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RULES OF VISITING THE EXHIBITION

Dear visitor!
International Exhibition Company CATEXPO is pleased to welcome you
at the 35th International fashion exhibition «CAF Spring-2025»

All persons who have accepted an organiser’s invitation , have registered
on-line as a visitor, agree fo these rules and undertake to abide them:

1.Registration is MANDATORY for all visitors

2.0n the first two days, the exhibition is open to professionals only. A
professional visitor is any business owner, enfrepreneur, public official,
director, manager, executive, or any other representative of a foreign
or domestic company, enterprise, public authority, association, or union,
attending the exhibition for business or professional purposes. The organisers
reserve the right o request a document from visitors confirming their
professional status: business card, power of attorney or official letter from an
organisation, or any document certifying their professional status

3.During the period of quarantine restrictions, entrance to the exhibition
is possible only with a special QR code for holders of the safe status of the
ASHYQ program

4. Wearing a face masks is a must for all visitors. Non-performance of this
requirement is a personal responsibility of the visitor

5.All exhibitors must have a badge. Badges are issued at the registration
desk at the enfrance to the exhibition and are valid for the whole exhibition
period

6.Badges can be obtained with a completed invitation or a registration
form. E-badges can be obtained by registering online on the official
website. For that purpose print this badge to A4, fold as instructed, beat the
queues and walk straight into the exhibition hall

7 Visitors exchanging cash tickets or invitations for badges must fill out a
registration form, which can be found on the tables next to the registration
desk

8.Representatives of the media badge issued after passing the
accreditation procedure

9.Students from relevant universities may attend the exhibition free of
charge on Day 3. Students must be accompanied by a lecturer and must
be on the list of students certified by the university administration and
agreed with the organiser

10.ransferring or selling e-tickets and visitor badges to a third party is
prohibited. The organiser reserves the right to verify badges with visitors’
names by requesting identification

11.Visitors are not permitted fo trade, distribute advertising material, hold
presentations, demonstrations, campaigns, or any other actions or events
at the exhibition without written consent from the organiser

12.It is prohibited to be in a state or appearance that does not meet the
business nature of the exhibition and general behaviour norms, or to disturb
public order at the exhibition

13.Under 18s are only permitted to attend the exhibition on the final day
and must be accompanied by an adult

14.The organiser reserves the right to refuse entry, without compensation,
to visitors who violate any of these rules

15.The exhibition contractor is not liable for the loss of personal
belongings



NMPABUAA NOCELLEHUA BbICTABKU

YBaxaembiii noceTUTeAb!
MexaAyHapoaHas BbicTaBo4Has komnanus CATEXPO paaa
npuBeTCTBOBATL Bac Ha 35-oi BuicTaske moabl «CAF Spring-2025»

Bce AMLLQ, NPUHABLLUME NPUTACLLIEHWE OPIraHM3ATOPA NOCETUTL BbICTABKY, A
TAKXE 3aPEerMcCTPMPOBABLLMECS B KAYECTBE MOCETUTEAT B PEXMME on-line,
COrAQILLIAIOTCS C AQHHBIMM MTPABUACMM 1 0BA3YIOTCH COBAIOAQT MX:

1.Pernctpaums OBA3ATEABHA aAd BCcex nocetuteaen

2.BXOA HQ BbICTABKY OTKPbIT TOALKO AAS MPOGOECCHMOHAAbHbIX MOCETUTE-
Aer. NMPpodoeCCUOHAAbHBINM MOCETUTEAL — BAGAEAEL, OU3HECA, MHAMBUAY-
QAbHbIM MPEANPUHUMATEAb, AOAKHOCTHOE AMLLO, PYKOBOAMTEAD, YN OB-
ASIOLLIMIA, CMELIMAAMCT, MHOM MPEACTABUTEAD MPOCOUABHOM 3aPYOEXHOM
MAM OTEYECTBEHHOW KOMMAHMWM, MPEANPUATIA, OPFAHA FOCYAQPCTBEHHOM
BAQCTM, ACCOLIMALIMK, COIO3Q, MOCELLIAIOLLMI BLICTABKY AAS AOCTVKEHMS
AEAOBbIX M MPOGDECCUOHAABHBIX LLeAEK. AAS MOATBEPXAEHMA Npodbeccho-
HOABHOTO CTATYCa noceTnteAs OpPraHn3aTop BbICTABKM BNPABE NOMNPOCUTL
€ro NPeAOCTABUTb MOATBEPXKACIOLLIMIA AOKYMEHT: COBCTBEHHYIO BU3MTHYIO
KAPTOYKY, AOBEPEHHOCTb MAM OCOULIMAABHOE MUCbMO MPEACTABAIEMOMN
OPraHM3ALMM; MHOW AOKYMEHT, CBUMAETEALCTBYIOLLIMI O MPOGOECCHUOHAAb-
HOM CTaTyCe MOCEeTUTEeAS

3.B neproa KApPAHTUHHBIX OFPAHMYEHMI BXOA HO BbICTABKY BO3MOXEH
TOABKO MO CneunaAbHOMY QR KOAY AAg 0BAaAQTEAEM BE30MACHOro CTaTy-
ca nporpammbl ASHYQ

4.HolueHme 3aLLUMTHOM MACKM ABASETCH ODA3ATEAbHBIM YCAOBUEM AAS
BCex NnocetmreAen. HeMCnoAHeHne AQHHOTO TPEBOBAHME — AMYHAS OTBET-
CTBEHHOCTb MOCETUTEAS

5.0CHOBAHMEM AAS BXOAC HQ BbICTCBKY SBASETCS BelaX. belax BblaaeTcs
HQO CTOMKE PErMCTPALMK Y BXOAQ HA TEPPUTOPUIO MPOBEAEHMS BICTABKM.
Belrax AEMCTBUTEAEH B TEYEHME BCETO NEPUOAC PABOTHI BbICTABKM

6.68MAXK MOXHO MOAYYMTb MO MPEABIBAEHNM 3AMNOAHEHHOTO MPUIAQCH-
TEABHOTO BUAETA UAM PETUCTPALLMOHHOM AOOPMbI. DAEKTPOHHbIN BENAX
MOXHO MOAYYMTb, MPOMAS MPOLLEAYPY ONn-line perncTpaLmm Ha 0dOULMAAbL-
HOM CaTe BbICTABKM

7.30NOAHEHWE PETMCTPALMOHHON GOOPMbI MPU OBMEHE MPUTACCUTEAD-
HOro BUAETA Ha BenAX ABASETCS 0DA3ATEAbHBIM. BAGHKM DOPMBI HOXOAATCA
HQ CTOAOX PIAOM CO CTOMKOM PEermcTpaLmm

8.Mpeactasnteasm CMM BeaX BLIAQETCA MOCAE MPOXOXAEHMS NPOoLLe-
AYPbl OKKPEAMTALIMM

9.CTyAeHTbl NPOdOUABHBIX BY 30B, AONYCKAIOTCS B TDETUIN A€Hb BbICTABKM,
TOAbKO B COMPOBOXAEHMM MPEMNOACBATEAN, COTACCHO CMMUCKY CTYAEHTOB,
OPULIMAABHO 30BEPEHHOMY AAMMHUCTPALIMEN COOTBETCTBYIOLLLErO BY3a.
CnmMcok AOAXKeEH BbITb COrAQCOBAH C OPraHM3aTOPOM BbICTABKM

10.MepeAaya MAM MPOACXKA BENAXEN NOCETUTEAEN TPETBUM AULLAM
3anpeteHa. OpraHmM3aTop BbICTABKM BMPABE MPOBEPUTL COOTBETCTBME
MMEHM, YKA3AHHOTO B BerAXe, C MMEHEeM MOCETUTEAS, AAT Yero Opra-
HM3ATOP MOXXET MOMPOCUTb MOCETUTEAA BbICTABKU MPEABABUTE AOKYMEHT,
YAOCTOBEPSIOLLMI AMYHOCTb

11.Ha TeppUTOPUK BLICTABKM MOCETUTEAIM HE PA3PELLIAETCS OCYLLLECT-
BASITb TOPTOBAIO, PACTMPOCTRAHSTL AOOYIO PEKACMHO-MHADOPMALLUOHHYIO
MPOAYKLIMIO, MOOBOAMTb MPE3EHTALMU, ACMOHCTPALMM, ArUTALLMK 1 AoOble
ApYyrve NoAOBHbIE MePONPUATUS U AEUCTBMS 6E3 MUCBMEHHOTO COrAQCHS
OpraHusaropa

12.Ha TepprTOpIMM BICTABKM 3AMNPELLAETCA HOXOAMTBCS B COCTOAHMM M B
BUAE, HE COOTBETCTBYIOLLLEM AEAOBOMY XAPTKTEPY BbICTABKM M OBLLLENPU-
HATbIM HOPMAM MOBEAEHMS, O TAKXKE COBEPLLIATh AEMCTBMA, HOPYLLAIOLLLME
OBLLLECTBEHHbIM NOPIAOK

13.MocelleHne BbICTABKM C AETbMM HECOBEPLLIEHHOAETHETO BO3PACTA
3ANPELEHO

14.B cAyqae HapyLueHns HacTosLmx MNpasia OpraHmMsatop snpase 6e3
KAKMX-AMBO KOMMEHCALMIM OTKA3ATh AOMYCTMBLLEMY HAPYLLEHUE AMLLY B
MNOCELLLEHMM BbICTABKM

15 .OpraHmn3aTop BbICTABKM HE HECET OTBETCTBEHHOCTb 3A YTEPIO AWYHBIX
BeLLEen



EXHIBITOR'S GUIDE

Dear CAF exhibitors!

CATEXPO Exhibition company welcomes you and offers to get
acquainted with information required during your exhibition
activities

The exhibit hall will be open from 09:00 till 18:00 for exhibitors and from
10:00 till 18:00 for visitors. Exhibit hall entrance is available for people having
name tags. At 10:00 visitors should be in the exhibit halls. Please, make
sure that your stand is ready for reception of visitors!

TEMPORARY STAFF

Promoters of the exhibition should provide to order services of translator and
supporting staff for working at the stand. If you want to order an additional staff,
see that all staff members, working at the stand, are provided with name tags
on the exhibition center territory.Promoters of the exhibition should not provide
loader services.

FOOD-COURT

Food-court is in 10 pavilion of the exhibition center, the Bar is located in
pavilion 11. You can also make use of ordering food on the stand service. To this
question, you can consult cafe administration.

SERVICE CENTRE

You can obtain copy documents, contracts in original, business trip expenses
and accounting documents, product import/export permits service in the office of
the exhibition organizers (between pavilions 10 and 11)

Wi-Fi

You can use free Wi-Fi. You can get the access password in the porganizers's
office.

ADVERTIZING MATERIAL

Promotional products and other types of advertising activities distribution
should be carried out by an exhibitor only within his stand in such a manner that
not to prevent flow of visitors crossing the passways and not to create a hazard
or violate other exhibitors and visitors rights. Noise level more than 75 dB is not
allowed as well as using hardware and special effects.

In case of violation this rule, promoters can apply sanctions against exhibitor,
which include exhibition stand close without any compensation payments and
refunds, paid to promoter by exhibitor for participation in an exhibition.

Management office of the exhibition can ask to take away all the stand
elements and constructions.

SECURITY

Promoter of the exhibition provide a constant public order security on the
exhibition without providing security of exhibits and exhibitors equipment. The
exhibition visitors should see about their objects safety by themselves while the
exhibition is open for visitors. Promoter of the exhibition is not responsible for
exhibits loss and its damages or other values, belonging to exhibitor. Exhibitor is
responsible for any stand equipment damages or properties of other exhibitors.

During exhibition mounting or dismounting a hall must be blocked off by the
exhibition center security.

MIGRATORY REQUIREMENT
Foreign citizens staying on the territory of the Republic of Kazakhstan for more

than 3 days should obtain a certificate of temporary registration at the migration
police in Almaty.



PYKOBOACTBO AAfl SKCMNOHEHTOB

YBa)kaemble DKCMNOHeHTbl BbicTaBku CAF!

BbictraBouHaa komnanma CATEXPO npusetcrByet Bac n
npeAnaraeT 03HaKOMUTbCA € MHGopMaLMeir, koTopas 6yaet
Heobxoauma Bam npu pabote Ha BbicTaBKe

MaBnaboH 6yzeT oTkpbIT ¢ 09:00-18:00 215 SkcnoHeHToB 1 ¢ 10:00-18:00
ANA nocetuteneit. BXoz B NaBMAbOH ANA SKCMOHEHTOB paspeLleH TObKO Mo
6elipkam. B 10:00 B naBuaboHax y)ke 6yayT nocetutenu. Moxkanyiicra,
y6eautech, uto Baw creHa rotos K ux npuemy!

BPEMEHHbIV MEPCOHAN

OpraHvBaTop BbICTaBKM MPeaOoCTaBNAeT BO3MOXHOCTb 3aKka3atb yCnyrn
nepesoa4yKa 1 BCMOMOraTeibHOro rnepcoHana Ha CTeHa. Ecnn Bbl 3aka3biBaeTe
LONONHATENBHBIVE NEPCOHaN, N03abOoTETECh O TOM, UTOObI BCE COTPYAHMKM,
paboTatolme Ha cTeHAe, bblan obecnedeHbl belixamu Ha TeppuUTopun
BbICTaBOYHOTO LieHTpa. OpraHu3aTopbl He NPeAoCTaBAAOT YCayrv rPy34MKOB.

OYAKOPT

®yakopt Haxoamntca B 10 NaBrAbOHE BbICTABOYHOTO LIEHTPa, B 11 naBMaboHe
pacnonoxeH bap. Takxe Bbl MOXeTe BOCMO/Nb30BATLCA YCyroli 3akasa ebl Ha
creHs. Mo saHHOMY BOMPOCY Bbl MOXeTe 06paTuTLCA B aAMUHUCTPALMIO Kade.

CEPBUC-LLEEHTP

KonumpoBanbHble ycayr, noayyYeHne OpuriHanos AOroBOpOB,
KOMaHAMPOBOYHOM 1 ByXrantepckon AoKyMeHTaLmMy, paspelleHmii Ha BBO3/
BbIBO3 rpy3a BO3MOXHbI B 0puce OpraHmsatopa (Mexay 10 1 11 nasunboHamm)

Wi-Fi

Bbl MOXeTe BOCMONb30BaTLCA HecrnnatHol ycayroin Wi-Fi goctyna B MHTepHeT.
Maponb aoctyna Bel MoxeTte nonyunts B odpuce OpraHnsatopa, a Tak xe
aperzoBatb Wi-Fi poyTep.

PEKJTAMHbBIE MATEPUA/IbI

PacnpocTpaHeHne peknamHON NPoAyKLMK AMbo Apyrvie BUABI peknamMHON
AEATENbHOCTM AOMKHBI MPOBOANTLCA IKCMOHEHTOM UCKAFOUMTENBHO B NpeAenax
CBOETO CTeHAa, TakiMM 06Pa3oM, YTODbLI He MPenATCTBOBaTbL MPOABUXEHNIO
noToKa noceTuTenet B Npoxodax v He Co3/aBaTb Yrpo3y UM HapyLLeHvie
npaB APYrx SKCMOHEHTOB W noceTuteneit. He aonyckaeTca ypoBeHb Wyma
6onee 75 [1b, a Takxxe He A0MyCKaeTCA UCMOb30BaHME TEXHUYECKMX CPEACTB U
cneuddPekToB.

B cayuae HapylleHus AaHHoro nonoxerns, OpraHu3aTop ocTaBnfeT 3a coboi
npaBo MPUMEHNTL K SKCMOHEHTY CaHKLMM BMIOTH A0 3aKPbITVA BbICTABOYHOTO
cTeHaa 6e3 BbInaThl Kaknux-aMbo KOMNeHCaLmii 1 BO3BpaTa CPEACTB,
ynAayeHHbIX SKCNOHEHTOM OpraHM3aTopy 3a y4acTvie B BbICTaBKe.

[ peKkums BbICTaBKM OCTaBAsAET 3a COHOW NpaBo NoTpeboBaTh yopaTh
NoA0OHbIE IN1eMEHTbI U KOHCTPYKLMY CTeH/a.

OXPAHA

OpraHmn3aTtop BbICTaBKM ObecneurBaeT NOCTOAHHYHO OXpaHy OOLLECTBEHHOMO
nopAzAKa Ha BblCTaBke, He OCyLleCTBAAA MPKY 3TOM OXPaHy 3KCMOHATOB
1 000PYA0BaHMA IKCNOHEHTOB. YUaCTHVKaM BbICTaBKM HEOOXOANMO
CaMOCTOATENBHO NM03abOTUTECA O COXPAHHOCTM CBOMX BELLEN B TO BPEMS,
KOrja BblCTaBka OTKPbITa ANA NOCETUTENEN. OpraHmaTop BbICTaBKW He HeceT
OTBETCTBEHHOCTW 3a NPOnaxy Ui noBpexaeHune 3KCNoHatoB Uav ApYrnx
MaTepuanbHbIX LLEHHOCTEH, MPUHAANEXALLIMX IKCMIOHEHTY. KCMOHEHT HeceT
OTBETCTBEHHOCTb 3a /060 YLLep6, HaHeCeHHbI 0OOPYAOBaHMIO CTeHAA UK
COBCTBEHHOCTM APYTNX DKCNOHEHTOB.

B AHN MOHTa*a/AEMOHTaxa BbICTaBKM MaBMIbOH OreYyatbiBaeTca oxpaHo%
BbICTAaBOYHOTO LieHTpa.

MUIPALMOHHLINA PEXXUM

MHOCTpaHHble rpaxAaHe, HaXOAALWMECH Ha TePPUTOPUM peCryBamKu
KasaxctaH 6onee 3 AHel, JOMKHbI MONYUMTL BPEMEHHYHO PETUCTPALMIO B
MUMPaLMOHHOM NOAMLMM T. AIMaTb.



ADDITIONAL SERVICE

TAXI

Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77
Taxi DIM 7(727) 333-53-33 / 7(705) 333-03-23
Yandex Taxi 7(775) 911-11-11
. 7(727) 377-77-73/355-05-50

Leader Taxi 7(777) 355-05-50
Taxi Discount 7(707) 333-33-33
Almaty Taxi-Narodnoe 7(727) 225-27-27 / 7(701) 225-27-27

INTERPRETER'’S SERVICE
Strela 7(727) 330-02-82 / 7(727) 329-25-61
AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49
Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70
Omega Translation 7(707) 815-87-98 / 7(707) 820 28 77
Helvetia 7(701) 808-46-66

EMBASSY

Embassy of Nur-Sultan, Karaotkel - 2, 109
Greece gremb.ast@mfa.gr Ph: 7 (7172) 56-37-14/7 (7172) 56-37-84
Embassy of the _
United Arab emaratembassy_kz@yahoo.com Nur-Sultan, Shalkima st 11
Emirates Ph:7 (7172) 28 70 71
g:::l:;altof visa.almaty-cslt@diplomatie Almaty, st. Kunaeva, 77, BC «Park View»
France gouvfr Ph: 7 (727) 258-21-80
Consulate

. . Almaty, lvanilova str, 2
22',‘:,’;’,1;’ f mnfo@almatydiplo.de PRT (727) 262-83-41/46/49

Nur-Sultan, KOSMONAVTOV Street, n.62 -
Embassy Italy ambasciata.astana@esteri.it Microrione CHUBARY- 010
Ph.:7 (7172) 24-33-90

Embassy of the Nur-Sultan, Kabanbai batir ave 6/1,
Republic of embassy.kazakhstan@mfa.gov.lv office No. 122
Latvia Ph:7 (7172) 92-53-16/17
Consulate
General of Imaata@mid Almaty, Zhandosov str, 4
the Russian consaimaatat@mid.ru Ph:7 (727) 274-50-87
Federation
Embassy of Nur-Sultan, Kenesari str, 47, office 25
Spain emb.astana@mae.es Ph7 (7172) 20-15-38/39/40
Consulate

Nur-Sultan, md. Karaotkel, st. Zhylyoi, 12
General of emb_kz@mfa.gov.ua
Ukraine Ph: 7(7172) 40-07-57 / 7(7172) 57-70-25
é::zl:;alt:f almatyturkbe@gmail.com Almaty, Tole bi st 29A
Turkey Ph:7 (727) 278-41-65/77
Embassy of Nur-Sultan, R. Koshkarbayev Avenue 9
Belarus kazakhstan@mfa.gov.by Ph:7 (7172) 98 98 96




AOMNOAHUTEAbHbIA CEPBUC

BbI3OB TAKCU

Eco Taxi.kz

7(727) 390-05-00 / 7(777) 672-77-77

Taxi DIM

7(727) 333-53-33 / 7(705) 333-03-23

Yandex Taxi

7(775) 91N-1-11

JNnpep Taken

7(727) 377-77-73/355-05-50
7(777) 355-05-50

Takcu Discount

7(707) 333-33-33

Anmatbl Taken-HapoaHoe

7(727) 225-27-27 / 7(701) 225-27-27

YCAYTU NEPEBOAA

Strela 7(727) 330-02-82 / 7(727) 329-25-61
AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49
Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70

Omega Translation

7(707) 815-87-98 / 7(707) 820 28 77

Helvetia

7(701) 808-46-66

MOCOABbCTBA

MoconbcTBO r.Hyp-CyntaH, Kapaotkens - 2, gom 109
Ipeuyn gremb.ast@mfa.gr Ten: 7 (7172) 56-37-14/7 (7172) 56-37-84
Moconbcreo r. Hyp-CynraH, ynvua Wanksima, 11
AD emaratembassy_kz@yahoo.com TenTen 7 7172 28 70 71
E;z:e"z::::: visa.almaty-cslt@diplomatie r.Anmatsl, yn. KyHaesa, 77, BL| « Park View »
opa?'q“" gouvifr Ten: 7 (727) 258-21-80
leHepanbHoe
. r. AmMartel, yn. ViBaHnnosa, Aom 2
F:;;)a(::imo info@almaty.diplo.de Ten7 (727) 262-83-41/46/49
r.Hyp-CyntaH, mkp.Yyb6apsi-010,
E:::::crso ambasciata.astana@esteri.it yn. KocmoHasTos, 62
Ten.:7 (7172) 24-33-90
MoconbcTBO r.Hyp-CyntaH, Mpocnekt KabaHbali 6atbipa
Natsuiickoi embassy.kazakhstan@mfa.gov.lv 6/1, obuc NQ 122
Pecny6auku Ten:7 (7172) 92-53-16/17
leHepanbHoe
KOHCY/IbCTBO . r. Anmartel, yn. [xxaHaocosa, 4. 4
Poccuiickoit consalmaata@mid.ru Ten7 (727) 274-50-87
Depepayumn
MoconbcTBO r.Hyp-CyntaH, yn.Kenecapbl,4.47,k8.25
Vicnannn emb.astana@mae.es Ten: 7 (7172) 20-15-38/39/40
r.Hyp-CyntaH, mkp. Kapaotkens,
g;c::::lmo emb_kz@mfa.gov.ua yn. Xbinbloi, 12
P Ten:7(7172) 40-07-57 / 7(7172) 57-70-25
leHepanbHoe
r. Anmartel, yn. Tone 61, gom 29A
#;::mlbcmo almatyturkbe@gmail.com Ten7 (727) 278-41-65/77
MoconbcTBO ~
Pecny6avkun kazakhstan@mfa.gov.by rHyp Cy?TaH%ns%(; PKouwkapbaeea 9
Benapych en: 7 (7172) 98 98 96
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CaTEXpO

Dear participants and guests!

On behalf of the organiser, | am pleased to welcome the exhibitors
and guests of the of the 35th International fashion exhibition «CAF
Spring-2025»!

The rapidity with which the modern world is changing determines
us the task of developing an exhibition that will be able to ensure the
adequate pace of the country’s development and its competitiveness in
the world.

Central Asia Fashion Spring-2025, which has become a traditional
exhibitions, has grown over the years into a large-scale event attracting
fashion industry specialists from all over the world. Every year it not only
keeps its relevance, but also reveals new needs of the fashion sector. The
popularity of this expo-event is gaining momentum from year to year.

The extensive business programme of the exhibition creates
favourable conditions for obtaining the most complete and objective
information about the state of the fashion market, exchange of opinions
on the most topical issues, facilitates the establishment of business
contacts between entrepreneurs from different regions of Kazakhstan,
near and far abroad.

I ' would like to believe that you have a great number of significant
projects ahead of you, and the guests of the Central Asia Fashion
Spring-2025 exhibitions will discover new opportunities for prospective
cooperation and realise the most ambitious plans in the field of
expanding business relations at the only professional platform in the
Central Asian region.

Kind regards,
Metin Arslan

Z




CaTEXpO

YBaxcaemble YUYaCTHUKN U roctu!

OT MMeHW opraHusaTtopa paj MPYBETCTBOBaTb YYaCTHWKOB U
roctein 35-of MexayHapoZHoW BbicTaBku Mokl «Central Asia Fashion
Spring-2025»!

CTpemMuUTeNbHOCTD, € KOTOPOW  MEHAETCA  COBPEMEHHbIN
MMp, OMpeAenseT HaMm  3ajady pasBMTMA  BbICTaBKM, KOTOpas
CMOXeT obecrneunTb azekBaTHble Temmbl Pa3BWUTUA CTpaHbl W ee
KOHKYPEHTOCMOCOBHOCTL B MUPE.

CraBLuas TpaaMLmMoHHOM BbicTaBka Central Asia Fashion Spring-2025
3a rofpl BbIPOCNA B MaclTabHOe MepornpuaTie, npuBAekatoLLlee
CNeuranmcToB MOAHOM MHAYCTPUK CO BCero mupa. C KaxAbIM roa0M
OHW He TOMbKO He TEePAFOT CBOeW akTyanbHOCTW, HO W PacKpbIBatoT BCe
HoBble noTpebHocTU fashion-cekTtopa. TMoONyNAPHOCTL 3TOTO  IKCMO-
COBbLITUA U3 roAa B rof HabunpaeT 060pOTbI.

O6lupHasn AenoBas NporpaMmMa BbICTaBkM CO3AaeT BaaronpusTHble
YCNOBUA ANA MOMYYEHUS MaKCUMaNbHO MNOMHOM W OObEKTUBHOWM
nMHGopMaLmn o coctosHuK fashion-peiHka, OBMeHa MHEHWAMKM Mo
CambIM akTyasbHbIM BOMPOCaM, CrOCOBCTBYET HaNaknBaHWIO AeN0BbIX
KOHTaKTOB  MeXZy MpeAnpuvHUMaTeNaMy M3 pasHbiX  PErvoHoB
KazaxcraHa, 6/mxHero 1 ganbHero 3apybexbs.

OuyeHb xoueTca BepwuTb, YTO Bhepean Yy Bac 6Gonbluoe
KO/MYECTBO 3HAUMMbIX MPOEKTOB, W roctn BbicTaBkn Central Asia
Fashion Spring-2025 oTkpoeT Ana ceba HOBble BO3MOXHOCTM ANA
NepCneKkTMBHOMO COTPYAHMYECTBA W pPeannsyeT camble CMesble
MAaHbl B 061aCTV paclUMpeHa AeN0BbIX CBA3EN Ha eAMHCTBEHHOM
npodeccMoHanbHOM naoLLazake B LieHTpanbHO-A3MaTCKOM pervoHe.

C yBaxeHviewm,
MeTunH Apcnan

Nyt




<o HKiB

Who Is iHKiB?

istanbul Apperal Exporters’ Associasion (IHKIB), which has been
representing the Turkish Ready-made Clothing and Apparel Industry, which
has its roots in 1978 and taught export to Turkey, most effectively for years,
aims to increase sectoral exports to the highest level in terms of quality and
quantity.

IHKIB, which protects the interests of the Turkish ready-made clothing
industry in national-international platforms and before the government, to
support the exports of its member companies:

- Representing the Apparel industry before state institutions, conveying
the questions and problems of the industry to the relevant authorities to
support and develop exports, and ensure that solutions are produced by
following the issues raised.

- Supporting the value-added exports of the Turkish Apparel industry;
[t organizes events and organizations that will introduce the power of
the Turkish fashion industry to the world (KOZA Young Fashion Designers
Competition, Fashion Week Istanbul).

- Organizes UR-GE clustering projects that will strengthen the competitive
structure of sub-sectors.

- Organize meetings and webinars that will guide the exporting
companies and the sector and increase awareness.

- It announces the power of the industry to the world with the virtual-
physical fairs and delegations it organizes.

- It produces projects to support its members and the sector within the
framework of CSR and Sustainability.

- Provides maximum benefit to exporting companies from export-
oriented government supports.

iHKiB
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Yro o3HauaeT iHKiB?

Crambynbckas accoupaums skcnoprepos ogexasl (IHKIB), kotopas Ha
NPOTAXEHNM MHOTUX NeT Hanbonee 3deKTVBHO NMPeACTaBNAeT TypeLkyto
VHAYCTPUIO FTOTOBOM OAEXAbl 1 OAeXAbl, bepyLuyto cBoe Hayano B 1978 rosy
1 0byyaroLLyto KCMopTy B TypLMIO, CTPEMUTCA K YBEAMYEHMIO 3KCTMopTa
CeKTopa A0 CaMOT0 BbICOKOTO YPOBHS C TOUKM 3PEHMsA KaueCTBa 1 KOMYeCTBa.

IHKIB, koTOpas 3alyuiaer MHTEpechl TyPEeuKoM WHAYCTPUM FOTOBOM
OAEXAbl Ha HaLMOHaNbHbIX W MeX/JAyHapOAHbIX MAOLWaAKkax W Mnepes
NpPaBUTENLCTBOM, YTODbI MOAAEPXaTb SKCMOPT CBOMX KOMMAHMIA-UNEHOB:

- [peactaBneHvie  MHTEPECOB  WBEWHOM  MPOMBIWAEHHOCTY B
rOCYAAPCTBEHHbIX YYPEXAEHUAX, JOHECEHVe BONPOCOB 1 NpobaemM oTpacm
[I0 COOTBETCTBYHOLLMX OPraHOB BAACTU C LENb0 MOAAEPXKKM W Pa3BUTUA
3KCnopTa, a Takxe obecrneyeHre BbIpabOTKM pelleHuid B COOTBETCTBUM C
MOAHATEIMI BOMPOCaMMU.

- [oasepxka 3kCnopTa TypeuKOW LIBEMHOW MPOMBILWNEHHOCTU C
106aBNEHHON CTOMMOCTbLIO; OpraHM3aLMs MepomnpuATUiA U opraHu3auuii,
KOTOpble MPEACTaBAT MUPY MOLLb TYPELKOM MHAYCTPUM MOZAbl (KOHKYPC
monozabix Mogensepos KOZA, Heaens Moasl B8 Ctambyne).

- OpraHusauma npoektos knacrepusaumn UR-GE, kotopble ykpenar
KOHKYPEHTHYIO CTPYKTYpY MOACEKTOPOB.

OpraHu3aupa BCTpey 1 BebUHapoOB, koTopble OyayT HampasnaTh
LeATeNbHOCTb  KOMMaHWM-3KCNopTepoB WM CekTopa M MOBbIWaTh
OCBEAOMEHHOCTb.

- 3aABNeHne O cune OTPacaV BCEMY MMPY C MOMOLLBIO BUPTYalbHO-
bU3nUeCKVX APMapPOK 1 AeneraLii.

- Bbinyck NpoekToB ANA NOAAEPXKM CBOVIX UNEHOB M OTPacau B pamkax
KCO v ycTonunsoro passutma.

- ObecneunBaHme MakCMManbHON BbIrOAbl KOMMaHnAM-3kcnopTepam Ot
BKCI'IOpTHO-OpVIeHTVIpOBaHHOﬁ I'OCy,CI,apCTBeHHOVI NOAACPXKN.

iHKiB
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NMPUBETCTBEHHOE CAOBO

RUSSIAN UNION OF POCCHMACKIMIA COKO3
EXHIBITIONS AND FAIRS BBLICTABOK W APMAPOK

Dear Collegue!

On behalf of the Russian Union of Exhibitions and Fairs and on
my own behalf | am pleased to welcome the organisers, exhibitors
and visitors of the 35th International Fashion Exhibition ‘Central
Asia Fashion Spring - 2025’, which takes place from 10 to 12 March
2025 at the Atakent Business Cooperation Centre in Kazakhstan. The
organiser of this important event - CATEXPO International Exhibition
Company - is a member of the Russian Union of Exhibitions and
Fairs, which underlines the high status and quality of its work, as well
as a conscientious attitude to partners and clients.

The Central Asia Fashion exhibition has occupied an important
place in the world of fashion in Central Asia for more than three
decades, gaining the reputation of the largest international event
in this industry. It not only showcases the latest fashion trends, but
also serves as a catalyst for constructive dialogue between young
brands, designers, buyers, distributors, press and consumers. It is not
just a showcase for new collections, but also a space for intellectual
exchange, where creativity meets business strategies. In a rapidly
changing fashion market, such interaction allows participants not
only to adapt to new challenges, but also to anticipate trends.

In addition, Central Asia Fashion promotes cultural dialogue and
strengthens inter-regional ties, highlighting the uniqueness of local
fashion and its influence on global trends.

I am confident that ‘Central Asia Fashion Spring - 2025’ will be an
important step in the development of the fashion industry, providing
the participants with the season'’s novelties, inspiring ideas and
promising opportunities. | wish everyone productive work, interesting
meetings and new business contacts. And, of course, | would like to
wish the organisers to achieve all their goals and success in holding
the event!

Regards, President

S.G. Voronkov
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RUSSIAN UNION OF POCCHMACKIMIA COKO3
EXHIBITIONS AND FAIRS BBLICTABOK W APMAPOK

YBa)xaemble konneru!

OT nua Poccrinckoro cotosa BbICTaBOK M APMAPOK W OT
ceba IMYHO paj, NPVBETCTBOBATb OPraHW3aToOPOB, YHaCTHVKOB U
nocetuteneit 35- MexzayHapoAHOW BbicTaBkM Mozbl «Central
Asia Fashion Spring — 2025», kotopas npoxoaut ¢ 10 no 12 mapta
2025 ropa B KasaxcraHckoMm LleHTpe [lenosoro CotpyaHmnyectsa
«ATakeHT». OpraH13aTop 3TOro BaXXHOr0 MEPONPUATUA —
MeXAyHapoaHas BbicTaBo4Haa komnaHua CATEXPO — asnaetca
YneHoM POCCUIACKOro COKO3a BbICTAaBOK U APMapOK, YTO
NOAYEPKMBAET BbICOKMI CTaTyC 1 KayecTBO ee paboTbl, a Takxe
,06pPOCOBECTHOE OTHOLLIEHME K MapTHEPaM U KAVMEHTaM.

BoictaBka «Central Asia Fashion» 6onee Tpex aecaTnneTnii
3aHMMaeT BaXHOe MeCTo B MUpe MOAbl LieHTpanbHol A3nu,
3aBOeBaB peryTaLMio CaMoro MacLUTabHOro MexXAyHapoAHOro
cobbITVA B 3TON UHAYCTPKM. OHa He TONBbKO eMOHCTPUPYeT
nocnesHve TeHAEHLMN MOABI, HO W CNYXMUT KaTaan3aTopom
KOHCTPYKTUBHOTO Avanora Mexzay MONOAbIMU BpeHzamu,
Am3aiiHepamy, Baliepamu, ANCTPUOLIOTOPAMK, NPECCOM 1
noTpebutenamMu. 3To He NPOCTO BUTPUHA AN AEMOHCTPALIMM HOBbIX
KONNEKLMIA, HO U MPOCTPAHCTBO AN MHTENNEKTYaNbHOrO 0OMeHa,
rAie KpeaTMBHOCTb BCTPeYaeTcs ¢ busHec-cTpatervamu. B ycnosusx
BbICTPO MEHAOLLLEroca PbiHKa MOl TaKoe B3anMOAENCTBME
MO3BOAAET yYaCTHNKAM He TObKO aZanT1poBaTbCA K HOBbIM
BbI30BaM, HO 1 NPeABOCXMLLATL TeHAEHLIMN.

Kpome Toro, «Central Asia Fashion» cnoco6cTsyet pa3sututo
KYJIbTYPHOTO AVanora v YKpeneHnio MEXPETVOHaNbHbIX CBA3eN,
noAYepKMBas YHVKa bHOCTb MECTHOW MOAbI M ee BAKAHWE Ha
rnobabHble TPEHZAbI.

YBepeH, uto «Central Asia Fashion Spring — 2025» ctaHet
BaXHbIM LLAroM B Pa3BUTUM UHAYCTPUN MOAbI, NPeAOCTaBmNB
YYaCTHMKAM HOBUHKWM CE30Ha, BAOXHOBAAOLLME Naen U
nepcnekTBHbIE BO3MOXHOCTU. XKenato BceM NpoAyKTUBHOM
pPaboTbl, MHTEPECHBIX BCTPEY M HOBbIX A€N10BbIX KOHTAKTOB. M,
KOHEUHO, XOTeN0Ch Obl NMOXeNaTb OpraHn3aTopam AOCTUXKEHUSA BCEX
MOCTaBAEHHbIX LieNel 1 ycnexa B NpoBeAeHnr meponpuatus!

C yBaxeHwewm, pe3naeHt

BopoHkos C.I.
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Dear ladies and gentlemen,

It is a pleasure to welcome you at the 35th Central Asia Fashion Spring
2025, the leading general fair for fashion in Central Asia.

Fashion is one of the most relevant sectors for both Italian and
Kazakh companies in our trade turnover. Italy exported over 155
million euro of clothes and shoes to Kazakhstan in 2023, furs, bags and
other fashion accessories brought the total exports of Italian fashion
to close to 200 million euro. Overall more than 10% of Kazakhstan's
imports in 2022 were fashion and fashion accessories.

This trade is beneficial for both our countries as it enables
Kazakh buyers to easily access high-end ltalian fashion products at
a reasonable price, proof of this is the growing Kazakh retail sector,
which sells more and more ltalian fashion products.

Italy is famous for being a world leader in fashion, our country
is a symbol of quality, style and luxury, but also of high-quality at an
affordable price thanks to thousand of producers who take pride in
their products and compete with international giants thanks to the
quality of their production. Their know-how, expert craftmanship and
care for every single item they produce are at the basis of their top
global ranking.

Central Asia Fashion is becoming, like Kazakhstan and the whole
of Central Asia, a place where you meet and just a place to cross on
your travels. It is an event which has grown from the 68 producers
of Autmn 2021 to the 158 exhibitors of Autumn 2024, confirming the
current boom of the fashion industry in Central Asia.

The exhibiting countries rose from 6 to 13 in the same three-year
period, strengthening the international character of the fair.

Given these very positive figures and situation, Central Asia
Fashion is one of the must-go stops for the fashion industry.

I wish you all a very good show and fruitful experience and
recommend you all to visit our Italian companies and look for the best.

Best regards,

Martino Castellani

Italian Trade Commissioner

to Kazakhstan and Uzbekistan
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YBa)kaemble AaMbl U rocnoja,

Mbi pagbl HgVIBeTCTBOBaIb BaC Ha 35-i1 BbicTaske Central Asia
Fashion Spring 2025, BeayLueln BbicTaBke MoApl B LieHTpansHOM A3nu.

Moga - OAMH M3 CamblX aKTyalbHbIX CEKTOPOB B Hallem
TOBapoobopoTe Kak ANA UTANbAHCKMX, TaKk WM ANA Ka3axCTaHCKMX
komnanwit. B 2023 roay Vtanuns skcnopTpoBana B KasaxcraH oAex bl
v 0byBwW Ha cymmy 6onee 155 MUANMOHOB €BPO, @ MEXOBbIE U3Aenws,
CYMKM 1 Apyrie MOZHble akceccyapbl A0BeAW 0bLimin 06bem akcnopTa
WTanbsHCKOM Mogpl nouth a0 200 MuAnoHOB eBpo. B Lenom bonee
10 % Ka3axcraHckoro umnopra B 2022 roay COCTaByAM MOAA U MOAHble

akceccyaps!.

JTa TOProBAA BbIFOAHA ANA 0BeWX Halux CTpaH, Tak Kak
NO3BONAET Ka3axCTaHCKUM MOKynatensmM Nerko Moayuutb AOCTyn K
BbICOKOK/IACCHBIM MTaNbAHCKVM MOAHbBIM TOBapaM Mo pa3yMHON LieHe.
[loka3aTeNbCTBOM 3TOrO ABAAETCA PACTYLUMIA Ka3axCTaHCKWIA CcekTop
PO3HWYHOW TOProBAW, KOTOPbLIVA NpPoAaeT Bce 6onblue U Honblie

UTanbAHCKUX MOAHbIX TOBapOB.

WTanus cnaButcs Kak MUPOBOW Anaep B 0baactu mogbl. Halwa
CTpaHa ABNAETCA CMMBOJIOM KauecTBa, CTWAA W POCKOLUM, a Takxe
BbICOKOTO KauyecTea MO [AOCTYNHOW LeHe 6jarogapa  ThicAyam
MPOU3BOAMTENEN, KOTOpble [OPAATCA  CBOE  MpoAyKuuein 1
KOHKYPUPYIOT C MEXAYHaPOAHbIMV TUraHTamu Gnaroaps Kauyectsy
CBOEW npoAyKumu. VX HOy-xay, MactepcTBO M 3abota O KaXAoW
BeLLW, KOTOPYHO OHW MPOW3BOAAT, NexXaT B OCHOBE MX BblCOYAMLLIErO

MUPOBOTO PENTHHTa.

Central Asia Fashion craHoBWTCA, Kak v KasaxctaH v BCA
LleHTpanbHaa A3ng, MecToM, rae Bbl BCTPEYaeTech, 1 NPOCTO MECTOM,
KOTOpOe Bbl MOXeTe Mepeceyb B BPeMA CBOMX MyTellecTuax. 310
cobbiThe, KOTOpoe BbIpocao ¢ 68 npoussoautenenr Autmn 2021 zo
158 3kcnoHeHToB Autumn 2024, NOATBEPXAAET HbIHELIHWIA OyM

MHAYCTPUKM MOZbl B LieHTpansHoM Asnn.

Y1cno CTpaH-ydacTHNL, BBIPOCAO C 6 40 13 3a TOT Xe TPexNeTHUi
Nepu1oA, YTO YCUANBAET MEXAYHaPOAHbIN XapaKTep BbICTaBKW.

~ YunTbiBas 3T NONOXMTENbHbIE MOKa3aTenn u cutyaumto, Central
Asia Fashion sBseTca oaHUM 13 06A3aTe/bHbIX MECT ANA NOCelleHna
NPeACTaBUTENAMMU MOAHOW NHAYCTPUN.

A Kenat BCEM BaMm xopou_leﬁ BbICTaBkM W NAOAOTBOPHOro
B3aMMOAENCTBMA N PEKOMEHAYHD TMOCETUTb HalW  MTa/lbAHCKNE
KOMMNaHun U HanTn nydllee.

C Hanay4dlrmMmn noxenaHnamu,
MaptrHo Kactennann
Toprosblii kommccap Wtannm

B KasaxcraHe u Y3bekucraHe
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TEXTILE DEVELOPMENT CENTER
UEHTP PASBITIAR TEKCTINR

A huge thank you to the organisers of this
show!

You are creating a truly unique professional platform that
unites participants from across the industry and inspires new
achievements.

Central Asia Fashion is not just an exhibition, it is a
whole ecosystem of opportunities. Here you can immerse
yourself in the world of fashion, discover the latest trends and
innovations and gain valuable information thanks to a rich
business programme. Expert presentations, panel discussions
and masterclasses will help attendees expand their
knowledge and find new ideas for business development.

Networking is particularly valuable. Central Asia Fashion
brings together representatives of the fashion industry from
different countries, creating conditions for establishing useful
business contacts and developing international cooperation.
Professionals who are ready to share their experience and
look for new partnerships will meet here.

We look forward to working with you and thank you for
creating such an important platform.

Yours sincerely, Azamat Alymkulov

Chairman of the Committee for the Development of Entrepreneurship
in Textile and Light Industry

Executive Director of the Textile Development Centre
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TEXTILE DEVELOPMENT CENTER
UEHTP PASBITIAR TEKCTINR
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OrpomHas 651arogapHOCTb OpraHM3aTopam
BAHHOW BbicTaBKU!

Bbl co3paete NOMCTVHE YHWMKaNbHYHO NPOPECCHOHANBHYHO
nnathopmy, KoTopas 06beAVHAET YYaCTHMKOB BCE OTPacan 1
BZOXHOBAAET Ha HOBblE AOCTUXEHMA.

Central Asia Fashion — 370 He nNpocTo BbICTaBka, a uenas
IKOCUCTEMA BO3MOXHOCTEN. 3/eCb MOXHO MOrpy3nTbea
B MWP MOZbl, MO3HAaKOMUTLCA C MOCAEAHUMMW TPeHZaMW
WMHHOBALMAMMK, a TakXe MONYyYMTb LEHHYH0 WHGOpMaLmnio
6narofaps HacbIWeHHOW OW3Hec-nporpaMmmMe. JKCMepTHble
BbICTYIM/IEHMS, MaHesbHble AUCKYCCMM WM MacTep-Kaacchl
MOMOraroT y4dacTHMKaM paclmputb CBOW 3HaHUA U HaUTK

HOBblE NAen AN pa3BUTUA BrHeca.

Ocobyto LieHHOCTb NpeacTaBaseT HeTBOpKMHT. Central Asia
Fashion obbeanHseT npescTaBuUTENEl MOZHOW WHAYCTPUM
M3 pasHbIX CTpaH, COo3jaBas YCNOBUA AAs YCTaHOBAEHWA
MOJIE3HbIX AEN0BbIX KOHTAKTOB U Pa3BUTUA MeXAYyHapOoAHOro
COTPYAHWYECTBA. 34eCb  BCTpeyatoTca  npodeccroHanbl,

roTOBble AENMUTLCA OMbITOM W UCKaTb HOBbIE MAapPTHEPCTBa.

Mbl paabl COTPYAHNYECTBY C BaMU U UCKPEHHE Baaroapum
3a Co3/aHune TakoW 3HauMMOW NAaTGOPMbI.

C yBaxeHvieM, AnbiMkynoB Asamat

Mpeacesatens kKOMUTETa MO PA3BUTUIO NPEANPUHMMATENBCTBA
B TEKCTUIbHOW W Ierkovt NMPOMBILLAEHHOCTL.

McnonnutensHelit anpektop Lientpa Passutua Tekctuns
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Dear friends, colleagues and partners

On behalf of the National Footwear Union of Russia,
we would like to welcome all exhibitors of the international
fashion alliance Euro Shoes & EliteLine & Central Asia Fashion
to Kazakhstan!

The joint exhibition will be held for the fourth time in 2025.
The largest industry event is designed to help strengthen long-
term, mutually beneficial economic and trade relations between
Russia and Kazakhstan, Central Asia and the CIS countries, and
it successfully fulfils this task. The international professional
platform Euro Shoes & EliteLine& Central Asia Fashion offers
all participating companies unique opportunities for business
development and growth, expansion of partnerships and cross-
border expansion thanks to its exclusive buyer programme.

The National Footwear Union (NFU) is a public organization
uniting companies of the Russian footwear market, open for
cooperation and dialogue. We are ready to provide full support
to Russian businessmen who wish to establish contacts with
their foreign counterparts. We are sure that here you will find
your new customers and future business partners. We are very
grateful to our partners from Kazakhstan for their constructive
cooperation and full support.

Discover the best factories and brands from different
countries, whose collections of shoes and bags, we are sure, will
not leave your customers indifferent! We wish all participants
successful work, interesting new business contacts and new
promising projects.

Yours sincerely,

Belyaev Jan Gilarievich
General Director of the
National Footwear Union
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[oporuve apy3bs, KonAneru n napTHepbl,

Ot nmua HaumoHanbHoro obysHoro Coto3a Poccun
NPVBETCTBYEM BCEX YYACTHUKOB BbICTAaBOK, KOTOPbIE MPOXOAAT
B pamMKaX MeXZAYHapOAHOro BbICTAaBOYHOrO QellH-anbaHca

Euro Shoes & EliteLine & Central Asia Fashion B Ka3axcTaHe!

ObbesarHeHHas BbiCTaBka npoBoanTca B 2025 roay yxe

B 4yeTBepThi pa3. KpynHellee oTpacneBoe meponpusTve
npu3BaHO CMOCOBCTBOBATb YKPEMAEHWUIO  AOATOCPOUHbIX,
B3aVIMOBBIFOJHbIX SKOHOMUYECKUX 1 TOProBbIX CBA3EN MeXAY
Poccuelr n KazaxcraHowm, cTpaHamu LleHTpanbHon Asvn u
CHT, » oHo ycnelwHo cnpaBaseTcs ¢ 3Tol 3aja4eit. baarogaps
3KCKNHO3MBHOW  Ballepckoli Mmporpamme, MexAyHapoaHas
npodeccnoHanbHaa niaowagka Euro Shoes & Eliteline &
Central Asia Fashion npezoctaBnser Bcem KOMMaHWAM-
YYaCTHMKAM  YHWKasbHble BO3MOXHOCTW ANA  Pa3BUTUA
M pocta OuW3Heca, paclUMPeHUs MNapTHEPCKMX CBA3EN W
TpaHCrpaHUYHOM 3KCMaHCUK.

HauwnoHanbHbin 0bysHoM Coto3 (HOBC) — obulectBeHHas
opraHu3aums, obbeAnHAOLAA KOMMaHUM OBYBHOTO pbiHKa
Poccun, oTKpbITas Aas  CoTpyaHWuYecTBa W Ananora. Mel
rOTOBbl  OKa3blBaTb LIMPOKYHD MOAAEPXKKY —POCCUNCKUM
NpPeAnNpPUHUMATENSAM, CTPEMALLMMCSH  YCTAHOBWUTb  KOHTaKThI
CO CBOMMM 3apybexHbiMW Koaneramu. Mbl yBepeHbl, 4TO
MMEHHO 3,eCb Bbl HalnAETe CBOMX HOBbIX K/IMEHTOB U OyayLLMX
6U3Hec-NapTHEPOB. BblipaxaeM OrpomHyro 6HaarofapHOCTb
HawmMM napTHépaMm 13 KasaxctaHa 3a KOHCTPYKTMBHOE

COTPYAHNYECTBO W BCECTOPOHHHIOMD MOAAEPKKY.

OtkpoliTe ans cebs nydwme Gabpukm 1 6peH/abl U3 pasHbIX
CTpaH, KOMNeKUMM OBYBM U CYMOK KOTOPbIX, Mbl YOEXAEHSI,
He OCTaBAT PaBHOAYLLIHbIMU BalnX KaneHTos! XXenaem Bcem
y4acTHMKaM YCreLHOW paboTbl, MHTEPECHbLIX HOBbIX AE0BbIX

3HaKOMCTB ¥ HOBbIX MEPCNEKTUBHBIX MPOEKTOB.

C yBaxeHvewm,

benses fH MMnapbeBny

leHepanbHbIA AMpekTop
HauwnoHanbHoro obysHoro Cotosa
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PYCCKAR ACCOUMALIME YYACTHWHOR COELUEH-MHAYCTPHM

Dear organisers, exhibitors, guests of the

35th International Fashion Exhibition Central
Asia Fashion!

Central Asia Fashion International Exhibition and RAFI have a
long and warm partnership. For almost two decades we have been
organising the visit of Russian companies as exhibitors and buyers
to the most important industry event in the Central Asian region.
PROfahion Media Holding, the founder of RAFI, regularly provides
information support for the event, and this time we are a partner in
organising the Central Asia Fashion business programme for the first
time.

Cooperation between Russian and Kazakh companies is of strategic
importance for the development of economic relations between the
two countries. This is evidenced by the fact that financial support for
participants in RAFI delegations is regularly provided by state funds
and organisations of the Moscow, Udmurtia, Chelyabinsk, Voronezh,
Omsk, Orel, Orenburg, Krasnoyarsk and other Russian regions. Major
players in our country, such as Melon Fashion Group, also show great
interest in the suppliers presented at Central Asia Fashion.

Travel to this event always brings not only results, but also new
impressions. The members of the RAFI delegations enjoy visiting
Kazakhstan's leading garment factories, tasting the national cuisine,
shopping in the central shopping malls and going on exciting
excursions around Almaty.

| wish the organisers, exhibitors and visitors of the international
fashion exhibition Central Asia Fashion profitable contracts, reliable
business partners and unforgettable pleasant emotions!

Yours sincerely,

Tatiana Belkevich, President of the Russian Association of
Fashions Industry Par-ticipants

(RAFI)



GREETING
NMPUBETCTBEHHOE CAOBO

D4

PYCCKAR ACCOUMALIMA YYACTHUKOR DOELUEH-MHAYCTPHM

YBa)kaemble OpraHn3aTopbl, IKCMOHEHTbI, FOCTU

35-0i1 MexxgyHapoaHO BbICTaBKU MOJAbI
Central ng Fashion!

MexayHapoaHyto BbicTaBky Mozbl Central Asia Fashion n PAOU
CBA3bIBAKOT A/IUTE/IbHbIE W TEMble NapTHepCcKMe OTHOWeHus. Bort
yXe MnoyTu ABa AECATUNETUS Mbl OpraHu3yem BW3UT POCCUMCKMX
KOMMaHWi Ha KatoueBOoe OTpacieBoe cobbitve B LleHTpanbHo-
A3MaTCcKOM  perMoHe B KauyecTBe IKCMOHEHTOB W 6alepos.
Meganaxonamnr PROfahion, yupeantens PAGW, perynspHo okasbisaet
NHOOPMALMOHHYIO MOAAEPXKKY MEPOMPUATUIO, @ B 3TOT pa3 Mbl
BMepBble BbICTyNaM NapTHEPOM B OpraH13aLmmn AeN0BOV NPOrpamMmbl

Central Asia Fashion.

COTPYAHNYECTBO  MEXAY POCCUIACKMMM M Ka3axCTaHCKMMM
KOMMaHWAMN UMEET CEerofHsa CTpaTernyeckun BaxKHoe 3HaueHwe AN
Pa3BUTUA IKOHOMMYECKMX OTHOLIEHWIA Mexay cTpaHamu. O6 3ToMm
CBWAETENbCTBYET U TOT HaKT, UTO GUHAHCOBYHO MOAAEPXKKY YHaCTHMKAM
feneraumii PAOV perynspHO okasblBatoT rocyAapCcTBeHHble GOHAbI
N opraHmzaumn Mocksbl, YAMypTUK, YensbuHcKor, BopoHexckol,
Owmckor, Opnosckoli, OpeHbyprckoit obnacter, KpacHospckoro kpas
N APYrnx POCCUMCKMX PErvOHOB. BOAbLLON MHTEPeC K NOCTaBLLMKaM,
npesctaBnenHbiM Ha Central Asia Fashion, nposBastoT u KpynHble

UrPOKWM HalleW cTpaHbl, Hanpumep, Melon Fashion Group.

Moe3akn Ha 3TO MeponpuaTve BCerda MPUHOCAT He TONbKO
pes3ynbTaT, HO 1 HOBble BneYataeHua. Tak, C 60NbLINM YA0BONLCTBMEM
uneHbl Aeneraunii PAOV nocelyator Begyluime LuBeliHble Gabpukm
KasaxcTaHa, 3HaKOMATCA C HaLMOHaNAbHOW KyxHeR, OTnpaBAatoTCcA Ha
LIOMWHT B LeHTpaabHble TLL 1 coBepLlatoT MMMEPCHBHbIE 3KCKYPCUM

no Asmarbl.

OT BCEM Jyln >Kenar oOpraHW3aTopam, 3KCMOHEeHTaM W
noceTUTeNsaM  MexXAyHapoAHOW BbicTaBkv Mogbl  Central  Asia
Fashion BbITOAHBIX KOHTPAKTOB, HaAEXHbIX OW3HEC-MapTHEPOB U

He3abblBaeMbIX MPUATHBIX SMOLMIA!

C yBaxeHwueM,
TaTbsiHa AHaTONbeBHa benbkeBny,

Npe3nAeHT PyccKoi accoLmaLm y4acTHUKOB delleH-MHAYCTpuK
(PADW)
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UZBEKISTAN
TEXTILEE=™

Dear exhibitors and guests of
Central Asia Fashion!

On behalf of Uztekstilprom Association | am pleased to
welcome you to one of the key events of the fashion industry
in Central Asia. This exhibition has become an important
platform for exchanging ideas, establishing new business
relations and promoting advanced trends in the textile and
garment industry.

Today, Uzbekistan's textile industry is developing
dynamically, focusing on innovation, sustainable production
and high quality standards. Our country is actively integrating
into international markets, offering competitive products
designed with modern technologies and fashion trends.

The Central Asia Fashion exhibition is a great opportunity
for industry professionals to discuss prospects of cooperation,
present new collections and discover fresh ideas. | am sure that
this event will become a stimulus for further development and
strengthening of partnership relations between companies
from different countries.

I wish all participants productive meetings, successful
negotiations and new achievements!

Thank you for your attention!
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YBa)kaemble yHaCTHUKW 1 FOCTM BbICTAaBKN
Central Asia Fashion!

OT  wumeHn  Accoumaumm  «Y3TEKCTUABMPOM»  Paj
MPWBETCTBOBATbL BAC Ha OAHOM W3 KItOUEBbIX COBbLITUI MOAHOW
NHAYCTpUK LleHTpanbHoM A3uun. STa BbiCTaBka CTana BaXKHOM
nnaThopmort And obmeHa WAeAMM, YCTaHOBAEHUA HOBbIX
[eNOBbIX CBA3EW U MPOABMXEHWA MepPesoBbiX TEHAEHUMN B

TEKCTUNbHOW U LLBEMHOW OTPacsX.

TekCTWAbHasA MPOMbILWNEHHOCTE  Y30eKncTaHa CeroAHs
AMHAMWUYHO  Pa3BMBAETCH, OPUEHTUPYSCb Ha WHHOBALWMK,
YCTOMUMBOE MPOW3BOACTBO WM BLICOKME CTaHAAPTbl KauecTBa.
Halwa cTpaHa aKkTVBHO WHTErpUpyeTcs B MeXAyHapOZHble
PbIHKW, Npeanaras  KOHKYPEHTOCMOCOOHY  MPOAYKLIMHO,
CO3JaHHYHO C YYETOM COBPEMEHHbIX TEXHOMOTUIA W MOZAHBIX

TEHAEHLMNA.

BbictaBka Central Asia Fashion — 370 oTAn4yHas
BO3MOXHOCTb ANA NPOodeccMoHanoB WMHAYCTPUKM 0bCyanTb
nepcnekTuBbl  COTPYAHWYECTBA, npeacTaBuTb  HOBble
KONNEKLMM U OTKPbITb ANA cebs CBEXME MAEW. YBEPEH, UTO 3TO
MeponpuaTne CTaHeT CTUMYIOM A/ AafbHelWero pa3suTms
W yKpenaeHns NapTHEPCKMX OTHOLLEHWI MeXAy KOMMaHNAMM

13 pa3HbIX CTPaH.

XKenato BCem  y4vacTHMKaM  MPOAYKTVBHbIX  BCTPev,
YCMeLLHbIX MeperoBOPOB N HOBbIX AOCTUXEHM !

Brarogapto 3a BHUMaHKe!
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BEE-TOGETHER ru

AYTCOPCUHT NTEFKOW MPOMBbILLAEHHOCTHU

19-21 HoA6p4 2@25

POCCUA N CTPAHDbI CHTI +
MEXAYHAPOOHOE NMPOU3BOACTBO

CAMbIA KOPOTKUN NYTb
OT KOHTAKTA 10 KOHTPAKTA!

BALIA ®ABPUKA MLLETE
FOTOBA MNMPUHATH MPON3BOONTENA
CTOPOHHMWE 3AKA3bI? 0719 CBOEW KOJITEKLU NN

MecTo npoBegeHusa:
Radisson CnaBsaHckada, MOCKBa,
nn. EBpasun, 2

PEKAAMA

www.bee-together.ru



MEXXOYHAPOOHAS
BbICTABKA
UHOYCTPUU
MO[pbl

KPACHO[AP

BKK
SKCMOrPAf

CO3[AEM 21 = 23

BMECTE MAA 2025

BYAYLIEE OLEXOA 1 OBYBb
Moapbl AKCECCYAPI

TKAHU 1 ®YPHUTYPA
OBOPY[JOBAHUE
LUBEMHbBINA AYTCOPCUHI

BPOHUPOBATD [EZ:
CTEH[, |
MODA-FEST.RU

y -

MexayHapoaHas
BrictaBounan
KomMnakrma

+7 (861) 200-12-34, modafest@mvk.ru




MeXxOyHapoaHad BbiCTaBKa TEKCTUNEHOW U NErkKon MPOMBILLNEHHOCTU

Tekcmunbfie2npom
Textillegprom

4,—6 MapTa 2025 Q[0
16 - 18 ceHTSAOpS 2025 ﬁ
MOCKBa, KPOKYC 3KCHO textilexpo.ru

:"( V\‘V
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EXHIBITING COUNTRIES
CTPAHbI - YHACTHUKU




EXHIBITING COUNTRIES
CTPAHbI-Y4ACTHUKU
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Kazakhstan / Tiirkiye /
Kasaxcran Typuus
Germany / Poland /
FepmaHusa Monbwa

France / Russia /
®paHumna Poccus
‘ ' _—
Italy / Uzbekistan /
WUtanusa Y36ekuncraH

China / Belarus /
Kurai Benapycb

d4

Lithuania / Ukraine /
JNntBa YkpanHa

¢

India /

Wnana United States

of America /
CoeaVHEeHHble
LWratbl Amepukun



FULL LIST OF PARTICIPANTS

NMOAHbIA CMIUCOK
YYACTHUKOB




FULL LIST OF PARTICIPANTS
NMOAHbIA CNUCOK YYACTHUKOB
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AARBUR

ACEMILLA-ZAOQIANG
RONGCHANG FUR
GARMENTS

ACQUADICOCCO
AGNELLO

ALL'S

ALPINO
AMIRTEX
AOSILEIBANG
ARIENS
ARMANDO DIAZ
ARON

ATLANTIC BEACH
BAIYTBUY
BALIZZA
BALLOKEN
BANDERAS / MELISA
CITI

BAON

BENGZO BALDINI
BETUL SADAY
BILJANA
BOLERO EVELINE
BOVONA

BRACA MELISSA
B-UNIQUE
BUTELLA

BUTIK DAYI - SHECCA
CAPRICE / PETER
KAISER
CARARDLI
CENTERGROSS
CHANEVIA
COMPLEX
CORBONA
DERKON

DISHE JEANS

DIZAYN
DOLCE BELLA CAREN LUIS
DONNA BACCONI
DUETFUR

EAGLE

EFI D'ANGIO

ELENTO

ELISA FASHION WOMAN
EMINSA

EQ MODA

ERIK LAFFERO

ESOCCO

ESSE

EURO FASHION

EURO SHOES PREMIERE
COLLECTION

EVROMODA
FABE
FACTORIES Q
FANDEL QUEEN
FAST STEP
FAYZ-M TEXTILE
FELICITA
FIANETA
FIMKA

FINN FLARE
GIL SANTUCCI
GIZIA

GUITAR
GUMANIZE
GUOOU FASHION
GUSTO
HITSEASON
IDIL DERI

IDYL

[HKIB

INC.E



FULL LIST OF PARTICIPANTS
NOAHbIA CNUCOK YYACTHUKOB

INVERNO
J'ARRIVEE
JEANNE DARC
JEI'S LETIZIA DENARO
KARYA

KEMAL PAFI

KSAS

KUPALINKA

L&R

LA CHERE

LA FEE MARABOUTEE
LAROSSI
LEO&UGO

MAC PARK
MADZERINI
MAMAX

MARANI MAGLI
MARATON
MARDI

MARISIS
MARRSEL SHOES
MAXA

MAXFORT

MEES

MEGA SELECT
MEMORY SHOES
MERSELIS
MISSLYNX
MODALINDA
MOLLY BESSA
MONTANASPORT
MORELLY
NEMCA

OLMR

OLV BY NERSE
PATRIZIA ARYTON

PERRENO
PHARDI

PIENA
PUNKQUEEN
RAFAELLO

RAW

RIZZANO
ROCKET CARGO
SAINTY

SALKIM
SERIANNO
SHAOXING YANCHENG
SOFIA FUR
SOPHIA CURVY
SOUVENIR
STELLA ROSSA
STYLEX

TONY BELUCCI
TORRISS

TUAY

TUFFONI

UYAR LUGGAGE
UZTEXTILEPROM
VAN LAACK
WHITNEY

WORLD OF THE
FASHION

YABAO EXPO
YAHAIHT
YAKE

ZIAl - ASTRID

HALLVIOHA/IbHbIN
OBYBHOW COHO3

PAOIU
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NMPE3SEHTALUUWA OBYBHbIX BPEH 0B

euro shoes

premiere col

*

*

G

TG

LT

RUSSIAN UNION OF POCCUCKI COI03
EXHIBITIONS AND FAIRS BbICTABOK 11 IPMAPOK
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EXHIBITS

TEMATUHECKUE
PA3AEAbDI




CLASSIFIED LIST OF EXHIBITS
TEMATUHECKUE PA3AEADI
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WOMEN'S WEAR / XXKEHCKAf OAEXAA

ACEMILLA-ZAOQIANG RONGCHANG FUR
GARMENTS

ACQUADICOCCO
ALL'S

AOSILEIBANG
ARIENS

ARMANDO DIAZ
ATLANTIC BEACH
BAIYTBUY

BALIZZA

BALLOKEN
BANDERAS / MELISA CITI
BAON

BETUL SADAY
BILJANA

BOLERO EVELINE
BOVONA

BRACA MELISSA
B-UNIQUE

BUTELLA

BUTIK DAYI - SHECCA
CARARDL
CHANEVIA

COMPLEX

CORBONA

DISHE JEANS

DIZAYN

DOLCE BELLA CAREN LUIS
DONNA BACCONI
DUETFUR

EAGLE

EFI D'ANGIO

ELENTO

ELISA FASHION WOMAN
EQ MODA

ERIK LAFFERO
ESOCCO



CLASSIFIED LIST OF EXHIBITS
TEMATUHECKUE PA3AEADI

EURO FASHION
FABE
FACTORIES Q
FANDEL QUEEN
FAYZ-M TEXTILE
FELICITA
FIANETA

FIMKA

FINN FLARE
GIL SANTUCCI
GIZIA

GUITAR
GUMANIZE
GUOOU FASHION
GUSTO
HITSEASON
IDIL DERI

IDYL

INC.E

J'ARRIVEE
JEANNE DARC
JEI'S LETIZIA DENARO
KSAS
KUPALINKA
L&R

LA CHERE

LA FEE MARABOUTEE
LEO&UGO

MAC PARK
MADZERINI
MAMAX
MARATON
MARDI
MARISIS

MAXA
MAXFORT
SMEES
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CLASSIFIED LIST OF EXHIBITS
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MEGA SELECT
MERSELIS
MISSLYNX
MODALINDA
MONTANASPORT
MORELLY

OLMR

OLV BY NERSE
PATRIZIA ARYTON
PHARDI

PIENA
PUNKQUEEN
RAFAELLO

RAW

SAINTY

SALKIM
SERIANNO
SHAOXING YANCHENG
SOFIA FUR
SOPHIA CURVY
SOUVENIR
STELLA ROSSA
STYLEX

TONY BELUCCI
TORRISS

TUAY

TUFFONI
UZTEXTILEPROM
VAN LAACK
WHITNEY
YAHAIHT

YAKE

ZIAI - ASTRID

MEN’S WEAR / MY)XCKAfl OAEXAA

BAON

BALLOKEN
COMPLEX/CANDY ANGELS
CORBONA

FINN FLARE



CLASSIFIED LIST OF EXHIBITS
TEMATUHECKUE PA3AEADI

GUOOU FASHION
INVERNO
KUPALINKA
MAXFORT

MEGA SELECT
MONTANASPORT
MORELLY
UZTEXTILEPROM
VAN LAACK
WHITNEY
KIDSWEAR / AETCKAfl OAEXAA

BAON
JEANSWEAR / AXUHCOBAS OAEXAA

DIZAYN
DISHE JEANS

EFI D'ANGIO
EURO FASHION
FABE

GIL SANTUCCI
GUITAR

INC.E

JEANNE DARC
KSAS

LA CHERE
MARISIS
MONTANASPORT
PHARDI

RAW DENiM
SERIANNO
SOPHIA CURVY
VIVENTO

WHITNEY
SHOES / OBYBb

AGNELLO

ALPINO

BENGZO BALDINI
CAPRICE / PETER KAISER
DERKON

ESSE

39



CLASSIFIED LIST OF EXHIBITS
TEMATUHECKUE PA3AEADI
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EVROMODA
FAST STEP
KEMAL PAFI
LAROSSI
MARANI MAGLI
MARRSEL SHOES
MEMORY SHOES
MOLLY BESSA
NEMCA
PATRIZIA ARYTON
PERRENO
RIZZANO
TUFFONI

BAGS, ACCSESSORIES / CYMKU, AKCECCYAPbDI

AARBUR
EFI D'ANGIO
EMINSA

GIL SANTUCCI
GUMANIZE

KARYA

LA FEE MARABOUTEE
LEO&UGO

MAXFORT

MODA QUEEN
SOPHIA CURVY
PATRIZIA ARYTON
TONY BELUCCI

VAN LAACK

OUTERWEAR, FUR, LEATHERWEAR /
BEPXHAA OAEXAA, MEX, KOXA

ACEMILLA-ZAOQIANG
RONGCHANG FUR GARMENTS

ARMANDO DIAZ
BAIYTBUY

BANDERAS / MELISA CITI
BRACA MELISSA
B-UNIQUE

CARARDLI

CORBONA



CLASSIFIED LIST OF EXHIBITS
TEMATUHECKUE PA3AEADI

DONNA BACCONI
DUETFUR
EAGLE

EFI D'ANGIO
ELENTO
ESOCCO
FANDEL QUEEN
FINN FLARE
GUSTO

IDIL DERI
INVERNO

L&R
MADZERINI
MAXFORT
MISSLYNX

OLV BY NERSE
RAFAELLO
STELLA ROSSA
SOFIA FUR
SOPHIA CURVY
TORRISS
TUFFONI
YAHAIHT
SPORTS WEAR / CNOPTUBHAA OAEXAA

COMPLEX/CANDY ANGELS
FABE

EFI D'ANGIO
EURO FASHION
INC.E

JEANNE DARC

LA CHERE
MONTANASPORT
PHARDI

PUNK QUEEN
RAW DENIM
SALKIM
SERIANNO
WHITNEY
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CLASSIFIED LIST OF EXHIBITS
TEMATUHECKUE PA3AEADI
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UNDERWEAR, LINGERIE, SWIMWEAR /
HWXXHEE BEABE, KYNAAbHbBIE KOCTIOMbI

ATLANTIC BEACH
ACQUADICOCCO

COMPLEX / CANDY ANGELS
FIANETA

MAXFORT

SOPHIA CURVY

GOVERMENTAL UNION / OPTAHU3ALUU

iHKiB

ROCKET CARGO

CARGO 575

YABAO BEIJING EXPO

ACCOLVIALLNS PADY

CENTERGROSS

«IEFMPOM» ACCOLMALIMS MPEANPUATM
AETKOM NMPOMBILLAEHHOCTM KbIPTBI3CTAHA
HALVOHA/IbHBI OBYBHOWM COHO3 (HOBC)
BbICTABKA OBYBU EURO SHOES PREMIERE
COLLECTION

POCCUICKUIN COKO3 BLICTABOK U IPMAPOK
TOPTOBO-MPOMBILLEHHAS MAATA
KbIPFbI3CKOW PECMYBNKMN

TEXTILE DEVELOPMENT CENTER / LIEHTP
PA3BUTUA TEKCTUNA

SECTORIAL MAGAZINE /
CNELLMAAU3NPOBAHHDIE XXYPHAADI

WORLD OF THE FASHION
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Manbro/Coats

Kyptku/Jackets

KocTtom xeHckmnii/ Women's suits
Kocttom mysckoi/Men's suit

BeuepHee nnatbe/Evening fashion
CsaaebHoe nnatbe/Bridal fashion
Mnatbe/Dresses

tO6kw/Skirts

Bproku/Trousers

Pybatuku/Shirts

Bay3kn/Blouses

Tpukotax/Knitwear

®yT60KN, CBUTEPA/T-shirts, Sweatshirts
[xnHcoBas moaa/Jeans fashion
MosceaHesHasa oaexaa/Casual

Oanexaa ana cnopra/Sports wear
Onexnaa ansa byayuiyx mam/Maternity wear
[etckas oaexaa/Babywear

Onexnaa 6onblKX pa3mepos/Supersize
HaumoranbHan oaexaa/Country fashion
Oupnexpa 13 koxu/Leatherwear

Oaexna 13 mexa/Furs
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O6ysb/Shoes

KoxranaHTepes/Small leather goods
Mepuatkn/Gloves

Wapdel, Mnatkw/Scarves, Foulards
Fancryku/Ties

FonosHble yoopbl/Hats
Buxxytepua/Costume jewellery
tOBennpHble 13aenns/Genuine jewellery
Cymkn/Bags

PemMHw/Belts

[Apyrne akceccyapbl/Other accessories
KynanbHble KOCTOMbI/Swimwear
HwxHee 6enbe/Lingerie

Ounexza Ana AoMa w oTabIxa/Homewear
YynoyHO-HOCOYHbIE n3aenusa/Hosiery
Onexaa ansa cHa/Nightwear
Koxa/Leather

DypHUTYpPa 1 NPUHALNEXHOCTH/

Fittings and garniture

5 =De e

KeHckas oaexaa/Womenswear
Myxckaa oaexaa/Menswear

[Hetckaa opexaa/Kidswear






ALPHABETICAL LIST OF
EXHIBITORS

AAPABUTHbIA CMTUCOK
YYACTHUKOB




ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNUCOK YYACTHUKOB
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STAND/HALL
CTEHA/NABUALOH
AARBUR AT15/HALL 11
)
ACEMILLA E150/HALL 11
ACEMILLA

OlGIO)

¥

ACQUADICOCCO
ACQUADICOCCO

BEAGHWEAR

A110/HALL 11

*

AGNELLO B120/HALL 10
AGRNELLO
)
ALPINO B140/HALL 10
AV
ALPINO
)
AOSILEIBANG E170/HALL 11
A
AosileibanG”

FASHION DESIGN
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STAND/HALL

CTEHA/NABUAbOH
ARIENS B280/HALL 11
ARIEN’S
OONAOIOIOLT )
ARMANDO DIAZ AT60/HALL 11

ARgAYRO
LI i

ARON D120/HALL 10
[ ]
t._\nc_sIN @
ARYTON A120/HALL 11

PATRIZIA ARYTON

i

ATLANTIC BEACH D90/HALL 10

atlantic beach

P

BAIYTBUY C230/HALL 11

B

BANTSUY "

OO §




ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNTUCOK YYACTHUKOB
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EXHIBITIOR/ STAND/HALL
YYACTHUKMHU CTEHA/NABUABOH
BALIZZA D270/HALL 11
ORI )
BALLOKEN E180/11 HALL
BALLOKEN®
PR i
BANDERAS / MELISA CITI F100/11 HALL
)
BANDERAS
FASHION
ONINI0) i
BAON A210/11 HALL

BAON
OOIOHOEDIRS L)

BENGZO BALDINi L200/10 HALL

7N ®

Bengz&aldini i is

BETUL SADAY H140/HALL 11
"

BETULSADAY

BILJANA D140/11 HALL
BILJANA §




ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CIUCOK YYACTHUKOB

EXHIBITIOR/ STAND/HALL
YYACTHUKHK CTEHA/NABUABOH
BOLERO EVELINE C260/11 HALL
3OLERO i
BOVONA B290/11 HALL

[ ]
BOVONA ¥
BRACA MELISSA A290/11 HALL

MELISSIMA
§

B-UNIQUE C210/11 HALL

@

B-UNIOUE
CUOIC) )
BUTELLA C170/11 HALL

Butella




ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNTUCOK YYACTHUKOB
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EXHIBITIOR/ STAND/HALL
YYACTHUKU CTEHA/NABUABOH
BUTIK DAYI D160/11 HALL

butik

QY ;
CAPRICE / PETER KAISER A100/10 HALL
capricEXd

@ o O

PETER KAISER M

CARARDLI B210/11 HALL

Cmﬂmﬁ ®
®O®W §

CENTERGROSS C130/9 HALL
©
centszgross
CHANEVIA B100/11 HALL
CHANEVIA®
OINI0), ¥
COMPLEX / CANDY ANGELS A280/11 HALL

CANDY i ANGELS

OIOIOINOIOIOIEY

=>De
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ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CIUCOK YYACTHUKOB

EXHIBITIOR/ STAND/HALL
YYACTHUKH CTEHA/NMABUAbOH
CORBONA C200/11 HALL

*

CORBONA

®®W

¥

DERKON L100/HALL 11
S) Ny
S

DERKON i«

DISHE JEANS D250/HALL 11

Ok

DIZAYN B150/11 HALL

DIZAYN i

DOLCE BELLA

[B

A300/11 HALL

Dolce Bella @

DONNA BACCONI

RS

DONNA BACCONI
COUTURE

OIOIONO)

D150/10 HALL

=e




EXHIBITIOR/ STAND/HALL

YYACTHUKU CTEHA/NABUAbOH
DUET FUR A200/11 HALL
DUETFUR
KPLIMCKAS MEXOBAS| ®ABPUKA
m it

EAGLE D220/11 HALL

LE ( .. 519'
00 #
EFI D'ANGIO C135/9 HALL
CO%I.E;J’/;/\\/

[ 3
®ONW i
ELENTO FUR E100/10 HALL

EhA

ELENTO
#
ELISA FASHION WOMAN C300/11 HALL

L5

FASHION WOMAN
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ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CTUCOK YYACTHUKOB

EXHIBITIOR/ STAND/HALL
YYACTHUKU CTEHA/NABUABOH
EMINSA C200/10 HALL
<—
EMINSA
(@) (®) )
EQ MODA C190/11 HALL
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BUSINESS CONFERENCE
35 INTERNATIONAL
FASHION EXHIBITION
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35 MEXXAYHAPOAHOWM
BbICTABKU MOAbI

watch the video about
the business conference

NOCMOTPUTE BUAEO
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March 10 / Monday / 2025

Business Hall Digital

Demographic characteristics of Kazakhstan

» How is the market and advertising formats changing in the KZ
landscape?

« A world without wires

+ How to take into account national identity to build effective
communication?

Ilya Pilipenko Milena Yershova

Agency partner of Fashion retail expert, business consultant,
Yandex Ads Qazagstan media manager, producer, author of
(Kazakhstan, Almaty) articles @milenayYershova

(Kazakhstan, Almaty)

14 Business Trend predict

* How has consumer behaviour changed on social networks?
» The top SMM trends that businesses need to take into account right
now

«  What content formats are most in demand in fashion?

. {_ifergjac?ks - how to save money on content production and make it more
rendy’

Marina Podvigina-Gruber Milena Yershova
Brand promotion expert, PR and SMM fashion retail expert, business consultant,
specialist, founder of PODMOGA media manager, producer, author
communication agency of articles @milenayYershova
(Russia, Moscow) (Kazakhstan, Almaty)

Attendance at seminars, analytical sessions, business cases and
panel discussions of the business conference is free




14:10 -14.50 Business Hall Seminar

How has the generational shift radically transformed sales and
marketing in retail?

The generation of scarcity versus the generation of consumption. How
is behaviour changing at different ages?

Breaking down the target audience: from psychographics to
sociological demographics

Generational Theory. Myths and an employer’s nightmare

What you need to know about barriers in communication between
fathers and children?

Victor Eliseev
Entrepreneur, CEO of Celect Group,
Doctor of Business Administration,
writer @victormedia
(Kazakhstan, Almaty)

Business Hall HR analytics

Trends and expectations of young professionals in the labour market
of Central Asia

What is the impact of labour shortages on salary growth?

Expectations of young professionals and reasons for changing jobs

Milena Yershova
Fashion retail expert, business consultant,
media manager, producer,
author of articles @milenayYershova
(Kazakhstan, Almaty)

The main advantages of the business conference of the
International Fashion Exhibition Central Asia Fashion




BUSINESS CONFERENCE PROGRAMME
International Fashion Exhibition
Central Asia Fashion Spring-2025

10-16:00 Business Hall Panel Discussion

+ How to adapt your management and marketing strategies to the needs
and values of different generations?

+ Top 5 characteristics in corporate behaviour of employees of different
generations

» How do big fashion brands use the generational theory?

+ How to sell fashion to people of different ages and sizes, taking into
account their peculiarities?

+ How to solve the problem of shortage of employees of any qualification?

Mikhail Gruber Evgeny Danchev
expert in fashion retail, ex-CEO of expert on increasing sales of
Trussardi in Russia and CIS, federal fashion market, author of books,
retail chain ‘Three Fattyaks', author creator of online school for fashion
of the Telegram channel ‘Business market managers W consulting

Therapy' (Russia, Moscow) (Russia, Moscow)

Victor Eliseev Milena Yershova
Entrepreneur, CEO Celect Group, fashion retail expert, business
Doctor of Business Administration, consultant, media manager, producer,
writer @victormedia author of articles @milenayYershova
(Kazakhstan, Almaty) (Kazakhstan, Almaty)

Who attends the business conference?

Owners and proprietors of fashion stores, CEOs of leading fashion
companies, managers and leading specialists in the fashion industry,
fashion manufacturers, fashion designers, commercial and financial
directors, top management of shopping centres, purchasing department
specialists in a fashion store, sales department specialists in the fashion
industry, online retailers, fashion experts, journalists, bloggers

76

Atftendance at seminars, analytical sessions, business cases and panel
discussions of the business conference is free



16:00 - 16:50 Business Hall An intellectual battle of
pros & cons

Does a business leader need a personal brand in the new realities?
+ Being visible in a turbulent market: benefits and risks?
+ Personal brand in the Eastern way: what is it?
+ Personal and agency brand: what are the differences and strengths?
» When to tell yourself to STOP and not to play blogger?

» Epatage in business: how not to become a hostage of image and
golden cage?

»  When does a personal brand do more harm than good?

» How to measure the power of influence and the result of work on
personal brand?

Marina Podvigina-Gruber Victor Eliseev
Brand promotion expert, PR and SMM Entrepreneur, CEO Celect Group,
specialist, founder of PODMOGA Doctor of Business Administration,
communication agency writer @victormedia
(Russia, Moscow) (Kazakhstan, Almaty)

Dana Yeseeva Yana Bobryka
entrepreneur, life style blogger @dana_ fashion-beauty blogger @bobryka_
yesseyeva, actress, founder of training yana, author and organiser of top

centre, businesswoman, founder of Isabel brunches for women B.BranchKZ,
Garcia by Yessey brand actress, founder of fashion brand
(Kazakhstan, Almaty) byanka.kz (Kazakhstan, Almaty)

Milena Yershova
fashion retail expert, business
consultant, media manager, producer,
author of articles @milenayVYershova
(Kazakhstan, Almaty)




Avutograph session

Business Hall interview

« Autograph session and interview with
Victor Eliseev, author of business books
«Children of the 90s’, 'How to earn on your
name», «Mediagreh»

« More than 25 years of experience in
marketing, media and PR-Communications,
Doctor of Business Administration at SBS
Swiss Business School

Bukrop Enncees «  Recipient of the awards ‘Bene merest de

entrepreneur, CEO Celect Group, professione’ for high competence, business
writer, @victormedia reputation and ‘Pride of the Economy’ for
(Kazakhstan, Almaty) outstanding management skills

Interview conducted by Milena Yershova - business consultant, journalist, author of articles,
producer, media manager

March 10-12,

25 pavilion 9 stand C3

Free, individual business consultations from expert practitioners for professionals
in the fashion industry

*  System management + Planning / Sales
*  Product assortment in the store »  Marketing / Staff Training
* Assortment management *  New Media / SMM

L}
o [y s
W PODMOGA
Viclor Elseyev  Yevgeny  Mikhail Gruber _ Maring
Danchev Podvigina-Gruber

Who attends the business conference?

Owners and proprietors of fashion stores, CEOs of leading fashion
companies, managers and leading specialists in the fashion industry,
fashion manufacturers, fashion designers, commercial and financial
directors, top management of shopping centres, purchasing department
specialists in a fashion store, sales department specialists in the fashion
industry, online retailers, fashion experts, journalists, bloggers




Predictions

e Solutions e

March 11 / Tuesday / 2025

Educational seminar

*  The 6 key KPI metrics in the retail industry
+  What influences changes in business KPIs?
*  How to use KPIs in retail shop management?

*  Best examples of using KPIs in retail G How to use KPIs in retail
management?

Mikhail Gruber Milena Yershova
Expert in fashion retail, top manager, fashion retail expert, business
business mentor, author of the consultant, media manager, producer,
Telegram channel 'Business Therapy’ author of articles @milenayYershova
(Russia, Moscow) (Kazakhstan, Almaty)

11:30 Business Hall Master Class

+  Where to start promoting to hit the target?

* How to find out who your target audience is and where to look for it?

Marina Podvigina-Gruber
Brand promotion expert, PR and SMM
specialist, founder of PODMOGA
communication agency.
(Russia, Moscow)

The main advantages of the business conference of the

International Fashion Exhibition Central Asia Fashion

»  Profile information only

+  Authoritative opinions from industry leaders

»  Free seminars, master classes, focus sessions, trainings

* Individual consultations on business consulting in the fashion
industry

+  The most pressing issues and solutions

»  Competitive advantages of leaders

»  Business retail success formula




* How does a salesperson’s movements affect revenue in the shop?

+ Body language in business and customer service. How to improve sales
by avoiding the three major body language problems?

+  How to read between the lines and recognise hidden signals in the
behaviour of clients, customers, partners?

* How to relax the client and get him/her to buy?

Ekaterina Tsabinova Milena Yershova
Expert in body language and fashion retail expert,
non-verbal communications, business consultant, media

founder of TSabinova Academy manager,producer, author
@katya.tsabinova of articles @milenayYershova
(Kazakhstan, Almaty) (Kazakhstan, Almaty)

Panel

14:00-1 Business Hall Discussion

+ How to recognise a non-verbal message correctly and inspire the most
trust in the customer?

* Neuromarketing research: new tools for reading customer emotions

+  Flavouring of clothing shops and how do retailers’ “invisible tools”
enhance brand perception?

* NLP selling in a fashion shop. Gestures, facial expressions and how non-
verbal communication helps salespeople?

»  Why and how to develop kinetic intelligence in shop personnel?

Ekaterina Tsabinova
Expert in body language and
non-verbal communications,

founder of TSabinova Academy
@*katya.tsabinova
(Kazakhstan, Almaty)




March 10-12, 2025
Almaty, Atakent IEC, pavilion 9, Business Hall
Predictions e Solutions e Research e Peer experience o Case studies

Natalia Ospanova
Director of the group of research
companies Alvin Market and ICT-
Marketing, President of KAPIOR
Association @natalya_ospanova
(Kazakhstan, Almaty)

Evgeny Danchev
expert on increasing sales of fashion
market, author of books, creator of
online school for fashion market
managers W consulting
(Russia, Moscow)

Milena Yershova Mikhail Gruber
fashion retail expert, business
consultant, media manager, producer,
author of articles @milenayYershova
(Kazakhstan, Almaty)

expert in fashion retail, top manager,
business mentor, author of the
Telegram channel «Business Therapy»
(Russia, Moscow)

00 -15 Business Hall Master Class

Marina Podvigina-Gruber
Brand promotion expert,
PR and SMM specialist,
founder of PODMOGA
communication agency
(Russia, Moscow)

Who attends the business conference?

Owners and proprietors of fashion stores, CEOs of leading fashion
companies, managers and leading specialists in the fashion industry,
fashion manufacturers, fashion designers, commercial and financial
directors, top management of shopping centres, purchasing department
specialists in a fashion store, sales department specialists in the fashion
industry, online retailers, fashion experts, journalists, bloggers

To visit, register on the website www.fashionexpo.kz 81
and receive an electronic ticket



BUSINESS CONFERENCE PROGRAMME
International Fashion Exhibition
Central Asia Fashion Spring-2025

Educational
Seminar

15:30-16:20 Business Hall

* How and what influences a customer’s buying decision?
+  What is referencing and how can it be used as a tweak to the customer?
*  What typical mistakes of salespeople ‘kill" sales in a retail shop?

* How to close more deals using the psychology of influence?

Evgeny Danchev
Expert on increasing sales in the
fashion market, author of books,

creator of online school for fashion
market managers W consulting
(Russia, Moscow)

«Film screeningn

Business Master Class

+  Gestures and posture as a coded message

« Consistency of gestures and words. How to listen correctly?

Ekaterina Tsabinova Milena Yershova
Expert in body language and fashion retail expert, business
non-verbal communications, consultant, media manager,

founder of TSabinova Academy producer, author of articles
@katya.tsabinova @milenayYershova
( Kazakhstan, Almaty) (Kazakhstan, Almaty)

Who attends the business conference?

Owners and proprietors of fashion stores, CEOs of leading fashion
companies, managers and leading specialists in the fashion industry,
fashion manufacturers, fashion designers, commercial and financial
directors, top management of shopping centres, purchasing department
specialists in a fashion store, sales department specialists in the fashion
industry, online retailers, fashion experts, journalists, bloggers

Attendance at seminars, analytical sessions, business cases and panel
discussions of the business conference is free



ograph session
terview

17:00-17: Business Hall

Autograph session and interview with Evgeny Danchev,
author of the books «Psychology of Sales in a Clothing and Footwear
Store» and «Practical Guide to Increasing Sales of Footwear and
Accessories»

+ Evgeny Danchev is an expert in increasing
sales in the fashion market.

+  Business trainer, coach, organisational
consultant, creator of an online school for
fashion market managers.

»  Practical experience in sales and marketing
management for 20 years. Worked his

way up from sales manager to commercial
Evgeny Danchev director.

Expert on increasing sales in the
fashion market, author of books,
creator of online school
for fashion market managers
(Russia, Moscow)

» More than 4,000 hours of consulting
projects in seven countries of the CIS and
Eastern Europe.

The interview is conducted by Milena Yershova - business consultant, journalist, author of
articles, producer, media manager

March 10-12, 2025 pavilion 9 stand C300

Free, individual business consultations from expert practitioners for professionals
in the fashion industry

+  System management « Planning / Sales
+ Product assortment in the store *  Marketing / Staff Training
» Assortment management +  New Media / SMM
TG Consulting Pr—— ‘)
\." ) PODMOGA
Yekaterina Yevgany Mikhail Gruber Marina
Tsabinova Danchey Podvigina-Gruber

The main advantages of the business conference of the
International Fashion Exhibition Central Asia Fashion

*  Profile information only

*  Authoritative opinions from industry leaders

«  Free seminars, master classes, focus sessions, trainings

*  Individual consultations on business consulting in the fashion
industry

*  The most pressing issues and solutions

+  Competitive advantages of leaders

»  Business retail success formula




March 12 / Wednesday / 2025

Show Area Retail analytics

+ How to properly promote your business in the fashion industry?
+ Omnichannel customer 2025
«  Promotion of fashion brands. The perfect marketing mix

+  Personalised customer experience as a key to increasing repeat sales

Olga Kurdanova Milena Yershova
Head of Strategic Partnerships fashion retail expert, business consultant,
Yandex Qazagstan media manager, producer, author
(Kazakhstan, Almaty) of articles @milenayYershova

(Kazakhstan, Almaty)

Analytics / Industry

11:20-12:10 Show Area Research

+ Kazakhstan - a paradise for investors or a minefield for business?

« Business environment in the KZ zone: how to assess the investment
climate, where to compete less, what pitfalls not to step on?

+  Barriers that stifle business: why is it difficult to grow in Kazakhstan?
« Myths, reality and popular stereotypes about national business

+  Business without support - reality or judgement? What kind of business
support do Kazakhstanis expect?

+ The new quality-quantity business environment of Zhana Kazakhstan

+  Business education for Kazakhstani entrepreneurs: necessity and
accessibility

Natalia Ospanova Milena Yershova
President of KAPIOR Association fashion retail expert, business
Director of the group of research consultant, media manager,

companies Alvin Market and ICT- producer, author of articles
Marketing, @natalya_ospanova @milenayYershova

(Kazakhstan, Almaty) (Kazakhstan, Almaty)




12:10-12:20 Show Area Lecture room

Erlan Espenbetov
Tengri expert, runologist,
shezherologist, director of the Centre
of Turkic writing and history
«Turk Tengri Club», @yespenbetov_yerlan
(Kazakhstan, Almaty)

. «Dud advices»
13:30 -14:00 Business Hall Master Class

Mikhail Gruber
expert in fashion retail, ex-CEO of Trussardi
in Russia and CIS, federal retail chain
«Three Fattyaks», top manager,
business mentor, author of the
Telegram channel «Business Therapy»
(Russia, Moscow)

13:00 -13:30 Business Hall Master Class

+  Components and factors affecting the bottom line in sales

+ «Carrot in the front, or carrot in the back». Where does employee
motivation «live»?

+ How can a manager avoid being manipulated by his employees and
defend his point of view?

Yevgeny Danchev
expert on increasing fashion
market sales, author of books,
creator of the online school for fashion
market managers W consulting
( Russia, Moscow)

Attendance at seminars, analytical sessions, business cases and
panel discussions of the business conference is free




14:00-14:30 Business Hall Master Class

How to 'read and type’ a person even before a conversation?

*  The main mistakes of self-presentation when communicating with
strangers?

+ Space adaptation and how gestures-adapters give us away?

+ Successful business recruitment for co-operation

Yekaterina Tsabinova
expert in body language and
non-verbal communications, founder of
TSabinova Academy @katya.tsabinova
( Kazakhstan, Almaty)

14:40-15:00 Business Hall Seminar

+  The creative reboot of fashion

«  How to combine fashion, culture and commerce?
+ State support for SMEs

» Allow not forbid. Your choice, gentlemen!

* How to learn how to make money from your talent?

Irina Kharitonova
expert in the field of creative industries and
sustainable development, ex-director of the
department of creative industries and creative
tourism, developer of the legislative framework
defining creative industries in the Law on
Culture of the Republic of Kazakhstan
@irina_kharitonova_official
(Kazakhstan, Almaty)

Milena YYershova
fashion retail expert,
business consultant, media
manager, producer, author of
articles @milenayYershova
(Kazakhstan, Almaty)




Irina Kharitonova
creative industries and
sustainability expert
@irina_kharitonova_official
(Kazakhstan, Almaty)

Mikhail Gruber
expert in fashion retail, top manager,
business mentor, author of the
Telegram channel «Business Therapy»
(Russia, Moscow)

Kcenns Kywep6aeBa
npednpuHuMamens, 3kcnepm
fashion retail, 6102ep, ocHosamesne
npoekma u knyba «Moe [leno»
@kusherbaevak
(Kasaxcmar, Aamamer)

16:00-16:30

Business Hall

Milena Yershova
fashion retail expert,
business consultant, media
manager, author of articles,
producer @milenayVYershova
(Kazakhstan, Almaty)

Drawing of gifts

J Online school for fashion market
managers W consulting

\/ Telegram channel kBusiness Therapyn

March 12 9 Pavilio

\/ PODMOGA
Communication Agency

J Tsabinova Academy
st C300

Free, individual business consultations from expert practitioners for professionals
in the fashion industry

«  System management
«  Product assortment in the store
« Assortment management

Planning / Sales
Marketing / Staff Training
New Media / SMM

-
Yekatering : fevgerw
Tsabinova Danchev

Mikhail Gruber

im0 ® @

PODMOGA

harina
Podvigina-Gruber

Erlan Espenbetoy




10 mapTa / noHeAeAbHUK / 2025

BusHec-3aA Digital AHaAUTHK

[Jemorpaduyeckme ocobeHHOCTM KazaxcTaHa
Kak meHAeTca pbIHOK 1 peknaMHble dopmaTel B naHwadre KZ7?
Mwup 6e3 nposoaos

Kak yunTbiBaTb HaUMOHaNbHYH) MAEHTUYHOCTb ANS BbICTPaNBaHMA
SPDEKTVBHOW KOMMYHMKALLAN?

Wnba NMuannenko Munena Epwosa
AzeHmckuti napmHep 3kcnepm fashion retail, bu3sHec-
Yandex Ads Qazagstan KOHCyIbmaxHm, npodtocep,
(KasaxcmaH, Anmamei) asmop cmameli @milenayershova

(Kazaxcmar, Aamamer)

BusHec-3aA TPEeHA-NPOrHo3

Kak “3meHMnock NotpebuTensckoe NoBeseHve B CoLCeTax?
Ton SMM-TpeHAoB, KOTOpble BU3HECY HYXHO yumTbIBaTL Yxe ceitvac
Kakue dopmarsl koHTeHTa Hanbonee BocTpebosaHbl B cdepe fashion?

Jlalidxakn — Kak COKOHOMMTb Ha NMPOV3BOACTBE KOHTEHTA U CAENATb €10
60on1ee TpeHA0BbIM?

MapuHa Moaeuruna-fpy6ep Munena Epwosa
3Kcnepm no npodsuxeHuto bpeHooe, 3kcnepm fashion retail, 6u3Hec-
PR u SMM cneyuanucm, ocHosameno KOHCYIbmaHm, medua-meHeodxep,
KOMMYHUKQYUOHHO20 aeeHmcmaa npodiocep, @milenayershova
PODMOGA (Poccus, Mockea) (Kasaxcmat, Aamame)

MoceleHne ceMMHAPOB, AHOAUTMHECKMX CE€CCUI, BU3HEC-KEMCOB U
NAHEeAbHbIX AUCKYCCHUI BU3HeC-KoHdepeHuun 6ecnAaTHO




.

BusHec-3aA eMUHap

Kak cmeHa nokoneHuin paavikansHo TpaHchopMMpoBana npoaaxu 1
MapKeTWHr B puteine?

. Mokonexne feduLmTa NPOTUB MOKONEHMA NOTPEBAEHMA.
Kak meHaeTca nosBeaeHve NpeacTasuTeneli pasHbix BO3pacTtos?

. Pa36bop Lenesot ayAMTopum: OT NCUXorpadukn K COLMONOTMYECKOM
zAemorpadun

. Teopwa nokonernii. Mudesl 1 kowmap pabotoaatens

. Y10 HEOobXOAMMO 3HaTb O Bapbepax B KOMMYHMKALMK «OTLIOB U
LeTen»?

Bukrop Enucees
npednpurumamerns, CEO Celect Group,
dokmop 6U3HEC-AOMUHUCMPUPOBAHUS,

nucamens @victormedia
(Kazaxcmat, Aamamet)

. TeHAEHUMN 1 OXMAAHWA MONOABIX CNELMaNMCTOB Ha PbiHKe Tpy/a
LleHTpansHoW Asvn

. Kak Bavaet geduumt Kaapos Ha pocT 3apnaar?

. OxmnaaHnsa MONOAbIX cneunanncToB 1 NPUYKHBL ANA CMEHbI pa6OTbI

Mwunena EpwoBa
akcnepm fashion retail, 6usHec-
KOHCy/lbmaxm, mMeoua-meHeoxep,
npodkocep, asmop cmamel
@milenayershova
(Kasaxcmat, Aamamer)

FnaeHble npeumyuwiecmea 6usHec-kongepeHyuu
Me>dyHapodHoli ebicmaeku model Central Asia Fashion




MPOITPAMMA BU3HEC-KOH®PEPEHLLUU
MEXAYHAPOAHOM BbICTABKM MOAbDI
Central Asia Fashion Spring-2025

15:10 - 16:00 BusHec-3aa MaHeAbHas AucCKyccus

»  Kak aganTvpoBaTtb CBOM CTpaTerim ynpaBaeHus 1 MapkeTUHra noza
3anpochl 1 LEHHOCTM Pa3HbIX MOKOJEHWIA?

+ Ton 5 ocobeHHOCTel B KOPNOPaTUBHOM NOBEAEHUM COTPYAHMKOB
pa3HbIX NOKONEHWIA

+  Kak Teoputo nokoneHuit ncnonb3yrot 6onblumre fashion 6penabi?

+  Kak npoaasaTb MOAY NHOAAM Pa3HbIX BO3PACTOB 1 Pa3MEPOB, yunTbIBas
Mx 0cobeHHoCTN?

«  Kak pewaTtb npobnemMy HexBaTki COTPYAHWKOB Nt0O0M KBaandukaumm?

Mwuxaun Tpy6ep EBrennii laHues
3Kkcnepm 6 fashion posHuye, bU3HeC-KOHCYIbMaHm, 3kcnepm
ex-CEO Trussardi e Poccuu u CHI, no ysenuyeHuto Npodax, asmop
¢hedepasieHoli po3HukHOU cemu «Tpu KHU2, co30amens OHAAQLH-WKOIb!
Toncmska, asmop melegram-kaqana 0514 pykogodumeneli fashion-
«busHec Tepanus» (Poccus, Mockea) peiHka (Poccus, Mockaa)

BukTop Enucees Mwunena Epwosa
npednpurumamerns, CEO Celect Group, 3kcnepm fashion retail, busHec-
dokmop bU3HEC-AOMUHUCMPUPOBAHUS, KOHCYIbMaHm, medua-meHeoxep,

nucamess @victormedia npodrocep @milenayershova
(Kazaxcmat, Amamei) (Kasaxcmat, Aamamei)

Komy 6ydem none3sHo noceujeHue 6usHec-koHgepeHyuu

Central Asia Fashion

COBCTBEHHWKM 1 BRafeNblibl  MOAHbIX MarasviHOB, reHepasbHble
avpekTopa Beayuwix fashion kommaHwid, pykoBoawtenn u Beyluve
creumanmcTbl MHAYCTPM Modpl, fashion mpowssoanteny, AnsaiHeps
MOAHOM 04eXAbl, KOMMEpYeckne u ¢GUHaHCOBbIE AMPeKTopa, TOM-
MeHeXMEHT TOProBbIX LEHTPOB, CMeLManucTbl OTAena 3akynku B
MOAHOM MarasuHe, Creuman1cTsl OTAenoB npogax fashion orpacaw,
OH-/1aliH pUTeliNepsl, SKCMEPTbl MOZAbI, XYPHANUCTbI, Ba0repsi

90 AAf NOCeLLLeHMs 3apernMcTpupymtecs Ha camte www.fashionexpo.kz
M MOAYHUTE DAEKTPOHHbIN BUAET



16:00 - 16:50

BusHec-3aa

WHTEeAAEKTYAAbHbIU 6ATTA
«3da & NpoTUB)

*  HyxeH a1 pykoBoAMTENtO BK3HECA MYUHBIA DPEH/ B HOBbIX peanvax?

+  BbiTb 3aMeTHbIM Ha TYpPOYNEHTHOM PbIHKE: BbITOAA U PUCKN?

e JINYHbIN BpeHs No-BOCTOUYHOMY: UTO 3707

e JINYHBIA 1 areHTCkWi Bpens B Yem pasHuLa 1 cnna?

«  Koraa ckazatb cebe STOP 1 «He 3aurpatbcs» B 610repa’?

*  Dnatax B BU3HEeCe: Kak He CTaTb 3a/0XHUKOM UMUAXE W «30/10TOM

KNETKM»?

«  Korga ot amyHoro bperza 6onblUe Bpesa, Yem Nonb3bl?

« Kak N3MEPUTb CUNY BAMAHWA W pe3y/bTat pa6OTbI Had TNYHbIM

6peHsoM?

MapuHa Mogeuruna-rfpy6ep
3KCnepm no npodsuxeruro bpeHdos,
PR u SMM cneyuanucm,
0cHoB8aMeEIb KOMMYHUKGUUOHHO20
azeHmcmea PODMOGA
(Poccus, Mockea)

BukTop Envcees
npednpurumamens, CEO
Celect Group, dokmop bu3zHec-
AOMUHUCMPUPOBAHUS,
nucamens @victormedia
(Kazaxcmar, Aavamer)

JaHa EceeBa
npednpuHumamens, life style 6aozep
@dana_yesseyeva, akmpuca,
ocHosamene y‘#EﬁHOZO yeHmpa,
6U3Hec8yMeH, 0CHoBameslo
6bperoa Isabel Garcia by Yessey
(Kasaxcmat, Aamamei)

flHa Bo6pbika
fashion-beauty 6102ep
@bobryka_yana, asmop u
opaaHuzamop bparyeli ns
XeHujuH B.BranchKZ, akmpuca,
ex-ocHosamens bpexda byanka kz
(Kazaxcmar, Aamame)

Mwunena EpwioBa
3kcnepm fashion retail, 6u3sHec-
KOHCY/IbMaHm, mMeoua-meHeoxep,
npodrocep, asmop cmameli
@milenayershova
(Kasaxcmar, Aavamer)




ABTorpadb-ceccus

BusHec-3aa WHTEPBbIO

*  ABTOrpad-ceccmna 1 MHTepBbIO ¢ BrkTopom
EnvceeBbIM, aBTOPOM BU3HEC-KHUT «/leTh
90-x», «Kak 3apabotaTb Ha CBOEM MMEHM»,
«Meawnarpex»

* bonee 25 net onbiTa B MapkeTuHre, meava

1 PR-KoMMyHwKaumsx, JOKTOp 6u3Hec-
aAMVHUCTPUpPOBaHKMA SBS Swiss Business

School.
Buktop Enucees «  O6nagatens Harpaa «Bene merest de
npednpuHumamens, CEO professione» 3a BbICOKYHO KOMMETEHTHOCTb,
Celect Group, dokmop bu3Hec- [NENIOBYIO penyTaumto U «FopaoCTb
AOMUHUCMPUPOBAHUS, SKOHOMMKM» 3a BblAaroLleecs
nucamens, @victormedia yNpaBaeHuYeckoe MaTepcTeo

(Kasaxcmat, Aamamet)

VHmepesto nposodum Musera Epwioea - xypHanucm, asmop cmamet, Medua-meHedxep,
akcnepm fashion retail @milenayershova

10 mapTa 2025 9 NABUALOH cteHa C300

becnaamHeie, uHOUBUOyanbHble BU3HEC KOHCYIbMayuu om 3Kcnepmos-
npakmukoe 0715 cneyuaaucmos e fashion uHoycmpuu

*  CuctemHoe ynpasieHne » [lnaHupoBaHuWe / npoaaxu
« ToBapHOe HanoaHeHWe MarasnHa * MapkeTuHr / obydeHne nepcoHana
*  YnpaBneHune acCoOPTUMEHTOM +  Hosble Meana / SMM

Consulting g e ")
W

PODMOGA

Bukrop Eancees Esrerinii Aawses  Mixaua [pyGe MapHa :
R A Brhan ﬂOABMMHg—rpyﬁep

Mocemumenu 6u3sHec-koHpepeHYUU
Central Asia Fashion

CoBCTBEHHMKM W BNadenblbl MOAHBIX MarasiHOB, reHepasbHble
AVpekTopa Bedylx fashion kommaHwi, pykoBoauTenn W Beayllme
CMeLWanncTbl MHAYCTPUM MOAbl, fashion mpousBoanTenn, Av3aiHeps
MOAHOV OAeXJbl, KOMMepueckne W dUHaHCOBble AMPEKTOpa, Tom-
MeHeXMEHT TOProBbIX LEHTPOB, CMEeLManncTsl OTAena 3akynkvi B
MOJHOM MarasvHe, CreLyanncTbl oTaenos npogax fashion orpaciw,
OH-N1alH pUTeiNepbI, SKCNEPTbl MOABI, XyPHaNMCTbI, aorepsl




.

11 mapTa / BTOpHUK / 2025
O6pasoBATEAbHbIU
CcCeMUuHap

* 6 0CHOBHbIX MeTpyik KPI B pO3HMUHON TOprosae

* Y70 BAMAET Ha M3MEHEHNA KKOUEBbIX NMOKa3aTenen 3GGekTMBHOCTM
6u3Heca?

«  Kak ncnonb3osats KPI B ynpasneHnm po3HUUHbIM MarasmHom?

«  Jlyywme npumepsl ncnonb3osanuma KPI B po3HnuHol Toprosne?

Muxaunn Mpy6ep MwuneHa Epwosa
3Kkcnepm 8 fashion postuue, akcnepm fashion retail, npodiocep,
mon-meHeoxep, BU3HeC-HACMABHUK, Meoua-meHeoxep, BU3HeC-KOHCYbmaHm,
asmop melegram-karana «busHec asmop cmameti @milenayershova

Tepanus» (Poccus, Mockea) (Kazaxcmar, Aamamel)

BusHec-3aA MacTep-kAaacc

+  C yero HauaTb NPOABMXKEHME, YTOBbI MONacTb B Le/b?

»  Kak y3HaTb, KTO Balla Lienesas ayaMtopus 1 rae ee uckatb?

MapwuHa Noasuruna-rpy6ep
2KCnepm no npodeuxeruro bpeHdos,
PR u SMM cneyuanucm,
0CHOBAME/Ib KOMMYHUKAYUOHHO20
azeHmcmea PODMOGA
(Poccus, Mockea)

rnaesHele npeumyujecmea 6usHec-koHgepeHyuu

Me>dyHapodHoli ebicmaeku model Central Asia Fashion

. Tonbko npodunbHas nHpopmaLma

° ABTOPUTETHbIE MHEHWA IMAEPOB OTPaC/

. SddekTrBHbIE BU3HEC-peLleHNA

° becnnatHble ceMnHapbl, MacTep-knacchl, POKyC-CECCUM, TOEHWHTI

. MHAMBMAYaNbHbIE KOHCYbTALMM MO BOMPOCaM  OM3HEC-KOHCanT1Hra B
MOZAHOW MHAYCTPUK

o CaMble akTyasbHble BOMPOCh! U peLleHuns

° KoHkypeHTHble npenmyLiecTBa MAepoB

. ®opmyna ycnexa busHec-retail



O6pa3oBaTEAbHbIA
BusHec-3aA ceMuHap

Kak asvixeHua npozasLia BAMAKOT Ha BbIPYUYKY B MarasmHe?

*  fA3blk Tena B Br3HeCe 1 KAMEHTCKOM cepauce. Kak yayuLumTb Nposaxi,
n3beras Tpex OCHOBHbIX Mpob/ieM A3blka Tena?

+ Kak untaTth Mex/y CTPOK ¥ pacro3HaBaTb CKpbITble CUTHaNbI B
MOBEAEHWM K/IMEHTOB, MOKyMaTeen, napTHepos?

« Kak paccna6vm> KAMeHTa 1 PacrnoNoxXunTb K I'IOKyI'IKe?

ExkaTtepuHa LlabuHoBa Mwunena EpwoBa
3KCNepm no A3bIky mena u 3kcnepm fashion retail,
HesepbanbHbIM KOMMYHUKAYUAM, 6U3Hec-KOHCyIbmanHm, meoua-
ocHosamerns TSabinova Academy MeHedxep, npodiocep, asmop

@katya.tsabinova cmameti, @milenayershova
(Kazaxcmar, Aamamei) (KasaxcmaH, Aamamel)

NaHeAbHas

BusHec-3aA AUCKYyCCHS

* Kak MpaBnbHO PacrnosHaTb HeBep6aanoe COO6U.L€HI/I€ M BbI3BaThb Y
KNMeHTa Hanbonbluee aosepwe?

*  HellpomapkeTVHroBble MCCNeA0BaHWA: HOBbIE MHCTPYMEHTbI A4
CYMTbIBaHMA SMOLMIA NOKynatenen

+ ApomaTvi3aums MarasviHOB OAEXAbl U Kak «HEBUAMMbIE MHCTPYMEHTbI»
pvTeiinepa ycmamBaroT Bocnpuatre bpeHaa’?

* HJM npoaaxu B MOAHOM MarasunHe. XecTbl, MUMMKa 1 Kak
HeBepbanbHoe ObLLeHVe NoMOoraeT NPOAAKHMKaM?

*  3ayeMm M KaK pa3BmBaTh y MepcoHana MarasnHa KMHeTM4eckuit
VIHTENNEKT?

ExatepuHa LlabuHoBa
3KCnepm no £3sIky Mena u
HeﬁepﬁﬂﬂbeIM KOMMYyHUKaAyuam,
ocHosamesne TSabinova Academy
@katya.tsabinova
(KazaxcmaH, Anmamer)




10-12 mapTa 2025 roaa
AAmaTbl / KLAC «ATakeHT» / NaBUABOH 9 / Gu3Hec-3aA

e UccaearoBaHus e MporHosbl @ PelueHus e OnbIT KOAAET @ Kelchl

Hatanbsa OcnaHoBa EBrenuii flaHueB
Aupekmop 2pynnsl 3KCnepm No ysesnu4eHur NPooax
uccredosamesnsckux komnaHudl Alvin MOOHO20 pblHKA, asmop KHue, co30amens
Market u ICT-Marketing, npe3udeHm OHAGUH-WKO/6! A5 pyKkosodumeneli
Accoyuayuu KAIMOP @natalya_ fashion-peiHka W consulting
ospanova (KasaxcmaH, Aamamer) (Poccus, Mockea)

Mwunena EpwioBa Mwuxaun Fpy6ep

3Kkcnepm fashion retail, 2kcnepm e fashion pozHuye, mon-
6U3HeC-KOHCyIbmaxm, npodkcep, MeHedxep, bU3HeC-HaCMAasHUK,
asmop cmameti, @milenayershova asmop melegram-karana «buskHec

(Kazaxcmat, Aamamet) Tepanus» (Poccus, Mockea)

BusHec-3aa MacTep-kaacc

MapwuHa Noasuruna-rpy6ep
2KCcnepm no npodsuxeHuro bpeHdos,
PR u SMM cneyuanucm,
0CHOBAMENL KOMMYHUKAYUOHHO20
azeHmcmea PODMOGA
(Poccus, Mockea)

Mocemumenu 6u3Hec-koHgepeHyuu

Central Asia Fashion

CoBCTBEHHWKM 1 BAIafieNiblipl  MOZAHbBIX  MarasviHOB, reHepasbHble
AvpekTopa Bedylyix fashion kommaHwi, pykoBoauTenn u Beaylive
CNeLmanucTbl MHAYCTPUM MOAbl, fashion mpov3BoAnTeNn, Aw3aiHeps!
MOAHOM OAeXAbl, KOMMepYeckne W GUHAHCOBbIE AMPeKTopa, TOr-
MeHeXMEHT TOProBbIX LEHTPOB, CMeLManvcTel OTAena 3akynku B
MOJHOM MarasuHe, CrneuuanncTbl oTAenos npogax fashion orpacaw,
OH-/1aliH PUTENNEPbI, SKCNEPTbI MOAbI, >XYPHaANCTbI, Baorepsl

MocelleHne CEMUHAPOB, AHAAUTUYECKMX CECCUM, BU3HEC-KEMCOB U 95
MAHEAbHbIX AMCKYCCUM BU3HEC-KOHJDEPEHLMM BECTIAQTHO



MPOITPAMMA BU3HEC-KOH®PEPEHLLUU
MEXAYHAPOAHOM BbICTABKU MOAbBI
Central Asia Fashion Spring-2025

O6pa3oBATEAbHbIN
15:30-16:20 BusHec-3aA ceMuHap

«  Kak 1 uTo BAMSET Ha peweHne KaveHTa o r|0|<yr|><e?

+  Yro Takoe pedepeHLMa 1 Kak ee 1CMoNb30BaTh B Ka4ecTBe NOACTPOMKM
K KIMeHTy?

+  Kakvie TnuyHble ownbkn NpoAaBLIOB «yOu1BatoT» MPOAAXM B
PO3HWYHOM MarasmnHe?

« Kak 3aKpblBaTb 6onblue caenok MCNoab3ya NCUXONOTUHO BANAHNA?

EBreHuii JaHueB
6BU3HEC-KOHCYIbMAxM, 3kcnepm no
yB8e/uYeHuUo NPoOax MOOHO20 PbIHKA,
aemop kHue, co30amesns OHAGUH-WKONb! ONs
pykosodumeneli fashion-puiHka
(Poccus, Mockea)

MacTep-kaacc
(KMHOpa36opn

*  XecTbl 1 NO3a, Kak 3aKkoAMpoOBaHHOEe COOGLLI,E‘HMG

+ COMacoBaHHOCTb XEeCTOB W C0B. Kak npasuabHO CayLaTs?

ExaTtepuHa LlabuHoBa Mwunena Epwosa
3KCNEepm Nno A3bIky Mena u 3kcnepm fashion retal,
HeeepbanbHbIM KOMMYHUKAUUSM, 6U3HEC-KOHCYIbMaHM, Medua-
ocHoeamens TSabinova Academy meredxep, npodkocep, asmop

@katya.tsabinova cmameli, @milenayershova
(Kazaxcmat, Aamamer) (Kazaxcmar, Anmamel)

Mocemumenu 6usHec-koH¢pepeHYyuu

Central Asia Fashion

COOCTBEHHWKM W BRafenblbl MOAHBIX MarasnHOB, reHepasbHble
AvpekTopa Bedylx fashion kommaHwi, pykoBoauTenn u Beayliuve
CneLmanucTbl MHAYCTPUU MOAbI, fashion mpov3BoAnUTENM, AW3aiHepSbI
MOAHOM OAeXAbl, KOMMEepYeckne W (GUHAHCOBbIE AMPeKTopa, TOr-
MEHEKMEHT TOPrOBbIX LIEHTPOB, CMeLManncTbl OTAena 3akymkn B
MOAHOM MarasuHe, CreLyanmncTbl OTAeNoB npogax fashion orpacay,
OH-N1alH pUTENEPbI, SKCMEPTbI MOABI, XYPHAAMCTbI, ©A0repsI

QG ..

AAS MOCELLIEHNS 3apPErmMcTPUPYMTECH Ha cante www.fashionexpo.kz
1 MOAYYUTE DAEKTPOHHBIN OUAET



ABTOrpadp-ceccus
MHTEPBbIO

17:00 - 17:30 BusHec-3aA

Asmozpagh-ceccus u UHMepabio 8 hopmame mMacmep-kaacca
¢ EgeeHuem JlaH4esbiM, asmopom kHue «[lcuxonoeus npodax e
mMazasuHe 00exobl u 06ysu» U «lpakmudyeckoe pykosoocmso no
yBe/uYeHU Npodax obysu u akceccyapos»

»  EBrenwit [laHueB - 3KCMepT MO yBEAMYEHMIO
NpPoAaX MOAHOTO PbIHKa.

+ BU3HEC-TpeHep, KOy, OpraH13aLyOHHbIM
KOHCY/5TaHT, CO3AaTeNb OHNANH-LLKO/bI 419
pykoBoauTeneii fashion-pbitka.

+  [paKT14eckuit onbIT B ynpasaeHum
npoAaxamu u MapkeTuHre 6onee 19 ner.
MpoLuen nyTb OT MeHeAXepa Mo NpoAaxam
10 KOMMEPYECKOTO AMPEKTOpa.

EBreHuii [laHueB
3KCNepm No ysenudeHuo Npodax,
asmop KHue, cozdamens oHAAlIH-

wiKosibl 0211 pykogodumenneli
(Poccus, Mockea)

Bonee 4 000 YacoB KOHCANTUHIOBbIX
NpoekToB B cemu cTpaHax CHI u
BocTouHoi Egponbl.

WHmepaeto nposodum Munera Epuwiosa - xypHaaucm, asmop cmamel, Medua-meHeoxep,
3kcnepm fashion retail @milenayershova

11 mapTa 2025 9 MaBuAbOH cteHa C300

becnnamHeie, uHOUBUOYabHbIE BU3HEC KOHCY/IbMayuu om 3KCnepmos-
npakmukoe 0715 cneyuaaucmos e fashion uHoycmpuu

*  CuctemHoe ynpasieHne » [lnaHupoBaHuWe / npoaaxu
« ToBapHOe HanoaHeHWe MarasnHa * MapkeTuHr / obydeHne nepcoHana
*  YnpaeneHune acCoOPTUMEHTOM *  Hosble Meana / SMM

= W

EKOTEPMHO  EareHuit AOHYEE  Mixaua [pyBer MapHHe
UaBuHosa PYRRR HOABMFMH%—prﬁeD

rnasHele npeumyujecmea 6usHec-koHgepeHyuu

Me>dyHapodHoli ebicmaeku model Central Asia Fashion

Tonbko npodunbHas nHpopmaLma

° ABTOPUTETHbIE MHEHUA NMASPOB OTPACU

. SddekTrBHblE BU3HEC-peLleHNA

° becnnatHble ceMnHapb, MacTep-Kaacchl, POKyC-CECCUM, TPEHWHTI

. MHAMBMAYaNbHbIE KOHCYbTALMM MO BOMPOCaM  OW3HEC-KOHCanT1Hra B
MOAHOW MHAYCTPUK

o CaMble akTyasnbHble BOMPOCh! U peLleHuns

° KoHkypeHTHble npenMmyLiecTBa MAepoB

®opmyna ycnexa busHec-retail




12 mapTa / cpeaa / 2025

how Area

Kak npasmabHO NPoABWraTh CBOI BM3HEC B MOAHOW MHAYCTPWN?
OMHVKaHanbHbIM nokynatens 2025
MpoaswkeHue fashion-6peHaos. VaeanbHbIli MapKETUHIOBBIA MUKC

TepCoHanM3NPOBaHHbI KAMEHTCKWIA OMbIT, Kak KK K POCTY
MOBTOPHbIX MPOAAX

Onbra KypagaHoBa Munena EpluioBa
pyKosodumens cmpameauyeckux akcnepm fashion retail,
napmrepcms Yandex Qazagstan 6U3HeC-KOHCyIemanm, mMedua-

(Kazaxcmar, Aavamel) MeHedxep, @milenayershova

(Kasaxcmat, Aamamel)

AHaAauTuka/OTpacAeBoe

A UCCAEAOBAHKE

KazaxcraH — pa171 ANA MHBECTOPOB MW MUHHOE noJsie And 6v3Heca?

BusHec-cpesa B 30He KZ: kak OLieHWTb UHBECTKAMMAT, A€ MeHble
KOHKYpVpOBaTh, Ha kakuie rpabaun He HacTynaTb?

bapbepsl, koTopble AyliaT bm3Hec: noyemy B KasaxcraHe CioXHO
BbIpacTn?

MVI(bb\, P€aNbHOCTb N HAaPO/AHbIe CTepeoTUnbl O HallIOHaIbHOM busHece

busHec 6e3 noaAepXKM — peanbHOCTb MW MPUroBOP?
Kakyto noasepxky braHeca OXuaaroT KasaxctaHLp!?

HoBoe kauyecTBO-KOAMYeCTBO 6M3H9C-Cpe,ﬂ.bl «KaHa KasaxcraH»

Bu3Hec-0bpa3oBaHmMe A5 Ka3axCTaHCKMX NpeAnpuHMMaTenei:
HEOOXOAMMOCTb W AOCTYMHOCTb

Haranba OcnaHosa Mwunena Epwosa
npesudeHm Accoyuayuu KAIAOP 3kcnepm fashion retall,
dupekmop epynnel komnaxuli Alvin 6U3Hec-KOHCyIbmaxm, meoua-
Market u ICT-Marketing, @natalya_ MerHedxep, @milenayershova

ospanova (Kasaxcmar, Aamamel) (Kazaxcmar, Aamame)




12:10-12:20 Show Area AexTopui

Epnan Ecnen6etoB
3Kcnepm no TeHepuaHcmMay, pyHosoz,
wexuposnoe, dupekmop LieHmpa mropkckoli
nuceMeHHocmu u ucmopuu «Turk Tengri
Club», @yespenbetov_yerlan
(Kasaxcmat, Aamamer)

MacTep-kAacc
13:30 -14:00 BusHec-3aa (BPEAHbIE COBETbI

Mwuxaunn py6ep
3kcnepm 8 fashion posHuye, ex-CEO
Trussardi e Poccuu u CHI, gpedepansHoli
po3Hu4HoU cemu «Tpu Toacmska, mon-
MeHedxep, bu3Hec-HacmasHuUK, asmop.
melegram-karana «busHec Tepanus»
(Poccus, Mockea)

13:00 -13:30 BusHec-3aA MacTep-kaacc

*  KOMMOHeHTbI 1 anKTOpr, BVAOLWMVE Ha NTOrOBbI pesynbrat B
npozaxax

+  «MopkoBka cnepeam U1 MOPKOBKa C3aan». [Ae «K1BeT» MOTMBaLMA
COTPYAHWKOB?

+  Kak pyKoBOAMTENHO He MOAAaBaTbCA Ha MaHUMYNALMM COTPYAHVIKOB U
OTCTavBaTh CBOKO TOUKY 3peHws?

EBreHuii [laHueB
3KCNepm No ysesudeHuUr npooax
MOOHO20 pbIHKG, G8Mop KHU2,
cozdameib OHNALIH-WIKOb!
ans pykosodumeneli
fashion-peiHka W consulting
(Poccus, Mockea)

MocelLeHne CeMUHAPOB, AHOAUTMHECKUX CECCUIM, BUIHEC-KEWCOB U
NAHEeAbHbIX AUCKYCCHUIM BU3HeC-KOHdepeHuun 6ecnAaTHO




14:00-14:30 BbusHec-3aa MacTtep-kaacc

+  Kak «npoumnTtaTh-TMNMpOBaTL» YenoBeka eLlle A0 pa3roBopa’

+ [naBHble OLMBKM CaMONpPe3eHTaLMM NPy OBLLEHWM C HE3HAKOMbIMM
NHOAbMN?

. A,CI,aI'ITaLLVIﬂ NPOCTPaHCTBa M Kak Hac BblAaroT )KECTbI-a,D,aI'ITepr?

*  YcnewHan 6u3Hec-BepObOBKa Ha COTPYAHNYECTBO

ExatepuHa LlabuHoBa
3KCNEPM NO A3bIKy Mesa u
H€6€p6a/7be/M KOMMYHUKayusam,
ocHosamess TSabinova Academy
(Kasaxcmat, Asmamei)

+  KpeatnsHas nepe3sarpy3ka fashion

* Kak coeanHuTb MOAY, KyNbTypy U KOMMEPLMHO?

» TocynapctseHHan noaaepxka MCB - ot cnos k aeny
+  PaspelmTb Heb3A 3anpeTuTb

« Kak Hay4mTbCA 3apa6aTblBaTb Ha cBOeM TanaHTe?

WpuHa XaputoHoBa

3KCnepm 8 cghepe kpeamueHbix UHOycmpuli
U ycmoUiqugo2o pazsumus, ex- dupekmop

denapmanmeHma kpeamusHeix UHOycmpuli

U KpeamusHo20 mypu3ma, paspabom4uk

3akoHodameneHol 6a3bl, onpedenstowjeli

KpeamueHsle UHOycmpuu 8 3aKoHe O Ky/lemype
PK (@irina_kharitonova_official
(Kazaxcmar, Anmamel)

MwuneHna EpwoBa
3kcnepm fashion retail,
6U3HeC-KOHCYlbmaHm,
Medua-meHeoxep,
@milenayershova
(KasaxcmaH, Armamel)




BbusHec-3aa

MUTYUHT NpoeKkToB

WpwuHa XapuTtoHoBa
3KCnepm 8 cghepe kpeamueHsIX
uHOycmpuli u ycmoliyueoeo passumus
@irina_kharitonova_official
(Kazaxcmar, Aamamer)

Mwuxawnn Fpy6ep
3Kkcnepm 8 fashion posHuye, mon-
MeHedxep, bu3Hec-HacmasHUx,
asmop melegram-kaHana «busHec
Tepanus» (Poccus, Mockea)

Kcenns Kywep6aeBa
npednpuHuMamens, 3kcnepm
fashion retail, 6102ep, ocHosamesne
npoekma u knyba «Moe [leno»
@kusherbaevak
(Kazaxcmat, Aamamer)

MwuneHa EpwoBa
skcnepm fashion retall,
6U3Hec-KOHCy1bmaxm, meoua-
MeHedxep, npodkocep, asmop
cmamed, @milenayershova
(Kasaxcmar, Aamamer)

16:00-16:30 BusHec-3an  Po3bIrpbili noAapkos

‘/ OHAQIH-LLKOAQ AAS PYKOBOAMTEAEM ‘/ KoMMyHUMKauMoHHOE
W consulting areHtcteo PODMOGA

V Tsabinova Academy
cteHa C300

JTeIegram-KOHGA «BusHec Tepanusn

mapTa 2025 9

becnnamHeie, uHOUBUOYaANbHbIE BU3HEC KOHCYIbMAYUU OM 3KChepmos-
npakmukos 0515 cneyuaaucmos e fashion uHdycmpuu

*  CucremHoe ynpasieHue « [naHvpoBaHve / Npoaaxm
« ToBapHOe HanoNHEeHVE MarasnHa *  MapKeTuHr / 0byuermne nepcoHana
*  YnpaBneHwe acCOPTMMEHTOM * Hosble meana / SMM

L)

W

At

EKQTEPHRG  Epronmii AGHIES  Muxan T Moo Epaan
UauHosa A pYoep ﬁmﬂnrMHgvlgpyﬁep ECI'IgHﬁETOE




10 mapTa / noHeAeAbHUK / 2025
15:00 - 16:10 Show Area

Ha ceccuu 0bcydumcs mekyuyee cocmosiHue poiHka MoOHoU UHOycmpuu
Kazaxcmara, e2o HanpasseHue u nepcnekmussl paseumus

Modepamop

WHHa AneHko
OCHOBAMESIb KA3aXCMAHCKUX BpeHdos
00ex0s Mimioriki u Global Nomads,
4neH [pesuduyma Accoyuayuu Jleekoli
lpombiwnerHocmu PK

Cnukepeol

Acenb Agun Anus Axmertosa
coydpedumens bpeHoa ocHosames u dupekmop
ADILI u Finesse Tea 6bpe+da odexdel HB

Amutpuii PeBuH
cosnadeney K Eurasia RED,
npedcedamens Coro3a degesnonepos
mop2osoli HedguxuMocmu
Pecnybauku Kazaxcmar

Ha ceccuu paccmompumcsa cocmosiHue U nepcnekmusbl Ou3Hec-
omHoweHuli Mexdy 08yma cmpaHamu 8 cghepe gewieH- UHOycmpuu

Cnukepbi

Anma KapawesHa KagbipkynoBa Enena Bonowwuna
dupekmop unuana e 2. Aimamel, dupekmop npedcmasumenscmea
«HayuoHaneHoe 0bbeduHeHue «3nuc CpedHss Asus»

npednpusmuti neekoli NpoMelLUAEHHOCMU
«Qaz Textile Industry»




Kupunn Uropesnu Kapnos AnekcaHap Epmakos

KOHCY/I6MAHM 3KOHOMUYECKO20 ocHoeamens Kasaxcmarqckozo bpeHo
omdena Topa08020 CYMOK U aKceccyapos
npedcmasumenscmesa Poccutickoli ALEX HARTUNG

®edepayuu 8 Pecnybauke Kazaxcmar

11 mapTa / BTOpHMK / 2025

B cospemerHom Mupe O/ ycnewHo2o sedeHusi busHeca KOMNAHUU
Heobxodumo Haxodumecs 8 uHghonose. Ha ceccuu obcydsm kakue
KaHanel seasomcs Haubosee OelicmeeHHbIMU 011 NpOOBUXeHUS
6u3Heca U Kak 3¢oghekmusHO Ux UCno16308aMb

Modepamop Cnuxepel
LWyxpat MamacbiabikoB AnnxanMycataes
mapkemosnoz & cepe fashion, Aupekmop no Mapkemukzy 2pynnel KOMNaHUU
ocHosamens azeHmcmea Hope Group ZHANNA KAN GROUP (DAMIANI, LA PERLA,

CONSTELLA, ZARDOZI), ocHosamens medua-
aeeHmcmesa M-agency, obujecmesersili Oesmens

O

Avnbdysa HypcentoBa Aptém Kei
nepcoHansHelli u awH cmuaucm; cneyuanucm no eupycHomy
fashion&sport urgnoercep, kpeamop KOHMeHmy 0na busHeca

BanTtuesa Jleiina
Kommepueckuli [Jupekmop medua-
xonduHea "Partners’,
Harper's Bazaar, Esquire, Elle




MPOTPAMMA BU3HEC-KOH®PEPEHLLUU
MEXAYHAPOAHOMU BbICTABKU MOAbI
Central Asia Fashion Spring-2025

AneHa Xeraii
KpeamueHslli Oupekmop U napmHep
dudxuman-azeHmemea JAS

Tema: MapkeTnAenchbl: KOK 30dPEKTUBHO UCMOAb30OBATH
KAHOA NMPOACX B MOAHOW MHAYCTPUU

Ce200Hs1 MapkemnJielicel nokassisarom ycmouyuselli pocm. bosnee 75%
scex oH/aaliH-3aKkazos cosepuiaemcs Yepe3 mapkemnJelicsl. Ha ceccuu
Nno2080psIM O MOM, KaK yCnewHo 8bl8ecmu Mapky Ha mapkemnaselic,
kakue cywecmsyrom  aalighxaku, cnocobcmeyrowyue  ycnewHsim
npodaxam Ha oHAAlH-NAoWaokax

Modepamop

Anmac Kacbim>kaHos
OcHosamese aHaUMUYeCKoU KOMNAHUU
Market Mind, axcnepm e obaacmu
3/1ekmpoHHOU Kommepyuu, deticmayrouyuli
cennep, asmop Forbes Kazakhstan

Cnukepbi

Bauecnas Kum Napwuca lNpuropbesa
mon cennep Ha Kacnu 6 kamezopuu topucm, Ex - Oupekmop opudu4eckozo
«xeHckas odexda»/lamoda denapmanverma YHusepmaz LigemHol, ex -

CmokmaHH, cnukep MoscowFashionWeek

WUrops LWaHueHko Alinypa PaxumkaHoBa
mon-cennep WB ¢ 06opomom 50 mH. Dpykosodumens omoena
8 mecsay, ambaccadop MPSellers Marketplace Lamoda kz

EBrenua CaBeHkoBa-
MeTpuueHko
Dpykosodumens omoena npueneyeHus
npodasyos Ha Wildberries
8 Kasaxcmare u cmpaHax CHI”

104

AAg NoceLLeHWs 3apermcTpmMpymntecs Ha camnte www.fashionexpo.kz
M MOAYYUTE DAEKTPOHHbIN OUAET



10-11 mapTa 2025 roaa
Aamartsl / KULAC «ATakeHT» / naBuAboH 10 / Show Area

Aptem ByxoHuH
sedywull skcnepm no mapkemnaelicam
u SﬂEKmpOHHOU KomMmepyuu e
Kasaxcmare, coocHosamens u
Ppykosodumens KpynHetiwie2o
\ ! v npednpuHUMamensckozo coobujecmsa
Sellers.kz, asmop oby4aroujux npozpamm
no MGpKEmﬂ/?EuC(]M

Tema: Fashion- koanaGopauuu:
MHCTPYMEHTbI &3KCNEPUMEHTbI

MoOHble KOMNaHUU co30arm co8MeCcmHble Npoekmesl /18 pacluupeHus
yenesoll ayoumopuu, co30aHus UHGHoNo8odo8 U ysenuyeHuUs NPooax.
Ha ceccuu pasbepym peaneHele kelicel ycnewHslx koanabopayud,
06cydam ocobeHHocmu u nalighxaku OaHHO20 UHCMpPyMeHma

Modepamop
. OxkcaHa LUkpbiryHoBa
0CHO8aMENb KOMMYHUKAYUOHHO20
azeHmcmea YOS Agency,
ex-PR Director Mercedes Benz Fashion Week
Almaty, ex- PR Director Almaty Pop-up Store,
pyKo8oOUMENL NPOEKMA, NOCBAUIEHHO20
HayuoHansHomy kocmromy Ulttyq Sezim
Cnukepbl
YnxyH JoKoHr Mroamuna MonanunHa
npednpuHuMamenns, kpeamueroill CEO bperda Salta
dupekmop u napmHep
bpeHoa FUZZZ

Monwnnxa lepacknHa AxHa Bukuyposa
He3asucuMblll PR-KOHCYIbManm, ocHosamens Kasaxcmarickozo 6peHo
pykosodumens fashion&lifestyle 8edywull 3kcnepm no Mamepuanam

HanpaeneHus PR-azeHmcmea Gord, 015 co30aHus 00exdel U NoUcKy
ex-PR Gloria Jeans cospemeHHblx pelueHuli 8 nodbope

mkaHel u gypHUmMype!
Ons bperHdos 00ex0bl

MoceLleH1e CEMMHAPOB, AHAAMTUYECKMX CECCUM, BU3HEC-KEMCOB 1 105
NMAHEAbHBIX AUCKYCCUIM BM3HEC-KOHADEPEHLLMM BECMAATHO



CantaHat U6paeBa
0CHO8aME/Ib KOHCANMUH2060L KOMNAHUU
Retail Partners, ogpnaliH mapkemnaetica
Kkasaxcmasckux ousatiHepos u bpe+dos Colab
Multibrand 8 Anvamel, Acmate u Ameipay,
2KCnepm u KoHcyiemarm Fashion Retail ¢
oneimom 6osee 14 niem

Jloboli  busHec cmpoumca Ha e3aumodelicmeuu ¢ HOObMU:
napmdepamu, — UH8ecmopamu, — KaueHmamu. B pesynemame
npasusneHo20 6e0eHUs KOMMYHUKAUUU B03MOXHO 3aKIHYUMb U
noddepxusames  coMpyOHU4ECMB0 HA  MAKCUMAIbHO — 8bI200HbIX
yenosusx. Ha ceccuu pasbepym kak cmpoume KOMMYHUKayuu, 4mobel
nosy4ams ayyuiue KOHMpakmel U NpeodoxeHUs

Modepamop

MapwuHa byTteHko
dusatiHep 00ex0bl, NPoU380OCMBEHHUK,
ocHosames bperHoa MASILUITAB

Cnukepbl
Co¢ua KoHcraHTmHoBa Kcenusa MNMyxosa
coocHosamenb bpeHoa xeHckol dusatiHep, onsim pykosoocmea
00ex0bl Persve, ambaccadop knyba KoHYenmyaneHoli epynnoli dusatiHa e Zarina,
swbinyckHuUkoe Fashion Factory School compydHuyecmso ¢ Brusnikabrand, | Am

Studio, Alexander Terexov, Ulyana Sergeenko

AnekcaHppa CamcoHoBa
coocHosamess azeHmcmesa Smart
Marketing, cpedu kaueHmoe Pompa,
osome2some, daisykni, npenodasamesns e
CaHkm-[Temepbypackom 2ocydapcmeeHHOM
YHUBEpCUMeme NPOMbILUIEHHbIX
mexHoso2ull u dusatiHa




BbuzHec npozpammy Central Asia Fashion Spring-2025
8 30He Show Area (10 nasuneoH) npogodum Hamanes MupoHosa

Bedywas busHec [pozpammel

Haranbsa MupoHoBa
opeaHu3amop u Modepamop 0By4aroujux
CeMUHapos u 0e/108bIX NPOPaMM,
Dpykosodument 0enosbix NPoPamm
meduaxondurea PROfashion

Zlna 3amemox:




March 10 / Monday / 2025
15:00 - 16:10 Show Area

The session will discuss the current state of the fashion industry market
in Kazakhstan, its direction and development prospects

Moderator

Inna Apenko
founder of the Kazakh clothing brands
Mimioriki and Global Nomads . Member
of the Presidium Association of Light
Industry of the Republic of Kazakhstan

Speakers

Asel Adil Aliya Akhmetova
co-founder of the ADILI founder and director
and Finesse brands Tea of the clothing brand HB

Dmitry Revin
co-owner of Eurasia RED Group,
Chairman of the Union of Retail Real Estate
Developers of the Republic of Kazakhstan

16:10-17:20

The session will examine the state and prospects of business relations
between the two countries in the fashion industry

Speakers

Alma Karashevna Kadyrkulova Yelena Voloshina
Director of the Almaty branch, Director of the Representative
«National Association of Light Industry Office of «Alice Central Asia»

Enterprises» Qaz Textile Industry»




March 10-12 / 2025
Almaty, KBCC «Atakent» / pavilion 10 / show area
Predictions e Solutions e Research e Peer experience o Case studies

Kirill Igorevich Karlov Alexander Yermakov
consultant of the economic founder of the Kazakhstani
department of the Trade Mission brand of bags and accessories
of the Russian Federation ALEX HARTUNG

in the epublic of Kazakhstan

March 11 / Tuesday / 2025

10:30 - 11:40

In the modern world, to successfully conduct business, a company needs
to be in the information field . The session will discuss which channels
are the most effective for promoting a business and how to use them
effectively

Moderator Speakers

Shukhrat Mamasydykov Alikhan Musatayev
Fashion marketer, founder Marketing Director of the ZHANNA
of the Hope Group agency KAN GROUP (DAMIANI, LA PERLA,

CONSTELLA, ZARDOZI), founder of the
media agency M - agency, public figure

Dilfuza Nurseitova Artem Kay
personal and fashion stylist; Viral Content Specialist
fashion&sport influencer; creator for Business

Baltieva Leila
Commercial Director of the media
holding “Partners’,
Harper's Bazaar, Esquire, Elle

Attendance at seminars, analytical sessions, business cases and panel 1 09
discussions of the business conference is free



BUSINESS CONFERENCE PROGRAMME
International Fashion Exhibition
Central Asia Fashion Spring-2025

Alena Khegay
creative director and partner
of the digital agency JA

11:40 - 12:50 Show Area

Topic: Marketplaces: How to effectively use the sales
channel in the fashion indusiry

Today, marketplaces are growing steadily. More than 75% of all online
orders are made through marketplaces. The session will discuss how to
successfully launch a brand on the marketplace, and what life hacks
contribute to successful sales on online platforms

Moderator

Almas Kasymzhanov
founder of the analytical company Market
Mind, expert in the field of e-commerce,
current seller, author of Forbes Kazakhstan

Speakers

Vyacheslav Kim Larisa Grigorieva
top seller on Kaspi in the Women's lawyer, ex ~director of the legal department of
Clothing category Tsvetnoy Department Store, ex - Stockmann,

speaker of Moscow Fashion Week

Vyacheslav Kim Ainura Rakhimzhanova

top seller on Kaspi in the Women's Head of Marketplace
Clothing category Department Lamoda kz

Evgenia Savenkova-Petrichenko
Head of Seller Acquisition Department
at Wildberries in Kazakhstan
and the CIS countries

110

To visit, register on the website www.fashionexpo.kz
and receive an electronic ticket



March 10-12 / 2025
Almaty, KBCC «Atakent» / pavilion 10 / show area
Predictions e Solutions e Research e Peer experience ¢ Case studies

Artem Bukhonin
leading expert on marketplaces and
e-commerce in Kazakhstan, co-founder
and head of the largest entrepreneurial
A ; v community Sellers.kz, author of training
programs on marketplaces

Topic: Fashion collaborations:
tools & experiments

Fashion companies are creating collaborative projects to expand their
audience, create newsworthy events and drive sales. This session will
examine real cases of successful collaborations and discuss the features
and life hacks of this tool

‘
g

Chihun Jong Lyudmila Polyanina
entrepreneur, creative director and CEO of the Salta brand
partner of the FUZZZ brand

Moderator

Oksana Shkrygunova
founder of the communications agency YOS
Agency, ex -PR Director Mercedes Benz
Fashion Week Almaty, ex -PR Director Almaty
Pop-up Store, head of the project dedicated to
national costume Ulttyq Sezim

Speakers

Polina Geraskina Anna Bikchurova
independent PR consultant, head of a leading expert on materials for creating
fashion&difestyle direction of PR agency clothing and finding modern solutions in
Gord , ex -PR Gloria Jeans the selection of fabrics and accessories

for clothing brands

Attendance at seminars, analytical sessions, business cases and panel 111
discussions of the business conference is free



Saltanat Ibrayeva
founder of the consulting company Retail
Partners, offline marketplace of Kazakhstani
designers and brands ColLab Multibrand
in Almaty, Astana and Atyrau, expert and
consultant Fashion Retail with
over 14 years of experience

Every business is built on interaction with people: partners, investors,
customers. As a result of proper communication, it is possible to
conclude and maintain cooperation on the most favourable terms.

The session will discuss how to build communication to get the best
contracts and offers

Moderator

Marina Butenko
clothing designer, manufacturer,
founder of the brand MASLLUTAB

Speakers

Sofia Konstantinova
co-founder of the women'’s clothing
brand Persve, ambassador of the
Fashion Factory School graduates club

Ksenia Pukhova
designer, experience in managing a conceptual
design group at Zarina, collaboration
with Brusnikabrand, | Am Studio,
Alexander Terexov, Ulyana Sergeenko

Alexandra Samsonova
co-founder of the Smart Marketing
agency, whose clients include Pompa,
osome2some, daisykni, and a teacher
at the St. Petersburg State University of
Industrial Technologies and Design




The business program of Central Asia Fashion Spring-2025 in the
Show Area (Pavilion 10) is organized by Natalia Mironova

Business Program Host

Natalia Mironova
organizer and moderator of educational
seminars and business programs,
head of business programs at the
PROfashion media holding

For notes:




YcAyra npochecCUOHAALHOTO CONMPOBOXAEHMUS
3akyna «wedp-6aiepy / (KCTUAUCT HA HaACH

10-12 mapTa / 2025

ExxeAHeBHO ¢ 10:00 Ao 18:00
TOAbKO AASl NPOCDECCUOHAABHBIX MOCETUTEAEN
Central Asia Fashion Spring-2025 opraHusoBaH YHUKAAbHbIN
chopmaT conpoBoXAEHUA NPOPECCUOHAABHOrO 3aKyna —
«wedd-6anepn UAM UCTUAUCT HA HACH

Kak 3akynuTb ToBaAp, 4TOGbI OH NPOAABAACS 6e3 ocTaTka?

¢[MpOCYUTATE TOBAPHOE HAMOAHEHWE MArA3HHA
*[IPOAHAAM3MPOBATL MOPTPET NOKYNATEAS
¢ Co6paTh YCMELLHbIE KOAAEKLLMM Sl)' le
* AQIOT PEKOMEHAQLMM MO 3aKyny

Co06LLECTBO CTUAUCTOB
¢ PEKOMEHAYIOT AYHLLIYIO NMPE3EHTALMIO LeHTPaABHOT Asia
OTOBGPAHHOrO TOBAPA HA BUTPMHAX @style.session

TOAbKO AAfl TpOodPecCUOHAAbHBIX NoceTuTeaen CAF Spring-2025
npeaocTaBAseTcs ABA nakeTd YCAYrM (CTUAUCT HA HACH

Demo u Standart

NakeT Demo
BecnaatHas aAMarHocTMKa
*  AHaAM3 LleaeBort AyAUTOPKKM MAra3nHA
A ¢ OnpeaeaeHne AHK marasmHa/6yTmka
*  PeKkOMEHAQUMM MO ONTUMAABHOMY OCCOPTUMEHTY M
m COCTOBAEHMIO MAEAABHOM KAMCYAbI
e TOACKQXET HQ KAKMX MOCTABLLIMKOB BbICTABKW OOPATUTH
BHMMAHME

AAUTEABHOCTb YCAYTM MakeTa Demo - 30 MUHYT HO CTEHAE
KOHCYABTALIMOHHOTO LLEHTPA

NakeT Standart
MAQTHO, MO AOTOBOPEHHOCTH
¢ AHOAM3 LLEAEBOM AYAUTOPUM MATA3MHA
¢ OnpeaeaeHne AHK marasmHa/6yTmka
¢ PeKoOMeHAQUMKM MO ONTMMOABHOMY QCCOPTUMEHTY M
N COCTOBAEHMIO MAEAABHOM KAMCYAbI
e COCTOBAEHME 3AKA3HOIO LLIOMMHI-AUCTA Banepa
OKCMEPTHBIM OCMOTP ACCOPTUMEHTA BbICTOBKM
PekomeHaauMM MO KAMCYAE, LBETOBbIM COYETAHMIM,
aKceccyapam
e CTmAM3aLMs OBPA30B AAS KAMEHTOB
¢ KOHCYAbTALMS DKCMEPTOB MO CO3ACHUIO KOHTEHTO AAS
pPeaAM3aLMN ACCOPTUMEHT

AAUTEABHOCTb YCAYTM NakeTa Standart — ot 2-x Yyacos
CTUAMCT HE OCYLLLECTBAIET PACHET CYMMBbI M 0BbeMA 3aKyNa
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MpeABapUTEAbHASA 3AMUCh B KOHCYAbTALUMOHHOM LLEHTPE
AamarTbl / ATakeHT / 9 naBuAboH / cTteHA C120



10-12 mapTa / 2025

ExxeaHeBHO ¢ 10:00 Ao 18:00
BecnAaTHble 6U3HEC-KOHCYAbTALUMU OT SKCNEPTOB-
NPAKTUKOB AAA cneumnaAucToB fashion HAYycTpuun

TOoNbKO AN BCEX XXENAtoLLMX NOCETUTENEN MEXYHAPOAHOM BbICTaBKM
mogpl Central Asia Fashion Spring-2025, NpoBoAATCA MHAMBWAYa bHbIE
M TPYNMoOBble  KOHCYNbTALMUM  MPOGECCMOHanbHbIX  CTUAMCTOB

lpedsapumesnsHas 3anuce 8 9 nasusiboHe, Ha cmeHde C120

10 mapTa

«[lcuxonozua nokynamens XXI»

mpuzzepsl U 3anpocel nokynameseli; HOgoe nokosieHue
KAUueHmos8; kelicel 0emMo

«TpeHObI ce30Ha BecHa-/lemo 2025
XKeHckue mpeHdbl; MyXckue mpeHObl; mpeHdosble ysema

«lcuxonoaus nokynameJs: Kak ejausrom yeema u ¢GCOHbI»

ysem Kak mpueeep 3MOL{Uﬁ u peLueHuﬁ; ¢GCOHbI u accoyuayuu; kak
CMuJib 8/iusdem Ha yeHy 8 2/1a3ax KiueHma

11 mapTa

«Cekpembl agpdhekmueHo20 3aKyna - pasmepHsbiii psod u
Kamezopus moeapa»

nompebHocmu KaueHma u npasusibHelli Nodbop pasmepHozo psoa;
ynpaeJieHue accopmumMeHmom; owubku npu 3akynke moeapa

«BUY Smart: kak nokyname, Ymo6el 3apabameieame?»

noyvemy daxe cmuJsibHble sewju He npodaromcs; 10 owubok baliepa,
Komopele npusodam K ybeimkam, cmpameau4eckas 3akynka

«[Mpoda>ku yepes coy. cemu»

cmamucmuka oHaalH u oggaaliH npodax, gpopmamel
npodarowjezo KoHmMeHma; eu3syan

«Mukc & mam4: kancyneHsll 2apdepob, komopeuiii npodaemcs»

Kkak co30ame yHU8epcasabHyto Kancysy; 6anaHc 6a3ossix u
akyeHmMHsIx seujel; KaKk npenodHecmu kancysy KaueHmy —
YeHHOCMb, NpakKmMU4YHOCMb, CMUILU3Ayus

«Ycnex myxckux 6peHdoe»

pasbop JHK u apxemunos; kak pacuugposame AHK 6peHda u
uCno/16308aMb 8 3aKynkax; kakue apxemunel 6peHoos npodaromcs
Jlyywe 8ce2o

12 mapTa

«BumpuHa, komopas npodaém>»
mpeHObl ogpopmaeHus 2025; 10 owubok; 10 mpeHOos

«/lukeudHvlli accopmumeHm - npodasaemas
Ko//leKyus»
Kancy/ieHele KoeKkyuu; mogapesl - J0KOMOMUBk! - NO3UYUU,
cmuMysupyrowjue npodaxu; Xumoable akceccyapel




10-12 mapTa / 2025
ExxeaHeBHo ¢ 10:00 Ao 18:00

BecnAaTHblie, MUHAUBUMAYAAbHbIE U FPYNMNOBbIE
6GU3HEC-KOHCYAbTALLMU OT SKCMNEPTOB-NPAKTUKOB AAS
cneuuaaucTos fashion MHAycTpum

Mapu bekpanp

UMUK-CTUAINCT, TPEHEP LUKOAIbI KOHLEMNTYa bHbIX CTUANCTOB
1 OCHOBATE b COOBLLECTBA MMWUAX-CTUANCTOB «Style
Session», oduumansHbI cTanct Milano Fashion Week,
Paris Fashion Week, aBTop v ctapLumii CTManCT npoekTa
#KapanHansHoellpeobpaxeHneK3 v MH. 4p

HOnuna bpysryanc

MEXAYHAPOAHbIM LWONWHT CNeLManmncT ¢ NpakTvkoin 8 Mockee,
Knese, Xapbkose, Munane, bapcenore v Mapwike, pe3naeHT
CoobLLecTBa CTUANCTOB «Style Session», cTapLuMiA CTUAKCT
npoekTa #KapanHansHoelpeobpaxeHnek3, nobeantens B
HOoMWHaLmK «Mpeobpaxerue roga» B 2019, 2021 . 1.

Buburynb EpraeBa

KOHLI‘eﬂTya}'IbeI;I NMUIX-CTUANCT, MEHTOP CTaTyCHOTO

1 AeN0BOTO rapAepoba, Pe3naeHT CoobLLIeCTBA UMUAX-
CTMANCTOB «Style Session», ocHoBaTe b OHNAMH MarasnHa
@alibi_style_kz, astop ctateli no ctunto ana Nurkz

KOnuna CraBuukas

LVpekTop Nno npoaykTy (Project Manager) 6peHaoB
NEeTCKOV KOHLENTYanbHbIA MMUAX-CTUANCT, PE3UNAEHT
coobLiectsa cTvancTos «Style Session», ambaccagop
TPaHCPOPMALWOHHOM Mrpbl Mo cTuro «Sold Out»,
Av3aliHep oAeXAbl, YeMMMOH MeXAYHapPOAHOTO KOHKypCa
Asian Global Cup'24 B HomuHaumw Fashion Show, Tperep
«Wkonbl KOHbIX CTMANCTOB», CTapLWWIA CTUAWCT NpoekTa
#KapayHansHoellpeobpaxeHuek3

AnHa EpmekoBa

UMUIK-CTUANCT, PE3UAEHT COODLLIECTBA CTUANCTOB «Style
Session», MapkeTonor, opopmuTens, potorpad, AekopaTop
CTEHA0B CTUAMCTOB W kopHepa Ha CAF B 2024 1 2025 . 1.

Caduma Anunbaii

WNMUAX-CTUANCT, PE3NAEHT COOBLLECTBA MMUAX-CTUANCTOB
«Style Session», BbinyckHuua UCL University (London),
onbIT B PR

Kamunna lanmmosa

UMUK-CTUIACT, PE3UACHT COODLLIECTBA MMMAX-CTUANCTOB
«Style Session», YeMMMOH MeXAyHAPOAHOTO KOHKypca Asian
Global Cup'24 B HOMMHaumw Brand Icon

Napa CepeaunHa
KOHLieNTYanbHbIA UMUAX-CTUAWCT, PE3NAEHT COOBLLeCTBa
NMUAX-CTUANCTOB «Style Session», XyAoXHWK







Professional procurement support service
«chef-byem / ustylist for an hourn

March 10-12 / 2025
Every day from 10:00 to 18:00

Only for professional visitors to the Central Asia Fashion
Spring-2025 International Fashion Exhibition, a unique format

of professional purchasing support has been organized -
wchief buyem or ustylist for an hourn

How to purchase goods so that they are sold without residue?

*Calculate store inventory
* Analyse the buyer persona >
*Make successful collections Sl)‘ le
«Provide purchasing recommendations -Session

N Community of Stylists of
*Recommend the best presentation of the Central Asia
selected product in the windows @style.session

Only for professional visitors of CAF Spring-2025,
TWO packages of the «Stylist for an Houm service are provided:
Demo and Standart

Demo package
Demo package is free of charge
e The stylist analyses the store’s Target Audience
e Determination of the DNA of the store/boutique

a ¢ Recommendations for the optimal range and
m composition of the ideal capsule
¢ Advice on which suppliers of the exhibition to pay
attention to

@ Duration of the service — 30 minutes at the stand of the
consulting centre

Standart package
Paid, by agreement
* Analysis of the store’s target audience
e Determination of the DNA of the store/boutique
¢ Recommendations for the optimal range and
N composition of the ideal capsule
e Preparation of a buyer's custom shopping list
Expert inspection of the exhibition range
Recommendations for capsule, colour combinations,
accessories
¢ Styling images for customers
e Expert consultation on content creation for product
range sales

@ Duration of the service —from 2 hours. The stylist does not
calculate the amount and volume of purchase

118 Please contact the CAF Consulting Centre, stand C120 /
9 Pavilion to make an appointment for the service and to find
out how much it costs



March 10-12 / 2025
Every day from 10:00 to 18:00

Free, individual and group business consultations from expert
practitioners for fashion industry professionals

Only for all interested visitors to the Central Asia Fashion Spring-2025
International Fashion Exhibition, individual and group consultations
of professional stylists are held according to the schedule

Pre-registration in pavilion 9, stand C120

10 March

«XXI Buyer Psychology»

Triggers and buyer demands; new generation of customers;
lemo cases

«Spring-Summer 2025 Trends»
women’s trends; men’s trends; trend colours

«Shopper psychology: how colours and styles influence»

colour as a trigger for emotions and decisions; styles and
associations; how style influences price in the eyes of the customer

11 mapTa

«Secrets of effective purchasing - size range and product
category»

customer needs and the right size range; yassortment management;
purchasing mistakes

«BUY Smart: How to buy to make money?»

why even stylish things do not sell; 110 mistakes of a buyer that lead
to losses; cstrategic purchasing

«Sales through social networks»
online and offline sales statistics; sales content formats; visual

«Mix & match: a capsule wardrobe that sells»

how to create a versatile capsule; balance of basic and accent pieces;
how to present a capsule to the client - value, practicality, styling

«The Success of Menswear Brands»

dissecting DNA and archetypes; how to decipher brand DNA and use
it in purchasing; which brand archetypes sell best

12 mapTa

«The Storefront That Sells»
decoration trends 2025; 10 mistakes; 10 trends

«A liquid assortment is a saleable collection»

capsule collections; Locomotive products - items that stimulate
sales; hit accessories




March 10-12 / 2025
Every day from 10:00 to 18:00

Free, individual and group business consultations from expert
practitioners for fashion industry professionals

Madi Bekdair

image stylist, trainer of the school of conceptual stylists
and founder of the community of image stylists ‘Style
Session’, official stylist of Milan Fashion Week, Paris
Fashion Week, author and senior stylist of the project
#CardinalPreobrazheniyeKZ and many others

Yuliya Bruzgulis

international shopping specialist with practice in Moscow, Kiev,
Kharkov, Milan, Barcelona and Paris, resident of the community
of stylists «Style Session», senior stylist of the project #Cardinal
Makeover, winner of the nomination «Makeover of the Year»

in 2019, 2021

Bibigul Ertaeva

conceptual image stylist, mentor of status and business
wardrobe, resident of the community of image stylists «Style
Session», founder of the online shop @alibi_style_kz, author of
articles on style for Nurkz

Yuliya Stavitskaya

conceptual image stylist, resident of the Style Session stylist
community, ambassador of the transformational style game
Sold Out, fashion designer, winner of the international
competition Asian Global Cup "24 in the category Fashion
Show, trainer of the School of Young Stylists, chief stylist of the
project #CardinalPreobrazheniyeKz

Anna Yermekova

image stylist, resident of the stylists" community «Style
Session», marketer, designer, photographer, decorator of
stylists' stands and corners at CAF in 2024 and 2025

Safiya Alipbay

image stylist, resident of the «Style Session» community
of image stylists, graduate of UCL University (London),
experience in PR

Kamilla Galimova

image stylist, resident of the Style Session community of
image stylists, winner of the Asian Global Cup ‘24 international
competition in the Brand Icon nomination

Lara Seredina
conceptual image-stylist, resident of the Style Session
community of image-stylists, artist










FASHION
SHOW

MOAHbBIE
NMOKA3bI

watch videos from fashion shows

E‘:

NOCMOTpPUTE BUAEO C MOAHBLIX MOKA30B




FASHION SHOW
MOAHbBIE MOKA3bI

Central Asia Fashion arranges special Show Area zone for the fashion

parade to be carried out by the Show participants providing them an

opportunity to present their own collections.Total area of the Show
Area is 600+ sq.meters.

Central Asia Fashion opraHusyet cneumanbHyto 30Hy Show area ans
MOKa30B MO/, Y4aCTHUKOB BbICTaBKV C BO3MOXHOCTbIO MPeACTaBUTb
cobcTBeHHble koanekuun. Obuwas naowaab Show Area
600+KB. METPOB.

PacnucaHune MOAHbIX MOKa30B

10 mapta/march 2025
12:30-14:40

11 mapra/march 2025
13:00-14:30

12 mapra/march 2025
12:30-15:00
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OFFICIAL ORGANILZER
OOULUATIbHLIWOPTAHU3ATOP

CaTEXpO

050040 KAZAKHSTAN, Almaty
Sholom Aleikhem str, 5, office 1

050040 KA3AXCTAH, Anmarbi
yn. Lonom Aneiixema, . 5, odpuc 1

tel. +7707709 44 44, +7727 35270 74/75
info@catexpo.kz  www.fashionexpo.kz



