHunm B3arMOBbIrOAHOMO COTPYAHWNYECTBa.

Xenaro BCeM coaepxaTensHoM W MAOAOTBOPHOW PaboThl,
YCTaHOB/IEHWS HOBbIX A€/0BbIX KOHTAKTOB, 3/0PO0BbS, YCMEXOB W
BCero camoro Ao6poro!

L C yBaxeHueM,
e 3amecTuTens TOproBoro NpeAcTasnTens
J?f//% Poccunitcknin Geaepaumm
4 B Pecny6mke KasaxctaH

A. KabaHos



EXHIBITION LIST BY
COUNTRY

CNMUCOK YHYACTHUKOB
MO CTPAHAM

watch the presentation of the CAF exhibition
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MOCMOTpPETb Npe3eHTauuio BbictaBku CAF




RUSSIA/POCCHA

T™M ADEL
ALEXANDER BOGDANOV
BEATRIS

DNDL

ERBIKA TEKSTIL
FRANCO VELLO
GERA

INDEFINI

JANE SARTA
KOLESO

VELES

LEMIDA
LORIATA

LORY
MACUSHKA

000 T4 «MEPCENNC»
MOSSMORE

OHANA MARKET
SILA

VIRA PLOTNIKOVA
AMIL DZHAMALOV

AHO «LM3 KNPOBCKOW
OBJIACTU»

MAL «MATKOE 30/10TO
POCCUN»

LLM3 «<OMCKOW OBIACTW»

AHO «L13 APOC/IABCKOW
OBJIACTN»

NINFANTA
ROUZ HOME
IRLAND RESORT
AVKAS MTULA
AVKAS MITULA KIDS
OEMEN

TADKUKUCTAH
CJSC ZHONGTAI-DANGARA

_ SIN SILU TEKSTILE

GULISTON
TOJTEX
ORTEX
NOHID
EKSHATA

MOLDOVA/MOJ1,0BA
m APIUS
HASKEL

JULIA ALLERT

BELARUS/BEJIOPYCCUA
«KIARA COLLECTION»

NOJINHYLLKA




TURKEY/TYPLUUA

ALLDAY
ANGEL'S SECRET
ARBAT

ARIENS

BOLERO EVELINE
BUTELLA
CLAUDIA
COTTONHILL UNDERWEAR
DOREANSE
DIZAYN

EQ MODA

EURO FASHION
FELICITA
GUMANIZE
THKIB

IKOLL

KIFAYET
KSASTEXTILE

LA CHERE
LISSMORE
MARISIS

MEES

MY LACE

OLIVE BY NERSE
PIENA

PISERRO
SALKIM

SETRE
SHN/STYLE.HER.NOW
SPORTMEN
TWISTER
WHITNEY

WORLD OF THE FASHION
ZALEL

COMPLEX

CANDY ANGELS
CARLINO RICH

KAZAKHSTAN/KA3AXCTAH

ELIS
RETAIL ACADEMY

ITALY/UTANUA

IFS

POLAND/IMOJIbLLUA

DEVU
HEXE

CHINA/KUTAN

YABAO
STELLA ROSSA
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EXHIBITS
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WOMEN'’S WEAR / XXEHCKAS OAEXAA

MOSSMORE

«KIARA COLLECTION»
ALEXANDER BOGDANOV
ALLDAY

ANGEL'S SECRET

ARBAT

ARIENS

BEATRIS

BOLERO EVELINE
BUTELLA

CJSC ZHONGTAI-DANGARA SIN SILU TEKSTILE

CLAUDIA
COMPLEX / CANDY ANGELS
DEVU

DIZAYN

DNDL

ELIS

EQ MODA
EURO FASHION
FELICITA
GULISTON
GUMANIZE
HEXE

IKOLL

IRLAND RESORT
JANE SARTA
JULIA ALLERT
KIFAYET
KOLESO
KSASTEXTILE
LA CHERE
LISSMORE
LORIATA

LORY

MARISIS

MEES

00O T/, «MEPCE/INC»
MY LACE

NOHID

OHANA MARKET
OLIVE BY NERSE
ORTEX

PIENA

ROUZ HOME

SALKIM

SETRE
SHN/STYLE.HER.NOW
SILA

SPORTMEN

ZALEL

FRANCO VELLO
JAVIKAS MTULA
MOJIHYLLKA
CARLINO RICH
OEMEN

KIDSWEAR/ AETCKA OAEXAA

NOHID

OHANA MARKET
ORTEX

TOJTEX

AVKAA NTULA KIDS
OEMEN

HAT ACCESSORIES/TOAOBHbBIE YEOPbI

ADEL TM

ERBIKA TEKSTIL
LEMIDA

VELES

MACUSHKA

AMIL DZHAMALOV
FRANCO VELLO
NINFANTA



MEN’S WEAR / MYXCKAf OAEXAA

JEANSWEAR / AXXUHCOBAS OAEXAA

MOSSMORE
KOLESO

SILA
MNMOJINHYLLKA
ROUZ HOME
OHANA MARKET
SPORTMEN

CJSC ZHONGTAI-DANGARA SIN SILU TEKSTILE

PISERRO
ORTEX
TOJTEX
NOHID
LORIATA
GULISTON
OEMEN

OUTERWEAR, FUR/ BEPXHAA OAEXAA, LUYBbI

TWISTER
WHITNEY
MOSSMORE

UNDERWEAR, LINGERIE / HWXHEE BEAbE

TOJTEX
NOHID
INDEFINI
NINFANTA

BAGS, ACCSESSORIES, TEXTILE /
CYMKU, AKCECCYAPDI, TKAHU

GERA
HASKEL

SHOES /OBYBb

COTTONHILL UNDERWEAR
DOREANSE

VIRA PLOTNIKOVA
ALEXANDER BOGDANOV
FRANCO VELLO

BEATRIS

DNDL

LORIATA

GULISTON

ORTEX

TOJTEX

STELLA ROSSA

SPORTS WEAR / CMTOPTUBHASA OAEXAA

EKSHATA
OEMEN

BRIDAL FASHION /CBAAEBHOE NMAATBE

SPORTMEN
EKSHATA

DEVU



GOVERMENTAL UNION / OPTAHU3ALUU

APIUS
IFS
IHKIB
YABAO

AHO «LM3 KMPOBCKOW OBJIACTW» / ALPHABET'CAL LlST OF
RETAIL ACADEMY EXHIBITORS

MALL «<MSATKOE 30/10TO POCCUM»

L3 «OMCKOW OB/ACTM» AAPABUTHBIA CMIUCOK

AHO «L13 APOC/IABCKOI OBNACT»

YYACTHUKOB
SECTORIAL MAGALINE /
CNEUMAAU3INPOBAHHBIE XXYPHAADI \_/

WORLD OF THE FASHION

watch a video
with users and participanlsfeedback

NMOCMOTpPUTE BUAEO C OT3bIBAOMU
noceTUTeAen u YHACTHUKOB
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Mansro/Coats

Kyprtku/Jackets

KocTtoMm xeHckumiA/Suits, coordinates
KocTrom Myskckol/Suits

BeuepHee nnatbe/Evening fashion
CsaaebHoe nnatbe/Bridal fashion
Mnatbe/Dresses

tO6KkW/Skirts

Bprokum/Trousers

PybaLukw/Shirts

Bay3kn/Blouses

Tpukotax/Knitwear

®yT608KN, CBKUTEPE/T-shirts, Sweatshirts
[xuHcosasa Moga/Jeans fashion
MoBceaHeBHasa oaexaa/Casual

Opexaa ana cnopra/Sports wear

Oaexaa ana byaywimx mam/Maternity wear

[leTckan oaexaa/Babywear

Opaexa 60blIMX pa3MepoB/Supersize
HaumoranbHan oaexaa/Country fashion
Oupexpa 13 koxu/Leatherwear

Opexna 13 mexa/Furs

OIOIC IS K TIOCIOIOISREIORR S )G

Ob6ysb/Shoes

KoxranaHtepes/Small leather goods
MepuaTtkn/Gloves

Wapdel, Mnatkn/Scarves, Foulards
Fancryku/Ties

FonosHble ybopbl/Hats
BuxyTtepusa/Costume jewellery
tOBennpHble 13aenns/Genuine jewellery
Cymkun/Bags

PemMHw/Belts

[Apyrne akceccyapbl/Other accessories
KynanbHble KOCTIOMbI/Swimwear
HuxHee 6enbe/Lingerie

Ognexza Ans AoMa v oTabixa/Homewear
HyNO4HO-HOCOUHbIE U3aenund/Hosiery
Oaexpa ans cHa/Nightwear
Koxa/Leather

DypHUTYPa 1 NPUHAANEXHOCTW/

Fittings and garniture

?
;

XKeHckan oaexaa/Womenswear
Myxckan oaexaa/Menswear

[etckasa ogexaa/Kidswear



EXHIBITIOR/ STAND/

EXHIBITIOR/ STAND/
YYACTHUKU CTEHA
OVIKAA NTULUA / ANKAA MTULA KIDS C160

s =

000 T4, «<MEPCENNC»

YYACTHUKHU CTEHA

AMIL DZHAMALQOV Al170
ANI:IL DZHAMAL:OV

SIOIC §

ANGEL'S SECRET F230

%

ANGEL’S SECRET

Homewear

PN®DEO® )

ARBAT K90

ARBAT

DOWWOD®® 4§

ARIENS L110

A

ARIEN'S

@®®®»® §

MONMHYLLKA A150
Polinus\hka
ORCEGE CRORO, LK)
TM ADEL B140
®
ADEL
@
ALEXANDER BOGDANOV €130
Ao
ALEXANDER BOGDANOV
® O, §
ALLDAY H120
®»®® §

BEATRIS Cc110

Be
MAtris

)




EXHIBITIOR/ STAND/ EXHIBITIOR/ STAND/

YYACTHUKHU CTEHA YYACTHUKU CTEHA
BOLERO - EVELINE E100 COMPLEX K210
30LERO COMPLEX

IOIOIO i @\" ;

CANDY ANGELS K210

CANDY i ANGELS

@) #

BUTELLA L220

@ @ * COTTONHILL UNDERWEAR F240

COT]’ONHILIL

CJSC ZHONGTAI-DANGARA

SIN SILU TEKSTILE Al120 i

‘ CARLINO RICH 1210

M5 CARLINO:
®® i i i

CLAUDIA M100

DEVU K80
deVu

DODANODD® § § ® ‘

e



EXHIBITIOR/ STAND/
YYACTHUKU CTEHA
EQ MODA K230
OICIOIOIO, )
ERBIKA TEKSTIL A175
)
EURO FASHION K150
EUROFASHION
OIOIOLTI) ¥
FELICITA K200
FELICITR
O®O® )
FRANCO VELLO €120

DZYNLINE / DZYNONLINE F200
OIOIOIONONOK™ )
DNDL

DO®PO®® )
DOREANSE
@PO®® )
(=) ESKHATA

IS i)
ELIS

®WeO® @ )

FRANCO VELLO
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EXHIBITIOR/
YHACTHUKHU

STAND/
CTEHA

EXHIBITIOR/
YHACTHUKHU

STAND/
CTEHA

GERA

[5 GERA
(@

B270

it

IKOLL

¢ o
kol
HOINOIOISIO)

K240

INDEFINI

Indefini

&

GULISTON B120

®® @ )

GUMANIZE L100
5

GUMANIZE’

@

IRLAND RESORT

PWH®W

JANE SARTA

SJi RTA
W ® ®

A180

L

sl w220
HASKE=L

= @ UK
HEXELINE E90

=e

JULIA ALLERT

TV

B220

=20



EXHIBITIOR/ STAND/
YYACTHUKHU CTEHA
KIARA Collection B145

EXHIBITIOR/ STAND/
YYACTHUKHU CTEHA
LeMIDa Al130

LeMIDa
® i

LISSMORE E120

Licsmere
ON ¥

KIFAYET L120
Kitayer
V4

@HM P
KOLESO C110

&

kOLeso B
KSAS TEKSTIL K130

KSAS

2@OM

LA CHERE

®

LA CHERE

® ®

K110

=De

LORIATA A100
LORTIATA i

LORY B240
LORY ,

MACUSHKA C130

s

MACUSHKA

DRNC

MARISIS F220
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EXHIBITIOR/ STAND/
YYACTHUKHU CTEHA

OHANA MARKET C130

o o

LK)

OLIVE BY NERSE K210
OLIVE .
ORTEX B120

EXHIBITIOR/ STAND/
YYACTHUKU CTEHA
MEES K100
MEES ,
OION U, ¥
MOSSMORE B110
M

MOSSMOREZ

JJJJJ .
) T
MY LACE K140
ONY ¥
NINFANTA C160
Ninfanta
® &
NOHID B120

/\.:'_ !
&

®O®E

=e
—— 1)

PIENA F100
|

PIENA

PRO®W@O® 1}

PISERRO F240

PSERR

PO®WD j
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EXHIBITIOR/ STAND/ EXHIBITIOR/ STAND/
YYACTHUKHU CTEHA YYACTHUKHU CTEHA

ROUZ HOME C160 SPORTMEN K210

ROUZ HOME ® @ X
®

STELLA ROSSA C150

=e
=e

W ¥
SALKIM F110
§ SALKIM
. TOJTEX B120
™ W®W ) 7
SETRE L140 I%%Iﬂ?aast
) I
C'/ e o
¥ &) LK
SETRE i TWISTER 1130
SHN WOMAN F120 TWISTER

SN We®OW®E® i

i

SILA c110 VELES Al130

GOLDTEY

VEEES

Caliegtion

®
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=e
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August 10, Wednesday, 2022

13.00 -13.50 Business Hall Retail Analytics

Topic: Evolution of customer behaviour.
Mega Analytics for 10 years

» How did the trends and structure of retail trade change?

+ Before and now: where do Kazakhstanis spend their money?

»  What does buying trend research say?

+  Dynamics of consumer optimism index

+ How does the "new standard” of rising prices affect Kazakh buyers?

+ Evolution of reasons for concern of Kazakhstanis

* Mega transformation of economic behaviour

Madina Seisengalieva, Commercial Director of Nielsen/Q
Kazakhstan (Kazakhstan, Almaty)

14.00 -14.50 Business Hall Workshop

Topic: Tactics and practice of the new era of fashion business

» How the fashion business has changed for everyone according to the
new rules of the game

» Marketing transformations in fashion business

+ All-purpose emergency response methods

+ Adjustment of the fashion retail business model

+ How to reach a new level of profit and enjoy your work?

Maksim Gorshkov, Iulia Veshniakova,
Commercial Director of the Academy of CEO of the Academy of Retail
Retail Technologies company Technologies company
(Russia, Moscow) (Russia, Moscow)

15.00 - 16.00 Show Area Panel Discussion

Topic: How to monetise art in retail?

*  What can business be like in the creative industries?

+ Theirs and ours: who is making money with creativity in retail now
and how?

+ How influencers managed to create their own economy

* How much can you earn from copyrighted content?

*  Who builds the rules of the new creative game?

* How to combine business and creativity and not lose yourself?

Aida Kaumenova, Mira Bergen,
designer, blogger, founder & owner Stylist, Author of the legendary
of Aida KaumeNOVA Fashion House, StyleBergen course, fashion blogger
(Kazakhstan, Almaty) @mira_bergen (Kazakhstan, Almaty)

Kseniia Kusherbaeva, Milena Ershova,
Co-Founder, CEQ, Business Coach Fashion Retail Expert, General Producer
of Retail Academ, Co-Founder of and Chief Moderator of the Central
the Colab multi-format platform Asia Fashion Business Conference
(Kazakhstan, Almaty) (Kazakhstan, Almaty)

Mariia Peskova, Asel Bekzhan,
Artist, Art Manager of Esentay Gallery Painting Expert, blogger@assolyaa,
(Kazakhstan, Almaty) President's Award Winner

(Kazakhstan, Almaty)



16.10-17.00 Business Hall Workshop
Topic: Express analysis of the main business processes of
fashion retail
» Range: how to “marry” purchases and accounting?
» Marketing: how and where to promote what is purchased?
+ Sales: how to sell goods “to zero" without residuals?
+ Staff: how to make salespeople able and willing to sell?

+ Finance: how to provide a business with a “financial airbag"?

Iuliia Veshniakova,
CEO of the Academy of Retail
Technologies company
(Russia, Moscow)

17.00-17.30 Aftograf area Autograph Signing Session

Autograph session with the author of the Fashion Retail. 100
Secret Management Questions book - Iulila Veshniakova

A fashion retail expert with 27 years of experience. She made her two
careers — in retail and consulting. Area of expertise: strategic planning
and organisational development of fashion companies, product
assortment policy, team building, staff assessment and training

August 11, Thursday, 2022
10.30-11.20 Business Hall Retail Analytics
Topic: Exireme Reboot of Big Retail

+ Big retail in Kazakhstan: evolution, stagnation, degradation?

» New realities of big retail. Helicopter view

» New rules of the retail environment and their implementation
* How to "cure” the payment and logistics collapse?

* What is the development scenario for big retail in Kazakhstan?
»  New five-year plan of retail as viewed by the state

Elbegi Abdiev,

Deputy Chairman of the Union of
Trade Networks of the Republic of
Kazakhstan Board of the Association of
Legal Entities
(Kazakhstan, Nur-Sultan)

11.30- 12.30 Show Area Panel Discussion

Topic: ABCs of fashion business in post-normal times

» What should a retailer focus on today so as not to lose tomorrow?
» How to predict business in conditions of extreme uncertainty?

* How to overcome the personnel collapse and what does the “global
mix" lead to in the labour market?

+ Ideal organisational structure of the company in a new way
» How to adjust the procurement budget in times of instability?
» How can a “global blind alley” be turned into new opportunities?

Iuliia Veshniakova,
CEO of the Academy of Retail
Technologies company
(Russia, Moscow)

Aleksei Pliasheshnikov,
Managing Partner of Retail Advisor,
Expert of PROfashion Consulting
(Russia, Moscow)

Milena Ershova, Maksim Gorshkov,
Fashion Retail Expert, General Producer ~ Commercial Director of the Academy of
and Chief Moderator of the Central Retail Technologies company
Asia Fashion Business Conference (Russia, Moscow)

(Kazakhstan, Almaty)

®

*
Yana Shirkarenko, Kseniia Kusherbaeva,
retail network director of Almeo Group Co-Founder, CEQ, Business Coach
(Kazakhstan, Almaty) of Retail Academy, Co-Founder of

the Colab multi-format platform
(Kazakhstan, Almaty)



12.40-13.30 Business Hall Workshop
Topic: Carrot without a stick. How to control salespeople?
» How to build a fair control system?

+ Disciplinary policy in a positive way
* How to motivate staff to meet standards?

Iuliia Veshniakova,
CEO of the Academy of Retail
Technologies company
(Russia, Moscow)

Maksim Gorshkov,
Commercial Director of the Academy of
Retail Technologies company
(Russia, Moscow)

Aleksei Pliasheshnikov,
Managing Partner of Retail Advisor,
Expert of PROfashion Consulting

(Russia, Moscow) 16.00 -16.50 Show Area Business Case

Topic: How to open a fashion store and “make a profit”?

Range and marketing
Budget Optimisation

14.00-14.50 Business Hall HR Analytics .
» Inventory Optimisation

Service

Topic: HR market in a new reality. Vacancy per million
Growth Path

+ Key trends in the HR market in Kazakhstan
+ Staff shortage and top 5 "hot vacancies” of a fashion store

* How much do unique specialists cost? Who are they and why are
they needed?

* HR market of the fashion industry in a period of instability
+ Hybrid fashion store format

+ Outsourcing staff: yes or no? August 12, Friday, 2022
*  Must have requirements of employers for future staff

Mira Bergen,
Stylist, Author of the legendary StyleBergen course,
fashion blogger @mira_bergen
(Kazakhstan, Almaty)

11.00 - 12.00 Show Area Retail Analytics

Kseniia Kusherbaeva, Topic: Total people’s update of new Kazakhstan
Co-Founder, CEO, Business Coach
of Retail Academy, Co-Founder of + Budget, price and financial solvency in the new realities

the Colab multi-format platform

(Kazakhstan, Almaty) + Do Kazakhstanis have enough income for purchases?

+ Top 5 main "pains” of Kazakhstanis

* Where does the country’s credit history lead?
+ Rating of favourite places for shopping in Kazakhstan
» Popular media preferences in the context of global transformation

Business Hall “Buyer School”
+ What is the attitude of new Kazakhstan towards the current
Topic: How to attract new customers and keep old ones? government reforms?
(by prior registration) » The level of happines of Kazakhstanis

»  Working with the customer base of the store: information gathering,
analysis, methods of use

Natalia Ospanova,

Director of the group of research companies,
Alvin Market and ICT-Marketing, President of
the Kazakhstan Association of Professional Public
Opinion and Market Researchers (KAPIOR),
(Kazakhstan, Almaty)

*  Methods and cost of attracting new customers
+ Loyalty programme as a way to increase sales
+ Formation of a trade-marketing calendar for the season

+ Use of social events to increase sales

» Analysis of the effectiveness of marketing activities



. .. .. March 14-16, 2022
Educational Trainings / mini MBA . ¢
(by prior regisiglﬁon) dCII|Y from 11.00 to 17.00

Free, personal business consultations from expert
practitioners for the fashion industry

) o stand P130
All educational trainings on August
12 are conducted by Aleksei Only for Central Asia Fashion visitors, fashion retail expert practitioners
Pliasheshnikov, Managing Partner will answer any questions about the retail business
of Retail Advisor, Expert of PROfashion
f » System management
Consulting

+ Assortment management

+ Planning, sales

* Recruitment and training of personnel
+ Finance and Accounting

+ Tax accounting and audit

Topic: Work with staff. How to find an effective salesperson? « Merchandising

(Russia, Moscow)

Educational
Training No. 1

10.30-12.30 Business Hall

Kseniia Kusherbaeva,
Co-Founder, CEO, Business Coach of Retail Academy,
Co-Founder of the Colab multi-format platform.

+ Battleis notjust for the customer, but also for the effective salesperson

 Innovative, and most importantly, motivating recruitment methods

She will give an overview of how to build a system
management in a store, share checklists, instructions, and
procedures..

+ Why would I be chosen out of a million employers?

+  What does the mentoring program include?
+ How can development programmes help a retailer?

+ Building salesperson loyalty lana Shinkarenk
ana InKarenko,

Director of the Retail Network of Almeo Group. Operational
. Educational management of the Terranova brand. Experience in
12.40- 14.40 Business Hall . . operational management of Etam, Springfield, Cortefiel, Celio
Training No. 2 ® brands - 20 stores (from 50 sq.m to 350 sq.m) in the cities of
Topic: How to get the maximum benefit from a salesperson? Almaty, Nur-Sultan, Kostanay, Aktobe, Uralsk, Atyrau.

She will give an overview of how to manage stores remotely

+ Setting goals and based on numbers.

» Rules for feedback
*  Why is a manager afraid to delegate? L .
* I'mnotin a store, but I still know everythin Liudmila Vysochina,
! y 9 Visual merchandiser for men's and women'’s clothing brands,

+ Why are employees not doing their jobs? \  showrooms of major premium brands - Marc O'Polo,
Napapijri

Educational This expert practitioner will talk about all the intricacies of
Training No. 3 visual merchandising in a store, the features of product
Topic: Marketing 3.0. Formation and implementation of sales presentation for premium brands.

in a store

15.00- 17.00 Business Hall

Iana Gritsiuk,
Etam Brand Manager, Buyer, Springfield, Women secret

» Sales pyramid as a planning and analytics tool
Py P 9 Y Product Analyst.

* How to calculate daily sales target?

*  Who is my customer?

*  What methods of marketing activity remain effective today?

* How to stay within the budget, inexpensive promotional methods
+ Afirm "no” to discounts and discount cards

She will give an overview of how to build an effective
procurement matrix, how to increase the turnover of goods
and what promotions are most effective today.

Dilnur Makhametova,

Retail Chain Efficiency Service (80 stores)
. o . This fashion retail expert will give an overview of how to
Educational programmes “Buyer School” and mini MBA - by prior organise the smooth operation of stores. Timely collection of

registration. Registration on the website fashionexpo.kz or in the documents and reports from all departments.
conference hall of the 11th pavilion



August 10-12, 2022
Every day 11.00 -17.00

Free fashion retail job fair
P130 stand

Free recruitment is carried out in the format of a specialised job fair only
for visitors to Central Asia Fashion.

A special project of the CAF Job Fair business programme offers
an excellent opportunity to learn about different employers in the
fashion industry in one place. Employers and job seekers are invited to
participate!

For job seekers

More than 100 open vacancies are offered at the CAF Job Fair in top
fashion companies in Kazakhstan. Job seekers will be able to leave their
CV and have short interviews with professional HR specialists. Here you
can find the perfect job from a sales assistant to a commercial director
of a fashion brand.

How to participate if you are looking for a job?

p

Step 1
@ Fill in the participant form and leave your application at the
:y booth of the Job Fair. You will be contacted and invited for an
interview..

Step 2
Participate in interviews that will be take place, right at the
qu?j exhibition, by professional HR specialists and get the job of your

dreams at once!

For employers

Companies looking for effective employees will be given the opportunity
to hold express interviews using the Retail Academy author’s
methodology.

How to participate if you are looking for employees?

e Step 1
t=)@ Place an advertisement form at the Job Fair booth and receive
=7¢ feedback from candidates directly.

Step 2
[ 4 [ Hold express interviews in the format of «speed dating»

Lq.?j together with professional HR specialists and select the best

ones. Retail Academy shares its own selection methodology and
provides everything you need.

Come to the CAF Job Fair to get acquainted,
exchange experience, hire employees!

August 10-12, 2022
Every day from 10.00 to 18.00

A unique format for accompanying a professional purchase
— “Stylist for an Hour" - is organised only for professional

visitors of the Central Asia Fashion Autumn-2022 International
Fashion Exhibition

How to buy a product so that it is sold without = remaining
quantities?

The Mira Bergen team of stylists-practitioners will tell and show what the
buyer really wants and is looking for.

« Fashion trends (fashion media, fashion retail)
+ Clothing styles

+ Creation of looks/total looks

+ Capsule wardrobe

The service includes practical advice from professional buyers-stylists
on creating commercially successful capsules and collections, buyable
hanging, selection of accessories.

Consultants will help with the following

+ Calculate the product content of the store
+ Analyse the portrait of the buyer

+ Form a procurement budget

+  Gather successful collections

+ Give advice on purchasing

+ Deal with additional orders

+ Sort the goods

During the consultation process, experienced stylists-buyers will tell
you how best to shoot in order to properly present the product to the
buyer. Practicing stylists regularly advise fashion store owners who want
to run their business in a new way.

It is not difficult to buy goods competently with CAF if you focus on
your buyer and his/her portrait: body type, expectations, desires.



10 aBrycTa, cpeaaq, 2022

BusHec-3aA Retail-aHaAauTuka

13.00 -13.50

Tema: DBOAIOLUS NOBEAEHUS NOKYNATEAEHN.
Mera aHaamTuka 3a 10 AeT

+ Kak MeHANMCb TPeHAb! 1 CTPYKTYpa PO3HWUYHOW TOProBAM
+ PaHblue 1 celiuac: Ha YTO YXOAAT AeHbrV Ka3axcTaHues?
+ O YeM roBopAT UCCNEA0BaHNA MOKYMaTeNbCKOTO TPeHA?
+  [IMHamuka nHAeKca NoTPebUTeNbCKOro ONTHUMM3MA

+ Kak BmseT «HoBas HOpMa» POCTa LIeH Ha Ka3axCTaHCKmX
nokynatenen?

*  DBOMOLMA NPUUMH Ana BECNOKOICTBA Ka3axCTaHLEeB
* Mera TpaHchopMaLmMsa IKOHOMUUECKOTO NOBEAEHNSA

MapauHa CeliceHranueBa, kommepyeckull dupekmop NielsenlQ
Kazakhstan (Kazaxcmat, Aamamer)

14.00 -14.50 BusHec-3aA CeMuHap

TAKTUKA M NPAKTUKA HOBOM 3pbi fashion GusHeca

+  Kak M3MeHMNCa MOAHbIN BK3HEC ANs BCEX, MO HOBbIM MPaBMAaM Urpbl
+  TpaHcdopmaumm MapkeTuHra B fashion 6usHece

*  YHMBEepcanbHble CNocobbl SKCTPEHHOTO pearnpoBaHma

+  Koppektnposka busHec-Moaenm fashion posHuLbl

+  Kak BbITM Ha HOBbIV YPOBEHb MPUBBIAM 1 NOAYYaTh YAOBONLCTBME
oT paboTbI?

HOnuna BewHsakoBa,
2eHepasbHeili Qupekmop KoMNaHuuU
«Akademusi Po3HUYHbIx TexHono2ul»

(Poccus, Mocksa)

Makcum loplukos,
Kommepyeckuli dupekmop KoMNaHuu
«Akademus PO3HUYHbIX TexHono2ul»

(Poccus, Mockaa)

15.00 - 16.00 Show Area NaHeAbHas AMcKyccus

Tema: KOK MOHETU3MPOBATL TBOPHECTBO B pUTEHAE?

+ Kakum mosxeT BbiTb GU3HEC B KPEATUBHBIX MHAYCTPUAX?
* Y HUX M y Hac: KTO M Kak celiuac 3apabaTbiBaeT TBOPYECTBOM B

pueline?

*  Kak vHpnroeHcepam yaanoch co3aatb COOCTBEHHYHO SKOHOMMKY
+  CKONbKO MOXHO 3apaboTaTb Ha aBTOPCKOM KOHTEHTe?

+ KTo BbICTPaMBaeT Npasmia HOBOM KPeaTMBHOM Mrpbl?

*  Kak coyetatb B13HEC 1 TBOPYECTBO M He NOTEPATL CebA?

Aunpa KaymeHoBa, Mwupa BepreH,
ousatiHep, bn02ep, ocHosamesns cmuaucm, asmop e2eHoapHo20 Kypca
& snadenuya foma model Aida «Cmunsbepzer», fashion 6102ep
KaumeNOVA, @mira_bergen (Kazaxcmar, Anmamst)

(Kazaxcmat, Anmamei)

Kcenua Kywep6aesa, Mwunena Epwosa,
coy4pedumens, eeHepabHelll akcnepm fashion retail, 2eHepanbHbIl
dupekmop, busHec mperep npodrocep u weg-modepamop
Retail Academy/@retail_consult, 6usHec-koHpeperyuu Central Asia
coyupedumens mynemugopmamHol Fashion (Kasaxcmatr, Aamamer)

nnowjaoku Colab
(Kazaxcmat, Aamamei)

Mapwus MeckoBa, Acenb bex>xaH,
Xy0oxHuya, apm-meHedxep Esentay 3KCnepm no xusonucu, 6102ep
Gallery (Kazaxcmar, Anmamet) @assolyaa, obnadamens Hazpadel om

npe3sudeHma (Kasaxcmar, Aamame)



16.10-17.00 BusHec-3aa CemuHap 11.30- 12.30 Show Area  TQHEAbHAS AUCKYCCHS

Tema: Skcnpecc-paséop rAaBHbix 6GU3HeC-npou.eccos

fashion puTeiira Tema: A36yka fashion 6usHeca B NOCTHOPMAABHOE Bpems
* ACCOPTVIMEHT: KaK «MOXeHMTb» 3aKymnki 1 yuer? +  Ha yem dokyc1poBaTLCA PUTEINEPY CETOAHS, YTOBbI HE MPOUIPaTh
+ MapKeTuHr: Kak 1 rie NpoABMraTh TO, YTO 3aKynaeHo? 3aBTpa’?
+ TMpoaaxut: kak NpojAaBaTh TOBAP «B HO/b», 6e3 ocTaTka? * Kak  nporHosupoBatb ~ OW3HeC B YCIOBMAX  KpaiHel
HEONpPeAeNeHHOCTI?

 [lepcoHan: Kak caenats TakK, YTob NPoAaBLbl YMEN 1 XOTeNu . o
»  Kak npeosonetb KaApoBblid KOananc 1 kK YeMmy Beaet «robanbHbIi

npozaasats?
®uHaHCbI: Kak 0becneunTs BU3HeCy GUHAHCOBYHO «NOAYLLKY MVIKC» Ha PoIka TPyAa?
. N «
: *  WaeanbHas oprcTpykTypa KOMMaHWm no-HOBOM
6e30nacHOCT»? A PreTpykTyp y

+  Kak koppekT1poBaTh BOAXET 3aKymkun B NMEPUO HECTabUABHOCTI?
+  Kak «rnobanbHbIvi Tynuk» NpeBpaTuTb B HOBbIE BO3MOXHOCTU?

HOnua BewHskoBa,
2eHepasbHelll dupekmop KoMnaHuu
«Akademus Po3HUYHbIX TexHonoeul»

(Poccus, Mocksa)

17.00-17.30 Aftograf area ABTOorpad-ceccus

Anekcei MNaswewHNKoB, 10nuns Bewnskosa,

AsTtorpacg-ceccusa c asBTopom kHuru «Fashion retail. 100 ynpasnsiowul napmHep Retail 2etiepaneHbili OUpeKmop KOMNGHUU
CceKpeTHbIX BONpPocoB 06 ynpassieHun» - lOnnei BeluHAKOBOMW. Advisor, skcnepm PROfashion “AKG@@M“(’;P O3H““’MHb/X Tef”O”OZW”
. . i OCCusA, IMockeaa,
Skcnept & chepe fashion retail co craxem pabotel 27 net. Caenana Consulting (Poccus, Mockea)
[BE Kapbepbl — B PO3HMUE M KoHcantuHre. O6acTb 3KCMepTH3bi:

cTpaTernyeckoe  MNaHWPOBaHWE W OPraHM3aLMOHHOe — pa3BuTME
komnaHuii B cdepe fashion, TOBApHO-aCCOPTMMEHTHAA MNOAUTMKA,
bopMUpPOBaHME KOMaHZbI, OLeHKa M 0byyeHre nepcoHana

11 aBrycTaq, 4yeTBepr, 2022

10.30-11.20 BusHec-3aA Retail aHaAuTHka
Mwunena Epwosa, Makcum lopiukos,
TeMa: DKCTPEMAAbHAA Nepe3arpyska 60AbLLIOIO pUTEHAA skcnepm fashion retail, 2eHepansHoiti KoMMepyeckull dupekmop KOMNAHUU
npodrocep U wegp-mooepamop «Akademusi PO3HUYHbIx TexHo02ul»
6busHec-koHgpeperyuu Central Asia (Poccus, Mockea)

» bonbwoi puteiin KasaxctaHa: 3BONtOLMA, CTarHauma, erpasauma?
+ HoBble peannn 60bLWON PO3HMLBL. B3mag helicopter view

» HoBble npaBuna puTeinn cpeapl 1 Ux peaavsauma

*  Kak «1eunTb» NnaTexHo-A0rMCTUYeckmnii konnanc?

»  Kakoi cueHapuii pa3BuTis y 6onbluoro puteiina KasaxcraHa?

» Hogas natuneTka putelina masamu rocysapcrsa =

Fashion (KazaxcmaH, Aamamel

Anbbern A6aues, L
3amecmumens npedcedamens
npaeneHus OO/ «Coro3 mopeogsix Ana WnpkapeHko, KceHusa Kywep6aesa,
cemeti PK» Jupexmop po3Hu4Hol cemu coyypedumens, eeHepanbHeil
(Kasaxcmar, Hyp-Cynmar) komnaHuu Almeo Group dupekmop, busHec mpeHep
(Kasaxcmar, Aamame) Retail Academy, coy4pedumerns

Mynemugpopmammoli nnowadku Colab
(Kasaxcmar, Anvame)



12.40-13.30 BusHec-3aa CemuHap

Tema: MpsHuk 6e3 KHYTA. KOK KOHTPOAMPOBATL NPOAABLLOB?

14.00-14 BusHec-3aA

15.00-18.00 BusHec-3aA

Kak BbICTPOWTb CMPaBeANVBYHO CUCTEMY KOHTPONA?
AvicunnanHapHas NoAWTUKa B MO3UTUBHOM KHOUe
Kak MOT1BIMPOBaTb NepCcOHan BbINOAHATL CTAHAAPTLI?

Anekcei MNnswewHNKoB,
ynpasastowyuli napmep  Retail
Advisor, akcnepm PROfashion
Consulting (Poccus, Mocksa)

HR aHaAuTUKa

Tema: HR pbIHOK B YCAOBUSIX HOBOW PEAAbHOCTMU.
BakaHcKHs HQO MUAAMOH

OcHoBHble TeHaeHUMn HR-pbiHka B KasaxcTaHe

KaapoBbiv AepuumnT 1 TON 5 «ropaYmx BakaHCMIA» MOAHOTO MarasunHa
CKONBKO CTOAT YHMKaNbHblE CrieumanicTbl? KTo OHM 1 3a4eM HyKHbI?
HR pbIHOK MOAHOW MHAYCTPUM B NEPUOA HECTaBbMABHOCTM
TMbpWAHbIA dopmaT PaboTbl MOAHOTO MarasuHa

MNepcoHan Ha ayTCopCHHre: Aa Uan HeT?

Must have TpeboBarus pabotoaatenei k byayLiemMy nepcoHany

Kcenusa Kywep6aeBa,
coypedumenns, 2eHepanbHblll
dupekmop, busHec mpeHep
Retail Academy, coy4pedumerns
mynemugbopmamroli nrowjadku Colab
(Kazaxcmat, Aamamei)

«lllkoaa 6anepan

Tema: Kak npuBA€Yb HOBbIX KAMEHTOB U YAEPXATb CTAPBIX?

(no npeABapUTEAbHOM PErMCTPALLUM)
Pabora ¢ kAneHTCKoM H6a30i Mara3uHa: coop MHbOopMaLMK, aHanms,
MeToAMKa MCMONb30BaHMsA
Cnocobbl 1 CTOMMOCTb MPUBAEYEHWA HOBbIX KIMEHTOB
MporpaMma NoANLHOCTY, Kak Crocob yBeANYEHMA NPOAax
dopmurposaHue trade-MapkeTUHIOBOrO KaneHAaps Ha Ce30H
Mcnonb3oBaHve coLmanbHbIx COOBITUIA ANA yBEAMUEHNA MPOAAX

AHanm3 3bHEKTVBHOCTM MapPKETUHIOBBIX MEPOMPUATHIA

11.00 - 12.00 Show Area

HOnusa BewHsakoBa,
2eHepanbHelli Oupekmop KoMNaHuuU
«Akademusi PO3HUYHbIX TexHos02ull»

(Poccus, Mockea)

Maxkcum lopLukos,
Kommepyeckul Oupekmop KOMNAaHUU
«Akademus Po3HUYHblx TexHonoeud»

(Poccus, Mockaa)

16.00 -16.50 Show Area BusHec-keunc

Tema: Kak oTKpbITbh MOAHbIA MArasuH U (CAEAQTb Kkaccyn?

* ACCOPTUMEHT ¥ MapKETUHT

*  Onmmmumsauma broaxeta

+  OnTMMM3aLMa TOBapHOTO 3anaca
» Cepsuc

+ Tpaektopuma pocta

Mupa BepreH,
cmuaucm, asmop 1e2eHOapHoO20 Kypca
«Cmunsbepaer», fashion 6102ep @mira_bergen
(Kazaxcmat, Anmamei)

12 asrycTa, natHuMua, 2022

Retail-aHaAuTHka

Tema: TOTAAbHbIN HOPOAHbBIM ANAEHT HOBOro KasaxcTaHa

BroaxeT, LeHa 1 nnaTexecnocobHOCTb B HOBbIX peanmsax

XBaTaer m A0X04a Ka3axCTaHLaM Ha NoKymnkm?

Ton 5 rnaBHbIx «boneli» kazaxctaHUeB

Kyna BeAeT KpeanTHaA MCTopmA CTpaHbl?

PeATUHT NOBUMBIX MECT A8 WOMMHTa Ka3axcTaHLLeB

HapoaHble  MeavanpeAnouteHvs B YCNOBMAX  [0banbHOM
TpaHchopmaLmm

Kak oTHOCKTCA «HOBBIM KasaxcTaH» K TekylwuM pedopmam Baactn?
YpOBEHb COLManbHOro 61arononyyma kasaxcraHues

Hartanba OcnaHoBa,
dupekmop 2pynnel Uccnedo8amessbekux
komnarul Alvin Market u ICT-Marketing,
npe3udeHm «Kazaxcmarckol Accoyuayuu
[pogeccuoHansHeix Vccnedosameneli
ObuwjecmseHHo20 MHeHus u PeiHka» (KATTIOP),
(Kazaxcmat, Anmamei)




- 10-12 asrycTa, 2022 r.
O6pasoBaTeAbHble TPEHUHIM / mini MBA !
P (no npeABapuTeAbHF:ﬁ perucTpaumm) exeaHeBHo 11.00 -17.00

BecnAaTHble, NePCOHAAbHbIE GU3HEC-KOHCYAbTALUU OT
3KCNepToB-NPakTUKOB AAA fashion MHAycTpum

Bce obpa3oBatesbHble TPEHWHM 12 cTeHa P130
aBrycta nNpoBOAWT . ) )
Anexceit MAsWeIHNKOB Tonbko ana nocetutenein Central Asia Fashion 3kcnepTbl-npakTykm
i B cdepe fashion puteiina oTBeTAT Ha Ntobble BONPOChI O PO3HWUYHOM

ynpasastoLmii naptHep Retail Advisor,
akcnept PROfashion Consulting
(Poccns, Mocksa)

bu3Hece
»  CuctemHoe ynpasaeHue
*  YnpaBneHne acCoOPTUMEHTOM
+ [lnaHWpoBaHve, NpoAaxm

BATEAbHbIN * Halim 1 0byueHne nepcoHana
10.30-12.30 BusHec-3aA (LR y P
TpeHUHr Nel *  OuHaHCbl 1 byxrantepua
Tema: Pa6ota c nepcoHaroM. Kak HaTu adbcpekTuBHOro * Hanorosbli yuet v ayamt
NpoAABL.AO-MOAOALLQ? +  MepuaHaaisnHr
+ Kak naet 60pbba He TO/bKO 3a MOKynatens, Ho 1 3a 3GGEeKTMBHOIo Kcenns Kywep6aesa,
NoOA2BLA Coyupedumens, eeHepanbHelll dupekmop, busHec mpeHep

poAaBL, Retail Academy, coy4pedumens mynemugpopmamrod

*  VIHHOBaLMOHHbIE, @ MaBHOe, MOTMBMPYHOLME MeToAbl noabopa naowadku colab
nepcoHana

. N 6 6 ~o Pacckaxert, kak BbICTDOUTL CUCTEMHOE YynpaBieHne B

o4yeMy BbIbepyT MeHsA M3 MUNMOHa pabotosateneii? ; MarasuHe, NOZEAMTCA YeK MCTaMM, MHCTDYKUMAMA,
+ Y7o BKAKOYUAET B cebs NporpamMMa HacTaBHMYeCTBa? npoLEsypam.
*  Yem nomoryT putelinepy Nporpammbl passuTma?
«  DopmMupoBaHMe NOANBHOCTM NPOAaBLa flna LnHkapeHko,

Jupekmop po3Hu4Hol cemu komnaHuu Almeo Group.
- OnepayuoHHoe ynpasneHue bpeHdom Terranova.
12.40- 14.40 BusHec-3aA OGpasoBaTeAbHbIA Onelm onepayuoHHo2o ynpaseHus bpexdamu Etam,
TPEHUHT No2 s Springfield, Cortefiel, Celio - 20 mazazuros (om 50 ke.m o
Tema: Kak NOAy4MTb MOKCUMOAABHYIO BbIFOAY OT NPOAQBLLA? 350 ke.m) 8 2opodax Anvamel, Hyp-Cynmar, Kocmatad,
Akmobe, Ypansck, Ameipay.

* [Nocraroska 3asaq DKCNepT PacckaxeT, Kak ynpaBaTb MarasvHamm yaaneHHo v

+ [lpaBmna obpaTHOM CBA3M Ha ocHoBe Lidp.

+  [louemy pykoBoauTens bouTtca Aenernposats?

* MeHA B MarasuHe HeT, HO A BCe PaBHO BCE 3Har0 Buicoumna /lrogmuna,

»  [loyemy COTPYAHWKM He BbIMONHAROT MOCTaBAEHHbIE 3a4aun? BusyaneHsili MepyeHoalizep bpeHoos8 Myxckol u xeHckol

\  00ex0bl, WoypyMo8 KpynHelx npemuym-bperHdos - Marc
- O'Polo, Napapijri
O6pasoBATEAbHbIN

15.00- 17.00 BusHec-3aa TpeHuHr Ne3 BKCHepT*UpaKTMK PaCcCKaxeT O BCEX TOHKOCTAX BU3YasbHOrO
MEPYEHAR3MHIa B MarasunHe, cneumduke npeseHTaumm
Tema: MapkeTuHr 3.0. POpMUPOBAHME M PEAAU3ALLUS ToBapa AN GPEHAOB MPEMUYM KNACCa..
NPOAQGX B MArasuHe
fAlna Mpuuok,

*  [upamnaa Npoaax, kak MHCTPYMEHT NAaHNPOBAHWA W aHAUTVKK

»  Kak paccuntatb exeAHEBHbIA MAaH NO Npoaaxam?

»  Mo# nokynatenb - KTo OH?

+ Kaknme MeToabl MapKeTVHIOBOM aKTMBHOCTM CETOAHA  OCTatoTCA

bpeHO-meHedxep bpeHoa Etam. batiep, mosapHeiti
aHanumuk Springfield, Women secret.

PacckaxeT, kak NocTpouTb IGGEKTUBHYHO MaTPULLy 3aKyna.
Kak nosbicuTb 060paumBaemMoCTs TOBapa v kakue akLmm

3QhEeKTUBHBIMU? ceroaHs Hanbonee 3hpGeKTUBHbI.
* Kak He BbIXOAUTb 3a paMKki GrOXeTa, HeAOPOTME CNOCOBLI MPOMO
+ TBepaoe «HeT» CKMAKAM W AUCKOHTHBIM KapTam MaxametoBa finneHyp,

Cnyx6a 3gpgpekmusHocmu po3Hu4Hol cemu (80 MazasuHos)

Skcnepr fashion puTeiina pacckaxeT kak opraHM3oBaTb
6ecrnepeboiHyto paboTy MarasmHoOB, CBOEBPEMEHHbIN COop
[OKYMEHTOB 1 OTHYETOB CO BCEX NOAPA3ACNEHNIA.

OBpPA30BATEAbHbIE MPOMPAMMbI (LLIKOAC Bakmepay 1 mini MBA — no
NPEABAPUTEABHOM percTpaumm. 3anmch Ha camte fashionexpo.kz
1AM B KOdbepeHL-3aAe 11 NaBUABOHA



10-12 asrycTa/ 2022
exeAaHeBHo 11.00 -17.00

BecnAaaTHas spmapka BakaHcui fashion putenaa
cTeHA P130

Tonbko ans nocetuteneit Central Asia Fashion nposoauTtcs ecnnatHbiii
nosbop nepcoHana B dopmate CrneLmanv3vpoBaHHOM  apMapku
BakaHCKM.

CneupanbHbIi  NpPoekT  Bu3Hec-NporpamMmbl — «ApMapka  BakaHCWIA
CAF» npenocTaBnfer OTIMYHYIO BO3MOXHOCTb Y3HATb O PasHbIX
pabotoaatensx chepsl fashion B ogHoM MecTe. KyuacTuro npurnaluarorcs
pabotoaatenn 1 conckatenm!

AAS couckaTeAen

Ha «Apmapke BakaHcuii CAF» npepgnaraetcs 6onee 100 OTKpPbITbIX
BakaHcMii B TonoBble fashion komnaHmn KaszaxcraHa. Cowmckatenw
CMOTyT OCTaBWTb CBOE PE3OME W MPOWTU KOpOTKMe cobeceaoBaHMA
C npodeccuoHanbHbiMM HR cneuvanmnctamu. 34ecb MOXHO HalTh
naeanbHyto paboTy OT MPOAaBLIA-KOHCYNbTaHTa, A0 KOMMEPYECKOro
LAMpeKTopa MOAHOTO bpeHaa.

Kak y4acTBOBATb, €CAU Bbl ULLETE paboTy?

War 1

JanosHsalime aHkemy ydacmHuka u ocmasastime 3aseKy
Ha cmeHde «fpmapku sakaHcul». C 8amu cesxymca u
npuanacam Ha cobecedosaHue.

War 2
[ [ Yuacmeylime e cobecedosaHusx, komopsie b6ydym

Lq.?j Npo8odUMLCA, NPAMO HA 8bICMABKE, NPOGPECCUOHAbHLIMU

HR cneyuanucmamu. u ycmpausatimecs Ha pabomy ceoeli
meymel cpasy!

AAs paGoToaaTeAein

KomnaHusm, B novcke 3¢ dekTUBHbIX COTPYAHMKOB, ByaeT NpeAoCcTaBeHa
BO3MOXHOCTb ~ MPOBECTV  3KCMPECC-MHTEPBBIO MO aBTOPCKOM
metozonornm Retail Academy.

Kak y4acTBOBATb, €CAU Bbl ULLLETE COTPYAHUKOB?

War 1
Pasmewjalime 61aHk-06vsa8/EHUE HA CMeHOe «ApMapku
sakaHculi» u nosy4qatime omkAUKU om KaHoudamoe.

War 2
° ° lpogodume 3kcnpecc-cobecedosarus 8 hopmame «bbicmpeix

csudaHuli» - speed dating, emecme ¢ npogeccuoHatbHsIMU HR
qu?’ cneyuaaucmamu u oméupadime sy quwiux.
Retail Academy nodeaumcs asmopckoli memodosioeueli
ombopa u npedocmasum ece Heobxooumoe.
lMpuxodume Ha apmapky eaxaHculi CAF
3HAKOMUM®bCA, obmeHusameca onsimom,
HaHumame compydHukos!

10-12 asrycTa/ 2022
ExxeaHeBHo c 10.00 Ao 18.00

TOAbKO AASl NPOPECCHOHAABHBIX MOCETUTEAEH
MEXAYHAPOAHOM BbiICTaBKU MoAbl Centaral Asia Fashion

Autumn-2022 opraHu3oBaH YHUKAAbHbIM bopmaT
COMPOBOXAEHMSA 3aKYNa — (CTUAUCT HA Yach.

Kak 3aKynuTb ToBap, 4To6bl OH NPOAABAACSA 6€3 ocTaTKa?

KomaHza ctmanctos-npaktvkos Mira Bergen pacckaxer v MokKaxer,
YTO AENCTBUTENBHO XOUET U ULLIET MOKyNaTeNb.

*  MogaHble TeHaeHUMn (fashion media, fashion retail)
«  Cuam B oaexae

» Co3zsaHuve NykoB/TOTaN NyKOB

+  KancynbHbiii rapaepob

Yenyea skmodaem npakmuyeckue KOHCy1emayuu npogeccuoHaIbHbIX
baliepos-cmuaucmos No  OPMUPOBAHUID  KOMMEPYECKU  YCNeUIHbIX
Kancyn u koanekyutl, npodaroweli passecke, Nodbopy akceccyapos.

KOHCYAI:TGHTI:I nomoryT

+ TlpocunTaTb TOBApHOE HaNONHEeHWE MarasnHa

+ TpoaHan3npoBaTb NOPTPET NOKynaTens

+  CoopmmpoBaTb HroaxXeT 3akyna

+  CobpaTb ycrelHble KONeKLym

«  Caenatot pekoMeHAalUmm no 3akyrny

+ [oMoryT pa3obpaTbCs C 403aKa3oM

+ TlomoryT NpoZyMartb NMOACOPTUPOBKY TOBApPOM

B npouecce KOHCyNbTaLMM OMbITHbIE CTUANCTbI-Oaiepbl pacckaxyT
Kak flydlle fenaTb CbeMKY, UToObl MPaBWIbHO NPENOAHOCKTL MoKynaTe-
nto ToBap. CTUAUCTLI-NPAKTUKL Ha PETYNSPHOIA OCHOBE KOHCYNBTMPYHOT

cobcTBEHHWMKOB fashion Mara3vHOB, KOTOpble XOTAT BECTW CBOW OW3Hec
no-HOBOMY.

Bmecte ¢ CAF 3akynaTtb TOBap rpaMOTHO He CIOXHO, €Cav OPUEeHTM-
POBaTLCA Ha CBOEro NOKyMnaTens 1 ero NOpPTpeT: TMn GUrypbl, OXMAaHMA,
XenaHus.



13 FACTS ABOUT THE
CENTRAL ASIA FASHION
INTERNATIONAL FASHION
EXHIBITION

13 AKTOB

\_‘/ O MEXAYHAPOAHOIA
BbICTABKE MOAbI

CENTRAL ASIA FASHION




For 30 seasons of CAF, the organisers
have built up an area of more than
150,000 square meters for the
exhibition business space. This is half
the area of the largest shopping and
entertainment centre in the world —
Dubai Mall.

Manufacturers from more than 50
countries from different continents
presented their products at the CAF
exhibition in Kazakhstan.

Over the last five years of exhibition
seasons, the top three leading
countries in terms of business interest
in the Central Asian region were
Turkey, Europe, Russia.

National participation and special
support for foreign brands at CAF are
provided by 45 fashion organisations,
associations, foundations, federations,
chambers of commerce and export
support centres.

If you collect all the visitors for 30
seasons of the exhibition together, you
will have to accommodate 130,000
people and for this purpose you will
need two of the largest Wembley
Stadiums at once.

The number of professional visitors
since moving to a specialised business
format since 2013 is 66,621 people.
This is comparable to the population
of the most famous state in the
Caribbean Sea — the Dominican
Republic.

For 30 seasons, the exhibition was visited by fashion industry
specialists from 18 countries of the world, including 6 countries
of Central Asia and 12 foreign countries. If we put on the map
of the Central Asian region all the cities from which the profile
specialists of the fashion industry came, then there will be 42
cities.

' : Buyers from 35 cities of Kazakhstan
come to the exhibition. The top five
leading cities in Kazakhstan in terms of
attendance include: Almaty, Shymkent,
Nur-Sultan, Karaganda and Aktobe.

During the existence of the exhibition, 23,000 people took
advantage of the professional free buyer programme, that is
hosted buyers programme. Exactly the same number of people
lives in the regional city of Arkalyk. All program participants
received from the organisers accommodation in a 4* hotel and
compensation for travel expenses.



More than 400 presentations

were held as part of the business
programme, including retail analytics,
thematic seminars, panel discussions,
business cases, trainings, training
programmes and master classes.

If each speech of the speaker is
formatted as a podcast and uploaded
continuously, one every day, then it will
take one year and 2 months.

More than 400 authoritative speakers
have taken part in the CAF business
conference. Each season is more

than 20 hours of non-stop profile
information. In total, 600 hours

of applied retail information were
presented during 30 seasons of the
exhibition. This is the average length of
a complete fashion design course for
undergraduate students at the famous
Istituto Marangoni.

If we put all the exhibition days for 30
seasons into a single calendar, we will
get a full season, that is, 3 months or
90 days.

Over 1,000 fashion shows by
international and domestic brands
and designers have been held on the
catwalk of the exhibition for 15 years.
With a catwalk length of 16 meters
according to the most conservative
estimates, the models of the exhibition
walked a distance of 32 kilometers.




3a 30 ce3oHoB CAF noa,
BbICTaBOYHOE BU3HEC-NPOCTPaHCTBO
OpraHu3aTopamu 3acTpoeHa niaowaib
6onee 150 000 kBaapaTHbIX METPOB.
T0 NONOBMHA NAOLWAAN CAMOTO
KPYMHOTrO TOProBO-pa3eekaTelbHoro
LeHTpa M1pa — Dubai mall.

Bnarogaps Boictaske CAF B
KasaxcTaHe npeACTaBWAM CBOW TOBap
npow3eoanTenn 13 bonee 50 cTpaH ¢
pa3HbIX KOHTUHEHTOB.

3a NOCNesHIO NATUAETKY
BbICTaBOUHbBIX CE30HOB B TPOWKY
CTpaH-MAePOB MO BU3HeC-UHTepecy
K LeHTpanbHO-a3MaTckoMy PernoHy
Bown: Typuus, EBpona, Poccus.

HauuoHanbHoe yyactue 1
CNeUmanbHyro NoaepKKy
3apybexHbIM bpeHAaM Ha BbICTaBke
CAF obecneumsatot 45 fashion
OpraHu3aumi, accoumaumii, GoHAOB,
deaepaLinii, TOProBO-NPOMbILLINEHHBIX
nanat v LeHTPOB NOAAEPXKKN
JKcnopra.

Ecnm cobpatb Bcex nocetutenei,

3a 30 Ce30HOB BbICTaBKM BMECTE,

TO Npuaetca pasmectnts 130 000
yenoBeK 1 ANs 3TOro NoHaA0bMTCA
Cpa3y ABa Camblx HONbLWNMX CTaAMOHA
Yambau.

KonmuectBo npopeccnoHanbHbix
noceTuTenei C MOMeHTa Nnepexosa

B CNEUMaNM3MPOBaHHbI B13HecC-
dopmar ¢ 2013 roaa - 66 621 yenosek.
3T0 CONOCTaBUMO C YMCNEHHOCTBHO
HaceneHWa CaMoro 3HaMeHMTOro
rocyaapctea B Kapubckom mope —
[JoMUHMKaHON.

3a 30 ce30HOB BbICTaBKY MoceTUAN cneumannctsl fashion
orpacim 13 18 ctpaH M1pa, cpesamn KOTopbIx 6 CTpaH
LleHTpanbHOM A3nm 1 12 MHOCTPaHHbIX rocyaapcTs. Ecam
HaHEeCTW Ha KapTy LieHTpabHO-a31aTCcKoro PernoHa Bce
ropoza, 13 KOTOPbIX Mpuesxany NPoPuabHbIE CRELManUCTbI
MOZHOW MHAYCTPWK, TO UX NONYyUNTCA 42.

Ha BbicTaBky npuesxaror Hariepbl 13
35 ropoaos KasaxcraHa. B natepky
Ka3axCTaHCKMX TOPOAOB-NAEPOB

MO NOCELLAEMOCTH BXOAAT: ANMaTl,
WeimkeHT, Hyp-CynTtaH, KaparaHaa v
AkTobe.

3a BpPeMA CyLLEeCTBOBaHMA BbICTaBKM NPOdECCMOHaNbHOM,
becnnartHol baiepckoit nporpammoin hosted buyers program
Bocnonb3osannce 23 000 yenosek. POBHO CTOMBKO e
NPOXWBAET B PErMOHaNBHOM ropode ApkanbiK. Bce y4acTHMKK
MpOorpaMmbl MONYYMAM OT OPraHU3aTOPOB Pa3MeLLEHNME B
otene 4* 1 KOMMEHCaLMIO 3aTpaT Ha TPAHCMOPTHbLIE PacxXOspbl.



BusHec-nporpamma

B pamkax 613Hec-nporpamMmel
nposeaeHo 6onee 400 BbICTYNAEHNH,
B UMCAE KOTOPbIX PUTEM-aHANNTVIKA,
TeMaTryeckmne CeMMHapbI, MaHeNbHbIe
AVCKYCCUW, BU3HEC-KEChI, TPEHWUHI,
obyyarolme NporpamMmmbl 1 MacTep-
knaccol. Ecav kaxaoe BbICTynneHue
cnvkepa odOPMUTh B BUAE MOAKACTa M1
BblK/1a4blBaTb HeﬂpeprBHO no O,ﬂ,HOMy
Kax bl AeHb, TO NOHaA06UTCA OAMH
roa v 2 mecaua.

BusHec-koHdepeHumns

B buzHec-koHpepeHumm CAF npuHanm
yyactve 6onee 400 aBTOPUTETHBIX
cnukepos. Kaxablli ce3oH— 310 6onee
20 yacoB NPOPUNBHOM MHGOPMaLIK
non-stop. Bcero 3a 30 cesoHoB
BbICTaBKM NpoBeseHo 600 yacos
NPUKNAAHON pUTENN-UHOPMALIMN.
IMEHHO CTO/IbKO B CpeAHEM

ANNTCA MONHbIN KypC NpeaMeTa
«N3aH OAEXAbl» ANA CTYNEHTOB
Hakanaspmara B 3HaMeHWTOM Istituto
Marangoni.

AAUTEABHOCTb

Ecnm cobpatb B eAnHbIN KaneHaapb
BCe BbICTaBOYHble AHKM 30-1 Ce30HOB,
TO NOAYYMTCA MOJHOLIEHHOE BpeMms
rofa, a UMeHHo 3 mecaua mam 90
JHEN.

MoaAHbIe nokasbl

3a 15 net Ha noanyme BbICTaBKM
nposeaeHo 6onee 1 000

MOKa30B MOZbI OT 3apybexHbIX

1 OTeYeCTBEHHbIX OPEHAOB U
Im3anHepos. C ANnHOW noanyma
B 16 METPOB MO CaMbIM CKPOMHbIM
noacYeTaM MOAEM BbICTaBKM
LedennpoBanm pPacctoaHmne 32
Knnometpa.

FASHION
SHOW

MOAHDIE
NMOKAZ3bI

watch videos from fashion shows

MOCMOTpPUTE BUAEO C MOAHBIX MOKA30B



A Charity Show for Children of Kazakhstani designers will be B pamkax LepemMOoHMM OTKPLITMA BbICTaBkM MoAbl Central

held as part of the opening ceremony of the Central Asia Asia Fashion coBMECTHO C OdMLIMaBbHBIM CKayT-areHTCTBOM
Fashion Exhibition together with the ANDRES official scout ANDRES coctouTcs 61aroTBOpUTENbHBIN AETCKMI NMOKa3
agency. Ka3axCTaHCKMX An3aliHepoB.

The participants of the regular project of the exhibition - YyacTH1Kamm perynapHoro npoekta soictaskm CAF - Designer
Designer pool CAF are: Tatiana Zhukova, Natalia Michuraeva, pool ctanu: TatbaHa Xykosa, Hatanba Muuypaesa, dn1bMmnpa
Elmira Dzholanasheva, Lariia Dzhakambaeva and Sabina [OxonaHawesa, Nlapus [xakambaesa u CabuHa Bonbckast.
Vol'skaya. o Jetn ot 4 1o 14 net 13 nati roponos KasaxcraHa (Hyp-
Children from 4 to 14 years old from five cities of Kazakhgtan CynraHa, Anmartel, WeiMkeHTa, Cemen v KaparaHab!l) npeAcTaBAT
(Nur-Sultan, Almaty, Shymkent, Semey and Karaganda) will CNeLManbHble Ce30HHbIe KOMNEKLIMM YETIPEX Ka3axCTaHCKMX
present special seasonal collections of four Kazakhstani fashion MOZHbIX MapOK.

brands.
VOLSKAYA
VOLSKAYA

ron desges Soin Vol s 2 el pricontof Drsinep Openta, CabonaBcvucan - pocrmacri
ercedes-Benz Fashion Week Russia, Azerbaijan Fashion Week, . - . . .
Fashion Night Astana and other fashion shosz and fashion Week Russia, Azerbaijan Fashion Week, Fashion Night Astana

. . n apyrnx. KoHuenuma bpenraa — «KompopTHas 1 yHMKanbHas
weeks. The brand co”ncept is “Comfortable and unique adult B3pOCAAA OAEXAA ANA ACTEN>.
clothing for children!

ELAYA & ANDRES BRAND ELAYA & ANDRES BRAND

, L ) ) , ) Konnabopauma 6peHa0B BbinyckaeT AETCKYH KOMNEKLUMIO
The brands’ collaboration is launching a children’s collection for PaLa bpera Y AeTey H

; . . : BO BTOPOW pa3. /IMHelika BeYepHVX HapaA0B ANns AeTeit oT 5
the second time. The line of evening wear for children aged 5 pon p P PAAOE AR A

: e . 10 14 net cospaHa an3zaiHepamu Hatanven Mudypaesol u
to 14 was created by designers Natalia Michuraeva and Elmira S/IMUPOI IXONaHALIEBOT.
Dzholanasheva.

LARIYA SCHOOL LARIYA SCHOOL

The LaRiya Kazakhstani women’s clothing brand has been on Ka3axcraHckiii 6peHs xeHckol oaexap! LaRiya Ha poiHke
the market for more than 13 years, and the brand has been yxe bonee 13 s1eT, NocneaHMe HeCKOIbkO Ce30HOB Mapka
collaborating with the KFW Junior children’s fashion project and COTPYAHIHAET C AETCKVMM MOAHbIM NpoekTom KFW Junior u
the Andres modeling agency for the past few seasons. MOZe/IbHbIM areHTcTBomM Andres.

DM LOVE DM LOVE

The DM Love children’s Kazakhstani brand has been on the Aetcknii kasaxcrarckuil 6pera DM Love cyulecTsyer Ha
Kazakhstani market for 5 years. Brand designer is Tatiana Ka3axCTaHCKOM peirke 5 ner. [lnsalinep 6peraa - TatbAHa
Zhukova who is a participant in Kazakhstani fashion shows and KyKOBa ABNAETCA yJACTHMLIEN Ka3axCTaHCKMX $3LIH-NOKa30B
a representative of Kazakhstan at the EXPO Dubai 2020 World v npeAcTaBuTenem Kasaxcrana Ha BCeMupHOi ebicTaske EXPO
Exhibition. Dubai 2020.




Special Fashion Show of the
Central Asia Fashion Autumn - 2022

CneuuaAbHbIM MOAHbBIM NOKA3
Me>XAYHAQPOAHOM BbICTABKM MOADI
Central Asia Fashion Autumn - 2022

August 10 / Wednesday / 2022
17.00-18.00

Special Fashion Show of the Association of Fur Manufacturers
and Entrepreneurs - KSIAD (Turkiye)

A bright, unforgettable Gala Show of fur products is being

held on the podium of the Central Asia Fashion International
Fashion Exhibition. Collections of the world’s best brands will be
presented by members of the Association of Fur Manufacturers
and Entrepreneurs - KSIAD (Turkiye).

A real fur extravaganza for luxury connoisseurs, buyers and
specialised visitors to the exhibition will be held in the format of
a non-stop Gala Show.

The fashion show will feature models from seven leading KSIAD
association member brands, fur coats and fur collars, boas and
muffs, luxurious cuffs and capes.

Undeniable quality, perfect style, royal luxury and
glamorous chic are presented in the latest models of
natural fur coats, as well as leather outerwear. A special
KSIAD Gala Show is an opportunity to see real fashion
masterpieces

10 asrycTa / cpeaa / 2022
17.00-18.00

CneupmansHbli MOAHBIM NMoka3 AcCoLmaLmm MEXOBBIX
NPOMbILLNEHHMKOB ¥ NpeanpuHmmarteneit - KSIAD (Typuma)

Ha noanyme MexayHapoaHon BbicTaBkn Mozbl Central
Asia Fashion nposoaunTca Apkuii, He3abbiBaembli [ana-
noKa3 MexoBbIX M34enid. Koanekumm nyywmx MMpoBbIX
BpeHA0B NPeACTaBAT yHaCTHMKM ACCOLMALIMM MEXOBBIX
NPOMBILLNEHHNKOB ¥ NpeanpuHumateneit - KSIAD (Typuma).

HacTosasn mexoBas deepusa ans LeHUTeNeR POCKOLLI,
HaliepoB v NPOPUBHBIX MOCETUTENEN BbICTaBKM, MPOMAET B
dopmate [ana-nokasa HOH-CTOM.

B neduvne moaenei ot cemu BeayLLmx OpeHA0B, YNEHOB
accoumaumm KSIAD, ByayT NpOAEMOHCTPUPOBaHbI LyObI 1
MEXOBbIE BOPOTHWMKM, TOPXETKM U MYyPTbl, POCKOLLIHbIE MaHXETbI
M HaKnAKN.

Heocnopumoe kauecTBo, UaeanbHbI CTUIb,
KOpoO/ieBCKasA pOCKOWb W FN1aMypPHbINA LUK
npegcraBJieHbl B HOBEULLMX Moaensx wy6 ns
HaTypa/ibHOro Mexa, a Tak)Ke U3aenusax BepxHen
oaexabl 3 koXkn. CneuunanbHbit Fana-nokas KSIAD
- 3TO BO3MOXXHOCTb YBUAEeTb Hatosiwue fashion
weaeBpbl




BN
Central Asia Fashion arranges special Show Area zone for the fashion
parade to be carried out by the Show participants providing them
an opportunity to present their own collections.Total area of the Show
Area is 600+ sg.meters.

Central Asia Fashion opranusyet cnewumansHyto 30Hy Show area ans no-
Ka30B MOZ YYaCTHMKOB BbICTaBKM C BO3MOXHOCTbIO MPEeACTaBuTb COb-
CTBEHHble koanekumn. Obuias niowaab Show Area 600+KB. MeTPOB.

PacnucaHue MOAHbIX NOKa30B
Central Asia Fashion Autumn-2022

10 aBrycra 2022 r

13.00 - 13.10 Ohana Market (Poccus) 13.50 - 14.00 Y36exmcTaH
13.10 - 13.20 Merselis (Poccus) 14.10 - 14.20 Typupa
13.20 - 13.30 Lory (Poccus) 14.20 - 14.30 Typupa

13.30 - 13.40 Devu (Monblua)
13.40 - 13.50 Duet Fur (Poccus)

14.30 - 14.40 Typuua
14.40 - 14.50 Typuua

11 aBrycra 2022 r

13.00 - 13.10 Typuua 14.10 - 14.20 Typuua
13.10 - 13.20 [yukas ntmua (Poccus) 14.20 - 14.30 Typupa
13.20 - 13.30 Rouz Home (Poccums) 14.30 - 14.40 Typuua

13.30 - 13.40 Y36ekuncraH 15.20 - 15.30 Typuua
13.40 - 13.50 Typuua 15.30 - 15.40 Typupa
13.50 - 14.00 Irland Resort(Poccus) 15.40 - 15.50 Typuusa

14.20 - 14.30 Typuua
14.30 - 14.40 Typund
14.40 - 14.50 Typuya

12 aBrycra 2022 r

13.00 - 13.10 ®parko Beno(Poccus) 14.10 - 14.20 Typuns

13.10 - 13.20 Typuua

13.20 - 13.30 Y36ekuctaH

13.30 - 13.40 Typuua
13.40 - 13.50 Typuua
13.50 - 14.00 Typuma

14.20 - 14.30 Typuna
14.30 - 14.40 Typuna

14.40 - 14.50 Typuua
14.50 - 15.00 Typuus
15.10 - 15.20 Typupa

15.20 - 15.30 Typuua
15.30 - 15.40 Typuua
15.40 - 15.50 Typuua
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