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Dear visitor!
International Exhibition Company CATEXPO is pleased to welcome you
at the International fashion exhibitions
CAF Autumn-20246 & ELITE LINE 2024

All persons who have accepted an organiser’s invitation , have registered
on-line as a visitor, agree to these rules and undertake to abide them:

1.Registration is MANDATORY for all visitors

2.0n the first two days, the exhibition is open to professionals only. A
professional visitor is any business owner, entrepreneur, public official,
director, manager, executive, or any other representative of a foreign
or domestic company, enterprise, public authority, association, or union,
attending the exhibition for business or professional purposes.

The organisers reserve the right to request a document from visitors
confirming their professional status: business card, power of attorney
or official letter from an organisation, or any document certifying their
professional status

3.All exhibitors must have a badge. Badges are issued at the registration
desk at the entrance to the exhibition and are valid for the whole exhibition
period

4.Badges can be obtained with a completed invitation or a registration
form. E-badges can be obtained by registering online on the official
website. For that purpose print this badge to A4, fold as instructed, beat the
queues and walk straight into the exhibition hall

5.Visitors exchanging cash tickets or invitations for badges must fill out a
registration form, which can be found on the tables next to the registration
desk

6.Representatives of the media badge issued after passing the
accreditation procedure

7.Students from relevant universities may attend the exhibition free of
charge on Day 3. Students must be accompanied by a lecturer and must
be on the list of students certified by the university administration and
agreed with the organiser

8.ransferring or selling e-tickets and visitor badges to a third party is
prohibited. The organiser reserves the right to verify badges with visitors’
names by requesting identification

9.Visitors are not permitted to trade, distribute advertising material, hold
presentations, demonstrations, campaigns, or any other actions or events
at the exhibition without written consent from the organiser

10.It is prohibited to be in a state or appearance that does not meet the
business nature of the exhibition and general behaviour norms, or to disturb
public order at the exhibition

11.Under 18s are only permitted to aftend the exhibition on the final day
and must be accompanied by an adult

12.The organiser reserves the right to refuse entry, without compensation,
to visitors who violate any of these rules

13.The exhibition contractor is not liable for the loss of personal
belongings

YBaxaembiii NoCeTUTEAb!
MexayHapoaHas BbicTaBo4Has komnanus CATEXPO paaa
NPUBETCTBOBATL Bac HA BLICTABKAX MOAbI
CAF Autumn-20246 & ELITE LINE 2024

Bce AMLa, NPUHSBLUME NPUIACLLEHUE OPraHM3ATOPA NMOCETUTL BBICTABKY, O
TAKXE 3APENMCTPUPOBABLLUMECS B KOHECTBE MOCETUTEAS B PEXMME On-line,
COTAQLLCIOTCS C AQHHBIMM MPABUACMU 1 OBA3YIOTCH COBAIOACTb UX:

1.Peructpaums OBA3ATEABHA aAg BCex noceTuteaen

2.BXOA HO BbICTOBKY OTKPbIT TOABKO AAS MPOCDECCHUOHAABHbIX MOCETUTE-
Aer. MpodoeCCUOHAABHBIM MOCETUTEAD — BAOAEAEL, OU3HECA, MHAMBUAY-
QAbHbIM MPEANPUHUMATEAb, AOAKHOCTHOE AMLLO, PYKOBOAMTEAD, YN OB-
ASIOLLMI, CMELIMAAMCT, MHOM MNPEACTABUTEAD MPOCOUABHOM 3aPYOEXHOM
AWM OTEYECTBEHHOM KOMMAHMM, MPEANPUATUSA, OPraHA FOCYACPCTBEHHOM
BAQCTW, ACCOLMALLMN, COIO3A, MOCELLLAIOLLIMI BLICTABKY AAS AOCTMKEHMA
AEAOBbIX M MPOIDECCUOHAABHBIX LLEAEH. AAS MOATBEPXKAEHMS NPOdPECCHO-
HOABHOTO CTATYCO NOCeTUTEA OPraHU3ATOP BLICTABKM BMPABE MNOMPOCUTL
€ero NPeAOCTABMTb MOATBEPXKAQIOLLIMI AOKYMEHT: COBCTBEHHYIO BU3UTHYIO
KAPTOHKY, AOBEPEHHOCTb MAU OCOMLIMAABHOE MUCbMO MPEACTABAIEMOM
OPraHM3aLLMM; MHOM AOKYMEHT, CBUAETEABCTBYIOLLLMIM O MPOdDECCUOHAAb-
HOM CTATyCE NOCEeTUTEAS

3.OCHOBOHMEM AAS BXOAC HQ BbICTABKY SBASETCH Benax. benax BolaaeTcs
HQ CTOMKE PErMcCTPALLUK Y BXOAQ HO TEPPUTOPUIO MPOBEAEHMS BbICTABKM.
BelaX AEUCTBUTEAEH B TEYEHWE BCETO NEPUOAQ PABOThI BbICTABKM

4.5eMAXK MOXHO MOAYYUTb MO NMPEABABAEHMM 3ANOAHEHHOTO MPUIAQCH-
TEABHOTO BUAETA MAM PETMCTPALLMOHHOM AOOPMbI. DAEKTPOHHbIN BENAXK
MOXHO MOAYYUTb, MPOMAS MPOLLEAYPY On-line perncTpaLmm Ha OdOULIMAAL-
HOM COMTE BbICTABKM

5.30M0AHEHNE PETMCTPALMOHHON GOOPMbI MTPU OBMEHE MPUTACCHUTEAD-
HOro BUAETA Ha BEMAX FBAIETC OOA3ATEABHBIM. BAGHKM AOOPMbI HOXOASTCS
HO CTOAQX PSAOM CO CTOMKOM PErMCcTpaLmm

6.Mpeactasmteasm CMM BelaX BbIAQETCA MOCAE MPOXOXAEHMS NPoLLe-
AYPbl OKKpEAMTALIMM

7.CTyAEeHTbl NPODOUABHBIX BY 30B, AONYCKAIOTCS B TOETUIM A€Hb BbICTABKM,
TOAbKO B COMPOBOXAEHMM MPENOACBATEAN, COTAQCHO CMMUCKY CTYAEHTOB,
OPULIMAABHO 30BEPEHHOMY AAMUHUCTPALIMEN COOTBETCTBYIOLLLErO BY3a.
CnMCcoK AOAXKeEH BblTb COrAQCOBAH C OPraHM3aTOPOM BbICTABKM

8.MepeAaya MAM NPOACKA BenaXen NOCETUTEAEN TPETBUM AULLAM
3anpeLeHa. OpraHn3aTop BbICTABKM BMPABE NPOBEPUTE COOTBETCTBME
MMEHU, YKA3AHHOTO B BEMAXE, C UMEHEM MOCETUTEAR, AAd Yero Opra-
HMU3ATOP MOXKET MOMPOCHTb MOCETUTEAS BLICTABKM MPOEABIBUTE AOKYMEHT,
YAOCTOBEPSIOLLMIA AMYHOCTD

9.Ha TepprTOPUM BBICTABKM MOCETUTEAIM HE PA3PELLIAETCS OCYLLLECT-
BASTb TOPTOBAIO, PACMIPOCTPAHATL AIOBYIO PEKAAMHO-MHADOPMALMOHHYIO
NPOAYKLMIO, NPOBOAMTL MPE3EHTALMM, A@MOHCTPALLMK, ArUTALLMK M AlOBbIE
ApYyrme NnoAOBHbIE MEPONMPUATUA U AENCTBMI B3 MMCbMEHHOTO COrAaCUS
Opranusaropa

10.Ha TepPUTOPMK BLICTABKM 3AMPELLLAETCH HOXOAMTLCS B COCTOAHMM U B
BMAE, HE COOTBETCTBYIOLLLEM AEAOBOMY XOPAKTEPY BbICTABKM M OBLLLENPU-
HATbIM HOPMOM MOBEAEHMS, O TOKXKE COBEPLLIATE AEUCTBUS, HOPYLLAIOLLIME
OOBLLLECTBEHHbIN MOPSAOK

11.MoceuleHre BbICTABKM C AETbMM HECOBEPLLEHHOAETHETO BO3PACTA
3AMPELLEHO

12.B cAydae HapyLuerms HacTosLLmx Mpasua OpraHmsatop snpase 6e3
KOKMX-AMBO KOMMNEHCALMIM OTKA3ATb AOMYCTUBLLUEMY HAPYLLEHWE AULLY B
NOCELLLEHMM BbICTABKM

13 .OpraHM3aTop BbICTABKM HE HECET OTBETCTBEHHOCTb 30 YTEPIO AMHYHbIX
BELLLEN




Dear CAF & ELITE LINE Exhibitors!

CATEXPO Exhibition company welcomes you and offers to get
acquainted with information required during your exhibition
activities

The exhibit hall will be open from 09:00 till 18:00 for exhibitors and from
10:00 till 18:00 for visitors. Exhibit hall entrance is available for people having
name tags. At 10:00 visitors should be in the exhibit halls. Please, make
sure that your stand is ready for reception of visitors!

TEMPORARY STAFF

Promoters of the exhibition should provide to order services of translator and
supporting staff for working at the stand. If you want to order an additional staff,
see that all staff members, working at the stand, are provided with name tags
on the exhibition center territory.Promoters of the exhibition should not provide
loader services.

FOOD-COURT

Food-court is in 10, 11 pavilions of the exhibition center. You can also make
use of ordering food on the stand service. To this question, you can consult cafe
administration.

SERVICE CENTRE

You can obtain copy documents, contracts in original, business trip expenses
and accounting documents, product import/export permits service in the office of
the exhibition organizers (between pavilions 10 and 11)

Wi-Fi

You can use free Wi-Fi. You can get the access password in the porganizers's
office.

ADVERTIZING MATERIAL

Promotional products and other types of advertising activities distribution
should be carried out by an exhibitor only within his stand in such a manner that
not to prevent flow of visitors crossing the passways and not to create a hazard
or violate other exhibitors and visitors rights. Noise level more than 75 dB is not
allowed as well as using hardware and special effects.

In case of violation this rule, promoters can apply sanctions against exhibitor,
which include exhibition stand close without any compensation payments and
refunds, paid to promoter by exhibitor for participation in an exhibition.

Management office of the exhibition can ask to take away all the stand
elements and constructions.

SECURITY

Promoter of the exhibition provide a constant public order security on the
exhibition without providing security of exhibits and exhibitors equipment. The
exhibition visitors should see about their objects safety by themselves while the
exhibition is open for visitors. Promoter of the exhibition is not responsible for
exhibits loss and its damages or other values, belonging to exhibitor. Exhibitor is
responsible for any stand equipment damages or properties of other exhibitors.

During exhibition mounting or dismounting a hall must be blocked off by the
exhibition center security.

MIGRATORY REQUIREMENT

Foreign citizens staying on the territory of the Republic of Kazakhstan for more
than 3 days should obtain a certificate of temporary registration at the migration
police in Almaty.

YBa)kaemble DKcrioHeHTbl BbicTaBku CAF & ELITE LINE!

BbictaBouHasa komnanua CATEXPO npusetcreyet Bac n
npeAnaraeT 03HaKOMUTbCA € MHGopMaLmelr, koTopas 6yaet
Heobxoauma Bam npu pa6ote Ha BbicTaBKe

MMaBuaboH ByaeT oTkpbIT ¢ 09:00-18:00 ans SkcnoHeHToB 1 ¢ 10:00-18:00
AN nocetvteneit. Bxoz B NaBMAbOH ANA SKCMOHEHTOB pa3peLleH TObKO Mo
6eiiaxam. B 10:00 B naBuaboHax y)ke 6yayT nocerurenu. Moxcanyiicra,
y6eautech, uto Baw creHa rotos K ux npuemy!

BPEMEHHDbI/ MEPCOHAN

OpraH13aTop BbICTaBKM NPEAOCTABAAET BO3MOXHOCTb 3aKa3aTb yCayrv
nepeBoAYMKa W BCNOMOraTe/IbHOrO NepcoHana Ha cters. Ecav Bl 3akasbisaete
JIONONHUTENbHBIA NepCcoHan, No3aboTsTech O TOM, YTOBLI BCE COTPYAHMKM,
paboTatoLLmMe Ha CTeHze, Oblan obecneyeHbl benaxamn Ha TeppuTopun
BbICTABOYHOTO LieHTpa. OpraHmn3atopsl He NPeaoCTaBAsAroT YCayrv rpy34MKoB.

DYAKOPT

3oHbl dyakopTa HaxoaaTca B 10 1 11 NaBMAbOHaX BbICTABOYHOTO LiEHTPa.
Takxe Bbl MOXeTe BOCMONb30BaTLCA YCYroM 3akasa edbl Ha cTeHa. 1o gaHHOMYy
BONpoCy Bbl MOXeTe 06paTUTLCA B aAMUHUCTPaLMIO Kade.

CEPBUC-LEHTP

KonuvpoBanbHble ycayr, NoayyYeHne OpuriHanos AOroBopoOs,
KOMaHZAMPOBOYHOM 1 ByXranTepckoit AOKyMeHTaLMK, pa3peLleHmii Ha BBo3/
BbIBO3 rPy3a BO3MOXHbI B opuce OpraHmsatopa (Mexay 10 1 11 nasuaboHamm)

Wi-Fi

Bbl MOXeTe BOCMONb30BaTbCA HecrnnatHol yeayroin Wi-Fi goctyna B MHTepHeT.
Maponb aoctyna Bel MoxeTe nonyumnts B opurce OpraHmsatopa, a Tak xe
aperzgoBatb Wi-Fi poyTep.

PEK/IAMHbBIE MATEPUA/IbI

PacnpocTpaHeHmne peknamHON NPoAyKUMM AMbo Apyrvie BUABI PeKNaMHOMN
JeATeNbHOCTM AOMKHbI MPOBOANTLCA IKCMOHEHTOM WCKKOUMTENBHO B Mpeaenax
CBOETO CTeHAa, TakiMM 06Pa3oM, YTOBbLI HE MPenATCTBOBaTbL MPOABUXEHNIO
noToKa noceTuTeneit B Npoxoaax v He Co3/aBaTb Yrpo3y UM HapyLLeHvie
npaB APYrx SKCMOHEHTOB W MoceTuTenelt. He aonyckaeTca ypoBeHsb Lyma
6onee 75 [1b, a Takxe He A0OMyCKaeTCA UCMOAb30BaHME TEXHUUYECKMX CPEACTB U
cneusdPeKToB.

B cnyyae HapylweHWs AaHHOro nonokeHus, OpraHm3atop ocTasaseT 3a cobow
npaBo NPUMEHMTL K SKCMOHEHTY CaHKLMW BMIOTH A0 3aKPbITUA BbICTABOYHOTO
CTeHaa 6e3 BbINaThl Kaknux-a1Mbo KOMMNEHCaLMIA 1 BO3BpaTa CPEACTB,
YMAa4eHHbIX SKCMOHEHTOM OpraHM3aTopy 3a y4acTvie B BbICTaBKe.

[MpeKkums BbICTaBKM OCTaBAAET 3a COHOW MpaBo NoTpeboBaTh yopaTh
NOA0OHbIE INEMEHTbI U KOHCTPYKLMY CTeH/a.

OXPAHA

OpraH13aTop BbICTaBku 06ECNIEUNBAET MOCTOAHHYIO OXPaHy OBLLECTBEHHOMO
nopAaka Ha BbICTaBKe, He OCYLLLECTBAAN MPW STOM OXPaHy KCMOHATOB
1 060pyAOBaHUsA DKCMOHEHTOB. YUaCTHUKaM BbICTaBKM HEOBXOANMMO
CaMOCTOSATENBHO MO3aBOTUTLCA O COXPAHHOCTM CBOWX BELLEH B TO Bpems,
KOrZa BbICTaBKa OTKpbITa ANA nocetuteneit. OpraHn3atop BbICTaBKM He HeceT
OTBETCTBEHHOCTM 3@ NMPONaXy MM NOBPEXAEHME IKCMOHATOB WM APYTUX
MaTepuanbHbIx LEHHOCTEN, MPUHAANEXALLMX DKCTIOHEHTY. DKCMOHEHT HeceT
OTBETCTBEHHOCTb 3a t060M YLLIep6, HaHeCEHHbI 0O0PYAOBaHMIO CTeHAa UK
COBCTBEHHOCTU APYrnX KCMOHEHTOB.

B AHW MOHTaxa/AeMOHTaxa BbICTaBKM NMaBWIbOH OMeyaTbiBaeTcs OXPaHo
BbICTABOYHOTO LIEHTPA.

MUIPALVOHHbIN PEXXUM

MHOCTpaHHble rpaxzaHe, HaxOAALMECA Ha TeppUTopUK pecnybamnku
KazaxctaH 6onee 3 gHeld, JONXHbI NONYUYNT BPEMEHHYHO PETMCTPALIMIO B
MUIPaLMOHHOM NOANLMN . AMATBI.




Yandex Go

+7 (775) 9M-11-1

City Taxi Aamatbl

+7(727) 377-77-33

Taxi DiM +7 (727) 333-53-33
Almaty Taksi +7 (727) 225-27-27
Taksi Almaty +7 (727) 260-06-00
inDrive Google Play/App Store app

Apek Translation Service

+7 776 644 74 75

Daryn +7 708 391 28 85
Translators Group +7 777 165 66 50
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TAXI BbI3OB TAKCH
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Almaty Taksi +7 (727) 225-27-27
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Translators Group

+7 777 165 66 50
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+7 707 301 30 80
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EMBASSY MOCOABCTBA

Embassy of Nur-Sultan, Karaotkel - 2, 109 MoconbctBo r.Hyp-Cyntan, Kapaotkens - 2, som 109
Greece gremb.ast@mfa gr Ph: 7 (7172) 56-37-14/7 (7172) 56-37-84 Ipeuyun gremb.ast@mfagr Ten: 7 (7172) 56-37-14/7 (7172) 56-37-84
Embassy of the ~ Moconbcreo r. Hyp-CynraH, ynvua Wankeima, 11
United Arab emaratembassy_kz@yahoo.com Nurpiu;t?;\1,7él;elz\g\r;1§ ;r n OA> emaratembassy_kz@yahoo.com TenTen: 7717228 70 71
Emirates

leHepanbHoe

visa.almaty-cslt@diplomatie. r.Anmatsl, yn. KyHaesa, 77, bL| « Park View »

f;:::l:;?tof visa.almaty-csit@diplomatie. Almaty, st. Kunaeva, 77, BC «Park View» 'f:"cy’“"“" gouvfr Ten: 7 (727) 258-21-80
France gouvifr Ph: 7 (727) 258-21-80 pauLin

leHepanbHoe
c lat . . r. Aamartel, yn. ViBaHnnosa, Aom 2
G:::l:a? :f info@almaty.diplo.de .A\maty, Ivanilova st 2 F:;,;Z::imo info@almatydiplode Ten:7 (727) 262-83-41/46/49
Germany Phi7 (727) 262-83-41/46/49

r.Hyp-Cynta, mkp.Yy6apsi-010,
Nur-Sultan, KOSMONAVTOV Street, n.62 - EOCO}H:CTBO ambasciata.astana@esteri.it yn. KocmoHagTos, 62

Embassy Italy ambasciata.astana@esteri.it M'\;ré;@o(rﬁél)%?jéi‘(;é}% Tanun Ten.7 (7172) 24-33-90

MoconbcrBO r.Hyp-CyntaH, Mpocnekt KabaHbali 6atbipa
Embassy of the Nur-Sultan, Kabanbai batir ave 6/1, Nareuiickoi embassy kazakhstan@mfa.gov.lv 6/1, opumc N2 122
Republic of embassy.kazakhstan@mfa.gov.lv office No. 122 Pecny6avkn Ten7 (7172) 92-53-16/17
Latvia Ph:7 (7172) 92-53-16/17

" leHepanbHoe

g::zl:aTt:f Imaata@mid Almaty, Zhandosov str, 4 ;g:g;:xﬂ;; consalmaata@mid.ru B Am\;g;;b; gzgéifgé?g? At
the Russian consaimaata@mid.ru Ph7 (727) 274-50-87 depepaunn
Federation

MoconbcTBO r.Hyp-Cyntan, yn.KeHecapbl,.47,kB.25
Embassy of Nur-Sultan, Kenesar str, 47, office 25 Vcnanun emb.astana@mae.es Ten: 7 (7172) 20-15-38/39/40
Spain emb.astana@mae.es Ph:7 (7172) 20-15-38/39/40
C | Moconbcrso rHyp-CyntaH, Mkp vKapaowenb,
GZ::l:aTt:f emb,_kz@mfa.govua Nur-Sultan, md. Karaotkel, st. Zhylyoi, 12 YipanHb! emb_kz@mfa.govua 1. Koinbioit, 12
General i -gov, Ph: 7(7172) 40-07-57 / 7(7172) 57-70-25 Ten7(7172) 40-07-57 / 7(7172) 57-70-25

lenepanbHoe
éonsuthef matyturkbe@gmail Almaty, Tole bi str, 29A KoHcynbcTeo almatyturkbe@gmail.com " AJ}Z;T;‘gg;g;;ii&%“f%

eneral o amatyturkbe@gmail.com Ph7 (727) 278-41-65/77 Typumm :

Turkey

MoconbcTBO
Embassy of Nur-Sultan, R. Koshkarbayev Avenue 9 r.Hyp-CynraH, npocn.PKowkapbaesa 9
Belarus kazakhstan@mfa.gov.by Ph7 (7172) 98 98 96 ::::Il;)';scrm kazakhstan@mfa.gov.by Ten: 7 (7172) 98 98 96
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CaTEXpPO

Dear participants and guests!

Welcome to the 38th International Fashion Exhibition Central Asia
Fashion Autumn — 2026 and the 7th International Exhibition of Leather,
Fur and Accessories Elite Line — 2026, where fashion becomes both art
and business!

The rapid pace of change in the modern world sets us the challenge
of developing exhibitions that can support the country’s growth and
enhance its competitiveness on the global stage.

The main ambitious goal of Central Asia Fashion and Elite Line is

to bring together, on a professional platform, fashion brands and
designers, buyers and distributors, media representatives and opinion
leaders from the Central Asian region and around the world.

The extensive business program of the exhibitions creates favorable
conditions for gaining comprehensive and objective insights into

the current state of the fashion market, exchanging opinions on the
most pressing industry issues, and establishing business connections
between entrepreneurs from different regions of Kazakhstan, as well as
from near and far abroad.

Stay with CAF and EL to discover new horizons in the fashion industry.

We believe that many significant projects lie ahead for you, and

that exhibition guests will discover new opportunities for promising
cooperation and will be able to bring their most ambitious plans to life
by expanding business partnerships at the only professional platform of
its kind in the Central Asian region.

Get ready for inspiration and new opportunities.

Kind regards,
Metin Arslan

Ny

CaTEXpPO

YBa)KaEMbIe YUYACTHUKN U roctu!

Paabl npuBeTcTBOBaTH Bac Ha 38-oM MexayHapoaHol BbicTaske
Mogabi «Central Asia Fashion Autumn - 2026» v Ha 7-0 MexXayHapoAHO
BoicTaBke koxu, Mexa u akceccyapos «Elite Line — 2026» rae mosa
CTaHOBWTCA MCKYCCTBOM W B13HeCcoMm!

CTpemMmnTensHoOCTb,  C KOTOPOW  MEHSETCH  COBPEMEHHbIN
MUp, OnpesenseT HaM 3ajayy pa3BWTMA  BbICTABOK, KOTOpble
CMOryT 0becrneunTb afeKBaTHble TeMMbl Pa3BUTMA CTPaHbl M ee
KOHKYPEHTOCMIOCOBHOCTL B MUPE.

[naBHas ambuLMosHas 3agada Central Asia Fashion u Elite Line —
CNocobCTBOBaTL 0ObEAMHEHNIO Ha NPOPECCMOHANBHOW OCHOBE MOAHbIX
MapoK 1 Am3aliHepoB, HaliepoB M AWUCTPUOLIOTOPOB, NpeACTaBUTENel
npecchl 1 NMAePOB MHEHWI Kak 13 LieHTpanbHOa3maTckoro pervoHa, Tak
1 CO BCEro Mmpa.

O6LWKpHas AenoBas NporpaMmMa BbICTaBOK CO34aeT baaronpusTHble
YCNOBUA ANA MONYYEHUS MakCMManbHO MOMHOW U OOBLEKTVBHOM
MHPopMaLmm o coctosHuK fashion-pbiHka, OBMeHa MHeHMAMM Mo
CambIM akTyasbHbIM BOMPOCaM, COCOBCTBYET HaNaXMBaHUIO AeN0BbIX
KOHTaKTOB  MeXZy MpeAnpvHUMATeNaMyM M3 pasHbiX  PErvoHOB
KasaxctaHa, 611XHero v AansHero 3apybexbs.

OcraBaliteck Bmecte CAF u EL, UtoBbl OTKPbITH HOBbIE TOPW3OHTI
fashion-uHaycrpum.

Mbl BepWM, YTO Brepean y Bac 60/bLIOE KOAMUYECTBO 3HAUMMBbIX
MPOEKTOB, W FOCTW BbICTABOK OTKPOKIT ANs CebA HOBblE BO3MOXHOCTY
NS NepCrekTUBHOIO COTPYAHUYECTBA W peannsyeT caMble CMefble
naaHbl B 061acT1 paclUMpeHns AeNOBbIX CBA3eM Ha eAMHCTBEHHOM
npodeccroHansHoM naowaske 8 LieHTpanbHO-A3MaTckoM pernoxe.

leAI’OTOBbTer K BAOXHOBEHWMIO 1 HOBbIM BO3MOXHOCTAM.

C yBaxeHvewm,
MeTunH ApcnaH
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ABOUT US
Who Is iHKiB?

istanbul Apperal Exporters’ Associasion (IHKIB), which has been
representing the Turkish Apparel Industry, which has its roots in 1978 and
taught export to Turkey, most effectively for years, aims to increase sectoral
exports to the highest level in terms of quality and quantity.

JHKIB, which protects the interests of the Turkish apparel clothing
industry in national-international platforms and before the government, to
support the exports of its member companies:

- Representing the Apparel industry before state institutions, conveying
the questions and problems of the industry to the relevant authorities to
support and develop exports, and ensure that solutions are produced by
following the issues raised.

- Supporting the value-added exports of the Turkish Apparel industry;
It organizes events and organizations that will introduce the power of the
Turkish fashion industry to the world (IFCO,KOZA Young Fashion Designers
Competition).

- Organizes UR-GE clustering projects that will strengthen the competitive
structure of sub-sectors.

- Organize meetings and webinars that will guide the exporting
companies and the sector and increase awareness.

- It announces the power of the industry to the world with the virtual-
physical fairs and delegations it organizes.

- It produces projects to support its members and the sector within the
framework of CSR and Sustainability.

- Provides maximum benefit to exporting companies from export-
oriented government supports.

iHKiB
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O HAC

Uro o3Hauaet iHKiB?

Crambynbckas accoupmalmsa SKCMOPTepOB rOTOBOM  OAEXAbl (IHKIB),
NPeACTaBAAOWLAA  TYPELKYHO LUBEMHYHO MPOMBILLNEHHOCTb,  YXOAALLYHO
KopHAMK B 1978 roa M HayumBlUyro TYpLMKO 3KCMOPTY, Ha MNPOTAXEHWM
MHOTVX NIET Hanbonee SOOEKTUBHO 3alMUIAET MHTEepechl otpacau. 1HKIB
CTPEMUTCA YBENNUMTL IKCMOPT CEKTOPa A0 MaKCMMabHOrO YPOBHA Kak Mo
KayecTsy, Tak W MO KONMYECTBY.

IHKIB  3awwmiiaer vHTepech! Typeukon LUBEMHOM MPOMbILAEHHOCTU
Ha HaUMOHaNbHbIX M MEXAYHapOAHbIX MNaathopmax, a Takxe nepes
rOCYAaPCTBEHHBIMM OpraHamu. Ina noaaepXKu 3KCMopTa CBOWX KOMMaHMi-
YNEHOB accoumalms:

- MNpeacTaBnAeT WBeiHYO NPOMBILAEHHOCTb Nepes roCyAapCTBEHHbIMM
yupexaeHnamy,  nepefasas  BOMPOCbl WM Npobnembl  OTpacu
COOTBETCTBYOLLMM OpraHam A8 NOAAEPXKM M Pa3BUTUA SKCMOPTa, a Takxe
CNeauT 3a PeLleHVeM NOAHATBIX BONPOCOB.

- [opsepkunBaeT 3KCMOPT MNPOAYKUMM C  BbLICOKOW A0DaBAeHHOM
CTOMMOCTBHO  TypPeuKOW  LIBEMHOM  MPOMBIWAEHHOCTY,  OpraHu3yeTt
MEPOMPUATUA 1 COObITUA, KOTOpble MPEeACTaBAANT MUPY CUY TyPEeLKOH
MOAHOW nHAycTpum (IFCO, KOHKYPC MONOABIX An3aliHepoB Moabl KOZA).

- OpraHu3yeT npoekTbl knactepu3aumnm UR-GE, kotopble ykpennaror
KOHKYPEeHTOCMOCOBHOCTL MOACEKTOPOB.

- ﬂpOBO,EI,I/]T BCTpE4n un Be6MHapr, HarnpaBaeHHblIe Ha MOBblleHWe
OCBEAOMNEHHOCTU M OKasaHue NOAAEPXKM IKCMOPTUPYHOWMM KOMMNaHWAM
n otpacian.

- [NpoaBuraeT Molb OTPACAV Ha MEXAYHAapOAHOM apeHe uepes
OpraH13aLto BUPTYanbHbIX 1 GU3NYECKUX BbICTABOK W AeneraLiuii.

- PaspabarbiBaeT NpoekTbl ANA NOAAEPXKM CBOMX UNEHOB W OTPacau
B paMKax KOPMOPaTMBHOW COLManbHOW OTBETCTBEHHOCTM W YCTOAUMBOTO
pasBUTNA.

- ObecneunBaeT MakCUManbHytO BbIfoZy AN SKCMOPTUPYHOLLMX

KOMMaHWin ot rOCYAapPCTBEHHbIX MPOrpaMm MOAACPXKM, OPUEHTUPOBAHHBIX
Ha 3KCMopT.

iHKiB




<o

0GS

ORGANIK GiViM SANAVICILERI
DERNEGI

ABOUT US
Who Is OGSD?

The Organic Apparel Industrialists Association (OGSD) was
established in 2004 by our companies operating in the organic apparel
sector. OGSD is the only NGO that represents organic apparel sector in

Turkey which has been operating in these lands for centuries.
Our association provides the development of the human resources of
nearly 300 companies in our sector and contributes to the training of
this human resource.

OGSD is a member of the International Fur Federation (IFF) which
has 56 members in 40 countries around the world. Additionally OGSD
is the member of IFF Eurosia which is the regional body of IFF. We are
working in a close coordination with IFF.

- As the organic apparel industry our objectives are as follows;

- To increase our country's exports and to provide employment
for this;

- To minimize the harmful effects that may occur in nature by
increasing the use of natural products;

- To do market research for new markets in order to give chance
to our member comﬁanies to present at these foreign markets and to
inform them about these researches;

- To provide opportunities for young designers in the sector, to
support them to use organic materilas in their designs while producing
value-added products.

<o
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O HAC
YTto Takoe OGSD?

Accoumauma npousBoauTenein opraHudyeckon ogexasl (OGSD)
6blna ocHoBaHa B 2004 rogy HawWMK KOMMaHWAMK, paboTatoLLmmm
B cekTope opraHuyeckol oaexabl. OGSD sBnsetcs eAMHCTBEHHOW
HenpaBUTENbCTBEHHOW OpraHu3auuven, npeACTaBAArOWen CekTop
opraHuyeckor ogexabl B Typuuu, KOTOPbIA CylecTByeT Ha 3TUX
3emAAX y>Ke Ha MPOTAXKeHUW BekoB. Hala accoumaums obecneyvisaet
pa3BuTHE Yenoseueckux pecypcoB nout 300 komnaHWi B Hallem

ceKTope M cnocobcTByeT 0ByUEHMHO 3THX KajpOB.

OGSD saBnsetca uneHoMm MexayHapoaHoW deaepaLin MeXoBbIX
npoussoacTs (IFF), kotopas HacuutbiBaeT 56 uneHoB B 40 cTpaHax
mupa. Kpome toro, OGSD aBnsaetca uneHom IFF Eurosia, pernoHanbHoro

opraHa IFF. Mbl pabotaem B TecHoM coTpysaHuyectse ¢ IFF.

Kak mpowv3BoanTeNn OpraHMUYeckon OAEXAbl, Mbl CTaBUM Mepes
coboii cneaytolme Leam:

- YBenmuntb aKCnopt Hallen CTpaHbl 1 obecneunTb 3aHATOCTb
HaceneHums,

- MUWHMMU3MPOBaTL BPeAHOe BO3AENCTBME Ha NPUPOAY 3a CUeT
60o1ee LUMPOKOTO NCMO/Ib30BaHMA HaTypaibHbIX MPOAYKTOB,

- MMpoBoAUTL UCCNENOBaHWA HOBbIX PBIHKOB, 4TOGbI AaTh
BO3MOXHOCTb HaLLMM KOMMaHUAM-UNeHaM BbIATI Ha 3TV 3apybexkHble
PbIHKM, 1 UIHGOPMUPOBATL UX O Pe3ynbTaTax STUX UCCAeS0BaHWI;

- TpefocTaBUTb  BO3MOXHOCTM  MONOAbIM  AM3aiiHepaM B
3TOM CeKTope, MOAAEPXaTb WX B WCMO/b30BAHWUM OPraHUYeckux
MaTepuanoB B CBOMX MPOEKTax Mpv MPOW3BOACTBE MPOAYKLMM C

106aBNIEHHON CTOMMOCTbHO.




POCCUWCKA COKO3
BLICTABOK W APMAPOK

RUSSIAN UNION OF
EXHIBITIONS AND FAIRS

Dear Collegue!

On behalf of the Russian Union of Exhibitions and Fairs and on my
own behalf, | extend a warm welcome to all participants of the 38th
International Fashion Exhibition Central Asia Fashion Autumn — 2026 and
the 7th International Footwear and Fur Exhibition Elite Line.

Modern exhibitions have long become not only platforms for
product presentation, but also an effective tool for the development of
economic sectors, international cooperation, and professional dialogue.
It is here that new business connections are formed, promising projects
are born, current trends are discussed, and directions for further market
development are determined.

Over the years, the Central Asia Fashion and Elite Line projects have
earned a reputation as authoritative international exhibitions that bring
together representatives of the fashion industry from different countries.
They are consistently distinguished by a high level of organization, quality
participant composition, and a rich business programme that creates
favourable conditions for experience exchange, search for new partners,
and business development.

I' would like to especially note the activities of the CATEXPO exhibition
company, which has consistently developed exhibition projects demanded
by the professional community for many years. For the Russian Union of
Exhibitions and Fairs, it is particularly valuable that the company is part
of our professional association and makes a significant contribution to
strengthening international exhibition cooperation.

I wish all participants fruitful work, successful negotiations, the
implementation of their plans, and new opportunities for professional
growth. May your participation in the exhibitions bring practical results,
become the basis for long-term partnership, and open up new prospects
for business development.

Sincerely, Acting President
S. P Alekseev

POCCUIICKWNIA COKO3
BLICTABOK W APMAPOK

RUSSIAN UNION OF
EXHIBITIONS AND FAIRS

YBaxkaembie konneru!

OT “MeHn Poccuiickoro cotosa BbICTaBOK 1 ApMapokK U OT ceba IUYHO
NMPUBETCTBYHO BCeX Ha 38-11 MexayHapoaHol BbicTaBke Mozbl Central Asia
Fashion Autumn — 2026 n 7-i MexayHapoAHOW BbicTaBke 0byBW 1 Mexa
Elite Line.

CoBpeMeHHble BbICTaBKM JaBHO CTail He TO/bKO MaoLaKaMu
ANA Npe3eHTaumn NPOAYKLMK, HO U 3ODEKTUBHBIM UHCTPYMEHTOM
pasBUTUsA oTpac/eit SKOHOMUKH, MEXAYHaPOAHOTO COTPYAHNYECTBA U
npogeccnoHanbHoro Ananora. VIMeHHo 34eck GOpPMUPYIOTCA HOBble
[ZieNoBble CBA3M, POXAAIOTCA MEPCreKTVBHbIE MPOEKTbI, 06CYKAatoTCs
aKTyaNbHble TeHAEHLMM W ONPeaenstoTCA HanpaBaeHWs AabHelLero
pasBUTUA PbiHKa.

3a roapl cBoeli pabotbl npoekTbl Central Asia Fashion u Elite Line
3aCNy>XKMAN penyTaLmio aBTOPUTETHBIX MEX/AYHaPOAHbIX BbICTABOK,
0bbeANHAIOWMX NpeacTaBuUTeneit fashion-nHaycTpum U3 pasHbix cTpaH.
VX HEN3MEHHO OTIMYAOT BbICOKWIA YPOBEHb OpraHu3aLy, KaueCcTBeHHbIR
COCTaB y4YaCTHUKOB W HacbllLEHHas Aef0Bas NporpaMma, CosaatoLLias
6naronpuATHbIE YCIOBUA A8 OBMeHa OMbITOM, MOWCKa HOBbIX NapTHEPOB
1 pasBuUTUs brsHeca.

Ocob0 xo4y OTMETUTb AeATeNbHOCTb BbICTABOYHOM KOMMaHMM
CATEXPO, koTopas Ha NPOTAXEeHUN MHOTVX NeT NOCAe[0BaTENbHO
pa3BMBaeT BbICTaBOUHbIE MPOEKTbl, BOCTPe6OBaHHbIE
npodeccroHanbHbIM cooblyectBoM. s POCCUncKoro coto3a BbICTaBOK
1 APMapPOK OCOBEHHO LIEHHO, YTO KOMMaHWs ABNAETCA YaCTbto HaLlero
npodeccroHanbHOro 0bbeANHEHNA N BHOCKT BECOMBIN BKaZ B
yKpeneHne MexayHapoAHOrO BbICTaBOYHOIO COTPYAHUYECTBa.

XKenato BceM y4acTHMKaM NAOAOTBOPHOM PaboThl, yCrellHbIX
NeperoBOpPOB, peann3aLn HaMeUeHHbIX NAaHOB U HOBbIX BO3MOXHOCTe
ANA NpodeccroHanbHoro pocta. MNycTb yyacTue B BbiCTaBKax MPUHeCET
npakTh4eckne pesynsTaThl, CTaHET OCHOBOW ANA ONTOCPOYHOTO
napTHEPCTBa U OTKPOET HOBbIE MepPCnekTUBLl ANA Pa3BUTUA busHeca.

C yBaxeHwuewm, BPVO lMpe3ngeHTa
C.N. Anexcees




Dear friends, colleagues and partners

On behalf of the National Shoe Union of Russia, we warmly
welcome the participants, visitors, and organizers of the international
fashion exhibition alliance Euro Shoes, Elite Line, and Central Asia
Fashion in Kazakhstan!

Over the past four years of our partnership, the exhibition has
become one of the key professional platforms for manufacturers,
brands, distributors, and retail companies from Russia, Kazakhstan,
Central Asian countries, and the CIS. Here, new business connections
are formed, current fashion market trends are discussed, profitable
contracts are signed, and the foundations for long-term partnerships
between companies from different countries are laid.

Today, amid the active development of regional trade and the
search for new business opportunities, the importance of such industry
events is particularly high. This combined exhibition gives participants
the opportunity not only to showcase their collections and products
but also to meet professional buyers directly, find new partners, and
explore prospects for working in new markets.

The National Shoe Union of Russia unites companies in the
footwear industry and advocates for the development of open
professional dialogue among market participants. We highly value our
long-standing cooperation with our Kazakh colleagues and express
our gratitude to the organizers of the exhibition for their contribution
to the development of industry collaboration and for creating an
effective international business platform.

We wish all participants productive work, successful negotiations,
new contracts, and promising projects. May your participation in the
exhibition become a source of new opportunities, reliable partnerships,
and confident business growth!

Yours sincerely,
" (“"“\-.} Belyaev Jan Gilarievich
= N General Director of the

National Footwear Union

[oporuve apy3bs, Koanerv n napTHepbl,

Ot  wumeHn HaumoHanbHoro O6ysHoro  Coto3a  Poccum
NPVBETCTBYEM  YYaCTHMKOB, MOCeTUTeNed 1 OpraHM3aTopos
MEXJYHapOAHOTO BbICTaBOYHOTO dellH-anbsaHca Euro Shoes, Elite

Line n Central Asia Fashion B Kasaxctane!

3a yeTblpe rofa COBMECTHOW paboTbl BbICTaBka CTana OAHOW 13
KKOUEBbIX NPOQECCUOHANBHBIX MAOWAAOK ANA MPOU3BOAUTENEN,
6peHsoB, ANCTPUOLIOTOPOB U PO3HMYHBLIX KOMMaHWA 13 Poccuw,
KazaxctaHa, ctpaH LleHTpanbHon Asum n CHI. 3aece dopmupytoTcs
HOBble [eNoBble CBA3W, OOCY>XAAOTCA aKTyasbHble TPeHAbl deLlH-
PbIHKa, 3aK/IFOYALOTCA BbITOZAHbIE KOHTPAKTbI 1 3aK1abIBAOTCA OCHOBbI

JONIrOCPOYHOTO NapTHEPCTBA MEXAY KOMMaHWAMU PasHbIX CTPaH.

CerofHs, B YCNOBWAX aKTMBHOTO Pa3BUTUSA  PerMoHanbHOM
TOPrOBAM W MOWCKa HOBbIX HampaBleHW Ans Gu3Heca, 3HaueHve
TakMX OTPaACNEBbIX MEPONPUATUIA 0COBeHHO Bennko. ObbeanHEHHan
BbICTaBKa MpejoCTaBAseT yyacTHVMKaM BO3MOXHOCTb He TO/NbKO
NPeACTaBUTb CBOW KOMNEKLMM W MPOAYKLMIO, HO W Hanpsmyro
BCTPETUTBCA C MPOGECCUOHAbHBIMU 3aKyMLMKaMK, HalTh HOBbIX

NapTHEPOB W OLLEHWUTb NEPCNekTUBbI PaboTbl Ha HOBbLIX PbIHKaX.

HaunoHanbHbli  O6yBHoM  Coto3  Poccum  obbeanHseT
NpPeAnpUATA 0BYBHON OTPACcM W BbICTYMaeT 3a pa3BUTHE OTKPLITOTO
NPopecCcnoHanbHOro Ananora Mexay y4acTH1MKamMm pbiHka. Mbl BbICOKO
LEeHUM MHOrofIeTHee COTPYAHWMYECTBO C HalUMMK Ka3axCTaHCKMMU
Konneramu 1 Bbipaxaem 61arofapHOCTb OpraHuW3aTopam BbICTaBKM
3a BKJaZ B pa3BWTMe OTPacNeBOrO B3aUMOAEWCTBMA W CO3AaHue

3G PeKTMBHON MeXAyHapoaHONM Br3Hec-NaaThopMbI.

Xenaem BceM yyacTHWMKaM MPOAYKTUBHOW pPaboThl, YCMeLHbIX
MeperoBOpoOB, HOBbIX KOHTPAKTOB W MepPCneKkTUBHBIX MPOEKTOB.
MycTb yyacTMe B BbICTaBKE CTaHeT As Bac WCTOYHMKOM HOBBIX
BO3MOXHOCTeW, HaAEXHbIX MapTHEPCTB W YBEPEHHOro pPa3BUTUS

Ballero busHeca!

C yBaxeHvewm,

N g Benses AH MMnapbesny
oy e WY

leHepanbHbIA AnpekTop
HauwnoHansHoro obysHoro Cotosa
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DYCCKAR ACCOUMALMA YUACTHUHOB MEIUEH-MHAYCTEMK

Dear organizers, exhibitors, and guests
of the 38th International Fashion Exhibition Central Asia
Fashion & ELITE LINE 2026!

On behalf of the Russian Association of Fashion Industry Participants
(RAFI), I am pleased to welcome you to this key fashion industry event for
the Central Asian region!

Over nearly two decades of productive and mutually beneficial
partnership, together with our Kazakh colleagues we have succeeded
in discovering many new names and implementing initiatives that have
become truly significant for market players. On a regular basis, RAFI
organizes delegations of Russian companies participating in the ex-
hibition as exhibitors and buyers, while the exhibition itself provides them
with an effec-tive platform for business dialogue. The PROfashion media
holding, affiliated with RAFI, not only consistently covers the event across its
platforms but also serves as a partner of the business program.

Thanks to government support measures and the active involvement
of regional entre-preneurship development centers, cooperation between
Russian light industry enter-prises and partners from Kazakhstan is
reaching a new qualitative level and contributing to the strengthening of
economic ties between our countries. The prestige of Central Asia Fashion
remains high among companies of various scales, including the largest
players in the Russian fashion market, opening additional opportunities for
the growth of the industry.

Productive interaction among exhibition participants is usually not
limited to contracts and business negotiations at the venue and continues
through visits to leading gar-ment manufacturing facilities, in-person
meetings with colleagues, and the exchange of professional experience.
The experience of all international delegations is invariably en-riched by
the warm hospitality of Kazakhstan, the distinctive features of national
cuisine, and the breathtaking views of Aimaty.

| am confident that the 38th season of the Central Asia Fashion
International Exhibition will once again demonstrate outstanding results
and bring exhibitors and visitors only successful and profitable agreements.
I wish all participants productive work and a positive mindset, without
which the fashion industry is impossible to imagine!

Yours sincerely,

Tatiana Belkevich, President of the Russian Association of
Fashions Industry Par-ticipants

(RAFI)

PAOH

DYCOK AR ACCOUMALMA YUACTHWHKOB OELUEH-MHAYCTEHK

YBa)kaeMble OpraHU3aTopbl, IKCMOHEHTbI, FOCTU
38-i1 MexxayHapoaHoW BbicTaBku moabl Central Asia
Fashion & ELITE LINE 2026!

OT wumMeHn Pycckoi  accoumaumm  y4acTHUMKOB  delueH-
nHAycTpun (PAOU) npuBeTCTBYIO Bac Ha 3TOM K/KOYEBOM ANA
LleHTpanbHOa3MaTCKOro permoHa cobbiTvn B chepe Moab!!

3a NoYTM ABa AecATUNETMA HaCbILLEHHOIO ¥ B3aUMOBBITOAHOIO
napTHepPCTBa HaM COB-MECTHO C Ka3axXCTaHCKMMM KOeramMmm yaanoch
OTKPbITb MHOXECTBO HOBbIX UMEH W pe-ann3oBaTb MHULMATKBLI,
KOTOpble CTaAn MO-HaCTOALEMY 3HAYUMbIMU ANA UFPOKOB PbIHKA.
PA®U Ha NOCTOAHHOI OCHOBe GOPMUPYET AeneraLnm POCCUIACKUX
KOMMaHW#, y4acTBYOLMX B MEPONPUATUN B Ka4ECTBE SKCMOHEHTOB U
HaliepoB, a BbICTaBKa NpejocTaBafeT UM 3GGeKTUBHYIO NaaThopmMy
Ans BusHec-gnanora. AbdunnposaHHbii ¢ PAD meamaxonamHr
PROfashion He TOAbKO perynspHo ocBeljaeT CObbITME Ha CBOWX
pecypcax, HO 1 BbICTynaeT NapTHepOM Ae0BOVi MPOrpaMMmbi.

Bnarogapa  okasbiBaeMbiM  MepaM  TOCMOALEPXKM U
aKTMBHOMY  COAEWCTBMIO  PErno-HaibHbIX LIEHTPOB  pPa3BUTUA
npeAnpvHMMaTenbCTBa COTPYAHMYECTBO MEXAY POCCUA-CKUMU
NPeAnpuUATUAMKM  NIerKOl  MPOMBILAEHHOCTU € NapTHepamu
13 KasaxctaHa BbIXO-AWT Ha HOBbIA KauyeCTBEHHbLIA YpOBeHb
M CNocobCTBYET YKPEMNNEeHUIO 3KOHOMWUUECKMX CBA3EN MeXay
Hawwumu ctpaHamu. [pectmx Central Asia Fashion ocrtaetca
BbICOKMM CpPeAM KOMMaHWIA caMoro pasHoro macwraba, BKAoYas
KPYMHeWLNX UrPOKOB POCCUIA-cKoro fashion-pbiHKa, YTO OTKpbIBaeT
JOMNONHUTENbHbBIE NEPCMNEKTUBBI A1 POCTA MHAY-CTPUM.

MpoAYKTVBHOE  B3aUMOAEWCTBME  YyYaCTHWUKOB  BbICTaBKM,
Kak MnpaBWAO, He OrpaHW4MBa-eTCA KOHTpakTamu U Aen0BbIMU
rneperoBOpamMu Ha nioLLazke v NPOAOJIXKAETCs BO BPeMs MocCeLLeHns
BeAYLUMX LWBENHbIX MPOWU3BO/ACTB, OYHOro 3HAKOMCTBA C KoAneramu,
obmeHa npodeccroHanbHbiM  OnbiToM. [lannTpa BnevatneHui
npeacTaBuTeNein  BCex  3apybexHbIX  Aeneraumii HemsMmeHHO
JOTMONHAETCS APKMMMU IMOLIMAMU OT UCKPEHHEro Kas3axCTaHCKOro
roCcTeNPUUMCTBA, OCOHEHHOCTEN HaLMOHANbHOW KYXHW W KPacoThl
BN-A0B AAMaTbl.

YBepeHa, uto 38-i ce30H MexXAyHapoaHol BbicTaBki Central
Asia Fashion BHOBb Mpo-A4eMOHCTPUpPYeT O4eHb BbICOKME NokasaTenu
N NpWHeceT 3KCMOHEHTaM W MOCeTUTENAM TONbKO BbIrOAHbIE
KOHTpaKTbl. XKenato BCeM y4aCTHMKaM KOHCTPYKTUBHOM paboTbl v
MaKCMManbHO MO3MTUBHOrO HacTpos, 6e3 KOTOPOro HeBO3MOXHO
npeactasutb fashion-nHayctpuro!

C yBaxeHuewm,
TatbsAiHa AHaTONbeBHa benbkeBuny,

npe3unaeHT Pycckon accoumaLiim yYacTHUKOB delleH-
nHayctpum (PAGN)
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Kazakhstan / Turkiye /
Kasaxcran Typumna
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L

FULL LIST OF PARTICIPANTS

(l'_ieer:\::z’{ I;l;iScI:ﬁ/ HOAHbIﬁ CHMCOK
’ YYACTHUKOB

France / Uzbekistan /
®paHuma Y36ekucraH
Italy / USA /
Utanna CLUA
China/ Ukraine /
Kuraii YkpauHa
Azerbaijan /
AsepbaiipxaH



AARDA TEX
ALAZAN
ALPINO
ALPLION

APREL BLOOM
ARIENS
ARMANDO DIAZ
AVRORA BOREALIS
BAIMUNI
BALIZZA
BEETHOVEN

BEIJING NEW IDEA
EXHIBITIONS

BEIJING WAN YAO
JIA INTERNATIONAL
TRADE CO,; LTD.

BENGZO BALDINI
BERMONI
BESHTAU KARGO
BOLERO EVELINE
BRA KARGO
B-UNIQUE
BUTELLA

BUTIK DAYI
CAPORICCO
CAPRICE
CARARDLI
CAREN LUIS
CARLOFF CARMANI
CEREMONY
DIANA BELLA
DISHE JEANS
DIVA'S

DIZAYN

DNDL

DOLCE BELLA
DONNA BACCONI
DUETFUR

EAGLE
ELITLINE
EMINSA

EQ MODA
ESCAREL
ESOCCO

EURO FASHION
FANDEL QUEEN
FAST STEP
FELICITA
FERRUCCI
GENESE

GUANGZHOU LIUHUA
FASHION WHOLESALE
MARKET

GUMANIZE
GUSTO FUR

HAINING YISHENG
CLOTHING CO.LTD

HANNA
H-DRESS
IDIL DERI
IHKIB

INC.E

JIAYE LABEL
KARGO 575
KARYA

KK DESIGN
L&R

LA CHERE
LEO&UGO

LEXUAN GLOBAL
E-COMMERCE (YIBIN) CO.,
LTD.

MA MULIER
MARATON
MARISIS

MCR MODA CRISE

MEES

MISS DALIDA
MODAQUEEN
MOLTO CALDO
MOSTEXPO
MYRAANG
NERSELER DERI
NINETY-NINE SHOES

NINGBO DAFA CHEMICAL
FIBER CO,, LTD.

OLIVE

OZDEDE AYAKKABI
DEKOSA

PETER KAISER
PHARDI
PIENA
PISERRO
PUNKQUEEN
RAFAELLO
RAW
RECEIVEL
ROXELAN
SALKIM
SAMSARA
SEKTORUMUZ
SERIANNO
SETRE
SHECCA

SHONTOU TELIGE
APPAREL CO. LTD

SO CUTE
STELLA ROSSA
TEENS&PEOPLE

TELLO JEANS
THOMAS BIEBER
TORRISS

TRENC GIYIM
TUFFONI
VAGANZA
VAZZO
VIVENTO

VSN SHOES

WEEKEND BY KRISTINA
K

WHITNEY
WHS
WORLD OF FASHION

XINJI KAUING GARMENT
CO., LTD

Y FIRENIX
YABAO EXPO
Y-ELIT

ZEIR

ZHEJIANG YUNLIAN
FUSHI CO,, LTD

AHO «LIEHTP
NOAAEPXKN
JKCIMOPTA»
KMPOBCKAA OBJNTACTb

KAPIO 5177
NE/b



CLASSIFIED LIST OF
EXHIBITS

TEMATUHECKUE
PA3AEADI



WOMEN'S WEAR / XXEHCKASl OAEXAA

ARDA TEX
ALAZAN
APREL BLOOM
ARIENS
BAIMUNI
BALIZZA
BEETHOVEN

BEJING  WAN YAO JIA INTERNATIONAL
TRADE CO.; LTD.

B-UNIQUE

BUTELLA

BUTIK DAYI - SHECCA
CARARDLI

CEREMONY

DIANA BELLA

DIZAYN

DNDL

DOLCE BELLA CAREN LUIS
EAGLE

ELITLINE

EQ MODA

ESOCCO

EURO FASHION

FANDEL QUEEN - RECEIVEL
FELICITA

GENESE

GUANGZHOU LIUHUA FASHION WHOLESALE
MARKET

GUMANIZE / ESCAREL

HAINING YISHENG CLOTHING CO.LTD
HANNA

INC.E

KK DESIGN

L&R

LA CHERE

LEO&RUGO

MARATON

MARISIS

MEES

MISS DALIDA

MYRAANG / MA MULIER
PHARDI

PIENA

PUNKQUEEN

RAW

ROXELAN

SALKIM

SAMSARA

SERIANNO

SETRE

SO CUTE

STELLA ROSSA

TELLO JEANS

THOMAS BIEBER

MEN’S WEAR / MYXXCKAf OAEXAA

BERMONI
CAPORICCO

GUANGZHOU LIUHUA FASHION WHOLESALE
MARKET

HAINING YISHENG CLOTHING CO.LTD
MCR MODA CRISE

PISERRO

VAGANZA

JEANSWEAR / AXXUHCOBAf OAEXAA

DISHE JEANS

RAW

TELLO JEANS

WHITNEY

SPORTS WEAR / CMTOPTUBHAS OAEXAA

CAPORICCO

CEREMONY

FELICITA

LEXUAN GLOBAL E-COMMERCE (YIBIN) CO., LTD
MARATON

WHS




OUTERWEAR, LEATHERWEAR /
BEPXHAS OAEXAA, KOXA

ARMANDO DIAZ
AVRORA BOREALIS
B-UNIQUE
CARARDLI
CARLOFF CARMANI
DIVA'S

DONNA BACCONI
DUETFUR

EAGLE

ESOCCO

FANDEL QUEEN - RECEIVEL
FERRUCCI

GUSTO FUR

IDIL

IDIL DERI

L&R

LEO&UGO

LEXUAN GLOBAL E-COMMERCE
(YIBIN) CO., LTD

MODAQUEEN
MOLTO CALDO
OLIVE

PHARDI

PIENA
PISERRO
PUNKQUEEN
RAFAELLO
THOMAS BIEBER
TORRISS
TUFFONI

WHS

XINJI KAJING GARMENT CO.,
LTD

Y FIRENIX

ZEIR

ZHEJIANG YUNLIAN FUSHI CO,,
LTD

OUTERWEAR, FUR /
BEPXHAS OAEXAA, MEX

ARMANDO DIAZ
B-UNIQUE
CARARDLI
CARLOFF CARMANI
DIVA'S

DONNA BACCONI
DUETFUR

EAGLE

ESOCCO

FANDEL QUEEN - RECEIVEL
FERRUCCI
GUSTO FUR

IDIL DERI

L&R
MODAQUEEN
MOLTO CALDO
OLIVE

RAFAELLO
THOMAS BIEBER
TORRISS
SHOES / OBYBb

BENGZO BALDINi
ALPINO

ALPLION

CAPRICE

FAST STEP
NINETY-NINE SHOES

OZDEDE AYAKKABI
DEKOSA

PETER KAISER

TUFFONI




VSN SHOES
JENb
BAGS, ACCSESSORIES / CYMKU, AKCECCYAPbDI

EMINSA
KARYA
TUFFONI

GOVERMENTAL UNION / OPTAHU3ALLUU

CTAMBY/IbCKAR ACCOUMALINA SKCTTOPTEPOB
rOTOBOW OAEXAbI IHKIB

«NEFMPOM» ACCOLMALMA MPEANPUATUI
HALIMOHAIbHBI OBYBHOW COHO3 (HOBC)

BbICTABKA OBbYBW EURO SHOES PREMIERE
COLLECTION

POCCUMCKINI COKO3 BLICTABOK 1 APMAPOK

PYCCKAS ACCOLIMALIMSA YYACTHUKOB OELLEH
NHAYCTPUU (PAD)

BEIJING YABAO INTERNATIONAL EXHIBITION CO.,,
LTD.

MOSTEXPO
YABAO BEIJING EXPO
BRA CARGO
KARGO 575
KAPIO 5177

AHO «LUEHTP MOAAEPXKI SKCTTOPTA»
KMPOBCKASA OBJTIACTb
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Mansro/Coats

Kyprku/Jackets

KocTtom xeHckmnii/ Women's suits
Kocttom my>xckon/Men's suit

BeuepHee nnatbe/Evening fashion
CraaebHoe nnatbe/Bridal fashion
Mnatbe/Dresses

tO6KkW/Skirts

Bprokun/Trousers

Pybaluku/Shirts

Bay3kn/Blouses

Tpukotax/Knitwear

®ytbonkK, Cutepa/T-shirts, Sweatshirts
[xuHcosas Moaa/Jeans fashion
MoBceaHeBHas oaexaa/Casual

Oanexaa ana cnopra/Sports wear
Oaexaa ana byayuimx mam/Maternity wear
[letckan oaexaa/Babywear

Oanexaa 60nblWKX pa3mepos/Supersize
HaumoHanbHan oaexaa/Country fashion
Opexpa 13 koxu/Leatherwear

Oaexaa 13 mexa/Furs

OIOLASIS KSCIOOOELEIORRISIC VG

Ob6ysb/Shoes

KoxranaHtepes/Small leather goods
MepuaTtkn/Gloves

Wapdel, Mnatkw/Scarves, Foulards
Fanctyku/Ties

FonosHble yoopbl/Hats
Buxxytepua/Costume jewellery
tOBennpHble 13aenns/Genuine jewellery
Cymkn/Bags

PeMHw/Belts

[Apyrne akceccyapbl/Other accessories
KynanbHble KOCTIOMbI/Swimwear
HuxHee 6enbe/Lingerie

Oaexaa ona AoMa 1 oTabixa/Homewear
YyNOUHO-HOCOUHbIEe M3aennd/Hosiery
Oaexpa ans cHa/Nightwear
Koxa/Leather

®ypHUTYpPa 1M NPUHAANEXHOCTI/

Fittings and garniture

?
)
W

XKeHckas oaexaga/Womenswear
Myxckaa oaexaa/Menswear

[Hetckaa opexaa/Kidswear




ALPHABETICAL LIST OF
EXHIBITORS

AAPABUTHLIA CMIUCOK
YYACTHUKOB



EXHIBITIORS/ STAND/HALL EXHIBITIORS/ STAND/HALL

YYACTHUKU CTEHA/NABUABOH YYACTHUKU CTEHA/NABUABOH
ALAZAN F120 /11 HALL ARIENS B280 / HALL 11
~
ALAZAN A
TEKSTIL ARIEN,S
)& 2
QIO VODO@D® i
ALPINO N120 / HALL 10 '
" ARMANDO DIAZ A160 / HALL 11
A
ALPINO ARJ@??
n) ) ORI, ¥
ALPLION N130/ HALL 10 AVRORA BOREALIS E100 / HALL 11

Qopicr AV RORA
Ovithopedic Kids shoes
S " DM i

APREL BLOOM F120/ 11 HALL

BAIMUNI B110 /HALL 11

zprel bloom W

@@ ¥y /(éti df:_‘xlcc;mc'
ARIENS D160 / HALL 11 @ i\

@ BALIZZA A260 / HALL 11

ARDA TEX® BALIZZA

OORNIOK § ONI0) §




EXHIBITIORS/ STAND/HALL
YHACTHUKU CTEHA/NABUAbOH

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
BEETHOVEN F130 / HALL 11

beethoven

st or e

ONINO)

e

BEIJING NEW IDEA EXHIBITIONS

BUTELLA C170 / 11 HALL

UICK)

BEIJING WAN YAO JIA INTERNATIONAL TRADE CO,;
LTD.

BENGZO BALDINi L200 / 10 HALL
N

h 4 e O

Bengzo Baldini @ w

BUTIK DAVYI C 300 /11 HALL

dauyl
DD ® i

BERMONI H170 /10 HALL
B

BERMONI

UIOIG f

BOLERO EVELINE C260 /11 HALL

30OLeERO
OO §

B-UNIQUE C210/ 11 HALL
%
B-UNIQUE [\

CAPORICCO C250 /11 HALL
TAPORICCO
sportswear
) A
CAPRICE / PETER KAISER 0100/ 10 HALL
caprIcEXd

™)
PETER KAISER @ﬁ

CARARDLI B210 /11 HALL

Cmﬂmﬁ @
OO,

=e




EXHIBITIORS/
YHACTHUKHU

STAND/HALL
CTEHA/NABUAbOH

EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
CARLOFF CARMANI A150 / 11 HALL

CARLOFF CARMANI

By BELIKTAY

P@wm i

DIZAYN

DIZAYN
OO0

B150/ 11 HALL

U

DNDL

DN
ONINOIO

0110/ 10 HALL

¥

CATANIA D260 / 11 HALL
ceremony

ON IO §

DIANA BELLA F120 /11 HALL

) 1 _\-1
@f'(uz(z Ll

WO@® W

DOLCE BELLA

B3

DOLCE BELLA

ONIOIO)

A290 / 11 HALL

*

DISHE JEANS D170/ 11 HALL
Deshe

[ ]

™ §

CAREN LUIS

~-

T

CAREN LUIS’

A290 /11 HALL

¥

DIVAS LEATHER B170 /11 HALL

DIVA'S
OO §

DONNA BACCONI

R

DONNA BACCONI
COUTURE

OO0

€280 /11 HALL

=De




EXHIBITIORS/

CTEHA/NMABUAbOH
A200 /11 HALL

$DUETFUR

POCKOLLb 3TATOHHOIO KAYECTBA

OO0

C230/ 11 HALL

’ a_;I‘-‘w
EAGIE ,

OIS

A260 /11 HALL

OIOINIOIIONES

M180 / 10 HALL

@@}

C190/ 11 HALL

OIONIOIOIC)

EXHIBITIORS/ STAND/HALL
YYACTHUKMU CTEHA/MABUALOH
ESOCCO M110 / 10 HALL
LSOCCO
§
EURO FASHION €290/ 11 HALL
EUROFASHION

EEEEEEEEEEEE

P®Od@
i

FANDEL QUEEN - RECEIVEL B240 / 11 HALL
”
o)
RECEIVEI®
COLLECTION
[ ]
¥
FAST STEP N110/ 10 HALL

FAST STEP
i




EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUABOH
FELICITA C150/ 11 HALL
)
2!
A
A

FELICITA
OIOIO i

EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUAbOH
GUSTO A170 /11 HALL

GUSTO

Fur Fashion

®®m §

FERRUCCI H120 /11 HALL

|=5§uccl‘

COLLECTION

PREMiUM CASHMERE

OIOONG) §

GENESE F135 /11 HALL

GENESE
®OW )

GUANGZHOU LIUHUA E125/ 11 HALL
FASHION WHOLESALE MARKET

OO it

GUANGZHOU LIUHUA E110/ 11 HALL
FASHION WHOLESALE MARKET

PAWO®WO®

HANNA F120 / 11 HALL

HANNA
VOA® i

GUMANIZE B160/ 11 HALL

B GUMANIZE'

WOeO®®® §

H-DRESS 0110 /10 HALL




EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH

IDIL DERI L140 / 10 HALL

~/ IDIL
oo i

INC.e B250/ 11 HALL

OEIOI0 J

EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUALOH
L&R C110/ 11 HALL

L&R
@@ ()

LA CHERE B270 / 11 HALL

@

IACHERE
WO O®D 4

JIAYE LABEL E123 /11 HALL

JIAYE LABEL

KARYA L130 / 10 HALL
Rarya 1980

®abpyKa aKCECCYapoB

KERYH

S I N C E 19 8 0

@ ®@@y i

LEO&UGO A130 /11 HALL

leo & ugo

PARIS

OINONICIOIOICEEE

KK DESIGN D270/ 11 HALL

)IKD ESIGN
®WWD@® §

LEXUAN GLOBAL E-COMMERCE E145/11 HALL
(YIBIN) CO., LTD.

) i

MARATON A255 /11 HALL

MARATON

0 i




EXHIBITIORS/
YYACTHUKHU

STAND/HALL
CTEHA/NABUAbOH

MARISIS

(MARiSiS

) @

=3
oE)

==
®@

B180/ 11 HALL

¥

EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUALOH
MOLTO CALDO L120 /10 HALL

MOLTO CALDO
OIOIOIOIIO) i

MCR MOD

VIER

ODA CRISE

IO

>

CRISE

D200/ 11 HALL

)

MYRAANG / MA MULIER B290 /11 HALL

MYRWNG

ez
ONINO §

MEES

] =)
Ol Inl0o

B260 / 11 HALL

)

NINETY-NINE SHOES M140 / 10 HALL

i

NINGBO DAFA CHEMICAL FIBER D200 /11 HALL
CO,, LTD.

DaFa

MiSS DALIDA D255 /11 HALL

D ALIDA

N0 )

MODAQUEEN 0140 /11 HALL
*

Wy

MOV g @@

OLV BY NERSE C270/ 11 HALL

£\
OLIVE
) -

By Nerse ®

W )




EXHIBITIORS/ STAND/HALL EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/MABUAbLOH YYACTHUKU CTEHA/MABUAbOH
OZDEDE AYAKKABI DEKOSA 0120/ 10 HALL RAFAELLO L210 / 10 HALL

@ Miss
OZDEDE RAFAFLLO

%wé AYAKKABI ISTANBUL

Classic Shoes

o . DI i

A140 / HALL 11
PHARDI D240/ 11 HALL

PHARDI %};a/wz;« Wi
OO i '

PIENA A250/11 HALL ROXELAN D190/ 11 HALL

PIENA D@®P® )
ONIIOION) )

PISERRO H180 / 11 HALL

PSERR § SALKIM

OMNIOIONN i O IIOIOINOIOIOIONK |

SALKIM B300/ 11 HALL

SAMSARA D150/ 11 HALL
PUNK QUEEN C160/ 11 HALL
SAMSARA
° P et ason
() .

ONICIOIONNOOICER |




EXHIBITIORS/
YHACTHUKU

STAND/HALL
CTEHA/NABUAbOH

TELLO JEANS

TELLOJMNS

EMOTION OF JEANERGY

W

D140 / HALL 11

t

EXHIBITIORS/ STAND/HALL
YYACTHUKM CTEHA/MABUALOH
SERIANNO A270 /11 HALL
@
N

SERIANNO

OIOION JOIO) #
SETRE B310/ 11 HALL
SETRE

IO AV HOLO)

t

THOMAS BIEBER

v

DHM

D210/ 11 HALL

¥

SHONTOU TELIGE
APPAREL CO. LTD.

ielige

E127 /11 HALL

k)

SO CUTE

so CUTE
OIOIGNIOIO),

A280 /11 HALL

¥

TORRISS

.
8

TORRISS

ON IO

A230/ 11 HALL

¥

STELLA ROSSA

AAAAAAAAAAAAAAA

OIOIC)

A220 /11 HALL

t

Qv TRENC

K150/ 10 HALL

¥

TUFFONI

TUFFONI
SIOIOIQ)

D230/ 11 HALL

§




EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUABOH
VAGANZA H150 / 11 HALL

VAGANZA
OVl

)

EXHIBITIORS/ STAND/HALL
YYACTHUKU CTEHA/NABUABOH

VAZZO

WAZ70
O In00

F140/ 11 HALL

U

WHITNEY C180/ 11 HALL

WHITNEY
J E N\ N =]

VIVENTO

@

vivento

OLInI0)

D250/ 11 HALL

¥

PO®H®® ()

D110/ 11 HALL

©

VSN SHOES

VON

s H O F S

M125 /10 HALL

*

®
wuH=S
o0
) "
XINJI KAIJING D220/ 11 HALL

GARMENT CO,, LTD.

WO® §

WEEKEND BY KRISTINA K

WEEKEN
4t

ON U0

A100 /11 HALL

*

Y FIRENIX K140 / 10 HALL
Y firenix

WH® ¥
Y-ELIT C320/ 11 HALL

N O
&/

ELIT

=De




EXHIBITIORS/ STAND/HALL
YYACTHUKHU CTEHA/NABUABOH

ZEIR A120 /11 HALL

&e//a /eossa®

FAMOUS TRADEMARK
SINCE 1995

® §

GOVERMENTAL UNION/ STAND/HALL
ACCOUMALMUK CTEHA/MABUABOH

IHKIB - ISTANBUL HAZIR GiYiM VE KONFEKSIYON
iIHRACATCILARI BiRLiGi) H200/11HALL

ZHEJIANG YUNLIAN D205 / 11 HALL
FUSHI CO,, LTD.

(D15

YUN,LIAN

HWOD®@®W )

JIESTb 0110/ 10 HALL

AEAS

® ABPUWKA OBYBWMNU

=
e
—— 1)

THE ORGANIC APPAREL INDUSTRIALISTS
ASSOCIATION

YABAO BEIING EXPO

4

Yagao Exro

MOST EXPO
[ [ ]

MOSTEXPO

HALMOHAbHbI OBYBHOW COHO3 (HOBC)

BbICTABKA EURO SHOES PREMIERE
COLLECTION

x XXy

reuro shoes

premiere collection

PYCCKAA ACCOUMALINA YHACTHNKOB
OEWEH-UHAYCTPUWN (PAGN)

PAGE

FCTMAT AETIMALSED Pl Tt L -




ORGANIZATIONS / STAND/HALL
OPrAHU3ALUU CTEHA/NABUABOH

AHO «LIEHTP MOAAEPXKN 0110/ 10 HALL
KUPOBCKOW OBNACTU»

a1
BUSINESS

*
export support '
Kirov Region

BRA KARGO A110 /11 HALL

E140 /11 HALL

KAPTO 5177

SEKTORUMUZ K160 / 10 HALL
sekiorumiz

TEENS&PEOPLE P100 / 10 HALL

peopl

g

WORLD OF FASHION H130/ 11 HALL

Fashizn




BUSINESS CONFERENCE
38 INTERNATIONAL
FASHION EXHIBITION

BU3HEC-KOH®PEPEHLLUS
38 MEXXAYHAPOAHOMN
BbICTABKU MOAbI

watch the video about
the business conference
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NOCMOTPUTE BUAEO
0 GU3Hec-KoOHdepeHLUn



27 nioAs / noHeAeAbHUK / 2026
15:00-16:10 Show Area

Kak cozdasame kosnnekyuu, Komopele He moJibko 8OOXHOBSOM, HO
u npodaromcs? [Mo2o80opUM 0 MOM, Kak Haxodume 6a1aHC Mexy
Kpeamugom u kommepyueli, GHaAu3upo8ame cnpoc U NPUHUMAMs
npodykmossle pewieHusi Ha ocHose OaHHelx. Pasbepem npakmuyeckue
UHCMpymeHmeol U peansHsie kelicel fashion-6peHdos

Modepamop

Haranbsa MupoHoBa

npozpammHeiti dupekmop
Central Asia Fashion,
Aupekmop buzHec-npozpamm
ProFashion

Cnukepsi

Hawunb BalikyuykoB Onecs JlagbirnHa
dusatiHep u Modenbep pykosodumens wigeliHol gpabpuku
Naiyl Baikuchukov Bravo, npedcedamens Komumema

KeHCK020 NpednpuHUMame scmea,
Muccuc Keipaeizcmar 2026

Mepyepr LLlakep6aeBa Junapa A6naeBa
ocHosamesns u du3atliHep ocHosamesns bpeHoa
bperoa ShakerBaY xeHckoli 00exOel Lalina

Kypanaii HypkagunoBa
ocHosamenb doma
evicokol Modbl Kuralai

16:20 - 17:30 Show Area

KoHmerm u uHgbstoeHcepel 0osxHel pabomame He mosbko
HQ y3Haeaemocme, HO U Ha NPoOaxu. Ikcnepmel 06¢cydsam, Kak
8bIbUPaMb NAapmMHepos, oyeHusame 3ggexmusHocme uHmMezpayuli
U CMpoume KOHMeHM-Cmpamezuto ¢ U3MepUuMbIM Pe3y/lbmamom.
[Mozosopum 0 mom, Kak npespawjams eHUMAHuUe ayoumopuu e
npubsiie

Modepamop

AHHa WenenoBa
ocHosamens PR-azeHmcmea Impact
PR u npodrocepckozo yeHmpa
immersive events

Cnukepsi

MapauHa PamasaH Anuca MeseHueBa
KOHMeHmM-npootocep, KkpeamueHsili dupekmop, PR,
uHgpoerHcep UHgpAK0eHCep U OCHosamess

kpeamusHoU cmyouu Neu

Aana Makawesa Bukropusa MpuHb
npednpuHumMamens, PR-cneyuanucm
fashion-ou3atiHep, uHgoeHcep 8 cgepe fashion

Kcenuna Kacatkuna
KpeamusHbil Oupekmop
6bperda Le Jeu, cmunucm




28 mapTa / BTOpHUK / 2026

PeiHok LieHmpaneHol A3uu npodosixaem akmugHo pacmu u

OMKpbleame HoO8ble 803MOXHOCMU 0n1s 6usHeca. O6C}/aUM K/lto4esole

nompe6umenbc1<ue mpeHab/, nepcnekmusHele kameeopuu u

U3MeHeHUs e kaHanax npoaax. 3/<cnepmb/ nodesnsmcs hpoeHo3amu u

npakmuyeckumu uHcatimamu Ha bauxadiwiue 200b!

Modepamop

MapauHa PysmatoBa

3KCNepm 8 KOMMYHUKAYUsX, npednpuHumMamerns,
Hesasucumbllti PR-Adviser ons busHeca u
NOAUMUKU, GHMUKPU3UCHBIT MeHedxep, 3Kkcnepm
no u4HoMy bpeHdy

Cnukepbi

Onbra CrpbirnHa
ocHoeamens bperdos Strygina,
PybawikuHo Ljapcmeo, Pybawiku
Bawezo Xopowezo Hacmpoerus

Nnnna Mamunesa Aaynet 3umaHos
npednpuHuMamens, ocHosamens Kommepyeckull dupekmop
u dusatiHep bperHda Kirpi JKS Entertainment

Cynrtan AnucyntaH fAlpocnae Knoukos
CEO komnarus kpeamusHsili dupekmop Glyph
Almatymerch company, XyOoXHUK U Kypamop

IKCK/TIO3MBHO HA CAF

B ycnosusx 8bicokoli KOHKYpeHyuU 8bluzpbisarom 6peHdbi,
Komopele yMerom yOepxugame KaueHmos. Jlekyus o npoepammax
JI0A/1IHOCMU, NEPCOHANU3AYUU U UHCMPYMeHMax ysesnuyeHus
nosmopHeix Npodax. Pazbepem, Kak nosbICUMe YeHHOCMb KAUeEHMa
U nocmpoume 00/120CpOYHbIe OMHOWIEHUSA ¢ aydumopuel

OpPraHM3aTopPbl OCTABASIOT 30 COBOM
NPABO HA BHECEHWE

M3MEHEHUIM 1 YTOYHEHMM B
NPOrPaAMMy

AKTYOABHOE PACTMCAHUE CMOTPUTE
Ha camnte nam nepexoamte no QR

BusHec npoepammy Central Asia Fashion Autumn-2026
8 30He Show Area (10 ) oum H M

P P

Bedywas busHec Mpozpammsl

Hatanba MupoHoBa
npoapammHeiti dupekmop
Central Asia Fashion, dupexmop
6busHec-npozpamm ProFashion




29 wions / cpeaa / 2026

Show Area
13:30 - 14:50 Show Area

Kak 6peHdam ssicmpausame mapkemure, komopuil yseauqugaem
npodaxu u N0AALHOCMb KAueHmMos. Cmpameauu npusesieqeHus,
yOepxaHus u nosslwieHus LTV, paboma c aydumopueli, B0poHKU,
oghgpepel U Mempuku 3¢hghekmusHOCMU 8 YC108USX BbICOKOU
KOHKYpeHYUU U nepezpemozo pbiHKa

WckyccmeeHHbIl uHmMesiekm yxe meHsem npasuia uepst 8 fashion-
uHOycmpuu. Paccmompum, kak Al nomozaem co3odasame KOHMeHM,
aHanu3upo8ame mpeHosl U NosbILAMb 3¢hhekmusHOCMb NPOOaX.
IKCnepmel NOKAXym npakmu4veckue UHCMpyMeHMmMel, Komopele
MOXHO 8HEOPAMSb YKe Ce200HA

Modepamop Modepamop

Alinypa PaxumkaHoBa

pykogodumess denapmameHma,
Marketplace Lamoda Kazaxcmat

3muHa MoHAToBa

3KCnepm no HanpaseHUusm
«ACCOmeMEHmHOE naadHuposarue»,

«AHanumuka u kamezopulinell
MeHeOXMeHM» ¢ oneimom 8 fashion
uHOycmpuu 6osee 19 1em, ex-batiep

U kamez0puliHeili MeHeoxep bpeHooe
Replay, Pepe Jeans, Hugo Boss u Op.

Cnukepeol

Cnukepbi

Yapoc Kamanosa
Co0CHO8aMENb, KpeamusHbili
Aupekmop, Teplo
(Store, Fest, Market)

Avirynb KacbimoBa
ocHosames bpeHoa
KeHckol 00exdb!
AIGUL KASSYMOVA

Tumyp Kamanos

)KaHcas Hyryc6aeBa
coocHosamess, dupekmop

Al Engineering Manager, ex-Amazon,

Teplo Store CTO u Tech Advisor
A3zanusa Ka36ekkbi3bl Aiipana Kyabicnek
Oupekmop no MapkemuHzy ocHosamens bpeHoa
6perHoa ARGYMAQ ckpomHoU Modbl AIKUDS
Mapcax

WBaH ByxoHuH
XKYPHAAUCM, UCNONHUME/bHBIU
npednpuHuUMamens, ocHosamess eeb-

cmyouti,akcnepm & eeb-pazpabomke,
AbbkaH KonumHa asmomamu3sayuu busHec-npoyeccos
CEO 6perdos Kolchina Uniform, u eHedperuu W
nepao2o cesepHo20 IMHObpeHOa
AkkaliblH, YneH mekcmubHoU busHec
accoyuayuu Kasaxcmasa

Al-kpeamop, 3kcnepm
no 2eHepamueHoMy
KOHMeHmy 0714 6u3Heca

[MocellueHue CemMuHAPOB, AHAAUTUYECKMX CECCHH,
BM3HEC-KEMCOB M MAHEAbHbIX AMCKYCCUM
BU3HEeC-KOHpepeHLUmm becnaaTHo!




July 27 / Monday / 2026

Show Area

16:20-17:30 Show Area

How do you create collections that are not only inspiring but also
sell well? We'll discuss how to strike a balance between creativity and
commercial viability, analyse demand and make data-driven product
decisions. We'll explore practical tools and real-life case studies from

fashion brands

Moderator

Natalia Mironova

programme director
at Central Asia Fashion

Speakers

Nail Baikuchukov Olesya Ladygina
designer and fashion head of the Bravo garment factory,
designer at Chair of the Women's Entrepreneurship
Naiyl Baikuchukov Committee, Chair of the Bravo Tailors'

Community, Mrs Kyrgyzstan 2026

Meruert Shakerbayeva Linara Ablaeva
founder and designer founder of the women's
of the ShakerBaY brand clothing brand Lalina

Kuralai Nurkadilova
founder of the Kuralai
haute couture house

Content and influencers should drive not only brand awareness but
also sales. Experts will discuss how to select partners, evaluate the
effectiveness of collaborations and build a content strategy with
measurable results. We'll talk about how to turn audience attention
into profit

Moderator

Anna Shelepova
founder of the PR agency
Impact PR and the production
centre Immersive Events

Speakers

Madina Ramazan Alisa Mezentseva
content producer creative Director, PR specialist,
and influencer influencer and founder

of the creative studio Neu

Dana Makasheva Victoria Prin
entrepreneur, fashion PR specialist in the
designer and influencer fashion sector

Ksenia Kasatkina
creative director of the
Le Jeu brand, stylist




July 28 / Tuesday / 2026

The Central Asian market continues to grow rapidly and open up new
business opportunities. We will discuss key consumer trends, promising

categories and changes in sales channels. Experts will share their
forecasts and practical insights for the coming years

Moderator

Madina Ruzmatova

communications expert, entrepreneur,
independent PR adviser to business
and politics, crisis manager,
personal branding expert

Speakers

Olga Strygina
founder of the brands Strygina,
Rubashkino Tsarstvo and
Shirts for Your Good Mood

Lilia Mamieva
entrepreneur, founder and
designer of the Kirpi brand

Daulet Zimanov
Commercial Director at
JKS Entertainment

Sultan Alisultan Yaroslav Klochkov
CEO of creative Director at Glyph
Almatymerch Company, artist, and curator

EXCLUSIVELY AT CAF

In a highly competitive environment, the brands that succeed
are those that know how to retain customers. A lecture on loyalty
programmes, personalisation and tools for increasing repeat sales.
We will explore how to increase customer value and build long-term
relationships with your audience

The business program of Central Asia Fashion Autumn-2026
in the Show Area (Pavilion 10) is organized by Natalia Mironova

Business Program Host

Natalya Mironova
programme director at Central Asia
Fashion, Head of Business Programs

at the Profashion media holding

The Organizers reserve the right to
make changes and updates to the
program.

For the latest schedule, please visit the
website or scan the QR code




July 29 / Wednesday / 2024

13:30 - 14:50

Show Area

Today, uniqueness is becoming one of the key factors in a brand's
success. We will discuss how to use cultural heritage and national
identity to create a product that is in demand. We will analyse
successful case studies of brands that have turned their cultural code

into a strength

Moderator

Ainura Rakhimzhanova

head of Department,
marketplace Lamoda Kazakhstan

Speakers

Charos Kamalova
co-founder and Creative
Director, Teplo
(Store, Fest, Market)

Aigul Kassymova
founder of the
women’s clothing brand
AIGUL KASSYMOVA

Azalia Kazbekkyzy
marketing Director of the
ARGYMAQ brand

Aydana Kudyspek
founder of the modest
fashion brand AIKUDS

Show Area

15:00 - 16:00

Artificial intelligence is already changing the rules of the game in the
fashion industry. We'll explore how Al helps to create content, analyse
trends and boost sales performance. Experts will demonstrate practical

tools that can be implemented today

Moderator

Emina Ponyatova

an expert in Assortment Planning and
Analytics and Category Management
with over 19 years' experience in the
fashion industry, former buyer and
category manager for brands including
Replay, Pepe Jeans, Hugo Boss, Armani
Collezioni, Stefanel and Missoni

Speakers

Timur Kamalov
co-founder and director
of Teplo Store

Zhansaya Nugusbayeva
Al Engineering Manager,
former Amazon employee,
CTO and Tech Advisor

Marshez
Al creator, expert in
generative content
for business

Ivan Bukhonin
entrepreneur, founder of the web
studios BuhoninLab, Sunity\Web
and Bukhonin&CO expert in web
development, business process
automation and Al implementation

Aizhan Kolchina
CEO of the Kolchina Uniform brands
and the first northern ethnic brand,
Akkayin, a member of the Kazakhstan
Textile Business Association

Aftendance at seminars, analytical sessions,
business cases and panel discussions of the business

conference is free




27-29 nioas / 2026

27-29 vioasa / 2026

ExxeaHeBHo ¢ 10:00 Ao 17:00

TOABKO AAS NPOCDECCHOHAABHBIX MOCETUTEAET BecnAaTHble 6U3HEC-KOHCYAbTALUU OT SKCNEpPTOB-

Central Asia Fashion opraH1M3oBaH YHMKAAbHbINM chopmaT NPAKTMKOB AAS CrieuMaancTos fashion MHAYCTpuM
COMNPOBOXAEHHS NPOPEeCCUOHAABHOTO 3aKyna oT TOABKO AAS MPOGDECCHUOHAABHbBIX MOCETUTEAEN MEXKAYHOPOAHOM
pe3uaeHToB Coob6uiecTBa CtuancToB Asuu «Style Sessiony - BLICTOBKM MOAbl Central Asia Fashion Autumn-2026, npoBoasTCs

«CTUAUCT HA HYacCyH MHAMBMAYCQAAbHbBIE M TOYMNMNOBbIE KOHCYABTALLMM I'IpOCbeCCMOHO/\beIX
CTUAMCTOB

Co0b6LLECTBO CTUAMCTOB LIEHTPAABHOM A3Mi P PacnucaHue mactep-KAQccoB
@style.session
27 nioas

13:30 - 15:00
«TpeHabl cesoHa OCEHb-3UMA 2027y
. 27106a/1bHble Makpo mpeHde!
. MUKPO mpeHObI
XUmel Ce30Ha

16:00 - 17:30
«CTUANCT M MArd3uH: NAPTHEPCTBO HOBOFO BPEMEHM)

nosbileHUe Npodax Yepes NApmHepcmeo co cmuaucmamu
nosbIEeHUE ypOBHS K/IUEHMCKO20 cepsucd U yeHHocmu bpeHda

YCAyra AOCTYNHA B ABYX MAKETAX HA BbIGOP 28 uioAq
Demo u Standart: 11:00 - 12:30

NakeT Demo «KancyAbHbIH ACCOPTMMEHT KAK MHCTPYMEHT POCTA MPOATX)
6ecnAaTHas AMArHOCTUKA
«  C030aHUe KancybHo20 accopmumeHma

AHOAM3 MOPTPETA LIEAEBOW QYAMTOPWMM  MArasmHa/ 5
ByTHKa/LWwoypyma
Onpeaererne AHK marasmHa/ByTmka/LLoypyma
PEKOMEHAQLMM MO OMTUMOABHOMY QCCOPTUMEHTY M 13:30-15:00
COCTABAEHMIO MPOACBAEMOM KAMCYAbI

¢ [OMA NO NOAXOASLLLMAM MOCTOBLLLMKOM BbICTOBKM

UHCMpyMeHmMbI ysenuyeHus cpedHe20 Yeka

nosveiweHue No08MopHbIX npoaax U J104716HOCMU K/lueHmos

«Kak npuBAeYb NOKYNATEAS, KOTOPOMY HE HYXKHbl CKUAKM)

cemMb 2eHo8 Nompebumesbcko2o NosedeHus NoKynames
?}/)\/Tereg/\ebsf;%%rb ycAyrm nakera Demo — 30 MUHYT HQ CTeHAe . Bopmuposarue yerrHocmu

CHUXeHUe 3asUcuMocmu om ckudok
NakeT Standart

MAQTHOE COMPOBOXAEHME 16:00-17:30
AHOAM3 MOPTPETA LIEAGBOM QYAMTOPMM  MArA3MHA/ «Kak fashion 6peHaam u akcnepTam 3apf16cn'blsa'rb
BYTUKA/LLOYPYMA B COLL. CETSAX, a He COBUPATb AQHKH)
Onpeaenrerne AHK marasmHa/ByTuka/woypyma . npodsuxeHue bpeHoa
PekomeHAaLMM MO OMNTUMAABHOMY CACCOPTUMEHTY W
COCTABAEHMIO NMPOACBAEMOM KAMCYAbI
[aMA NO MOAXOASLLIMM MOCTABLLLUKAM BbICTABKM
CoCTaBAEHME 30KA3HOTO LLUOMMHI-AMCTA Banepa
PekomeHAQUMM MO LBETOBbIM  COYETAHMSIM WU
akceccyapam 11:00-12:30
CTrAM3aLMs 0BPA30B HO MOHEKEHbI U AAS KAUEHTOB
KOHCYALTALMA MO CO3AQHMIO MPOAQIOLLLETO KOHTEHTA «lMcuxoTun nokynareAsn

8uU3yanbHeIl k0O ayouopuu

npodarowuti KOHMeHM

29 uioAs

AAMTEABHOCTb YCAYM nakeTa Standart — o7 2-X 4acos. mecm 011 onpedesieHUs ncuxomuna
CTOMMOCTb M MOAPOBHOCTH Ha CTeHae Style Session

8UObI U 0CO6EHHOCMU NCUXOMUNO8
BHumMaHne! CTUAUCT He OCYLLLeCTBASIET pacyeT

Kak u 4Ymo nokynarom pd3sHele hcuxomunel
CyMMbI 1 o6bema 3akyna.




27-29 nioasa / 2026
ExxeaHeBHO ¢ 10:00 Ao 17:30

BecnAaTHble, UHAUBUAYAAbHBIE U TPYNNOBbIE
MacTep-KAACcChbl U GU3HEC-KOHCYAbTALUU OT
npoceCcCUOHAAbHbIX CTUAUCTOB
AAA cneumnaaucTtos fashion uHAycTpum

Maau bekaanp

fashion ctiamcT 1 fashion Npoalocep, OCHOBATEAD LLIKOAbI
KOHUENTYQAAbHbIX CTUAUMCTOB M MEXAYHAPOAHOTO COO6L|-LeCTBO
«Style Session», odPULIMAAbHBIM CTUAMCT Milano Fashion Week,
Paris Fashion Week, New York Fashion Week, ocHosateas 1
TPEHEP MEXAYHAPOAHOM LLIKOAbI KOHLLEMTYAABHBIX MAMMAXK-
CTMAMCTOB «Style Sessionn

TaTtbsaHa Yekuwesa

KOHLLEMTYQABHbIM MMUAXK-CTUAUCT, PE3UAEHT COOBLLLECTBA
CTMAMCTOB «Style Sessiony, CTUAMCT MPOEKTA NPEOBPKEHMN
«AO 1 MOCAE.KZ, aBTOp NpOeKTa «Apecc-KoA ycnexan,
CTUAMUCT-NAPTHEP MAra3mMHa plus size oaexabl MiraLook

Alo60Bb AAEKCAHAPOBUY

KOHLLEMNTYAAbHbIM MMUAX M fashion CTUAUCT, pe3naeHT
COOBLLLECTBA CTUAMCTOB «Style Session», CTUAMCT Nokasos Milan
Fashion Week, Kazakhstan Fashion Day, Almaty Fashion Show,
Olga Bianchi Fashion Show 1 Sezin Women's Forum, CTUAKCT 1
Cnukep MexXAyHapoAHoM BbicTaskm Central Asia Fashion (CAF),
CTUAMCT NPoekToB «AO 1 MOCAE.KZ) 1 «CTUAMCT, NTAMATUIY

Aapa CepeaunHa

MPAKTUKYIOLLMIA MPOEKTHBIM CTUAMUCT, PEMAEHT COOBLLLECTBA
CTMAMCTOB «Style Session», ocHoBaTeAb coobLecTsa Insight
Style, mukpoBAOrep, aBTOP NPOEKTOB «5 OMOP CTUAM «TOAOC
yKpaLLeHuiy, «CUAQ MArKOCTUy, «CTUAUCT, TAMATUD), CTUAUCT
npoekra npeodbpaxeruit «tAO 1 MOCAE.KZ», CTUAUCT 1 cnnkep
MeXAyHapoaHow BbicTaskm Central Asia Fashion

Oabra Mpokonbesa

KOHLLEMTYAABHbIM MMUAXK-CTUAUCT, PEUAEHT COODLLLECTBA
cTnAmcCTOB «Style Sessiony, fashion-ctmamnct Free-DA-Sagan,
CTUAMCT U CTIMKEP MEXAYHAPOAHOM BbicTaBKM CAF, y4OCTHUK
Kazakhstan Fashion Week, ctmamct East Podium, ctuamnct
npoekta npeobpaxerni «AO 1 MOCAE.KZy, asTop npoekra
UCTUAb KAK TOYKO BAMSIHUSY, MAPKETOAOT, TAPreToAor




July 27-29 / 2026
Daily from 10:00 AM to 5:30 PM

For professional visitors only
Central Asia Fashion offers a unique format to support
professional purchasing, presented by the residents of the
Asian Stylists Community «Style Session» -
«Stylist for an Hourn

Central Asian Stylists Community
@style.session

The service is available in two package options:
Demo and Standard:

Demo Package
free diagnostic check

Analysis of the target audience profile of the store/

boutique/showroom

Defining the DNA of the store/boutique/showroom

Recommendations on optimal product assortment and

creating a commercially successful capsule collection
* Guide to suitable exhibition suppliers

The duration of the Demo package service is 30 minutes at
the Style Session stand
Standart Package
paid assistance
Analysis of the target customer profile for the store/
boutique/showroom
Defining the brand DNA of the store/boutique/
showroom
Guidance on optimizing assortment and developing a
commercially viable capsule collection
Guide to recommended suppliers for the exhibition
Creating a custom buyer's shopping list
Recommendations on color combinations and
accessories
Styling outfits on mannequins and for clients
¢ Consultation on creating compelling marketing content

The duration of the Standard package service is from 2 hours.

Pricing and details available at the Style Session stand
Attention! The stylist does not calculate the total amount or volume of
the purchase

July 27-29 / 2026

Free business consultations from expert practitioners

for fashion industry professionals

Individual and group consultations with professional stylists are offered
exclusively to professional visitors of the international fashion exhibition

Central Asia Fashion Autumn-2026

Workshop Schedule
July 27
13:30 - 15:00
«Fall/Winter 2027 Trends»
global macro trends

micro trends
seasonal hits

16:00 - 17:30
«Stylist & Store: a new era of partnershipy
increasing sales through partnerships with stylists
elevating customer service and brand value

11:00 - 12:30
«Capsule assortment as a tool for sales growthy
. creating a capsule assortment
tools for increasing average order value
driving repeat sales and customer loyalty

13:30-15:00
«How to attract customers who don’t need discounts»

. the seven genes of consumer buying behavior

. creating value
reducing reliance on discounts
16:00-17:30

«How fashion brands and experts can make money
on social media instead of just collecting likes»n

. brand promotion
the audience’s visual code
sales-driven content

11:00 - 12:30
«Customer Psychotype»n

test to determine the customer’s psychotype
types and Characteristics of Customer Psychotypes
. sales-driven content



July 27-29 / 2024
Daily from 10:00 AM to 5:30 PM

Free, one-on-one and group masterclasses & business
consultations by professional stylists for fashion industry
professionals

Madi Bekdair

fashion stylist and fashion producer, founder of the conceptual
styling school and the international «Style Session» Community,
official stylist for Milan Fashion Week, Paris Fashion Week,

and New York Fashion Week, founder and trainer at the
infernational school of conceptual image stylists «Style Sessiony.

Tatiana Chekisheva

conceptual image stylist, resident of the «Style Sessiony stylists’
community, stylist for the transformation project «BEFORE &
AFTER.KZ», creator of the «Dress Code for Success» project, and
styling partner of the plus-size fashion store MiraLook

Lyubov Aleksandrovich

conceptual image and fashion stylist, resident of the «Style
Sessiony stylists’ community, stylist for Milan Fashion Week,
Kazakhstan Fashion Day, Almaty Fashion Show, Olga Bianchi
Fashion Show, and Sezin Women's Forum, stylist and speaker at
the International Central Asia Fashion exhibition, and stylist for
the «BEFORE & AFTER.KZ» and «Stylist, Helpl» projects

Lara Seredina

practicing project stylist, resident of the «Style Sessionn

stylists’ community, founder of the «Insight Styley community,
micro-blogger, creator of the «5 Pillars of Stylen, «The Voice of
Jewelryy, «The Power of Softnessy, and «Stylist, Helpl» projects,
stylist for the transformation project «BEFORE & AFTER.KZ», and
stylist and speaker at the international CAF Exhibition

Olga Prokopyeva

conceptual image stylist, resident of the «Style Sessionn

stylists’ community, fashion stylist at Free-DA-Sagan, stylist and
speaker at the International CAF Exhibition, participant in
Kazakhstan Fashion Week, stylist at East Podium, stylist for the
transformation project «BEFORE & AFTER.KZ», creator of the
«Style as a Point of Influence» project, marketer, and targeted
advertising specialist
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watch videos from fashion shows

NOCMOTPUTE BUAEO C MOAHbLIX MOKA30B



Central Asia Fashion arranges special Show Area zone for the fashion

parade to be carried out by the Show participants providing them an

opportunity to present their own collections.Total area of the Show
Area is 600+ sg.meters.

Central Asia Fashion opraHu3yeT cneumansHyto 30Hy Show area g5
NMOKa30B MOJ, y4aCTHVUKOB BbICTaBKN C BO3MOXHOCTbIO NPesCcTaBuTb
cobcTBeHHble koanekumn. Obuwas niowaas Show Area
600+KB. MeTpOB.

PacnucaHue MOAHbIX MOKa30B

27 virona / July 2026
13:00-14:30

28 urona / July 2026
14:00-15:20

29 uronsa / July2026
11:30-12:45
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