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S OF VISITING THE EXHIBITION

NMPABUAA NOCELLEHUSA BbICT

Dear visitor!

International Exhibition Company CATEXPO is pleased to welcome you
at the 34th International fashion exhibition «CAF Autumn-2024» and the 5th
International exhibition of footwear, leather, fur,
and accessories «Eliteline-2024n

All persons who have accepted an organiser’s invitation , have registered
on-line as a visitor, agree to these rules and undertake to abide them:

1.Registration is MANDATORY for all visitors

2.0n the first two days, the exhibition is open to professionals only. A
professional visitor is any business owner, entrepreneur, public official,
director, manager, executive, or any other representative of a foreign
or domestic company, enterprise, public authority, association, or union,
attending the exhibition for business or professional purposes. The organisers
reserve the right to request a document from visitors confirming their
professional status: business card, power of attorney or official letter from an
organisation, or any document certifying their professional status

3.During the period of quarantine restrictions, entrance to the exhibition
is possible only with a special QR code for holders of the safe status of the
ASHYQ program

4. Wearing a face masks is a must for all visitors. Non-performance of this
requirement is a personal responsibility of the visitor

5.All exhibitors must have a badge. Badges are issued at the registration
desk at the entrance to the exhibition and are valid for the whole exhibition
period

6.Badges can be obtained with a completed invitation or a registration
form. E-badges can be obtained by registering online on the official
website. For that purpose print this badge to A4, fold as instructed, beat the
queues and walk straight into the exhibition hall

7 Visitors exchanging cash fickets or invitations for badges must fill out a
registration form, which can be found on the tables next to the registration
desk

8.Representatives of the media badge issued after passing the
accreditation procedure

9.Students from relevant universities may attend the exhibition free of
charge on Day 3. Students must be accompanied by a lecturer and must
be on the list of students certified by the university administration and
agreed with the organiser

10.ransferring or selling e-tickets and visitor badges to a third party is
prohibited. The organiser reserves the right to verify badges with visitors’
names by requesting identification

11.Visitors are not permitted to trade, distribute advertising material, hold
presentations, demonstrations, campaigns, or any other actions or events
at the exhibition without written consent from the organiser

12.1t is prohibited to be in a state or appearance that does not meet the
business nature of the exhibition and general behaviour norms, or to disturb
public order at the exhibition

13.Under 18s are only permitted to attend the exhibition on the final day
and must be accompanied by an adult

14.The organiser reserves the right to refuse entry, without compensation,
to visitors who violate any of these rules

15.The exhibition contractor is not liable for the loss of personal
belongings

YBaxkaembit noceTuTeAb!
MeXAyHapoAHas BbiICTaBoYHAs komnaHus CATEXPO paaa
npuBeTCTBOBATL Bac Ha 34-oi BbicTaske moabl «CAF Autumn-2024» u 5-oi Mex-
AYHAPOAHOW BbICTABKE 06GYBM, KOXM, MeXd, U akceccyapos «Eliteline-2024»

Bce AMLA, MPUHSABLUME NPUIACLLEHME OPTaHM3ATOPA NMOCETUTL BICTABKY, O
TAKXKE 30PETMCTPUMPOBABLLUMECS B KOYECTBE MOCETUTEAS B PEXUME ONn-line,
COrAQLLIIOTCS C AQHHbBIMM MTPABUACAMU 1 OBS3YIOTCS COBAIOAQTH MUX:

1.Pernctpaums OBASATEABHA AAs BCex nocetuteaemn

2.BXOA HQ BbICTABKY OTKPBIT TOABKO AAS MPOCDECCHMOHAABHBIX MOCETUTE-
Aen. [POdECCUOHAABHbIN MOCETUTEAL — BAOAEAELL BU3HECA, MHAMBUAY-
CQAbHbIM MPEANPUMHUMATEAL, AOAXKHOCTHOE AULLO, PYKOBOAUTEADL, YNPAB-
ASIOLLIMI, CMELMAAMCT, MHOM NPEACTABMTEAb MPOOMABHOM 3APYOEXHOM
MNAM OTE4ECTBEHHOM KOMMAHMM, MPEANPUATIA, OPraHA rOCYAQPCTBEHHOM
BAQCTW, ACCOLMALIMM, COIO3Q, MOCELLIAIOLLMI BBICTABKY AAS AOCTHXKEHMS
AEAOBbIX M MPOGDECCUOHAABHbIX LLEAEH. AAS MOATBEPXXAEHMS NPOoddeCccHo-
HOABHOTO CTATYCA noceTnteAs OPraHn3aTop BbICTABKM BNPABE MNOMPOCUTL
€ro NPEeAOCTABMTb MOATBEPXKACIOLLLMM AOKYMEHT: COBCTBEHHYIO BUSUTHYIO
KAPTOYKY, AOBEPEHHOCTb MAM OCOULIMAABHOE MMCbMO MPEACTABAAEMOM
OPraHU3aLLMK; MHOM AOKYMEHT, CBUAETEABCTBYIOLLIMIA O MPOCDECCUOHAAb-
HOM CTATyCE NOCETUTEAS

3.B MepuroA KAPAHTUHHBIX OFPAHUYEHMIM BXOA HO BbICTABKY BO3MOXEH
TOABKO MO CMeLMAAbHOMY QR KOAY AAS 0BACACQTEAEH BE30MNACHOrO CTATY-
ca nporpammbl ASHYQ

4.HoLueHWe 3aLLMTHON MACKM ABASETCS OOS3ATEAbHbBIM YCAOBUEM AAA
BCex nocetmnteren. HEMCNOAHEHME AQHHOTO TPEBOBAHMS — AMYHAS OTBET-
CTBEHHOCTb NOCETUTEAA

5.0CHOBAHMEM AAS BXOAQ HQ BbICTABKY SBASETCS BeMaxX. berax BblaaeTcs
HO CTOMKE PErMcTpaLmm y BXOAC HA TEPPUTOPUIO MNDOBEAEHMS BICTABKM.
BeraX AEMCTBUTEAEH B TEYEHWE BCETO NEPUOAC PABOTbI BLICTABKM

6.B5eMAXK MOXHO MOAYYMTb MO MNPEABABAEHUN 3ANOAHEHHOTO MPUIAQCK-
TEABHOTO BUAETA MAM PETMCTPALIMOHHOM AOOPMbI. DASKTPOHHbIN BEnAX
MOXHO MOAY4UTb, MPOMAS MPOLLEAYPY ON-line perncTpaumm Ha OPULIMAAb-
HOM CaTe BbICTOBKM

7.30N0OAHEHWE PETMCTPALMOHHON GDOPMBbI MPU OBMEHE NMPUTACCHUTEAD-
HOro BUAETa Ha BenAX FBAIETC 0BA3ATEAbHBIM. BACHKM AOOPMbI HOXOASTCS
HQ CTOAGX PIAOM CO CTOMKOM PErmcTpaLmmn

8.Mpeactasmterim CMM BelnaX BLIACETCS MOCAE MPOXOXAEHMS NPOoLLe-
AYPbl OKKPEAMTALMM

9.CTyAEHTbI MPOMOUAbHBIX BY 308, AOMYCKAIOTCS B TOETUI AEHb BbICTABKM,
TOABKO B COMPOBOXAEHWN NMPENOAQBATEAS, COTAQCHO CMNCKY CTYAEHTOB,
OPULIMAABHO 30BEPEHHOMY QAMUHUCTPALIMEN COOTBETCTBYIOLLLErO BY 3.
CnmMcok AOAXeEH BbITb COrAQCOBAH C OPraHM3ATOPOM BbICTABKM

10.Nepeaaya MAM MPOACXKA BENAXKEN MOCETUTEAEN TPETBUM AMLIAM
3anpetueHa. OpraHmM3aTop BbICTABKM BMPCABE MPOBEPUTL COOTBETCTBME
MMEHM, YKA3AHHOTO B BenAXE, C MMEHEM MOCETUTEAS, AAT Hero Opra-
HW3ATOP MOXET MOMPOCUTb MOCETUTEAR BbICTABKM MPEABIBUTE AOKYMEHT,
YAOCTOBEPSIOLLMIN AUYHOCTb

11.Ha TEpPUTOPIMM BBICTABKM MOCETUTEASIM HE PA3PELLAETCS OCYLLLECT-
BASITb TOPTOBAIO, PACTPOCTPAHSATh AOOYIO PEKACMHO-MHADOPMALLUOHHYIO
MPOAYKLMIO, MPOBOAUTL MPE3EHTALMM, AEMOHCTPALMK, ArUTALUK U AlOBble
ApYyrve NoAOBHbIE MEPONPUATUS U AEUCTBUS 6E3 MMCbMEHHOTO COrAQCHs
OpraHusaropa

12.Ha TepprTOpUM BICTABKM 3AMPELLAETCH HOXOAMTLCH B COCTOAHMM 1 B
BUAE, HE COOTBETCTBYIOLLLEM AEAOBOMY XAPAKTEPY BLICTABKM W OOLLLENPU-
HSTbIM HOPAMOM MOBEAEHMS, O TAKXKE COBEPLLIATH AEMCTBMS, HOPYLLAIOLLIME
OBLLLEeCTBEHHbIM MOPAAOK

13.MToceLleHne BLICTABKM C AETbMM HECOBEPLLIEHHOAETHETO BO3PACTA
3AMPEWEHO

14.B cayqae HapyLLueHus HacTosLLmx Mpasna Opraxmnsatop Bnpase 6e3
KAKMX-AMBO KOMMEHCALMIM OTKA3ATb AOMYCTMBLLUEMY HOPYLLEHUE AMLLY B
NOCELLLEHNM BbICTABKM

15 .OpraHm3aTop BbICTABKM HE HECET OTBETCTBEHHOCTb 30 YTEPIO AMYHbIX
BELLIEN




ITOR’S GUIDE

PYKOBOACTBO AAfl SKCNOHE

Dear CAF exhibitors!

CATEXPO Exhibition company welcomes you and offers to get
acquainted with information required during your exhibition
activities

The exhibit hall will be open from 09:00 till 18:00 for exhibitors and from
10:00 till 18:00 for visitors. Exhibit hall entrance is available for people having
name tags. At 10:00 visitors should be in the exhibit hall. Please, make
sure that your stand is ready for reception of visitors!

TEMPORARY STAFF

Promoters of the exhibition should provide to order services of translator and
supporting staff for working at the stand. If you want to order an additional staff,
see that all staff members, working at the stand, are provided with name tags
on the exhibition center territory.Promoters of the exhibition should not provide
loader services.

FOOD-COURT

Food-court is in 10 pavilion of the exhibition center, the Bar is located in
pavilion 11. You can also make use of ordering food on the stand service. To this
question, you can consult cafe administration.

SERVICE CENTRE

You can obtain copy documents, contracts in original, business trip expenses
and accounting documents, product import/export permits service in the office of
the exhibition organizers (between pavilions 10 and 11)

Wi-Fi

You can use free Wi-Fi. You can get the access password in the porganizers's
office.

ADVERTIZING MATERIAL

Promotional products and other types of advertising activities distribution
should be carried out by an exhibitor only within his stand in such a manner that
not to prevent flow of visitors crossing the passways and not to create a hazard
or violate other exhibitors and visitors rights. Noise level more than 75 dB is not
allowed as well as using hardware and special effects.

In case of violation this rule, promoters can apply sanctions against exhibitor,
which include exhibition stand close without any compensation payments and
refunds, paid to promoter by exhibitor for participation in an exhibition.

Management office of the exhibition can ask to take away all the stand
elements and constructions.

SECURITY

Promoter of the exhibition provide a constant public order security on the
exhibition without providing security of exhibits and exhibitors equipment. The
exhibition visitors should see about their objects safety by themselves while the
exhibition is open for visitors. Promoter of the exhibition is not responsible for
exhibits loss and its damages or other values, belonging to exhibitor. Exhibitor is
responsible for any stand equipment damages or properties of other exhibitors.

During exhibition mounting or dismounting a hall must be blocked off by the
exhibition center security.

MIGRATORY REQUIREMENT

Foreign citizens staying on the territory of the Republic of Kazakhstan for more
than 3 days should obtain a certificate of temporary registration at the migration
police in Almaty.

YBa)kaemble DKCMOHeHTbl BbicTaBKyu CAF!

BbictaBouHas komnaHua CATEXPO npusetcrByet Bac n
npeanaraeT 03HaKOMUTbCA € MHpopMaL e, KoTopas byaer
Heobxoauma Bam npm paborte Ha BbicTaBke

MaBunboH 6yaeT oTkpbIT ¢ 09:00-18:00 ans skcnoHeHTos v ¢ 10:00-18:00
208 noceTuTeneld. BXOA B NaBUIbOH ANA SKCMOHEHTOB PaspelUeH TO/bKO Mo
6eiiaxam. B 10:00 B naBunboHe yxke 6yayT nocetutenu. Moxkanyiicra,
y6eautech, uto Balu cTeHp rotoB K ux npuemy!

BPEMEHHbI/ NMEPCOHA

OpraHu3aTop BbICTaBKM NPEAOCTaBAAET BO3MOXHOCTb 3aka3aTh yCayru
nepeBoAUMKa 1 BCMOMOTaTe/IbHOTO MepCoHana Ha cteHA. Ecam Bbl 3akasbiBaeTe
ZONONHUTENbHBIN NEPCOHa, N03abOTLTECH O TOM, YTOObI BCE COTPYAHMKY,
pabortatoLme Ha CTeHze, bbinm obecneveHsl beligxamu Ha TeppuUTopun
BbICTaBOUHOTO LieHTpa. OpraHn3atopsl He NPeAOCTaBAALT YCAYIW FPY34HNKOB.

®YAKOPT

(Dy,EI,KOpT Haxogmntca B 10 NaBMIbOHE BbICTABOYHOTO u,eHTpa, B 11 NnaBWAbOHE
pacnono*eH Bap Takxe Bbl MOXeTe BOCMNO/b30BaThCa yCﬂyl'Oljl 3aKa3a efbl Ha
CTeHA. Mo Ll,aHHOMy BOﬂpOCy Bbl MoxeTe O6paTVITbCﬁ B aAMWHWCTPaLMO Kane,

CEPBUC-LLEHTP

KonunpoBanbHble ycayrvi, nony4YeHne opuriHanos AOroBOPOB,
KOMaHAMPOBOYHOM 1 ByxranTepckon AOKyMeHTaLWy, paspellennii Ha BBO3/
BbIBO3 IPy3a BO3MOXHbI B 0purce OpraHm3atopa (Mexay 10 1 11 naBuaboHamm)

Wi-Fi

Bbl MOXeTe BOCMONb30BaThcA becnnatHon yeayroit Wi-Fi goctyna 8 VIHTepHeT.
Maponb goctyna Bbl MoxeTe nonyunts B opuce OpraHmsatopa, a Tak xe
apeHaosatb Wi-Fi poytep.

PEK/TIAMHbBIE MATEPUAJIbI

PacnpoctpaHeHue peknamHoV NPOAyKLmKM IMbo Apyrve Buabl peknaMHOM
LeATeNbHOCTN ZO/IKHbI MPOBOANTLCA IKCMIOHEHTOM UCKAKOUUTENLHO B Npeaenax
CBOETO CTeHAa, Takim 06pa3oM, YTOObI He MPenATCTBOBaTh NPOABVKEHNIO
noTOKa NoceTuTene B NPoXoAax v He co3/jasath yrpo3y MM HapyLeHve
npas APYrvix SKCMOHEHTOB W noceTutenelt. He gonyckaetcs ypoBeHb Wyma
6onee 75 [, a Takxe He A0MycKaeTCa NCMONb30BaHME TEXHUYECKMX CPEACTB U
cneusddekToB.

B cnyyae HapylweHWa AaHHOro nonoxenus, OpraHn3atop ocTaBaseT 3a cobom
NpaBo MPUMEHNTL K DKCMIOHEHTY CaHKLWK BMAOTb AO 3aKPbITVA BbICTABOYHOTO
cTeHAa 6e3 BbinnaThl Kakmx-11Mbo KOMMeHcaLuii 1 Bo3BpaTa CPeacTs,
yrAaYeHHbIX SKCNOHEHTOM OpraHWM3aTopy 3a y4acTvie B BbICTABKE.

[npekupma BbICTaBKM OCTaBAAET 33 COOOM NpaBo NoTpeboBaTh yoparh
NOAOOHbIE INEMEHTBI U KOHCTPYKLMM CTeHAa.

OXPAHA

OpraHu3aTop BbICTaBKM 0becneumBaeT NOCTOAHHYIO OXpaHy O6LLECTBEHHOMO
Nops/Ka Ha BbICTaBKe, HE OCYLLECTBARA MPK STOM OXPaHy KCMOHATOB
11 060PYA0BaHNA IKCMOHEHTOB. YUacTHIKaM BbICTABKW HEOOXOANMO
CaMOCTOATE/IbHO MO3abOTUTLCA O COXPAHHOCTW CBOMX BeLLel B TO Bpewms,
KOrZla BbICTaBKa OTKpbITa ANs noceTuTeneit. OpraHnM3atop BbICTaBKM He HeceT
OTBETCTBEHHOCTM 3a NPONaXxy UK MOBPEXAEHWNE IKCMOHATOB UM APYTUX
MaTepuanbHbIX LIEHHOCTEN, MPUHAANEXALLMX DKCMOHEHTY. JKCMOHEHT HeceT
OTBETCTBEHHOCTb 33 NOBON YLLepd, HAaHECEHHbI 060PYA0BAHMIO CTEHAA UM
COBCTBEHHOCTU APYTVX DKCMIOHEHTOB.

B AHW MOHTaxa/AeMOHTaXa BbICTaBKM MaBWIbOH OMeYaTbiBaeTCcs OXpaHol
BbICTABOUHOTO LIEHTPa.

MUTPALLMOHHbIN PEXXUM

VIHOCTpaHHble rpaxaHe, HaxoAALWEeCA Ha TeppuTopumn pecnybamnkm
KazaxcraH 6onee 3 aHeld, AOMXKHbBI NONYUMTb BPEMEHHYIO PErMCTPALIMIO B
MUIPaALMOHHON NOAVMUMK T. Aamarbl.




ITITONAL SERVICE AOMNOAHUTEAbHbINA CEP

TAXI BbI3OB TAKCH

Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77 Eco Taxi.kz 7(727) 390-05-00 / 7(777) 672-77-77
Taxi DIM 7(727) 333-53-33 / 7(705) 333-03-23 Taxi DIM 7(727) 333-53-33 / 7(705) 333-03-23
Yandex Taxi 7(775) 911-11-11 Yandex Taxi 7(775) 911-11-M
. 7(727) 377-77-73/355-05-50 7(727) 377-77-73/355-05-50

Leader Taxi 7(777) 355-05-50 Jinpep Takcu 7(777) 355-05-50
Taxi Discount 7(707) 333-33-33 Takcu Discount 7(707) 333-33-33
Almaty Taxi-Narodnoe 7(727) 225-27-27 / 7(701) 225-27-27 Anmatbl Takcn-HapogHoe 7(727) 225-27-27 / 7(701) 225-27-27

INTERPRETER’S SERVICE YCAYTU NEPEBOAA
Strela 7(727) 330-02-82 / 7(727) 329-25-61 Strela 7(727) 330-02-82 / 7(727) 329-25-61
AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49 AKSIKON 7(727) 354-12-34 / 7(747) 249-54-49
Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70 Prolingvo.kz 7(727) 354-20-54 / 7(701) 350-35-70
Omega Translation 7(707) 815-87-98 / 7(707) 820 28 77 Omega Translation 7(707) 815-87-98 / 7(707) 820 28 77
Helvetia 7(701) 808-46-66 Helvetia 7(701) 808-46-66

EMBASSY MOCOABbCTBA

Embassy of Nur-Sultan, Karaotkel - 2, 109 MoconbcrBO r.Hyp-CyntaH, Kapaotkens - 2, gom 109
Greece gremb.ast@mfa gr Ph: 7 (7172) 56-37-14/7 (7172) 56-37-84 peuvn gremb.ast@mfa gr Ten: 7 (7172) 56-37-14/7 (7172) 56-37-84
Embassy of the _ : MoconbcrBo r. Hyp-CynTan, ynvua Wankeima, 11
United Arab emaratembassy_kz@yahoo.com Nur-Sultary Shalkima stz 11 OA3 emaratembassy_kz@yahoo.com TenTen: 7717228 70 71
Emirates Ph:7 (7172) 28 70 71

lenepantHoe visa.almaty-csit@di i i

. plomatie. r.Anmathl, yn. KyHaesa, 77, BL « Park View »

éz::l:::f visa.almaty-cslt@diplomatie. Almaty, st. Kunaeva, 77, BC «Park View» ;”“CY’“’"‘W gouvfr Ten: 7 (727) 258-21-80
France gouvfr Ph: 7 (727) 258-21-80 paHuvn

leHepanbHoe I AAMaTbl

. . g , yn. MiBaHmnosa, aom 2

Gonern'st info@almaty.diplo.de Almaty, lvanilova st 2 Topamn info@almaty.cliplo.de Ten7 (727) 262-83-41/46/49
Germany Ph:7 (727) 262-83-41/46/49

Noconbers: r.Hyp-CyntaH, mkp.Hybapei-010,

Nur-Sultan, KOSMONAVTOV Street, n.62 - M:c;:uuc ° ambasciata.astana@esteri.it yn. KocMoHagTos, 62
Embassy Italy ambasciata.astana@esteri.it Microrione CHUBARY- 010 a Ten..7 (7172) 24-33-90
Ph.:7 (7172) 24-33-90

MoconbcTBO r.Hyp-Cyntan, Mpocnekr Kabanbait 6atbipa
Embassy of the Nur-Sultan, Kabanbai batir ave 6/1, Nareuiickoit embassy.kazakhstan@mfa.gov.lv 6/1, opuic NQ 122
Republic of embassy.kazakhstan@mfa.gov.lv office No. 122 Pecny6aukun Ten:7 (7172) 92-53-16/17
Latvia Ph:7 (7172) 92-53-16/17
P | leHepanbHoe

onsulate KOHCY/IbCTBO r. Anmartel, yn. [kaHaocosa, 4. 4

General of consalmanta@miciru Almaty, Zhandosov st 4 Poccuiickoii consalmaata@mid.ru Ten7 (727) 274-50-87.
the Russian Ph:7 (727) 274-50-87 ®depepauun
Federation

MoconbcTeo r.Hyp-Cyntan, yn.KeHecapol,a.47,k8.25
Embassy of emb.astana@mae.es Nur-Sultan, Kenesari str, 47, office 25 Wcnanum emb.astana@mae.es Ten: 7 (7172) 20-15-38/39/40
Spain : i Ph:7 (7172) 20-15-38/39/40

Moconucrao r.Hyp-CyntaH, mkp. Kapaotkens,
g:::':;alt:f emb_kz@mfa.govua Nur-Sultan, md. Karaotkel, st. Zhylyoi, 12 YKpanHbl emb_kz@mfagovua yn. Kbinbioi, 12
General i gov. Ph: 7(7172) 40-07-57 / 7(7172) 57-70-25 Ten7(7172) 40-07-57 / 7(7172) 57-70-25

fenepanuhoe r. Anmartel, yn. Tone 61, som 29A
g:::l:al)alt:f almatyturkbe@gmail.com Almaty, Tole bi str, 29A Kowcynucrao amatyturkbe@gmail.com ‘ Teﬂ'7|’(7yZ‘7) 27874?’6%5/77

Y gmail. Ph:7 (727) 278-41-65/77 Typumm :

Turkey
Embassy of Nur-Sultan, R. Koshkarbayev Avenue 9 g:::;g’:;:: kazakhstan@mfa.govby rHyp-Cyntan, npocn.PKowkap6aesa 9

Belarus kazakhstan@mfa.govby Ph:7 (7172) 98 98 9 Eonapyce gou Ten: 7 (7172) 98 98 96
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ETCTBEHHOE CAOBO

NMPUBETCTBEHHOE CA

CaTEXpoO

Dear participants and guests!

On behalf of the organiser, | am pleased to welcome the exhibitors
and guests of the of the 34th International fashion exhibition «CAF
Autumn-2024» and the 5th International Exhibition Shoes, Fur,
Leather and Accessories «Elite Line-2024»!

The rapidity with which the modern world is changing determines
us the task of developing an exhibition that will be able to ensure the
adequate pace of the country’s development and its competitiveness in
the world.

Central Asia Fashion and Elite Line, which have become a traditional
exhibitions, have grown over the years into a large-scale event attracting
fashion industry specialists from all over the world. Every year it not only
keeps its relevance, but also reveals new needs of the fashion sector. The
popularity of this expo-event is gaining momentum from year to year.

The extensive business programme of the exhibition creates
favourable conditions for obtaining the most complete and objective
information about the state of the fashion market, exchange of opinions
on the most topical issues, facilitates the establishment of business
contacts between entrepreneurs from different regions of Kazakhstan,
near and far abroad.

I 'would like to believe that you have a great number of significant
projects ahead of you, and the guests of Central Asia Fashion and
Elite Line exhibitions will discover new opportunities for prospective
cooperation and realise the most ambitious plans in the field of
expanding business relations at the only professional platform in the
Central Asian region.

Kind regards,
Metin Arslan

Ny

CaTEXpPO

YBa>kaemMble y4aCTHUKKN U roctu!

OT wWMeHV opraHv3atopa paf MpvBETCTBOBaTb YYacTHWKOB W
roctei 34-oit MexayHapoZHOW BbicTaBkv Mokl «Central Asia Fashion
Spring-2024» v 1 5-oif MeXayHapOAHOW BbICTaBKM 0OYBM, KOXMU,
mexa, 1 akceccyapos «EliteLine-2024»!

CTpemMuTeNbHOCTE,  C KOTOPOW — MEHAEeTCA  COBPEMEHHbIN
MWD, OMpeenAeT HaM 3ajady pa3BMTMA  BbICTABKW, KOTOpas
CMOXeT obecreunTb azfekBaTHble Temmbl Pa3BUTUA CTpaHbl U ee
KOHKYPEHTOCMOCOBHOCT B MUPE.

CraBwme TpaaMUMOHHbIMK, BbicTakM  Central  Asia  Fashion
n Eliteline 3a roabl BbpOC/IM B MacwTabHoe MeponpusaTue,
npu1BAekaroLLiee CreLmanmicToB MOAHOM MHAYCTpUKM Cco Bcero mupa. C
Kax/bIM FOZOM OHU HE TONbKO HE TePAHOT CBOENM aKTyaNbHOCTW, HO U
pacKpbIBAtOT BCe HOBble MoTpebHocTH fashion-cekTtopa. MonynsapHOCTb
3TOrO 3KCMO-COBBLITUA 13 roAa B rof HabupaeT 06opoTsI.

ObLumpHas AenoBas NporpamMma BbICTaBky co3AaeT baaronpusTHble
YCNOBMA  ANA MONYYEHMA MakCMManbHO MOAHOW U OGBEKTUBHOM
MHPOpMaLMM o coctosHuK fashion-pbiHka, OBMeHa MHeHWAMM no
CambIM akTyabHbIM BOMPOCaM, CNOCOBCTBYET HaNaXMBaHWIO A€0BbIX
KOHTaKTOB  MeXZy npeanpuvHAMaTenaMM 13 pasHbX  PEervioHoB
KazaxcraHa, 6a1xHero 1 aanbHero 3apybexbs.

OueHb xoueTca BepuTb, 4YTO Bnepean Yy Bac 6onbloe
KONMYECTBO 3HaYMMbIX MPOEKTOB, M roctv BbicTaBok Central Asia
Fashion u Eliteline orkporor ans ceba HOBble BO3MOXHOCTM A8
NepcnekTMBHOrO COTPYAHWYECTBA U peannsyeT Camble CMesble
naaHbl B 001aCT1 PaclUMPEHNs AEN0BbIX CBA3e Ha eAVMHCTBEHHOM
npodeccroHanbHOM naoLlaake B LieHTpanbHO-A3MaTckoM pervoHe.

C yBaxeHvewm,
MeTtuH ApchaH

Ny
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Who Is iHKiB?

Istanbul Apperal Exporters’ Associasion (IHKIB), which has been
representing the Turkish Ready-made Clothing and Apparel Industry, which
has its roots in 1978 and taught export to Turkey, most effectively for years,
aims to increase sectoral exports to the highest level in terms of quality and

quantity.

IHKIB, which protects the interests of the Turkish ready-made clothing
industry in national-international platforms and before the government, to
support the exports of its member companies:

- Representing the Apparel industry before state institutions, conveying
the questions and problems of the industry to the relevant authorities to
support and develop exports, and ensure that solutions are produced by
following the issues raised.

- Supporting the value-added exports of the Turkish Apparel industry;
It organizes events and organizations that will introduce the power of
the Turkish fashion industry to the world (KOZA Young Fashion Designers
Competition, Fashion Week Istanbul).

- Organizes UR-GE clustering projects that will strengthen the competitive
structure of sub-sectors.

- Organize meetings and webinars that will guide the exporting
companies and the sector and increase awareness.

- It announces the power of the industry to the world with the virtual-
physical fairs and delegations it organizes.

- It produces projects to support its members and the sector within the
framework of CSR and Sustainability.

- Provides maximum benefit to exporting companies from export-
oriented government supports.

iHKiB

7 ¢ H 'HK'B

UYro o3HauaeT iHKiB?

Crambynbckas accoupaums skcnoprepos ogexas! (IHKIB), kotopas Ha
NPOTAXEHNN MHOMUX NIET Hanbonee 3DOEKTUBHO MPEACTABAAET TypPeLKyro
MHAYCTPUIO TOTOBOW OAEXAbI W OAeXAbl, bepyLUyro cBoe Hayano B 1978 roay
1 0by4YaroLLyto 3KCMOPTY B TypLmto, CTPEMUTCA K YBEAMYEHMIO SKCMOpTa
CeKkTopa A0 CaMOro BbICOKOTO YPOBHS C TOUKM 3pEHMsA KauecTBa v KoaMyecTsa.

IHKIB, koTOpas 3awpmuwiaer MHTepech TyPeuKoW MHAyCTpUM FOTOBOM
O4eXabl Ha HaLWOHaNbHbIX W MEXAYHAPOAHbIX MOLWAAKax W nepes
NpaBWTENbCTBOM, YTODbI NOAAEPXaTh SKCMOPT CBOMX KOMMaHWIA-UneHoB:

- [peactaBneHvie  MHTEPECOB  WBEWHOM  MPOMBIWAEHHOCTM B
rOCYAAPCTBEHHBIX YUPEXAEHNAX, JOHECEHV e BONPOCOB 1 NpobeM oTpacy
IO COOTBETCTBYIOLMX OPraHOB BAACTU C LieNb0 MOAAEPXKM M Pa3BUTUA
3KCropTa, a Takxe obecrneveHWe BbIPabOTKM peLleHnii B COOTBETCTBUM C
NOAHATLIMW BOMPOCaMMU.

- [oasepxka 3kCnopTa TypeuKOW WBEMHOM NPOMBIWAEHHOCTM C
06aBNEHHON CTOMMOCTbIO; OpraHM3aLmMs MeponpuaTuiA U opraHv3aumis,
KOTOpble MPeACTaBAT MWPY MOLLb TYPEeLKOW WMHAYCTPUM MOZAbl (KOHKYPC
Monobix Mogensepos KOZA, Hepens mozbl B Ctambyne).

- Opranmzauma npoekTos knactepusaumnn UR-GE, kotopble ykpenar
KOHKYPEHTHYHO CTPYKTYPY MOACEKTOPOB.

- OpraHuzaums BCTpeY W BebWHApOB, KoTopble OyayT HanpaBsTb
[EATENbHOCTb  KOMMaHWIA-3KCMOpTepoB M CekTopa M MoBbilWaTh
0CBEAOM/IEHHOCTb.

- 3aABNeHne O Cuie OTpacau BCEMY MVPY C MOMOLLbIO BUPTYaNbHO-
br3nYECcKnX APMapOK v Aeneraunii.

- Beinyck NpoekToB AnA NOAAEPXKM CBOWX UNEHOB M OTPaC/M B pamKax
KCO u ycroitumnsoro passutma.

- ObecneurBaHme MakcMManbHOM BbIrOAbl KOMNAaHWAM-3KCNopTepam OT
3KCMOPTHO-OPUEHTUPOBAHHOW rOCYAAPCTBEHHON NOAAEPXKKM.

iHKiB
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Who Is KSIAD?

The Fur Industrialists and Businessmen Association (KSIAD) was
established in 2004 by our companies operating in the fur sector.
KSIAD is the only NGO that represents fur sector in Turkey which has
been operating in these lands for centuries. Our association provides
the development of the human resources of nearly 300 companies
in our sector and contributes to the training of this human resource.

KSIAD is a member of the International Fur Federation (IFF)
which has 56 members in 40 countries around the world. Additionally
KSIAD is the member of IFF Eurosia which is the regional body of IFF.
We are working in a close coordination with IFF regarding fur sector.

As the fur industry our objectives are as follows;

To increase our country’s exports and to provide employment
for this,

To minimize the harmful effects that may occur in nature by
increasing the use of natural products,

To do market research for new markets in order to give chance
to our member companies to present at these foreign markets and
to inform them about these researches,

To provide opportunities for young designers in the sector, to
support them to use fur in their designs while producing value-
added products

Turkish fur industry became the world’s 4th exporter by 2023.
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YTto o3Hauaet KSIAD?

Accoupauma  MeXOBbIX MPOMbIWNEHHWUKOB W BU3HeCMeHoB
(KSIAD) 6bina cospana 8 2004 roay koMnaHnamu, paboTaroLMm B
mexoBoM cektope. KSIAD - eaMHCTBEHHas HempaBWUTENbCTBEHHAA
opraHM3aLma, NpeAcTaBAAoLLas MEXOBOW CeKTOp TypLiMK, KOTOPbIN
paboTaeT Ha 3TUX 3eMAAX y>Ke HEeCKObKO BekoB. Halua accoumaums
obecreyvBaeT pas3BUTHE Yenoseueckmx pecypcos noytn 300
KOMMaHWIA Hallero cekTopa v BHOCWT CBOW BKAaZ B 0byYeHne 3Tux
KaApoB.

KSIAD saBnsetca uneHom Mex ayHapoAHOV MexoBoW deaepaLin
(IFF), koTopas HacuuTbiBaeT 56 uneHos B 40 cTpaHax Mupa. Kpome
toro, KSIAD saBnsetca uneHom IFF Eurosia, kotopas aBnsetcs
pervoHanbHbIM opraHom IFF. Mbl paboTaem B TeCHOM KOOPAMHaL MK
¢ IFF B OTHOLLIEHMW MEXOBOTO CEKTOpa.

Hawumu Lensamm B MeXOBOM MHAYCTPUN ABNAKOTCA CNEAYOLE;

YBeNMUNTb IKCMOPT Hallel CTpaHbl U 0becneunTb 3aHATOCTb
HaceneHus,

MUHUMM3NPOBaTL BpeAHble BO3JENCTBMA, KOTOPble MOryT
BO3HWKHYTb B MpUpoAe, MyTeM YBEAWYEHUA UCMONb30BaHMA
HaTypanbHbIX NPOAYKTOB. MpoBoAnTb MapKeTUHroBble
NCCNe0BaHNA HOBbIX PbIHKOB, YTOObI AaTb BO3MOXHOCTb HaLLMM
KOMMaHWAM-UYNeHaM NpeACcTaBUTb ceba Ha 3TX 3apybexHbix
pbIHKaX 1 MHGOPMMPOBATL NX 06 ITUX UCCNEAOBAHUAX.

MpesocTaBNATb  BO3MOXHOCTVM  MOJOAbIM  AM3aiiHepam B
3TOM CekTope, 4TObObl MojdepxaTb WX B WUCMONb3OBaHMM Mexa B
WX AM3aliHe, NPOV3BOAA NPW 3TOM MPOAYKLUMIO C A06aBAeHHOWM
CTOMMOCTbHO.

B 2023 roay Typeukasa mexoBas MPOMbIWAEHHOCTb CTana 4-m

3KCMOPTEPOM B MMpE.
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Dear Organisers, Dear Exhibitors, Dear Guests
34th International Fashion Exhibition Central Asia Fashion!

Central Asia Fashion is one of the largest, most attractive, influential and
successful fashion exhibitions in the Central Asian region. On average,
more than 6,000 fashion industry professionals visit the exhibition
each time: buyers, owners and proprietors of fashion companies,
representatives of retail chains, fashion shop managers, representatives of
shopping centres, wholesalers and retailers.

This is the largest professional fashion event in the Central Asian region,
organised by CATEXPO.

On a single platform of Central Asia Fashion, representatives of the
fashion industry will be able to spend 3 days in the most productive way.

For more than 15 years, the International Fashion Exhibition Central
Asia Fashion has become the most important business event for
representatives of the fashion industry of Kazakhstan, Uzbekistan,
Kyrgyzstan, Turkmenistan and Tajikistan, and has established itself not only
as an event to promote business and new ideas, but also as an annual
meeting place for professionals.

The CAF exhibition provides an excellent opportunity to identify fashion
and technology trends and to improve international cooperation, thus
creating the best conditions for finding reliable partners.

I sincerely wish the organisers and participants of the International
Fashion Exhibition Central Asia Fashion productive work, profitable
contracts and further success in business!

Vice-President of the Association of Light Industry Enterprises of the
Republic of Kazakhstan, Director of the Semiramida LLP Sewing Factory

Akhshabayeva Natalya Tokhtarbayevna

« I ETHPEM

YBa)kaemble OpraH13aTopbl, y4aCTHUKU U FOCTU
34 MexxayHapogHoi BbicTaBku Mmogbl Central Asia Fashion!

MexayHapozHas BbicTaBka Mogbl Central Asia Fashion — oaHa 13 cambix
MacLUTabHbIX, MPUBIEKATENbHbIX, BAMATENBHBIX U YCMELHbIX BbICTAaBOK
Mozbl B LleHTpansHo-A3natckom pervioHe. Kax bl pas BbiCTaBKy
nocellatoT B cpegHem 6osee 6 000 npodeccroranos fashion-otpaciu:
Haliepbl, COBCTBEHHVIKW U BNaAe/bLIbl MOAHOTO BU3Heca, NpeACTaBUTeNN
TOProBbIX CETEl, YNpaBAAtoLLMe MOAHBIMW MarasuHamy, MpeACTaBuTeNn
TPL, onToBbIE U PO3HMYHbIE MPOAABLibI.

370 KpynHelillee NpodeccMoHanbHoe MEPONPUATUE B MHAYCTPUM MOAbI
B LleHTpanbHO-A3MaTCKOM PEervioHe, OpraHy3aTopoM KOTOPOTrO ABIAETCSH
komnaHwa CATEXPO.

Ha eanroii nnowazke Central Asia Fashion npeacraButenu nHayctpum
MOZbl CMOTYT MakCMMasibHO MPOAYKTUBHO MPOBECTU 3 AHS.

3a 6onee uyem 15 neT cyuwlectBOBaHMA, MexayHapoAHas BbICTaBKa
mogbl Central Asia Fashion, ctana BaxHellMM OU3HEC-VBEHTOM AS
npezcraBuTeneii fashion-6usHeca KasaxcraHa, Y3bekucraHa, KbiproizctaHa,
TypkmeHucTaHa W TagkukuctaHa, 3apekoMeHZoBaB cebs He TOJbKO
Kak Meporpuatie Ans NpOABMXKEHWA BU3Heca 1 HOBbIX WAEN, HO U Kak
€XeroHoe MecTo BCTpey NpodpeccroHanos.

BbictaBka CAF  cO3aeT  OT/IMYHble YCNOBWA ANA  YNaBAMBaHWA
TPEHA0B MOAbl U TEXHOMOTWA, a TakXe yNyulleHWA MeXAyHapOAHOrO
COTpyAHWYECTBa, CO34aBas Jlyyllvie YCIOBUA AN MOUCKA  HaeXHbIX
napTHepoB

VickpeHHe >enaro opraHusaTopam W yyacTHvkam MexayHaposHOM
BbicTaBkM MoZbl Central Asia Fashion pe3ynbtaTMBHOM pabOThI, BbITOAHBIX
KOHTPAKTOB U a/bHENLLVIX YCNeXOB B bV3HeCe.

BuiLe-npe3naeHTa AccoumaLim NpeanpuaTiii nerkow
npombilwaeHHocT Pecnybankm KasaxcraH, anpektopa TOO «LUseliHan
drpma «Cemmpammza»

AxwwabaeBa Hatanbs ToxtapbaesHa
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RLISSAR L POLOAVMC RN COe
EHEEE IR AN Fh A, b APALAROE

Dear Collegue!

On behalf of the Russian Union of Exhibitions and Fairs and on
my own behalf, | am pleased to welcome the organisers, exhibitors
and visitors of the 34th International Fashion Exhibition «Central Asia
Fashion Autumn - 2024» and the 5th International Footwear and Fur
Exhibition «EliteLine», which are currently taking place in Almaty.

The organiser, CATEXPO Exhibition Company, is part of the
leading industry community, a member of the Russian Union
of Exhibitions and Fairs. Membership of the Union once again
underlines the high status and appropriate level of quality of the
entire company's work, honesty and conscientious attitude to
partners and clients.

The famous exhibitions «Central Asia Fashion Autumn - 2024»
and «EliteLine» are not only a celebration of fashion, but also a
unique opportunity for business development. Events of this scale
play a key role in the industry, giving participants the chance to
establish business contacts and find new partners.

It is only at these events that brands and designers have the
opportunity to showcase their products to potential customers and
receive feedback from consumers and professionals, which in turn
helps to improve products and create a more effective marketing
strategy.

| am sure that Central Asia Fashion Autumn - 2024 and EliteLine
exhibitions will become a source of inspiration, new knowledge
and promising opportunities. | wish everyone productive work,
constructive meetings, new contacts, and | wish the organisers to
achieve their goals and high results of the event.

Chief Executive Officer

S.G. Voronkov

WLISSAR LIS o POLTHP KN C{0T
IEHET IR AMD PN B TA R, b FPAAROR

YBa)kaemble konnerun!

Ot nmua PoccuiAckoro coto3a BbICTaBOK W APMapok v OT
ceba MMYHO paz NPVBETCTBOBATb OPraHM3aTopOB, YYaCTHNKOB U1
nocetutenen 34-oi MexayHapozHoW BbicTaBkM Mozbl «Central Asia
Fashion Autum - 2024» 1 5-o MexayHapoAHO BbiCTaBKM 06YBM 1
mexa «EliteLine», KoTopble B 3TV AHW NPOXOAAT B ropose Anmarbi.

OpraHu3aTtop MeponpuaTuiA, BoicTaBoyHas komnaHusa CATEXPO,
ABNIAETCA YaCTbtO BeAyLLEro oTpacieBoro coobLecTsa, Y1eHOM
Poccuniickoro coro3a BbICTaBOK 1 ApMapok. ConpuyacTHOCTb C
Coto30M ellle pa3 Nog4epPKUBAET BbICOKWIA CTATYC W HaANexaLuii
ypOBeHb kauecTBa paboTbl BCEM KOMMaHWUW, YeCTHOCTb U
A06POCOBECTHOE OTHOLLEHWE K MapTHepam 1 KAMeHTaMm.

13BecTHble Ham BbicTaBkM «Central Asia Fashion Autum - 2024»
u «EliteLine» 310 He TONbKO NPa3AHUK MOADI, HO W YHVKabHas
BO3MOXHOCTb AN Pa3BUTUsA brnsHeca. CobbITUA NOAOOHOrO
MaclwTaba MrpatoT KKUEBYHO POb B MHAYCTPUM, MPeAOCTaBAAsA
YYaCTHMKAM LLUAHC YCTaHOBWTb Ae/oBble KOHTAKTbl U HAWTX HOBbIX
napTHepoB.

TONBKO Ha 3TUX MeponpuATUAX Y BPEHAOB 1 AM3aiiHepOoB ecTb
BO3MOXHOCTb MPe3eHTOBaTb CBOH MPOAYKLIMIO MOTEHLMaNbHbIM
3aKasumKam, a Takxe NnonyunTb 0bpaTHYLO CBA3b OT NoTpebuTenei
1 NPOPeCCcOHaNbHbIX SKCMEPTOB, UTO, B CBOKO OYepesb, MoMoraeT
COBEpPLUEHCTBOBATb MPOAYKLIMIO 1 CTPOWTb Hosee 3GOEKTUBHYHO
MapKeTUHTOBYtO CTpaTeruto.

51 yBepeH, yto BbicTaBku «Central Asia Fashion Autumn - 2024»
u «EliteLine» cTaHyT MCTOUYHWKOM BAOXHOBEHUSA, HOBbIX 3HAHWIA U
NepCcneKTUBHbIX BO3MOXHOCTEN.

Xenato BCeM NPOAYKTUBHOMN pabOoTbl, KOHCTPYKTUBHBIX BCTPEY,
HOBbIX KOHTaKTOB, @ OpraHu13aTopam — JOCTUKEHWS NMOCTABAEHHbIX
3a/a4 W BbICOKMX PE3YNLTATOB MNPOBEAEHWUS MEPOMPUATUS.

Mpe3snaeHt
C.I. BopoHkoB

-
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Dear Friends, Colleagues and Partners,

On behalf of the National Shoe Union in Russia, we are
pleased to welcome you to Kazakhstan for the international
fashion exhibition Euro Shoes & ElitLine!

The joint exhibition will be held for the third time this year.
The event is designed to help strengthen mutually beneficial
economic and trade ties between Russia, Central Asia and
the CIS, and the exhibition is already successfully doing this.
Our international platform offers all participating companies
unique opportunities to develop their business through an
exclusive buyer programme.

The National Shoe Union (TNSU) is ready to provide full
support to Russian businessmen who wish to establish contacts
with their foreign counterparts. We are confident that you will
find your new customers and future business partners here.
We would like to express our deep gratitude to our partners
from Kazakhstan for their cooperation and support.

Discover the best factories and brands from different
countries, which we are sure will not leave your customers
indifferent! We wish all participants successful work, interesting
new business contacts and promising new projects.

Yours sincerely,
Belyaev Yan Gilaryevich,

T o ---."|I General Director of the
T —-
2 == National Shoe Union

[oporue apy3bs, Konnern u NapTHepbl,

Ot /mua HaupoHansHoro 0bysHoro Cotosa Poccum Mbl pas!
NPVBETCTBOBATH BAC B PAMKax MeX/yHapOAHOrO BbICTaBOYHOTO
deluH-anbaHca Euro Shoes & Elitline 8 KasaxcTare!

ObveanHeHHas BbiCTaBka MPOBOAWTCA B 3TOM 04y YXe
B Tpetuii pa3, MeponpuATMe MPW3BaHO CNOCOOCTBOBATH
YKPEMNEHMIO B3aMMOBBITOAHBIX 3KOHOMUYECKMX W TOPrOBbIX
ceAsein mexay Poccuel, ctpaHamuy  LleHtpansHoM Asun 1
CHI, v BbICTaBka yxe yCrnewHo cnpasaserca ¢ 3tuMm. Hawwa
MEXAyHapOoAHasa MAOWaaka NpesoCTaBaAeT BCEM KOMMaHMAM-
YYaCTHMKAM YHWUKa/bHble BO3SMOXHOCTM /Il PA3BUTUA BalLEro
6u3Heca, bnarofaps 3KCKNHO3MBHOW Hallepckoi mporpamMme.

HawumoHanbHbl 0bysHoM Coro3z (HOBC) rotos oka3biBaTh
LUMPOKYHO  MOAAEPXKKY — POCCUMIACKMM — MPEeAnpUHMMaTENaM,
CTPEMALLMMCS YCTAHOBMTL KOHTaKTbl CO CBOMMM 3apyOexHbIMM
konneramu. Mol yBepeHbl, UTO MMEHHO 34eCh Bbl HaAETe CBOWX
HOBbIX K/JMEHTOB M Oyayllnx OW3Hec-napTHEPOB. Bbipaxaem
OFPOMHYHO 61aro4apHOCTb HalwWM NapTHEpaM M3 KasaxctaHa
32 COTPYAHNYECTBO M MOAAEPXKY.

Otkpoiite ana ceba nyuime Gabpukmn 1 OpeHabl 13 pasHbIx
CTPaH, KOTOPbIE, Mbl YBEPEHbI, He OCTaBAT PaBHOAYLUHbIMM
BalMX kameHToB! KenaeM BCEM y4acTHMKaM  YCMNeLUHOW
PaboThl, MHTEPECHBIX HOBbLIX AENOBbIX 3HAKOMCTB M HOBbIX
NepCcnekTMBHbIX MPOEKTOB.

C yBaxeHuewm,
benaes AH [Mnapbesuy,

S ['eHepanbHbIN AMPEKTop
"".- HawoHansHoro obysHoro
Coroza
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h : CTOPOHHWE 3AKA3bI? L9 CBOEM KOMMEKLMN?
premiere collection

17-20

deBpana

CAMbIN KOPOTKUM NYTb
OT KOHTAKTA OO KOHTPAKTA!

MEXOYHAPOOHA4A

.. BU3HEC-NJIATOOPMA

BEE-TOGETHER Rrv

AYTCOPCUHT NIETKOW MPOMBILUAEHHOCTH

12—14 Hoa6p4
2024

POCCUA U CTPAHDbI CHT +
MEXOYHAPOOHOE NMPON3BOACTBO

MECTO MPOBEOEHNGA:
RADISSON CJTABAHCKAA
MOCKBA

www.bee-together.ru

RUSSIAN UNION OF POCCUNCKAI COKO3
EXHIBITIONS AND FAIRS BbICTABOK U APMAPOK



MOOQ  21-23 mas 2025
( KpacHoaap
d) E CT BKK «9kcnorpag lOr»

MEXAYHAPOAHAS BbICTABKA UHAYCTPUUN MO/AbI

Onexnaa, 0byBb, AKCECCYapbl, MATEPUANDBI 1 060PYAOBAHWE A5 UX MPOUZBOACTBA
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@ OTKPbITUE HOBbIX PbIHKOB CEbITA!
OXHbIN GoenepanbHbI okpyr, Cesepo-
Kaekazckm doenepanbHbiv OKPYT, B TOM
umecne pecnybnmkm CerepHoro Kaskaza,
pecnybnmka KpblM 1 HOBblE TeppUTOPUK
Poccum.

@ W3YYEHUE IOXXKHOIO PbIHKA
N KOHKYPEHTHOM CUTYaLIMN,

@ TMPUBNEHEHWUE HOBbIX 3OKA3HMKOB,
MAPTHEPOB 1 MHBECTOPOB.

@ MPEOCTABJ/IEHHOCTbD Ballero
6peHaa LMPOKoW ayanTopun - bonee
5000 noceTuTenen, cneuman1cToB 1
MPodoecCMOHANOB OTPACI.

OPTAHIIATOP 3ABPOHUPOBATD
CTEHA

f\/( moda-fest.ru

EXHIBITING COUNTRIES

CTPAHbI - YHACTHUKH




IBITING COUNTRIES
Hbl-Y4ACTHUKHU

Kazakhstan / Tiirkiye /

KasaxcraH Typuusa
- FULL LIST OF PARTICIPANTS

b d Mo

o |
o
=
T
E
o

NMOAHbIV CNUCOK
" YYACTHUKOB

France / Russia /
®paHuusa Poccuna
Italy / Makucran /
WUtanua Pakistan
0 ‘
-
China / Uzbekistan /
Kutan Y36ekucraH
Unit.e d Arab Hong Kong / United States
Emirates / ToHKoHr of America /
O6beavHEHHbIe C AHEHHEN
Apabckue oeanhe e

Immpars WraTbl AMepuku




R ADOOHAA BeCTIEKA TEXCTHALHOR M MErkoe NPCAELIL e HOETH

Tekcmunbfez2npom
'I!;xtillegprpgm

25 - 27 ceHTAbpA 2024  [Elga(a]
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MOCKBA, KPOKYC 3KCMNO
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FULL LIST OF PARTICIPANTS
NOAHbIN CMUCOK YYACTHUKOB

GNELLO
ALBERTINI
ALPINO
ARDA TEX
ARIENS
ASTRID-ZIAI
ATES TRIKO
AVRORA FACTORY
AZIMA FURS

AGNA XCLUSIVE
BARBARA'SS TM
BENGZO BALDINi
BOLERO EVELINE
BROSS SOCKS
B-UNIQUE
BUTELLA

APRICE / PETER
KAISER

CARARDLI
CEBER
CLASNAKAZAKHSTAN

COMPLEX/CANDY
ANGELS

CORBONA
CRUX JEANS

ARA
DARKWIN / DARKMEN
DIZAYN
DONNA BACCONI
DONGGUAN XINLIAN
DUET FUR
DURASSI

LEMENT SOUL
ELENTO FUR
EMINSA
EQ MODA

ESMERALDA

ESOCCO

ESPIRA

EURO FASHION

EVROMODA
ABE

FAST STEP

FELICITA

FJOLLA

FRISSON FUR

FUR BY HONG KONG
AND FEDERATION OF FUR
MANUFACTURERS AND
DELAERS (HONG KONG)
LIMITED

RIGORIEVA ANNA
STUDIO

GALLATO (OOO KBA3AP)
GRACIANA
GUANGHZ
GUARDI
GUERO
GUITAR
GUMANIZE
GUSTO
4 / HAZAL TEKSTIL
HENZA
HLG BRAND
DIL DERI
IDYL
IHKIB
ILVI
INC.E
EANNE DARC
ARGO 575
KARYA
KOMA

30



LIST OF PARTICIPANTS
HbIA CMUCOK YYACTHUKOB

KSAS

KSIAD

L&G

LA BONITA

LA CHERE

LA FEE MARABOUTEE
LA LUCE

LAMAZONE

LIBERO

LOTTINI

LUCIANO BELLINI
LUCY PONER
MARANI MAGLI
MARCO MORETTI

MARDI

MARISIS
MATMAZEL
MEES

MEMORY SHOES
MERSELIS

MISS LILIUM
MISSLYNX
MODA FEST
MODA QUEEN
MOLLY BESSA
NAGRADA
NEMCA
NICOLETTA
NIHLE

NIKOLA ROYAL
NOVA LEATHERS
NSREET

OLIVE BY NERSELER
ORENSHAL
PARADISE VIKTORY

FULL LIST OF PARTICIP

NOAHbIA CNIUCOK Y4YACTH

PERSPECTIVE
PHARDI

PIENA

PIKANTO

PUNK QUEEN
QUIZAS

RAFAELLO
RAINBOW FASHON
CO.LTD

1

RAW DENIM
RECEIVEL
RINASCIMENTO
RIZZANO
ROCKET CARGO
SALKIM

SALKIM

SKVO
SERIANNO

Si DESING

SO CUTE

SOFIA FUR
SOGO

SOLIDO

STELLA ROSSA
TONY BELUCCI
TURKISH LEATHER
TUCINO
TUFFONI
TWISTER
VIOLANTEE
VIOLENZIA
VISETTE
VIVENTO
VLADIMIR SHAPKIN
VOMILOV
WHITNEY

WORLD OF THE FASHION
YABAO
Y-ELIT

HKAHHA MYXCKWE
CYMKWU

MWOLLIE

HALUOHAbHbIN
OBYBHOW COKO3 (HOBC)

MANETO 2.0
CAPTA
2HCO







SSIFIED LIST OF EXHIBITS

TUHECKUE PA3AEADI

WOMEN'S WEAR / XEHCKAS OAEXAA

CLASSIFIED LIST OF EXH
TEMATUHECKUE PA3

ALBERTINI
ARDA TEX

ARIENS

ASTRID-ZIAI

ATES TRIKO

BAGNA XCLUSIVE
BARBARA'SS

BOLERO EVELINE
B-UNIQUE

BUTELLA

CANDY ANGELS / COMPLEX
CARARDLI

CEBER

CORBONA

CRUX JEANS

DARA

DARKWIN / DARKMEN
DIZAYN

DONGGUAN XINLIAN
DONNA BACCONI
DURASSI

EMINSA

EQ MODA
ESMERALDA

ESOCCO

ESPIRA

EURO FASHION

FABE

FELICITA

GUANGHZ

GUITAR

GUMANIZE

H4 / HAZAL TEKSTIL
HENZA

IDIL DERI

IDYL

INC.e

JEANNE DARC
KOMA

KSAS

L&G

LA BONITA

LA CHERE

LA FEE MARABOUTEE
LA LUCE
LAMAZONE

LUCY PONER OOO
MARDI

MARCO MORETTI
MARISIS
MATMAZEL

MEES

MERSELIS

MISS LILIUM
MISSLYNX

MODA QUEEN
NAGRADA
NICOLETTA

NiHLE

ORENSHAL OO0
PERSPECTIVE
PHARDI

PIKANTO

PIENA

PUNK QUEEN
QMEK

QUIZAS
RAINBOW FASHON CO.,LTD
RAW DENIM
RECEIVEL
RINASCIMENTO
SALKIM
SERIANNO

Si DESING




SSIFIED LIST OF EXHIBITS

TUHECKUE PA3AEADI

SKVO

SO CUTE
SOGO
TWISTER
VIOLANTEE
VIVENTO
VOMILOV
WHITNEY
Y-ELIT
MUNOLLE OO0
MANETO 2.0 OO0
CAPTA OOO
JHCO

MEN’S WEAR / MYXCKAS OAEXAA

CLASSIFIED LIST OF EXHI
TEMATUHECKMUE PA3

ALBERTINI

ARIENS
COMPLEX/CANDY ANGELS
CRUX JEANS
DURASSI

LUCY PONER OOO
MODA QUEEN
NICOLETTA
RAFAELLO

RAW DENIM
SPORTMEN
TWISTER
WHITNEY

SHCO

KIDSWEAR / AETCKASl OAEXXAA

BROSS

LA LUCE
MODA QUEEN
NICOLETTA

JEANSWEAR / AXXUHCOBAS OAEXAA

CRUX JEANS
DARKWIN / DARKMEN

DIZAYN

EURO FASHION
FABE

GUITAR

H4 / HAZAL TEKSTIL
HENZA

INC.e

JEANNE DARC
KSAS

LA CHERE

LA LUCE
MARISIS
PHARDI

RAW DENIM
SERIANNO

Si DESING

SO CUTE
TWISTER
VIVENTO
WHITNEY
SHOES / OBYBb

AGNELLO

ALPINO

BENGZO BALDINI
CAPRICE / PETER KAISER
EVROMODA

FAST STEP

FJOLLA

GRACIANA

GUARDI

GUERO

H4 / HAZAL TEKSTIL
ILVI

LA FEE MARABOUTEE
LIBERO

LOTTINI

LUCIANO BELLINI




SSIFIED LIST OF EXHIBITS

TUHECKUE PA3AEADI

CLASSIFIED LIST OF EXHI
TEMATUHECKMUE PA3

MARANI MAGLI
MEMORY SHOES
MOLLY BESSA
NEMCA

NSREET
RINASCIMENTO
RIZZANO
TUCINO
TUFFONI

BAGS, ACCSESSORIES / CYMKU, AKCECCYAPbDI

ELEMENT SOUL

EMINSA

GA GRIGORIEVA ANNA STUDIO
GALLATO T™M

GUMANIZE

H4 / HAZAL TEKSTIL

LA FEE MARABOUTEE
KARYA

MATMAZEL

MODA QUEEN

NOVA LEATHERS
RINASCIMENTO

SOLIDO

TONY BELUCCI

VLADIMIR SHAPKIN TM
KAHHA MYXCKWNE CYMKN

OUTERWEAR, FUR, LEATHERWEAR /
BEPXHAA OAEXAA, MEX, KOXA

ALBERTINI
ASTRID-ZIAI
AVRORA FACTORY
AZIMA FURS
B-UNIQUE

CARARDLI
CLASNA KAZAKHSTAN
CORBONA
DONNA BACCONI
DUET FUR
DURASSI

ELENTO FUR
ESMERALDA
ESOCCO

EURO FASHION
FABE

FRISSON FUR

FUR BY HONG KONG
AND FEDERATION OF FUR MANUFACTURERS
AND DELAERS (HONG KONG) LIMITED

GUANGHZ

GUSTO

IDIL DERI

L&G

LA LUCE

LUCY PONER
MISSLYNX

MODA QUEEN
NIHLE

OLIVE BY NERSELER
PARADISE VIKTORY
RAFAELLO
RAINBOW FASHON CO.LTD
RECEIVEL

SOFIA FUR

STELLA ROSSA
TUFFONI
VIOLANTEE
VIOLENZIA
VISETTE




SSIFIED LIST OF EXHIBITS

TUHECKUE PA3AEADI

VIVENTO TEKSTIL HAT ACCESSORIES / TOAOBHBIE YBOPbI

VOMILOV H-DRESS

MAJTETO 2.0 DUETFUR

SPORTS WEAR / CMIOPTUBHAS OAEXAA NIKOLA ROYAL

ARITEKS ORENSHAL

BAGNA XCLUSIVE TWISTER

COMPLEX/CANDY ANGELS GOVERMENTAL UNION / OPTAHU3ALLUU

DARKWIN / DARKMEN iHKiB

FABE KSIAD

EURO FASHION ROCKET CARGO

H4 FUR BY HONG KONG

INC.e AND FEDERATION OF FUR MANUFACTURERS

: AND DELAERS (HONG KONG) LIMITED

JEANNE DARC YABAO BEIJING EXPO

GUANGHZ ACCOLMALMS PADY

LA CHERE AHO «LIEHTP MOAAEPXKW 3KCMOPTA

COMA AHO «LIEHTP MOAAEPXKW 3KCMOPTA
YENABUHCKOW OBNACTU» 3

PERSPECTIVE AHO LLEEHTP MOAAEPXKW 3KCMOPTA OMCKOWM

PHARDI OBJ/TACTU

PUNK QUEEN AHO LIEHTP MOAAEPXKW 3KCMOPTA

SALKIM AHO LIEHTP MOAAEPXKW 3KCMOPTA
OPEHBYPTCKOW OBNACTM

SERIANNO AHO LIEHTP MOAZEPXKM SKCMOPTA

SI DESING KPACHOSIPCKOTO KPAf 3

SO CUTE <<ﬂEFﬂROM>> ACCOUMALMGA NPEANPUNATUN

SOGO AEFKOWM MPOMBILLAEHHOCTU KbIPTBI3CTAHA
MOJA®ECT MEXAYHAPOAHAS BbICTABKA

WHITNEY NHAYCTPLM MOZbI 3

UNDERWEAR, LINGERIE, SWIMWEAR / HALUVOHA/IbHBI OBYBHOWM COKO3 (HOBC)

HUXHEE BEABE, KYMAABHBIE KOCTIOMbI BLICTABKA OBYBW EURO SHOES PREMIERE
COLLECTION

COMPLEX/ CANDY ANGELS POCCUIMCKII COFO3 BBICTABOK M IPMAPOK

RINASCIMENTO SECTORIAL MAGAZINE /
CNELLUAAU3ZUPOBAHHDIE XXYPHAADI

HOSIERY / YYAOYHO-HOCOYHBIE USAEAUS TURKISH LEATHER

BROSS WORLD OF THE FASHION




VENTIONS
OBHbIE OBO3HAYEHUA

CONVENTI
YCAOBHbBIE OBO3HAM

S IO IO IO IOIGICICIOIOT

Mansro/Coats

Kyptkn/Jackets

Koctrom xeHcknin/ Women's suits
Koctrom My>xckoin/Men’s suit

BeuepHee nnatbe/Evening fashion
CeaznebHoe nnatbe/Bridal fashion
Mnatbe/Dresses

FO6Kkm/Skirts

bprokum/Trousers

Py6atuku/Shirts

Baysku/Blouses

Tpwukotax/Knitwear

®yT60KNM, CBKUTEPA/T-Shirts, Sweatshirts
[xnHcoBasa moga/Jeans fashion
MNoBceaHeBHan oaexaa/Casual

Oaexaa ana cnopra/Sports wear
Onexpaa ansa byayuimx mam/Maternity wear
[etckas opexaa/Babywear

Oanexaa 60nblUMX pa3MepoB/Supersize
HaumoHanbHaa oaexza/Country fashion
Onexpaa w3 koxn/Leatherwear

Oaexna 13 mexa/Furs

DO IS K PIOIOIOISREIORNISIC

O6yBsb/Shoes

KoxranaHtepes/Small leather goods
Mepuatkn/Gloves

Wapdsl, Mnatkm/Scarves, Foulards
Fancrykw/Ties

FonosHble ybopbl/Hats
BuxxyTepusa/Costume jewellery
tOBennpHble n3aenns/Genuine jewellery
Cymkwn/Bags

PemHw/Belts

[lpyrve akceccyapbl/Other accessories
KynanbHble KOCTFOMbI/Swimwear
HuxHee 6enbe/Lingerie

Oaexaa Ana AoMa W oTabixa/Homewear
YyN0UHO-HOCOUHbIE M3aennsa/Hosiery
Onexna ansa cHa/Nightwear
Koxa/Leather

OypHUTYPa 1 NPUHAANEXHOCTW/

Fittings and garniture

£ —=e =pe

Kenckaa oaexaa/Womenswear

Myxckaa oaexaa/Menswear

[etckasa ogexaa/Kidswear




o i

ALPHABETICAL LIST OF

. BbICTABKA o
. Mocmya YYACTHUKOB
ObYBb 1 CYMKW
27-30
ABIYCTA

2024

MOCKBA, LUMT



NIEFMIPOM CHI+

ABITYCTA
2024

MockBa, UMT

ALPHABETICAL LIST OF EXHIBITION
AAPABUTHBIA CNUCOK YYACTHU B

STAND/HALL
CTEHA/NABUABOH

AGNELLO L110/HALL 11
AGRELLO

P
ALBERTINI H110/HALL 11
Ol §

ALPINO

PAS

ALPINO

A150/HALL 10

#

ARDA TEX

@

ARDA TEX®

W

B280/HALL 11

§

ARIENS

A

ARIENS

OONIOION

B290/HALL 11

)

..' .l
A 4
j..



HABETICAL LIST OF EXHIBITION
ABUTHbIA CNTUCOK YYACTHUKOB

ALPHABETICAL LIST OF EXHIBIT
AAPABUTHBIA CIUCOK YYACTH

EXHIBITIOR/ STAND/HALL
YYACTHUKM CTEHA/MABUAbOH
ASTRID - ZIAl D200/HALL 11

OIOIC) )

ATES TRIKO B280/HALL 11

W WD4

AVRORA Factory B100/HALL 11

AVRORA
OUOICY )

EXHIBITIOR/ STAND/HALL
YHACTHUKHU CTEHA/NABUABOH

BENGZO BALDINI
o
®
/\
__
hd

Bengzo Baldini

L290/10 HALL

i

E140/HALL 11

AZIMA FURS

OUOICY §

BOLERO EVELINE

BOLerRO

C260/11 HALL

BAGNA XCLUSIVE D150/11 HALL

BAGNA

OIOION YOI §

BARBARA’'SS TM A100/11 HALL

(MM MEABEAEB OJIET
BNAANMIMPOBWNY)

BARBARASS

t

()
BROSS F150/11 HALL
bross
PP if
B-UNIQUE C140/11 HALL

‘m?\ |
B-UNIOUE

DOW i

ST T N



HABETICAL LIST OF EXHIBITION
ABUTHbIA CNTUCOK YYACTHUKOB

ALPHABETICAL LIST OF EXHIBIT

AAPABUTHBIA CIUCOK YYACTH

EXHIBITIOR/ STAND/HALL
YYACTHUKH CTEHA/NABUABOH
BUTELLA C170/11 HALL

®E© §

EXHIBITIOR/ STAND/HALL
YYACTHUKH CTEHA/NABUAbLOH
CLASNA KAZAKHSTAN A210/11 HALL

@E'—%?N.ﬁ

P®W )

CLAUDIA FABE D260/11 HALL

OIOLIOICION UC)
OECIOIOIOICION VK |

CAPRICE / PETER KAISER A110/10 HALL
capricEd
PETER KAISER
™) )
CARARDLI B230/11 HALL

(Z;%mdf
®®W ¥

CEBER D170/11 HALL

COMPLEX / CANDY ANGELS A280/11 HALL

CANDY i ANGELS

OIOIOINOICIETRI |

CORBONA C130/11 HALL

e

CORBONA
PO®W®

=De




ABETICAL LIST OF EXHIBITION
ABUTHbIA CNTUCOK YHYACTHUKOB

ALPHABETICAL LIST OF EXHIBIT
AAPABUTHBIA CNIUCOK YYACTH

EXHIBITIOR/ STAND/HALL
YYACTHUKHU CTEHA/NABUAbOH
CRUX JEANS A120/11 HALL

CRUX

W i

DARA H160/11 HALL
DARA

MRS Ok

DARKWIN / DARKMEN D240/11 HALL

DARKMEN
OIOIOIOIOIO, P

DIZAYN B150/11 HALL
[

DIZAYN |

DONNA BACCONI K160/10 HALL

DONNA BACCONI

COUTURE

CUOICUC), )

EXHIBITIOR/ STAND/HALL
YYACTHUKHU CTEHA/NABUABOH
DONGGUAN XINLIAN H150/10 HALL

°
DUET FUR A200/11 HALL

KB CHAR MEXDEA FAEFSA

Ol it

DURASSI A150/11 HALL

POW §

EMENT SOUL B220/10 HALL
n ABJHOKOBA
EHA FOPBEBHA)

EL
Z
EN

X

ELEMENT SOL/L

© §

ELENTO FUR K290/10 HALL

3E

ELENTO
OUOICY

=De

TR VT B DSt W N G



ABETICAL LIST OF EXHIBITION
ABUTHbIX CMUCOK YHACTHUKOB

ALPHABETICAL LIST OF EXHIBIT
AAPABUTHBIU CNMUCOK YHACTH

EXHIBITIOR/ STAND/HALL
YYACTHUKH CTEHA/NABUABOH
ESPIRA B320/11 HALL

0 i

EXHIBITIOR/ STAND/HALL
YYACTHUKHU CTEHA/NABUABOH
EMINSA D110/10 HALL
<—
EMINSA
(@) (@) §
EQ MODA C190/11 HALL

OLON HOIOICS )

ESMERALDA A140/11 HALL

2 |
¥

ESOCCO C110/10 HALL
X%
ESOCCO

DOW

=e

EURO FASHION C290/11 HALL

=

EUROFASHION

PERFECTBASIC

OO AOUNC)
W0 #

EVROMODA B160/10 HALL
evrorrooda
s-h-o-e:s

;

¥

FAST STEP A150/10 HALL

FAST STEP
i

TRETTIT WD W N Gl



ABETICAL LIST OF EXHIBITION
BUTHbIA CNTUCOK YHACTHUKOB

ALPHABETICAL LIST OF EXHIBIT
AAPABUTHBIA CNIUCOK YYACTHU

EXHIBITIOR/ STAND/HALL
YYACTHUKHU CTEHA/NABUABOH
FELICITA C150/11 HALL
)
&
A
A

FELIUTA
®W® @ }

FJOLLA L100/11 HALL
i
FRISSON FUR K140/10 HALL

CUOLCY )

GA GRIGORIEVA ANNA STUDIO  B220/10 HALL

GA

Grigorieva Anna
studio
@@ §
GALLATO OOO KBA3AP B110/11 HALL

GallatO

@@

=De

EXHIBITIOR/ STAND/HALL
YYACTHUKM CTEHA/NABUAbOH
GRACIANA A105/10 HALL

i

I
GRACIANA

i
GUANGHZ H110/10 HALL
OO0y i
GUARDI B190/10 HALL
i
GUERO A135/10 HALL
i
GUITAR A260/11 HALL

S |

G

NOVOIOIONC YOV
MPNE©W §

GUMANIZE B160/11 HALL

©) GUMANIZE' i

RTINS T o



ABETICAL LIST OF EXHIBITION

BUTHbIA CNUCOK YYACTHUKOB

ALPHABETICAL LIST OF EXHIBIT
AAPABUTHBIU CMTUCOK YHACTHU

EXHIBITIOR/ STAND/HALL
YYACTHUKM CTEHA/MABUAbOH
GUSTO FUR FASHION A160/11 HALL

GUSTO

Fur Fashion

®® m )

EXHIBITIOR/ STAND/HALL
YYACTHUKM CTEHA/NABUAbOH
IDIL DERI D120/10 HALL

i

HAZAL TEKSTIL B190/11 HALL

H4}

OUOION HHOIOIOK |

HENZA D160 /11 HALL

DO

ONG C140/10 HALL
FUR
DELAERS

~ ®® ™ 3

IDYL H100/11 HALL

IDYL @
ILVI D100/10 HALL
i
INC.e C145/11 HALL

U010 #

HLG BRAND A110/11 HALL

k)

JEANNE DARC B220/11 HALL

JEANNE D’ARc;

iy cofporfod vamon

ONCVORN I ACIO) )

TET VT TS W o



ABETICAL LIST OF EXHIBITION ALPHABETICAL LIST OF EXHIBIT

BUTHbIA CNTUCOK YHACTHUKOB AAPABUTHBIA CNIUCOK YYACTHU
EXHIBITIOR/ STAND/HALL EXHIBITIOR/ STAND/HALL
YYACTHUKMU CTEHA/NABUABLOH YYACTHUKM CTEHA/MABUALOH
KARYA C190/10 HALL LA CHERE B270/11 HALL

K:z::«;a 7 %’0
KARYA [ACHERE
(@) @®) ¢ ) Dd®®D
DAPLA MBAOBHA T B0 AL )

LA FEE MARABOUTEE E120/11 HALL

® W iy #
KSAS B310/11 HALL @@@ i

- LA LUCE C300/11 HALL
! \:)AS

VIOISION i

la fée Maraboutée

L&G C220/11 HALL

. ®®OMP
O) ¥ .
LA BONITA D140/11 HALL W ()

LAMAZONE B320/11 HALL

DOLCE BELLA . 2
CAREN LUIS® ) ()

CNTTIT W DSt N E




ABETICAL LIST OF EXHIBITION

BUTHbIA CMTUCOK YYACTHMKOB

ALPHABETICAL LIST OF EXHIBIT
AAPABUTHBIU CMTUCOK YHACTHU

EXHIBITIOR/
YHACTHUKHU

LOTTINI

LOTTINI

STAND/HALL

CTEHA/NABUABOH

C240/11 HALL

*

EXHIBITIOR/
YHACTHUKU

MARCO MORETTI

STAND/HALL

CTEHA/NABUAbOH

E130/11 HALL

*

LUCIANO BELLINI

LUCIANO BELLINI

B160/10 HALL

)

MARDI

mardi

exclusive

H170/11 HALL

t

LUCY PONER (OOO «LLIBM»)

2O@O® D™

B210/10 HALL

L

MARISIS

B180/11 HALL

¥

MARANI MAGLI

A120/10 HALL

OF

MATMAZEL

@

MATMAZEL

+9) (@) &

K130/10 HALL

)

MEES

M =)

B260/11 HALL

=>e




ABETICAL LIST OF EXHIBITION

BUTHbIA CMTUCOK YYACTHUKOB

ALPHABETICAL LIST OF EXHIBIT
AAPABUTHBIU CMTUCOK YHACTHU

EXHIBITIOR/
YHACTHUKHU

MEMORY SHOES

M MORY"

Shoes

STAND/HALL

CTEHA/NABUAbOH

L120/11 HALL

¥

EXHIBITIOR/
YHACTHUKU

MOLLY BESSA

aqéggz;asa

STAND/HALL
CTEHA/NABUAbOH

A155/10 HALL

MISS LILIUM

MISS LILIUM

CONCEPT

Ol

D270/11 HALL

t

NAGRADA

NAGRADA

D190/11 HALL

t

MISSLYNX

Pq

C135/11 HALL

NEMCA

HEHE@&HDES

A130/10 HALL

*

NiHLE

NIHLE

Sikligmiza Deger Katar

D265/11 HALL

@@ ¢

NIKOLA ROYAL

C

A128/11 HALL

MissLynx
WO® )
MODA QUEEN A155/11 HALL

W

MODAQUEEN

MODA KURK
1955

OISO

NOVA LEATHERS
o ] -ll.'l i

LEATHETRS

B100/10 HALL

NSREET D120/11 HALL
[ ]
§

TN B TRt B 14 K



ABETICAL LIST OF EXHIBITION

BUTHbIA CMTUCOK YYACTHMKOB

ALPHABETICAL LIST OF EXHIBIT
AAPABUTHBIU CMTUCOK YHACTHU

EXHIBITIOR/ STAND/HALL
YYACTHUKH CTEHA/MABUAbOH
OLV COLLECTION C280/11 HALL

OLIVE
s

By Nerse ®

OlG) )

EXHIBITIOR/ STAND/
YYACTHUKM CTEHA
PERSPECTIVE C310/11 HALL
PErsSrPecCTIVE

CNOUOIOK AOEY
D@ @@= ® i

ORENSHAL (OO0 «®ABPUKA B210/10 HALL
OPEHBYPICKMX MYXOBbIX
MJTATKOB»)

ORENSHAL

=

® i

PHARDI H120/11 HALL

OO Y,
PHARDI MA@

PIENA A250/11 HALL

Ta

PIENA

PW®®@M §

PARADISE VIKTORY B120/11 HALL

PARADISEViktori

WO® )

PIKANTO (MM HACOHOBA >K.I.) D310/10 HALL

pﬁ[k@lq][i@ "

PUNK QUEEN K280/10 HALL

BG
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ABETICAL LIST OF EXHIBITION

BUTHbIA CMTUCOK YYACTHUKOB

ALPHABETICAL LIST OF EXHIBIT
AAPABUTHBIU CMTUCOK YHACTHU
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HABETICAL LIST OF EXHIBITION
ABUTHbIA CNUCOK YHYACTHUKOB

ASSOCIATION/ STAND/HALL
ACCOLUMALNA CTEHA/NABUAbOH
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BUSINESS CONFERENCE PROGRAMME
national Fashion Exhibition Central Asia Fashion
Autumn-2024 and Elite Line 2024

August 18-20 / 2024
Almaty, KBCC «Atakent» / pavilion 10-11 / show area /
Predictions « Solulions = Besearch = Pear experience =

18 August, Sunday, 2024 15.00 -15.50 Business hall Retail analytics

13.00 - 13.50 Business hall Trend Forecast

»  The modern customer: who they are and how they are influencing the
future of offline retail

*  Omnishopping: the store will never be the same again

+ Local equals loyalty. Why doesn't the global approach work anymore?
+  Community building as a business development tool

+  Service first. Customisation and personalisation

*  The WOW effect, how to keep a store fresh

+  Stylistic trends and images that will be relevant to retail design

L

Katya Kolotilova Dmitry Burenko
Creative director for retail design Sociologist, PhD in psychology, director
at LINII branding agency of development and strategy at the LINII
(Moscow, Russia) branding agency
(Niederands, Arnhem)

14.00 - 14.50 Business hall Seminar

+ Before and now: Why international investors choose Uzbekistan to enter
the Asian market

»  Myths and reality about doing business in Uzbekistan: where are
investors wrong‘and where is the truth?

. ng goes the demographic boom affect the happiness and confidence
index?

+ Fast growing and promising points of business development

. tOther people’s truth about bureaucracy, corruption, fakes, replicas and
axes

«  How to come out of the shadows to do business in Uzbekistan?
» How to scale up and find your niche in a growing market?

Maria Malinovskaya Milena Yershova
Director general of Al Mar consulting Fashion retail expert, author, general
research company producer of Central Asia Fashion
(Uzbekistan, Tashkent) @milenayershova

(Kazakhstan, Almaty)

. Analysis of the preferences of Kazakhstani consumers in the field of
fashion: what they are looking for, which brands they choose, how
they make purchasing decisions

. Trends in online shopping behaviour

. What do Kazakhstanis' searches tell us? Brands or products, what do
they search for most?

. Fashion category sales growth leaders
. Rebirth of resale. What do Kazakhstanis buy most often?

. Honest assessment of the most important factors when choosing
clothes, shoes and accessories

Madina Seisengaliyeva Olga Kurdanova
Director of the advertising business Director of Marketing Department,
Yandex Qazagstan Yandex Qazagstan
(Kazakhstan, Almaty) (Kazakhstan, Almaty)

Milena Yershova
Fashion retail expert, business consultant,
author of articles, general producer
of Central Asia Fashion @milenayershova
(Kazakhstan, Almaty)

The main advantages of the business conference of the
International Fashion Exhibition Central Asia Fashion

+  Profile information only

+  Authoritative opinions from industry leaders

+  Free seminars, master classes, focus sessions, trainings

* Individual consultations on business consulting in the fashion
industry

»  The most pressing issues and solutions

+  Competitive advantages of leaders

+  Business retail success formula

To visit, register on the website www.fashionexpo.kz
and receive an electronic ticket

Attendance at seminars, analytical sessions, business cases and panel
discussions of the business conference is free




16.00-17.10

BUSINESS CONFERENCE PROGRAMME
national Fashion Exhibition Central Asia Fashion
Autumn-2024 and Elite Line 2024

Show Area

Top economic trends in the world and Central Asia

Impression economy as the main consumption model

Creative economy as the main model of value creation

Platform economy as the main model of customer-supplier relationships

Green economy and conscious fashion consumption: reincarnation of
things, fashion for hire, transparency and awareness

Why is it important for the fashion business to adapt to trends?

Yevgeniy Danchev
Business consultant, expert in
increasing sales in the fashion market,
author of books, creator of an online
school for fashion market managers
(Russia, Moscow)

¥

Maria Malinovskaya
General Director of the research
company Al Mar Consulting
(Uzbekistan, Tashkent)

Madina Seisengaliyeva
Director of the advertising business
Yandex Qazagstan
(Kazakhstan, Almaty)

Dmitry Burenko
Sociologist, Doctor of Psychology, Director of
Development and Strategy
at LINII Branding Agency
(Netherlands, Arnhem)

Katya Kolotilova
Creative Director of Retail Design
at LINII Branding Agency
(Moscow, Russia)

Attendance at seminars, analytical sessions, business cases and
panel discussions of the business conference is free

Panel discussion

August 18-20 / 2024
Almaty, KBCC «Atakent» / pavilion 10-11 / show area /

Fredictions « Solullons = Research » Peer experience

Natalia Mironova

Head of the loyalty program of the Russian

association of fashion
industry participants RAFI
(Russia, Moscow)

Yevgeniy Danchev
Expert in increasing sales in the fashion *
market, creator of an online school
for fashion market managers
(Russia, Moscow)

Milena Yershova
Fashion retail expert, business consultant,
author of articles, general producer
of Central Asia Fashion @milenayershova
(Kazakhstan, Almaty)

Autograph sessio
Q&A

Yevgeniy Danchev is an expert in increasing
sales in the fashion market

Business trainer, coach, organisational
consultant, creator of an online school for
fashion market managers

Practical experience in sales and marketing
management for over 19 years.

Worked his way up from sales manager to
commercial director. More than 4,000 hours
of consulting projects in seven CIS and
Eastern European countries.

The interview (s conducted by Milena Yershova - journalist, author, media manager

The main advantages of the business conference of the
International Fashion Exhibition Central Asia Fashion

«  Profile information only

«  Authoritative opinions from industry leaders
+  Free seminars, master classes, focus sessions, trainings
* Individual consultations on business consulting in the fashion

industry

+  The most pressing issues and solutions
«  Competitive advantages of leaders
»  Business retail success formula

The organizers reserve the right to make changes and
clarifications to the program

To visit, register on the website www.fashionexpo.kz
and receive an electronic ticket

Attendance at seminars, analytical sessions, business cases and panel
discussions of the business conference is free




BUSINESS CONFERENCE PROGRAMME

national Fashion Exhibition Central Asia Fashion
Autumn-2024 and Elite Line 2024

August 18-20 / 2024
Almaty, KBCC «Atakent» / pavilion 10-11 / show area /
Prediclons « Solullons « Research « Peer experience »

19 August, Monday, 2024

Show Area

» Kazakhstan’s digital transformation: practical benefits and rationality

+  Global victories at the service of entrepreneurs

+  Risks, security and digital hygiene of business. Kazakhstan entrepreneur’s
check-list

*  What government initiatives will stimulate global digitalisation of retail?

+  How is e-commerce developing in Kazakhstan? Should we wait for mass
introduction of e-com innovations in retail?

»  What prevents entrepreneurs from implementing new technologies?

+  The future of e-commerce. How can businesses cooperate strategy and
practice?

Milena Yershova
fashion retail expert, business consultant,
author of articles, general producer
of Central Asia Fashion @milenayershova
(Kazakhstan, Almaty)

Svetlana Chernenko
Head of iKS-Consulting Representative
Office in Kazakhstan
(Almaty, Kazakhstan)

Panel

Show Area discussion

11.20- 12.30

« How is Kazakhstan perceived by consumers in neighbour countries?

+  What are the product associations among shoppers of different
generations in neighbour countries?

+ Level of trust in goods and products made in Kazakhstan / Uzbekistan

»  Which products and technologies from Central Asia are welcomed and
expected abroad?

» How do local brands influence the reputation of the country?

» In Central Asian brands how to increase interest?

Natalya Ospanova
Director of Alvin Market Group of Research
Companies and ICT Marketing,
President of KAPIOR Association
(Kazakhstan, Almaty)

Dmitry Burenko
Sociologist, Doctor of Psychology,
Director of Development and Strategy
at LINII Branding Agency
(Netherlands, Arnhem)

Maria Malinovskaya
2eHepasbHbIl dupekmop Uccedosamensckoll
Director General of Al Mar
Consulting Research Company
(Uzbekistan, Tashkent)

Svetlana Chernenko
Head of the iKS-Consulting
Representative Office in Kazakhstan
(Kazakhstan, Almaty)

Indira Adil
Co-founder of the Kazakh brand ADILI,
member of the Association of Light Industry
Enterprises of the Republic of Kazakhstan
(Kazakhstan, Almaty)

Milena Yershova
Fashion retail expert, business consultant,
author of articles, general producer
of Central Asia Fashion @milenayershova
(Kazakhstan, Almaty)

Who attends the business conference?

Owners and proprietors of fashion stores, CEOs of leading fashion
companies, managers and leading specialists in the fashion industry,
fashion manufacturers, fashion designers, commercial and financial
directors, top management of shopping centres, purchasing department
specialists in a fashion store, sales department specialists in the fashion
industry, online retailers, fashion experts, journalists, bloggers

Attendance at seminars, analytical sessions, business cases and
panel discussions of the business conference is free

To visit, register on the website www.fashionexpo.kz
and receive an electronic ticket

The organizers reserve the right to make changes and clarifications to
the program



BUSINESS CONFERENCE PROGRAMME
rnational Fashion Exhibition Central Asia Fashion
Autumn-2024 and Elite Line 2024

13.00-14.00 Business hall Industry research

How and which criteria Kazakhstanis use to rate the level of service in
their country?

Where is the best and worst customer service in Kazakhstan?

Kazakhstani service from a tourist's point of view and an honest
assessment of the main «pains» of service in the country

Top 5 effective sources of communication with the seller to solve
problems related to the purchase

Characteristics of national FEEDback: how to analyse customer reviews
correctly?

Where do customers look for reviews, which ones do they trust and
which review format most influences their purchase?

What motivates a customer to leave a review? Why don't customers
leave reviews?

Evaluation of independent platforms for customer reviews

Top 10 popular trends of Zhana Kazakhstan for service improvement

Natalya Ospanova Milena Yershova
Director of Alvin Market Group of Research Fashion retail expert, business consultant,
Companies and ICT Marketing, President of author of articles, general producer
KAPIOR Association of Central Asia Fashion @milenayershova
(Kazakhstan, Almaty) (Kazakhstan, Almaty)

14.10-15.10 Business hall Seminar

The theory of archetypes in branding. How do you know which
archetype fits your brand?

Fashion business in a new way. Attract your own, say goodbye to
strangers?

Archetypes adapted to mentality - what to consider when working in
local markets

What archetypes look and sound like. Case studies from the fashion
industry

From words to action - how to implement an archetype in your business
and track progress

Almaty, KBCC «Atakent» / pavilion 10-11 / show area /
Prediclions « Solutions = Research & Peer experence

August 18-20 / 2024

Dmitry Burenko
Sociologist, PhD in Psychology,
Director of Development and Strategy
at LINII branding agency
(Niederands, Arnhem)

15.30 -16.20 Business hall Roast of the business

Secrets of non-material motivation for clothing and footwear sellers

How motivation «from» and motivation «to» work
Employee engagement matrix
How to implement KPIs perfectly in a retail store

How to sell three products in one cheque and what is necessary?

g @

Yevgeniy Danchev Milena Yershova
Expert in increasing sales in the fashion fashion retail expert, business consultant,
market, creator of an online school author of articles, general producer
for fashion market managers of Central Asia Fashion @milenayershova
(Russia, Moscow) (Kazakhstan, Almaty)

16.30 -17.30 Business hall Seminar

Target audience as the foundation of an effective strategy
How to create content that works «automatically» without wasting time?

Targeting and applications every hour. What do you need to make sure
your ads are driving sales, not cheap offers?

Social sales without a budget: myths and true

Proven artificial intellegence(Al) and saving time, money and effort

MAIgul Burgebayeva
Founder of «MSB/Practical Internet Marketing
School», course author, expert on systemic
business promotion in social networks
@smmschool. msb
(Kazakhstan, Almaty)

To visit, register on the welbsite www.fashionexpo.kz
and receive an electronic ticket

Attendance at seminars, analytical sessions, business cases and panel

discussions of the business conference is free




BUSINESS CONFERENCE PROGRAMME
national Fashion Exhibition Central Asia Fashion
Autumn-2024 and Elite Line 2024

20 August, Tuesday, 2024
10.30-12.30 Business hall

«Buyer & Salesman School»

August 18-20 / 2024
Almaty, KBCC «Atakent» / pavilion 10-11 / show area / k
Prediciions = Soclutions » Research » Peer experience =

11.00-12.10 Show Area Panel discussion

(by pre-registration)

Re-launching the fashion retail sales team. Management
secrets and sales techniques
Training Nel

Part 1: How the objection handling model works

. reframing model and its application to price objection handling
. objection handling examples

. video Clips

» Part 2: Top 5 ways to handle the «It's expensive» objection

. how to use context reframing

. fnding positive intent

. objection handling scripts by Evgeny Danchev

Part 3: Practice

+ exercises to embed objection handling techniques

» feedback from the trainer on the results of the exercise

Part 4: Stages of implementing the technique in business
+ how to implement the objection handling technique in a shop
» how to test salespeople for new skills

+ sales Technigue Monitoring System

Yevgeniy Danchev
Business consultant, expert in increasing sales
in the fashion market, author of books, creator
of an online school for fashion
market managers
(Russia, Moscow)

Who attends the business conference?

Owners and proprietors of fashion stores, CEOs of leading fashion
companies, managers and leading specialists in the fashion industry,
fashion manufacturers, fashion designers, commercial and financial
directors, top management of shopping centres, purchasing department
specialists in a fashion store, sales department specialists in the fashion
industry, online retailers, fashion experts, journalists, bloggers

The Seller & Buyer School and Mini MBA trainings are available upon
pre-registration. Register on the website fashionexpo.kz
or in the Business hall

+  Global ageing: by 2050 there will be 4 million people on earth over 100
years old

*  Hyper-urbanisation: 80 per cent of the world's population will live in
large cities

» Before you know it, fast is slow
+ Diversity at top speed: local brands, street art, innovation
» Digital acceleration How has artificial intelligence changed retail forever?

»  What trends are already influencing society and business?

MAYgul Burgebayeva
General Director of the research Founder of «MSB / School of
company Al Mar Consulting Practical Internet Marketing»,
(Uzbekistan, Tashkent) (Kazakhstan, Almaty)

Maria Malinovskaya

Dmitry Burenko Milena Yershova
Sociologist, PhD in Psychology, Business fashion retail expert, business consultant,
Partner, Director of Development author of articles, general producer of
and Strategy at LINII branding agency Central Asia Fashion @milenayershova
(Netherlands, Arnhem) (Kazakhstan, Almaty)

The main advantages of the business conference of the
International Fashion Exhibition Central Asia Fashion

+  Profile information only

+  Authoritative opinions from industry leaders

+  Free seminars, master classes, focus sessions, trainings

*  Individual consultations on business consulting in the fashion
industry

+  The most pressing issues and solutions

+  Competitive advantages of leaders

+  Business retail success formula

To visit, register on the website www.fashionexpo.kz
and receive an electronic ticket

The organizers reserve the right to make changes and
clarifications to the program




BUSINESS CONFERENCE PROGRAMME August 18-20 / 2024
ernational Fashion Exhibition Central Asia Fashion Almaty, KBCC «Atakent» / pavilion 10-11 / show area /

Autumn-2024 and Elite Line 2024 Predictions « Soclufions « Research « Peer experdence

13.00-13.50 Business hall Seminar 15.30-17.30 BusHec-3aA

«Buyer & Salesman School»
(by pre-registration)

* How long does a modern concept last and how do you know when it's

time to «re-shoe»? Re-launching the fashion retail sales team.

Management secrets and sales techniques.

+ Top 5 indicators of change. A checklist for when you need to rebrand Training #2

*  When rebranding isn't really necessary

+ The new retail formula: from personal benefit to community value

« Designing the customer experience and changing experience design

Part 1: How to uncover the hidden resources of an organisation

« How much does rebranding cost? Can it be done in-house?

« How to choose the right rebranding agency and get the project right? : examples of sales growth in fashion business case studies

. what influences sales plan fulfilment and how to take control of the
process

Dmitry Burenko . how a manager can influence the psychology of a seller to achieve the

les plan
Sociologist, PhD in Psychology, Business sales pla
Partner, Director of Development and Strategy Part 2: A «coaching style» sales management model
at LINII Group branding agency .
(Netherlands, Arnhem) . how to set tasks for seller by breaking down the sales plan for the day
. key roles of a manager, a test to understand your role in managing
people
-15.20 Business hall . questions to analyse sales and sales management

Drawing of gifts from CAF business

” Part 3: The two key skills of a manager
programme partners

. coaching formula to motivate employees

\/ «MSB/Practical Internet ‘/ Online school ‘/ LINII International

Marketing Schooh W consulting branding agency +  the skills a manager should have to achieve 100% of the sales plan

« Part 4: The secrets of neuromarketing in sales

The main advantages of the business conference of the + how to sell more products to a customer
International Fashion Exhibition Central Asia Fashion +  how to offer «expensive» models without discounts

» how the principle of contrast works in sales psychology

»  Profile information only
+  Authoritative opinions from industry leaders and how to use it

»  Free seminars, master classes, focus sessions, trainings

* Individual consultations on business consulting in the fashion
industry

+  The most pressing issues and solutions

+  Competitive advantages of leaders

+  Business retail success formula

Yevgeniy Danchev
Business consultant, expert in increasing sales
in the fashion market, author of books,
creator of an online school for
fashion market managers
(Russia, Moscow)

Who attends the

business conference?

Owners and proprietors of fashion stores, CEOs of leading fashion
companies, managers and leading specialists in the fashion industry,
fashion manufacturers, fashion designers, commercial and financial
directors, top management of shopping centres, purchasing department
specialists in a fashion store, sales department specialists in the fashion
industry, online retailers, fashion experts, journalists, bloggers

The Seller & Buyer School and Mini MBA trainings are available upon
pre-registration. Register on the website fashionexpo.kz
or in the Business hall

Attendance at seminars, analytical sessions, business cases and panel The organizers reserve the right to make changes and
discussions of the business conference is free clarifications to the program




Mini MBA Training

(by pre-registration)
enue: Atakent, Best Western Plus Hotel, Ulytau Hall

21 August, Wednesday, 2024

All Mini MBA trainings are conducted by

Yevgeniy Danchev,

Business consultant, expert in increasing sales in
the fashion market, author of books, creator of the
online school for fashion market managers
(Russia, Moscow)

10.00-13.00

Module 1: How to increase sales through internal business
optimisation

Part 1: Components and drivers of sales
. key formula for increasing sales
. how to use viral marketing to drive traffic

Part 2: The Marketing Funnel

. low budget ways to attract customers

. how to link marketing budgets to sales plans
Part 3: How to create an ambitious sales plan
. example of a plan with a KPI link

Part 4: Business people and growth points

. Sales management scorecard (working with a sales analysis template)

. How to calculate the optimal number of seller

14.00-17.00

Module 2. Retail store 2025. How to reformat a store in the era
of the digital economy

Part 5: Generation NEXT - Threats and opportunities for the market
. how to sell more with the new sales model of the store of the future
. new sales channels and how to work with them

. how to build a chain of touches with customers

Part 6: How to differentiate on price

. three value-added sales lifehacks

. how to compete with marketplaces on price

. three levels of customer loyalty for customer retention

Part 7: Sales merchandising secrets

. how to create a hyper checkout with a locomotive product

. how to increase average check and UPT in a retail store

Part 8: How to increase sales by implementing scripts

. how to respond to the words «I saw a similar product cheaper».
. how to reduce customer defection to marketplaces

. how to sell even more when demand for clothes and shoes is down

The organizers reserve the right to make changes and
clarifications to the program




CAF Job Fair

the business programme of the Central Asia Fashion Autumn-2024

International Fashion Exhibition

CAF Consulting Centre / «lnternet Marketing Sc

within the framework of the business programme of the internatiol

exhibition entral Asia Fashion Autumn-2024

8-20 August / 2024
Daily 10.00 -17.00

Visitors to Central Asia Fashion will be able to recruit internet

marketing specialists free of charge in the form of a specialised job
fair. The CAF business programme project provides an opportunity

to meet different fashion employers in one place. Employers and
jobseekers are invited to participate!

The field of internet marketing has expanded incredibly in recent times. And

now it is no longer just a matter of choosing an SMM manager

What kind of specialist are you looking fore

/ Internet Marketer  SMM manager / E-mail markefer

/ SEO specialist / Content Marketer v Video Marketer
 Targetologist /In-house marketer / WEB-Analyst

/ Director Ve or / Community Manager

MAYgul Burgebayeva @smmschool.msb

OFounder of the MSB|School of Practical Internet Marketing.
Course author, expert in systemic business promotion

in social networks

Jobseekers will be able to leave their CVs at the exhibition and have
short interviews with employers

How do you get involved if you are looking for a job?

Step 1

Complete the participant questionnaire and leave your
application at the Job Fair stand. You will be contacted and
invited for an interview

Step 2
s o Take part in interviews taking place throughout
\qug’ the day at the exhibition.

Get the job of your dreams!

Employers looking for effective staff will be able to conduct express
interviews directly at the exhibition

How can you get involved if you are looking for staff?

Step 1
Place a recruitment form on your stand and get feedback from
candidates at the show

Step 2
\qlﬁl Conduct express speed-dating interviews with
professional recruiters and select the best

Come to the CAF Job Fair to meet,
share experiences and recruit!

18-20 August / 2024
Daily 10.00 -17.00

Free one-to-one and group business consultations and
masterclasses for fashion professionals

Only for visitors of Central Asia Fashion Autumn-2024, master classes,
individual and group consultations with SMM and Internet marketing
specialists will be held according to the schedule.

Pre-registration in pavilion 11, stand A205

August 18 / Business hall

Personalised advice for buyers and owners of boutiques/shops/|
showrooms

Masterclass

Free social media tools

Masterclass
Tactics and practices of non-targeted clients

August 19 / Business hall

Masterclass
How to fix targeting errors?
Introducing targeting for customer requirements

Masterclass
Reels / how to get millions of views

Personalised advice for buyers and owners of boutiques /
shops / showrooms
August 20 / Business hall

Personalised advice for buyers and owners of boutiques /
shops / showrooms

Masterclass
Stories / Customer requests every day

Masterclass
How to work with autoresponders on Instagram
5 reasons to promote on Facebook

All educational masterclasses of the free

Internet Marketing School are conducted by

MAYgul Burgebayeva -

founder of MSB / School of Practical Internet Marketing.
Course author, expert on systemic business promotion in
social networks @smmschool msb

(Kazakhstan, Almaty)

Acceptance of applications from candidates and employers in
the business hall, at the stand of the advisory centre

Together with CAF & ELITELINE your fashion business




NMPOrPAMMA BU3HEC-KOH®EPEHLUU 18-20 aBrycTa 2024 roaa
MEXAYHAPOAHOM BbICTABKM MOAbI Aamarsbl / KUAC «ATakeHT» / naBuAboH 10-11 / show area /

entral Asia Fashion SPRING u Elite Line 2024 & Hecaeaoaarmn » Mpordois! « Pewenmus = OneT

18 aBrycTa / BockpeceHbe / 2024 15.00 -15.50 B Retail"aHaAMTIKA

13.00 - 13.50 BusHec-3aA TpeHA NporHos

« CoBpREMEHHBIN MOKYMATEb: KTO OH U KaK BAMAET Ha Byayluee odaaiiH- * AHanvs NpeanoyTeHuit kasaxctaHckux notpebuteneit B chepe Moabl:
putenna UTO OHM MLLYT, Kakue BpeH/bl BbIGUPatoT, Kak NPVHKMMAIOT peLleHis
0 nokynke

e OMHMWONMNMHT: MarasuH yxe He 6y,£|,eT NpexH1m

. HOKan6bHOCT% PaBHO NOANBHOCTL. [Nodemy mobanbHbI Noaxos bonblue ° TpeHAbl MOKyMaTenbCkoro NMoBeAeH s
He pabotaer?
6 . O YeM COOBLLAT MOMCKOBbIE 3aMPOCh Ka3axCTaHUEeB? bpeHab! nam
* DopMMPOBaHKME KOMBIOHWTU KakK MHCTPYMEHT pasBuTuna busHeca TOBapbI, UTO YalLie BCEro oHM MLYT 8 Movcke

»  Cepsuc npexae Bcero. Kactommsauma v nepcoHanmsaLima )
+ Jlnaepsl pocTa no cermeHTam B kateropuu fashion
* WOW-3¢ddekT, kak MarasmnHy Bceraa 0CTaBaTbCA HOBbIM y
+  Bropoe poxaeHue peceiina. YTo yallie BCero MOKyNaroT kasaxcTaHLp!?
+ CTUAYCTMYECKYe HanpaBaeHUA 1 0Bpasbl, KOTOPbIE ByayT akTyanbHbl B
An3anHe puTenN-NPoCTpaHcTs * YeCTHbli PEITUHT MaBHbIX GakTOPOB NP BbIGOPE OAEX bl 0BYBM
akceccyapos

L

Kata Konotunoea Amutpuii Bypenko
KpeamugHbll dupekmop no coyuooe, KaHOUOAm NCuxon02U4eckux
pumelin-ousaiiHy 8 Hayk,0upekmop no passumuro _
bpe+ouHzoeom azermcmee LINII u cmpamezuu bpeHOuH208020 MapguHa CeiiceHranvesa Onbra KypapaHoBa
(Poccus, Mockea) azeHmemaa LINII Aupekmop peknamHo20 busHeca pyKkogooumesb cmpameu4eckux
(Hudepardbl, ApHem) Yandex Qazagstan napmrepcme Yandex Qazagstan
(Kazaxcmar, Aamamer) (Kasaxcmat, Anmamer)

.00 - 14.50 BusHec-3aA CemuHap

Mwunena Epwosa
akcnepm fashion retall,
6U3HEC-KOHCYIbMAHM, 2eHEePaIbHbIU
npodrocep CAF @milenayershova
(Kazaxcmar, Aamamer)

Papblue v ceityac: nouemy Mex/ayHapoAHble MHBECTOPbI BbIGMpatoT
Y30ekwcTaH, AN BbIXOAA Ha PbIHOK A3mm

* Mudbl 1 peanbHOCTL O B1u3Hece B Y3bekucraHe: B Yem busHec-
MHBECTOPbI OLLMbaroTCA, a rAe Npasaa’

«  Kak aemorpaduyeckmnii bym BAMAET Ha MHAEKC CHACTbA M YBEPEHHOCT?

+  bbiCTpOpacTyLLye 1 NepCrekTUBHbIE TOUKM POCTa B Pa3snTUM Bu3Heca
. TnaeHvlie npeumyujecmea 6usHec-koHdepeHyuu
+ Yyxan npasaa o 6ropokpaTim, KoppynUmm, Geikax, peramkax 1 Haaorax

MesxdyHapodHoli ebicmasku model Central Asia Fashion

+  Kak BbliTH 13 TeHw fashion 6usHecy Y3bekucraHa?
+  Kak MaclutabrpoBaTbCa 1 HalTV CBOFO HULLY Ha PacTyLLEM pbiHKe? o Tonbko NpoduabHasa HGopmaLma

*  ABTOpUTETHbIE MHEHWUA NMAEPOB OTPACA

* DddekTnBHbIE OBU3HEC-peLLeHs

*  becnnatHble ceMvHapbl, MacTep-KAacchl, POKYC-CECCUM, TPEHUHTI

O V]H,D,VIBMAyaﬂbele KOHCynbTaunmn no BOMpocam 6u3Hec-
KOHCaNTWHra B MOAHOM MHAYCTOUMN

. Cawmble aKTya/ibHble BOMPOChI N peLleHnA

Mapua ManmHoBckasa Mwunena Epwosa
2eHepanbHelll oupekmop 3kcnepm fashion retail, S KOHKypeHTH ble npenmyLLecTsa 1Maepos
uccedosamessckol KOMNaHUU BU3HEC-KOHCYIbMAHM, 2eHepaeHsll .
Al Mar Consulting npodrocep CAF @milenayershova ' dopmyna ycnexa 6u3Hec-retalil
(Y3bekucmar, TawkeHm) (Kazaxcmar, Aamamel)

AAS NoceLLeHMs 3apernMcTpmpymtecs Ha camnte www.fashionexpo.kz MocelleHne CEMUHAPOB, AHAAUTUHECKMX CECCUM, BU3HEC-KEeMCOoB U
1 MOAYYMTE DAEKTPOHHbIN BUAET MAHEAbHbIX AMCKYCCMHIN BU3HEC-KOHADEPEHLLMN BECNAATHO




NMPOTPAMMA BU3HEC-KOH®PEPEHLLUA 18-20 aBrycTta 2024 roaa
MEXAYHAPOAHOM BbICTABKU MOAbI Aamarsl / KUAC «AtakeHT» / naBuAboH 10-11 / show area / ¢

entral Asia Fashion SPRING u Elite Line 2024 s Heeaeaonanid » Nporiossl » PFewedns « O Ko

16.00-17.10 Show Area MaHeAbHas AUCKyCCUs
+ [naBHble TpeHAbl BU3Heca B Mupe 1 LieHTpansHol Asnn Q ‘

*  DKOHOMMKA BMeYaTIeHnit kak OCHOBHas MOAENb I'IOTpe6J'IeHMF|

Hartanbs MupoHosa Munena Epwosa
*  KpeaTiBHas 3KOHOMVIKa Kak OCHOBHas MOAE/b CO3AaHNA LIeHHOCTU DYKOBOBUMENL NPOZPAMMbI JIOSIHOCMU akenepm fashion retatl, }
PYCCKOU ACCOUUAUUU YHACMHUKOS 6U3HeC-KOHCY16MaHm, 2eHepansHoll
pewer-undycmpuu RAFI npodrocep CAF @milenayershova
(Poccus, Mockea) (Kasaxcmat, Asmamei)

. I'InaquopMeHHaﬂ 3KOHOMMKa Kak OCHOBHas MOAEe/b OTHOWEHMI
KNMeHTa-nocTaBLmKa

+  3e/leHan 3KOHOMVIKa W OCO3HaHHOe NoTpebeHVie MOAbI: PenHKapHaLua
BeLLel, MOJa Ha MpoKaT, MPO3PaYHOCTb M MHPOPMUPOBAHHOCTL

AsTorpach-ceccu
BONPOC-OTBET

+  [Moyemy fashion BuaHecy BaxHO NMOACTPaMBATLCSA MOA TPEHAbI?

EBreHui [laHueB
6u3H€’C-KOHCy/7bmaHm, aKcnepm
no ysenu4eHuo Npooax, asmop.
KHUZ, co30ament OHAQUH-UIKOSbI

0n1s pykogodumenedi fashion-peirka
(Poccus, Mocksa)

+  EBreHuit [laHueB - 3KCMepT MO yBeAMYEHMIO
NPOAAX MOAHOIO PbIHKa.

+  Bu3Hec-TpeHep, koyY, OpraHM3aLMOHHBI
KOHCY/IBTaHT, CO3/aTeslb OHAAMH-LUKONLI ANA
pykoBoauTeneit fashion-pbikka.

+ T1paKTMYecKuii OnbIT B ynpasaeHmm
npoAaxamu 1 MapkeTuHre 6onee 19 ner.
lMpoLuen NyTb OT MeHeXepa Mo NpoAaxam
/10 KOMMEPUECKOTO AMpeKTopa.

EBreHuii [laHueB
3KCNepM No yseudeHur Npodax,
asmop kHue, coadamess OHAAUH-

wikosbl 018 pykogooumenel
(Poccus, Mocksa)

Bonee 4 000 4acoB KOHCANTUHIOBbIX
NpoeKTOB B cemu cTpaHax CHI u
BocrouHoi Esporbl.

¥

Mapua MannHosckas MapuHa CeiliceHranveBa
2eHepa. (i Qupekmo el 61
HepafoHbil CUpemop UpEIKMOp pekfiaMHozo BUsrieca VHmepabro nposodum MuneHa Epwiosa - XypHanucm, asmop cmamed, Medua-meHedxep
uccnedogamensckoli KOMNAHUU Yandex Qazagstan
Al Mar Consulting @madina.seisengaliyeva
(v36exucmar, Tawerm) (Kasaxcmar, Anvame:) nasHele npeumyujecmea 6usHec-koHgepeHyuu

Me>dyHapodHoli ebicmaseku model Central Asia Fashion

*  Tonbko npoduabHasa MHGopMaLmMa
*  ABTOPWTETHbIE MHEHMA NMAEPOB OTPACM
*  ObdekTnBHbIE BK3HEC-PeLLeHNS

° becrnnatHble CeMUHapbl, MacTep-Kaacchbl, qJOKyC-CeCCMVI, TPEHWHTN

° MHAMBMAyaJ’IbeIe KOHCYy/bTaLmm no BOMpocam 613Hec-

Amutpuin BypeHko Kata Konotunosa KOHCANTVHTA B MOAHOWN MHZIYCTOUM
coyuosI02, KaHOUOAm NCUXoa02u4eckux KpeamueHeili dupekmop no
Hayk,0upekmop no passumuio pumetin-ousatiHy 8 . CaMble akTyanbHble BOMPOCh! U pelleHma
u cmpamezuu bpeHOUH208020 6bpeHouHeogom azeHmemee LINII
azerimcmea LINII (Poccus, Mockea) ° KoHkypeHTHble MpenmyLLecTBa MMAePOB

(Hudepardel, Aptenm) +  ®opwmyna ycrnexa busHec-retail

MocelLeHMe CeMUHAPOB, AHOAUTUYECKMX CECCHM, BU3HEC-KEeHCOoB U OpraHu3aTopbl OCTABAAIOT 30 COGOM NPABO HO BHECEHHUe
NAHEeAbHbIX AMCKYCCHI BU3HEC-KOHbepeHLuu 6ecnaaTHo WU3MEHEHUI U YTOYHEHUI B MPOrPaMMY

AAS NoceLLeHms 3apermcTpmpymntecs Ha camnte www.fashionexpo.kz MocelleHne CEMUHAPOB, AHAAUTUHECKMX CECCUIN, BU3HEC-KEMCOB U
M MOAYYMTE DAEKTPOHHbIN BMAET NAHEAbHbIX AMCKYCCMIM BU3HEC-KOHADEPEHLIMM BECMIAATHO




NMPOTPAMMA BU3HEC-KOH®EPEHLLUU

MEXAYHAPOAHOM BbICTABKU MOAbI
entral Asia Fashion SPRING u Elite Line 2024

18-20 aBrycTa 2024 roaa

AamaTtbl / KLAC «ATakeHT» / naBuaboH 10-11 / show area /
» Weehrsponaiind » Mpordosed » Peisikg » OfmT

19 aBrycTa / noHeaAeAbHUK / 2024

how Area CemuHap

»  Lndposble TpaHchopmaLmm Kasaxctana: npakTuyeckas BbiroAa 1
paLMOHaNbHOCTb

« [nobanbHble Nobeabl Ha cnyxbe y NpeanpuUHMMaTenei

+  Pucku, 6e3onacHocTb 1 Lpdbpoas rmrreHa busHeca.
Yek-MCT Ka3axcTaHCKoro NpeAnpuHMMaTens

+  Kakvie roc.MH1UMaTVIBbI CTaHYT CTUMYNIOM ANs 06aNbHOM
undposmsaLmn puterina?

*  Kak pa3svBaetcs 3n1eKTpOHHan koMmepuma 8 Kasaxcrane? CTouT an
X/JaTb MaCCOBOTrO BHEAPEHMA €-COM MHHOBAaLWI B puteinne?

*  Yro melwaer npeanpuHUMaTeNnaim peann3oBbiBaTb HOBbIE TexHonormm?

*  byayliee 21eKTPOHHOW KoMMepLMW. Kak BU3HeCy MoApyXuTb CTpaterno
C NPaKTUKON?

CBeTnaHa YepHeHko Mwunena EpwoBa
2naea npedcmasumesnscmea 3kcnepm fashion retall, eeHepaneHeili
iKS-Consulting e Kazaxcmare npodrocep CAF milenayershova
(Kazaxcmat, Aamamei) (Kazaxcmat, Aamamsi)

NMaHeAbHas

11.20- 12.30 Show Area AUCKyCCUS

»  Kak KazaxcraH BOCMPWHMMAKOT MoKyratean B CTpaHaX-COCQ,ﬂHX?

+  Kakvie ToBapHble accoumaLm BO3HMKAROT Y MOKynaTenei pasHbix
MOKONEHWI B COCEAHMX CTpaHax?

*  YpoBeHb AoBepuA k ToBapam v nsgemmam Made in Kazakhstan /
Uzbekistan

»  Kakvm ToBapam 1 TexHonormam u3 LieHTpanbHol A3nm 6yayT pazsl 1
XKAYT 3@ rpaHuLen?

+  Kak BAMAKOT 1oKanbHble OpeH/bl Ha CTPaHOBYHO PemyTaLmio?

+  Kak noBbICKTb MHTEPEC K bpeHzaam LieHTpansHol A3mmn?

Haranbsa OcnaHosa Amutpuii BypeHko
Oupekmop 2pynnel COYUOAI02, KAHOUOAM NCUXON02UHECKUX HAYK,
uccnedosamensckux komnaHuli Alvin Aupekmop No paseumuto u cmpameauu
Market u ICT-Marketing, npe3udeHm bperouHeoozo azeHmcemea LINII
Accoyuayuu KAIMMOP (Hudepardbl, ApHem)

(Kazaxcmar, Aavamel)

O O

Mapusa ManvHoBckas CBeTnaHa YepHeHko
2eHepaslbHbIl dupekmop ucciedosamenbeko 2na8a npedcmasumesnscmea iKS-
komnaruu Al Mar Consulting Consulting e Kazaxcmare
(Y3bekucmar, TawkeHm) (Kazaxcmat, Aamamei)
Unauvpa Agunb Mwunena Epwosa
Coyydpedumee Ka3axcMaHcko20 3kcnepm fashion retail,
6peHoa «ADILI mexkcmune», 6U3HEC-KOHCYIbMAHM, 2eHePanbHeili
uneH npesuduyma accoyuayuu Arl/IN npodrocep CAF @milenayershova

(Kazaxcmar, Aavamel) (Kazaxcmat, Aamamer)

Mocemumenu 6u3sHec-koHgepeHYUU
Central Asia Fashion

COOCTBEHHWKM W BMaZenblbl MOAHBIX MarasnHOB, reHepasbHble
avpekTopa Beaylimx fashion komnaHWi, pykoBOAMTENM W BedyLine
CneumanucTbl MHAYCTPUM MOZbl, fashion mpowvasoanTenu, Aw3aiHeps!
MOAHOW O4eXJbl, KOMMepueckne U drHaHCOBblE AMPEKTOPa, Tom-
MEHEKMEHT TOPrOBbIX LIEHTPOB, CMEeUManucTbl OTAeNa 3aKymku B
MOZHOM MarasuHe, CneLManmncTsl OTAeN0B mpogax fashion otpaciu,
OH-N1alH pUTENEPbI, SKCMEPTbI MOABI, XYPHAAMCTbI, ©A0repsI

MocelLeHne ceMUHApPOB, AHAAUTUHECKUX CeCCHi, BU3HEC-KenCcoB U
NAHeAbHbIX AUCKYCCUI BU3Hec-kKoHdepeHuun 6ecnaaTHo

AAS NoceLLeHms 3apermcTpmpymntecs Ha camnte www.fashionexpo.kz
M MOAYYMTE DAEKTPOHHbIN BMAET

OpraH13aTopbl OCTABASIOT 30 COBOM NMPABO HA BHECEHUE M3MEHEHMIA
1 YTOYHEHMI B MPOMPAMM




NPOrPAMMA BU3HEC-KOH®PEPEHLLUU
MEXAYHAPOAHOM BbICTABKU MOAbI
entral Asia Fashion SPRING u Elite Line 2024

AHAAUTHKA
BU3HEC-30A  OTpacAeBoe MCCAEAOBAHME

Kak 1 Mo kakum KpuTepuamM KasaxcTaHLbl OLIEHVBAIOT YPOBEHb CEpBYCa
B CBOEN CTpaHe

lne Jiydlue n xyxe BCero B KazaxcraHe O6C!'Iy>KI/IBaK)T KNMEHTOB?

CepBuC NO-Ka3axckv B3MAAOM TyPUCTa 1 YECTHBINA PEMTHHT MaBHbIX
«Boneit» cepauca B CTpaHe

Ton-5 3dekTMBHbIX KaHaN0B KOMMYHMKaLMK C NPOAABLOM ANA
peLLeHs Mpobaem, CBA3aHHbIX C MOKYMKOW

OcobeHHOCTN HalmoHabHoro FEED6eka: kak npaBuabHO
aHaM3MpPOBaTh OT3bIBbI KMEHTOB?

['Zie VLT OT3bIBbI, KakiM AOBEPAOT 1 Kakol popmMaT OT3biBa H60obLLe
BCErO BAMSAET Ha MOKYTKY?

Y10 MOTUBMPYET NoKynaTensa OCTaBuUTb OT3bIB? [oueMy KAveHTbl He
OCTaBAAIT OT3bIBbI?

PerTnHr He3aBmCKMBbIX naoWwazok ANa KAMEeHTCKMX OT3bIBOB

Ton 10 HapoaHbIx TpeHA0B «XKaHa KasaxcraH» no ynyuylleHuy cepsumca

Haranbsa OcnaHoBa Mwunena EpwoBa
dupekmop epynnel akcnepm fashion retail,
uccnedosamensckux Komnanudl Alvin 6U3HEC-KOHCYIbMAHM, 2eHepanbHell
Market u ICT-Marketing, npe3uderm npodrocep CAF @milenayershova
Accoyuayuu KAMMOP (Kazaxcmat, Aamamer)

(Kasaxcmat, Aamamer)

BusHec-3aA CeMuHap

Teopust apxeTmnos B 6peHaunHre. Kak onpeaenuTb, Kakoi apxetvn
NOAXOANT BpeHzy?

Fashion 6u3sHec no-Hosomy. MpuTarvBaem CBoMX, MPOLLAEMCA C
Yy>xakamu?

ApPXETUbI C MOMPaBKOW Ha MEHTAUTET — YTO HaA0 Y4ecTb Npu pabote
Ha JIoKaNbHbIX PbIHKaX

Kak BbImAAAT 1 3ByYaT apxetunbl. Kelicbl B MOAHOW MHAYCTPUM

OT CNOB K AVCTBUIO — Kak BHEAPUTL apXeTvn B CBOW GU3HEC W
OTCAEXMBATL NMPOTPecc

Aamartsbl / KULAC «ATakeHT» / naBuAboH 10-11 / show area /

s Heeaepondis » MNporkoil « Pewepna » Onwr

18-20 aBrycTta 2024 roaa

Amutpuit BypeHko
COYUO/I02, KAHOUOAM NCUXON02UHECKUX HAYK,
dupekmop no passumuio u cmpameauu
bperHouHeogoz0 azeHmcemaa LINII

(Hudeparael, ApHem)

15.30 -16.20 Bu3Hec-3aA Npoxapka 6usHeca

CekpeTbl HemaTepyanbHOM MOTUBALWV NPOAABLIOB OAeX /bl 1 00YBM

Kak yctpoeHa motvsauma «OT» 1 motuBaLma «K»
MaTpuiia BOBAEUYEHHOCTM NepcoHana
Kak Ha otamyHo BHeapuTb KPI B pO3HMYHOM MarasvHe

Kak npoaaBaTb B OAHOM Yeke Tpy ToBapa W YTO ANA 3TOTO HyXHO?

g @

EBrennii laHueB Mwunena EpwoBa
2KCNepm No yeeuyeHuro Npooax, akcnepm fashion retail,
co3damesne OHAAUH-WKONbI 01 bU3HEC-KOHCYIbMAHM, 2eHepanbHeill
pykosodumeneli fashion-peiHka npodrocep CAF @milenayershova
(Poccus, Mockea) (Kazaxcmat, Aamamsi)

16.30 -17.30 BusHec-3aa CemuHap

LleneBas ayantopws, kak GyHAAMEHT PE3YNLTATUBHOM CTpaTerim

Kak co3aaBaTb KOHTEHT, KOTOPbI PaboTaeT «Ha aBTomaTte», 6e3 AMLWHMX
Tpat BpemMeHun?

TapreT 1 3asBKM Kaxablid uac. YTo HeObXoAMMO AAS TOTO, YTOGbI
peknama NpUHOCKAA NMPOAAXKM, a He AelleBble 3asABKN?

Mpozaxu 13 colmanbHbix CeTeln 6e3 brofkeTa: MULI 1 peanbHOCTb

MpoBepeHHble HEMPOCETU 1 SKOHOMUA BPEMEHW, AEHET, CVA

MAWrynb Bypre6aesa
ocHosamens «MSB/ILIkona uHmepHem-
MapkemuHza», asmop Kypcos, 3kcnepm no
cucmemHoMy npodsuxeHuro busHeca
8 coycemsax @smmschool msb
(Kasaxcmat, Aamamer)

AAS MOCELLEHMS 30PEMMCTPUPYHMTECH HO camTe www.fashionexpo.kz
1 MOAYYMTE DAEKTPOHHBIN BUAET

MocelleHe CEMUHAPOB, AHAAUTMYECKMX CECCUN, BU3HEC-KEMCOB U

MAHEAbHBIX AMCKYCCUIM BU3HEC-KOHJPEPEHLMM BECTAATHO




NPOrPAMMA BU3HEC-KOH®EPEHLLUU
MEXAYHAPOAHOM BbICTABKU MOAbI
entral Asia Fashion SPRING u Elite Line 2024

20 aBrycTa / BTOpHUK / 2024

10.30-12.30 BusHec-3aA

«llkoAa 6arnepa & npoAaBLan

(no npedeapumesnbHol pecucmpayuu, ¢ nosyyeHuem cepmuguxkama)

Mepe3anyck oTA€AQ NPOAQX B MOAHOM PUTENAE
CeKpeTbl YNPABAEHUA U TEXHUKU NPOAQXK
O6pa3soBaTeAbHbIM TPEHUHT Nel

Yacrtb 1: Kak ycTpoeHa mogenb paboTbl ¢ BO3paXKeHUsAMMU

* MOZeNb pedpelMUHT 1 ee NMpYIMEHeHWe ANA paboTbl C BO3PaxeHNAMY
no LeHe

*  npuMepbl 06paboTKM BO3PaxeHNi

*  pa3bop BuAeOdPParMeHToB

Yactb 2: Ton 5 cnocoboB obpaboTaTtb Bo3paxkeHVe «3TO JOPOro»
*  Kak NpUMeHATb pedperlMmHI KOHTEKCTa

*  MOWCK NO3UTVBHOMO HaMepeHns

*  CKpUNTbI paboTbl ¢ BO3paxeHuamMy ot EsreHra [aHuesa

Yactb 3: MpakTnka

+  yNpaxHeHWs Ha BCTPaviBaHWe TeXHVKM paboTbl C BO3PaXeHNAMM

+ obpaTHas CBA3b MO UTOraM ynpaxHeHVa OT TpeHepa

Yactb 4: dTansbl BHeApeHUA TEXHUKU B 6usHece
* Kak BHeApATb TEXHMKY OTBETOB Ha BO3PaXeHWA B MarasmHe
* Kak TeCTMpoBathb NpoAaBLIOB Ha HOBbIE HaBbIKW

¢ ncTemMa KOHTpO/14 3a TEXHWKOM nposax

EBreHuii laHueB
bU3HeC-KOHCYIbMaHm, 3Kkcnepm no
YBenUYeHUro NPOOAX MOOHO20 PblHKG,
asmop kHuz, co30amens OHAAUH-WKONbI 0N
pykosodumeneli fashion-peitka
(Poccus, Mockea)

Mocemumenu 6usHec-koHghepenyuu Central Asia Fashion

CoBCTBEHHWKM W BRadeblibl MOAHbIX Mara3vHOB, reHepasbHble AMPEKTOPa
BedyLwx fashion komnaHwiA, pykoBoanTeNn 1 BeaylLMe CNELManmcTbl MHAYCTPUA
mogpl, fashion mpowssoanTeny, AnsariHepbl MOAHON OAEXAbI, KOMMepUYecKve 1
dWHAHCOBbIE AMPEKTOPa, TOM-MEHEAXMEHT TOPrOBbIX LIEHTPOB, CMELMannCTbl
oTAena 3akynmkv B MOAHOM MarasviHe, CMeuManvcTsl OTAenoB npogax fashion
OTPaC/AVW, OH-NaiH pUTelinepbl, IKCMEPTbI MOAbI, KYPHANWCTbI, Ga0repsb!

O6pa30BATEAbHbIE TPEHUHIU (LLKOAQ NPOAABLLA & Garepan u mini
MBA - no NpeABAPUTEAbHON PErUCTPALLUK.
3anuce Ha canTe fashionexpo.kz au B GusHec-3ane

18-20 aBrycTa 2024 roaa
Aamartbl / KLLAC «ATakeHT» / naBuAboH 10-11 / show area /

» HEcheaoBaiiMa » NporHosel » Pelsernn » DR

Show Area MaHeAbHas AUCKyccus

+  [nobansHoe crapeHme: k 2050 rogy Ha 3emae 6yzeT 4 MAH. yenosek
ctapee 100 net

*  Tunepypbanunsaupma: 80 NpOLEHTOB Hacenerna 3eMan ByayT XuTb B
KPYMHBbIX ropoaax

* [na3oMm He ycneewb MOPrHyTh, Koraa fast yxe CAVLLKOM MeANEeHHO

»  Pa3Hoobpasvie Ha MakcMMaskax: NokanbHble BpeH/abl, CTPUT-apT,
MHHOBaLMM

*  YckopeHwe busHeca 3a cyet digital. Yo HaBceraa vameHun
NCKYCCTBEHHbIN MHTENNEKT B puTeiine?

«  Kakuve TpeHzbl yke ceiyac BAMAOT Ha 0bLLecTBO v B1usHec?

Mapusa MannHoBckas MAWrynb Bypre6aesa
2eHepanbHelll dupekmop ocHoeamens «MSB/ILIkona
uccnedosamesckoll KOMNaHUU UHMepHem-mapkemuHea», asmop

Al Mar Consulting Kkypcos @smmschool.msb
(Y3bekucman, TawkeHm) (Kazaxcmar, Aamamei)

Amutpuii BypeHko Mwunena Epwosa
coyuosoe, KaHAUAAm NCUxon02u4eckux 2kcnepm fashion retall,
HayKk,0upekmop no paseumuro BU3HEC-KOHCYIbMAHM, 2eHepasbHbll
u cmpameauu bperHouH208020 npodrocep CAF @milenayershova
azeHmcmaa LINII (Kazaxcman, Aamamer)

(Hudepardbl, ApHem)

naeHeie npeumyujecmea 6usHec-koHgepeHyuu
Me>xdyHapodHoli ebicmaeku model Central Asia Fashion

. Tonbko npodunbHas HpopMaLma

° ABTOPUTETHbIE MHEHMA NMAEPOB OTPACM

. SddekTrBHble BY3HEC-peLLeHNA

° becnnatHble ceMnHapbl, MacTep-Kaaccbl, OKyC-CeCCUM, TPEHMHIM

o MHAVBMAYanbHble KOHCYNbTaLW MO BOMPOCaM  OW3HEC-KOHCanTiHra B
MOAHOM MHAYCTPUN

0 CaMble akTyasnbHble BOMPOCh! 1 peLleHuns

° KoHkypeHTHble npenMyLiecTBa AnAepoB

0 ®opmyna ycnexa busHec-retail

AAS NoceLLeHMs 3apernmcTpmpymTecs Ha camnte www.fashionexpo.kz
M MOAYYMTE DAEKTPOHHbIN BMAET

OpPraHn3aTopbl OCTABASIOT 30 COOOM NMPABO HA BHECEHWE
M3MEHEHUM 1 YTOYHEHMM B MPONPAMM!




NMPOTPAMMA BU3HEC-KOH®EPEHLUUU
MEXAYHAPOAHOM BbICTABKU MOAbI
entral Asia Fashion SPRING u Elite Line 2024

18-20 aBrycTa 2024 roaa
Aamatbl / KULAC «ATakeHT» / naBuAboH 10-11 / show area / €

s Heeaegononikg » MporHosel « Pelexnus « OneT

13.00-13.50 BbusHec-3aA CemuHap

15.30-17.30 BusHec-3aaA

«lkoaa 6alepa & NnpoAdBLAN

» CKOJIbKO XVMBET COBPEMEHHbIM KOHLIEMNT W Kak NOHATH, YTO Nopa
«nepeobyBaTbCA»?

+  Ton 5 MHAWKATOPOB M3MeHeHUI. Yek-NCT Koraa HykeH pebpeHavHT

+  Koraa pebpeHanHr Ha CaMoM enie He HyXeH

+  ®opmyna HOBOTO puTeiina: OT IMUHON BbIFOAbI K LIEHHOCTM COOOLLIECTBA
+  [poekTpyeM Nonb30BaTe/bCkMiA OMbIT 1 MEHAEM AM3aliH BrieyatieHuit
+  Ckonbko CTouT pebpeHanHr? MOXHO 1 cAenaTb ero CBOMMM pykamu?

»  Kak npaBuabHO BbIbpaTh areHTCTBO ANA pebpeHaunHra U rpamoTHO
peann3oBatb NPOeKT?

Amutpuii BypeHko
COYUO0/I02, KAHAUAAM NCUXON02UHECKUX
HayK,dupekmop no passumuro
u cmpameauu bpeHouH208020
azeHmcmea LINII
(Hudeparael, ApHem)

15.20 BusHec-3aA

Po3birpbill MOAAPKOB OT NAPTHEPOB
6usHec-nporpammbl CAF

‘/ «MSB/Lkoaa ‘/ OHAQIH-LLKOAQ ‘/ MexayHapoaHoe
UHTEPHET-MAPKETUHIan W consulting BpeHamHropoe areHtcTso LINII

nasHele npeumyujecmea 6usHec-koHgepeHyuu

Mexx0yHapodHoli ebicmaeku model Central Asia Fashion

*  Tonbko npodunbHaa MHopmaLma

+  ABTOPUTETHbIE MHEHMA NMAEPOB OTPACN

* DddekTMBHbIE OU3HEC-pELLeHNs

«  becnnatHble ceMyHapbl, MacTep-Kaacchl, GOKyC-Ceccnu, TPEHUHIM

*  VHAMBMAyanbHble  KOHCynbTaLUMM MO BOMpOCaM  Ou3Hec-
KOHCaNTWHra B MOAHOW MHAYCTPWM

+  Camble akTyasbHble BOMPOCh! 1 peLleHus

*  KoHKypeHTHble MpenMyLLLEeCTBa IMAEPOB

+  ®opmyna ycnexa 6usHec-retalil

Mocemumenu 6usHec-koHpepeHYUU

Central Asia Fashion

COOCTBEHHWKM W BNaAeNblbl MOAHBIX MarasnHOB, reHepasbHble
JvpekTopa Beayliux fashion kommaHWi, pyKOBOAUTENM W Beaylivie
CMeLmanucTbl MHAYCTPUM MOAb, fashion mpousBoanTeNn, Av3aiiHEPSI
MOZHOV OAEXJbl, KOMMepueckne W rHaHCOBble AMPEKTOpa, Tom-
MEHEKMEHT TOPrOBbIX LIEHTPOB, CMeLManncTbl OTAena 3akynmkn B
MOZHOM MarasuHe, CneLmanucTsl OTAenoB npogax fashion otpacin,
OH-NaliH pUTeNepbI, SKCMNEPTbI MOABI, XYPHAAMCTbI, BA0repsI

(no npedsapumensHoli pecucmpayuu, ¢ nosy4eHuem cepmugbukama)

Mepe3anyck oTAeAd NPOACX B MOAHOM PUTEUAE.
CekpeTbl yNPpaBA€HUSA U TEXHUKU MPOAQXK.
O6pa3soBaTeAbHbIM TPEHUHT Ne2

Yactb 1: Kak packpbITb CKpbITble pecypcbl KOMMaHU1

. npVMepPbl POCTa MPOZAAX B Kercax 13 npakT1ku fashion-6usHeca

. YTO BAMAET Ha BbINMONHEHWE M1aHa MPOAAX W KaK 3TOT MPoLecc B3ATh
MOZ CBOW KOHTPO/b

. KaK PyKOBOAWTENHO B/INATL Ha NCUXONIOTMKO NpoJaBLia ANnA
BbINOJIHEHWA NAaHa NpPoLax

YacTb 2: Mogenb ynpaBaeHus Npojaxamu «B CTUIE KOYUNHI»

. KaK CTaBMTb 3aJaum NPoAaBLaM C AeKOMMO3WLMEN naaHa nposax Ha
NieHb

. KNtOYEBblE PO PYKOBOAWTENS, TECT Ha OCO3HaHME CBOEM PO Npu
YNpaBieHNM NepcoHanom

. BOMPOCHI 417 aHaA13a NPOAAXK W yNpaBieHns NpoAakamm
Yactb 3: [1Be K/tOUEBbIE KOMMETEHLUN PYKOBOANTENS
*  KOyuMHroBas GopMyna MOTMBALMKN COTPYAHMKOB

*  Kakvie KOMMNETEHLMM AOXKHbI BbiTb Y PYKOBOAMTENS UTOObI BLINONHATL
nnaH npozax Ha 100%

Yactb 4: CekpeTbl HelipoMapKeTUHra B npogaxax
*  Kak NpojAasaTb HO/bLUE TOBAPOB OAHOMY MOKyMaTeNto
*  Kak npeanaratb «40Oporvie» Moaenn 6es ckuaok

*  Kak pa60TaeT NPUHUMN KOHTPacCTa B MNCUXOI0rnMK Mpodax 1 MeTodbl ero
MCronL30BaHMA

EBreHunii laHueB
6U3HEC-KOHCYIbMaxm, 3kcnepm no
YBEIUYeHUI NPOOAX MOOHO20 PbIHKG,
asmop kHuz, co30ament OHAGUH-WKO/b! 0N
pykosodumeneli fashion-puiHka
(Poccus, Mockea)

O6pa30BATEAbHbIE TPEHUHIU (LLKOAQ NPOAABLLA & Garepan u mini
MBA - no npeABAPUTEAbHON PErUCTPALLUK.
3anuce Ha canTe fashionexpo.kz uAu B GusHec-3ane

MoceLLeHWe CEMMHAPOB, AHAAUTUYECKMX CECCUI, BU3HEC-KEMCOB M
NAHEAbHbIX AUCKYCCHIM BU3HEC-KOHADEPEHLMM BECTACTHO

OpPraHn3aTopbl OCTABAAIOT 30 COBOM NMPABO HA BHECEHWE
M3IMEHEHUM 1 YTOYHEHWM B MPOTPAMM




O6pa3soBaTeAbHble TPEeHMHIM Mini MBA

(no NnpeABAPUTEABHOM perucTpaumm)
poBeaeHusA: ATakeHT, oTenb Best Vestern Plus, 3an «Yabitay»

21 asrycTa / cpeaa / 2024

Bce o6pazosamesbHele mpeHuHau mini MBA
nposodum Eezeruli [laH4es,

3KCNepm no yeesuyeHuro Npodax, cosdamesns
OH/IGLH-WiKobl 0N pykogodumeneli fashion-
puiHka W Consulting

(Poccus, Mockea)

10.00-13.00
MoayAb 1. Kak NOAHSATb NPOACXM 3a CHET BHYTPEHHEMN
onTumusauumn 6usHeca

Yactb 1: KOMNOHeHTbI 1 pakTopbl BAMAIOLME Ha NPOAAXN
. Kntoyesasa Gopmyna A8 yBeamueHns npoaax
. Kak 3anyCTuTb BUPYCHbIN MapKETVHT ANA POCTa Tpaduka

YacTb 2: BopoHka MapkeTuHra

. ManobroKeTHbIe CNOCODLI NPUBAEYEHMA KANEHTOB

. Kak CcBA3aTb BHOAXET Ha MapKeTUHT C NaaHamMu NPOAaXK
Yactb 3: Kak coctaBUTb aMbULIMO3HBIV NaaH Npoaax

. npvMep COCTaBAeHMA NaaHa ¢ NpueaAskon k KPI

YacTb 4: MNepcoHan KOMNaHUM 1 TOUKKN pocTa

. cucTema nokasatenelt Ana ynpasaeHua nposaxamu (pabora ¢
WabnoHOM AN aHaNM3a NPoAax)

M Kak paccuntatb ONTMMaibHOe KOIMYeCTBO NPpOAaBLIOB

14.00-17.00

MoayAb 2. Po3HM4HbIM marasuH 2025. Kak
nepedopMaTUPOBATbL GU3HEC B 3MOXY LLMCPPOBOM
3KOHOMMKM

Yactb 5: MokoneHne NEXT - yrpo3sbl 1 BO3MOXHOCTU ANA pbIHKa

. Kak nposasaTb OO/bLUE 3@ CYET HOBOWM MOAEN MPOAaX

. HOBble KaHas/lbl MPOAaX M Kak C HUMK paboTaTb

. KaK BbICTPOMTb LIEMOUKy KacaHuii C KMeHTamm

Yactb 6: Kak oTcTpanBaTbcsl OT KOHKYPEHTOB MO LieHe

. Tpu naidxaka NpoAax Ha ypoBHe A06aBAEHHON LieHHOCTM

. Kak KOHKYpMpOBaTb C MapkeTMielicamm Mo LieHe

. TPY CTYNEHW NOANBHOCTM KIMEHTOB ANA VX YAepXKaHWA
Yactb 7: CekpeTbl NPOAAIOLLErO MepyaHaain3uHra

. Kak caenatb rmnep Kaccy ¢ MoMoLLbto TOBapa-10KOMOTVBa

. KaK yBeNMunTb cpeaHuii dek 1 UPT B pO3HMYHOM MarasuHe
Yactb 8: Kak MogHATb BbIPYUKY 3a CUET BHeApeHMe CKPpUMNTOB
. KaK OTBeYaTb Ha CI0Ba «BUAEN NMOXOXMIA TOBap AeLleBne»

. KaK COKpaTUTh OTTOK KJIMEHTOB Ha MapKeTrielcs!

. Kak npogasatb bosblUe, Aaxe KOrAa Crpoc Ha OAeX Ay 1 0byBb nasaeT

OpraHm3aTopsbl OCTABASIOT 30 COBOM MPABO HA BHECEHME
U3MEHEHUM M YTOYHEHMM B MPOTPAMM!




OHCYAbTAUMUOHHbIN LLEHTP

(LWKOACQ UHTEPHEeT-MAPKEeTUHIran
B pamkax 6U3HeC-Nporpammbl MEXAYHAPOAHOM BbICTAB
CAF Autumn-2024 1 BbICTABKU MeXd, KOXU U 0ByBu ELIT

fipmapka BakaHcuii CAF
B pamkax 6u3HeC-Nporpammbl MEXAYHAPOAHOM
bicTaBku moabl Central Asia Fashion Autumn-2024

18-20 asrycTa / 2024 18-20 aerycTa / 2024
ExxeaHeBHO ¢ 10.00 A0 17.00 ExxeaHeBHo ¢ 10.00 Ao 17.00

BecnAaaTHble, UHAUBUAYAAbHbIE U FPYNMNOBbIE
6U3HEC-KOHCYAbTALUU OT SKCNEPTOB-NPAKTUKOB AAS
cneuunaaucTos fashion uHAYycTpum

Ansa nocetuteneit Central Asia Fashion npoBoautca 6ecnnaTtHbii
noA6op cneyynanncToB MHTEPHET-MapKeTHHra B popmare
cneuuanansMpoBaHHOW ApMapKu BakaHcuid. MpoekT 6usHec- TONbKO ANA BCEX XEeNatolMX MOCETUTENEN MEXAYHAPOAHbIX BbICTaBOK
nporpammbl CAF npeaocTaB/ifeT BO3MOXXHOCTb Y3HaTb O PasHbIX moabl CAF Autumn-2024 w ELITE LINE, npoBoaarca vHAMBMAYaNbHbIE 1
pa6oropatensx cdepei fashion B opHom mecre. K yuacruio rpynnoBble KOHCyNbTaLmK SMM cneumanvcToB v MHTEPHET-MapKeTUHra.
npuraaiwatorcs paboropareny u conckarenm! MpeasapwTensHas 3anucs B NasunsoHe 11, creqa A205
Obnactb MHTEPHET-MapKETVHIA HEBEPOATHO pacluMpunack 3a nocnefHee

e e e  PacnucaWue macTep-knaccos u koWcyneTaumi
/ SMM meneaxep / Email-mapketonor

/ VHTepreT-mapketoaor
18 aBrycTa / BusHec-3aA

V SEO-cneumaamct / KorreHT-mapxetonor v BuAEOMApPKETOAOT

V Tapretonor  VHxayc-mapketonor  WEB-AHaAMTUK o
uHOusudyasibHble KoHcynlbmayuu 011 6aiiepos u enadesibyes
MeHeAXep No NAQTHBIM

v/ Aupekionor ¥ karanam tpacbuka V/ Komsiorterenxep 6ymukoe / maza3zuHoe / uioypymoe

MAWryne Bypre6aesa @smmschoolmsb macmep-knacc

OcHosamens «MSB|LLikona npakmudeckoeo «Bbecnanamuele uHCMpyMeHMbI coyUaIbHLIX cemetli»

UHMEpHEeM-mMapkemuHea». Aemop Kypcos, 3kcnepm no

cucmemHoMy NpoosLXXeHUro bu3Heca 8 coycemsx
macmep-kaacc

«Takmuka u npakmuka KkaueHmoe 6e3 mapzema»

19 aBrycTa / busHec-3aA

Covckatenn CMOryT OCTaBMTb CBOE PEe3toMe W MPOWTW KOpOTKMe

cobecesoBaHNsA € NpodeccnoHansHbiMM HR cneumanmctamm macmep-knaacc

«Kakx ucnpasume owubku mapzema?

Kak y4acTBOBATb, €CAM Bbl MLLETE paBGoTy? 3anyck mapzema Ha 3aA6KuU K/1UeHmMoe»
War 1
2Y 3anosnHalme aHkemy y4acmH{uka u ocmas/stime 3asexky Ha macmep-knacc
cmerOe «SpMapKu 8akaHcu» boced «Reels - kak nosay1ame MunnuoHHele npocmompbi>»
C samu cesxymcs U npuenacsm Ha cobecedosarue
War 2 uHAueudyasbHble KOHCyAbmayuu o1 6aliepoe u enadenvyes
- S Yuacmeytime & cobecedoearusx, komopbie 6ydym 6ymukoe / Maza3uHos / woypymos

w Npo8ooOUMbCS 8eCb OeHb, NPAMO HA BbICMABKE. 20 aBrycTa / BusHec-3aa
Yempausatimecs Ha pabomy ceoeli meymeol!

uHOueudyanbHele KOHCyNbmayuu A 6aliepos u enadenbyes
6ymukoe / Maza3uHoe / woypymos

Pabotosateny, B novicke 3pPeKTUBHbIX COTPYAHVKOB, CMOTYT NPOBECTH macmep-knacc

SKCNPECC MHTEPBLIO MPAMO Ha BbICTaBKe «Stories - 3a56Ku KUeHMOo8 KaXKdbili deHb»
KaK y4acTBOBATb, €CAM Bbl ULLLETE COTPYAHUKOB?

macmep-knacc
«Kak pabomame c asmoomeemamu e Instagram>
«5 npuvun npodeuxeHus e Facebook»

War 1
Pasmewyatime 61aHK-06bABNEHUE HA CmeHOe U noay4alime
OMKUKU OM KaHOUOAmos NpAMO Ha 8blcMaske

Bce obpazosamesnbHsie macmep-kaaccel becnnamHoli
«WKO/Ibl UHMEPHeM-MapkemuH2a» npogooum
MAWrynb Bypre6aesa -

ocHosamess «MSB/ILIkona uHmepHem-mapkemuH2a».
A8mop Kypcos, 3Kkcnepm no cucmemHomy npoosu-
XeHUuro busHeca 8 coycemsax @smmschool.msb
(Kasaxcmat, Aamamsi)

LWar 2

lpogodume 3kcnpecc-cobecedosaHus 8 gpopmame bbicmpeix
csudaruli - speed dating, emecme ¢ npogeccuoHarbHeiMu HR
cneyuaaucmamu u oméupadime ay4uux

lMpuxodume Ha «fApmapky eakaHculi CAF»
3HAaKoMumecs, 06MeHU8ameCcs oNbLIMOM,HAHUMAMb
compydHukos!

Mprem 3a5BOK OT coucKkaTeAei u paboToaaTeses Bmecme ¢ CAF & ELITELINE eaw fashion 6usHec mo)xem
B MaBuAboHe 11, cTeHA A205 npuHocume 6os16we deHea!




NOTES
3AMETOK

FASHION
SHOW

MOAHbBIE
NMOKA3bI

watch videos from fashion shows

NMOCMOTPUTE BUAEO C MOAHbIX MOKA30B



ION SHOW
HbIE MOKA3bI

Central Asia Fashion and Elite Line arranges special Show Area zone for
the fashion parade to be carried out by the Show participants providing
them an opportunity to present their own collections.Total area of the

Show Area is 600+ sq.meters.

Central Asia Fashion u Elite Line opraHm3yeT cneumansHyro 30Hy Show
area /s NMOKa30B MO/ YYaCTHMKOB BbICTaBKM C BO3MOXHOCTbIO Mpes-
CTaBWUTL COBCTBEHHbIE KoanekLmn. Obuwasn niowaas Show Area 600+«B.

METPOB.

PacnucaHue MO/JHbIX MOKa30B

18 aBrycra/august 2024

12.30 - 12.40 SARA BRAND- KazaxcraH

12.40 - 13.00 KonnekTveHblii nokas CTambynbekmx
accoumaLmm 3KCnopTepoB TekcTUAA 1 oaexabl- ITKIB

13.00 - 13.10 AZIMA FURS- Y3bekucTaH

13.10 - 13.30 KonnekTmeHblid nokas LieHtpa
NOAAEPXKM IKCnopTa BopoHexckoi obaact - Poccns

13.30 - 13.50 KosnekTvsHbiii nokas LieHTpa
noaaepxkm skcnopra OpeH6yprckoii obaact - Poccna

13.50 - 14.10 KonnekTvieHbIA Nokas Accoumaum
MEXOBbIX NPOMBILIEHHVKOB 1 MpeAnpyHMMaTene
- KSIAD

14.10-14.20 Duet fur - Kpsim - Poccus

14.20- 14.40 Konnekt1HbIi nokas HaumoHansHoro
06ysHoro Cotoza (HOBC)

14.40 - 14.50
14.50 - 15.00

19 aBrycra/august 2024

12.30 - 12.50 KonnekTvisHbIn nokas Accoumaim
MEXOBBbIX NPOMBILLEHHVKOB U NPEANPUHIMATENEN -
KSIAD

12.50 - 13.00 Frisson Fur - CLUA

13.00 - 13.20 KonnekTvieHbIM Nokas HaumoHanbHoro
O6ygHoro Cotoza (HOBC)

13.20 - 13.30 KonnekTueHbii nokas LieHtpa
MOAAEPXKM 3KCopTa YenabuHckoi obactu - Poccua

13.30 - 13.50 KonnektvisHbiii nokas LieHTpa
noaAepxKky akcriopra KpacHospckoro kpas - Poccus

13.50 - 14.10 KonnekvsHbIii nokas CTamBynbekix
accoumaLmn 3KCNopTepos TekcTna 1 oaexasl- ITKIB

14.10-14.30 KonnexTvieHbi nokas HONG KONG FUR
FEDERATION npu noaaepxke HKPC - ToHkoHrckoro
COBETa MO NPOM3BOANTENBHOCTH - [OHKOHT

14.30 - 14.40 La Fee Maraboutee - ®paHums

20 aBrycra/august 2024

12.30 - 12.50 KonnekTveHbiii nokas CTambynbekmx
accouMaLmn 3KCNOPTePOB TEKCTUAA 1 OAEXAbl~ ITKIB

12.50 - 13.00 GRACIANA - Poccua

13.00 - 13.10 KonnekTvsHbii nokas LieHTpa
noaaepxkm akcnopta Omckoit obnacvt - Poccns

13.10 - 13.30 KosnekTvsHbIid nokas Accoupaummn
MEXOBbIX MPOMbILNEHHNKOB W HPGAHDMHMMBTQHQL}‘I'
KSIAD

13.30 - 13.50 KonnekTvieHbi nokas LieHtpa
noafepxku skcropra OpioBckoi obnacTvt - Poccus

13.50 - 14.00 Crux Jeans - MakucTaH

14.00- 14.20 Konnekm1sHbIi NMokas HaumoHansHoro
O6ysHoro Cotoza (HOBC)




