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Dear visitor!
International Exhibition Company CATEXPO is pleased to welcome you
at the 37th International fashion exhibition «CAF Spring-2026»

All persons who have accepted an organiser's invitation , have registered
on-line as a visitor, agree to these rules and undertake to abide them:

1.Registration is MANDATORY for all visitors

2.0n the first two days, the exhibition is open to professionals only. A
professional visitor is any business owner, entrepreneur, public official,
director, manager, executive, or any other representative of a foreign
or domestic company, enterprise, public authority, association, or union,
attending the exhibition for business or professional purposes.

The organisers reserve the right to request a document from visitors
confirming their professional status: business card, power of attorney
or official letter from an organisation, or any document certifying their
professional status

3.All exhibitors must have a badge. Badges are issued at the registration
desk at the entrance fo the exhibition and are valid for the whole exhibition
period

4.Badges can be obtained with a completed invitation or a registration
form. E-badges can be obtained by registering online on the official
website. For that purpose print this badge to A4, fold as instructed, beat the
queues and walk straight info the exhibition hall

5.Visitors exchanging cash tickets or invitations for badges must fill out a
registration form, which can be found on the tables next to the registration
desk

6.Representatives of the media badge issued after passing the
accreditation procedure

7.Students from relevant universities may attend the exhibition free of
charge on Day 3. Students must be accompanied by a lecturer and must
be on the list of students certified by the university administration and
agreed with the organiser

8.ransferring or selling e-tickets and visitor badges to a third party is
prohibited. The organiser reserves the right to verify badges with visitors’
names by requesting identification

9.Visitors are not permitted to trade, distribute advertising material, hold
presentations, demonstrations, campaigns, or any other actions or events
at the exhibition without written consent from the organiser

10.It is prohibited to be in a state or appearance that does not meet the
business nature of the exhibition and general behaviour norms, or to disturb
public order at the exhibition

11.Under 18s are only permitted to attend the exhibition on the final day
and must be accompanied by an adult

12.The organiser reserves the right to refuse entry, without compensation,
to visitors who violate any of these rules

13.The exhibition contractor is not liable for the loss of personal
belongings

YBaxaembiii NocCeTUTeAb!
MexayHapoaHas BbicTaBo4Has komnanus CATEXPO paaa
npuBeTCTBOBATL Bac Ha 37-oii BoicTaBke Moabl «CAF Spring-2026n

Bce AL, MPUHSBLUME MPUIAQLLEHWME OPIaHM3ATOPA NMOCETUTL BLICTABKY, O
TAKXKE 3QPErMCTPMPOBABLUMECS B KAYECTBE MOCETUTEAS B PEXMME on-line,
COrAQLLICIOTCS C AQHHBIMM [TPABUACMM 1 0BS3YIOTC COBAIOAQTb MX:

1.Pernctpaums OBA3ATEAbBHA aAd BCex nocetuteaen

2.BXOA HQ BbICTABKY OTKPbIT TOABKO AAS MPOGDECCHMOHAABHbIX NOCETUTE-
Aer. NMpodbeCCUOHAAbHBINM NOCETUTEADL — BAOAEAEL, BU3HEeCA, MHAMBUAY-
QAbHbIM MPEANPUHUMATEAb, AOAKHOCTHOE AMLLO, PYKOBOAMTEAD, YN AB-
ASIOLLIMI, CNELMAAUCT, MHOM MPEACTABUTEAL MPOOUABHOM 3aPYDEXHOM
WA OTEYECTBEHHOM KOMMAHMM, MPEANPUATUA, OPFaHA FOCYAQPCTBEHHOM
BAQCTW, ACCOLMALMM, COIO3Q, MOCELLIAIOLLIMIA BBICTABKY AAS AOCTVMKEHMS
AEAOBbIX M MPOGDECCUOHAABHBIX LLeAEH. AAS MOATBEPXKAEHMS Npodoeccho-
HOABHOTO CTATYCa noceTuteAs OPraHn3aTop BbICTABKK BNPABE NONPOCUTL
€ro NPEeAOCTABMTb MOATBEPXKACIOLLIMIM AOKYMEHT: COBCTBEHHYIO BU3UTHYIO
KAPTOYKY, AOBEPEHHOCTb MAM OCPULIMAABHOE MUCHMO NMPEACTABAIEMOM
OPraHU3aLMM; MHOM AOKYMEHT, CBUAETEABCTBYIOLLLMIM O MPOJDECCUOHAAbL-
HOM CTATyCE NOCETUTEAR

3.0OCHOBAHMEM AAR BXOAC HQ BbICTABKY SBASETCS BelaxX. belax BblaceTcs
HQO CTOMKE PErMCTPALLMK Y BXOAQ HO TEPPUTOPUIO MPOBEAEHMS BbICTABKM.
BelaX AEUCTBUTEAEH B TEYEHKE BCETO NepUMOAQ PABOThI BbICTABKM

4.BeMAXK MOXHO MOAYYMTb MO MPEABIBAEHMM 3AMNOAHEHHOTO NMPUIAQCH-
TEABHOTO BUAETA MAM PEMUCTPALLUOHHOM APOPMbI. DAEKTPOHHbIM BEMAXK
MOXHO NMOAYYMTb, MPOMAS MPOLLEAYPY On-line perncTpaLmmn Ha OdOULLMAAL-
HOM CQTE BbICTOBKM

5.3aN0AHEHNE PETMCTPALMOHHON GOOPMbI MPU OBMEHE NPUTACCHUTEAD-
HOro BMAETa HO BEMAX FBAIETCA OBAZATEABHBIM. BAGHKM OOPMbI HOXOASTCS
HO CTOAQX PFAOM CO CTOMKOM PErmMcTpaLmm

6.Mpeactasurtersm CMU 6enax BbIAQETCS MOCAE NMPOXOXAEHWA NpoLLe-
AYPbl GKKPEAMTALMN

7.CTyA€HTbl MPOCOHABHBIX BY 30B, AOMYCKAIOTCS B TOETUIN A€Hb BbICTABKM,
TOABKO B COMPOBOXAEHWM NPEMOACBATEAS, COTAQCHO CMUCKY CTYAEHTOB,
OPULMAABHO 30BEPEHHOMY AAMMHUCTPALLMEN COOTBETCTBYIOLLLETO BY 3.
CrnMcoK AOAXeEH BbITb COrAACOBAH C OPraHM3aTOPOM BbICTABKM

8.Mepeaaya MAM MPOACXKA Beraxer NOCEeTUTEAEN TPETBUM AMLLAM
3anpeLLeHa. OpraHn3aTop BbICTABKM BMPABE MPOBEPUTE COOTBETCTBME
MMEHU, YKA3AHHOTO B BeraXe, C MMEHEM NOCETUTEAS, AAT Yero Opra-
HU3ATOP MOXKET NOMNPOCKTb MOCETUTEAS BbICTABKM MPEABABUTE AOKYMEHT,
YAOCTOBEPSIOLLMM AMYHOCTb

9.Ha TeppPUTOPMM BLICTABKM MOCETUTEASIM HE PA3PELLIAETCH OCYLLLECT-
BASITb TOPTOBAKO, PACIPOCTRAHSTE ABYIO PEKAAMHO-MHADOPMALMOHHYIO
MPOAYKLMIO, MPOBOAMTL MPE3EHTALLUM, AEMOHCTPALLM, ATUTALMM U AlOBbIE
APYrMe NOAOBHbIE MEPOMPUATUS U AEMCTBUS BE3 MMCbMEHHOTO COrAQCUS
Opranusatopa

10.Ha TeppUTOpMK BBICTABKM 3ANPELLAETC HOXOAMTLCS B COCTOSHMM 1 B
BMAE, HE COOTBETCTBYIOLLLIEM AGAOBOMY XAPTKTEPY BbICTABKM M OBLLLENPM-
HATBIM HOPMOM MOBEAEHMS, O TAKXKE COBEPLLIATE ASMCTBUSA, HAPYLLQIOLLIME
O6LLLECTBEHHbIM MOPIAOK

11.MoceLLeHne BbICTAOBKM C AETbMW HECOBEPLLEHHOAETHETO BO3PACTA
3ANPELLEEHO

12.B cAy4ae HapyLLeHus HacToaLmx Mpasma OpraHmsaTop snpase 6e3
KOKMX-AMBO KOMMEHCALIMIN OTKA3ATb AOMYCTMBLLUEMY HAPYLLEHNE AWLLY B
NOCELLLEHMM BbICTABKM

13 .OpraHM3aTop BLICTABKM HE HECET OTBETCTBEHHOCTb 3A YTEPIO AMYHBIX
BeLLen




Dear CAF Exhibitors!

CATEXPO Exhibition company welcomes you and offers to get
acquainted with information required during your exhibition
activities

The exhibit hall will be open from 09:00 till 18:00 for exhibitors and from
10:00 till 18:00 for visitors. Exhibit hall entrance is available for people having
name tags. At 10:00 visitors should be in the exhibit halls. Please, make
sure that your stand is ready for reception of visitors!

TEMPORARY STAFF

Promoters of the exhibition should provide to order services of translator and
supporting staff for working at the stand. If you want to order an additional staff,
see that all staff members, working at the stand, are provided with name tags
on the exhibition center territory.Promoters of the exhibition should not provide
loader services.

FOOD-COURT

Food-court is in 10, 11 pavilions of the exhibition center, the Bar is located in
pavilions 11. You can also make use of ordering food on the stand service. To this
question, you can consult cafe administration.

SERVICE CENTRE

You can obtain copy documents, contracts in original, business trip expenses
and accounting documents, product import/export permits service in the office of
the exhibition organizers (between pavilions 10 and 11)

Wi-Fi

You can use free Wi-Fi. You can get the access password in the porganizers's
office.

ADVERTIZING MATERIAL

Promotional products and other types of advertising activities distribution
should be carried out by an exhibitor only within his stand in such a manner that
not to prevent flow of visitors crossing the passways and not to create a hazard
or violate other exhibitors and visitors rights. Noise level more than 75 dB is not
allowed as well as using hardware and special effects.

In case of violation this rule, promoters can apply sanctions against exhibitor,
which include exhibition stand close without any compensation payments and
refunds, paid to promoter by exhibitor for participation in an exhibition.

Management office of the exhibition can ask to take away all the stand
elements and constructions.

SECURITY

Promoter of the exhibition provide a constant public order security on the
exhibition without providing security of exhibits and exhibitors equipment. The
exhibition visitors should see about their objects safety by themselves while the
exhibition is open for visitors. Promoter of the exhibition is not responsible for
exhibits loss and its damages or other values, belonging to exhibitor. Exhibitor is
responsible for any stand equipment damages or properties of other exhibitors.

During exhibition mounting or dismounting a hall must be blocked off by the
exhibition center security.

MIGRATORY REQUIREMENT

Foreign citizens staying on the territory of the Republic of Kazakhstan for more
than 3 days should obtain a certificate of temporary registration at the migration
police in Almaty.

YBa)kaemble DKCNOHeHTbl BbicTaBku CAF!

BbictaBouHasa komnanua CATEXPO npusetcreyet Bac n
npeAnaraeT 03HaKOMUTbCA € MHGopMaLmelr, koTopas 6yaet
Heobxoauma Bam npu pa6ote Ha BbicTaBKe

MMaBuaboH ByaeT oTkpbIT ¢ 09:00-18:00 ans SkcnoHeHToB 1 ¢ 10:00-18:00
AN nocetvteneit. Bxoz B NaBMAbOH ANA SKCMOHEHTOB pa3peLleH TObKO Mo
6eiiaxam. B 10:00 B naBuaboHax y)ke 6yayT nocerurenu. Moxcanyiicra,
y6eautech, uto Baw creHa rotos K ux npuemy!

BPEMEHHDbI/ MEPCOHAN

OpraH13aTop BbICTaBKM NPEAOCTABAAET BO3MOXHOCTb 3aKa3aTb yCayrv
nepeBoAYMKa W BCNOMOraTe/IbHOrO NepcoHana Ha cters. Ecav Bl 3akasbisaete
JIONONHUTENbHBIA NepCcoHan, No3aboTsTech O TOM, YTOBLI BCE COTPYAHMKM,
paboTatoLLmMe Ha CTeHze, Oblan obecneyeHbl benaxamn Ha TeppuTopun
BbICTABOYHOTO LieHTpa. OpraHmn3atopsl He NPeaoCTaBAsAroT YCayrv rpy34MKoB.

OYAKOPT

®yakopt Haxoamntca B 10 1 11 naBMAbOHaX BbICTaBOYHOTO LieHTPa, B 11
naBuUIbOHe pacnonokeH bap. Takxe Bbl MOxeTe BOCNOAb30BaTbCA YCYrON
3aKka3a e/pl Ha CTeHA. Mo AaHHOMY BOMPOCY Bbl MOXeTe 06paTuThCs B
aAMUHUCTPaLMIO Kade.

CEPBUC-LEHTP

KonuvpoBanbHble ycayr, NoayyYeHne OpuriHanos AOroBOPOB,
KOMaHZAMPOBOUHOM 1 ByXranTepckoi AOKyMEHTaLmMK, pa3peLleHmii Ha BBo3/
BbIBO3 rPy3a BO3MOXHbI B opurce OpraHmsatopa (Mexay 10 1 11 nasuaboHamm)

Wi-Fi

Bbl MOXeTe BOCMONb30BaTbCA HecrnnatHol yeayroin Wi-Fi goctyna B MHTepHeT.
Maponb aoctyna Bel MoxeTe nonyumnts B opurce OpraHmsatopa, a Tak xe
apenzoBatb Wi-Fi poyTep.

PEK/IAMHbBIE MATEPUA/IbI

PacnpocTpaHeHmne peknamHON NPoAyKUMK AMbo Apyrvie BUAbI PeKNaMHOMN
JeATeNbHOCTU AOMKHbI MPOBOANTLCA IKCMOHEHTOM VCKKOUMTENBHO B Mpeaenax
CBOETO CTeHAa, TakiMM 06Pa3oM, YTOBbLI HE MPEenATCTBOBaTL MPOABUXKEHNIO
noToKa noceTuTeneit B NpoxoAax v He Co3/aBaTb Yrpo3y UM HapyLLeHvie
npaB APYrx SKCMOHEHTOB W noceTuTenelt. He aonyckaeTca ypoBeHsb Lyma
60nee 75 [1b, a Takxe He A0OMyCKaeTCA UCMOAb30BaHME TEXHUUYECKMX CPEACTB U
cneuRdPekToB.

B cnyyae HapylweHWs AaHHOro nonokeHus, OpraHn3atop ocTasaseT 3a cobow
npaBo NPUMEHMTH K DKCMOHEHTY CaHKLMW BMIOTH A0 3aKPbITUA BbICTABOYHOTO
CTeHaa 6e3 BbINaThl Kaknux-11Mbo KOMMNEHCaLMIA 1 BO3BpaTa CPEACTB,
YMAa4eHHbIX SKCMOHEHTOM OpraHM3aTopy 3a yyacTvie B BbICTaBKe.

[peKkums BbICTaBKM OCTaBAAET 3a COHOW MpaBo NoTpeboBaTh yopaTh
NOAOOHbIE INEMEHTbI U KOHCTPYKLMY CTeH/a.

OXPAHA

OpraH13aTop BbICTaBku 06ECNIEUNBAET MOCTOAHHYIO OXpPaHy OBLLECTBEHHOMO
nopsAaka Ha BbICTaBKe, He OCYLLLECTBAAN MPW STOM OXPaHy KCMOHATOB
1 060pyAOBaHUsA DKCMOHEHTOB. YUaCTHUKaM BbICTaBKi HEOBXOANMMO
CaMOCTOSATENBHO MO3aB0TUTLCA O COXPAHHOCTM CBOWX BELLEH B TO Bpems,
KOTZa BbICTaBKa OTKpbITa ANA nocetuteneit. OpraHn3atop BbICTaBKM He HeceT
OTBETCTBEHHOCTM 3@ NMPONaxXy WM NOBPEXAEHME IKCMOHATOB WM APYTUX
MaTepuanbHbIx LEHHOCTEN, MPUHAANEXALLMX DKCTIOHEHTY. DKCMOHEHT HeceT
OTBETCTBEHHOCTb 3a t060M YLLIep6, HaHeCEHHbI 0OOPYAOBaHMIO CTeHAa UK
COBCTBEHHOCTU APYrUX KCMOHEHTOB.

B AHW MOHTaxa/AeMOHTaxa BbICTaBKM NMaBWIbOH OMeyaTbiBaeTcs OXPaHoi
BbICTABOYHOIO LIEHTPA.

MUIPALVOHHbIN PEXXUM

MHOCTpaHHble rpaxzaHe, HaxOAALMECA Ha TeppUTOpUK pecnybamnku
KazaxctaH 6onee 3 aHeld, JONXHbI NONYUYNT BPEMEHHYHO PETMCTPALIMIO B
MUIPaLMOHHOM NOANLMAN . AMATBI.




TAXI BbI3OB TAKCH

Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77 Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77
Taxi DIM 7(727) 333-53-33 / 7(705) 333-03-23 Taxi DIM 7(727) 333-53-33 / 7(705) 333-03-23
Yandex Taxi 7(775) 911-11-11 Yandex Taxi 7(775) 911-11-11
. 7(727) 377-77-73/355-05-50 7(727) 377-77-73/355-05-50

Leader Taxi 7(777) 355-05-50 Tvpep Taken 7(777) 355-05-50
Taxi Discount 7(707) 333-33-33 Takcm Discount 7(707) 333-33-33
Almaty Taxi-Narodnoe 7(727) 225-27-27 / 7(701) 225-27-27 Anmartbl Taken-HapogHoe 7(727) 225-27-27 / 7(701) 225-27-27

INTERPRETER’S SERVICE YCAYTU MNMEPEBOAA
Strela 7(727) 330-02-82 / 7(727) 329-25-61 Strela 7(727) 330-02-82 / 7(727) 329-25-61
AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49 AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49
Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70 Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70
Omega Translation 7(707) 815-87-98 / 7(707) 820 28 77 Omega Translation 7(707) 815-87-98 / 7(707) 820 28 77
Helvetia 7(701) 808-46-66 Helvetia 7(701) 808-46-66

EMBASSY MOCOABCTBA

Embassy of Nur-Sultan, Karaotkel - 2, 109 MoconbctBo r.Hyp-Cyntan, Kapaotkens - 2, som 109
Greece gremb.ast@mfa gr Ph: 7 (7172) 56-37-14/7 (7172) 56-37-84 Ipeuyun gremb.ast@mfagr Ten: 7 (7172) 56-37-14/7 (7172) 56-37-84
Embassy of the ~ Moconbcreo r. Hyp-CynraH, ynvua Wankeima, 11
United Arab emaratembassy_kz@yahoo.com Nurpiu;t?;\1,7él;elz\g\r;1§ ;r n OA> emaratembassy_kz@yahoo.com TenTen: 7717228 70 71
Emirates

leHepanbHoe

visa.almaty-cslt@diplomatie. r.Anmatsl, yn. KyHaesa, 77, bL| « Park View »

f;:::l:;?tof visa.almaty-csit@diplomatie. Almaty, st. Kunaeva, 77, BC «Park View» 'f:"cy’“"“" gouvfr Ten: 7 (727) 258-21-80
France gouvifr Ph: 7 (727) 258-21-80 pauLin

leHepanbHoe
c lat . . r. Aamartel, yn. ViBaHnnosa, Aom 2
G:::l:a? :f info@almaty.diplo.de .A\maty, Ivanilova st 2 F:;,;Z::imo info@almatydiplode Ten:7 (727) 262-83-41/46/49
Germany Phi7 (727) 262-83-41/46/49

r.Hyp-Cynta, mkp.Yy6apsi-010,
Nur-Sultan, KOSMONAVTOV Street, n.62 - EOCO}H:CTBO ambasciata.astana@esteri.it yn. KocmoHagTos, 62

Embassy Italy ambasciata.astana@esteri.it M'\;ré;@o(rﬁél)%?jéi‘(;é}% Tanun Ten.7 (7172) 24-33-90

MoconbcrBO r.Hyp-CyntaH, Mpocnekt KabaHbali 6atbipa
Embassy of the Nur-Sultan, Kabanbai batir ave 6/1, Nareuiickoi embassy kazakhstan@mfa.gov.lv 6/1, opumc N2 122
Republic of embassy.kazakhstan@mfa.gov.lv office No. 122 Pecny6avkn Ten7 (7172) 92-53-16/17
Latvia Ph:7 (7172) 92-53-16/17

" leHepanbHoe

g::zl:aTt:f Imaata@mid Almaty, Zhandosov str, 4 ;g:g;:xﬂ;; consalmaata@mid.ru B Am\;g;;b; gzgéifgé?g? At
the Russian consaimaata@mid.ru Ph7 (727) 274-50-87 depepaunn
Federation

MoconbcTBO r.Hyp-Cyntan, yn.KeHecapbl,.47,kB.25
Embassy of Nur-Sultan, Kenesar str, 47, office 25 Vcnanun emb.astana@mae.es Ten: 7 (7172) 20-15-38/39/40
Spain emb.astana@mae.es Ph:7 (7172) 20-15-38/39/40
C | Moconbcrso rHyp-CyntaH, Mkp vKapaowenb,
GZ::l:aTt:f emb,_kz@mfa.govua Nur-Sultan, md. Karaotkel, st. Zhylyoi, 12 YipanHb! emb_kz@mfa.govua 1. Koinbioit, 12
General i -gov, Ph: 7(7172) 40-07-57 / 7(7172) 57-70-25 Ten7(7172) 40-07-57 / 7(7172) 57-70-25

lenepanbHoe
éonsuthef matyturkbe@gmail Almaty, Tole bi str, 29A KoHcynbcTeo almatyturkbe@gmail.com " AJ}Z;T;‘gg;g;;ii&%“f%

eneral o amatyturkbe@gmail.com Ph7 (727) 278-41-65/77 Typumm :

Turkey

MoconbcTBO
Embassy of Nur-Sultan, R. Koshkarbayev Avenue 9 r.Hyp-CynraH, npocn.PKowkapbaesa 9
Belarus kazakhstan@mfa.gov.by Ph7 (7172) 98 98 96 ::::Il;)';scrm kazakhstan@mfa.gov.by Ten: 7 (7172) 98 98 96
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Dear participants and guests!

We are pleased to welcome you to the 37th International Fashion
Exhibition Central Asia Fashion Spring 2026, where fashion becomes
both art and business!

The rapid pace at which the modern world is changing sets before
us the task of developing exhibitions that can ensure the country’s
dynamic growth and its competitiveness on the global stage.

The main ambitious goal of Central Asia Fashion is to promote
professional unity among fashion brands and designers, buyers and
distributors, representatives of the media and opinion leaders — both
from the Central Asian region and from around the world.

The exhibition’s extensive business program creates favorable
conditions for obtaining the most comprehensive and objective
information about the state of the fashion market, exchanging views
on the most relevant topics, and fostering business connections among
entrepreneurs from different regions of Kazakhstan, neighboring
countries, and beyond.

Stay with CAF to discover new horizons in the fashion industry.

We believe that many significant projects lie ahead for you, and that
visitors to the Central Asia Fashion exhibition will find new opportunities
for promising cooperation and will bring to life the boldest plans for
expanding business relations on the only professional platform in the
Central Asian region.

Kind regards,
Metin Arslan

Ny

YBa)KaEMbIe YUYACTHUKN U roctu!

Paabl npuBeTcTBOBaTH Bac Ha 37-0M MexayHapoaHol BoicTaske
Mogbl «Central Asia Fashion Spring - 2026», rae Moda CTaHOBWTCA
NCKYCCTBOM W B13Hecom!

CTpemMmnTensHOCTb,  C KOTOPOW  MEHSETCH  COBPEMEHHbIN
MUp, OnpesenseT HaMm 3ajayy pa3BWTMA  BbICTABOK, KOTOpble
CMOryT 0ObecrneunTb aAeKkBaTHble TeMmbl Pa3BUTMA CTPaHbl M ee
KOHKYPEHTOCMIOCOBHOCTL B MUPE.

[naBHas ambuumosHasa 3agzada Central Asia Fashion —
CNocobHCTBOBaTL OObEAMHEHNIO Ha NPOPECCMOHANBHOW OCHOBE MOAHbIX
MapoK 1 Am3aliHepoB, HaliepoB M AUCTPUOLIOTOPOB, NpeACTaBUTENel
Npecchl v MAEPOB MHEHNI Kak 13 LieHTpanbHOa31aTckoro pernoxa, Tak
1 CO BCEro Mu1pa.

O6LwupHasn AenoBas NporpaMmMa BbICTaBkM CO34aeT BaaronpusTHble
YCNOBUA  ANA MONYYEHUS MakCMManbHO MOMHOW U OOBLEKTVBHOM
MHPopMaLmm o coctosHuK fashion-pbiHka, OBMeHa MHeHMAMM Mo
CambIM akTyasbHbIM BOMPOCaM, COCOBCTBYET HaNaXMBaHUIO AeN0BbIX
KOHTaKTOB  MeXZy MpeAnpUHUMATeNaMyM U3 pasHbiX  PErvoHoB
KasaxctaHa, 611XHero v AanbHero 3apybexbs.

OcraBalitect Bmecte CAF, uyTobBbl OTKPbITb HOBblE TOPW3OHTLI
fashion-uHaycrpum.

Mbl BepvM, 4TO Bnepean y Bac 60sbLioe KOAMYECTBO 3HaYMMBbIX
npoekToB, 1 roctu BbicTaBkk Central Asia Fashion otkpotor ana ceba
HOBbIE BO3MOXHOCTM AN NEPCMEKTUBHOMO COTPYAHNYECTBA U peanmsyet
camble CMefble MaaHbl B 06AACTV paclUMPEHWs AeNOoBbIX CBA3el
Ha eVHCTBEHHOW NpOdeccroHanbHoW naowaake B LieHTpanbHoO-
A3KaTCKOM pervoHe.

C yBaxeHvewm,
MeTunH ApcnaH

Ny




ABOUT US

Who Is iHKiB?

istanbul Apperal Exporters’ Associasion (IHKIB), which has been
representing the Turkish Apparel Industry, which has its roots in 1978 and
taught export to Turkey, most effectively for years, aims to increase sectoral
exports to the highest level in terms of quality and quantity.

JHKIB, which protects the interests of the Turkish apparel clothing
industry in national-international platforms and before the government, to
support the exports of its member companies:

- Representing the Apparel industry before state institutions, conveying
the questions and problems of the industry to the relevant authorities to
support and develop exports, and ensure that solutions are produced by
following the issues raised.

- Supporting the value-added exports of the Turkish Apparel industry;
It organizes events and organizations that will introduce the power of the
Turkish fashion industry to the world (IFCO,KOZA Young Fashion Designers
Competition).

- Organizes UR-GE clustering projects that will strengthen the competitive
structure of sub-sectors.

- Organize meetings and webinars that will guide the exporting
companies and the sector and increase awareness.

- It announces the power of the industry to the world with the virtual-
physical fairs and delegations it organizes.

- It produces projects to support its members and the sector within the
framework of CSR and Sustainability.

- Provides maximum benefit to exporting companies from export-
oriented government supports.

iHKiB

O HAC

Uro o3Hauaet iHKiB?

Crambynbckas accoupmalmsa SKCMOPTepOB rOTOBOM  OAEXAbl (IHKIB),
NPeACTaBAAOWLAA  TYPELKYHO LUBEMHYHO MPOMBILLNEHHOCTb,  YXOAALLYHO
KopHAMK B 1978 roa M HayumBlUyro TYpLMKO 3KCMOPTY, Ha MNPOTAXEHWM
MHOTVX NIET Hanbonee SOOEKTUBHO 3alMUIAET MHTEepechl otpacau. 1HKIB
CTPEMUTCA YBENNUMTL IKCMOPT CEKTOPa A0 MaKCMMabHOrO YPOBHA Kak Mo
KayecTsy, Tak W MO KONMYECTBY.

IHKIB  3awwmiiaer vHTepech! Typeukon LUBEMHOM MPOMbILAEHHOCTU
Ha HaUMOHaNbHbIX M MEXAYHapOAHbIX MNaathopmax, a Takxe nepes
rOCYAaPCTBEHHBIMM OpraHamu. Ina noaaepXKu 3KCMopTa CBOWX KOMMaHMi-
YNEHOB accoumalms:

- MNpeacTaBnAeT WBeiHYO NPOMBILAEHHOCTb Nepes roCyAapCTBEHHbIMM
yupexaeHnamy,  nepefasas  BOMPOCbl WM Npobnembl  OTpacu
COOTBETCTBYOLLMM OpraHam A8 NOAAEPXKM M Pa3BUTUA SKCMOPTa, a Takxe
CNeauT 3a PeLleHVeM NOAHATBIX BONPOCOB.

- [opsepkunBaeT 3KCMOPT MNPOAYKUMM C  BbLICOKOW A0DaBAeHHOM
CTOMMOCTBHO  TypPeuKOW  LIBEMHOM  MPOMBIWAEHHOCTY,  OpraHu3yeTt
MEPOMPUATUA 1 COObITUA, KOTOpble MPEeACTaBAANT MUPY CUY TyPEeLKOH
MOAHOW nHAycTpum (IFCO, KOHKYPC MONOABIX An3aliHepoB Moabl KOZA).

- OpraHu3yeT npoekTbl knactepu3aumnm UR-GE, kotopble ykpennaror
KOHKYPEeHTOCMOCOBHOCTL MOACEKTOPOB.

- ﬂpOBO,EI,I/]T BCTpE4n un Be6MHapr, HarnpaBaeHHblIe Ha MOBblleHWe
OCBEAOMNEHHOCTU M OKasaHue NOAAEPXKM IKCMOPTUPYHOWMM KOMMNaHWAM
n otpacian.

- [NpoaBuraeT Molb OTPACAV Ha MEXAYHAapOAHOM apeHe uepes
OpraH13aLto BUPTYanbHbIX 1 GU3NYECKUX BbICTABOK W AeneraLiuii.

- PaspabarbiBaeT NpoekTbl ANA NOAAEPXKM CBOMX UNEHOB W OTPacau
B paMKax KOPMOPaTMBHOW COLManbHOW OTBETCTBEHHOCTM W YCTOAUMBOTO
pasBUTNA.

- ObecneunBaeT MakCUManbHytO BbIfoZy AN SKCMOPTUPYHOLLMX

KOMMaHWin ot rOCYAapPCTBEHHbIX MPOrpaMm MOAACPXKM, OPUEHTUPOBAHHBIX
Ha 3KCMopT.

iHKiB




Dear Collegue!

On behalf of the Russian Union of Exhibitions and Fairs and
personally, | am pleased to welcome everyone involved in the 37th
International Fashion Exhibition Central Asia Fashion.

It is a great honor for us that the organizer of this large-scale
international project — the exhibition company CATEXPO — is a member
of our professional community. The exhibition’s long history, sustainable
development, and high professional standards confirm the significance
of Central Asia Fashion as one of the key industry events not only in the
Central Asian region, but also on the international fashion scene.

Central Asia Fashion has rightfully established itself as an effective
B2B platform that brings together manufacturers, designers, buyers,
distributors, and industry experts. The exhibition contributes to the
development of business relations, opens new opportunities for brand
promotion, supports manufacturers, and sets the direction for the
development of the modern fashion industry by reflecting current trends
and shaping the market of the future.

The high level of organization, broad international
participation, rich business program, and fashion shows make the
exhibition an important tool for professional dialogue and sustainable
growth of the fashion industry.

I sincerely wish all participants successful and productive work,
new partnerships, creative ideas, and commercial achievements. May
the exhibition days become a source of inspiration, development, and
confident progress forward.

Sincerely, Acting President
S. P Alekseev

YBa)xaemblie koanerun!

OT MMeHM Poccritckoro coto3a BbICTaBOK M APMapOK 1 OT cebsa IMUHO
paji NMPUBETCTBOBATH BCEX NMPUYACTHbIX K 37-11 MeXayHapoAHO BbiCTaBke
Mmozbl «Central Asia Fashion Spring — 2026».

[lns Hac siBnsieTCs 0COBOM YeCTbHO, YTO OpraHM3aTop 3TOro
MacLUTabHOro MeXAyHapoAHOrO MpOeKTa — BbICTABOYHAA KOMMaHWS
«CATEXPO» — ABNAETCA YNEHOM HaLLEro NPpodeccnoHaibHoro
coobLiecTBa. MHOroNIETHAR MCTOPUA BbICTABKY, €€ YCTONUMBOE pa3BUTUE
1 BbICOKUI NPOPECCMOHaNbHbIA YyPOBEHb MOATBEPXAAIOT 3HAUMMOCTb
«Central Asia Fashion» kak 0HOrO 13 KJKOUEBbLIX OTPACIEBbLIX COOLITUIN
He To/IbKO LieHTpanbHO-A3MaTCKOro PervoHa, Ho 1 MexXayHapoAHOro
fashion-coobuiecTsa B uesom.

«Central Asia Fashion» no npaBy 3apekoMeHA0Bana cebs Kak
3¢ dekTnBHan B2B-nnatdpopma, obbeauHatoLas Npon3BoanTeNel,
Zv3aiiHepoB, baliepoB, AVCTPUOLIOTOPOB 1 3KCMEPTOB OTPaCM.
BbicTaBka cnocobCTBYET Pa3BUTUIO AENOBbIX CBA3EN, OTKPbIBAET
HOBble BO3MOXHOCTU AN MPOABUXEHMA BPEHA0B, NOAAEPXMNBAET
npowvsBoAuTeNeli 1 3a4aéT BEKTOP Pa3BUTUA COBPEMEHHON MOAHOM
WHAYCTPUW, OTpaXkan akTyabHble TeHAeHLMN 1 GOPMUPYA PbIHOK
6yayLero.

BbiCOKMI4 ypOBEHb OpraHn3aLmny, WUPOKUA MEXAYHAaPOAHbIN COCTaB
YUaCTHUKOB, HaCbILLEHHas 4e0Bas NporpaMma U MOAHbIe MoKasbl
/leNatoT BbICTaBKY BaXHbIM MHCTPYMEHTOM NPOdpeccroHanbHOro Auanora
1 ycTonumBoro pocta fashion-uHayctpum pervioHa.

VckpeHHe xenaro BCeM yyacTHUKaM YCreLIHOW 1 NAOAOTBOPHOM
PabOoTbl, HOBbIX MAPTHEPCTB, APKUX AR N KOMMEPUECKNX AOCTUKEHW.
MyCTb AHW BbICTABKM CTaHYT UCTOYHMKOM BAOXHOBEHWS, Pa3BUTHA 1
YBEPEHHOTO ABUXEHUSA BNEPES,

C yBaxeHwuewm, BPVO lMpe3ngeHTa
C.N. Anexcees




Dear friends, colleagues and partners

On behalf of the National Footwear Union of Russia, we
would like to welcome all exhibitors of the international fashion
alliance Euro Shoes & Central Asia Fashion to Kazakhstan!

The joint exhibition will be held for the fiveth time in 2026.
The largest industry event is designed to help strengthen
long-term, mutually beneficial economic and trade relations
between Russia and Kazakhstan, Central Asia and the CIS
countries, and it successfully fulfils this task. The international
professional platform Euro Shoes & Central Asia Fashion offers
all participating companies unique opg)ortunities for business
development and growth, expansion of partnerships and cross-
border expansion thanks to its exclusive buyer programme.

The National Footwear Union (NFU) is a public organization
uniting companies of the Russian footwear market, open for
cooperation and dialogue. We are ready to provide full support
to Russian businessmen who wish to establish contacts with
their foreign counterparts. We are sure that here you will find
your new customers and future business partners. We are very
grateful to our partners from Kazakhstan for their constructive
cooperation and full support.

Discover the best factories and brands from different
countries, whose collections of shoes and bags, we are sure, will
not leave your customers indifferent! We wish all participants
successful work, interesting new business contacts and new
promising projects.

Yours sincerely,

Belyaev Jan Gilarievich
General Director of the
National Footwear Union

[oporue apy3sbsa, Konnern n NnapTHepsbl,

Ot nmua HaumoHanbHoro obyeHoro Coto3a Poccum
MPVBETCTBYEM BCEX YHACTHMKOB BbICTABOK, KOTOPbIE MPOXOAAT
B pamKaX MEeXAyHapOAHOro BbICTaBOYHOrO dellH-anbaHca

Euro Shoes & Central Asia Fashion B KazaxctaHe!

ObbesnHeHHas BbicTaBka nposoautca B 2026 rogy
yxe B nATbln pa3. KpynHellee oTpacnesoe meponpuatvie
npu3BaHO CMOCOBCTBOBaTb  YKPEMIEHWUIO  AOATOCPOYHbIX,
B3aMMOBbIFOAHbIX SKOHOMUYECKMX 1 TOPrOBbIX CBA3EN MeXay
Poccreit n KasaxctaHom, ctpaHamu LleHTpanbHon Asun n
CHT, v oHo ycnelHo cnpasifeTca ¢ 3Toi 3aaadeit. brarogapa
3KCKIO3MBHON  bHaliepckoil nporpamme, MexAyHapoaHas
npodeccnoHanbHas naowaska Euro Shoes & Central Asia
Fashion npegoctaBnser BCeM  KOMMaHMAM-y4acTHUKaM
YHWKaNbHble BO3MOXHOCTW AAA Pa3BUTUA M pocTa BusHeca,
paclUMpeHna MNapTHEPCKMX CBA3EM W TPaHCrPaHU4YHOWM

3KCnaHUM.

HauwnoHanbHbin obysHo Coto3 (HOBC) — obuiectBeHHas
opraHu3aums, obbeAnHAOLAA KOMMaHUM OBYBHOTO pbiHKa
Poccun, oTKpbITas Aas  CoTpyaHW4YecTBa W Ananora. Mel
FOTOBbl  OKa3blBaTb LIMPOKYH MOAAEPXKKY —POCCUNCKMM
NPeANpUHUMATENSAM, CTPEMALLMMCS YCTAHOBWUTb  KOHTaKThI
CO CBOMMM 3apybexHbiMW Koaneramu. Mbl yBepeHbl, 4TO
MMEHHO 3eCb Bbl HAAETE CBOMX HOBbIX KAMEHTOB W ByAyLIMX
6U3Hec-NapTHEPOB. BbipaxaeM OrpoMHyro 6HaarofapHOCTb
HawmMM napTHépaMm 13 KasaxcTaHa 3a KOHCTPYKTMBHOE

COTPYAHWNYECTBO M BCECTOPOHHIOD MOALEPXKKY.

OtkpoliTe ans cebs nydwme Gabpukm 1 BpeH/abl 13 pasHbIX
CTpaH, KoMNekUmMn 0byBM M CYMOK KOTOPbIX, Mbl YOeXaeHbl,
He OCTaBAT PaBHOAYLLIHbIMU BalnX KaneHTos! XXenaem Bcem
yYacTHUKaM yCrellHON paboTbl, MHTEPECHbLIX HOBbIX 4EeN0BbIX

3HaKOMCTB W HOBbIX MNEPCNeKTUBHbIX MPOEKTOB.

C yBaxeHvewm,
Benses fH MMnapbesBuy

leHepabHbIA AnpekTop
HaumnoHnansHoro obysHoro Cotosa




Dear organizers, exhibitors, and guests

of the 37th International Fashion Exhibition Central Asia
Fashion!

On behalf of the Russian Association of Fashion Industry Participants
(RAFI), I am pleased to welcome you to this key fashion industry event for
the Central Asian region!

Over nearly two decades of productive and mutually beneficial
partnership, together with our Kazakh colleagues we have succeeded
in discovering many new names and implementing initiatives that have
become truly significant for market players. On a regular basis, RAFI
organizes delegations of Russian companies participating in the ex-
hibition as exhibitors and buyers, while the exhibition itself provides them
with an effec-tive platform for business dialogue. The PROfashion media
holding, affiliated with RAFI, not only consistently covers the event across its
platforms but also serves as a partner of the business program.

Thanks to government support measures and the active involvement
of regional entre-preneurship development centers, cooperation between
Russian light industry enter-prises and partners from Kazakhstan is
reaching a new qualitative level and contributing to the strengthening of
economic ties between our countries. The prestige of Central Asia Fashion
remains high among companies of various scales, including the largest
players in the Russian fashion market, opening additional opportunities for
the growth of the industry.

Productive interaction among exhibition participants is usually not
limited to contracts and business negotiations at the venue and continues
through visits to leading gar-ment manufacturing facilities, in-person
meetings with colleagues, and the exchange of professional experience.
The experience of all international delegations is invariably en-riched by
the warm hospitality of Kazakhstan, the distinctive features of national
cuisine, and the breathtaking views of Aimaty.

| am confident that the 37th season of the Central Asia Fashion
International Exhibition will once again demonstrate outstanding results
and bring exhibitors and visitors only successful and profitable agreements.
I wish all participants productive work and a positive mindset, without
which the fashion industry is impossible to imagine!

Yours sincerely,

Tatiana Belkevich, President of the Russian Association of
Fashions Industry Par-ticipants

(RAFI)

YBa)kaemble OpraHuU3aTopbl, 3KCMOHEHTbI, rOCTU

37-i1 MexxayHapopaHoii BbicTaBku mogbl Central Asia
Fashion!

OT wuMeHn Pycckoli accoumaumm  y4yacTHMKOB — delueH-
nHayctpun (PAOM) npuseTcTBYHO BaCc Ha 3TOM K/HOYEBOM ANA
LleHTpaNbHOa3MaTCKoro permoHa cobbiTnn B chepe Moab!!

3a NoYTH ABa AeCATUNETUA HACbILLEHHOTO ¥ B3alMOBbIFOAHOTO
napTHepCTBa HaM COB-MeCTHO C Ka3aXCTaHCKUMU KONeramMmm yaanoch
OTKPbITb MHOXECTBO HOBbIX UMEH W pe-ann30BaTb MHULMATKBLI,
KOTOpble CTajn MO-HaCTOALLEMY 3HAUUMBIMU ANA UTPOKOB PbIHKA.
PA®PW Ha NOCTOAHHOM OCHOBe pOpMUPYET AeneraLmm POCCUNCKNX
KOMMaHWW, y4acTBYOLLMX B MEPOMNPUATUN B KaYECTBE SKCTIOHEHTOB U
HaiiepoB, a BbICTaBKa NpesocTaBaseT UM 3GPeKTnBHYIO naathopmy
ana busHec-guanora. ApduamposaHHbii ¢ PAOU MeamaxonanHr
PROfashion He TONbKO perynspHO OCBeliaeT CO6bITUE Ha CBOWX
pecypcax, HO 1 BbICTynaeT NnapTHepOM AeN0BOW NPOrpaMmbi.

Bnarogaps  OKasbiBaeMbiIM  MepaM  TOCMOALEPXKM U
aKTUBHOMY  COAEWCTBMIO  PEruo-HafbHbIX LEHTPOB  Pa3BUTUs
npeAnpvHMMaTeNbCTBa  COTPYAHMYECTBO MEXAY POCCUR-CKUMU
NPeAnpuaTUAMM  Nerkol  MPOMBIWAEHHOCTU € MapTHepamu
13 KaszaxctaHa BbIXO-AWT Ha HOBbIM KauyeCTBEHHbIA YpPOBEHb
M CNOCOBCTBYET YKPEMAEHUIO IKOHOMMUECKMX CBA3EN MeXay
Halwmmm  cTtpaHamu. [Mpectmx  Central Asia Fashion ocraeTtcs
BbICOKUM CpPeAM KOMMaHWiA caMoro pasHoro macliraba, BK/kOYas
KPYMHeNLWNX UTPOKOB POCCUIA-CKOro fashion-pbiHKa, 4TO OTKpbIBaEeT
[OMONHUTENbHbIE MEPCMNEKTUBLI A1 POCTA MHAY-CTPUN.

MpoAyKTVBHOE  B3aMMOAEWCTBME  YYaCTHWMKOB  BbICTaBKY,
KaK MpaBWaO, He OrpaHW4MBa-eTCA KOHTPaKTaMu W AeNoBbiMU
neperoBopamMu Ha NaoLLaAKe v NPOAO/XKAETCA BO BPEMA NOCELLEHNS
BeAYLMX LIBEMHbIX MPON3BO/CTB, O4YHOIO 3HAaKOMCTBA C KONeramu,
obMeHa npodeccuoHanbHbiM  OMbITOM. [Manutpa BneuvataeHui
npescTaBuTeNein  BCex  3apybexHbIx  Aenerauuii Hem3MeHHO
JONOJIHAGTCA APKUMU SMOLIMAMMU OT UCKPEHHEro KasaxCTaHCKOoro
rocTeNPUMMCTBA, OCOBEHHOCTER HALMOHANBHOM KyXHW U KPacoTbl
BU-A0B AaMaTbl.

YBepeHa, uto 37-M Cce30H MexXAyHaposHoW BbicTaBku Central
Asia Fashion BHOBb NpO-4eMOHCTPMPYET OUeHb BbICOKME Noka3aTenu
N MpWHeceT 3KCMOHEHTaM W MOCeTUTENAM TONbKO BbIrOAHbIE
KOHTpakTbl. XKenato BCeM y4acTHMKaM KOHCTPYKTUBHOM paboTbl U
MaKCMManbHO MO3UTUBHOTO HacTpos, 6e3 KOTOPOro HeBO3MOXHO
npeacTaButb fashion-nHayctputo!

C yBaxeHuewm,
TaTbAHa AHaTONbeBHa benbkeBny,

npe3naeHT Pycckoi accoumaumn y4acTHUKOB deLleH-
nHayctpum (PAGN)




MEXAYHAPOAHAA BbICTABKA-MAATOOPMA

BEE-TOGETHER- rv

MO AYTCOPCUHIY AAA AETKOW NMPOMBILLAEHHOCTU

POCCUA U CTPAHDbI CHTI +
MEXXOAYHAPOOHOE NMPOU3BOACTBO

2—4 nioHA
2026
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CAMbIA KOPOTKUM NYTb
OT KOHTAKTA 00 KOHTPAKTA!

BALLIA OABEPUNKA
FTOTOBA MNMPUHATDH
CTOPOHHWE 3AKA3bI?

NUWETE
NMPON3BOOMNTENA
019 CBOEW KONMEKLUWIN?

MecTo npoBeneHma:
Radisson CnaBaHckada, MockBa,
nn. EBpasunn, 2

www.bee-together.ru

FOR NOTES
AN 3AMETOK
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EXHIBITING COUNTRIES

CTPAHbI - YYACTHUKU



Kazakhstan /
KasaxcraH

Germany /
FepmaHuna

France /
®paHuma

Italy /
Utanna

China/
Kutain

Mongolia /
MoHronuns

Tiirkiye /
Typuua

Russia /
Poccua

Uzbekistan /
Y36ekucraH

UAE /
OAd

-

Austria /
AscTpus

India /
Nupna

FULL LIST OF PARTICIPANTS

MOAHBIA CNUCOK
YYACTHUKOB




ALFASA
ALL'S

ALPINO
ALPLION
AM ONE

ANHUI HONREN
TEXTILE CO.,, LTD.

ARDA TEX
ARIENS
ARMANDO DIAZ
ARTI&KATAMINO
AVR BRAND
BABYCOSY ORGANIC
WEAR

BAIMUNI
BAIYTBUY
BALIZZA
BALIZZA
BARBARA'SS
BEUJING YABAO

INTERNATIONAL
EXHIBITION CO,, LTD.

BELIZA

BENGZO BALDINI
BESTAU CARGO
BIRELIN

BOLERO EVELINE
BRACA MELISSA

BTN BUTTON
B-UNIQUE
BUTELLA
BUTIK DAYI
BYTE EXPORT
CAPORICCO

CAPRICE / PETER
KAISER

CARARDLI

CATANIA

CEREMONY

CHANEVIA

CHIARO DI LUNA

CLASNA

COMFORT CARE INDUSTRY
PVT LTD

COMPLEX/CANDY ANGELS
CUMBA KIDS

CUMINO KIDS WEAR -
MARY AND JOE

DALIAN DAYANG TRANDS
IMPORT&EXPORT CO.,LTD.
DEFNE BABY

DEREM

DERKON

DISHE JEANS

DIVA'S

DIZAYN

DOLCE BELLA CAREN LUIS
DONNA BACCONI

DOP

EAGLE

EASTEYEWEAR

ELITLINE

ELLY DUBAI

ELSIMA

EMINSA

EQ MODA

ERCEYLAN

ESOCCO

ETME

EURO FASHION

EURO SHOES

FACTORIES Q

FANDEL QUEEN - RECEIVEL

FANTASIE E COLORI SRL -
LAFTY LIE

FAST STEP

FELICITA

FIMKA

FOREX ANATOMIC
FREESURE

GA GRIGORIEVA ANNA
STUDIO

GRAND MODA
GOODVINKIDS
GUMANIZE / ESCAREL
GUSTO FUR

GXD

HAINAN BAOYUANJIN

INTERNATIONAL TRADE
CO.LTD.

HANGZHOU DADI
PRINTING&DYEING

HEBEI XIONG'AN
LINGYAO TRADING
CO.LTD.

HIHOPE
CLOTHING(NANJING)
CO.LTD

IDIL

IHKIB
ILAMONER
INC.E
INDEXART MHAEKCAPT
IVLE

JIAYE LABEL
KAPP_SULA
KARGO 575
KARYA

L&R

LA CHERE

LEO&UGO
LONG HAN
L-TEENS

LUNEA
MARATON
MARISIS
MARSEL

MCR MODA CRISE
MEES

MERSELIS

MISS VITA
MODALINDA
MOLTO CALDO
MOSTEXPO
MYRAANG / MA
MULIER
NANICA KIDS
NK KiDS

OLIVE

ONICAPE
OPTICDESIGNLAB
OSTRAYA ROZA
PAMINA
PATIQUE
PHARDI

PIENA

PISERRO
PIXINA
PREMIERE
PUNKQUEEN
QSYR
RAFAELLO

RAW

RIZZANO
ROLYPOLY
RUKO MAYO




SAINTUMEN CASHMERE OOO ABAHTAP/

LLC
SALKIM
SAMSARA
SERIANNO

SETRE

SHANGHAI HONGXIN
TEXTILE CO.LTD.

SHANGHAI MAANTOWN

INDUSTRIAL CO., LTD

SHANGQIAN GARMENT

CO.LTD

SOFIA FUR
STELLA ROSSA
SWEETME KIDS
T.Y.CAMILIE
T.YCAMILL
TELLO JEANS
THOMAS BIEBER
TONGS
TORRISS
TUFFONI
VAGANZA
VAXTER FIVE
VERDA

VESTER

VIGO

VIVENTO

VSN SHOES
WHITNEY
WORKWEAR FABRIC
YLANNI

YOJOY GARMENT
MANUFACTURING

FAPAX-1414
MAJTEHBbKAA IEAN

CAPTA

CMWKOM MOAHO
C/OHBNLL
XNTPE

AHO «UEHTP
MOAAEPXKW SKCITOPTA
BINAAVMNPCKOW
OBJACTN»

AHO «LIEHTP MOAAEPXKN
SKCMOPTA BOPOHEXCKOWM
OBNACTU»

AHO «LIEHTP MOAAEPXKM
SKCMOPTA KANTYXXCKOWM
OBNACTU»

LEEHTP NOAAEPXKW
JKCIOPTA
KPACHOAPCKOIO
KPAA (CTPYKTYPHOE
NOAPA3AENEHNE AHO
«KKLLPB MKK»)

AHO «CAHKT-
METEPBYPICKNW LLIEHTP
NOAAEPXKW SKCTTOPTA»

AHO «UEHTP MOAAEPXKW
SKCMOPTA CMOJIEHCKOW
OBJNTACTN»

TYNbCKNV 5
PETVIOHA/IbHbIN ®OH/,
«LEHTP MOAAEPXKM
MPEANPUHUMATE/IbCTBA>

AHO «LIEHTP NOAAEPXKM
SKCMOPTA UYYBALLICKOWM
PECMYBANKN>

CLASSIFIED LIST OF
EXHIBITS

TEMATUHECKUE
PA3AEADI



WOMEN'S WEAR / XXEHCKASl OAEXAA

ARDA TEX

AM ONE

ARIENS

BAIMUNI

BAIYTBUY

BALIZZA

BALIZZA

BARBARA'SS

BIRELIN

BOLERO EVELINE

BRACA MELISSA

BTN BUTTON (VINEYARD)
B-UNIQUE

BUTIK DAYI

BYTE EXPORT

CARARDLI

CATANIA

CEREMONY

CHANEVIA

CLASNA

COMFORT CARE INDUSTRY PVT LTD
COMPLEX/CANDY ANGELS

DALIAN DAYANG TRANDS IMPORT&EXPORT
CO.LTD.

DIZAYN

DOLCE BELLA CAREN LUIS
DONNA BACCONI

DOP

EAGLE

ELITLINE

ELLY DUBAI

EMINSA

ETME

EQ MODA

ESOCCO

EURO FASHION

FANDEL QUEEN - RECEIVEL

FANTASIE E COLORI SRL - LAFTY LIE
FELICITA

FIMKA

GA GRIGORIEVA ANNA STUDIO
GUMANIZE / ESCAREL

HAINAN BAOYUANJIN INTERNATIONAL TRADE
CO.LTD.

HEBEI XIONG'AN LINGYAO TRADING CO. LTD.
INC.E

INDEXART MHAEKCAPT

IVLE

JIAYE LABEL

L&R

LA CHERE

LEO&UGO

LUNEA

MARISIS

MEES

MERSELIS

MODALINDA

MOLTO CALDO

MYRAANG / MA MULIER
PHARDI

PIENA

PREMIERE

PUNKQUEEN

SAINTUMEN CASHMERE LLC
SALKIM

SAMSARA

SERIANNO

SETRE

SHANGHAI HONGXIN TEXTILE CO. LTD.
SHANGQIAN GARMENT CO..LTD
T.Y.CAMILIE

T.YCAMILL

THOMAS BIEBER

TORRISS

VERDA




VIVENTO
YOJOY GARMENT MANUFACTURING
CAPTA
XUTPE
MEN’S WEAR / MYXXCKAf OAEXAA

CAPORICCO
COMPLEX/CANDY ANGELS

DALIAN DAYANG TRANDS
IMPORT&EXPORT CO.,LTD.

DOP

GXD

ILAMONER

INDEXART NHAEKCAPT
JIAYE LABEL

LONG HAN

LUNEA

MCR MODA CRISE
PISERRO

SHANGQIAN GARMENT CO.LTD
VAGANZA

VESTER

WORKWEAR FABRIC
YLANNI

KIDSWEAR / AETCKASl OAEXAA

FREESURE

GOODVINKIDS

HEBEI XIONG'AN LINGYAO TRADING CO. LTD.
L-TEENS

NANICA KiDS

NK KiDS

PAMINA

PATIQUE

PIXINA

ROLYPOLY

RUKO MAYO

SHANGHAI MAANTOWN INDUSTRIAL CO., LTD
SWEETME KIDS

TONGS

MANEHbKASA NEAW

JEANSWEAR / AXUHCOBAS OAEXAA

DISHE JEANS

RAW

TELLO JEANS

SHANGQIAN GARMENT CO. LTD
WHITNEY

SPORTS WEAR / CMTOPTUBHAS OAEXAA

ALFASA

ARTI&KATAMINO

AVR BRAND

BABYCOSY ORGANIC WEAR

CHIARO DI LUNA

COMFORT CARE INDUSTRY PVT LTD

COMPLEX/CANDY ANGELS
CUMBA KIDS

CUMINO KIDS WEAR - MARY AND JOE

DEFNE BABY
ELSIMA
ERCEYLAN

CAPORICCO

CEREMONY

COMFORT CARE INDUSTRY PVT LTD
COMPLEX/CANDY ANGELS

DOP

FELICITA

HEBEI XIONG'AN LINGYAO TRADING CO. LTD.
MARATON

VAXTER FIVE

FTAPAX-1414

OUTERWEAR, FUR, LEATHERWEAR /
BEPXHAA OAEXAA, MEX, KOXA

ARMANDO DIAZ
BAIMUNI
BALIZZA




BRACA MELISSA
B-UNIQUE
CARARDLI
CHANEVIA
CLASNA

DIVA'S

DONNA BACCONI
EAGLE

EMINSA
ESOCCO
FANDEL QUEEN - RECEIVEL
GUSTO FUR
IDIL

ILAMONER

IVLE

L&R

MISS VITA
MOLTO CALDO
OLIVE

ONICAPE
OSTRAYA ROZA
PHARDI

PIENA

PISERRO
PREMIERE
PUNKQUEEN
RAFAELLO
SOFIA FUR
STELLA ROSSA
THOMAS BIEBER
TORRISS
TUFFONI
YLANNI

SHOES / ObYBb

ALPINO

ALPLION

BENGZO BALDINi
CAPRICE / PETER KAISER
FAST STEP

FOREX ANATOMIC
GRAND MODA
VANEDA
RIZZANO
TUFFONI

VSN SHOES

UNDERWEAR, SWIMSUITS / HWXKHEE BEABE, KYMAAbHUKU

ALFASA
BELIZA
DOP
LEO&UGO

BAGS, ACCSESSORIES / CYMKU, AKCECCYAPbDI

BYTE EXPORT

DERKON

EASTEYEWEAR

GA GRIGORIEVA ANNA STUDIO

HAINAN BAOYUANJIN INTERNATIONAL TRADE
CO.LTD.

INDEXART MHAEKCAPT
KARYA
OPTICDESIGNLAB
TUFFONI

VIGO

CIMWKOM MOAHO

C/N1oHBULW
XWUTPE




GOVERMENTAL UNION / OPTAHU3ALLUK

CTAMBYJIbCKAA ACCOUMALIMNA SKCMOPTEPOB AHO «LIEHTP MOAAEPXKW SKCMOPTA

FOTOBOV OAEXALI IHKIB YYBALLICKOW PECTYB/INKM>
«/IEFMPOM» ACCOUMALMA MPEATPUATAN

HALVOHA/bHBI OBYBHOW COHO3 (HOBC)
BbICTABKA OBYBW EURO SHOES PREMIERE
COLLECTION

POCCUICKMIA COKO3 BBICTABOK U IPMAPOK

PYCCKAA ACCOLUMALNA YHACTHNKOB ®ELLEH
NHAYCTPUN (PAGW)

BEIJING YABAO INTERNATIONAL EXHIBITION CO.,
LTD.

FQ FACTORIES

MOSTEXPO

YABAO BEIJING EXPO

BESTAU CARGO

KARGO 575

AHO «LIEHTP NOZA/JEPXKM 3KCMOPTA
BNAAVNMMPCKOW OBNACTU»

AHO «UEHTP NOAAEPXKI 3KCMOPTA
BOPOHEXCKOW OB/IACTW»

AHO «LUEHTP NOAAEPXKW 3KCMOPTA
KANTYXCKOW OBJIACTW»

LEHTP NMOAAEPXKW 3KCMOPTA KPACHOAPCKOTO
KPAA (CTPYKTYPHOE MOAPA3AENEHUVE AHO
«KKLPB MKK»)

AHO «CAHKT-METEPBYPICKUIA LEEHTP
NOAAEPXKW IKCMOPTA»

AHO «UEHTP MOAAEPXKW 3KCMOPTA
CMOJIEHCKOW OBNACTN»

TYIbCKUW PETMMOHAIbHbBIA ®OH/, «LIEHTP
NOAAEPXKW MPEANMPUHUMATE/IbCTBA»
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Mansro/Coats

Kyprku/Jackets

KocTtom xeHckmnii/ Women's suits
Kocttom my>xckon/Men's suit

BeuepHee nnatbe/Evening fashion
CraaebHoe nnatbe/Bridal fashion
Mnatbe/Dresses

tO6KkW/Skirts

Bprokun/Trousers

Pybaluku/Shirts

Bay3kn/Blouses

Tpukotax/Knitwear

®ytbonkK, Cutepa/T-shirts, Sweatshirts
[xuHcosas Moaa/Jeans fashion
MoBceaHeBHas oaexaa/Casual

Oanexaa ana cnopra/Sports wear
Oaexaa ana byayuimx mam/Maternity wear
[letckan oaexaa/Babywear

Oanexaa 60nblWKX pa3mepos/Supersize
HaumoHanbHan oaexaa/Country fashion
Opexpa 13 koxu/Leatherwear

Oaexaa 13 mexa/Furs

OIOLISIS KSIOOIOLELEIORRISIC VG

Ob6ysb/Shoes

KoxranaHtepes/Small leather goods
MepuaTtkn/Gloves

Wapdel, Mnatkw/Scarves, Foulards
Fanctyku/Ties

FonosHble yoopbl/Hats
Buxxytepua/Costume jewellery
tOBennpHble 13aenns/Genuine jewellery
Cymkn/Bags

PeMHw/Belts

[Apyrne akceccyapbl/Other accessories
KynanbHble KOCTIOMbI/Swimwear
HuxHee 6enbe/Lingerie

Oaexaa ona AoMa 1 oTabixa/Homewear
YyNOUHO-HOCOUHbIEe M3aennd/Hosiery
Oaexpa ans cHa/Nightwear
Koxa/Leather

®ypHUTYpPa 1M NPUHAANEXHOCTI/

Fittings and garniture

?
)
W

XKeHckas oaexaga/Womenswear
Myxckaa oaexaa/Menswear

[Hetckaa opexaa/Kidswear




ALPHABETICAL LIST OF
EXHIBITORS

AAPABUTHBLIA CMIUCOK
YYACTHUKOB



EXHIBITIORS/
YHACTHUKU

STAND/HALL
CTEHA/NABUABOH

ANHUI HONREN TEXTILE CO.,

LTD.

F115 / HALL 11

EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUAbBOH
ALFASA 9 HALL
ib—
alfasa’
asa
) 1
ALL'S S140 / HALL 9
ALPINO N120 / HALL 10

S

¥

ARIENS

®)

ARDA TEX®

W@

D170 / HALL 11

)

ALPLION

Ovithopedic Kids shoes
S

N130/ HALL 10

W

ARIENS

OO0

B280 / HALL 11

*

AM One

@O ®D

R130/ HALL 9

¥

ARMANDO DIAZ

ARgARRO
QLI

A160 / HALL 11

VANEDA
S

N100 / HALL 10

=e

ARTI&KATAMINO

@

HALL 9




EXHIBITIORS/ STAND/HALL

EXHIBITIORS/ STAND/HALL

YYACTHUKHU CTEHA/NABUABOH

BARBARA'SS S210 / 9 HALL
)

BAREARA'SS i

BELIZA A120 /11 HALL

P

YYACTHUKU CTEHA/NABUABOH
AVR BRAND R215/ HALL 9
BRAND ¥
BABYCOSY ORGANIC WEAR 9 HALL

W
BAIMUNI K120 /HALL 10

ON o0 i

BENGZO BALDINI L200 / 10 HALL
R .
Bengzo Baldini F 'w

BAIYTBUY D130 / HALL 11

B

BAIN TBUY "

WWO® §

BALIZZA A260 / HALL 11

ONIOOL

BIRELIN D255/ 11 HALL
)
BOLERO EVELINE €260/ 11 HALL

*

BALIZZA D100 / HALL 11

D
a‘* ®h

BRACA MELISSA A280 / 11 HALL
#
BTN BUTTON C100/ 11 HALL

L
d ' [ ]
BTNbutton @I @ @ F




EXHIBITIORS/
YHACTHUKHU

STAND/HALL

CTEHA/NABUAbOH

CAPRICE / PETER KAISER

0100/ 10 HALL

@

CARARDLI

Carxwwﬁ @
®®W

B210/ 11 HALL

¥

EXHIBITIORS/ STAND/HALL

YYACTHUKM CTEHA/MABUALOH

B-UNIQUE C210 /11 HALL
B-UNIOQUE

OO0 §

BUTELLA C170 / 11 HALL

[

UICHT

BUTIK DAVYI C 300 /11 HALL

)

CATANIA

\ %
CATANIA

H170 / 11 HALL

¥

BYTE EXPORT

ONINOOISIO)

D270 / HALL 11

*

CATANIA

©

ceremony

D260 / 11 HALL

)

CHANEVIA

CHANEVIA®

B100 / 11 HALL

OIOIOK)

CAPORICCO

o

CAPORICCO’

sportswear

C250 /11 HALL

Ol

CLASNA KZ

C

CLASNA

A210 /11 HALL

Bt




EXHIBITIORS/ STAND/HALL
YHACTHUKHU CTEHA/NABUAbOH

COMFORT CARE INDUSTRY A 200 /11 HALL
PVT LTD

PR O®® it

COMPLEX/CANDY ANGELS A270 /11 HALL
COMPLEX
\‘/

o ©®

® @ i

CUMBA KIDS 9 HALL

W

EXHIBITIORS/ STAND/HALL
YHACTHUKU CTEHA/NABUAbOH
DEFNE BABY 9 HALL
W

DERKON M160 / 10 HALL
@

DISHE JEANS A150/ 11 HALL

0L

CUMINO KIDS WEAR - MARY AND JO 9 HALL

T

DIiVAS LEATHER

DIVA'S
@M

B 170 /11 HALL

¥

DALIAN DAYANG TRANDS E155/ 11 HALL
IMPORT&EXPORT CO.,LTD

OIONOWIONT

it

DIZAYN

ONIOL

B150/ 11 HALL

DOLCE BELLA

B3

DOLCE BELLA

A290 /11 HALL

=De




EXHIBITIORS/ STAND/HALL

YYACTHUKMHU CTEHA/NABUABOH
CAREN LUIS A290 / 11 HALL
C .
CAREN LUIS ()
DONNA BACCONI C280 /11 HALL
DONNA BACCONI

COUTURE

EXHIBITIORS/ STAND/HALL
YYACTHUKM CTEHA/NABUAbOH
ELITLINE D180/ 11 HALL

ELITLINE

OO0, §

R120 /9 HALL

OO ||

EAGLE D220/ 11 HALL

OLInI0) i

Since 1981
OIIOINION MO
ELLY DUBAI A110 /11 HALL

ELLY « DUBAI

@O® i

ELSIMA 9 HALL
W
EMINSA M180 / 10 HALL

<

envinsA NOL

EASTEYEWEAR R127 /9 HALL

’.

2T ° [ ]
castconsult
www.easteyewear.eu |

EQ MODA C190/ 11 HALL

EQ@
OIONIOIOIS )




EXHIBITIORS/
YYACTHUKHU

STAND/HALL
CTEHA/NABUAbOH

EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUAbOH
ERCEYLAN 9 HALL
W
ESOCCO M110 /10 HALL

POW

¥

FANDEL QUEEN - RECEIVEL

®

RECEIVEL’

COLLECTION

POW

B240 / 11 HALL

¥

ETME

étme

OLInI0

R210 /9 HALL

U

FANTASIE E COLORI SRL -
LAFTY LIE

M—l
LAFTY.LIE

O JOI0

A100/ 11 HALL

¥

FAST STEP

S

N110/ 10 HALL

*

EURO FASHION

=

EUROFASHION

EEEEEEEEEEEE

Po®Dd®

W W

€290/ 11 HALL

=

FELICITA

)

A

FELICITR
DW®E©

C150/ 11 HALL

e




EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
FIMKA B 190 /11 HALL

FIMKA
ORI §

FOREX ANATOMIC M140 / 10 HALL

forex

anatomic

S f

FREESURE 9 HALL

S "

GA GRIGORIEVA ANNA STUDIO  R210/9 HALL

LIOIOICION
'\ =@

Grigorieva Anna
studio w

EXHIBITIORS/ STAND/HALL

YYACTHUKHU CTEHA/NABUABOH
GOODVINKIDS R215 /9 HALL

W
GUMANIZE B160/ 11 HALL

DO@O®®® )

GUSTO A170 / 11 HALL

GUSTO

Fur Fashion

®® m §
GXD D200/ 11 HALL
—_ROMIN=NC=

[ ]

PO 1

CIMWKOM MOAHO R210 /9 HALL

CIIMIKOM M 011 H 0

ANVRN @

HAINAN BAOYUANIJIN K50 / 10 HALL
INTERNATIONAL

TRADE CO.LTD.

®

=De




EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH

HANGZHOU DADI F120 /11 HALL
PRINTING&DYEING

@)

HEBEI XIONG'AN LINGYAO E170/ 10 HALL
TRADING CO. LTD.

BOTCHKOVA ¥
IDIL DER M170 / 10 HALL

~/ IDIL
VOW i

ILAMONER K130/ 10 HALL

P ?

INC.e B250/ 11 HALL

@®®@

=e

EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/MABUAbLOH
INDEXART NHAEKCAPT R130 /9 HALL

OO0 WMHAEKCAPT
SASPYIKA 10 TPOUIBOACTEY
TPUKOTAXHbX 13 AENH

OIOIICR I i

IVLE R210 /9 HALL

OIONOIOOIS) §

KAPP_SULA S200 / 9 HALL
Kepp—sula i
KARYA L130/ 10 HALL
Karya 1980
©a6pika aKcECCYapoB
KRRYH ;s
SINCE 19280 @w’w
L&R C110 /11 HALL

ON IO §




EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH

LA CHERE B270/ 11 HALL

[ACHERE
WOOMNDO®D 4

LEO&UGO A130 /11 HALL

leo & ugo

PARIS

OIOIONGIOIOICEER

LONG HAN A115/ 11 HALL

Ol

EXHIBITIORS/ STAND/HALL

YYACTHUKH CTEHA/NABUABOH

MARATON C320/ 11 HALL
MARATON

() i

MARISIS B180 / 11 HALL

CNOIOICIONO),
®»OW®HO®

t

MCR MODA CRISE

H140 / 11 HALL

)

L-TEENS R210 /9 HALL
& lsteens .
LUNEA S140 / 9 HALL

(GLUNEADD

by SVETLANA MOGUCHEVA

MO i

] =1
ON IO

B260 / 11 HALL

t

FAPAX1414

CNONE

S200 /9 HALL

)




EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH

MERSELIS S210 /9 HALL

\*f
:%
_MERSELIS _
N
R A VTN
www.merselis.ru
O s )

E‘%\Z
DN

*

OIONIOION0) i

EXHIBITIORS/ STAND/HALL

YYACTHUKM CTEHA/MABUALOH

MYRAANG / MA MULIER B290 /11 HALL
MYRWVANG

MODALINDA D150 /11 HALL

O I )

NANICA KiDS 9 HALL

N

Nnanica
kids

MOLTO CALDO L120 /10 HALL

OIOIOIOINO) §

CHIARO DI LUNA S190 /9 HALL
C
Chiaro
di luna
clothes brand L 3
. )
ONICAPE S190 /9 HALL

)

W
NK KiDS 9 HALL
¥V
OLV BY NERSE C270 / 11 HALL
£\
OLIVE
p
By Nerse ®
) §
OPTICDESIGNLAB S200 /9 HALL

=De




EXHIBITIORS/ STAND/
YYACTHUKHU CTEHA

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUABOH
OSTRAYA ROZA R120 /11 HALL

OSTRAYA ROZA

®om i

PISERRO H180 /11 HALL

PW®®@®N §

PAMINA 9 HALL
W
PATIQUE 9 HALL

CIOIOR

PIXINA 9 HALL

Ol

PHARDI D240 / 11 HALL

PHARDI
DO®D i

PREMIERE R130 /9 HALL

o™ §

PIENA A250/11 HALL

T

PIENA

O AUIOND) )

PUNK QUEEN €310/ 11 HALL

nQ

WWE® i

QSYR K60 / 10 HALL

@)




EXHIBITIORS/ STAND/HALL
YHACTHUKU CTEHA/NABUAbOH

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
RAFAELLO L2710 / 10 HALL

BAFAHLLO

ISTANBUL

SAINTUMEN CASHMERE LLC A210 /10 HALL

ae

SAINTUMEN N
MONGOLIAN CASHMERE @
SALKIM B300/ 11 HALL

ONIOIOININOIOION |

SAMSARA D250/ 11 HALL
@ ®

SAMSARA

ONICIOIONNOIOICER |

SERIANNO C160/ 11 HALL

PO®W@M0 §

W@ i
RAW A140 / 11 HALL
R
P Porvcty
IO, }
RIZZANO N140 / 10 HALL
dR
RIZZANO
§
ROLYPOLY 9 HALL
2
RUKO MAYO 9 HALL
#

SETRE B310/ 11 HALL

4

SETRE
IO YOI, §




EXHIBITIORS/
YYACTHUKHU

STAND/HALL
CTEHA/NABUAbOH

SHANGHAI HONGXIN TEXTILE

CO..LTD.

ON o0

F125/ 11 HALL

t

SHANGHAI MAANTOWN

INDUSTRIAL CO., LTD HALL

E180/ 11 HALL

T

SHANGQIAN GARMENT CO.LTD E160/ 11 HALL

i

EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUABOH
T.Y.CAMILIE D210/ 11 HALL
T.YCamille

[ ]
ORTICY i
TELLO JEANS D140 / HALL 11
TELLO JAS

EMOTION OF JEANERGY

Wi

SOFIA FUR

-
S-
S®FIAFUR

‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘

®hm

L140 / 10 HALL

¥

THOMAS BIEBER

C200 / 11 HALL

®@m™ 4

STELLA ROSSA

WO®

A220 /11 HALL

SWEETME KIDS

TONGS 9 HALL
W
TORRISS B200 / 11 HALL

ON IO

=De




EXHIBITIORS/ STAND/HALL
YYACTHUKM CTEHA/NABUAbOH
TUFFONI D230/ 11 HALL

TUFFONI
& @@y

*

VAGANZA

OII0)

H150 / 11 HALL

"

VAXTER FIVE

Y-

@)

S200/ 11 HALL

VERDA

Oy

H160 / 11 HALL

*

VESTER

Vesler

OO0

R120 /9 HALL

r

VIGO

VIGO

S$190 /10 HALL

@}

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUABOH
VIVENTO D190/ 11 HALL
vivento

OISO ¥
VSN SHOES N140 / 10 HALL

WHITNEY C180/ 11 HALL

WHITNEY
J E N N S

PDO®H®® i

YLANNI D110 /9 HALL

OO0 f

YOJOY GARMENT D110 /9 HALL
MANUFACTURING

YOJOY CNOL




EXHIBITIORS/ STAND/HALL

YYACTHUKH CTEHA/NMABUABOH
MAJIEHbKAA NNTEAN S190 / 9 HALL

AQeHbRA /legu e
m 1 W
OO0 ABAHTAP/, S200 / 9 HALL

/A
ABAHIA

GOVERMENTAL UNION/ STAND/HALL
ACCOUMALMUK CTEHA/MABUABOH

IHKIB - iISTANBUL HAZIR GiYiM VE KONFEKSIYON

iIHRACATCILARI BiRLiGi) H200/11HALL

YABAO BEIING EXPO

FACTROIES Q

MOST EXPO

CAPTA S210 /9 HALL
——
= CAPTA
ah
®D@ ¥
CNOHBWLU S140 / 9 HALL
)
CJIOHBMIII
TMNOAAAEPTEHHASs BUXYTEPUS °
¥
XUTPE R120 /9 HALL

0
XUIPE
ONINIOIDICIOIGIOR )|

HALVOHA/bHbBIV OBYBHOWM COHO3 (HOBC)

GRAND MODA M145 / 10 HALL

Ok

BbICTABKA EURO SHOES PREMIERE
COLLECTION

* %

reuro shoes

premiere collection

PYCCKAA ACCOLMALINA YHACTHNKOB
OEWEH-NHAYCTPUWN (PAGW)




ORGANIZATIONS /
OPFAHU3ALUU

STAND/HALL
CTEHA/NABUABOH

ORGANIZATIONS /
OPFAHU3ALUU

STAND/HALL
CTEHA/NABUABOH

AHO «LIEHTP MOAJEPXKN
3KCMOPTA BNAAVNMUPCKOM
OBNACTU»

S200 /9 HALL

TYNbCKN PETVIOHA/IbHbBIN
®OH/, «LLEHTP MOAEPXKI
NPEAMPUHVIMATENbCTBA»

4

Mom bu3HecC

NPOABIXEHME Ha 3KcnopT
Tynbckas 06nactb

R215 /9 HALL

AHO «LIEHTP MOAJEPXKM
3KCMOPTA BOPOHEXCKOW
OBJIACTU>

LEHTP

MoM
Guined Q NOALEPKKM 3KCTOPTA
P povexcian oomchs BOPOHEXCKO/ OBNIACTU

S210 /9 HALL

AHO «LUEHTP MOAAEPXKW
SKCMOPTA YYBALLUCKOWN
PECMYBJNKW»

R120 /9 HALL

AHO «LIEHTP MOAJEPXKM
3KCMOPTA KANY>XCKOW
OBJIACTU>

R4
MY Q P4 Kaluga
BUSINESS {‘0 Region
g on

R130 /9 HALL

KAPTO 575

E140 /11 HALL

BESTAU CARGO

1105/ 11 HALL

LEEHTP NMOAAEPXKMN
3KCMOPTA KPACHOAPCKOTO
KPAS (CTPYKTYPHOE
NOAPA3AENEHUE AHO
«KKLLPB MKK»)

R210 /9 HALL

AHO «CAHKT-
METEPBYPICKNW LLIEHTP
NOAAEPXKWN SKCMOPTA»

S190 /9 HALL

AHO «LUEHTP MOAAEPXKW
SKCMOPTA CMOJIEHCKOW
OBNACTU»

4

MOM
6usHec

NPOABMXEHME Ha FKCMOPT
CmoneHckas obnactb

S140 /9 HALL

KAPTO 191

11 HALL




BUSINESS CONFERENCE
37 INTERNATIONAL
FASHION EXHIBITION

BU3HEC-KOH®PEPEHLLUS
37 MEXXAYHAPOAHOMN
BbICTABKU MOAbI

watch the video about
the business conference

NOCMOTPUTE BUAEO
0 GU3Hec-KoOHdepeHLUn



9 mapTa / noHeaAeAbHUK / 2026

15:00 - 16:15 Show Area

Paz6op knrodessix puHaHcosbix cmpamezuli 0 fashion-
6peHdos u pumeling 8 yc108usx HeCmabuabHO20 peiHKa. Kak
8bICMPAUBAMb SKOHOMUKY 6peHAd, ynpasasime MAPXUHANLHOCMbIO,
accopmumeHmom U 3ampamamu, Macumaduposamscs 6e3 nomepu
npuGbLIU U NPUHUMAMb yNnpasieH4Yeckue peuweHus Ha 0CHo8e
DpeasbHbIX pUHaHco8eix nokasamesneli

Modepamop

Anmac Kacbim>xaHoB

OCHOBAMe/b AHAAUMUYeCKOU KOMNAaHUU
Market Mind, akcnepm e obaacmu 3nekmpoHHoL
Kkommepyuu, Oeticmayrowuli censep,
asmop Forbes Kazakhstan

Cnukepsl

16:15-17:30 Show Area

lpakmuyeckas ceccusi 0 Mom, Kak ssicmpausams npodaxu 8 digital-
cpede: cobcmeeHHbIl calim, coyuaneHele cemu u mapkemnJelcel.
Umo peansHo pabomaem s 2026 200y, kak pacnpedenime 6rooxems|
Mex0y KaHanamu, ynpasasime mpagukom u koHeepcuel, u
8blcmpausame ycmoli4usyro OH/AlH-80POHKY NPOOax

Modepamop

AHHa Bopowwunosa

Senior Brand Manager
OLX Kazakhstan

Cnukepsi

Hukonaii KoHcrantnHos
2eHepaseHelli Qupekmop
Trend Island, ocHosamens
yHugepmazos TE/IETPAD

Nunana Mamuesa
npednpuHuMamess, ocHoeamens U
du3atiHep bperda Kirpi

Cyntan AnmncyntaH
CEO komnaHuu
Almatymerch

Napuca lNopeukas
npe@npuHuMameﬂb, ocHosamesle
Albero, coocHosamens The Lennon

[MoceLueHne CEMUHAPOB, AHOAUTUYECKMX CECCUHM,
OU3HEC-KEeMCOB U MAHEAbHbIX AMCKYCCHI
BusHec-koHgbepeHUMm 6ecraaTHo!

Hukonaii KoHcTaHTUHOB
2eHepasbHbIl dupekmop
Trend Island, ocHosamene
yHusepmazos TEJIETPAD

JNuHapa A6naeBa
ocHosames bpeHOa xerckou
00exdel Lalina

PamuHa lannynuna
Ppykogooumens 2pynnsl no pabome ¢
napmuépamu CHI, OZON

Avnapa MenpgeeBa
cennep Wildberries, ocHosamens
6bpeHoa Dream tones

EneHa NwyTtuHa
ocHosamens bpeHoa

MERSELIS




10 mapTa / BTOpHUK / 2026 15:45 -17:00 Show Area

14:30 - 15:45 Show Area

Texywjee nosioxeHue /tokca 8 Kazaxcmare: Kmo ce200HA
SKCK/TFO3UBHO HA CAF nokynamese, Kak MeHsemcs cnpoc, kakue 6peHob! U ghopmamel
pacmym. OcobeHHOCMU NO3UYUOHUPOBAHUS NPeMUa/bHbIX MAPOK,

B mupe, komopeili puckyem ympamume c6ou UHCMUHKMb U paboma c KAUEHMCKUM ONbIMoM, KAKYessle KaHa bl Npodax u

UHMyuyuro, Moda cmaHosumcs npubexuuyem nepgobeimHol
- nepcnekmuss! paseumus ceaMeHma

mydpocmu. OceHb—3uma 2026/27 — ce30H, 8 komopom Ou3aliH

cmaHosumcsa gopmoll pumyansHol 3aujumel U 0CO3HAHHO20

Modepamop
CaMOBbIPAXEHUS, NEPEOCMbICIILBAeM NPUBbIYHbIe KOOb! Yepe3
KyJIeMypHbIE U COYUATbHbIE COBURU, OMKPLIBAS HOBbIE CNOCOGbI MapuHa MonkosHukosa
2060pUmb 0 cebe uepes 06pa3 3KCnepm no pazpabomke u 8HeOpeHuro

ouzaliH-koHyenyut u MepyeHOal3uHey,
ocHosamens komnaruu VMC Retall,
MexOyHapOOHeIli KoHCynbmarHm e EBRR

Cnukepesi

CeBunb AMaHrengueBa
eﬂa@eﬂuua cemu KoHyenmyaaeHbIX
MA2a3UHO8 C CeNleKmMUBHbIMU
6bperdamu Seven Lifestore , 13 nem
8 NpeMuaIbHoOM ceemeHme

Jlroamuna MonaHuHa Haruma KaiipapoBa
CEO bpeHoa Salta co3damene bpexoa Kaidarova

OpPranM3aTopPbl OCTABASIOT 30 COBOM
npaBO HA BHECEHUE
M3MEHEHUM U YTOYHEHMUI B =

yr Annypa PaxumkaHoBa Ceetnana YymaueHko
nporpammy pykogodumens denapmamerma pykogodumens 6peHd-HanpaeeHus
AKTYQABHOE PACTMMCAHUE CMOTPUTE Marketplace Lamoda Kazaxcmar woypyma «/lu-/ly» u omaoena onmosbix

Ha camnTe nAM nepexoamte no QR npodax Aeronautica Militare




11 mapTta / cpeaa / 2026
14.30 - 15:45

Show Area

Kak 6peHOam sbicmpausame mapkemuHe, Komopslli yseaudusaem
npoodaxu u 10sS16HOCMb kaueHmMos. Cmpamezuu npusieyeHus,
yOepxaHus u nossiweHus LTV, paboma ¢ aydumopueli, BopoHKU,
ophepbl U Mempuku 3¢hghekmusHOCMU 8 yCI08USIX 8bICOKOU
KOHKYPeHYUU U Nepezpemozo puiHKa

Modepamop

OkcaHa WkpbiryHoBa

0CHOBAME/Ib KOMMYHUKAYUOHHO20 G2eHmMcmea
YOS Agency, ex-PR Director Mercedes Benz Fashion
Week Almaty, ex- PR Director Almaty Pop-up
Store, pykosodumesie NPoOeKMa, NOCEAUEHHO20
HayuoHansHomy kocmromy Ulttyq Sezim

Cnukepel
AnvHa Ckanbira Ackap Mupsaes
Mapkemonoe, 6usHec u 6perd-desenonep, Bperid-merieOxep Kasaxcmarickozo
pyKkogodument kpeamugHozo 61opo S21 NpemuansHo20 bperda 0dexoe!
U en1adesiey KOMNGHUU NO NPOL380OCMBY ARGYMAQ, PhD uckyccmeosederius,
dekopayuti e atokc ceamerme S21 Production apm-venedxep

Neonunp, Xepebuos
coyypedumens U UHAHCOBbIL
du3satiHep, ocHosamess bpeHoa
Zherebtsov

Pycnan Epumos
2naeHbiti cmusucm KTK, cosdamens
U KpeamusHbili dupekmop
6bpeHdos HoSf u Qupiya

Anuxan Mycataes
Qupexmop no Mapkemukzy 2pynnel KOMNAaHUU
ZHANNA KAN GROUP (DAMIANI,
LAPERLA, CONSTELLA, ZARDOZI),
ocHosameslb MeUa-azeHmMcmea
M-agency, obujecmeerHbili Oesmere

15:45 -17:00 Show Area

Pazbop 3ghchekmusHbIx KaHAN08 KOMMYHUKayUU: Medud, Hossle
copmamei, 6102epel u audepsi MHeHUl. Kak oopmuposame
y3Hasaemocme bpeHdd, 8bicmpausame penymayuro u dosepue,
8bIbUpPaAMb KAHAN U usmepsme peabHsil 3¢pghekm om
KoMMyHUKayud

Cnukepbi

Aaynet 3umaHoB

Kkommepyeckuli dupekmop
JKS Entertainment

Cepreii CypkoB CaamnxaH Magues
KpeamusHeili dupekmop 6busHecmeH,
6bperoa RA&LLY

2KCnepm Mookl

Boraros AnpoHrapoBa
KypHanucm, ucnosHumensHell
dupexmop Kazakhstan
Fashion Week

Anexcangpa bacoBa
UHGAt0eHCep, ocHosamene
The Style, ex-kommepyeckuti
dupekmop xypHana Vintage

Axrupeesa [uHapa
pedakmop «[opod24»
(WE media group)




March 9 / Monday / 2026
15:00 - 16:15 Show Area

An in-depth review of key financial strategies for fashion brands and
retail in a volatile market environment. How to build a sustainable
brand economics model, manage margins, assortment and costs, scale
without losing profitability, and make managerial decisions based on
real financial indicators

Moderator

Almas Kassymzhanov

founder of the analytics company Market
Mind, e-commerce expert, active seller,
and contributor to Forbes Kazakhstan

Speakers
Larisa Goretskaya Liliya Mamiyeva
entrepreneur, Founder of Albero, entrepreneur, founder and
Co-Founder of The Lennon designer of the brand Kirpi
Sultan Alisultan Nikolai Konstantinov
CEO of Almatymerch CEO of Trend Island, founder of the

TELEGRAPH department stores

Attendance at seminars, analytical sessions,
business cases and panel discussions of the business
conference is free

16:15-17:30 Show Area

A practical session on building sales in the digital environment: your
own website, social media platforms, and marketplaces. What actually
works in 2026, how to allocate budgets across channels, manage traffic

and conversion rates, and build a sustainable online sales funnel

Moderator

Anna Voroshilova

senior brand manager

OLX Kazakhstan
Speakers
Nikolai Konstantinov Linara Ablayeva
CEO of Trend Island, founder of the founder of the women's
TELEGRAPH department stores clothing brand Lalina

Ramina Galiullina Dilyara Mendeyeva
CIS Partner Relations Wildberries seller and Founder
Group Lead at Ozon of the brand Dream Tones

Elena Ishutin
founder of the
MERSELIS brand




March 10 / Tuesday / 2026 15:45 -17:00 Show Area
14:30 - 15:45 Show Area

The current state of the luxury market in Kazakhstan: who today's
EXCLUSIVELY AT CAF customer is, how demand is evolving, and which brands and formats
are experiencing growth. The specifics of positioning premium brands,

managing customer experience, key sales channels, and the future
outlook of the segment

In a world at risk of losing its instincts and intuition, fashion becomes
a refuge of primal wisdom. Autumn-Winter 2026/27 is a season in
which design turns into a form of ritual protection and conscious self-

expression, reinterpreting familiar codes through cultural and social Moderator
shifts, and opening new ways to speak about oneself through image Marina Polkovnikova
and s tyle expert in the development and implementation

of design concepts and merchandising, Founder
of VMC Retall, international consultant at the
EBRR (European Bank for Reconstruction and
Development)

Speaker
Speakers

Sevil Amangeldieva
owner of a chain of concept stores
with selective brands Seven
Lifestore, 13 years in the
premium segment, fashion buyer

Lyudmila Polyanina Nagima Kaidarova
CEO of the brand Salta founder of the brand Kaidarova

The Organizers reserve the right to
make changes and updates to the
program.
For the latest schedule, please Visit the Ainura Rakhimzhanova Svetlana Chumachenko

. head of the Marketplace head of the Brand Division of the «Li-
website or scan the QR code Department at Lamoda Lu» Showroom and Wholesale Sales

Kazakhstan Department of Aeronautica Militare




March 11 / Wednesday / 2026
14:30 - 15:45 Show Area

15:45-17.00 Show Area

How brands can build marketing strategies that drive sales and

strengthen customer loyalty. Strategies for acquisition, retention,

and increasing LTV, audience engagement, funnels, offers, and
performance metrics in a highly competitive and overheated market

Moderator

Oksana Shkrygunova

founder of the communications agency YOS

Agency, former PR Director of Mercedes-Benz

Fashion Week Almaty, former PR Director of
Almaty Pop-up Store, and Head of the
national costume project Ulttyq Sezim

Speakers

Askar Mirzaev
brand Manager of the Kazakhstani
premium clothing brand ARGYMAQ,
PhD in Art History, Art Manager

Alina Skalyga
marketer, business and brand developer,
Head of the S21 creative bureau
and owner of S21 Production,
a luxury décor production company

Leonid Zherebtsov Ruslan Yerimov
designer and Founder chief Stylist at KTK, founder and
of the brand Zherebtsov Creative Director of the HoSf
and Qupiya brands

Alikhan Musatayev
marketing Director of ZHANNA KAN
GROUP (DAMIANI, LA PERLA,
CONSTELLA, ZARDOZI), Founder of
M-Agency, public figure

An overview of effective communication channels: media, new formats,
bloggers, and opinion leaders. How to build brand awareness, develop
reputation and trust, select the right channel, and measure the real

impact of communications

Speakers
Daulet Zimanov
commercial Director
JKS Entertainment
Sergey Surkov Sayatzhan Madiyev
creative Director of entrepreneur and
the brand RA&LLY fashion expert

Botagoz Aldongarova Alexandra Basova
journalist, Executive influencer, Founder of The Style,
Director of Kazakhstan former Commercial Director
Fashion Week of Vintage magazine

Dinara Azhgireeva
Editor at «Gorod24»
(WE Media Group)




9-11 mapTa / 2026
ExxeaHeBHo ¢ 10:00 Ao 17:00

TOAbKO AASl NPOPECCUOHAAbHBIX MOCETUTEAEN
Central Asia Fashion opraH1M3oBaH yHUKAAbHbINM doopmaT
COMNPOBOXAEHUA NPOCPECCUOHAABHOIO 3aKYyNna OT
pe3snaeHToB Coo6uLecTBa CTuancToB Asunu «Style Sessiony -

«CTUAUCT Ha Hacy

CoobLLeCTBO CTUAMCTOB LIeHTPaAbHOM A3mm @style.session

NakeT Demo
6ecrnAQTHas AMArHOCTMKA

AHOAM3 MOPTPETA LIEAEBOW QYAMTOPWMM  MArasmHa/
OyTuka/Wwoypyma

Onpeaererne AHK marasmHa/ByTmka/LLoypyma
PekomeHAQLMM MO OMTMMOABHOMY QCCOPTUMEHTY U
COCTABAEHMIO MPOACBAEMOM KAMCYAbI

[aMA NO MOAXOASALLIMM MOCTABLLLUKAM BbICTABKM

@ AAMTEABHOCTb YCAYTH NakeTa Demo — 30 MuHyT HO CTeHAe
Style Session

NakeT Standart
MAQTHOE COMPOBOXAEHME

.
STANDART
.

AHOAM3 MOPTPETA LIEAEBOM QAYAMTOPMM MArasnHa/
OyTrka/Wwoypyma

Onpeaererne AHK marasmHa/ByTmka/LLoypyma
PekomeHAaLMM MO OMNTUMAABHOMY CACCOPTUMEHTY W
COCTOBAEHMIO MPOACBAEMOM KAMCYAbI

[aMA NO MOAXOASLLIMM MOCTABLLLUKAM BbICTABKM
COCTABAEHME 3AKA3HOTO LLIOMUMHI-AMCTA Banepa
PekomeHAQUMM MO LBETOBbIM  COYETAHMSIM WU
aKkceccyapam

CTUAM3ALUS OBPA30B HO MOHEKEHbI U AAl KAMEHTOB
KOHCYABTALMA MO CO3AQHMIO MPOACIOLLLEFO KOHTEHTA

@ AAMTEABHOCTb YCAYM nakeTa Standart — o7 2-X 4acos.
CTOMMOCTb M MOAPOBHOCTH Ha CTeHae Style Session

BHumMaHne! CTUAUCT He OCyLLLeCTBASIET pacyeT

CYMMbI U 0o6bema 3akyna.

9-11 mapTa / 2026

BecnAaTHble 6U3HEC-KOHCYAbTALUU OT SKCNEpPTOB-
NPAKTUKOB AAS cneumnasucToB fashion HHAycTpuu

TOABKO AAS MPOCJDECCUOHAABHBIX MOCETUTEAEN MEXAYHAPOAHOM
BbICTaBKM MOAbl Central Asia Fashion Spring-2026, nposoadrcs
MHAMBUAYQABHbBIE U TOYMNMNOBbIE KOHCYABTALMM NPOGOECCHUOHAABHDBIX

CTUAMUCTOB

9 mapTa

13:00
«MpoAQIOLLMIA KANCYAbHbIA ACCOPTUMEHT -
cTparerua OPMUPOBAHUAN
14:30

(«(KOHGPAUKT apXeTUNoB B MAra3uHe - YTO MPONCXOAMT,
KOrAQ CTUAb BPEHAQ, MPOAABLA M KAMEHTA HE COBMNAAQIOT.
Kak 3To HanpsAMYIo BAMSIET HA MPOAQXKH))

16:00

«YMHbBINA 3aKynN - KOK 3dKyNnaTb B PO3HULLE TAK, YTOObI
He AeAdTb CKMAKU M BbiCTPO 060pPaYMBATL TOBAPY

10 mapTa

11:00

«Fashion TpeHAbl. AHOAM3 MHCTPYMEHTOB BHEAPEHMA AKTYAAbHbIX
TPEHAOB, KAK MPUHLMI COCTABAEHUS ACCOPTUMEHTHOMN
MATPULbI M MOBBILUEHNS MPOACAXK)

12:30

«Mmnax B fashion-6usHece:
Kak 06pas BAUAET Ha AOBEPHE U MPOACXH)

14:00

«CTUAUCTUKA AAS MPOACBL,OB: MUHUMYM 3HAHNI — MAKCUMYM
acppekTa. Kakne 5 HaBbIKOB AOAXEH 3HOTb KAXAbIA NPOAJBEL,
4TO6bI KAMEHT CKA3AA: (MHe 3AeCb peaAbHO MOMOTAM)

15:30

(BUTPMHMCTUKA - KOK NPEBPATHTb BUTPUHY MU _
TOProBoe MPOCTPAHCTBO B MATHUT AASl MOKYNATEAEMH.
10 own60kK 1 10 TPEHAOB)

17:00

(BHELUHUI BUA CTUAUCTA - KOHCYAbTAHTA, KOK MHCTPYMEHT MPOAQX)
Kak 3To paboTaeT B couceTaxn

11 mapTa

11:00

«CeKkpeTbl NPOAABLLOB, y KOTOPbIX BCEFAA NOKYNAIOT.
Kak 3HaHMe accoOpTMMEHTd, MOHUMAHNE CTHASA U NPABHAbHbIE
TeXHUKHN MPOAQX NPEeBpaLLaiOT AUAAOr B MOKYNKY)

12:30

«U3 nokynareAs B paHATA: KAK BbIPACTUTb BPEHA-
ambaccaaopoB B CBOEM MArasmHe)



9-11 mapTa / 2026
ExxeaHeBHo ¢ 10:00 Ao 17:00

BecnAaTHblie, MUHAUBUAYAAbHbIE U FPYNMNOBbIE
6GU3HEC-KOHCYAbTALMU OT SKCMNEPTOB-NPAKTUKOB AAS
cneuuaaucToB fashion MHAycTpum

AHHa EpmekoBa

UMKAXK- M fashion-cTMAKCT / dooTorpadd / pesraeHT
coobLecTsa @style.session / cTMAMCT NpoekTa «CTUAKCT,
NAMATMD) / y4acTHK YyemnumoHarta Asian Global Cup'25
A3amaTkbisbl ApyXaH

MMMWAXK-CTUAMCT / pe3nAeHT coobLuiecTsa @style.session /
CTUAMCT NpoekTa #KapanHaabHoenpeobpakeHmeK3 /
OCHOBATEAb MArA3MHA CTUABHOM OAEXABI Stylist's Store
Atlo60Bb AAEKCAHAPOBMY

mmmax- u fashion-ctmamct / pesmaeHt coobluectsa @style.
session / 3KCrnepT NO CO3AAHMIO BM3YTAABHOTO KOAQ AUYHOCTM M
B6peHaa / cTnamcT npoekTa #KaparHaasHoenpeobpaxeHnek3
Cadous Aaun6ai

MMMWAXK-CTUAMCT / pe3naeHT coobLuectsa @style.session

/ ctmamcT npoekTos #KapanHaasHoellpeobpaxeHnek3,
«CTMAMCT TAMATY

Aapbs beAkuHa

MMUAXK-CTUAMCT / NOBEAMTEABHMLIA YemnmoHaTa Asian Global
Cup 2025 / sbinyckHuLa Buceius Law School

LWloAnan MyxaH

MMMAXK-CTUAMCT / pe3nAeHT coobLuecTsa @style.session /
y4acTHuLLa npoekTa #KapanHaabHoelpeobpaxeHrneK3

BubuHyp bakeesa
OOULMAABHBIM CTUAMCT MPOrPAMMBbI TaHTbI CTYAMO, MPOTPAMM

KaHaAaa Abai.tv / npoekTos Teaekopnopaumn Qazagstan.tv,
Xabap TV, 31 apHa / XYAOXHMK MO KOCTIOMAM KMHO

Onabra MpokonbeBa
KOHLleI'ITyG/\beIl;I UMMAX-CTUAUCT / pe3naeHT coobLecTsa @

style.session / fashion-ctuanct Free-DA-Sagan / astop npoekTa
«CTMAb KK TOYKAO BAUSHMS

TaTtbsHa Yekuwesa

MMMUAXK-CTUAMCT / PE3MAEHT coobLLLecTsa @style.session /
cTMAnCT npoekTta #KapamHaabHoelpeobpaxeHneK3 / astop
NPOEKTA KAPECC-KOA yCnexan




March 9-11 / 2026

from 10:00 AM to 5:00 PM

For professional visitors only
Central Asia Fashion offers a unique format to support
professional purchasing, presented by the residents of the
Asian Stylists Community «Style Session» -
«Stylist for an Hourn

Central Asian Stylists Community @style.session

Demo Package
free diagnostic check

Analysis of the target audience profile of the store/
boutique/showroom
a * Defining the DNA of the store/boutique/showroom
¢ Recommendations on optimal product assortment and
creating a commercially successful capsule collection
* Guide to suitable exhibition suppliers

@ The duration of the Demo package service is 30 minutes at
the Style Session stand

Standart Package
paid assistance
* Analysis of the target customer profile for the store/

boutique/showroom
¢ Defining the brand DNA of the store/boutique/

showroom
a * Guidance on optimizing assorfment and developing a
commercially viable capsule collection
b e Guide to recommended suppliers for the exhibition

¢ Creating a custom buyer's shopping list

¢ Recommendations on color combinations and
accessories

* Styling outfits on mannequins and for clients

¢ Consultation on creating compelling marketing content

@ The duration of the Standard package service is from 2 hours.

Pricing and details available at the Style Session stand
Attention! The stylist does not calculate the total amount or volume of
the purchase

Individual and group consultations with professional stylists are offered
exclusively to professional visitors of the international fashion exhibition

March 9-11 / 2026

Free business consultations from expert practitioners
for fashion industry professionals

Central Asia Fashion Spring-2026

March 9

13:00
«Sales-Driven Capsule Assortment - Formation Strategyn

14:30
«Archetype Conflict in Retail: What Happens When the Brand,

Salesperson, and Customer Styles Don’t Match — and How It Directly
Impacts Salesy

16:00

«Smart Buying: How to Purchase Inventory in Retail Without Discounts
and Achieve Fast Turnovern

March 10

11:00

«Fashion Trends: Analysis of Implementation Tools, Principles
of Assortment Matrix Formation, and Sales Growthy

12:30
umage in Fahion AU e g L fggonel mage
14:00
«Styling. for Sales Staff: Minimum Knowledge — Maximum
)

Impact. Five Essential Skills Every Salesperson Needs to Make
Clients Say: «They Really Helped Me Heren

15:30

«Visual Merchandising: How to Turn Store Windows and Retail
Space into a Customer Magnet. 10 Mistakes and 10 Trends»

17.00

«The Stylist-Consultant’s Appearance as a Sales Tool»
How It Works on Social Median

March 11

11:00

«Secrets of Top Sales'peo?le: How Product Knowledge, Style
Awareness, and Effective Sales Techniques Turn Conversafions
into Purchases»

12:30

«From Customer to Fan: How to Build Brand
Ambassadors in Your Storen




March 9-11 / 2026
Daily from 10:00 AM to 5:00 PM

Free business consultations from expert practitioners

for fashion industry professionals

Anna Yermekova

image and fashion stylist / photographer / resident of the @
style.session community / stylist of the project “Stylist, Help Me!”
/ participant of the Asian Global Cup 2025

Aruzhan Azamatkyzy

image stylist / resident of the @style.session community / stylist
of the project #KardinalnoyePreobrazhenieKZ / founder of the
stylish clothing store Stylist's Store

Lyubov Alexandrovich

image and fashion stylist / resident of the @style.session
community / expert in creating personal and brand visual
identity / stylist of the project #KardinalnoyePreobrazhenieKz
Sdfiya Alipbay

image stylist / resident of the @style.session community / stylist
of the projects #KardinalnoyePreobrazhenieKZ and «Stylist,
Help Mely

Darya Belkina

image stylist / winner of the Asian Global Cup 2025 / graduate
of Buceius Law School

Sholpan Mukhan

Image stylist / resident of the @style.session community /
participant of the project #KardinalnoyePreobrazhenieKZ

Bibinur Bakeeva
official stylist of the TV program Tangy Studio and other

programs on Abai.tv / stylist for projects of Qazagstan TV,
Khabar TV, and Channel 31 / film costume designer

Olga Prokopyeva
conceptual image stylist / resident of the @style.session

community / fashion stylist at Free-DA-Sagan / author of the
project «Style as a Point of Influence»

Tatiana Chekisheva

image stylist / resident of the @style.session community / stylist
of the project #KardinalnoyePreobrazhenieKZ / author of the
project «Dress Code of Successy




FASHION
SHOW

MOAHDIE
NMOKA3bI

watch videos from fashion shows

NOCMOTpPUTE BUAEO C MOAHBLIX MOKA30B



7 INTERNATIONAL
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Central Asia Fashion arranges special Show Area zone for the fashion C aria cC)C) \)\ ,':.' AN
parade to be carried out by the Show participants providing them an ‘)'rl r J ‘-) 'r 4 j—"’_&J i./ - S I
opportunity to present their own collections.Total area of the Show . _ R i LI r: LI J\J C
i : ' r 1\~ r

Area is 600+ sq.meters = U T i_/ L:r& J"J_J =7 i
Central Asia Fashion opraHu3yeT cneumanbHyto 30Hy Show area gns T —_
NMOKa30B MOJ, y4aCTHVUKOB BbICTaBKN C BO3MOXHOCTbIO NPesCcTaBuTb _,'_XJ\J _r) _,'_XC C:‘.:):) OI{J =/

cobcTBeHHble koanekumn. Obuwas niowaas Show Area
600+KB. MeTpOB.

PacnucaHue MOAHbIX NOKa30B

9 mapra / March 2026
12:30-14:50

10 mapta / March 2026
12:00-14:30

11 mapra / March 2026
12:00-14:30

CaTEXpO




