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Dear visitor!
International Exhibition Company CATEXPO is pleased to welcome you
at the 3é6th International fashion exhibition «CAF Autumn-2025»
and éth International exhibition of footwear, fur, leather and accessories
ELITE LINE 2025

All persons who have accepted an organiser's invitation , have registered
on-line as a visitor, agree to these rules and undertake to abide them:

1.Registration is MANDATORY for all visitors

2.0n the first two days, the exhibition is open to professionals only. A
professional visitor is any business owner, entrepreneur, public official,
director, manager, executive, or any other representative of a foreign
or domestic company, enterprise, public authority, association, or union,
attending the exhibition for business or professional purposes.

The organisers reserve the right to request a document from visitors
confirming their professional status: business card, power of attorney
or official letter from an organisation, or any document certifying their
professional status

3.All exhibitors must have a badge. Badges are issued at the registration
desk at the entrance to the exhibition and are valid for the whole exhibition
period

4.Badges can be obtained with a completed invitation or a registration
form. E-badges can be obtained by registering online on the official
website. For that purpose print this badge to A4, fold as instructed, beat the
queues and walk straight info the exhibition hall

5.Visitors exchanging cash tickets or invitations for badges must fill out a
registration form, which can be found on the tables next to the registration
desk

6.Representatives of the media badge issued after passing the
accreditation procedure

7.Students from relevant universities may attend the exhibition free of
charge on Day 3. Students must be accompanied by a lecturer and must
be on the list of students certified by the university administration and
agreed with the organiser

8.ransferring or selling e-tickets and visitor badges o a third party is
prohibited. The organiser reserves the right to verify badges with visitors'
names by requesting identification

9.Visitors are not permitted to trade, distribute advertising material, hold
presentations, demonstrations, campaigns, or any other actions or events
at the exhibition without written consent from the organiser

10.It is prohibited to be in a state or appearance that does not meet the
business nature of the exhibition and general behaviour norms, or to disturb
public order at the exhibition

11.Under 18s are only permitted to attend the exhibition on the final day
and must be accompanied by an adult

12.The organiser reserves the right to refuse entry, without compensation,
to visitors who violate any of these rules

13.The exhibition contractor is not liable for the loss of personal
belongings

YBaxaembiii NOCeTUTEAD!
MexayHapoaHas BbicTaBo4Has komnanus CATEXPO paaa
npUBeTCTBOBATL Bac Ha 36-oi BbicTaBke Moabl «CAF Autumn-2025»

M HA 6-0i MeXAYHAPOAHOW BbICTABKE O6GYBM, MEXA, KOXM U AKCECCYAPOB
ELITE LINE 2025

Bce Aanua, npuHgBLLME NPUTAQLLEHWE OPraHM3ATOPA MOCETUTb BLICTABKY, A
TAKXKE 3aPErMCTPUPOBABLLMECA B KOYECTBE MOCETUTEAA B PEXMME on-line,
COTrAQLLAIOTCS C AQHHBIMU [TPABMACGMM 1 0BA3YIOTCA CODAIOAATD MX:

1.Peructpaums OBA3ATEABHA AAs BCEX noceTUTEAEM

2.BXOA HO BLICTABKY OTKPbIT TOABKO AAS MPOGOECCHMOHAABHbBIX MOCETUTE-
Aen. MpodEeCCMOHAAbHbIM MOCETUTEAD — BAOAEAEL, BU3HECA, MHAMBUAY-
QAbHbIM MPEANPUHUMATEAD, AOAKHOCTHOE AMLLO, PYKOBOAMTEAD, YN OB-
ASIOLLIMIA, CNELAANCT, MHOM MPEACTABUTEAL MPOMUABHOM 3aPYDEXHOM
MAM OTEYECTBEHHOM KOMMNAHMK, MPEANPUATUS, OPIrAHA FOCYAQPCTBEHHOM
BAQCTM, ACCcoumaulmm, Cor3aq, I'IOCeLLLOIOLLLMIZ BbICTABKY AAA AOCTMXKEHUS
AEAOBbIX M MPOGDECCUOHAABHBIX LLEAEH. AAS MOATBEPXKAEHMS Npodbeccho-
HOABHOTO CTATYCa noceTnteAs OPraHn3aTop BbICTABKK BMPABE NOMPOCUTL
€ro NPEeAOCTABMTb MOATBEPXKAQIOLLIMI AOKYMEHT: COBCTBEHHYIO BU3UTHYIO
KAPTOYKY, AOBEPEHHOCTb MAM OCOULIMAABHOE MUCbMO MPEACTABASEMOMN
OPraHM3aLMM; MHOM AOKYMEHT, CBUAETEALCTBYIOLLLMIM O MPOCDECCUOHAADL-
HOM CTATYCE MOCETUTEAS

3.OCHOBOHMEM AAS BXOAC HO BbICTOBKY SBAFETCH BEMAXK. BEMAX BbIAQETCS
HO CTOMKE PErMcTRaLIMM Y BXOAQ HO TEPPUTOPUIO MPOBEAEHMS BBICTABKM.
BenaX AEMCTBUTEAEH B TEYEHME BCErO NEPUOAC PABOTbI BbICTABKM

4.BenaX MOXHO MOAYHYMTb MO MPEABIBAEHMM 3AMNOAHEHHOTO NMPUIAQCH-
TEABHOTO BUAETA MAM PEMUCTPALLMOHHOM AOOPMbI. DAEKTPOHHbIM BENAX
MOXHO MOAYYMTb, MPOMAS MPOLLEAYPY ON-line perncTpaLmm Ha OCOULLMAAL-
HOM COMTE BbICTABKM

5.3anoAHeHWE PErMcTPALMOHHOM AOOPMbI MPKY OBMEHE MPUIACCUTEAD-
HOro BUAETa Ha BenaX aBAfeTCS 0BA3aTEAbHBIM. BAGHKM DOPMBI HOXOAATCA
HO CTOAQX PFAOM CO CTOMKOM PErMCTPALMM

6.MpeacTtasmtersm CMM BernaxX BBIAQETCH NOCAE MPOXOXAEHWS NpoLLe-
AYPbI OKKPEAMTALMM

7.CTyAeHTbl NPOdOMAbHBIX BY 30B, AONYCKAIOTCS B TPETUIN A€Hb BBICTABKM,
TOABKO B COMPOBOXAEHMM NPEMNOACBATEAS, COTAQCHO CMMCKY CTYAEHTOB,
OOULIMAABHO 30BEPEHHOMY AAMMHUCTPALMEN COOTBETCTBYIOLLIETO BY 3a.
CnMcok AOAXKeEH BbITb COrAQCOBAH C OPraHM3aTOPOM BbICTABKM

8.MepeAaya UAM MPOACKA BENAXEN MOCETUTEAEN TPETBUM AMLLAM
3anpetteHa. OpraHmM3aTop BbICTABKM BMNPABE NPOBEPUTL COOTBETCTBME
MMEHM, YKA3AHHOTO B BEMAXKE, C MMEHEM NOCETUTEAR, AAd Yero Opra-
HU3ATOP MOXET MOMPOCKTb MOCETUTEAS BbICTABKM MPEABIBUTL AOKYMEHT,
YAOCTOBEPSIOLLMI AMHHOCTb

9.Ha TeppuUtopmm BLICTABKM MOCETUTEAIM HE PA3PELLIAETCS OCYLLLECT-
BASTb TOPFOBAIO, PACMPOCTPAHATE AOOYIO PEKACMHO-MHADOPMALMOHHYIO
MPOAYKLMIO, MPOBOAMTL MPE3EHTALMU, AEMOHCTPALMM, ArUTALLMK U AtODbIE
ApYyrie NoAOBHbIE MepPONPUATUS U AEUCTBMI BE3 MMCbMEHHOTO COrAQCHS
OpraHusatopa

10.Ha TEPPUTOPUM BLICTABKM 3AMPELLLAETCS HOXOAMTLCS B COCTOSHUM M B
BUAE, HE COOTBETCTBYIOLLLEM AEAOBOMY XAPCTKTEPY BbICTABKM M OBLLLENPU-
HATBIM HOPMOM MOBEAEHMUS, O TAKXKE COBEPLLIATL AEMCTBMA, HOPYLUAIOLLME
OOLLLECTBEHHbIN MOPIAOK

11.MocelleHne BbICTABKM C AETbMM HECOBEPLLIEHHOAETHErO BO3PACTA
3AMNPELLEHO

12.B cAyqae HapyLueHus HacToswmx MNpasua Opranmsatop snpase 6e3
KAKMX-AMBO KOMMEHCALMM OTKA3ATb AOMYCTMBLLIEMY HAPYLLEHUE AMLLY B
MOCELLLEHMM BbICTABKM

13 .OpraHmM3aTop BLICTABKM HE HECET OTBETCTBEHHOCTb 3Q YTEPIO AMYHBIX
BeLLen




Dear CAF & ELITE LINE Exhibitors!

CATEXPO Exhibition company welcomes you and offers to get
acquainted with information required during your exhibition
activities

The exhibit hall will be open from 09:00 till 18:00 for exhibitors and from
10:00 till 18:00 for visitors. Exhibit hall entrance is available for people having
name tags. At 10:00 visitors should be in the exhibit halls. Please, make
sure that your stand is ready for reception of visitors!

TEMPORARY STAFF

Promoters of the exhibition should provide to order services of translator and
supporting staff for working at the stand. If you want to order an additional staff,
see that all staff members, working at the stand, are provided with name tags
on the exhibition center territory.Promoters of the exhibition should not provide
loader services.

FOOD-COURT

Food-court is in 9, 11 pavilions of the exhibition center, the Bar is located in
pavilions 10, 11. You can also make use of ordering food on the stand service. To
this question, you can consult cafe administration.

SERVICE CENTRE

You can obtain copy documents, contracts in original, business trip expenses
and accounting documents, product import/export permits service in the office of
the exhibition organizers (between pavilions 10 and 11)

Wi-Fi

You can use free Wi-Fi. You can get the access password in the porganizers's
office.

ADVERTIZING MATERIAL

Promotional products and other types of advertising activities distribution
should be carried out by an exhibitor only within his stand in such a manner that
not to prevent flow of visitors crossing the passways and not to create a hazard
or violate other exhibitors and visitors rights. Noise level more than 75 dB is not
allowed as well as using hardware and special effects.

In case of violation this rule, promoters can apply sanctions against exhibitor,
which include exhibition stand close without any compensation payments and
refunds, paid to promoter by exhibitor for participation in an exhibition.

Management office of the exhibition can ask to take away all the stand
elements and constructions.

SECURITY

Promoter of the exhibition provide a constant public order security on the
exhibition without providing security of exhibits and exhibitors equipment. The
exhibition visitors should see about their objects safety by themselves while the
exhibition is open for visitors. Promoter of the exhibition is not responsible for
exhibits loss and its damages or other values, belonging to exhibitor. Exhibitor is
responsible for any stand equipment damages or properties of other exhibitors.

During exhibition mounting or dismounting a hall must be blocked off by the
exhibition center security.

MIGRATORY REQUIREMENT

Foreign citizens staying on the territory of the Republic of Kazakhstan for more
than 3 days should obtain a certificate of temporary registration at the migration
police in Almaty.

YBa)kaemble KcrnoHeHTbl BbicTaBku CAF n ELITE LINE!

BbictaBouHasa komnanua CATEXPO npusetcreyet Bac n
npeAnaraeT 03HaKOMUTbCA € MHGopMaLmelr, koTopas 6yaet
Heobxoauma Bam npu pa6ote Ha BbicTaBKe

MMaBuaboH ByaeT oTkpbIT ¢ 09:00-18:00 ans SkcnoHeHToB 1 ¢ 10:00-18:00
ANA nocetmreneid. Bxog B NaBnAbOH ANA SKCMOHEHTOB PaspeLlieH TObKO Mo
6eiiaxam. B 10:00 B naBuaboHax y)ke 6yayT nocerurenu. Moxcanyiicra,
y6eautech, uto Baw creHa rotos K ux npuemy!

BPEMEHHDbI/ MEPCOHAN

OpraH13aTop BbICTaBKM NPEAOCTABAAET BO3MOXHOCTb 3aKa3aTb yCayrv
nepeBoAYMKa M BCNOMOTaTeIbHOrO NepcoHana Ha creHs. Ecam Bol 3akasbiBaete
[ONOJIHUTE IbHBIV NepCcOHas, No3aboTsTech O TOM, UTODbI BCE COTPYAHUKM,
paboTatoLLmMe Ha CTeHze, Oblan obecneyeHbl benaxamn Ha TeppuTopun
BbICTABOYHOTO LieHTpa. OpraHmn3aTopsl He NPeaoCTaBAsroT YTy v rpy34MKoB.

SYAKOPT

®yakopt Haxoamntca B 9, 11 NaBMAbOHaX BbICTABOYHOTO LeHTPa, B 10, 11
naBKIbOHax pacnonoxeH bap. Takxe Bbl MOxeTe BOCNOAb30BaTbCA YCYrON
3aKka3a e/pl Ha CTeHA. Mo AaHHOMY BOMPOCY Bbl MOXeTe 06paTuThCs B
aAMUHUCTPaLMIO Kade.

CEPBUC-LIEHTP

KonupoBsanbHble ycayri, NoayyeHe OpuriHanos J0roBopos,
KOMaHAMPOBOYHOM 11 Byxrantepckoi AoKyMeHTaLw, paspelueHnii Ha BBO3/
BbIBO3 rPy3a BO3MOXHbI B opurce OpraHmsatopa (Mexay 10 1 11 nasuaboHamm)

Wi-Fi

Bbl MOXeTe BOCMONb30BaTbCA HecrnnatHol yeayroin Wi-Fi goctyna B MHTepHeT.
Maponb goctyna Bel MoxeTe nonyunts B odpuce OpraHnsatopa, a Tak xe
apenzoBatb Wi-Fi poyTep.

PEK/IAMHbBIE MATEPUA/IbI

PacnpocTpaHeHmne peknamHON NPoAyKUMK AMbo Apyrvie BUAbI PeKNaMHOMN
NEATeNbHOCTM AOKHBI MPOBOAWTECA IKCMOHEHTOM UCKFOUMTENBHO B MpeAenax
CBOETO CTeHAa, TakiMM 06Pa3oM, YTOBbLI HE MPEenATCTBOBaTL MPOABUXKEHNIO
noToKa noceTuTeneit B NpoxoAax v He Co3/aBaTb Yrpo3y UM HapyLLeHvie
npaB APYr1x SKCMOHEHTOB W noceTuteneit. He aonyckaeTcs ypoBeHb Wyma
60nee 75 [1b, a Takxe He A0OMyCKaeTCA UCMOAb30BaHME TEXHUUYECKMX CPEACTB U
cneuRdPekToB.

B cnyyae HapylweHWs AaHHOro nonokeHus, OpraHn3atop ocTasaseT 3a cobow
npaBo NPUMEHMTH K DKCMOHEHTY CaHKLMW BMIOTH A0 3aKPbITUA BbICTABOYHOTO
CTeHaa 6e3 BbINaThl Kaknux-11Mbo KOMMNEHCaLMIA 1 BO3BpaTa CPEACTB,
YMAa4eHHbIX SKCMOHEHTOM OpraHM3aTopy 3a yyacTvie B BbICTaBKe.

[peKkums BbICTaBKM OCTaBAAET 3a COHOW MpaBo NoTpeboBaTh yopaTh
NOAOOHbIE INEMEHTbI U KOHCTPYKLMY CTeH/a.

OXPAHA

OpraH13aTop BbICTaBku 06ECNIEUNBAET MOCTOAHHYIO OXpPaHy OBLLECTBEHHOMO
nopsAaka Ha BbICTaBKe, He OCYLLLECTBAAN MPW STOM OXPaHy KCMOHATOB
1 060pyAOBaHUsA DKCMOHEHTOB. YUaCTHUKaM BbICTaBKi HEOBXOANMMO
CaMOCTOSATENBHO MO3aB0TUTLCA O COXPAHHOCTM CBOWX BELLEH B TO Bpems,
KOTZa BbICTaBKa OTKpbITa ANA nocetuteneit. OpraHn3atop BbICTaBKM He HeceT
OTBETCTBEHHOCTM 3@ NMPONaxXy WM NOBPEXAEHME IKCMOHATOB WM APYTUX
MaTepuanbHbIx LEHHOCTEN, MPUHAANEXALLMX DKCTIOHEHTY. DKCMOHEHT HeceT
OTBETCTBEHHOCTb 3a t060M YLLIep6, HaHeCEHHbI 0OOPYAOBaHMIO CTeHAa UK
COBCTBEHHOCTU APYrUX KCMOHEHTOB.

B AHW MOHTaxa/AeMOHTaxa BbICTaBKM NMaBWIbOH OMeyaTbiBaeTcs OXPaHoi
BbICTABOYHOIO LIEHTPA.

MI/II'PALI,VIOHHI:IVI PEXXUM

MHOCTpaHHble rpaxAaHe, HaxOAALLMECA Ha TEPPUTOPUK Pecrybamnkm
KasaxcraH 6onee 3 AHel, AOMKHbI NONYUNTb BDEMEHHYIO PETMCTPALMIO B
MMMPALMOHHOM NOANLMM . AMaTB.




TAXI BbI3OB TAKCH

Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77 Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77
Taxi DIM 7(727) 333-53-33 / 7(705) 333-03-23 Taxi DIM 7(727) 333-53-33 / 7(705) 333-03-23
Yandex Taxi 7(775) 911-11-11 Yandex Taxi 7(775) 911-11-11
. 7(727) 377-77-73/355-05-50 7(727) 377-77-73/355-05-50

Leader Taxi 7(777) 355-05-50 Tvpep Taken 7(777) 355-05-50
Taxi Discount 7(707) 333-33-33 Takcm Discount 7(707) 333-33-33
Almaty Taxi-Narodnoe 7(727) 225-27-27 / 7(701) 225-27-27 Anmartbl Taken-HapogHoe 7(727) 225-27-27 / 7(701) 225-27-27

INTERPRETER’S SERVICE YCAYIU NEPEBOAA
Strela 7(727) 330-02-82 / 7(727) 329-25-61 Strela 7(727) 330-02-82 / 7(727) 329-25-61
AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49 AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49
Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70 Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70
Omega Translation 7(707) 815-87-98 / 7(707) 820 28 77 Omega Translation 7(707) 815-87-98 / 7(707) 820 28 77
Helvetia 7(701) 808-46-66 Helvetia 7(701) 808-46-66

EMBASSY MOCOABCTBA

Embassy of Nur-Sultan, Karaotkel - 2, 109 MoconbctBo r.Hyp-Cyntan, Kapaotkens - 2, som 109
Greece gremb.ast@mfa gr Ph: 7 (7172) 56-37-14/7 (7172) 56-37-84 Ipeuyun gremb.ast@mfagr Ten: 7 (7172) 56-37-14/7 (7172) 56-37-84
Embassy of the ~ Moconbcreo r. Hyp-CynraH, ynvua Wankeima, 11
United Arab emaratembassy_kz@yahoo.com Nurpiu;t?%él;az\gr;g ;r n OA> emaratembassy_kz@yahoo.com TenTen: 77172 28 70 71
Emirates

leHepanbHoe

visa.almaty-cslt@diplomatie. r.Anmatsl, yn. KyHaesa, 77, bL| « Park View »

g:::l:;?tof visa.almaty-csit@diplomatie. Almaty, st. Kunaeva, 77, BC «Park View» 'f:"cy’“"“" gouvfr Ten: 7 (727) 258-21-80
France gouvifr Ph: 7 (727) 258-21-80 pauLin

leHepanbHoe
c lat . . r. Aamartel, yn. ViBaHnnosa, Aom 2
G:::l:a? :f info@almaty.diplo.de .A\maly, Ivanilova st 2 F:;,;Z::;mo info@almatydiplode Ten:7 (727) 262-83-41/46/49
Germany Phi7 (727) 262-83-41/46/49

r.Hyp-Cynta, mkp.Yy6apsi-010,
Nur-Sultan, KOSMONAVTOV Street, n.62 - EOCO}H:CTBO ambasciata.astana@esteri.it yn. KocmoHasTos, 62

Embassy Italy ambasciata.astana@esteri.it M'\;rhobr;o(r;%(;;gfgg‘(ééﬂo Tanun Ten.7 (7172) 24-33-90

MoconbcrBO r.Hyp-CyntaH, Mpocnekt KabaHbali 6atbipa
Embassy of the Nur-Sultan, Kabanbai batir ave 6/1, Nareuiickoi embassy kazakhstan@mfa.gov.lv 6/1, opumc N2 122
Republic of embassy.kazakhstan@mfa.gov.lv office No. 122 Pecny6avkn Ten:7 (7172) 92-53-16/17
Latvia Ph:7 (7172) 92-53-16/17

" leHepanbHoe

g::zl:aTt:f Imaata@mid Almaty, Zhandosov str, 4 ;g:g;:xﬂ;; consalmaata@mid.ru B AN\TAS;? gzgéifgé?g? At
the Russian consaimaata@mid.ru Ph7 (727) 274-50-87 depepaunn
Federation

MoconbcTBO b r.Hyp-Cynra, yn.KeHecapeb!,A.47,k8.25
Embassy of Nur-Sultan, Kenesari str, 47, office 25 Mcnanmn emb.astana@mae.es Ten: 7 (7172) 20-15-38/39/40

" emb.astana@mae.es §

Spain Ph:7 (7172) 20-15-38/39/40
C | Moconbcrso r.Hyp-CyntaH, Mkp. vKapaOTKenb,
GZ::l:aTtuef emb,_kz@mfa.govua Nur-Sultan, md. Karaotkel, st. Zhylyoi, 12 YipanHb! emb_kz@mfa.govua 1. Koinbioit, 12
General i -gov, Ph: 7(7172) 40-07-57 / 7(7172) 57-70-25 Ten7(7172) 40-07-57 / 7(7172) 57-70-25

lenepanbHoe
éonsuthef Imatyturkbe@ | Almaty, Tole bi str, 29A KoncynbctBO almatyturkbe@gmail.com " AJ}Z;T; ‘(;57; 51715461;‘ 6“;;"72%
Torkee © amatyturkbe@gmail.com Ph7 (727) 278-41-65/77 Typumm :

urkey

MoconbcTBO
Embassy of Nur-Sultan, R. Koshkarbayev Avenue 9 r.Hyp-CynraH, npocn.PKowkapbaesa 9
Belarus kazakhstan@mfa.gov.by Ph7 (7172) 98 98 96 ::::Il;)';gcrm kazakhstan@mfa.gov.by Ten: 7 (7172) 98 98 96

_
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Dear participants and guests!

On behalf of the organiser, | am pleased to welcome exhibitors and
guests of the 36th International Fashion Exhibition «Central Asia Fashion
Autumn-2025» and the 6th International Exhibition of Footwear and Fur
«EliteLine».

The rapidity with which the modern world is changing determines us
the task of developing exhibitions that will be able to ensure adequate
rates of development of the country and its competitiveness in the world.

«Central Asia Fashion» and «EliteLine», which have become
traditional exhibitions, have grown over the years into large-scale events
attracting fashion industry specialists from all over the world. Every
year they not only keep their relevance, but also reveal new needs
of the fashion sector. The popularity of these expo-events is gaining
momentum from year to year.

The extensive business programme of the exhibitions creates
favourable conditions for obtaining the most complete and objective
information about the state of the fashion market, exchange of opinions
on the most topical issues, facilitate the establishment of business
contacts between entrepreneurs from different regions of Kazakhstan,
near and far abroad.

I ' would like to believe that you have a great number of significant
projects ahead of you, and the guests of Central Asia Fashion and EliteLine
exhibitions will discover new opportunities for prospective cooperation
and realise the most ambitious plans in the field of expanding business
relations at the only professional platform in the Central Asian region.

Kind regards,
Metin Arslan

Ny

YBa)KaeMble YUYACTHUKN U roctu!

OT MMeHw opraHv3aTopa paz NPUBETCTBOBATH YYaCTHWKOB W roCTei
36-olt MexayHapoaHol Beictaskn Mogasl «Central Asia Fashion Autumn
-2025» 1 6-of MexayHapoAHOM BbicTaBkm 0bysu 1 Mexa «EliteLine».

CTpemMmnTensHOCTb,  C KOTOPOW  MEHSETCH  COBPEMEHHbIN
MWp, OMpeaenseT HaMm 3ajady pPa3BUTMS  BbICTABOK, KOTOpble
CMOryT 0ObecrneunTb aAeKkBaTHble TeMmbl Pa3BUTMA CTPaHbl M ee
KOHKYPEeHTOCNOCOBHOCTb B MUpPE.

CraBlwWe TpaaMUMOHHBIMK BbicTaBkamn «Central Asia Fashion»
n  «Eliteline» 3a rogbl BbIPOCAM B MacluTabHble MeponpuaTus,
npviBekatoLLye CneLmnannmctos MOAHOW MHAYCTPUKM CO Bcero Mupa. C
KaX/JbIM FOAOM OHW HE TONbKO HE TepAOT CBOK aKTyaNbHOCTb, HO M
packpbIBaroT BCe HOBble NOTpebHOCTN fashion-cekTtopa. MonynapHOCTb
3TWX 3KCMO-COBBITUM U3 TOAa B o4 HabvparoT 060pOThI.

O6LKpHas AenoBas NporpaMmMa BbICTaBOK CO3Aat0T 61aronpusTHble
YCNOBUA ANA MONYYEHUS MakCMManbHO MOMHOW U OOBLEKTVBHOM
MHPOPMaLMM O  COCTOAHMM  fashion-pbiHka, OOMeHa MHEHUAMM
MO CaMblM akTyalbHbIM BOMPOCAM, CMOCOOCTBYIOT HaNaXMBaHUIO
AEN0BbIX KOHTAKTOB MEXAY NMPeANPUHUMATENAMMN 13 Pa3HbIX PETMOHOB
KasaxctaHa, 611XHero v AansHero 3apybexbs.

OueHb xoueTcs BepwTb, YTO Bnepean y Bac H6onbluoe KONMYecTBo
3HauMMbIX MPOeKToB, W roctn BbicTaBok Central Asia Fashion u
EliteLine otkporoT ans cebs HOBblE BO3MOXHOCTM ANS MepCrnekTUBHOMO
COTPYAHMYECTBA W peanvsyeT camble CMenble MaaHbl B 06acTu
pacLUMPEHNS AENOBbLIX CBA3EN Ha EAMHCTBEHHON MpodeccmoHanbHOM
nnowaake B LleHTpanbHO-A3maTckom pernoHe.

C yBaxeHuewm,
MeTuH ApciaH

Ny




ABOUT US

Who Is iHKiB?

istanbul Apperal Exporters’ Associasion (IHKIB), which has been
representing the Turkish Apparel Industry, which has its roots in 1978 and
taught export to Turkey, most effectively for years, aims to increase sectoral
exports to the highest level in terms of quality and quantity.

JHKIB, which protects the interests of the Turkish apparel clothing
industry in national-international platforms and before the government, to
support the exports of its member companies:

- Representing the Apparel industry before state institutions, conveying
the questions and problems of the industry to the relevant authorities to
support and develop exports, and ensure that solutions are produced by
following the issues raised.

- Supporting the value-added exports of the Turkish Apparel industry;
It organizes events and organizations that will introduce the power of the
Turkish fashion industry to the world (IFCO,KOZA Young Fashion Designers
Competition).

- Organizes UR-GE clustering projects that will strengthen the competitive
structure of sub-sectors.

- Organize meetings and webinars that will guide the exporting
companies and the sector and increase awareness.

- It announces the power of the industry to the world with the virtual-
physical fairs and delegations it organizes.

- It produces projects to support its members and the sector within the
framework of CSR and Sustainability.

- Provides maximum benefit to exporting companies from export-
oriented government supports.

iHKiB

O HAC

Uro o3Hauaet iHKiB?

Crambynbckas accoupmalmsa SKCMOPTepOB rOTOBOM  OAEXAbl (IHKIB),
NPeACTaBAAOWLAA  TYPELKYHO LUBEMHYHO MPOMBILLNEHHOCTb,  YXOAALLYHO
KopHAMK B 1978 roa M HayumBlUyro TYpLMKO 3KCMOPTY, Ha MNPOTAXEHWM
MHOTVX NIET Hanbonee SOOEKTUBHO 3alMUIAET MHTEepechl otpacau. 1HKIB
CTPEMUTCA YBENNUMTL IKCMOPT CEKTOPa A0 MaKCMMabHOrO YPOBHA Kak Mo
KayecTsy, Tak W MO KONMYECTBY.

IHKIB  3alUMWI@eT MHTEpechl TYPELKOM LBEMHON MPOMbILIEHHOCTH
Ha HaUMOHaNbHbIX W  MeXAyHapoAHbIX Mnathopmax, a Takxe nepes
rOCyAaPCTBEHHbBIMY OpraHamMu. [ina NOAAEPXKM 3KCNOPpTa CBOMX KOMMaHMMA-
4NeHoB accoLpaLma:

- MNpeacTaBnAeT WBeiHYO NPOMBILAEHHOCTb Nepes roCyAapCTBEHHbIMM
yupexaeHnamy,  nepefasas  BOMPOCbl WM Npobnembl  OTpacu
COOTBETCTBYOLLMM OpraHam A8 NOAAEPXKM M Pa3BUTUA SKCMOPTa, a Takxe
CNeauT 3a PeLleHVeM NOAHATBIX BONPOCOB.

- [opsepkunBaeT 3KCMOPT MNPOAYKUMM C  BbLICOKOW A0DaBAeHHOM
CTOMMOCTBHO  TypPeuKOW  LIBEMHOM  MPOMBIWAEHHOCTY,  OpraHu3yeTt
MEPOMPUATUA 1 COObITUA, KOTOpble MPEeACTaBAANT MUPY CUY TyPEeLKOH
MOAHOW nHAycTpum (IFCO, KOHKYPC MONOABIX An3aliHepoB Moabl KOZA).

- OpraHu3yeT npoekTbl knactepu3aumnm UR-GE, kotopble ykpennaror
KOHKYPEeHTOCMOCOBHOCTL MOACEKTOPOB.

- ﬂpOBOﬂ,MT BCTpE4n un Be6MHapr, HarnpaBaeHHblIe Ha MOBblleHWe
OCBEAOMNEHHOCTU M OKasaHue NOAAEPXKM IKCMOPTUPYHOWMM KOMMNaHWAM
n otpacian.

- [NpoaBuraeT Molb OTPACAV Ha MEXAYHAapOAHOM apeHe uepes
OpraH13aLto BUPTYanbHbIX 1 GU3NYECKUX BbICTABOK W AeneraLiuii.

- Pa3pabartbiBaeT NpoekTbl AN MOAAEPXKKM CBOMX UNEHOB W OTPaCu
B pamKax KOPMOPaTMBHOW COLMANbHOW OTBETCTBEHHOCTM U YCTOMUMBOMO
pa3BUTHA.

- ObecneunBaeT MakCUManbHytO BbIfoZy AN SKCMOPTUPYHOLLMX

KOMMaHWin ot rOCYAapPCTBEHHbIX MPOrpaMm MOAACPXKM, OPUEHTUPOBAHHBIX
Ha 3KCMopT.

iHKiB




Dear Collegue!

On behalf of the Russian Union of Exhibitions and Fairs and
personally, | am pleased to welcome the organizers, participants, and
visitors of the 36th International Fashion Exhibition «Central Asia Fashion
Autumn — 2025» and the 6th International Footwear and Fur Exhibition
«Elite Line,» which will be held together from July 28 to 30 at the
Atakent Kazakhstan Business Cooperation Center. The organizer of these
significant annual events, the international exhibition company CATEXPO,
is a member of the Russian Union of Exhibitions and Fairs. This affiliation
with a leading business association further underscores the high status
and exemplary quality of the company’s work, as well as its honesty and
conscientious approach to partners and clients.

The international exhibitions «Central Asia Fashion Autumn —
2025» and «Elite Line» serve as vital platforms for effective business
promotion. Such large-scale events are indispensable tools for
establishing mutually beneficial partnerships and expanding the client
base among fashion industry professionals.

These platforms provide brands with a unique opportunity to
showcase their collections to a broad audience of potential buyers,
discuss innovations with experts and consumers, gather valuable
feedback and recommendations essential for improving product quality
and developing effective marketing strategies. Participation in such major
events enhances brand recognition, attracts the attention of the target
audience, and lays the foundation for long-term commercial success.

| am confident that the «Central Asia Fashion» and «Elite Line»
exhibitions will have a positive impact on the professional community,
inspire new achievements, enrich knowledge, and open broad prospects
for collaboration. | hope these events will serve as platforms for
effective communication, the conclusion of profitable deals, and the
strengthening of the participants’ positions in the global fashion and
footwear production market. | wish all participants active engagement,
vivid impressions, and pleasant discoveries, and | wish the organizers
the realization of all their plans and outstanding results in hosting these
events.

Regards, President
S.G. Voronkov

-

YBa)xaemble koanerun!

OT mua Poccuinckoro coto3a BbICTaBOK M APMapoK 1 OT cebs IMYHO
paz NpWBETCTBOBATb OPraHK3aToOPOB, yYaCTHUKOB 1 noceTuteneit 36-i
MexayHapoaHoi BbictaBku Moabl «Central Asia Fashion Autumn —
2025» 1 6-olt MexayHapoaHoW BbicTaBkn 0byBw 1 Mexa «Elite Line»,
KOTOpble COBMeCTHO npoiiayT ¢ 28 no 30 uronsa B KasaxcraHckom LieHTpe
[lenosoro CoTpysHmyecTBa «ATakeHT». OpraHn3aTop 3TvX 3Ha4YMMbIX
€XEroAHbIX MepPONpPUATUIA — MeXAyHapoAHas BblICTaBOUHas KOMMaHWs
CATEXPO — sBnsieTcs uneHom Poccuiickoro coto3a BbICTaBOK M APMapOK.
Takas CONPUYACTHOCTb C BeAyLLMM e0BbiM O6beANHEHNEM elle pa3
NMOAYEPKMBAET BbICOKUIA CTATYC U HaANeXalLWin ypOBEHb KayecTBa paboTbl
BCeW KOMMaHWK, YECTHOCTb U A0BPOCOBECTHOE OTHOLLEHWE K NMapTHEPam
1 KIMEHTaM.

MexzyHapogHble BbicTaBku «Central Asia Fashion Autumn - 2025» 1
«Elite Line» npeactaBnstoT cobowt BaxkHble NNOWAAKM 415 3PDEKTUBHOTO
npoaBKeHWa busHeca. Takue KpyrHble MEPONPUATIA ClyXaT
He3aMeHNUMbIMW MHCTPYMEHTaMK AN HaNaXrBaHUA B3aUMOBbBITOAHbIX
NapTHEPCKUX OTHOLLEHWIA 1 pacLUMPEeHNs KINEHTCKOM 6a3bl cpean
nNpodeccroHanoB NHAYCTPUN MOABI.

VIMEHHO Ha 3Tux naoLaskax bpeHzbl MOAYYatoT YHUKANbHYHO
BO3MOXHOCTb NMPeACTaBuTb CBOW KOMIEKLMN LUMPOKOR ayantopum
NOTeHLMaNbHbIX NOKynaTenel, 06CyAnTb HOBUHKM C 3KCNepTamu u
noTpebutenamu, cobpaTb LieHHbIE KOMMEHTaPUW U PeKOMEHAALINM,
HeobxoAnMble ANS JanbHENLIEro yayyLIeHWa KayecTa n3envin n
pa3paboTkn 3PHEKTUBHON MapPKETUHIOBOW CTpaTerun. Yuactme B
TakuX KPYMHbIX COObITUAX NO3BOAAET NMOBbLICUTb Y3HaBAEMOCTb BpeHAa,
npviBieYb BHUMaHWE LIeNeBOV ayAMTOPWM U CO3AaTb OCHOBY AR
[LONITOCPOUHbIX KOMMEPYECKMX YCMNEXOB.

Y6exaeH, uto Bbictaskn «Central Asia Fashion» u «Elite Line»
OKaXyT MONOXNTENbHOE BANAHME Ha NPOdECCHOHANbHOE COOBLLECTBO,
B/JOXHOBAT Ha HOBble CBEPLUEHWA, 060raTAT 3HaHUAMM 1 OTKPOOT
LUMPOKWME NMepcrekTUBbl COTPYAHNYECTBA. Haaeroch, YTo 3TW cobbITusA
CTaHyT N1aTGOPMON AN IPPEKTUBHBIX KOMMYHVKALMI, 3aKNHOUEHMS
BbITOAHbIX CAENOK W YKPENIEHUsA NO3WLMIA NPeACTaBAEHHbIX YUYaCTHUKOB
Ha MVPOBOM PbIHKE MOZAbI 1 MPOV3BOACTBa 0OYBHOW NpoayKLvK. Xenato
BCEM YYaCTHMKaM aKTMBHOTO B3aMMOAENCTBUA, APKUX BeYaTeHUI 1
NPVATHBIX OTKPLITWIA, & OpraHy3aTopaM — peann3auumn BCeX MaaHoB 1
MPEBOCXOAHBIX PE3YNbTaTOB NMPOBEAEHNS AaHHbIX MEPOMPUATHN.

C yBaxeHwewm, pe3naeHT
BopoHkos C.I.

-
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ORGANIK CIVIM SANAVICILERi
DERNEG

OGSD

ABOUT US
Who Is OGSD?

The Organic Apparel Industrialists Association (OGSD) was
established in 2004 by our companies operating in the organic apparel
sector. OGSD is the only NGO that represents organic apparel sector in

Turkey which has been operating in these lands for centuries.
Our association provides the development of the human resources of
nearly 300 companies in our sector and contributes to the training of
this human resource.

OGSD is a member of the International Fur Federation (IFF) which
has 56 members in 40 countries around the world. Additionally OGSD
is the member of IFF Eurosia which is the regional body of IFF. We are
working in a close coordination with IFF.

- As the organic apparel industry our objectives are as follows;

- To increase our country’s exports and to provide employment
for this;

- To minimize the harmful effects that may occur in nature by
increasing the use of natural products;

- To do market research for new markets in order to give chance
to our member comﬁanies to present at these foreign markets and to
inform them about these researches;

- To provide opportunities for young designers in the sector, to
support them to use organic materilas in their designs while producing
value-added products.

<o

OGSD

ORGANIK CIVIM SANAVICILERi
DERNEGI

O HAC
YTo Takoe OGSD?

Accoumaums nNponsBoAnTeNein opraHnyecko ogexasl (OGSD)
6blna ocHoBaHa B 2004 rosy HawWWMK KOMMaHUAMMK, paboTatomnmm
B CekTope opraHuyeckon ogexapl. OGSD aBnaeTca eAMHCTBEHHON
HernpaBUTENbCTBEHHOW OpraHv3auvel, NpeACTaBAftoOWENn CeKTop
opraHuueckor ogexabl B TypuuW, KOTOPbIN CyLLeCTBYyeT Ha 3TWUX
3eMAAX yXKe Ha NPOTAXEHWM BeKoB. Hala accoumaums obecneyvsaet
pa3BuTUe YenoBeyeckunx pecypcos nouti 300 KoMMaHuiA B Hallem

CeKTope W CrnocobCTByeT 0ByUEHMHO 3TVX KaJpOB.

OGSD sBnsetcs uneHoMm MexayHapoaHOW deaepaLmn MexoBbIX
npowu3BoAcTs (IFF), kotopas HacuuTbiBaeT 56 uneHos B 40 cTpaHax
Mupa. Kpome Toro, OGSD sBasietcs uneHowm IFF Eurosia, permoHanbHoro

opraHa IFF. Mbl pabotaem B TecHoM coTpyaHudectse ¢ IFF.

Kak npov3BOAMTENN OpraHUYecKoW OAEX/bl, Mbl CTaBWUM Mepes
coboli cneytolme Lenu:

- YBenmuutb 3KCnopt Hallel CTpaHbl 1 obecneunTb 3aHATOCTb
HaceneHuns,

- MUWHMMU3MPOBaTbL BPeAHOe BO3AEWCTBME Ha NPUPOAY 3a CcUeT
60/1ee LIMPOKOro UCMO/b30BaHNS HaTypasbHbIX MPOAYKTOB,

- lpoBoanTb UCCNEOBaHUA HOBbIX PBIHKOB, 4TOGbI AaTh
BO3MOXHOCTb HaLLWUM KOMMaHWAM-UIeHaM BbIMTU Ha 3TN 3apybexHble
PbIHKY, ¥ MHGOPMUPOBATL UX O Pe3y/bTaTax STUX UCCAeS0BaHUA;

- [MpesoctaBuTb  BO3MOXHOCTM  MONOAbIM  AM3ailHepaM B
3TOM CeKTope, MOAAEPXaTb WMX B MWCMOAb30BaHWUM OpPraHUYeckmx
MaTepuanoB B CBOWX MPOEKTax MpW MPOW3BOACTBE MPOAYKLMU C

106aBNEHHON CTOMMOCTbHO.




Dear friends, colleagues and partners

On behalf of the National Footwear Union of Russia,
we would like to welcome all exhibitors of the international
fashion alliance Euro Shoes & EliteLine & Central Asia Fashion
to Kazakhstan!

The joint exhibition will be held for the fourth time in 2025.
The largest industry event is designed to help strengthen long-
term, mutually beneficial economic and trade relations between
Russia and Kazakhstan, Central Asia and the CIS countries, and
it successfully fulfils this task. The international professional
platform Euro Shoes & EliteLine& Central Asia Fashion offers
all participating companies unique opportunities for business
development and growth, expansion of partnerships and cross-
border expansion thanks to its exclusive buyer programme.

The National Footwear Union (NFU) is a public organization
uniting companies of the Russian footwear market, open for
cooperation and dialogue. We are ready to provide full support
to Russian businessmen who wish to establish contacts with
their foreign counterparts. We are sure that here you will find
your new customers and future business partners. We are very
grateful to our partners from Kazakhstan for their constructive
cooperation and full support.

Discover the best factories and brands from different
countries, whose collections of shoes and bags, we are sure, will
not leave your customers indifferent! We wish all participants
successful work, interesting new business contacts and new
promising projects.

Yours sincerely,

Belyaev Jan Gilarievich
General Director of the
National Footwear Union

[oporue apy3sbs, Konnern n NnapTHepsbl,

Ot nmua HaumoHanbHoro obyeHoro Coto3a Poccun
MPVBETCTBYEM BCEX YHACTHMKOB BbICTABOK, KOTOPbIE MPOXOAAT
B pamKaX MeXZAYHapOAHOro BbICTaBOYHOrO dellH-anbaHca

Euro Shoes & EliteLine & Central Asia Fashion B KazaxcTtaHe!

ObbesanHeHHas BbicTaBka npoBoanTca B 2025 rogy yxe

B ueTBepTbl pa3. KpymHeliee oTpacnesoe meponpuaThe
Mpu3BaHO CMOCOBCTBOBaTb  YKPEMEHWUIO  AOATOCPOUHbIX,
B3aMMOBbIFOAHbIX 3KOHOMUYECKMX 1 TOPrOBbIX CBA3EN MEXaY
Poccuelr n KasaxctaHom, cTpaHamu LleHTpanbHon Asum u
CHT, v oHo ycneLHo cnpasifeTca ¢ 3Toi 3aaadeit. brarogapa
IKCKNHO3MBHOM  BallepCko  nporpaMme,  MeXAyHapozHas
npodeccnoHanbHas nnowaska Euro Shoes & Eliteline &
Central Asia Fashion npezoctaBnser Bcem KOMMaHWAM-
Y4aCTHMKAM  YHUKadbHble BO3MOXHOCTM A8 Pa3BUTUA
M pocta OuW3Heca, pacClUMPeHUs MNapTHEPCKMX CBA3EN W
TPaHCrPaHNYHOW SKCNaHCKN.

HauwnoHanbHbin 0bysHoM Coto3 (HOBC) — obuiectBeHHas
opraHu3aums, obbeAnHsAOLAA KOMMaHUM OBYBHOTO pblHKa
Poccun, oTkpbITas Aas  coTpyaHWYecTBa W Ananora. Mel
rOTOBbl  OKa3blBaTb LIMPOKYH MOAAEPXKKY —POCCUNCKUM
NPeANpPUHUMATENSAM, CTPEMALLMMCSH YCTAHOBWUTb  KOHTaKThI
CO CBOMMM 3apybexHbIMW Koaneramu. Mbl yBepeHbl, 4TO
MMEHHO 3eCb Bbl HAaAETE CBOMX HOBbIX KAMEHTOB W ByAyLIMX
6U3HeC-NapTHEPOB. BblipaxaeM OrpoMHyro 6HaarofapHOCTb
HalwmMM napTHépaM 13 KasaxcTaHa 3a KOHCTPYKTMBHOE

COTPYAHNYECTBO W BCECTOPOHHHIOHD MOAAEPXKKY.

OtkpoliTe ans cebs nydwme Gabpukm 1 BpeH/abl 13 pasHbIX
CTpaH, KOMNeKUMn 0ByBM M CYMOK KOTOPbIX, Mbl YOexXaeHbl,
He OCTaBAT PaBHOAYLLIHbIMU BalnX KaneHTos! XKenaem Bcem
yYacTHUKaM yCrneLlHON paboTbl, MHTEPECHbIX HOBbIX 4EeN0BbIX

3HaKOMCTB M HOBbIX MNEPCNEKTUBHbIX MPOEKTOB.

C yBaxeHvewm,
Benses fH MMnapbesBuy

leHepabHbIA AnpekTop
HaumnoHnansHoro obysHoro Cotosa




Dear organisers, exhibitors, guests of the
36th International Fashion Exhibition
Central Asia Fashion and

6th International Footwear and Fur Exhibition
Elite Line!

«Central Asia Fashion» International Exhibition and International
Footwear and Fur Exhibition «Elite Line» with RAFI have a long and
warm partnership. For almost two decades we have been organizing
the visit of Russian companies as exhibitors and buyers to the most
important industry event in the Central Asian region. PROfahion
Media Holding, the founder of RAFI, regularly provides information
support for the event, and this time we are a partner in organizing the
Central Asia Fashion business programme for the first time.

Cooperation between Russian and Kazakh companies is of strategic
importance for the development of economic relations between the
two countries. This is evidenced by the fact that financial support for
participants in RAFI delegations is regularly provided by state funds
and organizations of the Moscow, Udmurtia, Chelyabinsk, Voronezh,
Omsk, Orel, Orenburg, Krasnoyarsk and other Russian regions. Major
players in our country, such as Melon Fashion Group, also show great
interest in the suppliers presented at Central Asia Fashion and Elite
Line.

Travel to this event always brings not only results, but also new
impressions. The members of the RAFI delegations enjoy visiting
Kazakhstan's leading garment factories, tasting the national cuisine,
shopping in the central shopping malls and going on exciting
excursions around Almaty.

I wish the organizers, exhibitors and visitors of the international
fashion exhibition «Central Asia Fashion» and Footwear and Fur
Exhibition «Elite Line» profitable contracts, reliable business partners
and unforgettable pleasant emotions!

Yours sincerely,

Tatiana Belkevich, President of the Russian Association of
Fashions Industry Par-ticipants

(RAFI)

YBa)kaemble OpraHU3aTopbl, SKCMOHEHTbI, FOCTU
36 MexxayHapoAHOW BbICTaBKU MOAbI
Central Asia Fashion n

6 Me>xayHapoaHoii BbicTaBku 06yBU 1 mexa
Elite Line

MexayHapoaHyto BbicTaBky Mogabl «Central Asia Fashion» w
BoictaBky 06yBu 1 Mexa «Elite Line» ¢ PA®U cBA3bIBatOT ANnTeNbHbIE U
Tenble NapTHepCcKMe OTHOLIEHNA. BOT y>ke NouTv ABa AECATUNETUSA Mbl
OpraHu3yemM BM3UT POCCUICKMX KOMMaHUIA Ha KAtoUeBOe OTpacieBoe
cobbiThe B LleHTpanbHO-A31aTckoM permoHe B KauecTBe 3KCMOHEHTOB
1 bariepos. MeamaxonauHr PROfahion, yupeantens PAOU, perynapHo
OKa3blBaeT MHOOPMALIMOHHYHO MOAAEPXKKY MEPOMPUATULD, a B 3TOT
pa3 Mbl BrepBble BbICTyNam MNapTHEPOM B OpraHM3auLun AenoBOM

nporpammbl Central Asia Fashion u Elite Line.

CoTpyaHMYECTBO  MeXJy POCCUACKUMKM 1 Ka3aXCTaHCKUMM
KOMMaHWAMKN MMEeEeT CerofHa CTpaTervyecku BaxHoe 3HaueHve AN
Pa3BUTMA 3KOHOMMUECKUX OTHOLLEHWI MexXAy cTpaHamu. O6 3ToM
CBWAETENLCTBYET M TOT GakT, YTO GUHAHCOBYHO MOAAEPXKKY YHACTHUKAM
Aeneraumii PAOW perynapHO OKkasblBatOT rocyaapcrBeHHble GOHAbI
W opraHusaumm Mocksbl, Yamyptuw, YensbuHckol, BopoHexckoin,
Omckoit, Opnosckolt, OpeHbyprckolt obnacteit, KpacHospckoro kpas
N APYrMX POCCUMNCKMX PErMOHOB. BONbLLION MHTEPeC K MOCTaBLYMKaM,
npescraeneHHbiM Ha Central Asia Fashion, npossaatoT u KpynHble

WIpOKM Hallel cTpaHbl, Hanpumep, Melon Fashion Group.

Moe3akn Ha 3TO MeponpuaThe BCerda MPWHOCAT He TONbKO
pe3ynbTaT, HO U HOBble Bneyatnenus. Tak, ¢ 60bLLINM YA0BONLCTBMEM
yneHbl Aeneraunii PAOW nocelyatoT Begylive LiBeWHble $abpukm
KasaxcraHa, 3HaKOMATCA C HaLMOHaNbHOM KyXHeR, OTNpaBAAkoTCA Ha
LUIOMWHS B LieHTpanbHble TLL 1 coBepLuatoT MMMePCHBHbIE IKCKYPCHM

no Aamarsl.

OT BCEM JylM >Xenato OpraHuW3aTopaMm, 3KCMOHeHTaM W
noceTMTeNnsM  MeXAyHapoAHOW BbicTaBkM Mogbl  «Central  Asia
Fashion» v BbicTaBkm 06yBK 1 Mexa «Elite Line» BbIroAHbBIX KOHTPaKTOB,

HaJeXHbIX BU3HeC-NapTHEPOB ¥ He3abblBaeMbIX MPUATHbLIX SMOLLMIA!

C yBaxeHvewm,
TatbsiHa AHaTONbeBHa besbkeBny,

npe3naeHT Pycckon accoumaLmm y4acTHUKOB delleH-UHAYCTpUi
(PADI)




. MEXOYHAPOOHAS
. BU3HEC-MNATOOPMA
BEE-TOGETHERRU

AYTCOPCUHTI NErKOW NPOMBILTEHHOCTH CE30H

19-21
HOA6pA
2025

POCCUA N CTPAHDbI CHI +
MEXOYHAPOOHOE NMPON3BOACTBO

CAMbIN KOPOTKUU NYTb
OT KOHTAKTA 10 KOHTPAKTA!

BALUA ODABPUKA MLLETE

FTOTOBA MPUHATDb I'IPOM3BOJ]U,|/ITEJ'I$:I
CTOPOHHWE 3AKA3bI? 0149 CBOEW KONNEKLUWNN?
MecTo npoBeneHUa: [w]33F: |rj
Radisson CnaBaHckaqa, MockBa, gre

nn. EBpasun, 2 E ?

www.bee-together.ru
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Kazakhstan /
KasaxcraH

Germany /
FepmaHus

France /
®paHuna

Italy /
Utanua

Mongolia /
MoHronunsa

Tiirkiye /
Typuua

Russia /
Poccua

Uzbekistan /
Y36ekucraH

Belarus /
Benapycb

Ukraine /
YkpavHa




AGNELLO
ALBERTINI
ALEKSANDRA
ALPINO

ARIENS
ARMANDO DIAZ
ARON

AVRORA BOREALIS
BAIMUNI
BAIYTBUY
BALIZZA

BENGZO BALDINI
BOLERO EVELINE
BRACA MELISSA
B-UNIQUE
BUTELLA

BUTIK DAYI - SHECCA
CAPRICE / PETER
KAISER

CATTAIL WILLOW
CARARDLI
CARLOFF CARMANI
CITY CLASS
CLASNA KZ
COVILY, AMR
CRACPOT
DELICASHMERE
DERKON

DI CARA

DI'ANNA

DIVAS LEATHER
DIZAYN

DOLCE BELLA CAREN
LUIS

DONNA BACCONI

DONGGUAN HENGPIN
CLOTHING

DUET FUR

DURASSI
EAGLE
ELENTO

ELIT

EMINSA
EMIRRELLA
EQ MODA
ESMERALDA
ESOCCO

ESSE

EURO FASHION
EURO SHOES
EVROMODA
FABE

FQ FACTORIES
FELICITA
FERUCCI
FIMKA
GALANTEYA
GELATU
GIORGIO ROTTI
GUITAR
GUMANIZE
GUSTO

IDIL DERI
IHKIB

INC.E

ITECA
J'ARRIVEE
JIANGSU SOHO RUNLONG
JIAYE LABEL
K.P. SHOES
KARYA

KSAS

L&R

LA CHERE

LABBRA
LASAGRADA
LEO&UGO

LIWALI /18 DENIM
MAMAX
MAJESTIC
MARATON
MARISIS

MARSEL SHOES
MEES

MEMORY SHOES
MISS VITA
MODAQUEEN
MOLLY BESSA
MONTEELY

MOST EXPO
MYRAANG / MA MULIER
NEMCA

NINGBO HENGDA
KNITTING CO,, LTD

OGSD

OLMR

OLV BY NERSE
PASHAMOD
PERRE
PHARDI
PIENA
PLATINYUM
PUNKQUEEN
RAFAELLO
RAW
RECEIVEL
RIZZANO
SALKIM
SASSOFONO
SOFIA FUR

SERGINNETTI
SERIANNO

SETRE

SIAWEAR MILANO
SKINN

SSSA

STELLA ROSSA
SUZHOU YINTIAN
TELLO JEANS
TONY BELUCCI
TORRISS

TRi GRANDI DERI
TUFFONI

TURKISH LEATHER
MAGAZINE

UYAR SARACIYE /
GROUND
VIOLENZIA
VIVENTO

WHITNEY

WORLD OF THE
FASHION

XIANGSHAN
KINGSHOW APPAREL

YABAO EXPO
ZALEL
Z'EIR

ZHEJIANG KAFUTE
TEXTILE CO.LTD

ZHEJIANG M&Y
FASHION CO,LTD

ZIAl
KAPIO 575
NENb
MAXA
PAOU
9HCO







WOMEN'S WEAR / XXEHCKASl OAEXAA

ALBERTINI
ALEKSANDRA
ARIENS
ARMANDO DIAZ
AVRORA BOREALIS
BAIMUNI
BAIYTBUY
BALIZZA

BOLERO EVELINE
BRACA MELISSA
B-UNIQUE
BUTELLA

BUTIK DAYI - SHECCA
CARARDLI
CARLOFF CARMANI
CLASNA KZ
COVILY, AMR
CRACPOT
DELICASHMERE
DI'ANNA

DIVAS LEATHER
DIZAYN

DOLCE BELLA CAREN LUIS
DONNA BACCONI
DUET FUR
DURASSI

EAGLE

ELENTO

ELIT

EMIRRELLA

EQ MODA
ESMERALDA
ESOCCO

EURO FASHION
FABE

FELICITA

FERUCCI

FIMKA
GIORGIO ROTTI
GUITAR
GUMANIZE
GUSTO

IDIL DERI

INC.E
J'ARRIVEE
JIANGSU SOHO RUNLONG
KSAS

L&R

LA CHERE
LASAGRADA
LEO&UGO
LIWALI /18 DENIM
MAMAX
MARATON
MARISIS

MEES

MISS VITA
MODAQUEEN
MONTEELY
MYRAANG / MA MULIER
OLMR

OLV BY NERSE
PASHAMOD
PERRE

PHARDI

PIENA
PLATINYUM
PUNKQUEEN
RAFAELLO
RECEIVEL
SALKIM
SASSOFONO
SERGINNETTI
SERIANNO




SETRE

STELLA ROSSA
TORRISS
TUFFONI
VIOLENZIA
VIVENTO
ZALEL

Z'EIR
ZHEJIANG M&Y FASHION CO.LTD
ZIAl

MAXA

2HCO

MEN’S WEAR / MYXXCKAf OAEXAA

CITY CLASS

GELATU

JIANGSU SOHO RUNLONG

SKINN

XIANGSHAN KINGSHOW APPAREL
WHITNEY

JHCO
KIDSWEAR / AETCKASl OAEXXAA

NINGBO HENGDA KNITTING CO., LTD
JEANSWEAR / AXXUHCOBAS OAEXAA

RAW

SASSOFONO

TELLO JEANS

WHITNEY

ZHEJIANG KAFUTE TEXTILE CO.,LTD
SHOES / OBYBb

AGNELLO

ALPINO

BENGZO BALDINI
CAPRICE / PETER KAISER
ESSE

EVROMODA

K.P. SHOES

LAROSSI

MARSEL SHOES
MEMORY SHOES
MOLLY BESSA
NEMCA
RIZZANO
TUFFONI

JIENTb

BAGS, ACCSESSORIES / CYMKU, AKCECCYAPbDI
ARON
DELICASHMERE
DERKON
GALANTEYA
JIAYE LABEL
KARYA

LABBRA
LEO&UGO
MAXA

TONY BELUCCI
TUFFONI

OUTERWEAR, FUR, LEATHERWEAR /
BEPXHAA OAEXAA, MEX, KOXA

AVRORA BOREALIS
BAIMUNI
BAIYTBUY
B-UNIQUE
CARARDLI
CARLOFF CARMANI
CITY CLASS
CLASNA KZ
COVILY, AMR
DI'ANNA

DIVAS LEATHER
DUET FUR

EAGLE
ESMERALDA
ESOCCO

FERUCCI




GELATU
GIORGIO ROTTI
GUSTO

IDIL DERI
JIANGSU SOHO RUNLONG
LEO&UGO
MAMAX

MISS VITA
MONTEELY

OLV BY NERSE
PASHAMOD
PERRE
PLATINYUM
RAFAELLO
RECEIVEL

SOFIA FUR
SKINN

STELLA ROSSA
TORRISS

TRi GRANDI FUR
TUFFONI
VIOLENZIA
Z'EIR

ZIAI

SPORTS WEAR / COPTUBHAS OAEXAA

MARATON

NINGBO HENGDA KNITTING CO., LTD
SIAWEAR MILANO

ZHEJIANG M&Y FASHION CO.LTD

GOVERMENTAL UNION / OPTAHU3ALUU

iHKiB

THE ORGANIC APPAREL INDUSTRIALISTS
ASSOCIATION (OGSD)

FQ FACTORIES

MOST EXPO

YABAO BEIJING EXPO

ACCOLUVALMNA PADU

«JIETMIPOM» ACCOUMALMS NMPEANPUATUINA
HALMOHA/bHbIV OBYBHOW COHO3 (HOBC)
BbICTABKA OBYBW EURO SHOES PREMIERE
COLLECTION

POCCUINCKMIN COKO3 BBICTABOK 1 SPMAPOK
KAPTO 575

SPECIALISED MAGALZINES /
CNELWAAU3IUNPOBAHHDIE XXYPHAADI

TURKISH LEATHER MAGAZINE
WORLD OF THE FASHION
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Mansro/Coats

Kyprku/Jackets

KocTtom xeHckmnii/ Women's suits
Kocttom my>xckon/Men's suit

BeuepHee nnatbe/Evening fashion
CraaebHoe nnatbe/Bridal fashion
Mnatbe/Dresses

tO6KkW/Skirts

Bprokun/Trousers

Pybaluku/Shirts

Bay3kn/Blouses

Tpukotax/Knitwear

®ytbonkK, Cutepa/T-shirts, Sweatshirts
[xuvHcoBasa Moaa/Jeans fashion
MoBceaHeBHas oaexaa/Casual

Oanexaa ana cnopra/Sports wear
Oaexaa ana byayuimx mam/Maternity wear
[eTckas oaexaa/Babywear

Oanexaa 60nblWKX pa3mepos/Supersize
HaumoHanbHan oaexaa/Country fashion
Opexpa 13 koxu/Leatherwear

Oaexaa 13 mexa/Furs

\S

OIOLAUIS KOS LEIORRISIC VG

O3HAYEHUA

Ob6ysb/Shoes

KoxranaHtepes/Small leather goods
MepuaTtkn/Gloves

Wapdel, Mnatkw/Scarves, Foulards
Fanctyku/Ties

FonosHble ybopbl/Hats
Buxxytepua/Costume jewellery
tOBennpHble 13aenns/Genuine jewellery
Cymkn/Bags

PeMHw/Belts

[Apyrne akceccyapbl/Other accessories
KynanbHble KOCTIOMbI/Swimwear
HuxHee 6enbe/Lingerie

Oaexaa ona AoMa 1 oTabixa/Homewear
YyNOUHO-HOCOUHbIEe M3aennd/Hosiery
Oaexpa ans cHa/Nightwear
Koxa/Leather

®ypHUTYpPa 1M NPUHAANEXHOCTI/

Fittings and garniture

=)o =pe

XKeHckas oaexaga/Womenswear
Myxckaa oaexaa/Menswear

[Hetckaa opexaa/Kidswear







EXHIBITIORS/
YHACTHUKHU

AGNELLO

AGRNELLO

STAND/HALL

CTEHA/NABUABOH

N100/HALL 10

¥

BUTELLA

®E®

H140/11 HALL

)

EXHIBITIORS/
YHACTHUKU

ARMANDO DIAZ

AR_DO
IAZ

OIGIC)

STAND/HALL

CTEHA/NABUABOH

A160/HALL 11

t

ALEKSANDRA

ARR

ALEKSANDRA

OO0

AT10/HALL 11

U

ARON

(@

HALL 10

)

ALPINO

N120/HALL 10

U

ARIENS

OONIOIOE

B280/HALL 11

AVRORA BOREALIS

OIGIC)

BAIMUNI

ONI0)

S220/HALL 9

K120/HALL 10

*

BAIYTBUY

B

SAINY T=LY”

®WIH®®

D130/HALL 11




YACTHUKOB

EXHIBITIORS/
YYACTHUKHU

BALIZZA

STAND/HALL

CTEHA/NABUALOH
D150/HALL 11

ONIOR

EXHIBITIORS/
YHACTHUKU

BUTIK DAVYI

STAND/HALL
CTEHA/NABUAbOH

C300/11 HALL

*

BENGZO BALDINi

7N

Bengzo Baldini

L100/10 HALL

)

BOLERO EVELINE

C260/11 HALL

t

CAPRICE / PETER KAISER

0100/10 HALL

it

BRACA MELISSA

A290/11 HALL

*

CARARDLI

C/mﬂmﬁ@

B210/11 HALL

*

B-UNIQUE

c)

C210/11 HALL

CARLOFF CARMANI

€3

CARLOFF CARMANI

By BELIKTAY

A150/11 HALL

DOW
L

CITY CLASS

CITY CLASS

K60/10 HALL

PO 1

B-UNIOUE
CUOICY )
BUTELLA C170/11 HALL

®E®
)

CLASNA KZ

C

CLASNA
CUOICY

A210/11 HALL

=e




YACTHUKOB

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUABOH
COVILY AMR M105/10 HALL

®POW i

EXHIBITIORS/
YHACTHUKHU

DI'ANNA

POW

STAND/HALL

CTEHA/NABUAbOH

M170/10 HALL

*

CRACPOT C280/11 HALL

CRACPOT

FAIR SINCE 1984

OLINI0 §

DIVAS LEATHER

DIVA'S
POW

B170/11 HALL

¥

DELICASHMERE A120/11 HALL

®E© i

DIZAYN

B150/11 HALL

*

DERKON 11T00/HALL 11

@4

DOLCE BELLA

A300/11 HALL

DI CARA L150/10 HALL

DG @i

DONNA BACCONI

DONNA BACCONI
COUTURE

OIOIOI0),

M220/10 HALL

=De




YACTHUKOB

EXHIBITIORS/ STAND/HALL EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUAbBOH YYACTHUKHU CTEHA/NABUABOH
DUET FUR A200/11 HALL EMINSA M200/10 HALL
<—
W m i
@ EMINSA
DURASSI N170/11 HALL e
(@ (® §
EMIRRELLA D250/11 HALL

N, |

EAGLE D220/11HALL
EMIRRELLA
®OW® W ¥
EQ MODA C190/11 HALL

OLInI0) §

ELENTO FUR L120/10 HALL E(@
e OO IOI0G, i

ELENTO ESMERALDA D280/11 HALL
[ 1

®®W ¥

ELIT D170/11 HALL

b PO®W

e e R

=De




YACTHUKOB

EXHIBITIORS/
YYACTHUKHU

ESOCCO

STAND/HALL

CTEHA/NABUAbOH

M110/10 HALL

OIOIC) ¥
ESSE HALL 10
eSsse

n) )

EURO FASHION

=

EUROFASHION

DDDDDDDDDDDD

OO OO )

C290/11 HALL

OO )
EVROMODA 10 HALL
evr O(‘?gqg
&) i

EXHIBITIORS/
YYACTHUKHU

FABE

STAND/HALL

CTEHA/NABUABOH

D260/11 HALL

OICNEOII) )
FACTORIES Q K50/9 HALL
FELICITA C150/11 HALL

.
A_/\
A

FELICITA
W@ ©

*

FERUCCI

FEQUCCI’

COLLECTION

POW

H160/11 HALL

§

o e S R



ACTHUKOB

EXHIBITIORS/ STAND/HALL EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUAbOH YYACTHUKU CTEHA/NABUABOH
FIMKA B190/11 HALL GUITAR A260/11 HALL

FIMKA

ON I )

GALANTEYA S140/9 HALL @ @@
MPNE©W )

GUMANIZE B160/11 HALL
() i
GELATU D210/11 HALL
[ ]
DO@O®®® §
GUSTO A170/11 HALL

ELAT
GELATU GUSTO

o Fur Fashion
OIOI0) "
GIORGIO ROTTI H170/11 HALL @ @ i‘

IDIL DERI M160/10 HALL
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PO®W® OO0 #
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EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUALOH
INC.e B250/11 HALL

OO0 b

ITECA P100/9 HALL

ACTHUKOB

EXHIBITIORS/ STAND/HALL

YYACTHUKU CTEHA/NABUAbOH

KARYA L130/10 HALL
Rarnya 1980

®abpyika aKCECCYapoB

KARY

S I N C E 1 9 80

@ ®@y i

®

J'ARRIVEE A270/11 HALL

OIONONIOION0) §

KSAS B310/11 HALL

AOICIONY P

JIANGSU SOHO RUNLONG E160/11 HALL
PP ® i
JIAYE LABEL C90/11 HALL

&>

JIAYE LABEL

www.jiayelabel.ru

L&R B120/11 HALL

ON IO )

K.P. SHOES N110/10 HALL

S

LA CHERE B270/11 HALL

D

IACHERE
PWOADO®D 1}

o e S R



EXHIBITIORS/
YYACTHUKHU

LABBRA

M
LABBRA

@H@

STAND/HALL
CTEHA/NABUAbOH

T100/9 HALL

t

ACTHUKOB

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
LIWALI / 18 DENIM C250/11THALL
. 8
DENIM
OLInI0) i
MAMAX B100/11 HALL
< °
OIOIC) )
MAJESTIC 9 HALL

—a MAJESTIC

LAROSSI M150/10 HALL
LAROSSI'

o

i

LASAGRADA D200/11 HALL
LASAGRADA

. 3

® #

LEO&UGO A135/11 HALL

leo & ugo

FARIS

OIIONJGIOIOICEEE

MARATON C320/11 HALL
MARATON

W) i
MARISIS B180/11 HALL

ARISIsS

4
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EXHIBITIORS/
YYACTHUKHU

MARSEL SHOES

STAND/HALL

CTEHA/NABUAbOH

M140/10 HALL

&)

t

ACTHUKOB

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
MOLLY BESSA N150 /10 HALL

t

d"ﬁy’@e&m

] =)
Ol IoI0)

B260/11 HALL

t

MONTEELY E165/11 HALL

PO®W i

MEMORY SHOES M130/10 HALL
)
MISS VITA K100 /10 HALL

WO®

)

MYRAANG / MA MULIER B290 /11 HALL

MYRWVANG

MODAQUEEN

W

MODAQUEEN

MODA KURK
st

ONIOI0)

H150 /11 HALL

=De

NEMCA 0130/10 HALL

&) i

NINGBO HENGDA KNITTING CO., LTD F115/
11 HALL




EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
OLMR C110/11 HALL

OLMR

ONLY LOVE MYSELF

W@ #

OLV BY NERSE C270/11 HALL
£\
OLIVE
h -
By Nerse ®
m }
PASHAMOD A280/11 HALL
VIVA DOLCE VITA
PAsHAMOD®
Leather
wm }
PERRE H130/11 HALL

OO §

PHARDI D240/11 HALL

PHARDI
D@O®W® §

CTHUKOB

EXHIBITIORS/ STAND/HALL

YYACTHUKH CTEHA/NABUABOH

PIENA A250/11 HALL
PIENA

ON S ATOIO) §

PLATINYUM H190/11 HALL

OIOIG) §

PUNK QUEEN C310/11 HALL

.

RAFAELLO L110/10 HALL

ISTANBUL

OUSIONC) i

A140/11 HALL

ra ®®Nn
W i

B R T



EXHIBITIORS/
YYACTHUKHU

RECEIVEL

®@m

STAND/HALL
CTEHA/NABUABOH

B240/11 HALL

)

EXHIBITIORS/
YYACTHUKHU

SERIANNO

PO®W@®®

ACTHUKOB

STAND/
CTEHA

C160/11 HALL

*

RIZZANO N140/10 HALL
RIZZANO

i

SALKIM B300/11 HALL

ONIHIOIONIOIOIONK |

SETRE
/

SETRE
OIOIOGI OO,

D270/11 HALL

)

SASSOFONO

D160/11 HALL

ONICIOIOINOIOION)

SIAWEAR Milano

@)

A125/11 HALL

¥

SERGINNETTI

N IO,

E130/11 HALL

*

SKINN D110/11 HALL

[ ]

P®W P

SOFIA FUR L140/10 HALL
)

D@y i

SSSA 1110/11 HALL
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EXHIBITIORS/
YYACTHUKHU

STELLA ROSSA

WO®

STAND/HALL
CTEHA/NABUAbOH

A220/11 HALL

t

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
TUFFONI D230/11 HALL

TUFFOINI
i

SUZHOU YINTIAN

E155/10 HALL

@)

TELLO JEANS

TELLOJNS

EMOTION OF JEANERGY

D180/HALL 11

t

TONY BELUCCI

(@) )

[120/11 HALL

¥

TORRISS

ON IO

B200/11 HALL

=De

TRi GRANDI FUR M158/10 HALL
L5
TRi GRANDI o
FUR OIOOK)
UYAR LUGGAGE 10 HALL
s —)®
o O
(@) i
VIOLENZIA N160/10 HALL
VIOLENZIA
OO ¥
VIVENTO D190/11 HALL
@
vivento

OLInI0) #




EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH

WHITNEY C180/11 HALL

WHITNEY
J E VAN N S

PO®H®® i

XIANGSHAN KINGSHOW APPAREL F125/

10 HALL
@) it
Z'EIR T110/9 HALL

/. IR
;

ORVA TEXTILE S150/11 HALL

ONIN0 )

ZHEJIANG KAFUTE TEXTILE CO.LTD C100/11 HALL

® )

ZHEJIANG M&Y FASHION CO.LTD F127/11 HALL

UIION0) §

DONGGUAN HENGPIN CLOTHING F120/11 HALL

)

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
ZIAl M100/10 HALL

ONInI0) §

KAPTO 575 E140/11 HALL

JIESTb K140/10 HALL

AEAL

[ ]
§
MAXA E150/11 HALL

MAXA

ITALIAFASHION

OLIn0) §

JHCO S$210/9 HALL

ENSOSTYLE.RU

ONIIOICIOI)
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=e




(0] ]

GOVERMENTAL UNION/ STAND/HALL
ACCOLMALMNM CTEHA/NABUALOH
IHKIB - iISTANBUL HAZIR GIYiM VE KONFEKSIYON

IHRACATCILARI BIRLIGI) H180/11HALL

OGSD - THE ORGANIC APPREL INDUSTRIALISTS
ASSOCIATION L160/10HALL

YABAO BEUING EXPO D105/1THALL

HALMOHA/bHbI OBYBHOW COHO3 (HOBC)

BbICTABKA EURO SHOES PREMIERE
COLLECTION

XXy

;euro shoes

premiere collection

ACCOUMALINA PADU

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUABOH
MOST EXPO

SPECIALIZED MAGAZINES/
CNELULMAAU3INPOBAHHDIE XXYPHAADI

TURKISH LEATHER L160/10 HALL

WORLD OF THE FASHION A137/11 HALL







28 nioAs / noHeAeAbHUK / 2025
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B mMupe, 20e mpeHObl MeHsaromca bbicmpee, 4em no2oda, a
KOHKypeHYus pacmem ¢ Kaxosim OHem, fashion-bpeHdam ymobel
00bumecs ycnexa, He0bXo0UMO NOHUMAMe, KMO UX ayoumopus, 4e2o
OHa xodem, U kak ¢ Hell 3pgpekmusHo e3aumodelicmeosame

Ha ceccuu o6cydum:

B Kak co30amb cusbHblIl U y3Hasaemoili 6peHd: ymo svidensem
8aC Ha (hOoHE KOHKYPeHMOo8s U hopmupyem N0A16HOCMb KUEHMOS.

® Umo Hy>xHo, ymobel paspabomame 3¢hghekmueHyro KOHmeHm-
cmpamezuto: kak co30agame KOHMeHM, Komopeil eogsiekaem,
s0oxHos/1sem u npodaem.

B Kak agpgpekmueHo ucnoavzosame digital-uHcmpymeHnmeol:
om coyuaneHsix cemeli 0o email-mapkemuHea, 4mobbl oxeamume
MakcuMassHyro ayoumopuro.

u Kak nocmpoums 00/120CpouHbie OMHOWeHUs € KIUeHMAamu: KaK
npespamumes nokynamesneli 8 105/1bHbIX NOKNOHHUKO8 6peHda.

Modepamop
®apanrusa LWykawesa

dupekmop ucc1edo8amesbcko20 aeeHmcmesa
ZimaBlue u coocHo8amenb KOMMYHUKAYUOHHO20
azeHmemea ELDEE. Bxodum e cnucok Forbes
«30 do 30» u seicmynana Ha TEDx. Bxodum e
cnucok 17 Mos100bix udepos, pabomarowux Had
JdocmusxeHuem Lieneli ycmolidugozo passumus
OOH no sepcuu amepukarckozo Vanity Fair

Cnukepesl

CantaHat UN6paeBa
0CHOBAMeb KOHCAMUH2080U KOMNAHUU
Retail Partners, ognatiH-mapkemnaetica
Kkazaxcmarckux dusatiHepos u bperHoos
Colab Multibrand, skcnepm u KOHCy1lbMaHM
Fashion Retail c oneimom 6onee 15 niem

CeBunb AMaHrengueBa Awusa OnaH
Sﬂaaeﬂuua cemu KoHyenmyaneHuix apm-@upekmop u cmusaucm,
Maz2a3uHos ¢ celekmusHbIMU su3ya/leb/J Kpeamop ¢

6bpeHoamu Seven Lifestore, chokycom Ha Mody U kysemypy
13 1em & npemuaneHoM ceameHme, LlenmpansHot Asuu,

fashion-6atiep 0p2aHU3amop MOOHbIX NOKA308

3apuHa AkxTep
coenadeney K Eurasia RED,
npedkpeamusHeiti Npodiocep,
8u3yansHbIl kpeamop e CuHeanype,
onsim pabomel 8 chepe fashion,
omouckyccmee u IT-bperHourHze

OkcaHa LUkpbiryHoBa
cosnadeney K Eurasia RED, ocHosamens
KOMMYHUKaYUOHHo20 azeHmcmea YOS Agency,
ex-PR Director Mercedes Benz Fashion Week Almaty,
ex- PR Director Almaty Pop-up Store,
pykogooumess MacumabHo20 npoekma,
noceaweHHo20 HayuoHanbHoMmy kocmiomy Ulttyq Sezim

Ha ceccuu packpoem cekpemsi CO30AHUA MOUJHO20 U
3anomuHarouje20cs bpeHoa e mupe mModsl. Mei npolidem gece nyme
- 0m 3apoxoeHus 800XHOBeHUA 0/ KOAIeKyUU 00 nocie0He20
wmpuxa 8 ynakoske, 4mobel NOHAMb, Kk Kaxoell 3nemeHm
pabomaem Ha ykpenseHue sawie2o bpeHoa

Ha ceccuu obcydum:

B Kak 3apoxkdaemcs udes Ko//IeKYyuU U KaK OHa MpaHcaupyem
yeHHocmu sauiezo 6peHda. Ymo denaem sauwly Ko/EKYUKO
YHUKane6HOU u kak doHecmu 3mo 00 nompebumens?

B Posib 8u3yasibHoU cocmasastoweli: om 1020muna U gupmeHHo20
cmuns o homocecculi u peknamHelx kamnaHuli. Kak co3dame
y3Hasaemsil u npusnekamesoHolli 06pas bpeHoa?

B Onbim KAuUeHmMa: om noceujeHus calima 0o nosy4eHus moseapa.
Kak co30ame He3zabwigaembili nosb308amensckuli oneim, kKomopeil
6ydem 2080pume o sawem bpeHoe?

B Ynakoeka kak npodosikeHue bpeHOa: KaK hpespamums ee 8
3gphekmusHbIl UHCMpPYMeHmM MapkemuHed. Kak co3dame ynakosky,
KOMOpYH 3aX04emCsA COXPaHUMeb?

Modepamop

ExatepuHa AHuundepoBa

3amecmumens 2eHepabHo20
dupekmopa no kommepyuu
cnyx6el docmasku Dalli




Cnukepbl

Cepreit MaHykaH
dupekmop no pazsumuto bpeHoa
XeHckoli 00ex0el Emka

Amutpuii MyH
CEO 6bperda myxckoli 00exdel
npemuym-kaacca BML

Tumyp Bektemnpos
npedcmasumens
3mHo-bperda Yaka

PokcaHa HaceHoBa
duzaliHep bpeHda
Rox Nassenova

Haranusa 3auc
dusaliHep 20/108HbIX yY6OPOB. OCHOBAME b
6peHda 0uc u oHaatiH-wikosel LLanosee,
Hnen Cogema Pocculickoli Accoyuayuu
XYOOXHUKO8 OU3alIHEPO8 20/108HbIX
ybopos, CX Poccuu, naypeam npemuu
bepa KapdeHa u Bayecnasa 3atiyesa

[MocelLeHne CEMMHAPOB, AHAAMTUYECKMX CECCUH,
OU3HEC-KEMCOB M MAHEAbHbIX AMCKYCCHMI
busHec-KoHgpbepeHuUmmn 6ecrnaaTHo!

29 uioAs / BTOPHUK / 2025

WHHosayuu 6osbLue He npocmo mpeHOd, a Heobxodumocme 014
npoysemarus 8 beicmpo meHsowjelics cpede 0aa fashion-6peHdos.
Mbl pasbepem, kak yughpossle UHCMPYMEHMBbI, UCKYCCMBEHHbI
UuHMesIekm u 2elimugbukayus nepenucsIBarom nNpasuaa uepsl u
0MKpbLIBAOM HOBble 803MOXHOCMU 0151 6peHO08

Ha ceccuu ob6cydum:

B [jugppoeas mpaHchopmayus fashion-undycmpuu: om oHaaliH-
wionuHza 8o 8UpPMyabHbLIX NPUMEPOYHBIX. Kakue mexHoI02uu yxe
pabomarom u kak ux eHedpums & ceoli busHec?

B JickyccmeeHHblIli uHmesnsnekm 8 fashion: om aHanuza mpeHoo8 u
nepcoHanusayuu npednoxeHuli 0o co30aHUs 8UpMyansbHsix Modeseli
u onmumu3ayuu noeucmuku. Kak VI moxem coename sauw busHec
agppekmusHee?

B [elimugpukayus 8 fashion: kak oeseds ayoumopuro ¢ NOMOW{bIO
UHMEPaKkmueHsIx uzp, KOHKypcos u Hazpad. Kak npespamums
Npoyecc NoKynku 8 yesekameoHoe NPUKIYeHUe?

B MemascesieHHble U 8UpmyanbHas odexaa: Hosoill frontier Modbl.
Kak eaw 6peHO moxem Halmu cgoe Mecmo 8 8upmyaasHOM Mupe?

B [Ipumepel ycnewiHoO20 8HeOpeHUs1 HOB8bIX mexHosoaull 8 fashion:
sdoxHosaAowue KeliCbl U npakmuyeckue cogemsi.

Modepamop

AiimaH Monpga6ekoBa
nepsas Kubepmodens Kazaxcmaa,
coyuansHbil desmens,
ambaccadop kpeamueHsix
uHAycmputi no sepcuu Kasaxmypusm

Cnukepesi
Wnba Bypmucrpos Anmac Kepumbek
cosnadeney busHec-wikonel IVENGO u du3zatiHep 0dex0bl, ocHosamens bpeHoa
naamgopmel 0718 3anycka UHMepHem - Qanaker, y4acmruk nokazoe KFW, Visa
mazazuHos Lennuf. 14 zem onsima Fashion week, compydHudecmso ¢ fashion-
8 pocculickux gauwH-pumetinepax bpeHoamu Kasaxcmana, (Auda Kaymerosa,

Kknacca nokc (Mercury, Aizel) Canma 3eliHe u dp.)




Anbonat Kynarai
ocHosamens Thousand IT,
Aqyl Battle, Sez App

B cospemeHHbix peanusx ogpgaaliH-pumelin aea5emcs He Npocmo
Mecmom npodaxu, a makxe 8axHoU Moykoli CONPUKOCHOBEHUS
6peHda ¢ nokynamenem

Ha ceccuu ysnaem:

B Posb dusaliHa Maza3uHos 8 co30aHuUU CubHo20 bpeHda: Kak
NpoOCMpaHCMB0o Moxem ompaxamse YeHHOCMU, UCMOopUro U Cmusb
6peHaa.

B Cneyudbuka KazaxcmaHcKo20 puIHKA: KAK yHUMbI8ams
Ky/nlbmypHble 0cobeHHocmu, nompebumesnsckue npednoymeHus u
mpeHObl Npu co30aHuu Ou3aliHa MazasuHoe.

B TpeHObl 8 fashion-cyeHozpagpuu: om MuHUMANU3Ma
u ycmodiyugocmu 00 UHMepakmueHelx uHcmannayuli u
NepcoHanu3upo8aHHO20 oneimda.

B [Tlpakmuyeckue Kelicbl: AHANU3 yCnewHbIX U HeyOa4YHsIX NpuMepos
ousatiHa maeasuHos 8 Kazaxcmare.

B BausaHue 0uzaliHa Ha NpodaXku U JI0A/IbHOCMb K/IUeHMO8: Kak
€030ame NpoCMpPaHcmMeo, Komopoe npussiekaem, 800XHo8/15em u
nobyxadaem k nokynke.

Modepamop

Mapwuna NMonkoBHMKOBa

3KCnepm no paspabomke u 8HeOpeHuUr

dusaliH-koHyenyuli u Mepy4eHOalauHzy,
ocHosamesis komnaHuu VMC Retail,

MexOyHapoOH.ili KoHCynemaHm & EBRR

_

Cnukepbl

WHHa AneHko
0CHOBAMESIb KA3AXCMAHCKUX bpeHd08
00ex0s! Mimioriki u Global Nomads,
uneH [pe3uduyma Accoyuayuu
Jleekoli [TpombiwineHHocmu PK

Anviwep bakbiT
npe@npuHUMameﬂb, ocHosameso
smHuyecko2o bpeHoa Moonshuaq,
nNonyAApuU3amop Kasaxckoll Ky/emypul
4Yepes cospemeHHyo Mooy

Ungnpa Agunb BaneHtuHa Npy6aeBa
coy4pedumens u uHarHcossIl Dpykosodumens KOMNAHUU
dupekmop bperoa Adili ProMerch

30 uioas / cpeaa / 2025
14.30-1 how Area

Ha ceccuu mMbl npedocmagum yHUKA/IbHYH0 803MOXHOCMb —
YCAIUAMS UCMOopUU ycnexa om mon-ceanepos KazaxcmaHa u3
nepebix ycm! Pazbepem ux nyms om nepesix wazoe 0o docmuxeHus
Monoeoao yposHs, 8bl0eUM K/Ho4esble PaKMOopb! ycnexa u y3Haem,
€ Kakumu mpyoHOCMAMU UM NPULIIOCE CMOJIKHYMbCS

Ha ceccuu obcydum:

B Cekpemesl 8bl60pa HUWU U co30aHus ocmpe60e8aHHo20
npodykma: Kak Halimu €800 yHUKA/IbHYH HUWY Ha MapkemnJelicax
U npedaoxume peiHKY Mo, 4mo OelicmaumenbHO HyXHO.

B Cmpamezauu npue/iedeHus nepebix KAueHmos u 3gpgdexkmusHoie
UHCMpyMeHmMbl MacwmabuposaHus busHeca Ha mapkemnelcax.

B Cekpemeol ynpaseHus ¢ouHaHcamu u KOMaHoou: Kax
aghghekmusHo ynpasasme UHaHCamu, npusaekams U ydepxusame
manaHmauselx compyoHUKOB.

B [[pakmuyeckue cosemesl U atipxaku 01 HAHUHAOUUX
ce/11epos: LeHHble cosemel 0mM NPAaKkmMuUKos, Komopele NoMo2ym
uzbexame owubok u beicmpee docmuys pocma.



Modepamop

EkatepuHa CBeTanuHas
DpyKosodumens Nepeozo
coobwjecmea oHaaliH-npednpuHumameneti
Kazaxcmara Sellers.kz

Cnukepsi
Mapcenb XaHagees Makcum YepHovBaHoB
npednpuHuMamens, npednpuHuMamens,
ocHosamens bpeHoa MARSEL, cneyuanu3upyemcs Ha Npou3odCMso
6onee 1 mapd merze obopoma moeapos 8 Kumae. Oneim npodax
8 moeapHom busHece. Ha OHAGUH-NA0WAOKAX - MAaKux,
TOrT-cennep Kaspi.kz, napmréep kak Amazon, Ozon, WB, SiHOekc
po3HUY4HbIX cemel Cynnak u Medyma Mapkem, Uzum, Kaspi, Teez u dp.
Anexcangp JlecoBnueHko Annambic Annbic
e-commerce npednpuHUMamens, CEO GoCrowd, 1uyeH3uposaHHol
oc+Hoeamens bperoa NOMADICA- naamgopmel A5 PUHAHCUPOBAHUA

mosapel 0151 aKmugHo20 06pasa XusHu cennepos Ha Kaspi u Wildberries

Bauecnas Kum
mon-cennep Ha Kaspi e
kameeopuu «XeHckas 00exoa»

buzHec npozpammy Central Asia Fashion Autumn-2025
& 30He Show Area (9 ) nposodum He Mup

Bedywas buzHec [pozpammel

Haranba MupoHoBa
opaaHu3amop u Modepamop obyqaroujux
CeMUHapo8 U 0e/108bIX NPOPaMM,
pykosodumeso 0e/108bIxX NPOPaMm
meduaxonduHza PROfashion

B pamkax ceccuu npolidém scmpeya ¢ npedcmasumensmu 8edyujux
mapkemnJielicos Ha peiHke Kasaxcmana.

Y yyacmHukoe bydem waHc HanpsAMyro 3a0ame 80NPoCsI U
nosy4ume UHOUBUOYANbHbIE KOHCYIbMAYUU U YeHHbIE CO8emsl N0
YcnewHoMy npodsuxeHUIo c80e20 Mmosapa Ha KpynHetwux oHAalH-
naamgopmax cmpaHel, @ Makxe yCmaHo8UMs NoJe3Hele KOHMakmel
u Hanadume napmHepckue OMHOWEHUS

Ha ceccuu obcydum:

B [Ipeumyuwjecmea u ocobeHHocmu pabomel ¢ Kaxobim u3
npedcmaenieHHbix MapkemnJelicoe

B Tpe6ogaHus K mosapam, yciogus compyoHudecmea u
komuccudi

B 3hgpekmusHble cmpamezuu npodsukeHUss moeapos Ha
mapkemnaeticax
Modepamop
Makcum YepHonBaHoB
npednpuHUMamens, cneyuau3upyemcs
Ha npouseodcmee mosapoe 6 Kumae.
Onbim npodax Ha OHAAUH-NAOWAOKAX - MAKUX,
kak Amazon, Ozon, WB, flHOekc Mapkem,
Uzum, Kaspi, Teez u dpyeue. Beipyuka 2pynne!
komnaruti 3a 2024 200 cabiwie 1 Mapo. merze,
npodaro 6osee 2 MAH. eOuHUY mosapa

Cnukepbi

Bepa HemkaeBa Aiinypa PaxumikaHoBa
pykosodumens denapmameHma
Marketplace Lamoda
Kazaxcman

8uye-npe3udeHm
Kommepyuu Teez

Nean Caxapos EsreHnsa CaBeHkoBa-lMetpuueHko
PpyKkosodumenb epynnel pykosodumens omdena passumus
npussnedenus npodasyos Wildberries & Kazaxcmare,
Ha Ozon Fashion py3uu, Kelpeeiscmare u
TadxuxkucmareKazaxcmara, Wildberries




July 28 / Monday / 2025

15.00 - 16:15 Area

In a world where trends change faster than the weather
and competition grows daily, fashion brands must
understand their audience, their desires and how to engage
with them effectively if they are to succeed

At the session we will discuss:

B How to create a strong and recognisable brand: what makes you
stand out from your competitors and builds customer loyalty.

B What it takes to develop an effective content strategy: including
how to create engaging, inspiring and sales-driving content.

B How to use digital tools effectively: from social networks to email
marketing, to reach the maximum audience.

B How to build long-term relationships with customers and turn
buyers into loyal brand fans.

Session moderator
Farangiza Shukasheva
director of the ZimaBlue research agency and
a co-founder of the ELDEE communications agency.
She features on the Forbes ‘30 Under 30" list and
has delivered a TEDx talk. According to the
American Vanity Fair, she is one of the
17 young leaders working to achieve the
UN Sustainable Development Goals

Speakers

Saltanat Ibraeva
founder of the consulting company Retail
Partners, the offline marketplace for
Kazakhstani designers and brands ColLab
Multibrand, and a fashion retail expert and
consultant with over 15 years of experience

Sevil Amangeldieva Aiza Opan
owner of a chain of concept stores with art director and stylist,
selective brands Seven Lifestore, visual creator with a focus on
13 years in the premium Central Asian fashion and culture,
segment, fashion buyer fashion show organizer

To visit

Zarina Akhter
creative producer,
visual creator in Singapore,
experience in fashion,
photography and IT branding

Oksana Shkrygunova
Co-owner of the Eurasia RED Group of Companies,
founder of the communications agency YOS Agency,
former PR Director of Mercedes-Benz Fashion Week
Almaty, former PR Director of Almaty Pop-up Store,
and head of the large-scale project dedicated
to national costume, Ulttyg Sezim

Show Area

In this session we will reveal the secrets of creating a powerful
and memorable brand in the fashion world. We will go all the
way - from the birth of inspiration for a collection to the final
touch in the packaging, to understand how each element works
to strengthen your brand

At the session we will discuss:

B How does the idea for a collection come about and how does it
convey your brand values. What makes your collection unique and
how do you convey this to the consumer?

H The role of the visual component: from the logo and corporate
identity to photo shoots and advertising campaigns. How to create a
recognizable and attractive brand image?

B Customer experience: from website visit to product receipt. How to
create a memorable user experience that speaks volumes about your
brand?

B Packaging as an extension of the brand: khow to turn it into an
effective marketing tool. How to create packaging that you want to
keep?

Session moderator

Ekaterina Antsiferova

Deputy General Director
for Commerce,
Dalli delivery service



Speakers

July 29 / Tuesday / 2025

Sergey Manukyan Dmitry Mun
director for the development of CEO of the premium
the women’s clothing brand Emka men'’s clothing brand BML

Timur Bektemirov Roxana Nassenova
representative of the designer of the
ethnic brand Yaka Rox Nassenova brand

Natalia Edis
headwear designer. Founder of the Edis
brand and the online school Shapolie,
Member of the Council of the Russian
Association of Headwear Designers,
Union of Artists of Russia, laureate of the
Pierre Cardin and Viyacheslav Zaitsev Prize

Attendance at seminars, analytical sessions,
business cases and panel discussions of the business
conference is free

In today’s rapidly changing environment, innovation is no longer just
a trend - it's a necessity for fashion brands to thrive. In this article, we
explore how digital tools, artificial intelligence and gamification are
changing the landscape and creating new opportunities for brands

At the session we will discuss:

B The digital transformation of the fashion industry: from online
shopping to virtual fitting rooms. Which technologies are already in
use, and how can they be implemented in your business?

B Artificial intelligence in fashion: from trend analysis and
personalization of offers to the creation of virtual models and logistics
optimization. How can Al make your business more efficient?

B Gamification in fashion: how to engage the audience with
interactive games, contests and rewards. How to turn the shopping
process into an exciting adventure?

B Metaverses and virtual clothing: the new frontier of fashion. How
can your brand find its place in the virtual world?

B Examples of the successful implementation of new technologies
in fashion: including inspiring case studies and practical advice.

Session moderator

Aiman Moldabekova

the first Cybermodel of Kazakhstan,
social activist, ambassador of creative
industries according to Kazakhtourism

Speakers

Almas Kerimbek
clothing designer, founder of the Qanaker
brand, participant of KFW shows,

llya Burmistrov
co-owner of the IWENGO business
school and the Lennuf online store
launch platform. 14 years of experience Visa Fashion week, collaboration
in Russian luxury fashion retailers with fashion brands of Kazakhstan
(Mercury, Aizel) (Aida Kaumenova, Salta Zeine and others)



Aibolat Kulatai
founder of Thousand IT,
Agy! Battle, Sez App

15:45 - Show Area

In today's reality, offline retail is not just a place of sale, but also an
important point of contact between the brand and the buyer

At the session we will discuss:

H The role of store design in creating a strong brand: how space
can reflect a brand’s values, history and style.

m Specifics of the Kazakhstani market: how to take into account
cultural characteristics, consumer preferences and trends when
creating store designs.

B Trends in fashion scenography: from minimalism and sustainability
to interactive installations and personalized experiences.

B Practical cases: analysis of successful and unsuccessful examples of
store design in Kazakhstan.

B The Impact of Design on Sales and Customer Loyalty: how to
Create a Space That Attracts, Inspires, and Encourages Purchase.

Session moderator

Marina Polkovnikova

expert in the development and implementation
of design concepts and merchandising,
founder of VMC Retail,
international consultant at EBRR

Speakers
Inna Apenko Alisher Bakyt

expert in the development and entrepreneur, founder of the
implementation of design concepts and ethnic brand Moonshuag,

merchandising, founder of VMC Retail, popularizer of Kazakh culture
international consultant at EBR through modern fashion
Indira Adil Valentina Irubaeva

Co-Founder and head of the company
CFO of Adili Brand ProMerch
July 30 / Wednesday / 2025
14.30 - 15:45 Show Area

During the session, you will have a unique opportunity to hear
success stories from top Kazakhstani sellers first-hand! We
will analyse their journey from their early days in the industry
to reaching the top, highlight the key factors of their success,
and discuss the challenges they faced

At the session we will discuss

B Secrets of choosing a niche and creating a sought-after product:
how to find your unique niche on marketplaces and offer the market
what is really needed.

B Strategies for attracting first clients and effective tools for scaling
business on marketplaces.

B Secrets of financial and team management: how to effectively
manage finances, attract and retain talented employees.

B Practical tips and life hacks for beginner sellers: valuable advice
from practitioners that will help you avoid mistakes and achieve
growth faster.

P e g e 8



Session moderator

Ekaterina Svetlichnaya

head of the first online
entrepreneurs community
in Kazakhstan Sellers.kz

Speakers

The session will include a meeting with representatives of the leading
marketplaces in Kazakhstan.

Participants will have the opportunity to ask questions directly and
receive personalised advice and consultations on how to successfully
promote their products on the country’s largest online platforms.

They will also have the chance to establish useful contacts
and partnerships

At the session we will discuss:

B Advantages and features of working with each of the presented
marketplaces

B Requirements for goods, terms of cooperation and commissions

Marsel Khanafeev
entrepreneur,
founder of the MARSEL brand,
more than 1 billion tenge in turnover

Maxim Chernoivanov
entrepreneur,
specializes in manufacturing goods
in China. Experience in sales on online

B Effective strategies for promoting products on marketplaces

in the commodity business. platforms such as Amazon,
TOP seller Kaspi.kz, partner of the Ozon, WB, Yandex Market,
retail chains Sulpak and Mechta Uzum, Kaspi, Teez and others
Alexander Lesovichenko Alpamys Alpys
e-commerce entrepreneur, founder CEO of GoCrowd, a licensed
of the NOMADICA brand - products platform for financing sellers
for an active lifestyle on Kaspi and Wildberries

Vyacheslav Kim
top seller at Kaspi in the
category «Women’s clothing»

The business program of Central Asia Fashion Autumn-2025
in the Show Area (Pavilion 9) is organized by Natalia Mironova

Business Program Host

Natalia Mironova
organizer and moderator of educational
seminars and business programs,
head of business programs at the
PROfashion media holding

Session moderator

Maxim Chernoivanov

entrepreneur, specializes in the production
of goods in China. Experience in sales on online
platforms such as Amazon, Ozon, WB, Yandex
Market, Uzum, Kaspi, Teez and others.
The group of companies' revenue for 2024 is
over 1 billion tenge, more than 2 million
units of goods have been sold

Speakers
Vera Nemkaeva Ainura Rakhimzhanova
vice President of head of Marketplace
Commerce, Teez Department

Lamoda Kazakhstan

Ivan Sakharov Evgeniya Savenkova-Petrichenko
head of the seller attraction head of Business Development at
group at Ozon Fashion Wildberries in Kazakhstan, Georgia,

Kyrgyzstan, and Tajikistan



28-30 uioas / 2025 28-30 uioas / 2025
ExxeaHeBHo ¢ 10:00 Ao 17:00
T T ——— BecnAaTHble 6M3HEC-KOHCYAbTALMM OT SKCMNEepPTOB-
Central Asia Fashion opraHu3oBaH YHUKAABHbIN hOpMaAT NPAKTUKOB AAS cneunaancTos fashion unaycTpum
COMPOBOXAEHMA NPOcPeCCUOHAABHOFO 3aKYNd OT _ y

c 6 C A Sf I S . TOAbKO AAS BCEX XEAQKLLIMX MOoCEeTUTEAE MEXAYHAPDOAHOM BbICTABKM
pesnaeHToB LoobLuecTsd CTUAUCTOB A3UU (STyle Sessiony - moabl Central Asia Fashion Autumn-2025, MPOBOAATCS MHAMBUAYCABHbIE
«CTMAUCT Ha Hacy M rPYNMNOBbIE  KOHCYALTAUMW  NPOCDECCHOHAAbHBIX  CTMAMCTOB

28 nioan

«AHK 6peHaa n apxeTun
Kak BbICTPOUTb ACCOPTHMMEHT M KOMMYHUKALIUIO,
KOTOPbIE TOBOPAT HA 43blKe BALLIETO KAMEHTA

«lMopTpeT LeAeBoi ayAUTOPUU)
KTO BALL KAMEHT, U YEro OH Xo4eT

«TpeHAbI C YMOM)
Kak AAQnNTUPOBATb MOAHbIE TEHAEHLIMM MOA CBOIO AYAMTOPUIO

29 nioas

CoobLLeCTBO CTUAMCTOB LIeHTPaAbHOM A3mm @style.session

((YMHBIA 3aKyn)»

Kak 3aKymnarhk B pO3HMLE TAK, YTOBbI HE AEAQTb YLIEHKM
1 6bICTPO 06OPAYMBATL TOBAPD

6ecrnAaTHaAs AMArHOCTHMKA

AHOAM3 MOPTPETA LEAEBOM QYAUTOPWUM MAra3MHA/ «MpOAQIOLLMIT KAMCYAbHbIH ACCOPTUMEHT)

Gymka/woypyma OLLMBKM NPy DOPMMPOBAHMM KAMCYALHOTO ACCOPTUMEHTA.
a ¢ OnpeaeneHne AHK marasmHa/6yTuka/woypyma [PUHLMMI MOCTPOEHMS KAMCYAbI: OT MOTPEBOHOCTH K MPOAYKTY
m ¢ PEeKOMEHAQUMM MO OMTUMOABHOMY QCCOPTUMEHTY M

COCTABAEHUIO ﬂpOAOBGeMOlji KAMNCYAbI

¢ [OMA NO NOAXOASLLLMAM MOCTOBLLLMKOM BbICTOBKM «ButpuHan
Kak npeBpatmTs BUTPUHY M TOProBOE MPOCTPAHCTBO B MATHMT AAS
@ AATEABHOCTb YCAYr naketa Demo — 30 MUHYT HQ CTeHAe nokynareAes. 10 oLUMGOK 1 10 TPEHAOB
Style Session

(« TU KOK CTUAbHbIN OTAEA I K»
MNAQTHOE COlMPOBOXAEHME Couce CIXE o TS poAa
Kak npeBpatmtb AQHKM B PEAAbHLIE MPOACXKM

e AHOAM3 MOPTPETA LLEAEBOM QYAMTOPUM MAra3mHa/

OyTrka/Wwoypyma
. OnpeAe/\eHme AHK MOFO3MHO/6YTMKO/LLIOYF)YMG “CereTb’ NMPOAQBLLOB, Y KOTOPbIX BCerAQa nokKyndaroT)
* PekomMeHAQUMKM MO ONTMMOABHOMY QCCOPTUMEHTY M Kak 3HaHne accopTMMeEHTA, MOHUMAHKUE CTHAS U MPABMAbHbIE
a COCTABAEHMIO MPOAQBAEMON KANCYAbI TEXHMKM MPOACK MPEBPALLAIOT AUAAOT B MOKYMKY
e [aMA NO MOAXOAALLMM MOCTOBLLMKOM BbICTABKM
¢ CoOCTaBAEHME 30KA3HOTO LLOMUHI-AUCTa Barepa 30 uioAs
¢ PekoMeHAQUMW MO  LBETOBbIM  COYETAHMIM M
aKceccyapam
e CTMAM3ALMA OBPA30B HO MOHEKEHbI M AAS KAUEHTOB «U3 nokynaTteAs B cpaHarTay
o KOHCYAbTALMA MO CO3AQHMIO MPOACIOLLLENO KOHTEHTA Kak BbIpacTutb 6peHA-amMBaCCaAOPOB B CBOEM MArasmHe
@ AAMTEABHOCTb YCAYTW naketa Standart — ot 2-x yacos.
CTOMMOCTb M MOAPOBHOCTH Ha CTeHae Style Session (PUHAHCbI CO BKYCOM)
BHumMaHne! CTUAUCT He OCYLLLeCTBASIET pacyeT Kak cymtarte, nAGHMPOBATH M 3apabaTbiBATh B MOAHOM BU3HECE

CyMMmbI 1 o6bema 3akyna.



28-30 uioas / 2025
ExxeaHeBHo ¢ 10:00 Ao 17:00

BecnAaTHblie, MUHAUBUMAYAAbHbIE U FPYNMOBbIE
6GU3HEC-KOHCYAbTALMU OT SKCMNEPTOB-NPAKTUKOB AAS
cneuuaaucTos fashion MHAycTpum

KOAmua Ctasuukas @yuliya.stavitskaya_style
KOHLLeNTYaAbHbIN MMUAXK-CTUAWUCT, PENAEHT

COOBLLLECTBA CTUAMCTOB A3um Style Session, ambaccaaop
TPAHCHPOPMALIMOHHOM UrPbl MO CTHAID «Sold Outy, aAmMsarHep
OAEXABINOBEANTEAL MEXAYHAPOAHOTO Y€MMMOHATA
AsianGlobal Cup 2024 B HomuHaumu Fashion Show (>xeHckas
KOAAEKLMS), ToeHeP «LLIKOAbI KOHbIX CTUAMCTOBY, CTAPLLIMI
CTMAMCT NpoekTa #KapanHaabHoellpeobpaxeHmneKs

OkcaHa KOcydoBa @oxana_yussufova_stylist
KOHLLENTYQAbHbIN MMUAXK-CTUAUCT, PEIUAEHT COOBLLLECTBA
CTMAMCTOB A3uu Style Session, ABTOP NPOEKTA «MMUAXK-AEHb CO
CTUAUCTOMY), MPENOACBATEAb KYPCA MO CTUAIO B MOAEABHOM
areHcTtse «Rosmodel Womeny, npenoAaBaTeAb Kypca no
CTUAIO B MOAEABHOM LLIKOAE «Dream modelsy, astop Kypca
«YHUKAABHOCTb B TEGEn, CTUAMCT NpoekTa «Mpeobpaxancsn

B MHHOBALIMOHHOM LIEHTPE KOPPEKLMM CPUTYPbI AAABI
KasaHmHom

BuGuryab EpTaeBa @bibi_yertay_stylist
KOHLLENTYQABHBI MMUAXK-CTUAMCT, MEHTOP CTATYCHOTO U
AEAOBOTO rapAepobad, PE3NAEHT COOBLLLECTBA MMUAXK-
CTUAMCTOB Style Session, OCHOBATEAb OHAGIH MArA3MHA
@alibi_style_kz, aBTop cTatem no CTMAI HO KA3GXCTAHCKOM
MHAPOPMALIMOHHOM WMHTEPHET-NoPTAAE Nur.kz

Adapbsi BeAkmHa @darya_style_coach

KOHLLeNTYAAbHbIN MMMAX-CTUAMCT, PE3MAEHT COObLLLeCTBA
cTancTos Asum Style Session, BeinyckHuLLa Bucerius Law
School (Hamburg, Germany), no6eAnTeABHMLIA MOITUHECKOTO
koHkypca «XIl Open Eurasia Supercup 2023», MeACQAb 3Q BKACA
B KA3AXCKylo Antepatypy (ECG, London)

AHHa EpmekoBa @anna.yermekova

MMUAXK-CTUAUCT, PEIMAEHT COOBLLLECTBA CTUAUCTOB A3UM
StyleSession, 6oaee 15 AeT B OCOOPMAEHNM, PABOTAAA B
OTAEAE MAPKETUHIA U AM3AMHE B MPOACXKAX, dooTorpadd 1
fashion CTMAKMCT, AEKOPATOP CTEHAT CTUAMCTOB M KOPHEPA HA
CAF B 2024 11 2025 roay

A3amaTkbisbl ApyXaH @aruzhan_azamatkyzy
KOHLLeNTYaAbHbIN MMMAX-CTUAMCT, pe3naeHT «CooBLLLEeCTBO
CT1AMCTOB A3mum Style Session, CTUAMCT MPOEKTa
#KapanHaabHoenpeobpaxeHneK3, CTUAMCT MEXAYHAPOAHOM
sbicTaskk Central Asia Fashion, ocHoBaTeAb MArasnHa
CTUABHOM OAEXAbI, CTYAEHT OHAQMH-MOCKOBCKOrO KOAAEAXA
MO CNEUMAAbHOCTM B CAOEPE MHTEPHET-MAPKETUHT

Cadous Aaun6an @Safiyaa_style
UMUAXK-CTUAUCT, PESNAEHT COO6LLLeCTBO MMUAXK-CTUAMCTOB
Style Session, BbinyckHuua UCL University (London), onbit B PR

CveamnHa Aapuca @lara7muz
KOHLLENTYAABHBIN UMUAX-CTUAUCT, PEIUAEHT
coobLLLEecTBa CTMAMCTOB A3ln Style Session, astop
npoekTa «KoA YKPALLEHMIN, CTUAUCT NPOEKTa
#KapanHaasHoelpeobpaxerueks, 55 ce3oH




July 28-30 / 2025

from 10:00 AM to 5:00 PM

For professional visitors only

Central Asia Fashion offers a unique format to support
professional purchasing, presented by the residents of the
Asian Stylists Community «Style Session» -

uStylist for an Houm

July 28-30 / 2025

Free business consultations from expert practitioners
for fashion industry professionals

Individual and group consultations with professional stylists are
offered exclusively to all interested visitors of the international
fashion exhibition Central Asia Fashion Autumn-2025

Central Asian Stylists Community @style.session

free diagnostic check
Analysis of the target audience profile of the store/
boutique/showroom
Defining the DNA of the store/boutique/showroom
Recommendations on optimal product assortment and
creating a commercially successful capsule collection
Guide to suitable exhibition suppliers

@ The duration of the Demo package service is 30 minutes at
the Style Session stand

paid assistance

STANDART .

Analysis of the target customer profile for the store/
boutique/showroom

Defining the brand DNA of the store/boutique/
showroom

Guidance on optimizing assortment and developing a
commercially viable capsule collection

Guide to recommended suppliers for the exhibition
Creating a custom buyer's shopping list
Recommendations on color combinations and
accessories

Styling ouftfits on mannequins and for clients
Consultation on creating compelling marketing content

@ The duration of the Standard package service is from 2 hours.
Pricing and details available at the Style Session stand
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Attention! The stylist does not calculate the total
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amount or volume of the purchase

July 28

«Brand DNA and Archetypen

How to build an assortment and communication that
speak your customer’s language

«Target Audience Portraity
Who your customer is and what they want

«Smart Trends»
How to adapt fashion trends to your audience

July 29

«Smart Buyingn
How to buy in retail without markdowns and
with quick inventory turnover

«Selling Capsule Wardroben
Mistakes in forming a capsule wardrobe.
The principle of building a capsule: from need to product

«Showcasen
How to turn a display and retail space into a magnet for buyers.
10 mistakes and 10 trends

«Social Media as a Stylish Sales Departmenty
How to turn likes into real sales

«Secrets of Salespeople Who Always Sell»

How product knowledge, und_ersfonding? of style, and proper sales
techniques furn dialogue info a purchase

July 30

«(From Customer to Fan»
How to grow brand ambassadors in your store

«Finance with tasten
How to calculate, plan, and earn in the fashion business




July 28-30 / 2025
Daily from 10:00 AM to 5:00 PM

Free business consultations from expert practitioners
for fashion industry professionals

Yuliya Stavitskaya @yuliya.stavitskaya_style

Conceptual image stylist, resident of the Asian stylist
community Style Session, ambassador of the transformation
game in the style of «Sold Outy, clothing designer, winner
of the international championship AsianGlobal Cup 2024 in
the Fashion Show nomination (women's collection), frainer
of the «School of Young Stylistsy, senior stylist of the project
#CardinalTransformationkz

Oxana Yussufova @oxana_yussufova_stylist

Conceptual image stylist, resident of the Asian Stylists
Community «Style Session», author of the project «image Day
with a Stylisty, teacher of the style course at the modeling
agency «Rosmodel Womeny, teacher of the style course at
the modeling school «Dream modelsy, author of the course
«Uniqueness in Youn, stylist of the project «Transformy, Alla
Kazanina's innovative body correction center

Bibigul Ertaeva @bibi_yertay_stylist

Conceptual image stylist. Mentor of status and business
wardrobe, resident of the community of image stylists «Style
Sessiony, Founder of the online store @alibi_style_kz, author
of style articles on the Kazakhstani information Internet portal
Nur.kz

Darya Belkina @darya_style_coach

Conceptual image stylist, resident of the Asian Stylists
Community «Style Session», graduate of Bucerius Law School
(Hamburg , Germany), winner of the poetry competition

«XIl Open Eurasia Supercup 2023y, medal for contribution to
Kazakh literature (ECG, London)

Anna Yermekova @anna.yermekova

Image stylist, resident of the Asian stylist community «Style
Sessiony, more than 15 years in design, worked in the marketing
department and design in sales, photographer and fashion
stylist, decorator of the stylists stand and corner at CAF in 2024
and 2025

Azamatkyzy Aruzhan @aruzhan_azamatkyzy

Conceptual image stylist, resident of the Asian Stylists
Community «Style Sessiony, stylist of the project
#CardinalTransformationKz, stylist of the international exhibition
Central Asia Fashion, founder of a stylish clothing store, a
student of the online Moscow College majoring in Internet
Marketing

Safiya Alipbay @Safiyaa_style
Image stylist, resident of the community of image stylists «Style
Sessiony, graduate of UCL University (London), experience in PR

Sedina Larisa @lara7muz

Conceptual image stylist, resident of the community of image
stylists «Style Sessionn, author of the project «Code of jewelryn,
stylist of the project #CardinalTransformationKz, season 55
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Central Asia Fashion arranges special Show Area zone f'or.the fashion Q J':.' _F" Q Q‘_l" \JVEJI_&J'_‘JJ

parade to be carried out by the Show participants providing them an
opportunity to present their own collections.Total area of the Show

Area is 600+ sq.meters. _F'I U Jr;_/ LE_;’—Y_IJJI'J E:J"i
Central Asia Fashion opranusyeT cneumanbHyto 30Hy Show area ans \ ettt I E=ks
MOKa30B MOJ YUYaCTHUKOB BbICTABKM C BO3MOXHOCTLIO NPEACTaBUTb _,_\J J_) _,_&\J A=) \)J- ;J:‘::)

cobcTBeHHble koanekumn. Obuwas niowaas Show Area
600+KB. MeTPOB.

PacnucaHue MOAHbIX MOKa30B

28 uronsa/july 2025
12:30-14:45

29 uronsa/july 2025
12:00-13:55

30 wronsa/july 2025
12:05-13:15
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