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DYNAMICS OF ATTENDANCE 
FIVE SEASONS

  145 exhibiting companies from 11 countries

 — Kazakhstan, Türkiye, China, Russia, 

Germany, Italy, Uzbekistan, France, Ukraine, 

Azerbaijan, and the USA — presented 

more than 30 groups of fashion products.

The exhibition was visited by  8,192 buyers

from Kazakhstan, Uzbekistan, Kyrgyzstan, 

Tajikistan, and Russia. They explored new 

Fall–Winter 2026/2027 collections, updated 

their seasonal product ranges, and 

established numerous business contacts 

with manufacturers and suppliers across 

key segments of the light industry, inclu-

ding apparel, fur, leather, footwear, and 

accessories.
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ABOUT THE EXHIBITIONS

MAIN SECTIONS OF THE 
EXHIBITIONS

Women's Clothing

Men's Clothing

Children's Clothing

Footwear

Sportswear

Denimwear

Lingerie & Swimwear

Hosiery & Socks

Hats & Scarves

Outerwear, Leather & Fur

Evening & Traditional Wear

Knitwear

Plus-Size Clothing

Accessories & Bags
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145 PARTICIPANTS FROM 11 COUNTRIES

8 192 VISITORS

more about the exhibitions on the websites

WWW.fashionexpo.kz WWW.eliteline.kz

IN THE AUTUMN-2026 SEASON, THE 
EXHIBITION WAS VISITED BY BUYERS 

FROM  COUNTRIES AND  CITIES 10 55
ACROSS KAZAKHSTAN



by type of commercial activity

  Exhibition company CATEXPO has organized 

a unique program to support and attract 

buyers. The program provided an 

opportunity:

    Accommodation in a hotel (4*) the expense 

of the organizer;

    Reimbursement of transportation costs;

    Free attendance at the business

conference and fashion shows.

  In the Autumn-2026 season,  regional 4 428

buyers became participants of the buyer's program.

Wi t h i n  t h e  f r a m e wo r k  o f 

the exhibition, a special Show area 

has been organized to showcase 

the fashion collections of 

the exh ib it ion part ic ipants . 

 collections of fashion brands 40

were presented in the fall season. 

ADVERTISING CAMPAIGN

The Central Asia Fashion Business Conference brings together a broad audience each 

season interested in the latest insights on social trends, finance, marketing, sales, 

and fashion trends. During , the Show Area hosted the Autumn-2026 season 5 expert 

sessions and 1 lecture 31 experts, featuring  from Kazakhstan, Uzbekistan, Kyrgyzstan, 

and Russia. Among them were renowned Kazakh designer and founder of the Kuralai 

Haute Couture House Kuralai Nurkadilova, as well as Mrs. Kyrgyzstan-2026 and head 

of the Bravo garment factory Olesya Ladygina. Madi Bekdair, founder of the School 

of Conceptual Stylists and the Style Session Image Stylists Community, delivered an 

insightful lecture on «Managing Customer 

Loyalty and Customer Value in the Fashion 

Business». Business conference host Natalia 

Mironova highlighted key topics including 

content marketing, strategies for commercially 

successful collections, fashion market trends 

in Kazakhstan and Central Asia for 2026–2027, 

and artificial intelligence. Speakers explored in 

detail how AI technologies are transforming 

the fashion industry and presented practical 

case studies.
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   Advertising the exhibition on 
more than 400 portals and 
websites
   Exhibition advertising 
banners in  30 countries
worldwide
   Publication and promotion of 
exhibition information on the 
official websites and social 
media channels of media 
partners and news portals 
   PR, audio and video 
advertising
   Outdoor advertising
   Informational mailing 
announcing the exhibitor’s 
participation
   Cooperation with regional 
and international agencies to 
attract the exhibition’s target 
audience
   The target audience of the 
official websites 
www.fashionexpo.kz and 
www.eliteline.kz —  more than
200,000 users per month 
   КNumber of followers of 
the official Instagram page 
@centralasiafashion — more 
than 22,000
   Number of followers of the 
official Instagram page 
@eliteline_exhibition — more 
than 1,600 
   Call center outreach to 
invite buyers from Central 
Asia
   Event promotion in 
specialized publications

   During the AUTUMN 2026 season, 145 companies 
from 11 countries participated — Kazakhstan, Türkiye, 
China, Russia, Germany, Italy, Uzbekistan, France, 
Ukraine, Azerbaijan, and the USA.Buyers were 
presented with a wide range of products, including 
outerwear, fur garments, evening and sports 
collections, headwear, and footwear.For the 
seventh time, the ELITE LINE exhibition served as a 
catalyst for the growth and development of the 
region’s fur and footwear industries. Euro Shoes
has been the exhibition’s long-standing strategic 

partner for several years. As part of the Autumn 2026 season, with the support of 
ELITE LINE and Euro Shoes,  from Russia, China, and Türkiye show-11 footwear brands
cased their products at the Atakent Exhibition Centre. The Chinese footwear brand 
Ninety Nine Shoes, which exhibited at ELITE LINE for the first time, attracted significant 
interest from buyers. A similar response was received by the Kirov Region Export 
Support Center, featuring the  footwear brand Lel and the headwear brand H-DRESS,
which have participated in CAF and ELITE LINE for several seasons. 
   For the first time, the opening ceremony of the CAF and ELITE LINE exhibitions featu-
red a fashion show presenting the new collection by renowned Kazakh designer Nail 
Baikuchukov, founder of the NAIYL brand and a prominent designer of evening and 
cocktail fashion in Central Asia.
The Autumn-2026 season was complemented by the «Stylist for an Hour» format and 
six workshops by the Style Session community, covering fashion trends, consumer 
behavior, social media promotion, and OTHER.

FASHION SHOWS PORTRAIT OF AN EXHIBITION VISITOR

HOSTED BUYERS PROGRAM

BUSINESS PROGRAM

CHRONICLE OF HIGHLIGHTS: CAF AUTUMN-2026 AND ELITE LINE
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More than just 

an exhibition!  
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